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CouuanbHbin otyeTr 2006-2007

OBPALLEHWVE YINPABAAKOLWEIO ANPEKTOPA
«bAT POCCUA» KUHI 3T YUTOHA

YBaxaewmble untatenu!

l pan NpencTaBUTb BallemMy BHUMaHWIO COLM-
anbHbI OTYeT «bpuTni AMepukaH Tobakko
Poccusa» («<BAT Poccua») 3a 2006—2007 roabl.
JlOKyMEHT, KOTOpPBbIN Bbl IEPXNTE B PyKax,
ABNISIETCA pe3ybTaToOM 4-ro Lnkaa coum-
anbHom ot4yeTHOCTU. C/TOXHO NepeoLeHnTb
BaXXHOCTb 3TOrO NpoLiecca A5 Hallel koMna-
Hun. ColmanbHan OTYETHOCTb MOMOraeT Ham
y3HaBaTb OXuAaaHus obLLecTBa No oTHOLLe-
Huio k «BAT Poccus», KOHLLEHTPUPOBaTb CBOU
YCWINA Ha PELIEHNN AEVCTBUTEIbHO 3HAYNMbIX
ans obuiectBa npobnem n fobMBaTbCA peab-
HbIX pe3y/IbTaToB.

Halua komnaHusa Hadana couuanbHyio
oT4yeTHOCTb B 2001 roay, n ¢ KaxAbiM roAoM
Mbl COBEPLUEHCTBYEM 3TOT npotiecc. OcHoBON
coumanbHOM oTYeTHOCTUN And «bpuTtnw Amepu-

KaH Tobakko» Mo-npexHemy ABIATCA Ananoru
C npeacTaBUTeNAMM 06LLeCTBEHHOCTU. 118

Hac BCe Tak e BaXHbl MPUHLMMbI CTaHAapTa
AATO00AS: «nonHoTa NpeAcTaBNeHHON MHPOP-
MaLMUn» U «pearnpoBaHune Ha 3anpochl 3auH-
TepecoBaHHbIX CTOPOH», OJlHaKO BCe Gosiblie
BHUMaHWA Mbl yleN15eM NPUHLMMY «3HAaYMMOCTK
npeacTaBaeHHON nHGOPMaLMn».

OTAMYMTENbHOM 0COBEHHOCTBIO 4-I0 LIUK-
la COLMAIbHON OTYETHOCTU ABNAETCA
N3MEHEHHbIV MoAxoa K popmaTy ANanoros
C 06LEeCTBEHHOCTbIO: OHUM cTanun 6onee chpo-
KyCMPOBaAHHbLIMY 1 GblIV MOCTPOEHbLI BOKPYT
5 Tem, BbiOpaHHbIX NyTemM NpeaBapuUTeIbHOrO
ncciefoBaHma. OTUMKU TemaMm Ans obcyxae-
HUs ctanun «bopbba ¢ He3aKOHHBIM 060POTOM
TabayHbIX U3AENNI: KOHTPadaKTHAA N KOHT-
pabaHaHas npoaykumax», «[pegoTBpalieHne
KypeHUs Cpean HeCOBEPLUEHHONETHNX»,

KINGSLEY WHEATON,

Dear Friends!

Welcome to the BAT Russia Social Report
2006-2007. This Social Report is based on
the results of Cycle 4 of the social reporting
process. It is difficult to overestimate the role
of social reporting in our company. The social
reporting process helps us to understand
society’s expectations for BAT Russia, to focus
on the issues that concern our stakeholders
and to achieve meaningful results.

BAT Russia embarked on the process of
social reporting in 2001, and each year we
improve the process. Regular stakeholder
dialogue continues to be at the heart of
BAT Russia’s social reporting process. We are

still committed to the AATO00AS principles of
completeness and responsiveness. However,
we now concentrate more on the principle
of materiality. What makes Cycle 4 of the
social reporting process different from the
previous ones is a new format for stakeholder
dialogues. They have become more focused
by being based on five topics selected as a
result of preliminary studies: Anti-illicit Trade:
Prevention of Counterfeit and Contraband
Products, Underage Smoking Prevention,
Smoking in Public Places, Consumer Informa-
tion, and Relations with the Local Commu-
nity. We invited experts in these fields to par-
ticipate in the discussion. This has improved
the effectiveness of stakeholder dialogues so
that the number of commitments assumed by



«KypeHwue B 06LecTBeHHbIX MecTax», «/MHpop-
mMauuma ansa notpebuteneii», «Bsanmopencrene
C MeCTHbIM co06LwecTBOM». K 06CyxaeHnIo
[laHHbIX BOMPOCOB Mbl MPUIIACUAN SKCNEPTOB
B COOTBETCTBYlOLMX 0b6nacTax. bnaropaps
3TOMY MOBbICUIACL IPPEKTUBHOCTb ANANOrOB,
4TO He MOT/1I0 He CKa3aTbCA Ha KOn4ecTBe
NPUHATBIX 00A3aTeNbCTB: €CIN B NpeablayLlem,
TpeTbeM uukne «bAT Poccusa» npuHana Ha
cebs 15 o6s3aTenbCTB, TO B paMkax 4-ro Lukna
MX KOJIMYEeCTBO yBennumnoch fo 27. Cpenn
WHHOBALMI, BHEAPEHHbIX B 4-M LMK/e, CTOUT
OTMETUTb MPUrialleHne K Ananoram HOBbIX
rpynn yyacTHMKOB: NnoTpebutenei TabayHblx
13ennin n TOProeBblx MapTHEPOB KOMMaHUM.

B HOBOM OTueTe Mbl Mpofo/IXaeM Npeao-
CTaB/IATb JOMO/IHUTE/IbHYI0 MHPOPMaLIUIO
MO HEKOTOPbIM MOKa3aTeNnAaM Pe3ynbTaTUBHOCTA
B COOTBETCTBUW C HOBOW Bepcumen [nobanbHom

nHuumnatmebl no otyetHocTu (GRI). Takxke B oTBET
Ha npeanoxeHNsa NpeacTaBuTene obLecTBeH-
HOCTU Mbl NPUBOAUM UHOPMaLMIO 06 NHU-
LmaTrBax Apyrux komnanuii Mpynnsl «bputmi
AmepukaH Tobakko» B 06Cyxaaembix 06nacTax.

Mbl cTpeMUMCA BbiTb HaAeXHbIM, KOHCTPYK-
TUBHbIM NapTHePOM Mo Aunanory. Ham oueHb
BaXHO Ballle MHEHWe O TOM, KaKow A0/1XHa ObITb
coumanbHO OTBeTCTBeHHas TabayHas Kommna-
HMA U KaK Mbl MOXEM YNYYLINTb Hall NpoLiecc
CouManbHON 0TYeTHOCTU. Mbl Byaem oveHb nNpw-
3HaTe/1IbHbIl, €C/11 Bbl BbICKaXeTe CBOe MHeHUe,
BOCMO/1b30BaBLUNCb POPMOW 0OpaTHOI CBA3M,
KOTOpPYIO Bbl HallA€eTe B KOHLie OT4YeTa.

WckpeHHe Bawy,

Kurrznm Yuton
Ynpasnstowmi aupektop «bAT Poccus»

BAT Russia has increased from fifteen in the
previous Cycle 3 to twenty-seven in Cycle 4.
Involving new groups of participants, such as
consumers of tobacco products and the com-
mercial partners of the company was another
innovation in Cycle 4 of the social reporting
process.

This Social Report also includes additional
information on certain performance indica-
tors derived from the updated Global Report-
ing Initiative (GRI) Guidelines. In response
to stakeholder expectations we have also
included information on related activities of
other operating companies of British Ameri-
can Tobacco.

We intend to be a reliable and constructive
partner in social dialogues. It is very important
for us to know how well BAT Russia lives up
to your expectations for a responsible tobacco
company and how we can improve our social
reporting process. We would be very grate-
ful to you for sharing your opinion with us by
using the feedback form which you will find at
the end of this Social Report.

Regards,

Kingsley Wheaton
General Manager of BAT Russia



CouuanbHbin otyeTr 2006-2007

[TTABA 1

HTO TAKOE COUUNATTbHAA OTYHETHOCTD.
PASBUTUE COLMANIBHOMN OTYETHOCTM B POCCUM

" YnotpebnsioTcs Takxe
TepMUHbI: HePUHAHCOBBII
oTyer, oTyeT B 06710CTU
KOpropaTnBHOI OTBETCTBEH-
HOCTH, OTYeT B 061aCTU
yCTOMYNBOro pa3sUTmS.

MpakTrka AOGPOBONBLHON COLMANIbHOM
OTYETHOCTU' BO3HMK/1A B €BPOMENCKNX cTpa-
Hax 6osiee nATHaAuUaTV neT Hasaa. besycnos-
HO, 3TO He 03Ha4aeT, YTO A0 YKa3aHHOro
BPeMeHUN KOMMNaHUM He 3aHMMaINCb coLmanb-
HO OTBETCTBEHHOW AesTeNbHOCTbI0. OHaKo
MMeHHO B Havane 1990-x rofoB BO3HUKIO
MOHMMaHMe TOro, 4TO y4YacTue KoMMepyec-
KMX KOMMNaHUM B XN3HWN OOLLecTBa He MOXeT
M He [JOJIKHO orpaHn4mnBaThbca chepom 3Ko-
HOMMUKW: Hanoramu, MHBECTULMAMU 1 co3a-
Huem paboumnx mecT. Kak cneactsue, B on-
peaeneHne oTBeTCTBEHHOro 6usHeca 661K
BK/1IOYEHbl TaKMe acnekThl, Kak akTUBHOE
yyacTue B pelleHnn akTyasibHbIX COLNanbHbIX
M 3KOJI0rM4eckux npobemM, OTBeTCTBEH-

HbI MOAXOA K MPOU3BOACTBY U MapKeTUHTY
npoaykumm, obecrneyeHne Tpy/OBbIX NpaB

W rapaHTUii COTPYAHNKOB, MHPOPMaLLMOHHasnA
OTKPbITOCTL GU3Heca. Co CBOeN CTOPOHBI,

SOCIAL REPORTING?
DEVELOPMENT

- Other terms that are in use
are: non-financial reporting;
corporate social responsibility
reporting; and sustainability
reporting.

The practice of voluntary social reporting’
sprang up in Europe over 15 years ago. That
certainly does not mean that no companies
prior to that were involved in socially respon-
sible activities. However, in the early 1990s an
understanding arose that the participation of
businesses in the life of society could not and
should not be limited to the economic realm,
i.e. taxes, investments, and job creation. As a
result, the concept of a responsible business
evolved to include active involvement in solving
major social and ecological problems, a respon-
sible approach to production and marketing,
support both for labour rights and employee
social guarantees, and transparency in the
conduct of business through dissemination of

KOMMaHUN 0CO3HaNN HEeOBXOAUMOCTb UH-
$opmmpoBaTb 06LWECTBO O CBOEN COLMaNIbHO
OTBETCTBEHHOU AeATe/IbHOCTU, KOTOPYIO OHU
OCYLLEeCTBNAOT Ha 4O6POBOJIbHON OCHOBE.

B Taknx ycnoBuax agekBaTHbIM CPeACTBOM
pearmpoBaHusa Ha pacTyLlune NHGOpPMaLMOH-
Hble 1 MHble 3anpocbl 06l ecTBa ABASETCA
coumanbHan OTYeTHOCTb, KOTOpas, BO-Mep-
BblX, N03B0OJ1f€T OM3Hecy MHGOpMMpoBaTb 06-
LLLECTBO O CBOEN AEeATENIbHOCTU B 3KOHOMMYEC-
KOW, COLMasibHOM U 3KOJI0rMyeckom ob1acTsax
1, BO-BTOPbIX, NpeacTaBaseT cobon adpdek-
TUBHbIN NHCTPYMEHT AJ19 aHa/IN3a U OLLeHKM
paboTbl KOMMAaHUM B YKa3aHHbIX chepax.
[paMOTHO OpraHM30BaHHbIN U MOCTPOEHHbIN
Ha Aunanore C 3anHTepecoBaHHbIMMK 00LLeCT-
BEHHBbIMW rpynnamMu NpoLecc coumasbHOn
OTYETHOCTM NO3BONSIET OBU3HECY BbIABIATH
Te npobnemMHble 061acTN, KOTOPble ABAATCA
NPUOPUTETHBIMU A5t OOLLLECTBA HA TeKyL Ui

information. Companies, for their part, became
aware of the need to inform society about the
socially responsible activities that they perform
on a voluntary basis.

This means that social reporting has become
a worthwhile response to society’s increasing
demands on business, demands both for in-
formation and for other kinds of performance.
Above all, it is a way for businesses to inform
society about how their activities affect eco-
nomic, social, and ecological issues. It is also
an effective tool for analyzing and evaluating
corporate performance in those areas. A well
organised social reporting process based on a
dialogue with stakeholders allows businesses
to identify problem areas that have high social



MOMEHT 1 B KOTOPbIX aApecHas noaAepxKa
CO CTOPOHbI BM3Heca No3BOANT A0OUTLCA
OLYTUMbIX YJTyHLLIEHWNA.

CerofiHs 60/1bLUIMHCTBO KPYMHENLWNX
MUPOBbIX KOMMNaHWIA Hapsay C oT4eTaMu
0 CBOEeN GMHAHCOBON N NPOU3BOACTBEHHOMN
[leATeNbHOCTN Ny6ANKYIOT B TOM WX MHOM
BMU/AE N coLManbHble oT4eThl. [10 AaHHbIM
KPMG?, B 2005 roay 64% n3 250 Beaylmx
KOMMNaHWi M1npa NpeaocTaBisanm HePpuHaH-
COBYIO OTYETHOCTb Ha peryasipHoi OCHO-
Be (ANns cpaBHeHus: B 2002 roay — 45%).
B 2006 roay 85% komnaHwnin Bennkobpu-
TaHuu, Bxoaswmx B FTSE100%, npeacra-
BWIN HePUHAHCOBYIO OTYETHOCTb, U ellle
12% BKAOYNAN pasfebl, NOCBALLEHHbIE
KOpPNopaTMBHO OTBETCTBEHHOCTU, B CBOU
Be6-caiTbl U rOA0BbIe OTYETHI (AaHHbIe
PricewaterhouseCoopers). B uenom teHaeH-
LA TakoBa, YTO BHeApPeHNe COLnanbHOM

OTYETHOCTW B KOPMOPATUBHYIO NPakTUKY
nepectaet OGbITb NPEPOraTMBOM KPYMHOroO

OGu3Heca: Bcaen 3a anaepamMmn B 3TOT npouecc
nocTeneHHo BkJilovaeTcsa Bce Oo/bluee YNCIO

KOMMaHWM.

®) B Poccum coumanbHble oT4eTbl MOSBUMNCH
B 2001-2003 ropax. lNepBbIMN POCCUICKUMMI
KOMMaHWAMM, HaYaBLUIMMM NPOoLLecC coLmab-
HOW M 3KONIOTNYECKOM OTHETHOCTU C OPUEHTa-
LiMen Ha MexyHapoAHble CTaHAapTbl, CTa/in
«[A3MPOM» (2001 roa), «<bAT Poccusa» (2001—
2002 roppl), «CeBepo-3anagHas Jleconpo-
MbllwneHHaa KomnaHusa» (2002—2003 roasbl),
«lOKOC» (2003 rop). Bcnneck nHtepeca

K TeMe HepUHAHCOBOWN OTHYETHOCTM Bbla1 OTMe-
yeH B 2004 ropay, Koraa oAHOBPEMEHHO OKOJ10
[leCATN POCCUNCKUX KOMMAaHWUA NPUCTYNUAN

K MOArOTOBKE OTYETOB. DTOMY CNOCOOCTBOBANMU

ony6IMKOBaHHbIE MepeBOAbl MeX/yHapO4HbIX
CTaHAApPTOB M PyKOBOACTB, MOATOTOB/IEHHbIE

2 KPMG International Survey
of Corporate Responsibility
Reporting 2005.

3 OAMH U3 OCHOBHbIX eBPO-
Meickux poHA0BbIX
uHaekcos Financial Times
Stock Exchange 100.

significance where targeted assistance from a
business can make a real difference.

Today social reports in one form or another

are published by most major international
companies, to accompany their financial and
performance reports. According to KPMG?,
64% of 250 leading international companies
regularly submitted non-financial reports in
2005 (compared to 45% in 2002). In 2006,
85% of UK companies belonging to the
FTSE100° published non-financial reports,
while an additional 12% included sections on
corporate responsibility on their websites and
in their annual reports (according to Price-
waterhouseCoopers). The general tendency
is that social reporting is no longer only for

large businesses. The example of the leaders
is being followed by an increasing number of
companies.

) The first social reports in Russia were
prepared from 2001-2003 when GAZPROM
(2001), BAT Russia (2001-2002), the North-
Western Timber Company (2002-2003),

and YUKOS (2003) began social and envi-
ronmental reporting based on international
standards. Interest in non-financial report-
ing soared in 2004 when some ten Russian
companies started work on their first reports.
The process was further advanced when

the Agency for Social Information (ASI) and
the NGO Ecoline published translations of
international standards and guidelines that

2 KPMG International Survey
of Corporate Responsibility
Reporting 2005.

* Financial Times Stock
Exchange 100, one of the
main European stock indices.



AreHTCTBOM coLManbHON NHPopmaLLnm HocTu» (AccountAbility, BennkobputaHus)
N HEKOMMepUeCKol opraHm3aumen «konanH» 1 «PykoBoACTBO Mo OTY4ETHOCTM B 06/1aCTH

npu ¢puHaHcoson noaaepxke «bAT Poccuax: YCTOMYNBOro pasBUTUSA» MNobanbHON NHK-
«Ctanpapt sepudukauumn otyetos AA1000 umnatusbl no otueTHoctn (Global Reporting
NHCTUTyTa coumanbHOM 1 3TUYECKON OTYET- Initiative (GRI), BennkobpuTaHus).

B mupoBoii npakTuke cyijectsyet 6osee 20 pa3nyHbiX CTAHAAPTOB M pekoMeHAaumii B 00610CTH HePUHAHCOBOM
0TYeTHOCTU. Ha MexayHapoAHOM ypOoBHe pa3pabaTbiBalOTCS CTAHAAPTbI, MPUMEHUMbIE K KOMIAHUAM,
paboTaiLmM B pa3HbIX CTPAHAX U pa3/IMYHBIX OTPAC/SAX, U 0becrnednBaiLyme COBMeCTUMOCTb MoKa3aTene.
Haunboneluee pacnipocTpaHeHe npy NoAroToBke 0TYETOB MOY4NAN CeayloLme JOKYMEHTbI:

> Cepus ctaHaapTOB MeHeAxXMeHTa u Bepupukaummn AAT000

> PyKOBOﬂCTBO M0 OTYETHOCTU B 06710CTU yCTOﬁLIMBOl'O passntusa
n06a1bHOM MHULIMATUBbI 110 OTYETHOCTU

> [nobaneHbivi gorosop OpraHunsauymn ObveanHeHHbIX Hauywmii.

CouuanbHbin otyeTr 2006-2007

were made possible by the financial support of Social and Ethical AccountAbility (United
of BAT Russia. Together they released the Kingdom) and the Global Reporting Initiative
AA1000 Assurance Standard of the Institute Sustainability Reporting Guidelines. |

Over 20 different standards and recommendations for non-financial reporting are in
use across the world. International standards are developed for companies working

in different countries and industries to ensure comparability of indicators. The most

frequently used are the following:

> AAT000 Series

>  GRI Sustainability Reporting Guidelines

> UN Global Compact.



CranpapTt AA1000

) PaspaboTaHHbIi MexAyHapoAHbIM UHCTY-
TYTOM COLManbHOM N 3TUYECKOM OTYETHOCTU
(Institute of Social and Ethical AccountAbility)
1 BrnepBble ony6arkoBaHHbIM B 1999 roay,
ctangapT AAT000 ycTtaHaBnvBaeT pamKkum
npotiecca counaabHON OTYETHOCTU. [JaHHbIN
CTaHAapT NpeAHasHavyeH A8 KOMMepPUYeCKunXx,
HEeKOMMEepPYECKNX 1 OOLLeCTBEHHbIX OpraHm3a-
Lmn, cTaBAwmx nepes cobom 3agady noBbICUTb
3G PEeKTUBHOCTb CBOUX COLMAJIBHBIX MHULM-
atvB. OCHOBHbIM MHCTPYMEHTOM MPU 3TOM
ABNSIETCA ANANOr C NpeAcTaBuTeNssMn oblLLe-
ctBeHHOCTU. CTaHAApPT He NpeabsaBAAET xec-
Tknx TpeboBaHMn k popmaty 1 coaepkaHunIo
coLManbHbIX OTYETOB, OCTaB/fAA 3TW aCMeKTbl
Ha ycMoTpeHume opraHusaumi. CornacHo
AAT000, KoHe4YHO LieNblo npoLiecca counab-
HOI OTYETHOCTU ABNSAOTCA MONOXUTE/IbHbIE

AA1000 Series of Standards

() The AAT000 Series of Standards developed by
the Institute of Social and Ethical AccountAbility
and first published in 1999 provides a framework
for social reporting. The Standards are designed
for businesses, NGOs and public organisations that
want to increase the effectiveness of their social ini-
tiatives. The main tool proposed by the Standards
is a dialogue with society. The Standards do not set
strict requirements for the format and content of
social reports but leave that to the discretion of the
various participating organisations. According to
AA1000, the ultimate goals of social reporting are
positive changes in the governance and operation
of an organisation, recognition of the interests of
external stakeholders as part of its decision-making

MN3MEHEHUA B yNpaB/eHUN N NeATe/IbHOCTU
opraHuvsauunmu, npuHATNE
peLleHnin C y4eTOM MHEHUI npeacTaBuTenen
06LLecTBeHHOCTH, MHPOPMUPOBaHMe obLecTBa
0 pesy/ibTaTax AeATe/IbHOCTV OpraHM3aLnmn.
Kpome pamouHoro ctaHaapTa, cepus
AA1000 Takxe BK/tOYaeT CTaHAAPT Bepudpuka-
umun (3aBepeHuns) otyetoB (AA1000 Assurance
Standard, nan AAT000AS) 1 mexayHapoaHbIi
CTaHAapT B3aMMOAENCTBUSA C 3anHTepeco-
BaHHbIMU cTopoHamu (AA1000 Stakeholder
Engagement Standard, nnu AA1000SES). ,

FnoGanbHasa MHULMATUBEA MO OTYETHOCTU
(Global Reporting Initiative, nau GRI)

®) TnobanbHas MHMLMATMBA NO OTYETHOCTM
6bi1a co3gaHa B 1997 roay.

Koanuumen 3a sKko/10rmnyecky OTBETCTBEHHbIN
6u3Hec (The Coalition for Environmentally

Cngae
$1:irali-i""-‘

process, and release of information to society at
large about how the organisation has performed.
In addition to the Framework Standard, the
AA1000 Series includes the AA1000 Assurance
Standard (AA1000AS) and the AA1000 Stake-
holder Engagement Standard (AATO00SES).

Global Reporting Initiative (GRI)

) The GRI was founded in 1997 by the Coali-
tion for Environmentally Responsible Econo-
mies (CERES) in partnership with the United
Nations Environment Programme (UNEP) for
the purpose of developing and disseminating a
common approach to reporting on the eco-
nomic, environmental, and social performance
of organisations.
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Responsible Economies, nnu CERES) B napT-
HepcTBe ¢ [Mporpammon OOH no okpyxa-
tower cpeae (UNEP) c uenbto paspaboTku

M pacnpocTpaHeHuns obLLenpUHATOro NoAXo-
[la K OTYETHOCTU, OTpaxatoLLen 3KoHOMUYec-
Ky!0, 9KOJIOTMYECKYIO U COLMabHYI0 pe3ysib-
TaTUBHOCTb OpraHu3auni.

GRI npeacrasnseT coboi cnctemy nokasartenen,
OnuncaHHbIX B PykoBOACTBE MO OTYETHOCTM B 061ac-
TN yCTONYMBOrO passBuTuA. B ee paspaboTke yyac-
TBOBa/IM ThICAYM NpeCTaBUTeNel KOMMEPUECKIX,
ayITOPCKMX, MHBECTULIMOHHbIX, 3KOIOrMYECKUX,
MpaBO3aLLUTHbIX, NCCI@A0BATENLCKMNX U MPOPCO-
I03HbIX OpraHM3aLuii co Bcero Mupa. B oktsabpe
2006 ropa 6bl1a NpyHATa 1 yTBEpXAeHa HoBast
Bepcus Pykosoactsa (G3). Ha cerogHAWHMA AeHb
cuctema nokasaresnenn GRI npusHaetca OpraHusa-
umen Ob6begMHEHHbIX Haumii B kauecTBe OCHOBHO-
ro YHMBepCasbHOro MHCTPYMEHTa KOPMopaTUBHOM
OTYETHOCTY B 06/1aCTV YCTOMYNBOrO PasBUTUS.

The GRI presents a system of indicators
described in the Sustainability Reporting
Guidelines. Drafting the Guidelines has involved
thousands of representatives worldwide from
businesses and audit firms along with others
from organisations involved in investment,
environmental preservation, human rights, re-
search, and trade unions. In October 2006 G3,
the new version of the Guidelines, was adopted.
At this time, the UN recognizes the GRI system
of indicators as a universal tool for corporate
sustainability reporting.

Any organisation may use the GRI Guidelines
as an informal guide by either gradually adopt-
ing its recommendations or by taking on the
more complex task of preparing a report in full
compliance with GRI requirements.

Jlob6as opraHmsaumnsa MOXeT NPUMEHATb
Pykosoacteo GRI B kayecTBe HepopmasibHOro
nocobus 1 Mbo NO3TanHoO OCyLLEeCTBAATb COAEp-
Xalmecs B HeM pekomeHAaunm, mbo BeibpaTtb
6onee CNOXHbIV YpOBEHb MOArOTOBKM OTYeTa
1 nonHoro cootseTcTBMA TpebosaHunsam GRI. |

() FnoGanbHbiii porosop OOH
(Global Compact)

3710 fobposonbHasa nHnumatnsa OOH,
HanpaBJ/ieHHas Ha COAeNCTBYEe YCTONYMBOMY
3KOHOMMYECKOMY POCTY ¥ MOBbILLIEHWNIO YPOBHSA
rpaxAaHCKOM OTBETCTBEHHOCTU KOPNopaLuni.
3apava [nobanbHoOro forosopa — passutme
NPUHLMMNOB COLMa/IbHON OTBETCTBEHHOCTH
6u3Heca, obecneyeHune ero y4actus B pelie-
HUM Hanbosiee OCTPbIX NPoGaeM obLecTBa

Kak Ha rnobasbHOM, Tak U1 MECTHOM YPOBHSX.

B ocHOBY AOKyMeHTa NosioxeHbl TpeGoBaHMA

UN Global Compact

) The Global Compact is a voluntary initia-
tive launched by the UN to promote steady
economic growth and increased corporate
civic responsibility. The Global Compact

was designed to articulate the principles of
corporate social responsibility and involve
companies in resolving key social issues both
globally and locally. Its most fundamental re-
quirements are those for public social report-
ing and transparency of corporate operations.
The Global Compact establishes a set of
universal principles regarding human rights,
labour, environment, and anti-corruption and
proposes that the business community follow
them.



K My6/IMYHON COLManbHOM OTYETHOCTM M NpPO-
3paYHOCTU AeATeIbHOCTN KoMnaHuu. [loroBop
yCTaHaB/IMBAET U PeKOMEHAYeT Ae/I0BOMY
Co0bLeCcTBY K MPUMEHEHMNI0 Habop OCHOBOMO-
narariowmnx npMHLUKUNOB B 061acTu cobnoaeHns
npas 4YesioBeKa, HOPM TPYAOBbIX OTHOLUEHUN,
OXpaHbl OKPYXaloLen cpeabl U NPOTUBOAENCT-
BMA KOPPYNLUK.

«CoumanbHas xapTusa
poccuiickoro GusHeca»

®) B 2005 roay Poccuitckuii Colo3 MpoMmbiLi-
neHHUKoB n npeanpuHumatenen (PCIIMM)
ony6nunkosan «CounanbHyo xapTuio poc-
curickoro 6MsHeca», B KOTOPOM BrepBble

B Hallen cTpaHe Obliv 3adpuKCMpoBaHbl f00-
pPOBO/IbHbIE MPUHLUMBEI OTBETCTBEHHOIO KOpP-
nopaTUBHOIO NOBeAeHNA 1 AOOPOBOJIbHOM
otyeTHocTu. B 2006 roay PCIMN npwn yvac-

Social Charter of Russian Business

®) In 2005 the Russian Union of Industrialists
and Entrepreneurs (RSPP) published the Social
Charter of Russian Business, which was the first
document in this country to set forth voluntary
principles of responsible corporate conduct
and voluntary reporting. In 2006 RSPP, to-
gether with the Agency for Social Information,
prepared an analytic report entitled “Non-
Financial Reports of Companies Operating in
Russia: Practical Aspects in the Development of
Social Reporting.”

Analyzing these reports shows that Russian
companies pay particular attention to their
employee policies, development programmes
for the territories in which they operate, and

TUWN AreHTCTBa CoLManbHONM MHPOPMaLmn
NOArOTOBW/I aHaNUTMYeCckMin 063op «Hedpu-
HaHCOBble OTYETbl KOMMNaHUN, paboTaoLWwmx
B Poccmn: npakTuka passBuTUA coLnaabHOM
OTYETHOCTU»?,

AHanus oT4eTOB MOKa3blBaeT, HTO 0OCOOEHHO
3HAYMMbIMU POCCUNCKME KOMMAHUW CHUTAIOT
BOMPOCHI COLMA/IbHOW MOJIMTUKN B OTHOLLIE-
HUU COTPYAHUKOB, MPOrpaMmbl PasBUTUSA
TeppuUTOPUIN CBOEro NPUCYTCTBUSA, a Takxe
61aroTBOPUTENIbHOCTb M CMOHCOPCTBO. Ha 3Tn
nNporpamMmmbl KOMMAHUKN HaNPaB/AAOT 3Ha4YM-
Te/ibHble CpeACcTBa. Tak, 3aTpaThl TPEX KPYMHbIX
HedpTAHbIX KOMMaHWI (Ha OCHOBaHWUMW JaHHbIX
OTYETOB) Ha pelleHre COLNANIbHO 3HAYNMbIX
npo6nem coctasunu 8 2004 roay 6onee
16,5 mnpa py6., uto cootBetcTByeT 0,1% BBIN. |

[MaTepunan noarotossieH AreHTCTBOM
coumanbHoi nHGopmauunn.]

also to charity and sponsorship opportunities.
These programmes receive significant corporate
funding. For example, according to their reports
three large oil companies invested over 16.5
billion roubles (which equals 0.1% of the GDP)
in social programmes in 2004.

[This material is prepared by the Agency for
Social Information (ASI).]

CoumanbHas xapTus
POCCUIACKOTO
busHeca

4 OcHoBy 0630pa cOCTABIAA Bbl-
60opka u3 280 KoMNaHwii, BeAYLLNX
6u3Hec B Poccm v npeACTaBASIOLLMX
10 Beaywmx oTpacneit poccuiickoi
3KOHOMUKM (HEKOTOpble OTPacn
MPOMBILLIEHHOCTU, PUHAHCOBbIA

1 TeNIeKOMMYHUKALIMOHHBINA CeKTOPbI,
PO3HUYHAS TOProis). Beibopka
$opmMUpPOBaANack C y4eTom AAHHbIX
25 poccuickmx M MHOCTPAHHBIX
PpeiTuHroB. B kaxaou otpacan 6bian
BbIGpaHsI nepsbie 10-50 Hanbonee
KpynHbIX KOMNGHWI (B 3GBUCUMOCTY
OT KO/INYEeCTBA KOMAHMIi B OTpac-
/). [Toapo6Ho 6bina MPOaHan-
31POBAHA MHGOPMALMS, KOTOPast
COAIePXUTCA B OMyBINKOBAHHBIX
HeQUHAHCOBbIX OTYeTax 26 Kommna-
HWA 1 COOTBETCTBYIOLLNX PA3AENAX
rofoBbix 0T4ETOB 14 KOMNGHWUIA.

4 The review was based on

a sample of 280 companies
working in Russia that represent
10 key sectors of the Russian
economy (several branches of
industry, finance, telecommuni-
cations, and retail). The sample
was selected based on 25 Russian
and international ratings. 10

to 50 of the largest companies
(depending on the number of
companies in a specific sector)
were selected from each of the
sectors. A detailed analysis of
information from non-financial
reports of 26 companies and spe-
cialized sections of annual reports
of 14 companies was provided.

T. Yro Takoe coumanbHas OTYETHOCTb. PasBUTME COLMANBHOI OTYETHOCTM B Poccum
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OGuan uHpopmauumna

®) «bpuTtni Amepukan Tobakko Poccus»
(«BAT Poccuns») asnsetca otaeneHmem «bputnw
AmepukaH Tob6akko» — BCEMUPHO U3BECTHOM
TabayHOWM KOMMaHMM C CaMOM LUMPOKOW reorpa-
dven peaTenbHOCTU 1 6onee Yem CTONIETHEN
NCTOPMEN YCMEeLWHOro passnTus. «bputuniu
AmepuikaH Tobakko» 3aHMMaeT nopsaka 17% mu-
pOBOro Taba4yHOro pbiHKa 1 MANPYeT Bonee Yem
B 50 cTpaHax. KomnaHun pynnel nponssBoaaTt
6onee 300 mapok TabauHbIx n3penui. Kaxapln
LLECTOW B3POC/IbI KYPU/bLLMK B MUPE BbIOMpaeT
curapeTbl, NpousseaeHHble «<bputnit AmepukaH
Tobakko». KomnaHuy npuHaanexat 52 ¢pabpuku
B 44 cTpaHax. B komnaHumax Ipynnbl paboTtaeT
6onee 55 Toicsy yenosek. O6beM Npofax CocTas-
naet nopsaaka 689 mnpga. curapet B rog.
«bputnw Amepukan Tob6akko» oTKpbina
CBOE MNepBoe NpeACcTaBUTeNIbCTBO B Poccun

Executive Summary

() British American Tobacco Russia (BAT Russia)
is a member of the British American Tobacco
Group of companies, the world’s most interna-
tional tobacco company with more than 100
years of excellence and achievement. British
American Tobacco accounts for approximately
17 per cent of global tobacco market share
and is the leader in over 50 markets. With

over 300 brands in its portfolio, British Ameri-
can Tobacco makes the cigarettes chosen by
one in six of the world’s adult smokers. The
company operates 52 factories in 44 countries.
The Group’s companies employ over 55,000
people worldwide. The annual sales volume
amounts to around 689 billion cigarettes.

B 1991 ropy. B 1994 ropy «bputuin Amepukax
TobGakko» Nprobpenia KOHTPO/IbHbINV MakeT akLuii
Capatosckoin TabauHown Gpabpukm 1 Gpabprkm
«flBa» B Mockse. B 2004 rogy komnaHus oTme-
Trna 10-neTHnI lo6unelr NPON3BOACTBEHHON
nesAtenbHocTn B Poccum. K koHuy 2006 roaa o6b-
eM HBeCTUUMn «bputn AMepurkax Tobakko»

B POCCUICKYIO 3KOHOMMUKY npeBbicn 713 mMAaH
nonnapos CLUA.

Ha cerogHsAwHWMA neHb «bAT Poccusi» aBns-
€TCsl OAHUM U3 INAEPOB POCCUINCKOM TabadyHOoM
WHAYCTPWN C fonen pbiHka 22,4%. leorpapus
JleATeNbHOCTM OXBaTbIBaeT 0ko10 600 ropoaos
BO BCel CTpaHe, a 06bem npopax B 2006 roay
cocTasu okosio 80 mapa. WT. curaper.

B «bAT Poccusi» paboTtaet 6onee 3,8 Thicaun
COTPYAHWUKOB. bO/BLLIMHCTBO 13 peannsyemMbix

B Poccmun crrapet npounssoamTcs Ha Tpex ¢pabpu-
kax: «<bAT-flBa» B MockBe, «bAT-CI16» B CaHKT-
Metepbypre n «bAT-CT®» B CapaToBe.

British American Tobacco opened its first
representative office in Russia in 1991. In
1994 British American Tobacco acquired the
control stock in the Saratov tobacco factory
and in Yava factory in Moscow. In 2004, the
company marked its 10th anniversary of
operations in Russia. By the end of 2006 Brit-
ish American Tobacco’s investments into the
Russian economy exceeded 713 million US
dollars.

Today BAT Russia is one of the leaders of
the Russian tobacco industry with a market
share of 22.4 per cent. BAT Russia operations
cover nearly 600 cities across the country. In
2006, the company’s sales volume was some
80 billion cigarettes. At present, the com-
pany employs over 3,800 people. Most of the



MopTdpenb mapok «bAT Poccunsa» BkatovaeT
TaKune N3BeCTHble Mex/JyHapoaHble 1 poc-
curickme mapku, kak Dunhill, Kent, Vogue,
Rothmans, Pall Mall, Viceroy, Lucky Strike, fisa
3onoras, Alliance, flBa.

Llenb «bAT Poccusa» — ctatb maepom Ha poc-
cunckom TabavyHom pbiHke. OaHaKko NoHATue
«/IN[1ePCTBO>» O3HA4YaeT AJ1 HAC He TOJIbKO
nepsoe MecTo no obbemy nNpojax u aone
pblHKa. KomnaHma ctpeMuTcsa ctaTb IMAEePOMm
B 06/1aCTN COLMAIbHON OTBETCTBEHHOCTW.
«BAT Poccus» ybexaeHa, 4To ycTonuymnsoe
pasBUTUE BO3MOXHO TOJIbKO NPU yC/I0BUN
OTBETCTBEHHOrO NOAX0Aa K BeAeHMIo busHeca.

MpuvHunnbl BegeHunn 6uMsHeca
«bpuTn AmepukaH To6akko»

«bpuTnw AmepurkaH Tob6akko» oCyLLecTB-
NAeT CBOIO JeATe/IbHOCTb B COOTBETCTBUMN

c Tpemsa MNpuHunnamn BefeHns 6usHeca:
MpuHunn B3anmHon Bbiroasl, MpuHumn
OTBETCTBEHHOrO ynpas/eHna NnpoayKunen

1 MpuHuunn fobponopsaaoYHOro Koprnopa-
TuBHoro nosepeHus. OHM ObinM pa3paboTa-
Hbl B pamkax o6s3aTesIbCTBa, MPUHATOrO

Ha ceb6s LeHTpasbHbIM oTAeneHnem «bputni
AmepuikaH Tobakko» B xoe npoLiecca coLmasib-
Holi oTyeTHOCTM B 2001-2002 ropax. B nx
CO3JaHNUN NPUHAN y4yacTue COTPYAHUKM
«bputnw Amepunkan Tobakko» 1 npeacTasu-
Tenm obWecTBEHHOCTU.

Kaxpomy n3 Tpex MNprHLMNOB COOTBETCTBYET
Heckonbko OCHOBHbIX y6exaeHWI, KoTopble
No3BOJIAT AeTa/IbHO PA3bACHUTbL €ro CMbIC.
MpuHUUNbI 1 Y6exaeHns, nexatline B OCHOBe
KopnopaTUBHOW COLMaNbHOM OTBETCTBEHHOCTU
«bputnw Amepukan Tobakko», oTpaxatoT
cneunduky paboTbl B TaBauHOM OTpacau.

cigarettes sold in Russia are produced at three
factories, BAT-Yava in Moscow, BAT-SPb in
Saint Petersburg and BAT-STF in Saratov.

BAT Russia’s portfolio includes such
popular international and local brands, as
Dunhill, Kent, Vogue, Rothmans, Pall Mall,
Viceroy, Lucky Strike, Yava Gold, Alliance,
and Yava.

BAT Russia’s vision is to achieve leadership
in the Russian tobacco market. However, by
leadership we mean not only being first in
sales volume and market share. We also strive
to be leaders in social responsibility. BAT Rus-
sia believes that only a responsible approach
to business can guarantee its sustainable
development.

British American Tobacco Group
Statement of Business Principles

British American Tobacco operates accord-
ing to three Business Principles: Mutual Benefit,
Responsible Product Stewardship and Good Cor-
porate Conduct. These business principles were
developed by its head office (British American
Tobacco p.l.c.) in consultation with managers of
the company and external stakeholders follow-
ing the commitment assumed by the company
in the social reporting process of 2001-2002.

Each of the three Business Principles is
supported by a number of Core Beliefs which
explain what we think the principle means in
more detail. The Business Principles and Core
Beliefs cover the key issues that we believe
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MpuHLUMN B3aMHOW BbIFOAbI JIEXUT

B OCHOBE HalUNX OTHOLLEHWI C NpeACcTaBUTeNs-
MU 00LLLEeCTBEHHOCTW. Hallern rnaBHOM Lenbo
aBnseTcsa obecnevyeHme ctabuibHOIoO Aoxoaa
aKLMOHEPOB Ha A0JITOCPOYHOI OCcHoBe. s
TOro YTOObl YCMELWHO BbINOJHUTL 3Ty 3a4ayy,
HaM HeobX0AMMO yUNTbIBAaTb UHTEPECH! BCEX,
KTO TakK UM MHa4ye CBA3aH C HalnUM GU3HECOM.

> Mol y6exaeHbl B He06xo0anmMocTn obecne-
4MBaTb CTaOW/IbHbIA A0XO[ HaLMX aKLMOHe-
POB Ha J0/ITOCPOYHOI OCHOBE.

> Mbl y6exaeHbl B He06X0ANMMOCTY BECTU
KOHCTPYKTUBHBbIN Manor co BCeMMU, KTO Tak
WAW MHaye CBsi3aH C Halnm Gr3HecoMm.

> Mol y6ex/ieHbl B HEOGXOAUMOCTY CO3aBaTb
TBOPYeCKylo aTMocdepy A5 BCEX HaLUMX
COTPYAHWKOB.

underpin Corporate Social Responsibility (CSR)
for British American Tobacco within the special
circumstances of the tobacco business.

Mutual Benefit. The principle of Mutual
Benefit is the basis on which we build our
relationships with our stakeholders. We are
primarily in business to build long-term share-
holder value and we believe the best way to
do this is to seek to understand and take ac-
count of the needs of all our stakeholders.

> We believe in creating long-term shareholder
value.

> We believe in engaging constructively with
our stakeholders.

> Mbl y6exaeHbl B HEO6X0AMMOCTH CNoCcobCT-
BOBaTb Pa3BUTUIO CTPaHbl 1 00LLLeCTBa,
B KOTOPbIX Mbl paboTaem.

> Mol y6exaeHbl B TOM, UTO COTPYAHMNYECTBO
C Hallen KoMMNaHMen A0/IKHO ObiTb BbIro-
HbIM /19 HalIMX NOCTaBLMKOB U APYIUX
[le/I0BbIX NapTHEPOB.

MpuHLMN OTBETCTBEHHOIO yNpaBJsieHun
npoAyKLMWen /IeXnT B OCHOBE TOro, Kakum
06pa3oM Mbl y[j0BNIeTBOPsAEM NoTpebuTesb-
CKWW CMPOC Ha NerasibHbli NPOAYKT, KOTO-
Pbii MOXET CIYXUTb MPUYNHON CEPbE3HbIX
3abonesaHunin. PaspaboTka, NPoOn3BOACTBO U
MapKeTUHI Hallen NpoAyKLUUU AOKHbI OCy-
LLLeCTBAATLCA OTBETCTBEHHO. Mbl CTpeMuUmcs
pa3paboTaTb KOMMepyecKku ycrnellHyio Tabay-
HYl0 MPOAYyKLMIO, KOTOPas Co BpeMeHeM byeT
npw3HaHa Hay4YHbIM COOBLLECTBOM W rocyapc-

> We believe in creating inspiring working
environments for our people.

> We believe in adding value to the
communities in which we operate.

> We believe that suppliers and other business
partners should have the opportunity to
benefit from their relationship with us.

Responsible Product Stewardship. The
principle of Responsible Product Steward-
ship is the basis on which we meet consumer
demand for a legal product that is a cause of
serious diseases. Therefore, our products and
brands should be developed, manufactured
and marketed in a responsible manner. We



TBEHHbIMY OpraHamu Kak npeacTaB/sioLas
CYLLLeCTBEHHO MEHbLUMI PUCK AJ151 3A0POBbS.

> Mol y6exaeHbl B He06X0ANMMOCTM Npeao-
CTaBAATb ACHYIO 1 TOYHYIO MHPOPMaLMIO
0 pUCKax, CBA3AHHbIX C KypeHNeM.

> Mol y6exaeHbl B He06x0AMMOCTH paboTaTtb

HaJ, CHUXeHNeM PUCKOB /151 3[,0POBbS

1 B TO >Ke Bpems yBaxaTb NPaBO B3POC/IbIX
nofiell, 0CBeJOMJ/IEHHbIX O PUCKaXx, BbIOU-
paTb Ty WIN MHYI0 NPOAYKLMUIO.

> Mbl y6exaeHbl B TOM, 4TO 3HauMmas nHpop-

MaLMs O Hallen NPoAyKL MM AOIXKHA OblTb
no-npexHemMy JOCTYNHOWN.

> Mol y6€>KJJ,eHbI B TOM, YTO HECOBEPLUEHHO-
NneTHune He OO0JTXKHbI ﬂOTpe6l’IﬂTb TabayHble
nsnenuna.

also aspire to develop tobacco products with

>

Mbl y6exaeHbl B TOM, YTO MapKeTUHT Hallewn
NPOAYKLUW AOSIKEH OCYLLEeCTBAATLCA
OTBETCTBEHHO U AO/1XEH ObITb Hanpas/1eH
TOJIbKO Ha B3POC/Ibix NOTpebutenen.

Mbl y6exaeHbl B TOM, 4TO TaGauHas npo-
AyKUUS MOANEXUT COOTBETCTBYIOLLLEMY
Hanoroo6/10XeHNI0, a He3aKOHHasi TOProBJis
AOJ1)KHa UCKOPEHATLCS.

Mbl y6exaeHbl B TOM, UTO peryimpoBaHue
Taba4yHOW OTpac/IN JOMXKHO Y4UTbIBATb
NHTepechl BCex NpeacTaBuTenent obLwecTsa,
BK/ItoYas notpebuTenen TabayHom NpoayKLMM
1 npeacTaBuUTeNe TaBauHON UHAYCTPUN.

Mbl y6exxaeHbl B TOM, 4TO BOMPOChI, CBAA3aH-
Hble C KypeHMeM B OOLLLECTBEHHbIX MecTax,
AOJIXXHbI PeLaTbCsi C yHeTOM NHTEPeCoB

N KyPUNbLLMKOB, N HEKYPSALLMX.

We believe that underage people should not

2. O komnaHuu

critical mass appeal that will, over time, be rec- consume tobacco products.

ognized by scientific and regulatory authorities

as posing substantially reduced risks to health. > We believe that our brands and products
should be marketed responsibly and directed

> We believe in the provision of accurate, at adult consumers.

clear health messages about the risks of

tobacco consumption. > We believe in the appropriate taxation of
tobacco products and the elimination of illicit
> We believe the health impact of tobacco trade.
consumption should be reduced whilst
respecting the right of informed adults to > We believe in regulation that balances the

choose the products they prefer. interests of all sections of society, including
tobacco consumers and the tobacco
> We believe that relevant and meaningful industry.

information about our products should

continue to be available.
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MpuHUMN AOGpPONOPAAOUHOro KOpnopa-
TUBHOIO NMOBeAEHUS /IEXUT B OCHOBE AeATe Tb-
HOCTM Halleli KomnaHuu. Ycnex B 6usHece s
Hac HeOoTAEeNMM OT 06513aHHOCTM GbITb MOPSALOY-
HbIMM 1 COBMI0AATH BbICOKWE CTaHAapThl NMoBese-
HWSA BO BCEM, UTO KacaeTcs Hallero 6msHeca. Mbl
He JO/IXHbI OTCTYNaTb OT 3TUX CTaHLAPTOB paau
LOCTUXEHNS KOMMEPYECKMX PEe3y/IbTaToB.

> Mbl y6exaeHbl B HeO6X0AMMOCTU COOTBETCT-
BOBaTb BbICOKMM CTaHAapTam MoBefeHus
1 MOPAA0YHOCTU.

> Mbl y6exaeHbl B TOM, 4TO BbICOKME CTaHAap-
Tbl KOPNOPATUBHOW COLMaNbHOM OTBETCT-
BEHHOCTU [LO/IKHbI MOJTy4UTb pacnpocTpa-
HeHue cpean KomMMaHui TabadyHom oTpacau.

> Mbl y6exaeHbl B HE06X0AMMOCTU YBaXeHUs
$yHOaMeHTa/IbHbIX MPaB Yesi0Beka.

> We believe that public smoking should
be approached in a way that balances the
interests of smokers and non-smokers.

Good Corporate Conduct. The principle of
Good Corporate Conduct is the basis on which all
our businesses should be managed. Business suc-
cess brings with it an obligation for high standards
of behaviour and integrity in everything we do
and wherever we operate. These standards should
not be compromised for the sake of results.

> We believe our businesses should uphold
high standards of behaviour and integrity.

> We believe that high standards of corporate
social responsibility should be promoted
within the tobacco industry.

>

Mel y6ex/eHbl B TOM, HTO MHeHMne TabayHom
oTpac/in AO0/IXXKHO NPUHUMaTbCA BO BHU-
MaHue nNpu BblpaboTke 3aKOHOAaTeNIbHbIX
peLueHnii, KOTOPbIe ee 3aTparvBatoT.

Mbl y6ex/aeHbl B TOM, YTO Halla AedTesb-
HOCTb 0/1XHa COOTBETCTBOBaTb MeXAyHa-
POAHBIM CTaHAapTamM B 06/1aCTN OXpPaHbl
OoKpyXatoLLen cpebl.

We believe that universally recognized
fundamental human rights should be
respected.

We believe the tobacco industry should
have a voice in the formation of government
policies affecting it.

We believe in achieving world-class
standards of environmental performance.
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MPOLIECC COUMANBHON
OTUHETHOCTU «bAT POCCUA»

Lenb

@ Ocywectenas npouecc counansHoii oT4eT-
HocTu, «BAT Poccus» ctpemuTca 6biTh B Kypce
OXWAaHWI, KOTOPble CYLeCTBYIOT y o6LecTsa
MO OTHOLUEHWIO K Haller KOMMNaHuK, 1 cBoe-
BPEMEHHO pearmpoBaTh Ha HUX.

3apaum

®@ Komnanua sepet ananor c npeactasutens-

MU 0BLLLECTBEHHOCTU, UTOObI B XOA4€ OTKPbLITOrO

obmeHa MHeHuAMMN:

> MOJyYaTb akTyaslbHYIO 1 JOCTOBEPHYIO MHPOP-
MaLmio 06 0XUAaHMSAX 3aMHTEPECOBaHHbBIX CTO-
POH 1 OCHOBHbIX Npobiemax, KOTopble 1X BOJI-
HYIOT B CBSI31 C ieATe/IbHOCTbIO KOMMaHU

> NpefocTaBATb CBOM OTBETbI Ha MOAHATbIE B XO/€e
00Cy>X/AeHMI BONPOChI, MPUYEM KaK B C/IOBECHOW
dopme, Tak 1 B BUAE NPAKTUHECKMX AENCTBUN.

CraHaapTbhl M MeTOoAONOIUA

@ «BAT Poccms» ocyLuecTBnseT npoLiecc couma-
JIbHOM OTYETHOCTMN B COOTBETCTBMM C TPeOOBaHMS-
mu ctaHpapTa AA1000, 0CHOBHBIM MHCTPYMEHTOM
KOTOPOro AIBJIETCA AMasIOr C NPeACTaBUTeNsaIMU
obLectBeHHOCcTU. Kpome Toro, B CoumanbHbIi
ot4eT «bAT Poccms» 3a 2002—2003 roapl n 2004—
2005 ropapl, a Takxe B HAaCTOALLMI OTYET BK/TIHOUYEHA
MHopMaLma No psady nokasaTtesnel, onmcaHHbIX

B PyKoBOZCTBE N0 OTYETHOCTM B 06/1aCTN YCTONUM-
BOrO pa3BUTUA, B pamkax [1obanbHOM nHnumaTu-
Bbl Mo otyeTHocTU (GRI). |

dopmaTt M yuaCTHUKM

®@ Ocrosy npouecca coumanbHoi oTueTHOCTM
COCTaBASAIOT perysipHble BCTPeYn-amanoru —
mexzay pykoBoactBoM «bAT Poccusi» (WneHamum
CoBeTa AVPEKTOPOB 1 CTapLUMMUN MeHeaxXepamm)

RUSSIA SOCIAL

REPORTING

Aim

@ Through its social reporting BAT Russia seeks
to understand society’s expectations for our
company and to respond to them promptly.

Objectives

@ The company conducts stakeholder dia-

logue, which is an open exchange of views, in

order to:

> obtain verifiable and up-to-date information
about stakeholders’ expectations and their
key concerns regarding our company;

> respond in words and actions to the issues
raised. |

Standards and Methodology

@ Social reporting by British American To-
bacco conforms to the AA1000 Standards which
propose a dialogue with the community as the
main reporting tool. In addition, BAT Russia’s
Social Reports for 2002-2003 and 2004-2005,
as well as this report include information on a
number of indicators from the GRI Sustainability
Reporting Guidelines.

Format and Participants
@ At the heart of BAT Russia’s social reporting

process is regular stakeholder engagement, or
a dialogue between the company management
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N NpeacTaBUTENSAMN 0OLLECTBEHHOCTU (00LLe-
CTBEHHbIMW rpynnamu, GUNYECKUMN 1 lopu-
ANYeCKMMM ML aMM, KOTOPbIe TGO BANSIOT
Ha TO, KaK KOMMaHWs OCYLLeCTB/ISIET CBOIO
LlesTeNIbHOCTb, IGO0 MCMbITLIBAIOT ee BVNSHUE).
K nocneaHm oTHOCATCA COTPYAHUKIN KOMMaHUW,
npeacTaBUTeNIN OPraHOB 3aKOHOJATe/IbHOM U UC-
MOJTHUTENbHOW BNAcTW, MeANLIMHCKMX 1 00pa3so-
BaTe/IbHbIX yUPEXAeHWI, OOLLEeCTBEHHbIX Opra-
HM3auMI, 4e10BOro CooOLLeCTBa, X1Tean JOMOB,
pacrnonoxeHHbix BOnn3n Gpabpuk «bAT Poccns»,
a TaKxe NoTpedbuTeNr NPOAYKLIMN KOMMAHUW.
[ns Toro utoObl 06ecneunTb SGPeKTUBHBIN
n 0TKprTbII7I ob6MeH MHEeHNnAMMN, KoMnaHma
npvrnawaet Ans BeAeHNa Ananoros pacuim-
TaTopa — HE3aBUCMMOrO MOCPeAHMKa, KOTOPbIV
MoMoraeT y4acTHVKaM BblpasuTb CBOIO MO3NLINIO
1 cPOpMyIMpPOBaTb OXMAAHNS, PUKCUPYET 1X,
a TaKke CienT 3a coBMI0/leHeM YCTaHOB/IEHHbIX
npasw NPOBeAeHS ANaIoroB.

(members of the Top Team and senior manag-
ers) and stakeholders. By definition, a stakehold-
er is any person or organisation on whom the
company’s business impacts or whose actions
impact on the company. These include com-
pany employees, regulators, representatives

of public health and educational institutions,
public organisations, the business community,
residents of apartment buildings adjacent to
BAT Russia factories as well as consumers.

To ensure an effective and open discussion,
the company engages a facilitator — an inde-
pendent mediator — whose role is to help par-
ticipants express their views and formulate their
expectations. The facilitator also records those
expectations and makes sure that the rules for
conducting dialogues are followed.

STanbl

@ Kaxabln Lmkn npouecca coumanbHom
oT4eTHOCTU «bAT Poccnsa» COCTOUT U3 HeTbipex
nocnefoBaTe/IbHbIX 3TarnoB.

1 NccnepoBaHume 1 NoaroToBka

Ha naHHOM 3Tane NpoBoAMTCSA BHYTpUKOpropa-
TMBHOE UCC/IeJ0BaHMeE, B pe3y ibTaTe KOTOPOro
onpepenseTcsa KpPyr Tem, NpeacTaB/soL X
HanbobLINIA MHTEPeC ANA KOMMNaHUW B JaHHbIN
MoOMeHT. [MapannenbHo BegeTca c6op 1 06HOB-
neHve pakTnyeckmx AaHHbIX. [lanee onpenens-
IOTCA OCHOBHbI€ 0BLLLECTBEHHbIE FPYNMbl, Npes-
CTaBuTes1el KOTOPbIX HEOO6XOAMMO NPUIIACUTD
K y4acTuio B Ananorax no 0603HayeHHbIM TemMam,

a TakXe Kpyr BOMpoCoB, CBA3aHHbIX C cOLalib-
HOW AesiTe/IbHOCTbIO KOMMaHUU 1 npeacrasaaio-
LLMXCA aKTya/lbHbIMW AN1A AaHHbIX FpYyMmn. Mocne
TOro Kak onpeaesieHbl TeMaTudeckmne rpaHuLbl

Stages

@ Each of BAT Russia’s social reporting cycles
includes four consecutive stages.

I Study and Preparation

This stage begins with an internal scoping study
to identify topics of particular interest for the
company at the current stage. In addition, it
includes collection and updating of facts about
the company. This is followed by the identifica-
tion of key stakeholder groups, representatives
of which should be invited to the dialogue
sessions to discuss previously defined topics,

as well as the identification of issues related to
the company’s social activities relevant to those
groups. Once the range of discussion and the



AMnanora n ero noTeHLuasbHble yHaCTHUKY,
KOMMaHWsA BbIGVMPAET NPUOPUTETHbIE BOMPOCHI
1 TeMbl Ans obcyxaeHns B xoae inanora 1.

Il Ouanor 1

Komnanwus npurnawaet ansa ydactus B [ina-
nore 1 KOHKPETHbIX MpeAcTaBuTeNEN pas-
NNYHbBIX OOLWeCTBEHHbIX FPYMM, KPYr KOTOPbIX
Obl/1 ONpeaesieH Ha MepBOM 3Tarne, U yTBepx-
[aeT C HUMU NnepeyeHb TeM AN AUCKYCCUR.
B pamkax BcTpeu obcysxaatoTcs Hanbonee
aKTyasibHble BOMPOCHI 1 BblCKa3blBAOTCA
npeanoXeHNs N 0OXNAAHNA PYKOBOACTBY
KOMMNaHNN OTHOCUTE/IbHO ee AeATe/IbHOCTU.

Il Ouanor 2

PykoBOACTBO KOMMaHUW aHanu3nupyeT
OXWMAaHWA NpeacTaBmuTenen obLecTBeH-
HOCTW, BbiCKa3aHHble B xoae uanora 1,
bopmynunpyeT oTBeThHl Ha HUX 1 pa3pabaTbl-

stakeholders have been identified, the company
selects and prioritises issues and defines the
scope to be covered during Dialogue 1.

Il Dialogue 1

The company invites to Dialogue 1 participants
representing various groups of stakeholders
identified during Stage 1 and agrees with them on
the list of topics for discussion. During Dialogue 1,
the company meets with representatives of each
of the key stakeholder groups identified. Dialogue
participants discuss issues of concern, make pro-
posals and express their expectations to manage-
ment about the activities of the company.

IIl Dialogue 2
The company management analyses stakehold-

BHyTpurKkopnopatneHoe
nccnenoBaHme,
cbop 1 06HOBEHNE
baKTNYeCKNX AAHHBIX,
onpeneneHne
Y4aCTHUKOB
Awnanora
Bctpeun
C NpeacTaBuTeN MU
06LECTBEHHbIX FPyn,
KOTOpbI€ BbICKa3blBAOT
CBOM NpeIoxXeHns
1 OXMAaHNA

B0, HAmnanorZ . no
pMy”"’POBaHme 067327

ers’ expectations expressed during Dialogue 1 and
prepares its responses and the specific commit-
ments that BAT Russia is prepared to make. During
the next meeting with external stakeholders
(Dialogue 2), the company presents to participants
an action plan with commitments. The parties then
agree on the wording of the commitments, as well
as on deadlines and performance indicators.

IV Action Plan Implementating, Reporting and
Communicating

In accordance with the schedule agreed dur-
ing Dialogue 2, BAT Russia implements the
approved plan of action and monitors per-
formance on commitments. The company
prepares and publishes the Social Report and
disseminates it among stakeholders. |

L 1oventd

3. Mpouecc coumnanbHom otyeTHOCTU «BAT Poccusa»



CouuanbHbin otyeTr 2006-2007

Fo”nul

BaeT KOHKPeTHble 0653aTeNIbCTBa, KOTOPble
«BAT Poccusa» MoxeT MPUHATbL Ha cebs.

Ha cnepyrowien BcTpeye ¢ npeactaButens-
MU obutectBeHHOCTU (Juanor 2) komnaHus
npeacTaBfsieT yyacTHUKAM Ans obcyxaeHus
nnaaH AeNCTBUN. 3aTeM CTOPOHbI COracoBbI-
BaloT GOPMYIMPOBKN 3TOrO NaHa, a Takxe
CPOKM U MHAMKATOPbI €ro BbIMOHEHMS.

IV Peanusauus nnaHa AencTBUin, NOAroToBKa
n pacnpoctpaHeHmne CoumanbHOro oTyeTa

B cooTBETCTBMM C COrNacoBaHHbLIM B Xxo/ie
[vanora 2 rpapukom «bAT Poccusa» peanu-
3yeT yTBEPXAEHHbIV paHee niaH AencTBUin

M OTC/IeXMBaeT pe3y/ibTaTbl BbIMOJIHEHNS
NPUHATbIX 00si3aTeNbCTB. KoMnaHns rotosuT
n ny6nmkyet CoumnanbHbIA OTYET, pacnpo-

CTpaHseT ero cpeau NpeacTaBuTeNeli 3auHTe-

PecoBaHHbIX CTOPOH.

Internal scoping study,
collection and updating
of facts about the company,
identification of key
stakeholder groups

Meetings with
representatives of each
of the key stakeholder

groups, who discuss
issues of concern,
make proposals
and express their
expectations

Yo S\
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Bepu¢pmkaymna

@ CooTBeTcTBME NpoLLecca coLmanbHOM OT-
4eTHOCTU MexayHapoaHoMy cTaHaapTy AAT000
[IO/IKHO NOATBEPXAATbCA HE3aBUCMMbIM ayAnNTO-
pom. C 2001 roga ayaMTopom npoLiecca coLuasb-
How oTyeTHOCTU «BAT Poccusa» BbicTynaeT «bropo
Beputac Pycb», Bxogsiee B MeXAyHapOAHYIO
Ipynny komnaHuin «bropo Beputac», ¢ koTopoi
Ipynna komnanun «<bputnit AmMepukaH To6akko»
COTPyAHMYaEeT Ha rno6asibHOM ypoBHe. Ayan-
TOpbI MPUCYTCTBYIOT B KayecTe Hab/iloaaTenen
Ha BCTpeyax pykosoacTea «bAT Poccus» ¢ npen-
CTaBUTENAMU OBLLLECTBEHHOCTU U NMPOBOAAT
NpPOBEPKY COOTBETCTBUA COLMaNbHbIX ANaNOroB
TpeboBaHMAM CTaHJapTa, a Takke NOATBEPXAAIOT
BbIMOJIHEHWNE B3ATbIX KOMMaHMe 00s3aTesNbCTB. |

B coumanbHbix otyeTax «bAT Poccmsa» ncnosb-
3yeT rpapuyeckmne CMMBO/bI, OTOOpaxaloLine

Assurance

@ The compliance of social reporting with
the AAT000 Standards is to be confirmed by an
independent assurance provider. Since 2001
BAT Russia’s Social Reports have been assured
by Bureau Veritas Rus, a member of the inter-
national Bureau Veritas Group of companies,
British American Tobacco’s partner at the global
level. Auditors observe meetings between

BAT Russia and stakeholders and assure the
compliance of social dialogues with standard
requirements. They also confirm fulfilment of
commitments assumed by the company.

In its Social Reports BAT Russia uses graphic
symbols to show three levels of information as-



TPU YPOBHSA BepuPuKaLmm 4OCTOBEPHOCTHU LinI0, OTMEYAeTCA OAHNM U3 COOTBETCTBYIOLMX
nHdopmaumn. Hayano pparmeHTa TekcTa, CMMBOJI0B, MPUBEAEHHbIX HUXE, a KoHeL, ppar-
cojepkatiero BepnduLmMpoBaHHyto MHGopMa-  MeHTa 0603HayaeTCa 3akpblBatoLLeli CKOOKOM .

@ MpoaBuHYTLIN ypoBeHb BepudUKaLLMmM 03Ha4aET, YTO JaHHbIM NPOLIecC U mepo-
npusTne, oTpaxeHHoe B OTYETe, OblIV NPOBEAEHbI B COOTBETCTBUM C TpeboBaHMAMM
ctaHpapTa AA1000 1 4To OHM NoAKpPeneHbl HeOOX0ANMBIMU CBUAETENbLCTBAMU, B TOM
yncae NoNyYeHHbIMU ayAMTOPOM NPU MOCeL,eHnn Ananoros.

(V] CTaHpapTHbINA ypoBeHb BepuduKaL MM 03Ha4aeT, 4To Npe/cTaB/ieHHas B oTyeTe
NMH$OpMaLMA, ONUCbIBalOLLAA AeATe/IbHOCTb KOMMaHuK, cooTBeTcTBYeT lNpunHUMnam Beae-
HKs B13Heca, 0J06PeHHbIM KOMMMaHWeR, 0 YeM CBUAETENbCTBYIOT HEOOX0AMMble AaHHbIe,
nosly4yeHHble B pe3y/ibTaTe 3anpoca Uan NPUMeEHEHUs MHOM ay AUTOPCKO METOAUKN.

%) Ba3oBbIfl ypoBeHb BeprudUKaLLMM 03HAYaET, 4TO JOCTOBEPHOCTb NPMBEAEHHbIX YNC-
JI0BbIX AAaHHbBIX N OTAE/IbHbIX MPUMEPOB NMpPOBepeHa ayANTOPOM Ha OCHOBE AOCTYMHbIX
NCTOYHWNKOB.

UndpopmuposaHmne oGLLeCTBEHHOCTHN

MNeuaTHas Bepcus coumanbHbix oT4eToB «bAT Poc-  06LLIECTBEHHOCTU, @ 3/1EKTPOHHan Ny6anKyeTcs
CuA» pacnpoCTpaHaeTCs Cpean NpeacTaBuTeNell  Ha KopropaTvBHOM Beb-caviTe www.batrussia.ru.

surance. The beginning of a section of text con-  of the symbols described below, and the end of
taining assured information is marked with one  the fragment is marked with a closing bracket .

@ Advanced assurance means that the activities and events described in the report were
consistent with AAT1000 and are supported by the requisite evidence, including evidence
obtained by the assuror during the dialogues.

(V) Standard assurance means that information on the company’s operations presented
in the report is consistent with the Business Principles approved by the company and
supported by the requisite evidence gathered through enquiry or other assurance tools.

® Basic assurance means that statistical data and specific examples were assessed using
available means.

Public Information

Printed versions of the BAT Russia Social Reports electronic version is published on the corporate
are distributed among stakeholders, and an website www.batrussia.ru.

3. Mpouecc coumnanbHom otyeTHOCTU «BAT Poccusa»
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OB OB30P NPEALIAYLWNX LLMKIOB
COUMANBHOM OTYETHOCTW «BAT POCCUA»

@ «Hayano ceppesHoro obcyxaeHns B CTpaHe BONPOCOB KOPNOPATUBHOM OTBETCTBEHHOCTH

M IBUXEHNS HEPUHAHCOBOM OTYETHOCTU MOXHO oTHecTn Kk 2001-2002 roaam, KorAa BhiLJv fepBble
coumasibHele oTyeTsl komnanui “rA3IMPOM” u “PsizaHckas [POC” u nepBbisi cOUMAsIbHBIA OTYET
kommnaHun “bAT Poccna”».

HeguHaHcoBble oTyeTbl KOMAAHUHA, paboTatLmx B Poccum: NpakTMka pasBuTms COLMAabHONA OTYeT-
HocTu. AHanautmnyeckmii o63op. Mocksa, PCIIM n ACU, 2006. C. 15.

@ «B nuijeBom cekTope nnaepom coymasibHoN 0T4eTHOCTYU siBaisieTcsl Komrnanust “BAT Poccus”.
VIMeHHO 3ToV KOMMAaHUW NPUHAAJIEXUT MepBeHCTBO B PAKTUYECKOM NMPpUMeHeHn CTaHaapTa
AAT000 B Poccum — BhiMyCK KaxXA0ro oT4eTa OCHOBAH HA pe3y/IbTaTax cepum Anasaoros C pa3indHsi-
MU 30MHTEPeCcoOBAHHbIMYU ayAnTOpusaMU, KoTopele “BAT Poccus” npoBoaUT B Nepuoaax Mexay noa-
FOTOBKOWV OTYETOB. ITA KOMIAHWUS BHEC/1A 3aMeTHbIV BK/1A4 B pA3BUTNE HEPUHAHCOBOM OTYETHOCTU
B Poccnm, akTMBHO y4acTBysl HA MPOTAXEHNN BCero BpeMeHu B NomyASpu3aummn naei counaibHon
OTYETHOCTU.

HeguHaHcoBble oTYeTbl KOMAAHUH, paboTatoLmx B Poccum: NpakTMka pasBuTus COLMAIbHONA OTYeT-
HocTu. AHaautmyecknii o63op. Mocksa, PCIIM n ACU, 2006. C. 30.

CouuanbHbin otyeTr 2006-2007

OF BAT RUSSIA

® “Serious discussion of corporate responsibility in Russia and interest in non-financial reporting
began in 2001-2002 when GAZPROM, Ryazan Hydroelectric Power Station and BAT Russia published
their first social reports.”

Non-Financial Reports by Companies Operating in Russia: Practical Aspects in the Development of
Social Reporting. Moscow 2006, RSPP and ASI. P. 15.

) “BAT Russia is a leader in social reporting in the consumables industry. It was the first in Russia to
use AAT1000: each of its reports is based on a series of dialogues with various stakeholders conducted
in the course of the reporting process. The company has made a significant contribution to the
development of non-financial reporting in Russia through its active and continuing involvement in
popularizing the social reporting concept.”

Non-Financial Reports by Companies Operating in Russia: Practical Aspects in the Development of
Social Reporting. Moscow 2005, RSPP and ASI. P. 30. ,



MepBbIi LUKA COLMAZILHON
oTuyeTHOocTM (2001-2002)

©) «BAT Poccusa» Hauana npotecc couma-
nbHoM oTyeTHOCTM B 2001 roay, ogHom

13 nepBbIx cpean komnaHuin Mpynnbl «bputn
AmepukaH Tobakko». B ananorax, kotopblie
npownn B Mockse B opme nHANBUAYyab-
HbIX BCTPEY C NpeAcTaBUTeAMM 00LLeCTBeH-
HOCTM, 06CYyX/AannCb BOMPOCHI, CBSA3aHHbIE

C Pas/IMYHBLIMU COLIMAJIbHBIMUM acnekTamm
[eATeNIbHOCTU KOMNaHMKn. Bonpockl Gbiin
CrpynnupoBaHbl Mo 6 Temam. B oTBeT Ha BbICKa-
3aHHble OXMJaHNA KoMnaHuA paspaboTana
naaH AencTenin n npuHana 14 o6a3aTenbCTs.
Bce 0HM OblIN BbINOSIHEHBI B COOTBETCTBUM

C ycTaHoB/1eHHbIM rpadrkom. O630p nepso-
ro uuksna 6bin npeacrassied B «CoLmnanbHOM
oTtuete 2001-2002».

Bropou uukn coumasibHOMN
oTuyeTHOocTH (2002—2003)

®) OnbIT, NONyYeHHbIN B X0e NepBOro K-
na, nossonunn «bAT Poccusi» Ha HoBOM 3Tane
npowecca CoLnanbHON OTHETHOCTU BHECTU
B HEro psj KOHCTPYKTUBHbIX U3SMEHEHWN.
beina pacwunpena reorpaguma ananoros — B0
BTOPOM LIMKJIEe OHM MPOLLUIN yXe B Tpex ropo-
nax: B Mockse, CaHkT-lNeTepbypre n Capatose;
Takxe OblJI0 yBE/IMYEHO KOIMYECTBO BOBJIe-
YEeHHbIX B AManor oOLWeCTBEHHbIX Py
1 NpuvraatleHo 6obluee KONYeCTBO yHaCTHMKOB.
MpencrtaBuTenn obLEeCTBEHHOCTU:
pabOTHUKN FrOCYapPCTBEHHbIX YUpexaeHNI
1 BeOMCTB, OpraHu3aLmin 34paBooxpaHe-
Hus, CMW, npeactasutenn PR- n peknamHoro
Cco06LecTB, akTUBUCTbI OOLLECTBEHHbIX Op-
raHn3aLui, a Takxe X1Team JOMOB, Pacnoso-
XeHHbIX B6m3n pabpuk «bAT Poccma», —

Social Reporting Cycle 1 (2001-2002)

(V) BAT Russia began its social reporting pro-
cess in 2001, and was one of the first compa-
nies in the British American Tobacco Group to
do so. During the dialogues with stakeholders
conducted in Moscow, the company discussed
various social aspects of its work grouped into
six topics. In response to the expressed expecta-
tions, the company developed a plan of action
and accepted 14 commitments. All of those
commitments were met in accordance with the
schedule. An overview of Cycle 1 was presented
in the Social Report 2001-2002.

Social Reporting Cycle 2 (2002-2003)

() Experience acquired during Cycle 1
brought about some constructive changes in
the BAT Russia social reporting process. The
company expanded the geographic scope of
its dialogues: during Cycle 2 they were held in
three cities — Moscow, Saint Petersburg, and
Saratov. The company also increased the num-
ber of social groups involved in dialogues and
invited more participants.

Stakeholders — from government bodies,
health institutions, mass media, PR and the
advertising community, public organisations,
and residents of apartment buildings adjacent
to the company’s factories — expressed over
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Bbicka3anun 6onee 180 oxmpaaHnii, koTopble
3aTeM Obliv 06beanHeHbl B 11 KaTeropuii.
Mo ntoram BCTpey KOMMNaHUA B3ANia Ha cebn
18 obs3aTtenbcTB. B COOTBETCTBUM CO CTaH-
LapToMm, nnaHupyemblie ob6sa3aTeNbCTBa U rpa-
$VK 1X BbINOJIHEHMA CTaNn NpeaMeTOM 00-
CYX[EeHNA BO BpEMS BTOPOro Auanora mexay
pykosoacteom «bAT Poccua» n npeacrasu-
Tenamu obujectBeHHOCTU. 17 06A3aTeNbCTB
6blNIN yCNeLWwHOo BbINMOJIHEHbI B COOTBETCTBUMN
c rpadpukom. O653aTeNbCTBO KOMMaHUMK,
KOTOpoe npeaycmMaTpuBano MOHTax HOBOroO
060pyAOBaHMA, CHMXAIOLLEro ypoBeHb 3ana-
Xa Ha TeppuTopuu, npuneratoulenn k pabpurke
«BAT-CT®» B CapaToBe, 6b1710 yBA3aHO

C PEKOHCTPYKLIMEeNn BCero Npon3BoACTBEHHO-
cknajckoro kopnyca ¢pabpuku. Mockonbky
ycTaHoBKka HoBoro obopyaoBsaHus 10 3aBep-
LWEeHNA CTPoUTENbHbIX paboT Oblala HEBO3-
MOXHa N0 TEXHUYECKNUM U TEXHONOTMYECKUM

180 expectations which were grouped into 11
key areas. As a result of the social dialogues,
the company assumed 18 commitments. In
accordance with the standard, the commit-
ments and the schedule for their fulfiiment
were considered between the management of
BAT Russia and stakeholders. 17 commitments
were met successfully and on schedule. The
commitment to install new equipment to
reduce odour in the area adjacent to the
BAT-STF factory in Saratov depended upon
refurbishment of all production and storage
facilities in the factory. Since installation of
the odour reduction system must for tech-
nical reasons wait upon the completion of
refurbishment, the deadline for meeting this
commitment has been postponed. Accord-

NPUYMHaM, CPOK BbINMOJIHEHNA 06A3aTeNbCTBa
6b11 nepeHeceH. B cooTBeTCTBMYM C COrNlaco-
BaHHbIM rpapuKoM yKasaHHble paboTbl OyayT
3aBepLueHbl k KoHLy 2007 roga. Mo pesynbTatam
BTOPOro Likna Obl1 ony6ankoBaH U NpeacTaB-
JleH 3aMHTepecoBaHHbIM nnLam «CoumnanbHbIN
otyeT 2002-2003».

ing to the agreed schedule the work is to be
finished by the end of 2007. Results of Cycle 2
are reflected in the Social Report 2002-2003
that has been presented to stakeholders.



TpeTuii LUKA coLMasibLHON
oTuyeTHOocTH (2004—2005)

) B pamkax TpeTbero LukIa CoLnanbHoi
OTYETHOCTU, MPOBEAEHHOrO B Nepuos

c AHBapsa 2004 ropa no anpenb 2005 roaa,

K y4acTuio B Ananorax Bnepsble Oblan npuria-
WweHbl coTpyaHunkn «bAT Poccumsa». CocTas
YHaCTHMKOB Tpex BCTPeYy, KOTopble MPOoLL/n
B Mockse, CaHkT-lleTepbypre n CapaTose,
6bl1 onpefeneH Ha OCHOBe pernpeseHTaTUB-
HOW BbIOOPKUW. YYaCTHMKM ANA/IOrOB BHECN
6onee 160 npennoxeHuii, KoTopble BNocaea-
CTBMK OblIN 0ObeANHEHbI B 7 KaTeropui.
lpoaHannsnMpoBas BblCka3aHHble OXMAAHWNS,
KOMMaHus B3sina Ha cebsa 24 06s3aTeNbCTBa,
BCE OHM Obl/IN BbINO/IHEeHbI. O630p AaHHOrO
3Tana TpeTbero uukaa b1 noapobHO ocBe-
weH B «CoumanbHom otuete 2004-2005 gnsa

COTPYAHUKOB»>.

Social Reporting Cycle 3 (2004—-2005)

) Cycle 3, which took place in January 2004 —
April 2005, was the first reporting cycle when
BAT Russia employees were invited to take
part in the dialogues. Participants in three
meetings that were held in Moscow, Saint
Petersburg, and Saratov were selected so

as to provide a representative cross section.
They made over 160 proposals that were
subsequently grouped into seven categories.
The company analysed the expectations and
assumed 24 commitments all of which were
fulfilled. That stage of Cycle 3 was covered

in detail in the Social Report for Employees
2004-2005.

lMoMrnMo Ananoros c COTpyAHMKaMU,
B Mockse, CaHkT-lNeTepOypre n Capartose
COCTOSIINCL ANANOr C NpeacTaBUTENs MU
06LL,eCTBEHHOCTU, B KOTOPbIX MPUHSAAN
yyacTtue nopsaka 190 uenosek. B xoae BcTpeu
y4acTHuKM BHecan 230 pekoMeHaauunn,
Ha OCHOBaHMM KOTOPbIX KOMMNaHNA B3a/1a
Ha cebs 15 o6s3aTenbCTB. Pe3ynbTaThl TPETbero
uukna onybnumkosaHsl B «CoLManbHOM OTHeTe
2004-2005». bonbWKWHCTBO 00513aTe/NbCTB,
MPUHATLIX KOMMaHWeN B TPETbEM LIMK/E OTYET-
HOCTW, y>e BblNonHeHbl (cM. [MpunoxeHue 8).

In addition to dialogues with employees, the
company conducted stakeholder dialogues in
Moscow, Saint Petersburg, and Saratov with
approximately 190 people taking part. Dur-
ing the dialogues, their participants made over
230 recommendations which resulted in 15
commitments made by the company. Results
of Cycle 3 are covered in the Social Report
2004-2005. Most of the commitments under-
taken in Cycle 3 have already been fulfilled (see
Appendix 8).

4. O6wwin 0630p NpeablAyLWNX LIUMKI0B COLManbHON OTYETHOCTU
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[TIABA 5

YETBEPTbIN LLIMK/T COUMANBHOM OTYETHOCTMU
«bAT POCCUA» (2006—2007)

06w it 0630p

® B uetsepTOM LMKNE coUManbHOIL OTYeT-
HOCTW KOMMaHUA n3MeHu a popmar npose-
AeHus ananoros. K obcyxaeHMo BONPOCOB,
onpeneneHHbIx NyTem npeaBapuTesibHOro
nccnefoBaHns, OblIv NPUrIaLleHbl 3KCNepThl
B COOTBETCTBYOLWMX 06nacTax. [JaHHbI noa-
X0/, NO3BO/IN/I MOBbLICUTb Ka4eCTBO AUNCKYCCUN,
nony4nTb 60s1ee KOHKPETHbIE NPea/IoKeHs

B aflpec KOMMaHWK, 4TO He MOIJ10 He CKa3aTbCs
Ha KOJIMYecTBe MPUHATLIX 0653aTenbCTB. [Tomu-
MO 3TOro, KOMMaHWA NpuUraacuia K y4actuio

B inasiorax HoBbl€ IPYyMMbl Y4aCTHUKOB: TOPro-
BblX MAPTHEPOB 1 noTpebuTenen.

B pamkax 4eTBepTOro Lukia npoLecca couma-
NbHOI OTYeTHOCTYU B XoAe [lnanora 1 B okTsibpe-
Hosibpe 2006 roga npoLwsio NaTb 06CyXAEHWIN
C y4acTem npeAcTaBuTenein obLecTBeHHOCTU:
ABa B Mockse, aBa B CaHkT-lleTepbypre 1 ogHo

REPORTING

Overview

@ In Cycle 4 of the social reporting process the
company introduced a new format for stakeholder
dialogues. We invited experts in appropriate fields
to participate in the discussion of topics selected
as a result of preliminary studies and agreed upon
with dialogue participants. This has improved the
effectiveness of stakeholder dialogues and ensured
more specific proposals to the company. As a
result, the number of commitments assumed by
BAT Russia has increased. Furthermore, BAT Russia
invited new groups of participants, such as con-
sumers of tobacco products and the commercial
partners of the company.

Dialogue 1 held in October-November 2006 as
part of BAT Russia’s social reporting process includ-

B Caparose. B 3Tux BCTpeyax NpuHANW ydac-

Tue 6onee 80 yenosek: pabOTHMKM OpPraHOB
rocyapCTBEHHOW B1AaCTUW, B TOM YKUC/IE UCMOS-
HAIIOLLMX KOHTPOJIbHO-HAA30PHble QYHKLIMK,
00bLLecTBEHHbIX OpraHu3aLuii, npeacTaBUTeNn
Hay4HbIX KPYroB, a Takxe XUTeau JOMOB, pacrno-
NOXeHHbIX BOM3K pabpurk komnaHuu. Temamm
ans obcyxaeHns ctanu:

1. MNpepoTBpalleHne KypeHns cpeamn Hecoep-
LUeHHONETHUX

2. bopbb6a ¢ He3aKOHHbIM 060POTOM TabauHbIX
n3genui: KoHTpapakTHasa N KOHTpabaHAHas
TabayHas npoaykumsa

3. KypeHue B 06LeCTBEHHbIX MecTax

4. B3avMopeliCcTBUE C MeCTHbIM COOBLLEeCTBOM

5. "HpopmuposaHue notpebutenen.

MaTb AOMNONAHUTENbHbBIX TEM BHECM AN 06-
CyXAeHnAa caMn y4aCTHUKKW ANaioroB:

ed 5 discussions with stakeholders: two in Moscow,
two in Saint Petersburg, and one in Saratov. There
were over 80 participants including state officials
(among them those with regulatory and supervisory
functions), representatives of NGOs, scientists and
residents of buildings located near the company’s
factories. Topics for discussion included:

1. Underage Smoking Prevention

2. Anti-illicit Trade: Prevention of Counterfeit
and Contraband Products

3. Smoking in Public Places

4. Relations with the Local Community

5. Consumer Information.

Five additional topics were proposed for discus-
sion by participants. Those included:



TexHu4yeckoe perynnposaHue
CoumnanbHas peknama
OxpaHa okpyxatoLen cpeabl
KypeHue v 3q0poBbe

0. OTBETCTBEHHbI MAapPKETUHT.

SO NS

Bcero Bo Bpems Ananoros B agpec KOMnaHum
6b1/10 BbiCkasaHo 6osee 120 NpeAnoxeHnn, npu-
yem Gosnee TpeTU U3 HKX — Mo Teme «[1peaoTBpa-
LLieH1e KypeHUs Cpean HeCoBepLLEHHONETHUX>.

Ha ocHoBe pekomeHpaaLmii n BONPOCOB,
MoJTy4eHHbIX OT y4acTHWKOB [nanora 1, komna-
HMA NOJIrOTOBWIa OTBETLI U CHOPMyIMpoBana
00s3aTeNbCTBa, KOTOPbIe OblM NpeacTaBAeHb
B xoAe [lnanora 2 Ha BCTpeyax, MpoLue/LLmnx
B anpene 2007 roaa Takxe B Tpex ropojax:

B MockBe (2 BcTpeun), B CaHkT-[eTepbypre
(2 BcTpeun) n B Capatose (1 BcTpeya). Mpu
3TOM Y4aCTHMKM ANaNoros 00Cy>K/Jain OTBEThI,
npecTaB/eHHble KOMMaHWeR, BHOCUIN HOBble

npeaIoXeHNs 18 PacCMOTPEHUA B CIeAYIOLLEM
LiMK/e coLManbHOM OTYeTHOCTW. bbin caenaH
PS4 NPeasIoXkeHNn NO BHECEHUIO U3MEHEHUI
B MHAMKaTOpbl. B nTore komnaHuns B3sna Ha cebs
27 06a3aTenbCTs, NepeyeHb KOTOPbIX NpUBeAeH
B KOHLIE HACTOSALLEN raBbl.

OcobeHHOCTbIO LMKIa 4 MO CpaBHEHUIO
C NpeAblAyLUMN LIKIaMK COLMalIbHOM OTHETHOC-
™ «bAT Poccusa» cTano npuriatleHue K comasb-
HOMy Anasiory notpebutenei TabauHblx U3LE/TNNA.
Cneunduka gaHHON rpynmnbl onpeaensercs
ee MOOU/IbHOCTbIO, YTO CO3/1aeT OObEKTUBHbIE
TPYAHOCTU B o6ecneyeHnn o4HOro 1 Toro xe
cocTaBa y4acTHuKoB a1 [inanoros 1 n 2. [ostomy
ANA NpoBeAeHNa BCTPpeY ¢ noTpebuTtenamm Gbin
BblOpaH popmat dokyc-rpynn. B nepunoa c mapta
no anpenb 2006 roaa B ropogax Mocksa, Hosocu-
6upck v MNepMb COCTOANNCD LIECTb KOHCY/IbTaL M
c notpebuTensmu. Bctpeun, B Kaxaom 13 KOTOpPbIx
NpUHMMaO yyacTue 8 yenoBek, NPOBOANINCDL

6. Technical Regulation

7. Social Advertising

8. Environmental Protection
9. Smoking and Health

10. Responsible Marketing.

Over 120 proposals were made during the
dialogues and over 1/3 of those concerned
prevention of underage smoking.

Based on recommendations made and
questions asked by participants in Dialogue 1,
the company prepared its answers and formu-
lated commitments that were presented during
Dialogue 2, at meetings held in April 2007 in the
same three cities: Moscow (2 meetings), Saint
Petersburg (2 meetings) and Saratov (1 meeting).
Participants in the dialogues discussed answers

given by the company, made new proposals for
discussion in the following cycle of social report-
ing, and considered the indicators that would
show fulfilment of the commitments. A number
of proposals for changes in the indicators were
made. Ultimately, the company assumed 27 com-
mitments listed in the end of this Chapter.

Cycle 4 differed from previous cycles because
it brought into the dialogues another social
group related to the company’s business —
consumers of tobacco products. Because of
this group’s inherent variability which made it
difficult to maintain exactly the same group of
participants for Dialogues 1 and 2, the company
chose to conduct meetings with consumers in a
focus group setting. 6 consumer consultations
were conducted in March-April 2006 in Moscow,
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He3aBMcMbIM dacunmTtatopom. OT6op yvacTHUW-
KoB GOKyC-rpynmn OCyLLEeCTBANCA TaknuM 06pasom,
4TOObI Ha BCTPeyax Oblav NpeAcTaB/ieHbl CoBEP-
LUEHHO/IETHME COLMaIbHO aKTUBHbIE JTI0AN CTaplLue
25 nert. Co ctopoHbl «BAT Poccusi» Ha BCTpeyax
NPUCYTCTBOBA/IN NPEACTaBMTE/NIN BbICLLErO PYKO-
BO/ACTBa KOMMAHWUW.

B xoae 06cyxaeHns BbISCHANNCL NpeacTaBe-
HWA NoTpebuTenen o coLmasbHOM OTBETCTBEH-
HOCTM KPYMHbIX KOMMaHWI B LLMPOKOM CMbIC/1e,
a Takxe o crneumuke 1 chepe OTBETCTBEHHOCTU
TabayHbIX KOMMNaHWI; onpeaenaINcL OXUAAHUA
1 NpuopuTeTbl NOTpebuTeNelt B OTHOLLEHUN Taba-
YHOWM MHAYCTPUM B Lesiom. PacunmtaTop Takxe
BbIICHSA/1 MHEHWE YYaCTHUKOB O AesTe/IbHOCTU
«BbAT Poccusi» ¢ Tem, UTOObI BbISIBUTH Te 00/1aCTu,
B KOTOPbIX, MO MHEHMIO NoTpebuTenen,

«BAT Poccumsa» pomkHa pabotaTtb 6051€e akTUBHO
WIN B KOTOPbIX KOMMaHUN He0BX0AMMO Mnepe-
CMOTPETb CBOV MOAXO/. YHaCTHUKM npeaiaranv

Novosibirsk and Perm. Group sessions, with 8
consumers participating in each of them, were
conducted by an independent facilitator. Focus
group participants were selected to represent
socially active adults at least 25 years old. BAT Russia
was represented by senior managers.

The discussions were to reveal consumers’ views
on the social responsibility of large companies in a
broad sense and of tobacco companies particularly;
to identify consumers’ expectations and priori-
ties concerning the tobacco industry as a whole.
The facilitator also probed their opinion about the
activities of BAT Russia in order to identify the areas
where the company might be more active and
where it should reconsider its approach. Participants
proposed specific actions or initiatives that would
help the company become more responsible.

KOHKpPEeTHble AeiCTBUA U MHULMATUBbI, KOTOpble
Mor/n Gbl MOMOYb KOMMaHMK CTaTb 6osiee OTBETCT-
BeHHoN. Popmynmpys 06sA3aTeNbCcTBa B 4-M LMK-
Jle, KOMMaHWA NPYHMMana BO BHYMaHue B TOM
yuncne oxmaaHus notpebuteneit. Mpeanoxexus,
BblCKa3aHHble NOTPeBUTeNIAMMN B OTHOLLEHNM
coumanbHbiX MHULMATUB «bAT Poccmnsa», BO MHO-
rOM COBManu € NPeaIoXKeHUAMN, KOTopble Obl/n
BblCKa3aHbl B XOAe ANaNoros Apyrmmm npeacra-
BUTENIAMU OBLLECTBEHHOCTMU.

1. MNpeporepaweHne KypeHus cpeav
HeCcoBepPLWEeHHOJIETHUX

Mo3numa N NHULMATUBSI

«BAT Poccus» cunTaeT, 4To KypeHue cpeam Heco-
BEpPLUEHHO/IETHUX ABNSETCA CEPbe3HOW coLma-
JIbHOV NPOGEMON 1 PeLLNTb ee MOXHO TO/IbKO
COBMECTHbIMU yCUNNAMU I'Ipe,U,CTaBI/ITeJ'Ieﬁ

When formulating commitments in Cycle 4,
the company also considered consumer expec-
tations. Proposals made by consumers regard-
ing BAT Russia’s social initiatives coincided in
many respects with proposals made during the
social dialogues by other stakeholders. |

1. Underage Smoking Prevention
Company Position and Initiatives

BAT Russia believes that underage smoking is a
serious social problem that can be solved only
through joint efforts of the state, society, and
concerned businesses. BAT Russia will continue
making its contribution to solving the issue,
sharing its expert experience, and developing rel-



rocyJapCTBEHHbIX OPraHoB, OOLLECTBEHHOCTH
1 3anHTepecoBaHHOro 6usHeca. «<bAT Poccus»
HamepeHa 1 ganee CoAeriCTBOBATbL PELLEHNIO
3Ton NpobnemMbl, rOTOBa NPeAoCTaBAsATb CBON
3KCMEePTHbIV OMbIT U B COTPYAHNYECTBE CO CBOW-
MU napTHepamu y4acTBOBaTb B pa3paboTke COOT-
BETCTBYIOLMX NPOPUIAKTUYECKNX NPOrPaMM.
Pan nporpamm no npeaoTBpaLLeHnto KypeHns
CpeAn HeCOBepLLEHHONETHNX KOMMNaHUA peanu-
3yeT camocToATe/IbHO. Kpome Toro, «bAT Poccus»
obbeanHAeT CBON CPeACTBa 1 OMbIT C pecypcamm
Apyrux TabayHbix KOMMNAHWIA, rOCYAaPCTBEHHbIX
OpraHoB, OpraHM3aLnin 34pPaBoOXPaHEHMA
1 06LLeCTBEHHbIX OpraHu3aumnin. [leatenbHOCTb
KOMMaHM1 B 06/1aCTV NpeaoTBpaLLeHns NoAPOC-
TKOBOIO KypeHWs Harnpas/ieHa Ha JOCTUXeHue
[BYX Liefiel: He JONyCTUTb NPOoAaxmu TabauHbIx
V3[€e/1I HECOBEPLUEHHOIETHUM 1 y6eanTb
[leTei N NOAPOCTKOB He KyPUTb.
@ PykosonacTeysich 3TUMu Lienamu, «BAT Poccus»

evant prevention programmes with its partners.

The company conducts a number of underage
smoking prevention programmes on its own. It
also contributes its resources and experience to
joint initiatives with other tobacco companies, the
state, health care institutions, and public organisa-
tions. In its activities targeted at preventing under-
age smoking, the company pursues two goals: to
curtail sales of tobacco to minors and to discour-
age children and teenagers from smoking.

@ To achieve those goals BAT Russia actively
participates in the following initiatives:

> Retail Access Prevention Programme
> “Non-Smoking Class”, a contest for
schoolchildren of grades 6 and 7

TAGAYHAR

HHAYCTFH@

MPOTHE TMOAPOCTRORDND KYPEHHRA

NPUHUMaET akKTUBHOE y4acTue B ceayoumx
MHUUMaTnBax:

> [lporpamma no npeaoTBpaLLeHNo NPoaaxm
TabayHbIX U3Ae/INN HECOBEPLLUEHHOIETHUM

> CopesHoBaHue «Knacc, cBo60AHbIN OT Kype-
HUA» ANA ydawmxca 6—7-x K1accos

> OG6pasoBatenbHas nporpaMmma Ans poanTe-
nen «OTBETCTBEHHbIE POAUTENN>.

KomnaHus cuntaet, 4To MapkeTUHT Tabau-
HOW MPOAYKLMUN [OKEH OCYLLECTBAATLCS
OTBETCTBEHHO. [leaTe/IbHOCTb MO NPOoABMXe-
HUWIO 1 pacnpocTpaHeHuio TabauHblx N3Lenunii
He loNXHa ObiTb HanpaB/eHa Ha HecoBep-
LUEHHONETHUX, a AO/XKHa OblTb OPUEHTUPO-
BaHa UCK/IOYUTENIbHO Ha B3POC/IbIX U NMPO-

BOAUTbLCA C y4eTOM PUCKOB AJ19 340POBbS,
COMpPsAXeHHbIX C KypeHuem. lNpun nposeseHnn
pexknamMmHbix akumn «bAT Poccusa» ctporo

> “Responsible Parents”, an educational
programme for parents.

The company believes that marketing to-
bacco products should be done responsibly.
Promotion and distribution of tobacco prod-
ucts should not target minors and should be
directed exclusively at adults with due regard
for the health risks associated with smoking.
In its advertising BAT Russia strictly follows
relevant provisions of the Federal Law “On
Advertising”. In addition, the company follows
its own Code of Responsible Marketing which
puts additional restrictions on the contents
and placement of advertisements for tobacco
products and on promotional events.

5. YeTBepThIV LMK coLManbHOl oTyeTHOCTU «BAT Poccus» (2006—2007)
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npuaepXnBaeTCcsa COOTBETCTBYIOLMX MNO0XKe-
HU pericTeytowero ®egepasbHOro 3akoHa
«O pekname». Kpome 310ro, kKomnaHus
pykoBoacTByeTcsi KogekcoM OTBETCTBEHHOIO
MapkeTUHra, KOTOpbI NpesycMaTpuBaeT
LOMNONIHUTENbHbIE OFPAHUYEHUS, CBA3aHHbIe
C cofepxaHnem 1 pasmMelleHremM pekiambl
TaGa4yHOWM NPOAYKLMM, a TaKxKe C MPOBeJeHU-
€M MeponpuATUIA, HanpasJ/IeHHbIX Ha CTUMY-
NnpoBaHue cnpoca.

MporpamMmMa no NpesoTBpaLleHio NPoAakm
TabGayHbIX N3AENNA HECOBEPLUEHHONETHUM

@ nNponaxa curapeT HecoBeplIEHHONETHUM
3anpeweHa PegepanbHbiM 3akoHOM PO

o1 10 nions 2001 roga N2 87-®3 «O6 orpaHuye-
HUW KypeHus Tabaka» (B pepakumy 2006 roaa).
B pamkax nporpammsl no npefoTBpaLleHuio
NpoAaxu curapet HeCoBePLUIEHHONETHUM

Retail Access Prevention Programme

@ sales of cigarettes to minors are banned
by the Federal Law #87-FZ “On Restricting
Tobacco Smoking” of 10 July, 2001 (in edition
of 2006). As part of the Retail Access Preven-
tion Programme BAT Russia’s Trade Marketing
employees provide informational support to
retailers persuading them to take the issue of
underage smoking seriously, to observe the
law, and to refuse to sell tobacco products to
minors. BAT Russia publishes and distributes
to retailers booklets with excerpts from the
Federal Law “On Restricting Tobacco Smok-
ing” and articles from the Administrative
Code of the Russian Federation bearing on
the responsibility for violations of regulations

COTPYAHWKM OTAe/1a TOProBOro MapKeTuHra
«BAT Poccusa» BeayT pasbsiCHUTENbHYIO paboTy

C PO3HUYHbBIMU MPOAABLIAMUN TOPrOBbIX TOYEK,
ybexaas nx ObITb OTBETCTBEHHbIMK, COON04aTh
TpeboBaHMA 3aKOHa 1 He NpoJaBaTb TabayHble
n3aenvsa HecoBepLUeHHoNeTHUM. «bAT Poccuna»
ny6/InMKyeT 1 pacnpoCcTpaHaeT Cpean NPoAaBLIOB
GpoLutopbl, cogepkatiue Bolaepxku ns Pepe-
pasibHOro 3akoHa P® «O6 orpaHnyeHnmn KypeHus
Tabaka» 1 nonoxeHns Kogekca PP 06 agMUHUCT-
paTuBHbIX NpaBoHapyLleHnaAXx. [ pasmeLleHns
B PO3HMYHbIX TOHYKAX TaKXe NPeaoCTaBAA0TCA
Hakenkn «Mbl He MpoaaemM TabayHble U3aenus
nvuam monoxe 18 net». Ewe B 2002 rogy

B paMKax npoLecca CoLunanbHON OTYETHOCTU
«BAT Poccumn» B3sna Ha ceba 06A3aTeNIbCTBO

pa3melLLaTh Ha Nadkax CUrapeT, BbiNyckaeMblx
KOMMaHWe, NpeaynpeAnTeNbHYIO HaaMUCh
«lpopaaka HecoBepLUEHHONETHUM 3anpeLUeHas.
B HacTosiLLLee BpemMs BCe Nauku curapet, npoms-

that apply to tobacco sales. Retailers receive
special stickers announcing that this retailer
does not sell tobacco products to anyone
under 18. As part of its social reporting
process, BAT Russia assumed as early as 2002
a commitment to place the warning, “Sales to
minors are prohibited”, on its cigarette packs.
Currently all packs manufactured or imported
by BAT Russia, including those for special
limited series, have those warnings.

The Retail Access Prevention Programme
includes seminars and round tables by the
“Your Choice” Public Council in Support of
the Positive Development of Youth together
with relevant state authorities. Since 2004
educational events have been conducted in
Ekaterinburg, Novosibirsk, Irkutsk, Kazan,



BOAMMBIX AN nmnopTupyembix «bAT Poccusx,
BKJIIOYAA CrieLnanbHble OrpaHUYeHHbIe cepuu,
cofepar 3Ty HaAnuCh.

B pamkax nporpammbl No npeAoTBpaLLeHnio
npoaaxu TabayHblx U34eNA HecoBepLUIEH-
HONETHUM MPOBOASTCA CEMUHaPbI U KPYr/ible
CTONbI, OpraHn3oBaHHble OOLEeCTBEHHbIM
COBETOM B MOAAEPXKY MO3UTUBHOIO Pa3BUTUSA
MosioAexu «TBol BbIGOP» NPW ydacTUn npeg-
CTaBUTesnell COOTBETCTBYIOLLMX FOCYAapCTBEH-
Hbix opraHoB. C 2004 ropa Takue meponpusaTus
npownu B EkatepnHOypre, HoBocnbumpcke,
MpkyTcke, Kasann, Bnaansoctoke, PocTtose-Ha-
[ony, Bonrorpaae, Mockse 1 Apyrnx poccuii-
ckux ropopax. lNpepoTspalleHne npoaaxu
TabayHbIX N34e/IMN HECOBEPLUEHHONETHUM,
OTBETCTBEHHOE OTHOLLEeHWe obLiecTBa K Npob-
neme noApOCTKOBOrO KypeHUs, BO3MOXHOCTM
JanbHelLero paclunMpeHmnsa NporpaMmmbl 06Cyx-
[anncb Ha MHOTOYNC/IEHHBIX CEMUHapax A

Vladivostok, Rostov-on-Don, Volgograd, Mos-
cow, and other Russian cities. With the sup-
port of BAT Russia and other major tobacco
companies, numerous seminars for retailers,
round tables, and press conferences were
held devoted to prevention of tobacco sales
to minors, a responsible social attitude to the
problem of underage smoking, and ways to
expand the programme. In 2006 the “Your
Choice” Public Council made the “Be Able

to Say ‘No’” educational video for retailers.
Today this interactive course is used to train
retail personnel in many cities across Russia.

pabOTHMKOB PO3HUYHON TOPrOB/IMN, KPYI/bIX
cToNax n npecc-koHPpepeHLnsax, opraHM30BaH-
HbIX Npu cogenctenm «bAT Poccnsa» n apyrux
KpynHenwmnx TabayHbix komnaHuii. B 2006 roay
OO6LLeCcTBEHHBIM COBETOM «TBOW BbIGOP» Obls
co3paH obyyvaowmn ¢punbm «Cymen ckasaTb
HeT», NpeiHa3Ha4YeHHbIV A1 PabOTHMKOB
PO3HUYHON TOProBan. B HacTosLLee Bpems
3TOT MHTEPAKTUBHbIN KypC MCNOJIb3yeTcs A1
0o6yyeHnst nepcoHana TOProBbix NPeaAnpuaTAin
BO MHOrux ropopax Poccum.

CopesHoBaHue «Knacc, cBo6oaHbIl
OT KypeHU1sa» AN yqawmxca 6—7-x Knaccos

Cesepo-3anafHbiin OBLLeCTBEHHbIV COBET MO NPob-
Jleme NoApoCTKOBOro KypeHUs Npu NoaaepxKe
«BAT Poccms» n apyrmx TabauHblx KOMMNAHWI
NPoBOAUT copeBHOBaHMe «Knacc, cBo60AHbIN

oT kypeHus» ¢ 2001 roaa B CaHkT-leTepbypre,

“Non-Smoking Class”, a Contest for Schoolchil-
dren of 6th and 7th Grades

The North-West Public Council on the Prob-
lem of Underage Smoking with the support of
BAT Russia and other tobacco companies runs
the “Non-Smoking Class” Contest since 2001
in Saint Petersburg, since 2002 in Saratov,
since 2003 in Moscow and since 2004 in
Lipetsk. Schoolchildren become participants
on condition that their class (at least 90% of
its students) make a resolution not to smoke
for either 3 or 6 months. The schoolchil-

dren also take part in activities opposed to
smoking, trainings, and smoking prevention
classes. They enjoy various contests, games,
and sports competitions conducted during
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¢ 2002 ropa — B Capartose, c 2003 roaa —

B Mockse 1 ¢ 2004 ropa — B J/luneuke. Ycnosu-
€M y4acTua B KOHKypcCe AB1SeTCA COBMECTHO
NPUHATOE yyeHuKkamu knacca (He meHee 90%)
pelleHne He KypuUTb B Te4eHUe 3 MecaLeB Uin
nonyroaa. Kpome Toro, y4eHMKM yyacTBytoT

B aKLMAX MPOTUB KypPEeHUA, TPEHMHrax 1 npodu-
NAaKTUYeCKMNX 3aHATUAX. [118 HUX opraHu3ytoTca
pa3sHoOo6pa3sHble KOHKYPChl, UFPbl, CNOPTUBHbIE
COCTA3aHMA, KOTOPbIE B TeYeHNe roja Npoxo-
[AT Ha palilOHHOM 1 rOPO/ICKOM YPOBHE,

a C HeJlaBHEro BpeMeHU 1 Mexay LLIKolaMu pas-
HbIX ropoAoB. Knaccel, BbinoNHMBLWNE TpeboBa-
HWMA KOHKYypCa, NoNYyYaloT Harpaabl U NPU3bl.

@ Tak, 8 20062007 yue6Hom roay ans
Y4YEHUKOB MOCKOBCKMX U NeTepOyprckmnx LKo
NPOBOAATCSH KOHKYPChl Ha JIyHLUNIA NPOeKT

no npodunakTrke KypeHus B LLKONE,

Ha nyJLuyto 3mMB1eMy HekypsLLero kiacca, Ha ny4-
Lwyto Ny6amKaLmio o 340POBOM 0Opase XM3HM,

e

g 1R

|

the year in various districts between schools,
at the municipal level, and lately even be-
tween schools of different cities. The classes
that comply with the contest’s requirements
receive awards and prizes. @ In 2006-2007
the following competitions are open to
students of Saint Petersburg and Moscow
schools: the best project for prevention of
smoking at school; the best non-smoking
class logo; the best publications on a healthy
lifestyle and field-and-track competitions. The
best class in the two capitals will be identified
at the end of the contest. As a result of such
joint activities schoolchildren become a team
and learn to appreciate a healthy lifestyle
while growing in responsibility, mutual trust
and respect. Currently over 800 classes in

a Takxe JierkoaTiieTMyeckas cnapTakmaga.
B kOoHLe cocTasaHunii ByaeT BbifBeH nobeau-
TeNb — Jy4LWmniA Knacc AByX CTONUL,.
CoBMeCTHas akTUBHOCTb LUKO/IbHUKOB M03-
BOJIIeT UM CO3/7aTb HOBYIO Ky/IbTypy B3auMoO-
OTHOLLEHWIA, MPY KOTOPON MOJHO He KypuTb,
NPUBETCTBYIOTCA 340POBbLIN 00pa3 XunsHu,
OTBETCTBEHHOCTb, JOBEPME, B3aMMOYBaXeHMe.
B HacTosLee BpeMs B COPEBHOBaHUN y4acTBY-
toT 601ee 800 knaccoB B Mockse, CaHKT-
MNeTtepOypre, CapatoBe n Jlnnetke.

OGpa3oBaTtesibHasi NporpaMmma Ajs poauTenen
«OTBeTCTBEHHbIE POANTENIN>

@ «BAT Poccua» coBMecTHO ¢ Apyrumu
KpynHenwmnmm TabaqyHbiMM KOMNAHNAMUN
okasblBaeT noaaepxky LleHTpy obpasosa-
Te/IbHbIX U COLMabHbIX NporpaMmm «Moi
BbIOOP», B Chepy AeATeSIbHOCTM KOTOPOro

Moscow, Saint Petersburg, Saratov, and Lip-
etsk participate in this contest.

“Responsible Parents” Educational Programme
for Parents

@ BAT Russia together with other ma-

jor tobacco companies supports the “My
Choice” Centre for Educational and Social
Programmes which conducts, among other
programmes, the “My Choice” educational
programme for schoolchildren of the 8th and
9th grades., ) The purpose of the pro-
gramme is to help teenagers think indepen-
dently, make decisions responsibly, withstand
adverse peer pressure, and advocate their
own viewpoints. , Programme activities in-



BXOJMWT, B YaCTHOCTM, OAHOMMEHHan obpaso-
BaTe/IbHaA NporpamMma, HanpasiaeHHas

Ha yyawmxca 8—9-x Knaccos. |

) Ee uenb — nomoraTb NoApPOCTKaM pas-
BMBAaTb yMEHMe CaMOCTOATE/IbHO MbIC/INTb

W MPUHMUMaTb pelleHuns, He nepeknaabiBas
OTBETCTBEHHOCTb Ha APYruX, MPOTUBOCTOATb
HeraTMBHOMY BISIHNIO CBEPCTHMKOB U OTCTan-
BaTb COOCTBEHHYIO TOUKY 3peHusa. B pamkax
nporpamMmmbl 6bn paspaboTaHbl y4eOHbIN
Kypc, MeToAnyeckre nocobusa ans yuntenen

1 paboune TeTpaan AN yHaLUXCs.

@ YunTbiBas 60nblIOE KONUYECTBO MO-
XeNaHWM Co CTOPOHbI NpeacTaBuTenen
06LeCTBEHHOCTN 06 ycuneHnmn paboTsl

C POANTENAMMN yHaLLUXCA CPeAHEN LLKOJIbI,

B 2006 roany «bAT Poccus» coBmecTHO € apy-
rMmun TabayHbIMM KOMMNaHMAMMK o6paTunach
B LleHTp o6pa3oBaTenbHbIX 1 COLMAIbHbIX
nporpamm «Moli BeIGOp» € Npocbboli paspa-

cluded development of a training course with
instruction manuals for teachers and activity
books for schoolchildren.

@ Because of the frequency with which
stakeholders mentioned the need to expand
involvement with the parents of secondary
school students, BAT Russia and other tobac-
co companies asked the “My Choice” Centre
for Educational and Social Programmes to
design a programme for parents devoted to
underage smoking prevention. | For its part,
the Centre developed a new underage smok-
ing prevention programme called “Responsi-
ble Parents” based on the content and format
of the “My Choice” programme. Its purpose
is to solve the issue of underage smoking by
educating and engaging parents of school-

6oTaTb NporpamMmy A8 poauTenen Ha Temy
npeaoTBPALLEHNSA KYPEHUA CPeAN HeCOBep-
LIEHHONETHUX.

LieHTp «Moli BbIGOp», B CBOIO o4epesb,

Ha OCHOBE COfepPXaHUa N TEXHOIOMMK OJHO-
MMEHHOW NporpamMmmbl NOAroTOBU HOBYIO
nporpammy no npoduiakTnke KypeHus cpe-
I HecoBepLlleHHONeTHNX «OTBETCTBEHHbIe
poantenu». lporpamMmma npefHasHavyeHa AN
npoBefeHns KOMMNIEKCHOM paboTbl C poaun-
Tenamm yvawmxca 1-11-x Knaccos € Lenbio
peweHnsa npobaemMbl NOJPOCTKOBOrO Kype-
HuA. Nporpamma «OTBeTCTBEHHbIE pOANTE-
Nn» BKIIOYaeT B ceba crneumanbHblii Kypc
poanTenbCkux cObpaHuii Ans poanTenen
yyauwmxcsa 1-11-x knaccos, pasHoo6pasHble
bOopMbl MaccoBbIX MEPOMPUATUIA, YHACTHU-
Kamu KOTOPbIX ABIAOTCA POANTENN, AETH,
ceMbu, 06LeCTBEHHOCTb U MpeacTaBUTeNn
OpraHoB B/1aCTU.

children of grades 1-11 in joint activities. The
“Responsible Parents” programme includes
meetings with parents of schoolchildren in
grades 1-11 and various joint activities with
participation of parents, children, families, the
public and authorities.

Overview of Expectations Expressed by Stake-
holders and Company Response to the Issue

@ During the dialogues BAT Russia received
a number of recommendations about events
that the company could support using its
own resources. Along these lines dialogue
participants suggested that the company
become involved in efforts to combat drug
use, specifically by supporting the creation

PoauTensckoe cobpaHme

B CpefiHel LWKOo/1e, MOCBALLEeH-
Hoe TeMe npeAoTBPALLeHNs
KypeHuns cpeaun Hecosep-
LWeHHOJIeTHUX B PAMKAX
nporpammel «OTBETCTBEHHbIE
poautenn»

Parent meeting at school
dedicated to underage
smoking prevention as part
of the “Responsible Parents”
programme
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CopesHosaHue «Knacc,
CBOBOAHBIN OT KypeHusi»

“Non-Smoking Class” Contest

0O0630p 0XMAAHNIA, BbICKAa3aHHbIX MpeAcTaBuTe-

NAMM 0OLLEeCTBEHHOCTM MO AaHHOK TeMe,
M OTBET KOMMNaHUN

>

«bAT Poccunsa» He cumTaeT BO3MOXHbIM MO/1-
lepXnBaTb NPOrpaMmbl, HanpasJ/ieHHble
Ha 60pbOy ¢ ynotpebieHremM HapKOTUKOB,
TaK Kak 3TO HE MUMEeeT OTHOLIEHUS

@ B xone ananoros «BAT Poccusi» nonyunna paa
pekoMeHaLWii Mo TeM MepONPUSTUAM, KOTOpble >
KOMMaHKs MOXET OCYLLeCTB/ISTb CBOUMMU CUTaMMU.

K AeATeNIbHOCTU KOMMaHUN.
MpeaynpeanTenbHas Haanucb «Mpoaaxa
HecoBepLUEHHOJIETHMM 3arpeLleHa» pasme-

Tak, y4aCTHVKM NaioroB NpeoxXuIn komna-
HUW BKTIOUNTLCA B 60pb0y € ynoTpebieHnem

HaApPKOTUKOB U nNopaepxartb co3faHmne KabuHeToB

L)1 Nle4eHnst HUKOTUHOBOW 3aBUCMMOCTU CPeam
HecoBepLUEHHOIETHNX. YUaCTHUKM AVasioroB
CYMTaOT HEOOXOAMMbIM pa3MeLLaTb Ha Mnaukax
curapeT HafnmcK o 3anpeTe Npoaaxm TabauHblx

LLLAeTCs Ha BCex Maykax curapert, Bbinyckae-
MbIX UM UMMOPTUPYEMBbIX KOMMaHUENR.
KomnaHwus yuTeT noxenaHue yBeminTb
reorpaduio pacnpocTpaHeHus GpoLutop o npe-
JOTBpaLLEHNWN KypPeHWUs CPeAN HeCOBEPLLEHHO-
JIETHMX B COTPYAHUYECTBE C NperojaBaTesiMmn
LUKO/ U IPYrnX y4eBHbBIX 3aBeAeHNIA.

M3[eNnii HeCOBEPLLIEHHOMETHUM Y Npef/iaratoT yBe- >
IMUNTb TUPax 1 chepy pacnpocTpaHeHns Npodu-
NaKTU4eCcKnx 6pOLLIOp, 134aBaeMbIX KOMMaHWEN.

B npouiecce o6cyxaeHnaA npeacrasmteny ooLLe-
CTBEHHOCTM NPEAJIOKNIN KOMMaHWUW NPUB/eKaTb

B Ka4eCTBe MapTHEPOB PEe/IMMMO3Hble OpraHM3aLIMn.

Mpeanpuatna «bputnin AmepurkaH Tobakko»
[efiCTBYIOT B pa3Hblx CTpaHax mupa. B cuny
CBOEro MHTEPHALIMOHA/IbHOrO XapaKkTepa KOM-
naHuWs He oka3sbiBaeT PUHAHCOBYIO NOAAEPKKY
PeNMrMo3HbIM OpraHu3aLIMaM, a Takxe yyeb-
HbIM OPraHM13aLMAM, UMEIOLLIMM PETUTMO3HYIO

CouwmanbHbii otyeT 2006-2007

34

of facilities for treatment of nicotine-addicted >

The company will comply with the
expectation to expand the geographic
scope for distribution of booklets on
underage smoking, which will involve
cooperation with schools and other
educational institutions.

British American Tobacco enterprises
operate in many different countries. In its
role as an international company, it does
not provide financial support to religious
organisations or educational institutions
with a religious basis. That position is
reflected in BAT Russia’s Internal Policy
for Corporate Social Investments (see
Appendix 4) which is also posted on the
corporate website www.batrussia.ru.

teenagers. Participants believe that it is neces-
sary to print information about the ban of
tobacco sales to minors on cigarette packs

and suggested that the company increase the
number of copies and the area of distribution

of its prevention publications. Stakehold- >
ers also proposed that the company engage
religious organisations as partners in those
efforts.

> BAT Russia does not see the need to support
anti-drug programmes as they are not
relevant to the work of the company.

> The warning “Sales to minors are
prohibited” is printed on every cigarette pack
manufactured or imported by the company.



HanpaB/IEHHOCTb. DTa NO3NLMA OTPaXeHa
BO BHyTpeHHel [Nonutnke B obnactu kop-
MOpPaTUBHbIX COLMAbHbIX UHBECTULIMI
«BAT Poccus» (cm. MpunoxeHue 4), koTopast
TaKKe pasMeLLieHa Ha calriTe KOMMNaHum
www.batrussia.ru.

Y4acTHUKM ANanoros pekoMeH0Banu

«BAT Poccns» akTMBHO COTPYAHMYATL C OpraHaMmm
3aKOHOAATE/IbHOM U UCMOIHUTE/IbHON B/1acTy,
npenmyLLecTBeHHo B chepe obpasoBaHus,
KakK Ha YpOBHe ropo/ioB NpUCyTCTBUSA, Tak

1 Ha peaepanbHOM ypoBHe. B yactHocTwm,
6b1/10 NPeAIokeHO BHeAPUTb NporpaMmmy «Moi
BbIGOp» B LKonax CapaTtoBa (0COO6eHHO B Tex,
KOTOpble pacrosioxeHbl Ha OKparHax ropoaa)

1 BbIOPaTh LIKOJIbI /151 peannsaLunm 3Ton
nporpaMmmbl COBMeCTHO ¢ Komuccueri no aenam
HecoBepLIEHHONETHNX ropopa. beiio npeanosxe-
HO noaaepaTb pa3paboTky 1 NpoBeaeHne Kypca

Dialogue participants recommended that
BAT Russia actively engage legislative and
executive authorities, primarily in education,
both at the municipal level in the cities where
its factories are located and also nationwide.
They specifically proposed that the “My Choice”
programme be introduced in Saratov schools
(particularly those located on the outskirts)
and that schools be selected in consultation
with the Saratov Juvenile Delinquency Commis-
sion. Participants in the dialogues also pro-
posed that BAT Russia support an underage
smoking prevention course for students, con-
tribute funds to publishing and distributing
manuals for parents of teenagers, and finance
seminars held in schools in order to help
parents with the problem of teenage smok-

NEKLMIN AN LWKOJIbHMKOB, Harnpas/1eHHOMo

Ha NpeAoTBpalLeHne KypeHna cpean HecoBep-
LIEHHONETHUX, BblAEIUTb CPeACTBa Ha Ny6mKa-
LIMIO 1 pacnpocTpaHeHne MeTOANYECKNX MaTe-
pwanoB A1 POAUTENEN HECOBEPLUEHHONETHUX,

a Takxe Ha NpoBeJeHne B LKOJIax CEeMUHapOB
Ana poavTeneli no npobaeme NoJpOCTKOBOro
KypeHus. Y4aCTHUKM AMasioroB pekoMeHA0Banm
noaAepxusatb NpoduiakTUHeckme Nporpammel
He TO/IbKO B LLKOJIax, HO U B MHTepHaTax, npu-
f0Tax 1 APYrux COLMasIbHbIX yUpeXAeHNAX, a Tak-
e PacrnpoCTPaHnTb X Ha LUKO/IbHUKOB M/1aALLINX
Knaccos. [Mpu peanvsaumm NPoPuaKTUHECKmX
nporpamm, kotopble noagepxmnsaet «bAT Poc-
cns», CefyeT paccmaTpuBaTth IMAEPOB AETCKMX
KOJIIEKTMBOB KakK BO3MOXHbIX MPOBOAHNKOB MAEN
OTKa3a OT KypeHMs, a Take NCNo/b30BaTb UHTEP-
aKTVBHble METOAbI BO34eNCTBUA Ha NMOAPOCTKOB,
B 4aCTHOCTM pa3paboTaTb B COTPYyAHMNYECTBE
C NapTHepamMu1 MHTePaKTUBHYIO AETCKYIO Urpy.

ing. Stakeholders further recommended that
BAT Russia support prevention programmes
not only in schools but also at orphanages,
shelters, and similar social institutions while
involving younger students in them as well.
In its prevention programmes BAT Russia
should rely on leaders among the children

as possible advocates to convey the idea of
abstinence from smoking and should use
interactive methods, such as designing with
the help of its partners an interactive game for
children. Dialogue participants recommended
more efforts targeting teachers, specifically a
programme that would encourage teachers
and health resort caretakers to refrain from
smoking in the presence of children and teen-
agers and also a competition among teachers
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MNpeacrasmTenn obLWECTBEHHOCTN PEKOMEH-
J0BaNnn ycunuTb paboTy cpean npenoaasare-
Neli, B YaCTHOCTK, pa3paboTaTb Nporpammy,
KoTopas Obl No0yxAana yumTenemn LWKoa 1 BOC-
nuTaTenen AeTCKUX 030POBUTE/IbHBIX Narepei
BO3/1€PXMNBaTbCA OT KypeHUsi B NPUCYTCTBUM
JeTein 1 NOoPOCTKOB, a Take MPOBECTU KOHKYPC
cpeav npenojaasartesiet Ha yyLlyto MeToAnKY
No NpeaoTBPAaLLEHUNIO KypeHNa cpen HecoBep-
LIEHHOJIETHNX Ha TEPPUTOPUM LLKOJI.

MapTHepcKkMM opraHu3saLmam npu pea-
NM3aL MmN COLMANbHBIX U MPOPUIAKTUHECKMX
nporpamMm, HanpasJ/leHHbIX Ha HECOBepLLUEH-
HOJIETHUX, OblJI0O PEKOMEHA0BAHO NMPUMEHATb
COBPEMEHHble MO/ie/IM yNpaB/iIeHNs MPOeKTaMu.

> C 2000 ropa yepes CBOMX NapTHEPOB MO NpPo-
rpammam «Mow BbIGop» 1 «OTBETCTBEHHbIE
poavTtenn» «bAT Poccns» akTUBHO COTPYAHU-
yaeT ¢ MMHUCTEPCTBOM 06Pa30BaHNA 1 HayKn

to suggest the best method to prevent under-
age smoking on school premises.

There was a recommendation that partners
in social and prevention programmes for
minors use up-to-date project management
models. |

> Since 2000 BAT Russia has been actively
involved in projects with the Ministry
of Education and Science of the Russian
Federation through its partners in the
“My Choice” and “Responsible Parents”
programmes. The training course,
instruction manuals for teachers, and
activity books for students that were
published as part of the “My Choice”
programme were prepared with the

P®. CobGcTBEHHO YUHebHbIN Kypc, MeToandeckme
nocobusa Ans yumtenen n pabouve TeTpaam
[NA yHalwmxcsa no nporpamme «Mow Bbl-

60p» Obl/IM paspaboTaHbl MPY COAENCTBUM
cneunanuctoB MuHuctepcrsa. B nekabpe
2000 roga MuHucTepcTBo 0406pWI0 BKIIIO-
YyeHue 3To NporpaMmsl B Kypc «paxaaHo-
BeAeHNe», MpefHa3HaYeHHbIV /19 yHeHUKOB
8-9 knaccos. Tema NpoPpuNaKTNKN KypeHns
Ccpean HeCoBEpPLLEHHOETHUX TakKe BXOAUT

B y4eOHbIN Kypc o npegmety «ObecneveHne
6e30mnacHOCTU Xu13HeaesTeibHoCTU» (OBX).
JaHHbI 6710k COOTBETCTBYET aHa/IOMMYHOMY
pasgeny B nporpamme «Moli BbiGop», 1 npe-
nojasartesin MOryT M0/1b30BaTbCA Kak OAHUM,
Tak n gpyrum. B 2002 rogy Ynpasnerue
coumanbHo-Neaarornyeckor NoaAepx)Ku

1 peabunvtaumm aetert MnHucrepcrsa obpaso-
BaHMA 1 Haykun PO nspano yuebHbin Kypc «Moli
BbIGOP» TMPAXOM 9 ThICAY 3K3€MMNAPOB

assistance of the Ministry’s specialists. In
December 2000, the Ministry approved
inclusion of the programme in the civics
course for students of the 8th and 9th
grades. Underage smoking prevention is
also included in the safety skills course.
Its curriculum is similar to that used in
the “My Choice” programme so that
teachers may use either. In 2002 the
Department for Social and Pedagogical
Support and Rehabilitation of Children
under the Russian Federation Ministry

of Education and Science published
9,000 copies of the “My Choice” training
course and recommended that schools
use it for the prevention of unhealthy
habits. A set of materials used in the “My



1 peKOMEH/10Bas10 ero NCMosib3oBaHMe B y4eb-
HbIX 3aBeJIleHNAX B LieN1aX NPOGUAaKTUKM
BPeAHbIX MpuBbiYeKk. KomnaekT nocobuii

no nporpamme «Mowi BbIGop» Gbia HanpasaeH
BO BCe MeToAmnyecKme LieHTpbl 1 61banoTekm
06pasoBaTesibHbIX yYpexAeHUii BCcex pervoHOB
P®. PelueHuie 0 BK/IIOYEHUN KypCa B LLKOJIbHYIO
nporpamMmmy o6pasoBaTe/ibHble yHpexaeHUs
npuHuMaioT camoctostensHo. (B B 2006 roay
nporpamma «MoW BbiIGop» NpoBoAUIacL

B 40 pervoHax Poccun, B Tom uncne B Capatose.
«bAT Poccusi» cumTaeT, uTo fanbHeiLliee paclum-
peHue reorpadpumn pacnpocTpaHeHus AaHHOM
nporpamMmbl 1 ee cofiepxaTesibHoe pasBuTHe

B GONbLLel CTeMNeHN 3aBUCUT OT COOTBETCTBY-
oLmx peaepasibHbIX U PerMoHasIbHbIX, B TOM
yncie MyHULMNanbHbIX, OPraHoB B/lacTU.
KomnaHus pasgensieT MHeHve cneLmanmcToB
B 06/1aCTV [J€TCKOWN NCUXOI0TNK 1 nejaroru-
KM O TOM, YTO JIeKLUK O Bpe/ie KypeHus

Choice” programme was sent to centres
for training materials and libraries in all
Russian regions. Schools can decide on
their own whether or not to include the
course in their curriculum. @ In 2006 the
programme was held in 40 Russian regions
including Saratov., BAT Russia believes
that further expansion of the programme’s
geographic scope and development of its
content primarily depends on the local
federal and regional authorities responsible
for education.

The company shares the opinion of child
psychologists and educators that lectures
read at schools on the dangers of smoking
do not produce the desired outcome and
consequently does not plan to support

B y4eOHbIX 3aBe/IeHNAX He MPUHOCAT enae-
MOro pesy/ibTaTa, U He NIaHMPYeT OKasbiBaTb
NOAAEPXKY OPraHM3aLIMmn Takux MePonpUATUR.
MNMoapocTkoBoe KypeHue CBA3aHO, Npexae
BCero, C 0CO6eHHOCTSAMU NepexoHOro BO3-
pacTa, B 4aCTHOCTM, C XeJlaHMeM nojpaxaTb
B3POC/IbIM 1 CBEPCTHMKAM, a He C He[JoCTaT-
KoM MHdOpMaLnK O Bpeae KypeHUs.
KomnaHwms BbICOKO OLeHMBAET PO/b CEMbM
B Aene NpoduaakTUKM NoJPOCTKOBOro
kypenus. (@ B koHue 2006 rona «BAT Poccus»
COBMECTHO C APYrMMY TabauyHbIMU KOM-
naHuaMn npeanoxmno LleHtpy ob6pasosa-
Te/IbHbIX 1 COLManbHbIX Nporpamm «Mon
BbIGOp» CO3aaTb MeToANYeCcKoe nocobue
ans yuntenein «OTBETCTBEHHbIE POAUTENN»,
npegycMaTtpuBatolLiee NpoBeeHre 3aHATUI
C poAaunTeNnamMmn no TeMe NpeaoTBpaLLeHNs
KypeHUs cpefii HeCoBepPLUEHHONETHUX.

them. Teenage smoking is primarily related
to psychological tendencies of that age
rather than to a lack of information on the
risks associated with smoking.

The company appreciates the role of the
family in preventing underage smoking.
@ At the end of 2006, BAT Russia
together with other tobacco companies
proposed that the “My Choice” Centre
for Educational and Social Programmes
develop an instruction manual for teachers
called “Responsible Parents” outlining
ways to instruct parents in the prevention
of underage smoking.
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O6pasosatesibHas nporpamma
Ans poantenen
«OTBeTCTBEHHbIE poAnTeIN»

“Responsible Parents”
Educational Programme
for Parents

O6GasaTenbcTBo 1: «bAT Poccnsa» nopaepxut
paspaboTky u 3anyck nporpammsl @ «OTset-
CTBEHHbIE POANTENIN», HANpPaBIEHHON

Ha poauTenen yyalmnxcsa cpeHen WKOobl
(4-n kBapTan 2007 ropa).

OGa3aTenbcTBO 2: «bAT Poccusa» obpatuTcs

B LleHTp o6Gpa3oBaTenibHbIX M COLMaNbHbIX
nporpamm «Mow BblIGop» ¢ npocbbori 0bcy-
ANTb C COOTBETCTBYIOLNMU rOCYJaPCTBEHHBIMM
opraHamu, B Tom uncne Komuccumeii no genam
HecoBepLUeHHOeTHMX Npwu [paBuTenbCTBE
CapaToBckor 061acTn, BO3MOXHOCTb peannsa-
Lunmn nporpammebl «OTBETCTBEHHbIE POAUTENN>
B CapaTtose (4-11 kBapTan 2007 roga).

> [lo MHeHMIO 3KCNepTOoB, B AETCKNX AOMax
M APYTUX COLManbHbIX yYpexxaeHnsx s
feten npobaema KypeHus CTOUT HaMHOTO
0CTpee, Yem B 00LL,e06pa3oBaTe/IbHbIX LLKOMAX.

Commitment 1: BAT Russia will support the
development and launch of the @ “Respon-
sible Parents” programme targeted at parents
of schoolchildren (Q4 2007).

Commitment 2: BAT Russia will request that
the “My Choice” Centre for Educational and
Social Programmes discuss implementing the
“Responsible Parents” programme in Saratov
with appropriate government bodies including
the Saratov Juvenile Delinquency Commission
(Q4 2007).

> According to experts, the problem of underage
smoking is much more serious in orphanages
and other social welfare institutions than in
mainstream schools. A significant percentage of

3HaunTe/IbHas 4acTb BOCMIUTAHHMKOB NPUIOTOB
B Bo3pacte 12-13 net kypuT. [ns naHHOM
rpynnbl NOAPOCTKOB HeOOX0AMMa CreLuarb-
Has nporpamMma C Ucrnosib30BaHNeM MeTOANKN
BTOPUYHON NPOPUIAKTMKN KypeHus. B cnyyae
€C/I1 KOMMaHWA MOJTyYUT NPeaJIoxkKeHne o nNoa-
Jlep>kke Takol Nporpammbl, paspaboTaHHOM
I'Ipoq)VIﬂbeIMVI SKCNepPTHbIMKN OpraHn3aumna-
mu, «<bAT Poccms» rotoBa BbIHECTU BOMPOC

0 ee pUHaAHCMPOBaHMYM Ha 0BCyXaeHne CooT-
BETCTBYIOLMX FrOCY/JaPCTBEHHbIX OPraHoB

1 Apyrmx TabaqyHbIX KOMMaHWA.

@ Yxe Ha npoTaxeHUM WecTn neT npm
nopaepxke «bAT Poccus» n apyrmx TabadHbix
KOMMaHW NPOBOANTCA copeBHOBaHMe «Knacc,
CBOOO/HbIN OT KypeHus».  KomnaHus cuntaet
3Ty NporpaMMmy BroJiHe yCreLHom, cobnpaet-
€A 1 B Aa/bHeliLIeM NoAAepKMBaTh ee.

Mo MHeHMIO OpraHM3aTopPoB NPOrpammbI
«Knacc, cB0OGOAHbIV OT KypeHUsi», B HEN yxe

the charges at these shelters are smokers by age
12-13. There should be a special programme
developed for this age group based on the
method of secondary prevention of smoking. If
the company is approached with a proposal to
fund such a programme developed by qualified
specialist organisations, it is prepared to discuss
its funding with appropriate state bodies and
other tobacco companies.

@ BAT Russia and other tobacco companies
have been supporting the “Non-Smoking
Class” contest for six years. , The company
believes this is a rather successful

initiative and intends to supportitin

the future. According to the organisers

of the programme, it already uses the
“leader method” to an extent. Students



YaCTUYHO MCMOJIb3YeTCA TaK Ha3blBaeMblii
«MeTo[, naepar». Tak, LKO/IbHUKN CamOoCTOs-
Te/IbHO OPraHM3yoT Y MPOBOAAT akLMK

B NOAAEPXKY 3A0POBOro obpasa X13HN ANs
CBOWMX POBECHNKOB WJ/IN YHaLLMXCa MaaaLWmx
KJ1acCOB CBOEM LUKOJIbI UK parioHa. Hanbonee
aKTUBHbIE K/1aCChl aBTOMATUYECKN CTAaHOBATCA
ivaepamm 1 NPOBOAHNKAMU MeN 0TKasa

OT KypeHua ANnsa Apyrux.

OcHoBHas 4acTb 3aHATUI MO NPodUIaKTUKe
KypeHwus 1 Bcsi nporpamma «Knacc, cBo60AHbIN
OT KypeHMs» Harnpas/ieHbl Ha y4aLmxcsa 6—7-x
K/1aCCoB, TO €CTb Ha NOPOCTKOB TaKOro BO3PacTa,
B KOTOPOM, MO MHEHWIO OPraHn3aTopoB
COpeBHOBaHWA, OHN BNepBble NPOoOyIoT
KypuTb. MNpeanarats pebeHKy noanucbIBaTh
0053aTeNbCTBO He KYpUTb B TEYEHME Kakoro-
nmbo cpoka B 6osiee paHHem Bo3pacTe

He CoBCeM KOppeKTHO. Kpome Toro, B noaas-
nsoLem 60/1bLUNHCTBE POAUTENN CHUTAIOT,

independently organise and conduct
events promoting a healthy lifestyle among
their peers and younger students at their
school or schools in their district. The most
active classes automatically become leaders
and promoters of the idea of abstaining
from smoking.

Most smoking prevention activities and the
entire “Non-Smoking Class” programme
target students of the 6th and 7th grades,
i.e. teenagers at the age when, according
to contest organisers, some of them

smoke their first cigarettes. It would not

be entirely appropriate to suggest that a
child should sign a commitment not to
smoke for a certain period of time at an age
earlier than that. In addition, an absolute

y1o 1x AeTn B Bospacte 10—11 neT He cobu-
paloTCA HaYMHaTb KypuUTb U ydacTue B Nno-
LOOHOM COPeBHOBaHMM PaHbllie BpeMeHN
npvBeAEeT MX K MbIC/IN O TOM, YTO OHM CaMu

MOIyT MPpUHMMaTb peLleHne O Havane KypeHus.

Takvm obpa3om, NpoBeaeHVe COPEBHOBAHNSA
B 5-X K/1acCax MOXET MOyYUTb HEraTUBHbIN
OTKJIMK CO CTOPOHbI POAWTENEN 1 Nefaroros

1 UMeTb OTpuLaTeNbHbIN pesynbTar. [osTo-
My KOMMaHWA He CHUTAET LiesiecoobpasHbIM
PacnpoCTpaHsATb MePONPUATUS NPOrPaMMbl
«Knacc, cBo6OAHBIVI OT KypeHUs» Ha LLUKOIbHU-
KOB MJ1afiLLINX K/1aCCOB.

B cooTBeTCTBUM C AENCTBYOW MM 3aKOHOAA-
Te/IbCTBOM KypeHWe 3anpeLleHo Ha Teppu-
TOpUAX 1 B NOMeLLeHMAX 00pa3oBaTe/IbHbIX
yupexaeHUn. ITo NonoxeHe pacnpocTpa-
HSIE€TCA Ha BCeX y4acTHMKOB obpa3oBaTesib-
HOro npotiecca, Bk/to4as npenojasaresnen.
[MoaToMy KOMNaHMA He cynTaeT Lienecoob-

majority of parents believe that their
10-11 year old children are not planning
to start smoking and participation in such
a contest could lead them to believe that
smoking is a matter of their own choice.
Therefore extending the contest to 5th
grade students could provoke a negative
reaction from both parents and teachers
and have an adverse outcome. Therefore
the company does not see the feasibility
of expanding the “Non-Smoking Class” to
include younger students.

Current legislation bans smoking on

the premises and inside the buildings of
educational institutions. The ban covers
all participants in education including
teachers. Therefore the company does
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pa3HbIM NOAAEPXMNBATL OTAE/bHYIO MPOrpam-
My, MO0y AaloLLy0 Nefaroros LKO/ 1 BOCNH-
TaTesier AeTCKMX 03[10POBUTE/IbHbIX Slarepen
BO3/[1€PXMBATLCA OT KYPeHUs B NPUCYTCTBUM
AeTel U NOJPOCTKOB. DTO OTHOCUTCA Takxke
1 K NPeAJIOXKeHMIO MPOBECTU KOHKYPC Cpean
nperojasaTesiein Ha yyLlyio METOIMKY MO Mnpe-
[OTBPALLEHMIO KYPEHWSA CPEAN HECOBEPLLIEH-
HOMETHNX Ha TeppuTopUn LWKoN. «bAT Poccns»
ybexaeHa B TOM, YTO NoA06HbIE MHULIMATUBI
nexar B cpepe OTBETCTBEHHOCTW COOTBETCTBY0-
LLIMX rOCyJapCTBEHHbIX OPraHoB.

> YuuTbiBasi noxenaHns npeacrasmTenen ooue-
CTBEHHOCTM NP peasinsaLn CoLmabHbIX
1 NPOGUNAKTUHECKMX MPOrPamMM, HarpasJieH-
HbIX Ha HECOBEpPLLEHHONETHMX, KOMNaHus 6y aeT
peKkoMeH/10BaTh CBOMM MapTHepam NpuMeHsTb
Moze/b yrpaB/ieHns NpoeKkTamu, KoTopasi,
B 4aCTHOCTW, BK/IOYAET TaKme 3Tarbl, Kak ucce-
[OBaHVE CUTYaLLMm 1 YYET NOJTyYEHHbIX AaHHbIX

not see the need to support a separate
programme to encourage school teachers
and caretakers at children’s health resorts
to refrain from smoking in front of children
and teenagers. The same can be said
about the proposal to conduct a teachers’
competition for the best method to prevent
underage smoking on school premises.
BAT Russia believes that those initiatives are
the responsibility of the appropriate state
bodies.

> In view of stakeholder expectations for
social and prevention programmes for
minors, the company will recommend that
its partners use the project management
model that specifically includes the stages
of background research and uses its results

npu paspaboTke MePONPUATUI, oLieHKa dpdek-
TMBHOCTU MPOPUIAKTUHECKNX MEPOMNPUATUN.

@ B xope amanoros npeacraButenv o6LLeCcTBeH-
HOCTW aKTMBHO 06Cy>Aa/i1 BOMPOChI NCMOJIb30-
BaHWA COLMANbHON peknambl ANA NPOPUIaKTUKN
KypeHUs Cpean NoApoCTKOB. YYaCTHVKM ANASTOrOB
CYUTAIOT HEOOXOAMMBIM YAeNsTb Go/blue BHU-
MaHMsA NOUCKY HOBbIX GOPM, BbiryckaTb Oosiee
HarnsaHble 1 NO3UTUBHbIE MaTepuarbl. Mpu cos-
[aHVM couManbHOM peknambl cieayeT 3aencT-
BOBaTb 00pa3bl M3BECTHBIX JIOAEN, MOJIOAEXHbIX
KYMMVPOB, MCMOJ/Ib30BaTb XyA0XECTBEHHbIE PabOThI
LUKO/IbHUKOB W CTYAEHTOB, NPaKTUKOBaTb MOAXOAb
€ No3nLmMm 3a60Tbl 1 /110OBU K AETAM, MPUMEHSATb
Takune Gopmbl NoAaun nHopmMaLmm, Kak aHuma-
uma n tomop. Npeacrasutenn obLLECTBEHHOCTU
CYMTAIOT, YTO KOMMAaHMM HEOOXOAMMO MPOoABUraTh
coumanbHyto peknamy B CMW, ncnonb3osatsb pas-
Hble BU/bl MO/IMrpaduyeckon NpoayKLmm,

for designing events and for evaluating
prevention activities.

@ During the dialogues stakeholders actively
discussed the use of social advertising for under-
age smoking prevention. Stakeholders believe
that the company should more vigorously seek
new formats and make its materials more graphic
and positive. Social advertising should include im-
ages of the celebrities and heroes of the younger
generation, as well as artwork by students in
schools and colleges; it should approach the topic
from the standpoint of caring about and loving
children with the use of animation and a humor-
ous attitude. Stakeholders also believe that the
company should promote social advertising in the
mass media; use various types of printed materi-



HanpuMmep, NOCTepbl, COAENCTBOBATL pa3Mellie-
HUIO COLIMANBbHON pekiaMbl O Bpeae KypeHus,
HanpaB/IeHHOW Ha HECOBEPLUEHHOIETHUX,

B LUKOJIaxX, Kiybax 1 Apyrmux obLLecTBEHHbIX Mec-
Tax, UCMosIb30BaTb HapYXHYI0 pekiamy. YyacT-
HWKW ANanoros pekoMeH/10Baiv NoaaepxmneaTb
BbIMYCK T€/IeBM3MOHHOM COLMaIbHON peKlambl,
Hanpas/IEHHOW Ha NPOPUIAKTUKY KypeHna cpean
MOAPOCTKOB, a TaKkke TeMaTU4eCKmNX TeSIeBU3NOH-
HbIX UIbMOB /151 B3POC/IbIX U MOAPOCTKOB. bbifo
npeasioxeHo NpusekaTb k paspaboTke coLmab-
HOW peKkaMbl 3KCMepTOB PasHoOro npopuns,

B TOM YmMC/ie CNeLnanncToB B 061actv noj-
POCTKOBOW NCMXOSIOrMK, MPOBOAUTL NpeBa-
PUTENbHYIO 3KCMEPTHYIO OLLeHKY CLieHapueB
TeNeBU3NOHHbIX PUIbMOB U POINKOB. PONKK
coLManbHOI peksaMsbl, BbIMyCK KOTOPbIX NOA-
nepxuaeT «bAT Poccus», 6bl10 pekomeHa0Ba-
HO NPeACTaBUTb Ha pecTrBase CoLMaIbHON pek-
NaMbl B HOMUHaLMK «340POBbI 06pa3 XKMU3HW». |

als, for example, posters; encourage placement
of social advertising on the risks of smoking

that targets minors at schools, clubs, and other
public places; and also use outdoor advertising.
Dialogue participants recommended that the
company support production of social advertis-
ing video clips against underage smoking on

TV as well as special-issue TV films for adults
and teenagers. They suggested that experts in
various fields, including teenage psychology,
become involved in the production of social
advertising, and that any scripts for TV films and
video clips undergo preliminary evaluation by
experts. Stakeholders also proposed that social
commercials prepared with BAT Russia’s help be
presented at the Social Advertising Festival in the
Healthy Lifestyle category.

> CouwmanbHas peknama obpallaeT BHMMaHue
noaen Ha Hanbonee BaxHble NpobemMbl,
cyuwecTsytowme B obuiectse. MNpu paspaboTke
CBOMX MPOEKTOB B 00/1aCTU COLManbHON pek-
nambl «<bputnw Amepukax TobGakko» Bcerga
obpallaeTcs K He3aBUCMMOMY 3KCNEePTHOMY
MHeHuIo. KoMnaHna yuTeT BbliCKasaHHble npep-
CTaBUTENAMM OOLLECTBEHHOCTU NOXeNaHWA
npw CO3AaHNN CoLMasbHOM pekiambl Mo TeMe
npeaoTBpPaLLeHNs KyPeHNs Cpen HecoBep-
LUeHHONIETHUX.

0O6GnasaTenbcTBO 3: «bAT Poccusa» okaxeT noaae-
P>XKY HEKOMMEPYECKOI opraHM3aLunm B paspaboTke
3CKM30B MNJ1aKaTOB COLMaIbHON peknambl,
HamnpaB/IeHHOM Ha NOAPOCTKOB, Ha TeMy NpefoT-
BpaLLEHNs KypeHUs Cpesiv HeCOBEPLUEHHONETHNX
N PacCMOTPUT BO3MOXHOCTb PacrpoCTpaHeHs
NniakaToB Cpeau LieseBon ayauTopun
(4-n xBapTtan 2007 roga).

> Social advertising draws people’s attention
to the most poignant social problems.
British American Tobacco always involves
independent experts on social advertising
in its projects of that kind. The company
will comply with the expectations expressed
by stakeholders when creating its social
advertising about underage smoking
prevention.

Commitment 3: BAT Russia will support a suit-
able public organisation in developing @ social
advertising posters aimed at underage smoking
prevention and targeted at minors, and it will
consider disseminating such posters among the
target audience (Q4 2007).
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KAKUM

OTBET?

06azaTenbcTBO 4: «<bAT Poccus» npumert
yyactne B MOCKOBCKOM ¢pecTmBae coLmanbHom
peKkamMbl C POIMKOM Ha TeMy NpeaoTBpaLleHust
KypeHVs cpean HeCoBePLIEHHOIETHUX, CO3/iaH-
HbIM C Lie/iblo 06y4eHUsi TOProBbIx NpeacTaBuTe-
nen komnaHum (2- keaptan 2007 roaa).

> B 2000-2003 ropax kpynHenwmne TabayHble
NPOM3BOAUTENN NMPUHUMANN yYacTue
B CO3[aHMM BUAEOPOJIVKOB A1 TPaHCAAL MM
Ha MOJIOAEXHbIX TENIEBU3NOHHbBIX KaHanax,
Taknx kak CTC 1 MTV, 1 page kabenbHbIx
KaHanos ropofos Mocksbl 1 CaHkT-leTep-
6ypra. TeneBusnMoHHas MHGopMaLMoHHasn
KamMnaHus, agpecoBaHHas NoAPOCTKaMm,
npoxoAunna noj no3yHrom «Kyputb He Moa-
Ho!l». TeM He MeHee, Bonpoc 3pdeKTUBHOCTU
noAoOHON pekIaMHON KaMMaHUW Bbi3Bas
Cnopbl CPeAN pasnyHbIX NpeAcTaBuUTe1en
obLecTBeHHOCTW. B cBA3M € 3TnM Beayume

Commitment 4: BAT Russia will participate in the
Moscow Festival of Social Advertising with a video
clip dedicated to underage smoking prevention to
be produced for the purpose of training its Trade
Marketing Representatives (TMRs) (Q2 2007). ,

> In 2000-2003 major tobacco companies
participated in the production of video clips
which were broadcast by TV channels appealing
to youth, such as STS, MTV and a number of
cable channels in Moscow and Saint Petersburg.
ATV informational campaign aimed at teenagers
was conducted with the motto, “It’s cool not
to smoke!” However, the effectiveness of such
an advertising campaign caused controversy
among various stakeholders. For this reason the
leading tobacco companies decided to focus

TabayHble KOMMAHUW NPUHSN PeLLeHre
cpokycnpoBaTb CBOI [esTe/IbHOCTb MO npe-
LIOTBPALLEHMIO KypPeHNs Cpen HecoBepLUeH-
HOJIETHMX Ha APYrMX NporpamMmmax.

@ Pan pexomenpaumii Kacancs MecTHbIX Npoek-
TOB 1 MHULMaTKB. Tak, HanpuMep, BO Bpems
Ananoros B CaHkT-leTepOypre koMnaHuu 6bi10
npeasIoxkeHO NoaAepXaTb rOPOACKOe MOJIO-
[leXXHOe BOJIOHTepCKoe ABKeHMe. YHaCTHUKM
[INanoros Takxe nopekomeHaosanu «bAT Poc-
CUs» NPUHATB ydacTue B pergax «CoLmanbHoro
naTpyns», KOTOPbIV MePUOANYECKN MPOBEPsieT
paboTy ToproBbix Todek CaHkT-leTepOypra,

1 NPeoCTaBUTb ero COTPYAHMKAM Hak/1enku,
npeaynpexaatoLue o 3anperte npojax TadbavHbix
n3sieNnnin HecoBepLUEHHONETHNM. [0 MHeHMIo
npeacTaBuTene o6LLeCTBEHHOCTU, KOMMaHMK
cnefyeT okas3aTb COAENCTBME B YCOBEPLUEHCTBO-
BaHWN 3kcnosnumnm Myses rurneHsl B CaHkT-

their activities aimed at underage smoking
prevention on other programmes.

@ A number of recommendations concerned
local projects and initiatives. For instance, partici-
pants in the Saint Petersburg dialogue suggested
that the company support the youth volunteer
movement in the city. They further recommended
that BAT Russia participate in the activities of the
Social Patrol which regularly checks retail outlets
in Saint Petersburg and that the company provide
participants in the Patrol with point-of-sale stickers
saying that sales of tobacco products to teenagers
is banned. According to stakeholders, the company
should assist in upgrading the exhibits at the Saint
Petersburg Museum of Hygiene. They also believe
that the company should work together with local



MNetepbypre. Kpome Toro, koMmnaHmum Heobxoan-
MO B3aUMO/eMCTBOBATL C HAYHHbIMW yUPeXeHM-
amu ropoa n f'opoacknm LieHTpoM npodunak-
TUKM Ge3HaA30PHOCTM U HAPKO3aBUCMMOCTU AN1S
npoBeAeHs OLeHKM NporpaMm no npoduiakTu-
Ke KypeHuWs cpen HeCOBEPLLEHHOIETHMX.

Mpwn 06cyxaeH Npobaembl NpoduakTm-
K1 NopocTkoBoro kypeHusa B Capatose 6b1/10
peKkomMeHA0BaHO UCMO0/1b30BaTh OMbIT PaboThl
capaTtoBckon opraHusaumm «CnuHeropus»,
MHULMNPOBATb MNPOBEeEeHNE KPYr10ro cTosa
C y4acTmeMm INAEepPOB roPOACKNX MOTOAEXKHbIX
opraHusaumi, nogaepxatb 06/1aCTHOW KOH-
KYpC MONOAEXHbIX 00beANHEHWIA. YHaCTHUKN
[Manoros CYMUTAIOT HEOBXOANMbBIM BKTIOYUTb
opuLManbHy0 CTaTUCTUYECKYI0 MHGOPMALIMIO
0 MOAPOCTKOBOM KypeHun B CapaTOBCKOM
o6a1acTu B MaTtepuasibl N0 NpopunakTuke Kype-
HUA Cpean HeCOBEPLUEHHO/IETHUX, N3/laBaeMble
napTHepckumu opraHusaumnamm «bAT Poccus».

scientific institutions and the Municipal Centre for
Prevention of Child Neglect and Drug Addiction
to measure the effectiveness of underage smoking
prevention programmes.

Participants in the discussion of teenage smok-
ing prevention in Saratov recommended that the
company use the experience of the Saratov or-
ganisation “Sinegorya”, initiate a round table with
leaders of Saratov youth organisations, and sup-
port a contest for youth associations in the region.
Dialogue participants believe that official statistics
on teenage smoking in the Saratov Region should
be included in the materials on underage smoking
prevention published by BAT Russia’s partners.

> The company does not have sufficient
resources to support the youth volunteer

>

KomnaHusa He pacnonaraet 4OCTaTOYHbIMM
pecypcamu A8 NoAAepxKu MOIOAEXHOIo
BOJIOHTepCcKoro asuxeHuns B CaHkT-lNeTep-
6ypre 1 AnA MOHUTOPUHIA TOProBbIX TOUEK
Ha npeAMeT NPOoAaxu cMrapeT Hecosep-
weHHoneTHuM. «bAT Poccms» ybexaeHa,
4TO KOHTPO/b 3a cobnofeHneM dpeaepanb-
HbIX 3aKOHOB, B TOM uncne n ®3 «O6 orpa-
HUYeHNN KypeHns Tabaka», HaxoAnTCA

B chepe OTBETCTBEHHOCTM COOTBETCTBYIO-
WX rocyJapCTBEHHbIX KOHTPO/IbHO-HaA-
30PHbIX OPraHoB. Tem He meHee,

B pamMkax nporpamMmbl Mo npeaoTspatie-
HUIO NPOAAXN CUrapeT HeCOBEPLIEHHO-
NETHUM COTPYAHUKMN OT/AeNla TOProBoro
mapkeTuHra «bAT Poccua» nposoaat
pasbACHUTEbHYI0 PaboTy € PO3HUYHbIMU
npojasLLaMMN TOProBblX TOYEK, OKa3biBAOT
UM HeOo0X0ANMYI0 MHPOPMALLMOHHYIO
noAnepPXKY.

movement in Saint Petersburg and to monitor
cigarette sales to minors at retail outlets in

Saint Petersburg. BAT Russia believes that
oversight of the enforcement of federal laws,
including the Federal Law “On Restricting
Tobacco Smoking”, is the responsibility of

state supervisory bodies. @ Nevertheless,

BAT Russia’s Trade Marketing employees
contribute to the underage smoking prevention
programme by instructing retailers and
persuading them to be responsible about
teenage smoking, comply with the law, and
refrain from selling tobacco products to minors.
Retailers receive any informational support
necessary as well as point-of-sale materials
informing customers that the retailer does not
sell tobacco products to persons under 18.

CoTpyAHWKM 0TAe/1a TOProso-
ro mapketuHra «bAT Poccus»
PacrpoCTPAHSAIOT B PO3HUIHBIX
TOYKAX MHPOPMALIMOHHbIE
marepuasbl 0 3anpete NPoAax
CUrapet HecosepLLeHHONETHUM

BAT Russia TMRs provide
informational support to
retailers as part of the effort
to convince them not to sell
tobacco products to minors
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® O6asarenncrso 5: «6AT Poccua» npefio-
CTaBWT HaK/IeNku, NpeaynpexjaioLme o 3anpete
npofjax TabauHblx N3e/Min HecoBepPLIEHHO-
netHum, Cesepo-3anagHomy OBLLecTBEHHOMY
coBeTy no npo6seme NoAPOCTKOBOIO KypeHus,

a TaKke opraHusatopam peinos «CounanbHblii
naTpy/ib» A1l pasMeLLeHNsi X B TOProBblX TOY-
kax CaHkT-leTepOypra (3-11 kBapTan 2007 roaa).

> YuuTbiBas noxesiaHve npeacraBuTesien
obuiectBeHHoCTH, «<BAT Poccms» pekomeHay-
eT cBomm napTHepam B CaHkT-lMeTepbypre
npueniekaTb cneunanncTos HayvyHo-mnccne-
[lOBaTENIbCKOrO MHCTUTYTa KOMMJIEKCHbIX
coumanbHbix nccneposaHun, CaHkr-lMNetep-
Oyprckoro rocyapcTBEHHOro0 yHUBEPCU-
TeTa n flopoackoro ueHTpa NpoduNakTuKkn
6€e3HaA30pPHOCTM N HapKO3aBNCUMOCTM
B KayeCcTBe 3KCNepTOB AJ15 OL,eHKN NPOBO-
AUMBIX MPOrpaMm.

@ Commitment 5: For distribution at points-
of-sale in Saint Petersburg BAT Russia will
provide to the North-West Public Council on the
Problem of Underage Smoking and to organis-
ers of the Social Patrol’s activities stickers saying
that sale of tobacco products to teenagers is
banned (Q3 2007). ,

> In view of stakeholders’ expectations
BAT Russia recommends that its partners
in Saint Petersburg involve specialists from
the Institute for Comprehensive Social
Research (NIIKSI), Saint Petersburg State
University and from the Municipal Centre
for Prevention of Child Neglect and Drug
Addiction as experts for evaluating their
programmes.

® o06GsazatenncrBo 6: «<6AT Poccus» npeno-
CTaBUT MaTepuasbl Ha TeMy «[pepoTepalleHme
KypeHU1s cpefn HeCoBepPLUEHHONETHNX»

B My3en rurnensl CaHkT-lMeTepbypra

(4-n kBapTan 2007 roga).

> C 2002 roaa naptHepom Cesepo-3anagHoro
O6LecTBeHHOro coBeTa no npobieme noa-
POCTKOBOIO KypPeHMA SBASIETCA capaToBCKas
pervoHasibHas MoJsioAexHas oL ecTBeHHas
opraHusauns «CnHeropus». C 2003 roga
«CuHeropus» ocylectsnsieT B Capatose
nporpammy «Knacc, cBO60OAHbIV OT Kype-
HUs». B pamkax nporpammbl exerogHo
NPOBOAATCA CEMUHapPbI A1 KOOPANHATOPOB,
K/J1AaCCHbIX PYKOBOAMTE/EN LLKO U KypaTo-
POB K/1aCCOB-y4aCTHUKOB COPEBHOBaHUS.
Ha npoTtsxeHnn roga npoBoasaTCA UHTeN-
NleKTyasibHbIM M MPaBOBOWN TYPHUP, coLmna-
JIbHblE N FpaxaaHckme akumn, Gpectnsanm

@ Commitment 6: BAT Russia will provide
materials dedicated to the topic of underage
smoking prevention to the Saint Petersburg
Hygiene Museum (Q4 2007).

> Since October 2002 the North-West Public
Council on the Problem of Underage
Smoking has worked as a partner with the
Saratov regional youth public organisation
“Sinegorya”. Since 2003 “Sinegorya”
has conducted the “Non-Smoking Class”
programme in Saratov. The programme
includes annual seminars for coordinators,
class masters, and supervisors of classes
participating in the contest. Throughout the
year students participate in an intellectual and
legal tournament, in social and civic events, in



1 CNOPTMBHbIE cOpeBHOBaHUA. K peannsaunn
nporpamMMbl MPUBJIEYEHbI IOHbIE BOJIOHTEPbI
«CurHeropum», KOTopble ABMAIOTCSA MOMOLL-
HMKaMM KJ1ACCHbIX PYKOBOAMTENEN K1acCoB-
y4acTHUKOB copeBHoBaHUs. Kak Hanbonee
3$PeKTUBHBIN BOCMUTATENbHBIV NMPUEM,
NCNOJb3yeTCA TEXHONIOMNA «I€TU-AETAM>,
korga ¢ 11-14-neTHumMmn AeTbMu1 B3aUMOJenc-
TByt0T 13—17-netHne BosioHTepbl. CeBepo-
3anaaHbiin O6LLeCTBEHHbIN COBET MaaHUpyeT
NPOAOIXKNUTL COTPYAHNYECTBO C CapaTOBCKOW
pernoHanbHOM MO0AEXHOWN OOLLECTBEHHON
opraHusaunen «CuHeropus» n 6yaet peko-
MeHA0BaTb MCMOJIb30BaTb €e OMbIT APYTrUM
NapTHEPCKMM OpraHu13aLuam.

@ O06azaTenbcTBO 7: «BAT Poccusi» okaxeT
noaaepkky HEKOMMePYECKON opraHm3aLmnm

B MPOBEAEHUN KPYT/I0ro CTo/1a C yHacTUem
3aMHTepeCcoBaHHbIX FOCYJaPCTBEHHbIX 1 O0LLe-

e

hacess)  \18 / (ot cesa

CTBeHHbIX opraHmsauuni CapaTtoBa Ha TeMy
nNpodUNaKTUKN KYpeHUa CPean HeCoBEepLLEH-
HoneTHux (4-n kBaptan 2007 roaa).

> «bAT Poccus» obpatutca k CeBepo-3anaa-
HomMy OOLlecTBeHHOMY COBeTY no npobneme
MoApPOCTKOBOIO KYPeHUA C MpeanoxeHnem
3anpocnTb y MMHMCTepCTBa 34paBoOXpaHe-
HUA 1 counanbHon noaaepxkn Capatosc-
KoM 06nactu cTaTucTm4eckyto nHpopmaumio
0 KypeHun HecoBeplueHHoneTHUx B Capato-
Be 1 CapaToBCKoV 06/1aCTV A5 BK/TIOHEHMA
ee B paboumne maTepuasnbl Kpyrioro ctona
Ha TeMy NPodUIAKTUKN KypeHUs cpeamn
HecoBepLUeHHONETHNX C y4acTneM 3anHTepe-
COBaHHbIX rOCyAapPCTBEHHbIX 1 OOLLeCTBEH-
Hblx opraHusaumnii CapaToBa.

[ 0N
HE ApOaasM
TAlAYHBIE WIRENEA
NHLLAM MONDxE

wia bepes pEa1aTENLCTED ksl LREE TRPANTRID
BB MPOAAEATE He AROAARATE
EHFAPETEI QETEM CHrapeThi LETAM

festivals and sports competitions. Volunteers
from “Sinegorya” who assist class masters of
participating classes are also involved in the
programme. The programme employs a highly
effective tutoring technique called “children to
children” where volunteers aged 13—17 work
with 11-14-year-olds. The North-West Public
Council plans to continue its cooperation with
“Sinegorya” and will recommend that its other
partners make use of its experience.

@ Commitment 7: BAT Russia will support
a suitable NGO in organising and conducting
a round table dedicated to underage smoking
prevention with participation of appropriate
government bodies and public organisations in
Saratov (Q4 2007).

> BAT Russia will approach the North-
West Public Council on the Problem of
Underage Smoking with a proposal to
request statistics on underage smoking
in Saratov and the Saratov Region from
the Ministry of Health and Social Support
of Saratov Region in order to include
them in materials for the round table
on underage smoking prevention with
appropriate government bodies and public
organisations in Saratov.
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«bPUTULL AMEPNKAH TOBAKKO» B MUPE

«bpuTnw Amepukat Tobakko» ynenser
60/1b1LI0€ BHUMAHME PefOTBPALLEHNIO KypeHUs
cpean HecoBeplLIeHHOETHUX 10 BCeMY MUPY.

B 2006 roay npu noaaepxke [pynrsl KoMAOaHui
«bpuTniw Amepunkar Tobakko» bbli peain30BaHbI
144 nporpammel o MpeAoTBPALLEHNIO KypPeHNs
cpeaun HecoBepLIeHHOIeTHUX B 69 CTpaHax
mupa. bonee nonosuHel 13 Hux (55%,) opreHTUpPO-
BAHbl HA NPeAoTBpalLeHne NPOAAX TabayHbiX
nu3pennin HecoseplieHHoeTHUM. Kpome Toro,
OCyLUECTBAAIOTCSA 006pa3oBaTesibHble NPorpaMmmbi
1 counanbeHele pekIaMHble KaMIaHuy.

British American Tobacco pays a great deal
of attention to underage smoking prevention
around the world. In 2006 companies of the
British American Tobacco Group supported 144
underage smoking prevention programmes in 69
countries. Retail access prevention programmes
accounted for over half of the total (55%). The
company also supports educational and social
advertising campaigns.

LA B BenukoGpuTaHum «bputnw
AN AmepuikaH ToGakko» B MapTHepC-
TBe ¢ Accounanmen npounssoanTte-
nen TabayHbIX M3AenI yHacTByeT B PUHAHCK-
poBaHMM NPOrpamMMbl «kapTouek rpaxaaHuHa»
CitizenCard. KapTouku, KOTOpbIMU B HacToslLLee
BpeMs Mosb3ytloTcA 0koa0o 1,6 MTH Yenosek no
BCeW CTpaHe, AIB/ISIIOTCA OCHOBHbIM CPeACTBOM
noaTeepxaeHns Bo3pacta B BennkobpuTaHum.
KapToukn no3BonsoT po3HUYHbLIM TOProBLam
yCTaHaBAuBaTb BO3pacT Nokynatens npu
npopaaxe Taba4yHbIX U34eINA 1 Apyrux ToBa-
pOB, Ha KOTOpPbIE NMEeIOTCA BO3PaCTHbIe
orpaHuyeHus. B TeueHne HeCkoNbKMX NeT
KapTOYKu MOrn 6ecniaTHO NONYYUTb NLA
mMosioxe 18 neT. Bbinyck Takoro 60/1bLIOro
Ko/MyecTBa kapToyek CTan BO3MOXeH, B nep-
BY'0 oyepesb, 6narogapsa nogaepxke «bputuni
AmepukaH Tobakko». OAHaKO KapToUku
rpaxjaHnHa ABnaoTCa 3PGeKTUBHLIM MHCTPY-

= In the United Kingdom British
AN American Tobacco helps fund
CitizenCard through the Tobacco
Manufacturers Association. CitizenCard is the
UK’s leading proof-of-age scheme with almost
1.6 million cardholders. CitizenCard helps
retailers identify the customer’s age, which is
required for purchasing tobacco products and
other age-restricted goods. The scheme owes
much of its growth to British American
Tobacco’s support which enabled CitizenCard
for several years to provide cards free to those
under 18. However, any proof-of-age scheme
becomes an effective tool only when retailers
are aware of the laws and observe them.
Therefore British American Tobacco also
supports the “No ID No Sale” campaign



MEHTOM TOJIbKO TOr/Jia, KOrAa PO3HUYHbIE
NpoAasL,bl 0CBEOM/IEHbI O CYLLLECTBYIOLLMX
HOpMax 1 BbINOAHAIOT MX. [osTomy «bputuniu
AmepukaH TobGakko» B BennkobpuTtaHum Takxe
noaaepxueaeT obpasosaTe/ibHY0 Mporpammy
«HeT kapTouku — HeT npogax» (‘No ID No
Sale’), opraHunsoBaHHyi0 AccoLmaLimen npouns-
BoAuTenel TabauHblx n3genuii. B xoae ston
nporpaMMbl PoO3HUYHbIE TOProBLibl 1 NOTPebU-
Ten NonyvaT MHPopMaLmio 06 yCTaHOB/IEH-
HbIX 3aKOHO/1aTe/IbCTBOM BO3PACTHbIX OrPaHu-
YeHMAX Ha MpoAaxy onpeaeneHHbIX BUA0B
npoaykuuu. MNpopaasLbl NpoxoasT obyyeHwue,
Mo/y4aloT NOCTOSAHHbIE COBETHI U KOHCY/bTa-
uun. bonee 100 ThICAY PO3HUYHbIX TOPrOBLIEB
B BennkoGpuTaHnn NoaaepxmBaloT AaHHYI0
nporpammy. MiHpopmaumio o kapToukax
rpaxzaHuHa 1 kaMnaHuu «HeTt kKapTouku — HeT
NPOAaX» MOXHO HaWTW Ha CreLmanbHOM canTe
nporpammsl http://www.citizencard.net/.

organised in the UK by the Tobacco Products
Manufacturers Association, which educates
retailers and consumers about age-restricted
products and provides staff training and
advice. Over 100,000 UK retailers support
the programme. Additional information on
CitizenCard and the “No ID No Sale” cam-
paign is posted on the special website of the
programme http://www.citizencard.net/.

B BesnkoBbpuTtaHum n page apyrux ctpaH
«bputnw AmepukaH Tobakko» Ha NpoTS-
XeHWUWN psfa fieT BbICTynaeT 3a NoBsbilleHne
MUHMMaNbHOro Bo3pacTa AN NOKynKu cura-
peT, Hanpumep, ¢ 16 o 18 net (ana Benuko-
6puTtaHnmn). He Tak JaBHO NPaBUTENbCTBO
3TOWN CTPaHbl MPUHSANO PeLlEeHNE K KOHLY
2007 ropa NOAHATbL NAHKY MUHUMaNbHOIO
BO3pacTa A/18 NoKynku curapet Ao 18 net.

In the UK and in some other countries British
American Tobacco has been lobbying the
government to increase the minimum age for
buying tobacco products, for example from
16 to 18 (in the UK). Recently the govern-
ment has announced that it will increase the
minimum age from 16 to 18 beginning in late
2007.

5. YeTBepThIV LMK coLManbHOM oT4yeTHOCTU «BAT Poccums» (2006—2007)



CoumanbHbin otyeT 2006-2007

«bPUTUNLL AMEPUNKAH

B Yewckoni pecny6anke npum
h noaaepkke KOMNaHUK ycnewHo

peanusyetcsa obpasoBaTesnibHas

nporpamma «Mory nu s caenatb
310?» (‘Can | do it?’), HanpaBneHHas Ha
LWKONbHUKOB. [IporpaMmma nomoraeT Moso-
AbIM JTI0OAAM PAaCKPbITb CBOU TaNaHThI,
oby4aeT 1Ux coLManbHbIM HaBblkaM, Bblpaba-
TbiBaeT yMeHM1e peluatb Nnpobaemsbl, NPOTUBO-
CTOATb JaB/IEHNIO CO CTOPOHbI CBEPCTHUKOB,
nsberaTtb pPUCKOBAHHOrO NOBEAEHMA U T. M.

B pamkax nporpamMmsbl y4nTensa u LWKO/b-
HUKN COBMECTHO MPOBOAAT Pa3NyHble
MeponpuATUSA BO BHEYPOUYHOE BPEMS, Hanpwu-
Mep, B BbixOAHble. B paspaboTke nporpammsl
NOMUMO KOMNaHWi TabayHowm oTpac/in Npu-
HUMasnu yyactue obpasoBaTesibHble yupexae-
HUA, rocyaapCTBEHHbIE OpraHbl 06pasoBaHus,
nccnefoBaTtenbCckme LLeHTPbl, O6LWecTBeHHbIe

. In the Czech Republic British
American Tobacco supports the
successful “Can | Do It?” pro-
gramme for secondary school children. The
programme children in self discovery, social
skills, problem solving, resisting peer pres-
sure, avoiding risky behaviour, etc.

It involves teachers and young people
working together outside normal school
hours including on weekends. The pro-
gramme was developed jointly by schools,
state education authorities, research centres,
and public organisations, specifically the Par-
ents’ Union of the Czech Republic. The post-
programme survey among parents, teachers,
students and independent experts found that
99 per cent of all those polled believed the

TOBAKKO» B MUPE

opraHusaunm, B YactTHocTH, Poantenbckmin
coto3 Yewckon pecny6amkmn. CornacHo
onpocy, NpoBeAeHHOMY MO pe3ysibTaTam
nporpammsbl Cpeamn poauTenei, yauTtenen,
YYEHUNKOB U He3aBUCUMBbIX 1ul, 99% onpo-
LIEHHbIX CYNTAIOT, 4TO MPOrpamMmma noBbiCuUNa
CaMOOLILEHKY YHaCTHUKOB, X YBEPEHHOCTb

B cebe N KOMMyHMKabenbHoCTb. 60% onpo-
LWEeHHbIX poAnTeNeil OTMETUN, YTO yHacTue
ux feTell B JaHHOI NporpaMmme rnoJsioxuTeb-
HO OTPa3nI0Ch Ha OTHOLLEHUAX B CEMbE.

programme had improved self-esteem, con-
fidence and communication skills, while 60
per cent of parents said that their children’s
participation in this programme had a posi-
tive impact on relationships in the family.



2. bopb6a c He3aKOHHbIM 0GOpPOTOM
TaGauHbIX M3AeNnii: KOHTpadakTHasn
M KOHTpaGaHAHas TaGauHas NpPoAyKLUA

Mo3numa n NHULUMATUBBI

[pon3BoACTBO 1 TOProB/IsA HeNeranbHOM TabayHoM
npoayKumeri — KoHTpadakT 1 KOHTpabaHAa — 3TO
SIB/IEHWNE, KOTOPOMY BO3MOXHO 3pPeKTUBHO
NPOTMBOAENCTBOBATb TO/IbKO 0ObeNHNB YCUANA
OpraHoB roCyAapCTBEHHON B/IaCTW, /lera/ibHbIX
npowvssoauTenel TabayHom NpoAyKLun, obLLecT-
BEHHbIX OpraHun3auuni, a Takxe MHGOPMNpPOBaH-
HbIX 1 33aKOHOMOC/YLIHbIX NOTpebuTenei.

@ <BAT Poccus» akTBHO NCNOJb3YEeT pas/iny-
Hble pOPMbI B3aMMOAENCTBUA C 3aNHTEPECOBAH-
HbIMM FOCyAapCTBEHHbIMW OpraHamm

1 opraHusaunamMm. Komnanma seiseTcs 4ieHom
coapy>ecTsa Npon3soauTenet puPMeHHbIX
TOproebix Mapok «PycbpeHa», koTopoe noanuca-

2. Anti-illicit Trade: Prevention of Coun-
terfeit and Contraband Products

Company Position and Initiatives

Illicit manufacturing and trade in counterfeit
and contraband products can be counteracted
only through the joint efforts of the state, legal
tobacco manufacturers, public organisations,
and informed and law-abiding consumers.

@ BAT Russia employs various forms of
interaction with interested state bodies and
organisations. The company is a member of
the Association of Branded Goods Manufactur-
ers “RusBrand” which has signed a protocol of
cooperation with the Federal Customs Service
of Russia and formed a Working Group for that

J10 NPOTOKOA 0 coTpyAHuuecTBe ¢ DeaepanbHO
TamoxxeHHon cnyx6or (PTC) PO.
1 CO3a/10 COOTBETCTBYIOLLYIO PaBouyto rpynmny.
Mop srnpon «Pycbpenpa», ®TC n MB[] P® exe-
roflHO NPOBOANTCA 5—6 CEMMHAPOB N KOHpe-
PeHLMIA MO NpefoTBPAaLLEHMIO HeJlera/ibHOro
nepemMelLeHunst KOHTpPabaHAHOW 1 KOHTpapakTHOM
npoayKLMK Yepes TaMOXeHHY!0 rpaHuLly P®.
CotpyaHukun «bAT Poccnsa» NpUHUMAIOT B 3TUX
MEPONPUATUAX aKTUBHOE yyacTue.

CTpeMscb akTMBM3NPOBaTb COTPYAHNYECTBO
Mexay NpeacTaBUTeIIMN TaMOXEHHbIX
1 MHbIX OMepaTMBHbIX CNyx0 BCex NPUrPaHny-
HbIX rocyaapcts, «<bAT Poccuns», a Takxe apy-
rve komnaHum Mpynnel «<bputn AmepurkaH
Tobakko» B 6/iM3nexaLmx CTpaHax NOCTOAHHO
NPWB/IEKAIOT BHUMaHWe 3aMHTepecoBaHHbIX
roCyapCTBEHHbIX OPraHoB K npobsieme nepeme-
LleHNs KOHTpabaHAHON 1 KOHTpadakTHOM Npo-
Oykumu. Tak, B anpene 2007 roaa cocToA10Ch

purpose. “RusBrand”, the Federal Customs
Service, and the Ministry of Internal Affairs of
the Russian Federation annually conduct 5-6
seminars and conferences on combating move-
ment of contraband and counterfeit products
across the Russian customs border. BAT Russia
employees take an active part in these seminars.
In efforts to invigorate cooperation between
Customs and other related services of all coun-
tries with common borders BAT Russia as well as
other companies of the British American Tobacco
Group in neighbouring countries consistently
draw the attention of interested state bodies to
the problem of trafficking in contraband and
counterfeit products. In April 2007 the Customs
services of Russia, Belarus, Poland, Finland, and
the Baltic countries convened a regional meeting
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pernoHasbHOe CoBellaHne TaMOXEeHHbIX
opraHos Poccun, benapycu, MNMonbuun,
®uHnaHanm n ctpaxd bantum no Bonpocam
NPOTUBOAENCTBMA TPAHCTPAHUYHOW KOHTpPa-
6aHae TabauHbix nsgenmn ns CHI B cTpaHsbl
EC, B KOTOPOM B KayecTBe 3KCNepToOB MPUHSA-
NN yqacTue npeacTaBuTeNn noapasaeeHnin
«bputnw AmepunkaH To6akko» B yKasaHHbIX
CTpaHax.

B HacToswee Bpemsa «bAT Poccunsa» Hapaay
C APYrMMUM yHaCTHUKaMm TabadyHOro pbiHKa
npopabaTbiBaeT BOMPOC O BO3MOXHOM BHECEHUN
Ha pacCMOTpPEeHMe rocyJapCTBEHHbIX OPraHOB
BJ1ACTV PAAa NpeasIoxkeHni, HarnpasieHHbIX
Ha MUHMM3aLMI0 PUCKOB POCTa NPOU3BOACTBA
1 o6opoTa PpanbcMPnLMpoBaHHOM TabauHON
npoayKkLmmn Ha Tepputopum PO:

> Heob6xoanmo BeecTn OepfepasnbHblii peecTp
TabayHoro o60pyA0OBaHNA, aAMUHUCTPU-

devoted to counteracting trans-border contra-
band of tobacco products from the CIS to the EU.
British American Tobacco representatives from
countries belonging to both sides took part in
the meeting as expert advisors.

BAT Russia along with other tobacco com-
panies is currently considering the following
proposals for the industry to submit to the
government in order to reduce the risk of an
increase in the amount of counterfeit tobacco
products manufactured and distributed in the
Russian Federation:

> ltis essential to establish a Federal Register
of Tobacco Machinery to be administered by
the Federal Customs Service and the Federal
Tax Service of Russia.

pyembiin ®efepanbHO TaMOXEHHON Cyx60M
n ®epepanbHo HaloroBo cnyxoowm PO.
Mockonbky B Poccmm akum3sbl U, COOTBETCT-
BEHHO, PO3HUYHbIE LieHbl Ha TabayHble
usaenus Bollle, 4eM B YkpanHe, KasaxcTaHe,
MonpaoBe 1 HeKOTOPbIX APYTrUX CTpaHax
CHT, cnepyeT yHuuumposatb MUHUMab-
HbI pa3smep akLM30B Ha CUrapeThbl Ha NOCT-
COBETCKOM NPOCTPaHCTBe (KpoMe CTpaH
bantum) B Lensax ycrpaHeHNs SKOHOMMU-
4yeckux CTUMYJ/I0B K BBO3Y KOHTpabaHAHbIX
TabayHbIX U34eNNI U3 conpeieNbHbIX CTPaH.
CnepyeT pa3BuBaTh [IByXCTOPOHHee coTpy.-
HNYECTBO C TAMOXEHHbIMU BEAOMCTBaMM
roCyAapcCTB, Ha PbIHKN KOTOPbIX KOHTpabaH-
AHble TabayHble U3genna NocTynaoT

B Hanbonblmx o6bemax mbo TeppuTopUmn
KOTOPbIX UCMOJb3YIOTCS AJ1A TPaH3MTa KOHTpa-
GaHabl 13 Poccum.

Given that tobacco excise rates and
consequently retail prices are higher in Russia
than in Ukraine, Kazakhstan, Moldova and
some other CIS countries, it is advisable to
introduce a common minimum excise rate
on cigarettes in all post-Soviet countries
(except for the Baltic States) in order to
remove the economic incentives for imports
of contraband tobacco products from
neighbouring countries.

Developing bilateral cooperation with the
Customs authorities of those countries
where the inflow of contraband tobacco
products is the highest or those which are
used as transit territories for contraband
cigarettes from the Russian Federation is
recommended.



O0630p OXMAAHWUN, BblCKa3aHHbIX
npeacTaBuTeNAMUN OOLLLECTBEHHOCTM
rno AaHHOW TeMe, U OTBET KOMMNaHUn

®@ nNpeacrasutenn obuecteerHocTn pexo-
MeHJ0Ba/In KOMMaHUN Co34aTb MexaHN3Mbl
cotpyaHuyecta ¢ ®TC PO B o61acTu
npeaoTBpaLleHns KOHTpabaHAbl TabauHbIx
n3fenvn, HanaguTb o6MeH nHopmaumen
N KOHCY/IbTUPOBaHMe NPaBOOXPaHUTEbHbIX
N KOHTPOJIMPYIOLLMX OPraHoB, B TOM Yuncse
MHPOPMMPOBaATb UX O TOM, Kya obpaLiaTbCcs
[NA NPOBepKUN MOANHHOCTY TabauHbIX 13je-
NI, bbINO PeKOMEH/I0BaHO TakxXe yKPenaaTh
COTPYAHNYECTBO C TaMOXEHHbIMU C/lyx6amu
3apy6exHblX, 0CO6eHHO MPUrPaHNYHbIX CTPaH.
Y4acTHUKM AManoros npeasoxunin
KOMMNaHUn cGopMynMpoBaTh CBOIO MO3ULIUNIO
no KoHTpadakTHOM NPOAYKLMN 1 NHPOPMUPO-
BaTb rOCy/JapCTBEHHbIE OpraHbl U NoTpebutenen

Overview of Expectations Expressed by Stake-
holders and Company Response to the Issue

@ Stakeholders recommended that the com-
pany create mechanisms for cooperation with
the Federal Customs Service of Russia to prevent
contraband of tobacco products, establish chan-
nels for sharing information and for consulta-
tions with law enforcement and supervisory
bodies, especially providing them with informa-
tion on points of contact where the legitimacy of
tobacco products can be established. It was also
recommended that the company reinforce its
cooperation with the Customs services of foreign
countries, especially those bordering Russia.
Stakeholders suggested that the company
formulate its position on counterfeit products

0 npob6siemax, C KOTOPbIMU CTaNKNBaAETCH
«BAT Poccus» B cdhepe 60pbObl C HE3aKOHHbIM
o6opoTom TabauHbIx nsgennin B PO, B Tom umnc-
e yepes cpefCcTBa MaccoBon nHGopmaLmu.
MpencraBuTenu o6LLECTBEHHOCTM NPEJIOKM-
I 00bEeAVIHUTB YCUINA OPraHn3aLnin noaaep-
XKW NpeAnpuyHMMaTenbCTBa 418 pas3paboTku
B MHNLMATUBHOM NopAaKe HOPMaTUBHO-MPaBo-
BbIX aKTOB, HarnpaBJieHHbIX Ha peLLeHne NpobiemMbl
He3aKOHHOro 06opoTa TabauHbIX U3AeNNn 1 perna-
MeHTaLIo TOPros/n TabayHbIMU U3E/TUAMMU.

> ) Mo paHHLIM MB[ PO, a Takxe Mo nHpop-
Maumu «bAT Poccmsa» n Accoumaumm nponsso-
auTtenen TabavyHon NpoayKuum «Tabaknpom»,
B HacToslLLee BpeMs Ha TabauHOM pbiHke Poccun
A0 KOHTPabaHAHbBIX U KOHTPadaKTHbIX cUrapet
coctasnset nopsaka 0,1-0,5%. , 3HaunTenbHo
Yaue UKCUPYIOTCA CydYan KOHTpabaHabl npu
nonbITKe BbIBO3a CUrapeT 3a npeaensl Poccum.

and inform the state and consumers through
various means including the mass media about
the problems BAT Russia faces in combating the
illicit tobacco trade in Russia.

Stakeholders proposed that organisations
supporting entrepreneurship combine their ef-
forts and take the initiative in developing regu-
lations to tackle illicit trade in tobacco products
and regularise tobacco sales.

> () According to the data obtained by the
Ministry of Internal Affairs of the Russian
Federation, BAT Russia and the Tabakprom
Association of Tobacco Products Manufacturers,
the market share of contraband and counterfeit
cigarettes in Russia is 0.1-0.5%. , Attempts
to smuggle contraband out of Russia are
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Ecnn o6opoT noaaenok B Poccun ysennunt-
€S M NOABUTCA peanbHas HeobXxoAMMOCTb
KOHCY/IbTUPOBaHMSA NPaBOOXPaHNTE/IbHbIX
OpraHoB M0 OT/INYUTENIbHbIM NPU3HaAKaM
TabauyHon npoaykumm «bAT Poccusi», komna-
HWA yAenuT 6onblie BHUMaHNSA NHPOPMU-
POBaHMIO BCEX 3aNHTEPeCOBaHHbIX CTOPOH,
BO3MOXHO, C ucnosnb3oBaHnem CMI.

B 0603pumoii nepcrekTMse KOMNaHUA nna-
HUPYeT 3aBepLUNTb PaboTy Haa NPOEKTOM
MemopaHayma 0 B3auMOMOHUMaHUU Mexay
«BAT Poccusa» n ®TC PO, koTopbiii Byaet
cnoco6cTBoBaTb 0OMeHy nHdopmaumen

1 NPaKTU4eCKNMK HapaboTkamu No BbisiB/Ie-
HWIO W NPeCceYeHMIO HesleraibHOM TOProBan
TabauyHbIMU n3aenmamm, u Bointn B ®TC PO

C NpefoXeHMeM O ero noanMcaHuu. Ycnex
JaHHOW MHWULMATVBbI ByAeT BO MHOrOM 3aBU-
CeTb OT aKTyaslbHOCTV AaHHOV NpobaeMaTuKm
[N TAMOXEHHbIX OPraHOB Ha TeKyLLeM 3Tare,

registered much more frequently. If the sales

of counterfeit products in Russia increase and a
real need to consult law enforcement bodies on
special characteristics of BAT Russia’s tobacco
products arises, then the company will pay
greater attention to informing all stakeholders,
possibly through the mass media.

In the foreseeable future the company

plans to complete the draft Memorandum

of Understanding between BAT Russia and
the Federal Customs Service of Russia that
would facilitate sharing information and best
practices in the identification and prevention
of illicit trade in tobacco products. Once the
draft is finalized, the company will approach
the Federal Customs Service with a proposal
to sign it. The success of this initiative will

a TaKke OT NPUeMIEMOCTI AJiS HUX dopmanu-
3aL M1 B3aMMOENCTBUS C OTAENbHO B3STbIMU
KoMMaHUsMK B NoJ06HOM popmarte C TOHKU
3peHUst COOTBETCTBMUSA TakKNX MHULMATUB

He TOJIbKO [IEMCTBYIOLLIEMY 3aKOHO/ATE/IbCTBY,
HO 1 CyLLeCTBYIOLLEN NPaKTKe.

@ O6GazaTenncrBo 8: «BAT Poccus»
HanpaeuT Ha paccmoTpeHune B Pepepanb-
Hylo TamoxeHHYto cnyx0y (PTC) PO npoexT
MemMopaHAayMa 0 B3aMMOMOHUMaHUU MeXAY
«bAT Poccusa» n ®TC PO ana Toro, 4tobbl
crnoco6cTBoBaTh 6opbbe C HeneraabHbIM
060poToM TabayHbIx U3nenni

(3-n kBapTan 2007 roga).

> «bAT Poccusi» nonaraer, 4To CyLLecTByOLLas
HopMaTMBHas 6a3a B JOCTaTOYHOW CTENEeHM
pernameHTupyeT 060poT TabayuHbIx n3ae-
nnin. KomnaHua noaaepxunsaet npuHaTne

largely depend on how pressing the problem
seems to Customs authorities at present and
whether it is acceptable for them to formalize
cooperation with specific companies using
such a format in consideration of the
compliance of such initiatives with the law,
as well as with customary practice.

@ Commitment 8: In order to combat illicit
trade in tobacco products, BAT Russia will submit
for consideration by the Federal Customs Service
of the Russian Federation the draft Memorandum
of Understanding between BAT Russia and the
Federal Customs Service (Q3 2007). ,

> BAT Russia believes that the existing legal
framework is sufficient to regulate the volume



4- yactu MpaxnaaHckoro kopekca PO, rae,
B YaCTHOCTU, pernaMeHTUPOBaHa 3almnTa
npas WHTe/1IeKTya/IbHON COBCTBEHHOCTU.
«BbAT Poccusa» Takxe cUMTaAET, YTO OCHOB-
Hble YCUINA roCyJapCTBEHHbIX OPraHoB,
06LLEeCTBEHHbIX OPraHmn3aL i U NPON3BO-
avteneri TabayHblX U3AeANIA AOSIXKHbI OblTb
HanpasfieHbl Ha cobtoieHne N NCNOHeHne
CyLecTByloLWMX Npasma 06opoTa, pekaambl
1 notpebneHunsa TabayHblx U3fenni.

Tem He MeHee, B HacTosllee BpeMs

«bAT Poccus» Hapaay ¢ ApyrMMum y4acTHU-
KaMmu TabayHoro pbiHka npopabaTbiBaeT
BOMPOC O BO3MOXHOM BHECEHUWN NHOYCTPUEN
Ha pacCMOTpPeHMe rocyJapCTBEHHbIX OPraHoOB
BJ1aCTV HEKOTOPbIX NPeAIoKeHNIA HOpMaTUB-
HOrO MaaHa, HanpasJ/IeHHbIX HA MUHUMM3a-
LMI0 PUCKOB POCTa NPOn3BOACTBA danbcu-
drumpoBaHHoOM TabayHOM NPOAYKLNN

Ha TeppuTopun PO.

of sales of tobacco products. The company
supports the adoption of Part 4 of the Civil Code
of the Russian Federation which specifically
addresses the protection of intellectual property
rights. BAT Russia further believes that the bulk
of the efforts of the state, NGOs, and tobacco
manufacturers should be directed at compliance
with and enforcement of the existing regulations
on the sales, advertising, and consumption of
tobacco products.

Nevertheless, at this time BAT Russia together
with other participants in the tobacco market
is considering submitting to state bodies

a number of proposals for regulations on
behalf of the industry that would minimize
the risk of counterfeit manufacture of
products in the Russian Federation.

@ 06a3aTenbcTBO 9: «bAT Poccna» nHmnum-
npyet obCyxaeHre Bonpoca o BHeceHUn B lNpa-
BUTeNbCTBO PO npeanoxeHns o6 yHupmnkaumm
MWHVMabHOM aKLM3HOM Harpy3ku Ha cura-
peTbl Ha BCEM MOCTCOBETCKOM MPOCTPAHCTBE,
Kpome cTpaH bantuu (4-ii kBapTan 2007 roaa).

O6a3zaTenbcTBo 10: «<bAT Poccnsa» nHnumm-
pyeT obcyxaeHue Bonpoca paspaboTku Pepe-
pasibHOro peectpa TabayHoro o60pyAoBaHMs
C APYTMMU KPYMHEALWNMU NPOU3BOANTENSIMN
TabauHbIx n3genun (3-n kBaptan 2007 roga).

> [lockonbky B Poccnmn yxe chopmMmpoBaHbl
He3aBUCMbIe O6LI.I,ECTBeHHbIe NHCTUTYTbI
3alMTbl MPaB Ha HTE/IIeKTyabHY0 COOCTBEH-
HOCTb, B TOM Yuncsie Accoumnauns «Pycbpena»,
DKCnepTHbIN COBET MO 3aLuTe Npas UHTeS-
nekTyanbHol cobcTBeHHOCTM Npu KomuTeTte
MO 3KOHOMUYECKOW NOINTUKE, NPEeANPUHU-

@ Commitment 9: BAT Russia will initi-
ate discussions on submitting a proposal to
the Government of the Russian Federation to
introduce a common minimum excise rate on
cigarettes in post-Soviet territories, except for
the Baltic states (Q4 2007).

Commitment 10: BAT Russia will initiate
discussions with other major tobacco producers
on establishing a Federal Register of Tobacco
Machinery (Q3 2007).

> BAT Russia does not perceive the need for
any additional organisational measures for
the protection of intellectual property rights
because Russia already has established
independent public institutes for that purpose,
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MaTesbCTBY 1 Typu3my FocypcTBeHHOM [ymbl
®epepanbHoro CobpaHuns PO, yyacTHUKOM
KoTOpbIx ABnAeTca «bAT Poccusax», komnaHus
He BUAUT 0CO60M HEOOXOANMOCTU B KaKMX-
IGO0 [OMNONHUTENbHbIX OPraHM3aLMOHHbIX
Larax B J]aHHOM HanpasneHuu. [naBHom
3afayelt Ha 0603pUMYI0 NepCrekTUBY
npeacTaBNseTca AasbHelillee NoBbllleHne 3¢-
$eKTMBHOCTN GYHKLIMOHNPOBAHUSA YKa3aHHbIX
WHCTUTYTOB, BblBEAEHME X B3aUMOAENCTBUSA
C rocyAapCTBEHHbIMI OpraHaMmu Bnactu PO
Ha MPUHLUMUMMANBHO HOBbIN YPOBEHbD.

®@ YuactHukn ananoros pekomenaosany
KOMMNaHWM aKTUBHEee OCYLLeCTBAATbL KOHTPO/Ib
3a NpoJaxamu ONTOBbIX MapPTUI FOTOBOW NPOAyK-
LMn: BK/IOYUTb B JOrOBOPbI C ANCTPUOBLIOTOPA-
MU NYHKT 06 OrpaHVyeHnr pacnpocTpaHeHns
npoaykumn 3a npeaenamu PO n o6a3atb

NX aHKETUPOBAaTb OMTOBbLIX NOKyMNaTenen.

including the “RusBrand” Association and also
the Expert Council for Protection of Intellectual
Property Rights under the Committee for
Economic Policy, Entrepreneurship and Tourism
of the Russian State Duma of the Federal
Assembly, in both of which the company is

an active participant. The main task for the
foreseeable future is to increase the effectiveness
of these institutions and to have them reach a
significantly better level of interaction with the
state authorities of the Russian Federation.

@ Participants in the dialogues recommended
that the company more vigorously control whole-
sale consignments of finished products by adding
to contracts with distributors a clause which would
restrict the distribution of products outside the Rus-

bbino npeasoxeHo opraHM3oBaTh CEPTU-
dukaumio 1 06cyanTb NepcnekTUBLI BBeAEeHNA
JINLLEH3MPOBAHMA TOPTrOBbIX TOYEK, TOPTYOWMNX
npoaykuuen «bAT Poccus». Toprosble TOUKH,
He 3aMeYeHHble B TOProB/ie KOHTpapaKkTHOM
NPoAyKUMen, yHaCTHUKM ANANIOrOB PEKOMEH-
[0BasIN OTMeYaTb 0COObIM 3HAKOM MW MOOLL-
PATb MHBIM 06pasoM. |

> Yepes ceounx anuctpmbbioTopos «bAT Poc-
cusi» cTpemMuTcs y6ex/aaTb ONTOBUKOB
cobnoaaTh TpeboBaHMA 3aKOHOaTe b-
cTBa. KomnaHus mMoxeT pekoMeHA0BaThb
ANCTPUOLIOTOPAaM KOHTPOINPOBaTh CBOMX
K/IMEHTOB, OJHAKO aHKETUPOBaHNE KPYMHbIX
nokynaresiei egsa n 6yaeT cnocobcTBoBaTh
BbIIB/IEHNIO HeBNaroHaaexHbIX y4acTHUKOB
pbiHKa. Takoe aHKeTUpOBaHMe MOXeT ObiTb
NCKTIOYNTENbHO JOGPOBO/IbHBIM, TO €CThb
nHpopmMaLma MoxeT ObITb MpeaoCcTaBAeHa

sian Federation and prescribe that the distributor
examine his wholesale buyers via questionnaires.

Another proposal made by stakeholders was
to arrange certification and to consider licens-
ing retail outlets which sell BAT Russia products
and to award a special emblem or some other
incentive to retail outlets which do not trade in
counterfeit products.

> BAT Russia through its distributors makes an
effort to persuade wholesalers to comply with
the law. The company may recommend that
its distributors oversee their clients; however,
examining major buyers via questionnaires
is not likely to identify unreliable market
players. The inquiry can be performed only on
a voluntary basis with the information about



nokynaTeseM camoCTOATe/bHO.

B Takom cnyyae pecnoH/AeHTbl CMOTyT
nnbo oTKa3aTbCA OT OTBETa Ha «Heya00-
Hblli» BONPOC, IN60 NpeAoCTaBUTb HeA0C-
TOBepHYyto nHGopmMaLmio.

Mockonbky BCA TabauHasa NPOAYKLNS, NPO-
nsseaeHHasa npeanpuatuamm «bAT Poccna»
ANA POCCUINCKOrO pbiHKa, NpeHa3sHavyeHa
ANA peanvsauumn Tonbko B npeaenax Poc-
curickon ®epepaumnm, nossneHne Tabay-
HOM MPOAYKLMM B POCCUNCKON yNaKoBKe
3a npefenamu Poccum 6e3 HapylueHus
3aKoHOJaTeNIbCTBa HEBO3MOXHO. Mo3ToMy
BKJIIOYEHMNe B JOrOBOPbI C ANCTPUObIOTOPa-
MU MyHKTa 06 orpaHu4yeHnn pacnpocTpa-
HeHUs NPOAYKLIMN KOMMNaHUK 3a npeaena-
mMu Poccnn Heuenecoo6pasHo.

KomnaHus rotoea noaaepxaTb MHULMATUBEI
rocyaapcTBa Nno yCUAeHMo OTBETCTBEHHOCTU
PO3HWYHbIX NPOJABLIOB 332 HE3aKOHHbIV 060-

any buyer provided exclusively by him. In
such a case the respondent will be able either
to decline answering an “uncomfortable”
question or to provide inaccurate information.
Since all tobacco products manufactured for
the Russian market by BAT Russia’s factories
are sold only within the Russian Federation,
tobacco products in Russian packaging
cannot legitimately surface outside of Russia.
Therefore incorporation in distribution
contracts of a clause which would restrict the
distribution of products outside the Russian
Federation would be superfluous.

The company is prepared to support govern-
ment initiatives to increase retailers’ responsibil-
ity for illicit sales of tobacco products. However,
certification of retail outlets selling BAT Russia’s

poT TabauHon npoaykunn. Ceptudurkauma
€ TOProBbIX TOYEK, TOPrytoLmx TabayHom
npoaykunen, nponsseneHHon «bAT Poccua»
nAn NoObIM APYTMM MPOU3BOAUTENEM,
NPOTMBOPEYUT OBLMM NPUHLMMNAM 1 Lieasm
cepTudukaumnn. BBoanTb B 0AHOCTOPOHHEM
nopajake Kakmne-imbo AOMNOHNTE/IbHble
TpeboBaHUA AN TOProBbiX TOUEK, OCYLLLeCT-
B/ISIIOLLMX TOProBJto Taba4yHbIMW U3Jenmns-
MU, 6e3 yyeTa MHEHMA MHAYCTPUN B LIESIOM
KOMMaHWNA CYNTAET HEKOPPEKTHBIM.

«bAT Poccusi» He cuMTaeT BO3MOXHbIM
MOOLLPATb TOProBbl€ TOYKN, HE 3aMeYEeHHbIe
B TOPro.Jie KOHTpadakTHOM NpoayKLmen,
MOCKOJ/IbKY HE MOXET rapaHTMpPOBaTb NoTpe-
6uTenam, 4To NPOAYKLMA APYTrMX MPOU3BO-
AuTenen, KoTopas B HUX MPOJaeTcs, Takxe
ABnAeTca nerasbHon. C Apyrom CTOPOHBI,
$akT HarpaxaeHus 3a TOProBJIio JieraibHOM
npoaykumen «bAT Poccusa» MoxeT ObITb pac-

or any other manufacturer’s tobacco products
would be contrary to the general principles and
purposes of certification. The company believes
it would not be proper to unilaterally introduce
any additional requirements for retail outlets
selling tobacco products without consulting the
industry as a whole.

The company finds it inappropriate to offer
incentives to retail outlets which do not trade
in counterfeit products because it cannot
guarantee to consumers that products from
other manufacturers sold there are also
legitimate. Furthermore, rewarding retailers
for selling authentic BAT Russia products may
be perceived as unfair competition because
it calls into question the legitimacy of other
manufacturers’ products. In its capacity as
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LleHEH Kak nposBieHne HefobpoCoOBECTHOM
KOHKYPEHLMW, MOCKOJIbKY 3TO CTaBUT MOA,
COMHEHMe NleraJibHOCTb NPOAYKLMN APYrnx
npoussoanTesnei. Kak oTeeTcTBeHHas
koMmnaHus, «bAT Poccus» He moxeT aaTb
rapaHT1IO CMCTEMaTU4eCKOro coboaeHns
TOProBbIMW TOYKaMM, He ABNAIOLLNMNCA
KOHTpareHTaMu KoMnaHum, TpeboBaHUM
3akoHopaaTesnbcTBa PO,

® VYuactHukn ananoros pekomenaosa-

NN CTPOXeE KOHTPOIMPOBaTb TaMOXEHHblEe
acnekTbl MOCTaBOK CbipbfA A8 MPON3BO/ACTBA
curapet, obecneynTb JOCTOBEPHOCTb CBe-
JeHU 0 HaMMeHOBaHUM TabayHOro Cbipbs
npu ero BBo3e Ha Tepputoputo PO. bbino
npeanoxeHo Takxe BHECTU MapKu curaper,
npoussoanmblie Ha pabpukax «bAT Poccusn»,
B peecTp ToBapHbix 3HakoB PeaepanbHom
TaMOXeHHOW CNyK0bl.

a responsible company, BAT Russia cannot
guarantee systematic compliance with

the law by retail outlets that are not the
company’s counterparties.

@ Dialogue participants recommended
moving to stricter control over the customs
clearance process for the raw materials used in
cigarette manufacturing and also verification of
the reliability of information about these incom-
ing raw materials. It was also suggested that
cigarette brands manufactured at BAT Russia’s
factories should be entered into the Regjister of
Trademarks of the Federal Customs Service.

> The company exercises internal controls on
an ongoing basis. At this time the company

>

PaboTa no obecnevyeHnto BHYTPEHHEro
KOHTPONA BEAETCA B KOMMAHNN NMOCTOAHHO.
B HacToAlee Bpems 3aBepliaeTca co3ja-
HVe LeHTpann30BaHHOW CUCTEMBI yrpaB-
JIeHM A NPAMbIMU 3apyOexXHbIMUM 3aKynKa-
MW Cbipbfl U MaTepunanos Ansa scen Mpynnsb
KomnaHwun. B ceasmn ¢ 3tum B 2006 rony
6611 cGopMUMpPOBaH CneunanbHbI 0TAeN
no TaMmoxeHHbIM Bonpocam (TamoxeHHas
rpynna).

C 2006 roga B «bAT Poccusi» BHeipeHa MHOro-
CTyneH4yaTas aBToMaTU3NPOBaHHas cnctema
ynpasneHusa pecypcamu SAP. OHa obecne-
YMBAET, B YaCTHOCTM, LLIeHTPa/IM30BaHHOE
nJiaHMPOBaHNe N KOHTPOJIb 3a ABMXEHNEM
TOBapPHO-CbIPbeBbIX N PUHAHCOBbLIX MOTOKOB,
YTO MPaKTUYECKN UCK/IOYAeT BEPOSATHOCTb
HeraTMBHbIX NOCIEACTBUIN «4€/10BEHECKOrO
dakTopa» Npu NPUHATUN YNPaBIEHYECKNX
peLueHuni.

is bringing to completion a system for
centralised management of direct overseas
procurement of leaf and wrapping materials
for all of BAT Russia. The Customs Clearance
Group was created for that purpose in 2006.

Also in 2006 BAT Russia implemented SAP, a
multi-tiered automated resource management
system that incorporates both centralised
planning and control for the movement of
goods, materials, and cash flow. This system
practically eliminates the possibility of errors
due to the “human factor” in management
decisions. As part of its efforts to upgrade

its management of direct procurement

and related customs issues, the company

is prepared to assume a commitment to



B pamkax coBepLleHCTBOBaHWA yrpaBieHNs

1 TaMOXEHHOIO aAMUHNCTPVPOBAHNA CUCTe-
Mbl MPAMbIX NOCTaBOK KOMMaHWA rOTOBa B3ATb
Ha ce6s 00653aTeNbCTBO HANaAUTb PeryisapHbI
0b6MeH NHpopMaLimet C TaMOXeHHbIMU opra-
Hamu, 4TOObI 06ecneunTb GecnepebonHyio
MOCTaBKY CblPbsl U MaTepunasioB.

@ O6sazarenncreo 11: «BAT Poccus» HanaanT
obMeH MHpopMaLmeln C TaMOXeHHbIMU opra-
Hamu, B TOM Ymncie [NaBHbIM yrpaB/ieHUeM no
6opbbe ¢ koHTpabaHaon PepfepanbHOM TaMo-
xeHHom cnyx6bl (N'YBK ®TC) PO, no Bonpocy yn-
paB/IeHNA N TAMOXEHHOT0 aAMUHUCTPUPOBaHNA
CcUCTeMbl MPSAMbIX 3aKynok TabayHOro cbipbsi

(4-v ksapTan 2007 ropa).

> B cBA3M € BO3MOXHbIM BBO3OM B CTpaHy
danbcnPurLMpOBaHHbIX CUrapeT, B TOM Ync-
ne nof ToproebiMu Mapkamu «bAT Poccus»,

undertake a regular exchange of information
with Customs authorities that will ensure
uninterrupted supplies of leaf and materials.

@ Commitment 11: BAT Russia will put

in place a process for regular exchange of
information with Customs authorities, includ-
ing the Head Department for Anti-illicit Trade
of the Federal Customs Service of the Russian
Federation, for the management and Customs
administration of direct procurement of leaf
(Q4 2007).

> In view of a possible inflow of counterfeit
cigarettes into the country including
counterfeited BAT Russia brands, the
company is reviewing the inclusion of a

KOMMNaHMA paccMaTpuBaeT BO3MOXHOCTb
BHECeHMA psafa CBOUX TOBAapPHbIX 3HAKOB

B peecTp 00beKkTOB MHTe//IeKTyabHOW
co6cTBeHHOCTM OTC PO, yTO NO3BONUT
co3aaTb AOMONHUTE/NbHbIN Bapbep Ha NyTu
BBO3a KOHTpadakTHOM NpoAyKLUW.

@ O6GazarenbcTBo 12: «BAT Poccus» BHe-
CeT psAA TOBapPHbIX 3HAaKOB CUrapeT, Npous-
BOAMMBIX Ha pabpunkax KOMMNaHUK, B peecTp
ToBapHbIx 3HakoB PefepanbHON TaMOXEHHOMN
cnyx6bl (OTC) PO (1-11 kBapTan 2008 roga).

number of its trademarks in the Intellectual
Property Register of the Federal Customs
Service of the Russian Federation. This

will provide an additional barrier against
smuggling counterfeit products into the
country.

@ Commitment 12: BAT Russia will in-
clude a number of trademarks of cigarettes
produced at the sites of the British American
Tobacco Group of companies in the Register
of Trademarks of the Federal Customs Service
of the Russian Federation (Q1 2008). ,
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CoumanbHbin otyeT 2006-2007

«bPUTULL AMEPNKAH TOBAKKO» B MUPE

He3akoHHBIN 06OPOT TAGAYHbIX N3AeNNN
HAHOCUT BO/IbLLION YPOH M roCYAApPCTBY, M Mpou3-
BOANTE/IIM, U NOTPeOUTE/IAM, KOTOpbIe MOKynaoT
HeKayeCcTBeHHYI0 MpoAyKumio. «bputui AmepukaH
Tobakko» BO MHOrMX CTpaHax CTa/IKNBaeTcs

C 370V NMpob1eMOoVi n BHOCUT CBOM BK/IGA B €€
pewwenme. CBOIO 3404y KOMIAHUSA BUANT

B repByt0 oyepesb B OKA3aHNN MHGOPMALMOH-
HOVI M MHOV NOAAEPXKN rocyAapCTBeHHbIM Opra-
HaM, KOTOpbIe AOJIXHbI UFPaTb NepPBOCTENeHHYI0
poJib B 6opbbe npoT1B He3aKOHHOro obopota
Taba4HbIX N3AETNNA.

>‘ Ha MHorux pbiHkax «bputuni
- AmepukaH Tobakko» co3pana
cneuunanbHble KOMUTETbI, KOTOPbIE
KOOPAMHUPYIOT BCE AeNCTBMA KOMMaHUK,
HanpaBieHHble Ha 60pbby C HE3aKOHHbIM
o6opoTom TabauHbIx U3aenuii. B komuter Bxo-

AAT npeacTtaBuUTeNnn opnanyeckoro otaena,

Hlicit trade in tobacco products is damaging
to the state, manufacturers and consumers
buying low quality products. British American
Tobacco faces that problem and contributes to
its solution in many countries. The company
sees its role primarily as providing informational
and other kinds of support to the state, which
should play the key role in combating illicit
sales.

>‘ British American Tobacco has
= created special committees to
coordinate all of the company’s
efforts to combat illicit trade in many
markets. The committees include employees
from the legal, corporate affairs, health and
safety, marketing, and quality assurance

oT[eNla KOpNnopaTUBHbIX OTHOLIEHW, OTAeNa
pucka n 6e30MacHOCTW, OTAE/I0B MapKeTUHra
n obecneyveHunn kayectsa. KomnaHus Bolaens-
€T afileKBaTHbIe PecypChbl Ha pelleHune 3Ton
nNpo6seMbl 1 aKTUBHO COTPYAHUYAET

C COOTBETCTBYIOLMMU FOCYJapCTBEHHbLIMU
opraHamu. ToT ycnex, KOTOpPOro 3a nocjiegHune
roabl yaanocb 4obutbCa, Hanpumep,

B lOxHoW Adppuke B 60pb6e NPOTUB Heneraab-
Horo o6opoTta TabayHblx N34enin, B HEManon
CTeneHU ABNIieTCA pe3ybTaToOM YCUANIA
«bputnin AmepukaH Tobakko». Tak, B 2002 roay
npu coaericTBUN KOMMNaHUWN BAACTW 3aKpblIn
nse Gpabpukn No NPon3BOACTBY NOAAE/IbHOM
npoaykLmu B nposuHLmnm Fotenr OAP, roe
YHUUTOXEHO U KOH(UCKOBaHHOe 060pyA0Ba-
Hue. B 2006 roay Gbisia cepbe3HO NogopBaHa
neatenbHOCTb 6onee 60 CMHAMKATOB, BOBJE-
YeHHbIX B MPOJAaxy U UMNOPT He3aKOHHOWM
TabayHON NPOAYKLMN.

functions. The company allocates adequate
resources to solving this problem and actively
cooperates with the appropriate state bodies.
To a large extent the success in South Africa
in recent years is a result of British American
Tobacco’s efforts. In 2002 the authorities
closed down two counterfeit factories in
Gauteng, a province of the Republic of South
Africa, and their equipment was confiscated
and destroyed. In 2006 over 60 syndicates
involved with the distribution and import of
illicit products were disrupted.



E B oTBeT Ha oxunAaaHnA 3aMHTEpeco-
= BaHHbIX CTOPOH, BbICKa3aHHbIe
BO BpeMs NATW O6LLeHaLNOHaNbHbIX

ANanoros € accoLnaunamMm po3HUYHbIX
TOProsLeB 1 NPeACTaBUTENAMN COOTBETCTBYIO-
LLMX roCyAapCTBEHHbIX OpraHoB B Manarisnn
B 2005 roany, «bputnw AmepukaH Tobakko»
yepe3s AccolmaLmio NnponssoanTenen TabauHblx
nsgennin Manansmm npuHsna yvactme B 3anycke
HeCKO/IbKMX MPOrpaMM, HarnpasieHHbIX Ha MOBbl-
LeHre MHGOPMMPOBAHHOCTN HaCeNEHNSA B LIeSIOM
M PO3HMYHBIX MPOAABLIOB 1 NoTpebuTtenen
B 4YaCTHOCTU O Npobieme He3akOHHOro o6opoTa
TabayHbIX U34eNI B CTPaHe.

34ecb Bnepsble OblIn BbiNyLLEeHbl MHPOPMa-
LIMOHHbIe OyK/1eTbl Ha Ma/laliCKOM U KUTaNCKOM
A3blKax, B KOTOPbIX PacCcKasblBasioCb O Pa3HOBUA-
HOCTAX HeJlerasibHbIX CUrapeT, OT/INYNTE/TbHbIX
npu3sHakax nerasbHon TabayHOM NPoAyKL MM,
a TaKxXe PasbACHAINCD MOOXEHNSA COOTBETCTBYIO-

(% = In response to the expectations
— from the five nationwide

dialogues conducted in 2005
with retail associations and the appropriate
Malaysian authorities, British American
Tobacco through the Confederation of
Malaysian Tobacco Manufacturers (CMTM)
participated in the launch of several
programmes which centre on the problem of
illicit tobacco trade in the country by
increasing awareness of it throughout the
population in general with special emphasis
on retailers and consumers.

For the first time ever, informational
leaflets in Malaysian, and Chinese languages
explained the types of illegal cigarettes, key
indicators of genuine tobacco products, and

LLiero 3aKoHO/JaTe/1bCTBa, BK/lOYas Mepbl Hakasa-
HWA 3@ HE3aKOHHbIN 060POT TabauHbIX N3NNI,
[1Ba HomMepa MHPopMaLIMOHHOro BykieTa Obln
BbinyleHbl B 2006 rogy n pacnpocTpaHeHsbl

B 97 TbiCAYax PO3HNYHBIX TOYEK MO BCEN CTPaHe.
B npoekTe NpMHUManu yyactie TaMOXeHHble
opraHbl, MUHUCTEPCTBO BHYTPEHHEN TOPros-
Nn, accoumaLmna nponssoamTene TabauHblx
n3nenvi n apyrue npoduibHble oOLLeCTBEHHbIE
opraHusaunn Manansuun. Peannsauus storo
npoekTta npogomkutca 8B 2007 ropy.

Hapsiny c 6yknetom cpeamn Bcex pO3HUYHbIX
TOProBLEeB CTpaHbl 6bl/1M PacipPOCTPaHEHbI
CTUKEPbI C HOMEPOM «ropsyert IMHNW» Manasui-
CKOWM TaMOXHM U MUHUCTEPCTBA BHYTPEHHEN
Toprosnu. [o 3Tum TenedoHam npeacTaBuTeNn
PO3HULbI MOTYT MUHPOPMMUPOBATb BAACTU
0 BbISIBJIEHHBIX C/Ty4anx HeslerasibHOro o6opoTa
TabayHbIX N3gennin.

' {"ﬁr ¥ 3

the applicable laws and penalties related to
illicit tobacco sales. Two issues of the infor-
mational booklet were printed in 2006 and
distributed to over 97,000 retailers nation-
wide. This was a collaborative effort between
the Customs bodies, the Ministry of Domestic
Trade, the CMTM, and other concerned pub-
lic organisations of Malaysia. This initiative
will continue in 2007.

Together with the distribution of the
informational leaflets, stickers carrying the
hotline numbers of the Royal Malaysian
Customs and the Ministry of Domestic
Trade were also distributed to all retailers
in the country. Retailers can use the hotline
numbers to report illicit tobacco sales.
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3. KypeHue B 0G1LecTBEHHbIX MecTax
Mo3numa n MHMLMaTUBHI

KomMnaHus He cumTaeT, 4To NI0AM MOTYT KypUTb
Be3/e, re M 3axoueTcsi: OKpykaloLuii Tabay-
HbIA AbIM MOXeT AOCTaBAsATb Hey40OCTBO
He3aBMCUMO OT TOrO, KypUT Ye/10BeK NN HeT.
«bpuTtnw AmepukaH Tobakko» ybexaeHa, 4to
HanTW ycTpanBaloliee BCe CTOPOHbI pelleHue
MOXHO COBMECTHbIMU YCUTUAMU NpefcTaBuTe-
Jlei roCcyJapCTBEHHOW BNacTu, 34paBooOXpaHe-
HUS, UHAYCTPUN OTAbIXa U Pa3BieYeHUN,

a Takxxe NpeAnpuATUiA TabayHOM oTpacan.
Mpwn 3TOM MHMLMATUBLI, HanNpaBJ/ieHHble

Ha yMeHbLUeHue okpyxatoLiero Taba4yHoro
AbiMa B OOLLLEeCTBEHHbIX MeCTax, He JOJIXKHbI
yLEeMISTb MHTepeCkl noTpebuTenen TabayHom
npoaykuunn. KomnaHus npMHMMaeT akTUBHOe
yyactume B 06CyxXAeHNM 3TUX BOMPOCOB Kak

3. Smoking in Public Places
Company Position and Initiatives

The company does not believe that people
should smoke anywhere they like: environmen-
tal tobacco smoke inconveniences smokers and
non-smokers alike. British American Tobacco

is convinced that a consensus solution can be
found if state authorities, healthcare profession-
als, recreation and entertainment professionals
and manufacturers of tobacco products will
combine their efforts. However, any initiatives
targeting reduction of tobacco smoke in public
places should not discriminate against consum-
ers of tobacco products. BAT Russia participates
in discussions of this issue both in Russia and in

B Poccun, Tak n B aApyrux ctpaHax. [1o mHeHuto
KOMMNaHWUW, BblaeneHne cneunaszbHbiX 30H
ANA KYPALWMX U XOpoLlas BEHTUAALMNA — 3TO
B GOJIbLLIMHCTBE C/ly4aeB pasyMHOE, NpakTU4Hoe
1 3¢pdexTrBHOE pelleHne Bonpoca. KomnaHus
roToBa BbICTYNaTb B KayecTBe 3KcnepTa
N eNNTbCA CBOUM OMbITOM C OpraHun3aumnamMm
cncTemMbl 06LWeCTBEHHOIO NMUTaHUS, pasBieye-
HWI N OTAbIXa, KOTOPble HAMEPEHbI MOBbLICUTb
Ka4yecTBO 06CNYXMBaHNA CBOUX KJINEHTOB MyTeM
0pOpPMIIEHNSA 30H, CBOBO/IHbIX OT KypeHus.
Okpy>xatowmnin TabayHbIn AbIM MOXET OKa-
3blBaTb HEraTMBHOE BO3/JeNCTBME Ha 3,0POBbe
4yenoseka, HarnpuMep, Bbi3blBaTb 060CTPeHNe
acTMaTU4eCKMx CUMNTOMOB U pecnMpaTopHble
3abGonesBaHus y aeteit. [103ToMy KypUbLLMKN
LOJTXHbI BECTU cebsi OTBETCTBEHHO 1 yBaxaTb
NHTEpPeChl OKPYXatloLLMX: He KypuUTb B MPUCYTCT-
BUM AeTell, 6epeMeHHbIX XeHLMH 1 NIoAen,
CTpajaloLLmnx pecnnpaTopHbIMK 3a00/1eBaHNAMN,

other countries. The company believes thatin a
majority of cases the most prudent, practical and
effective response is to designate special smoking
areas equipped with powerful ventilation. The
company is ready to offer its expertise and share
its experience with organisations operating rec-
reation, entertainment and public food service
facilities that are committed to improving their
service by introducing smoke-free areas.
Environmental tobacco smoke may have a
negative impact on human health, such as acute
asthma attacks or respiratory illnesses among chil-
dren. This is why smokers should be considerate
and respect those around them by refraining from
smoking in the presence of children, pregnant
women, and people suffering from respiratory dis-
eases and by properly disposing of their cigarette



He 6pocaTb OKYPKW Ha ynunLe, a Takxke MOMHUTb
06 onacHOCTK BGbITOBOIO Nnoxapa.

@ B cooTBeTCTBUM C 06A3aTENLCTBOM, NPUHA-
TbIM MO pe3y/ibTaTaM BTOPOro LiMK/a npoLiecca
coumanbHOl OTYETHOCTH, MPOXOAMUBLLErO

B 2002—-2003 ropax, «bAT Poccus» oka3zana
$rHaAHCOBYIO MOAAEPXKKY OOLLEeCTBEHHON Opra-
Hu3auum B paspaboTke «Taba’yHOro sTukeTa».
[nsa noHeceHns naemn «tabayHoro 3TUKeTa» Oblna
BblGpaHa opuUrnHasibHas, MPoHWYHas dop-

Ma — KapuKaTypbl U3BECTHOIO XyJOXHMKa AHApest
Bunbxo. LecTb ero nyywwmnx paboT, oToGpaHHbIX
B pesy/ibTaTe TeCTUPOBaHWNA B pOKyC-rpynmnax,
JIer/i B OCHOBY CEPUM OTKPBITOK, PacnpocTpaHs-
eMbIX KOMMaHWel B MecTax MaccoBoro notpebie-
Hus TabauHbix nsgennin. C 2004 roga oTKpPbITKM
LLIeCTV BMAOB PacnpoCTpaHsIoTcs B kade, pec-
TopaHax u knybax Mocksbl, CaHkT-leTepOypra,
PocToBa-Ha-[JoHy, HoBocnbupcka, EkatepuHbypra
M APYruXx KPyrHbIX ropoos Poccnu.

butts, which will also reduce the hazard of fire.

@ In accordance with the commitment assumed
by BAT Russia following Cycle 2 of its social report-
ing in 2002-2003, the company provided financial
support to a public organisation to determine the
principles of “tobacco etiquette”. An original for-
mat with a light and humourous touch was chosen
to disseminate the concept of “tobacco etiquette”.
The well-known artist, Andrey Bilzho, created a
series of cartoons to illustrate the concept. Six of his
best pictures were selected by focus group partici-
pants, and they were used in a series of handout
cards that the company distributed to locations
where tobacco products are typically consumed.
Since 2004 these cards with the six cartoons have
been distributed free of charge to cafes, restaurants
and entertainment clubs in Moscow, Saint Peters-

B nocnegHue robl BO MHOMMX CTpaHax
KypeHue B 06LL,eCTBEHHbIX MeCTax CyLLeCTBEHHO
orpaHunumnsaeTcs. B koHTekcTe 06CyxaeHNs 3aKo-
HOJaTeNbHbIX UHULMATUB B 06/1aCTN OrpaHunye-
HUA KypeHuns Tabaka 3Ta TeMa BXOAWUT B YNC/IO
OCHOBHbIX. OBCyx/1aeTcs OHa 1 Ha 3aceJaHNAaX
DKCNepTHOro coBeTa Mo BOMpocam rocyaapc-
TBEHHOIO PeryIMpoBaHns NPon3BOACTBa U
ob6opoTa Taba4yHON NPOAYKLMN, CO3AaHHOIrO
npw Komutete FocyaapcteeHHor Jymbl PO no
3KOHOMMWYECKOW NONINTUKE, NpeanpuH1MaTeb-
CTBY 1 Typu3my. «bAT Poccuns» ABnseTcsa 4ieHom
CoBeTa 1 npMHMMaeT akTMBHOE y4acTue B aHa-
Nn3e JeliCTBYIOLWEero poOCCUNCKOro u 3apyoex-
HOro 3akOHoJaTenbLCTBa. Mimea npeacrasuTesb-
CTBa MO BCEMY MUPY, KOMMaHWA BCerja rotosa
npeAoCTaBUTb Ha PacCCMOTPeEHMNE 1 06CyXaeHne
DKCNepTHOro coeeta MHpopmaLmio 06 onbite
1 noc/ieJHNX TeHAEHUMAX B MUPOBOW MNpak-
TUKe OrpaHNYeHNs KypeHuns B OOLLLeCTBEHHbIX

burg, Rostov-on-Don, Novosibirsk, Ekaterinburg,
and other major cities of Russia.

In the last several years many countries have
imposed restrictions on smoking in public places.
Restrictions on tobacco smoking have become a
common item on the legislative agenda. The issue is
also discussed at the meetings of the Expert Council
for State Regulation of the Production and Distri-
bution of Tobacco Products, which was created
within the State Duma Committee for Economic
Policy, Entrepreneurship and Tourism. BAT Russia
is a member of this Council, and it participates in
analysing the existing legislation of Russia and other
countries. With subsidiaries worldwide, the com-
pany is always ready to provide for consideration
and discussion by the Expert Council comprehensive
information about international practices and trends

Mpu nogaepxxe «bAT Poccus»
CO3/1aHa Cepuisi OTKPLITOK
«TabayHbIi STUKET»

With BAT Russia’s financial
support a series of cards called
“Tobacco etiquette” was
published
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mMecTax. [fofobHaa cpaBHUTENbHAA N aHAINTU-
yeckasn paboTa MOXET B 3HaUMNTE/IbHOW CTeMNeHn
€noco6CcTBOBaTbL FAPMOHMU3aALMU POCCUMIACKOTO
1 MMPOBOIO 3aKOHOAATe/bCTBA.

0O0630p oxMAaHWI, BbiCKasaHHbIX NpeacTaBuTe-
NIAMK 0BLLECTBEHHOCTU NO AaHHOW Teme,
N OTBET KOMMNaHUN

@ Pan npepnioxeHnin npeactasutenn obLecT-
BEHHOCTW BHEC/IN MO TeM MePOMNpPUATUAM U MPo-
rpamMmmam, KoTopble KOMMaHUS yxe peannsyeT
nan morna Obl peann3oBaTh 3a CHET COOCTBEHHbIX
pecypcos. Tak, ana paspaboTku n opopmieHns
KOM$OPTHbIX 1 yA0O6HO 060pyAOBaHHbIX 30H
[NS KYPEHWS, B HaCTHOCTU B FOCYyAapCTBEHHbIX
yypexaeHnsax 1 By3ax, Obl/1o peKoOMeHA0BaHO
NPOun3BOAUTbL CneLranbHoe 06opyAOBaHNE NN
OCyLLEeCTB/IATb €ro NOCTaBKM, a Takxke pasmeLlaTtb
Ha 3Tom 0o6opyaoBaHun norotun «bAT Poccus».

in the restriction of smoking in public places. This
comparative and analytical effort should make Rus-
sian legislation more consistent with international
legislative standards.

Overview of Expectations Expressed by Stake-
holders and Company Response to the Issue

@ A number of the suggestions that stakeholders
expressed concerned activities and programmes
that the company already has in place or could
use its resources to undertake. For instance, one of
the proposals was to produce or assist in installing
special equipment that would bear the BAT Russia
logo and become part of the design and installa-
tion of convenient and well-equipped smoking
areas on government premises or at institutions

Y4aCTHUKM AVanoros Npeaioxnan KoMnaHum
NPUHATb y4acTue B pacnpoCTpaHeHnn coumanb-
HOI pekiamMbl O Ky/IbType KypeHus B OOLLeCTBEH-
HbIX MeCTax, yBe/In4nTb TUPaxu 1 reorpadpuio
pacnpocTpaHeHns OTKPbLITOK cepumn «TabauHbIn
3TUKET», BbIMyCKaTb MaakaTbl, NpU3bIBatoLLne
KYPW/bLLMKOB K OTBETCTBEHHOMY MOBEAEHUIO,
paccMOTPeTb BO3MOXHOCTb pa3paboTky NHTep-
aKTUBHbIX pOPM NponaraHabl Ky/ibTypbl Kype-
HWS, pa3BMBaTb NPOTUBOMNOXAPHYIO TeMaTUKy

B COLIMa/IbHOW peKkiame, yBeNYUTb TUPaxXm
mMaTepuanoB Mo Ky/lbType KyPeHUa U NPUHATb
y4acTue B MpoBeJeHNM KOHKypCca aHTUpekna-
Mbl N0 NpodunaxkTrke TabakokypeHus. buiio
TaKe peKoMeH/J0BaHO orny6/1MKoBaTb Ne4aTHyo
OpoLutopy Mo TeMe «ITUYECKUIA KOAEKC Ky pPW/ib-
LLMKa» U MPOBECTM COLIMOIOrMYecKoe nccneao-
BaHue, YToObl OLEeHUTb 3PPEKTUBHOCTL Pa3Iny-
Hblx GOpPM PaboTbl MO BOCMUTAHMIO KybTypbl
KypeHus. B yactHocTu, B 061acT nposefeHus

of higher education. Participants in the dialogues
proposed that the company take part in distribut-
ing social advertisements promoting the rules

for smoking in public places. This would mean
increasing the quantity of the “Tobacco etiquette”
handout cards in order to distribute them more
broadly, producing posters that encourage smok-
ers to be considerate, finding interactive methods
of promoting considerate smoking, emphasizing
its fire prevention aspect in social advertising,
broadening circulation of materials about consid-
erate smoking and participating in a contest for
advertisements on prevention of tobacco smoking.
There were also suggestions to publish a brochure
outlining a “Smoker’s Code of Ethics” and using

a survey to evaluate the effectiveness of different
methods used to encourage considerate smoking.



nccnenoBaHMi 00LLECTBEHHOIO MHEHMS, @ Takxke
MOArOTOBKM MaTepuasioB U MeponpusaTUii

no BOMpocaM 340pOBOro oOpasa X13HW y4acT-
HWKW AMasoroB pekoMeHA0Ba/IM KOMMaHUM co-
TPyAHMYaTb C COLMOIOrNYecKUM daky/ibTETOM
MTIY n YHusepcuteTom [xoHca XonkuHca.

Mo MHeHMIo y4aCTHUKOB AMNAoroB, B CUrapeTHble
naykun cneaosasno Gbl BKIaAbIBaTb NAMATKM

0 npasuniax Ky/ibTypbl KypPeHWs B OOLLECTBEHHbIX
MecTax, BpeAe KypeHUs A1 HeCOBepLUEHHOeT-
HUX, BIMSIHAW KyPEHWUS Ha 30,0pOBbe U T. A,

> 3akoH «O6 orpaHuyeHnn KypeHus Tabaka»,
[eNnCTBYIOLW M B Hallen CTpaHe, 3anpeLiaeT
KypeHve B psiie OOLLeCTBEHHbIX MeCT
(3a ucktoyeHnem cnewmanbHO OTBeAEHHbIX
MecT ANa KypeHus Tabaka), B TOM 4mce
Ha TeppuUTOpMAX 1 B NomelleHnsax obpa-
30BaTe/IbHbIX opraHunsaumin. CywecTsyoT
3aKoHoJaTe/IbHble MHULMATUBbI, KOTOPbIe

Working in cooperation with the Sociology Depart-
ment of Moscow State University and Johns Hopkins
University was recommended by participants in

the dialogues both for constructing surveys and for
creating materials to promote a healthy lifestyle.
Participants believed that cigarette packages should
contain reminders about the rules of considerate
smoking, the health consequences of underage
smoking, etc. ,

> The Federal Law “On Restricting Tobacco
Smoking”, which is in force in our country,
prohibits smoking in a number of public
areas including the campuses and buildings
of educational institutions (with the exception
of areas specially designated for smoking).
There are proposals in the legislature to

npeasaratoT MOJIHbIV 3anpeT Ha KypeHue

B 0OW,ecTBEHHbIX MecTax. B 3Ton cBa3n
«bAT Poccusa» He nnaHMpyeT 3aHMMaTbCA
Bonpocamu opopmaeHna n o6opyaoBaHMA
30H A1 KypeHus B By3ax. YTo kacaeTcs
ApYrux o6LecTBeHHbIX MEeCT, TO COrIacHO
[EeNnCTBylOLWEMY POCCMIICKOMY 3aKOHOa-
Te/IbCTBY MX OCHALLLEHWEeM A0/KHbI 3aHUMaTb-
cs opraHmsauum-pabotoaten. Asnasaco
npoussoauTenem TabayHblx U3gennn,
«bpuTnw Amepukan Tobakko» He NiaHMpyeT
ansepcnpuumposaTb CBOW GU3Hec

1 3aHMMaTbCSA NPOU3BOACTBOM 060PY/J0BaHNA
ANSA opraHunsaumn cneumnanbHoO BblAeeHHbIX
MeCT AN KypeHus. YTo kacaeTcsi MocTaBokK
Takoro obopyaoBaHu1s, TO KOMNAHUA NPu-
HUMasa y4yacTme B NoJ06HbIX MHMLMATMBAX
B PasHbIX CTPaHax 1 roToBa PeKkOMeHA0BaTb
3aMHTepPecoBaHHbLIM CTOPOHaM 3$dekTnB-
Hble pelleHns B 3Ton chepe.

impose a complete ban on smoking in public
areas. For this reason BAT Russia does not
intend either to design or equip smoking
areas at colleges or universities. In other
public places current legislation makes the
employer responsible for designing and
equipping these areas. As a manufacturer of
tobacco products, British American Tobacco
does not intend to diversify its business by
producing equipment for special smoking
areas. The company does have considerable
experience in the installation of such
equipment through its participation in similar
initiatives in a variety of countries, and it is
willing to provide advice to any interested
parties on how to make these installations
maximally effective.
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> (@ B xauecTse coLmanbHoOI peknambl, Npo-
[BUraloLen Ky/ibTypy KypeHus, KOMnaHus
BbIMYCTW1a CEPUIO OTKPLITOK «TabauHbIi
3TMKeT». ITa paboTa NpoBOAMIACh NP
HernocpeaCcTBEHHOM y4YacTUM SKCNepTHOro
COBeTa M3 4ncsia CneLunanmncTos B obnactu
NCUXOJIOTUMN, XYPHAIMCTUKN 1 PeKambl,
KOTOpble Aa/IN CBOV PEKOMEHALn M0 Coaep-
XXaHWIO MeYaTHbIX MaTepuanos, paspaboTanu
TeXHUYecKoe 3afaHne 1 TeMbl 4151 OTKPBITOK. |
SKcnepTbl NOCYUTANN, YTO pacnpocTpaHeHme
OTAe/IbHbIX OTKPLITOK B JAHHOM C/lyyae OyaeT
6onee 3pPeKTUBHBLIM, HEM MNCMO/Ib30BaHNE
apyrux ¢opm peknambl. OHM Takxke peKOMeH-
[l0BaNN 0TKa3aTbCA OT MOACHUTENbHbIX TEKC-
TOB, YTOObI U30EXaTb U3NNLLHEN Ha3naaTe b-
HocTn. Takas ¢popma coLmanbHON peknamol
noJsly4nia NONOXUTEbHbIV OTK/IMK MHOFOYMC-
JIEHHbIX NpeACTaBUTeNeN UHAYCTPUN passiie-
YEHWU 1 OBLLECTBEHHOrO MUTaHNA, a Takxe

> @ The company produced a set of “Tobacco
etiquette” handout cards as part of its
social advertising campaign to encourage
considerate smoking. This campaign involved a
council of experts with specialists in such areas
as psychology, journalism and advertising, all
of whom provided their advice on the content
of the advertising materials, its technical
aspects and the topics to be covered by the
cards. , These experts found that distributing
individual cards would prove more effective
than other forms of advertising. They also
suggested that the company not add any
explanatory notes to them so that they
would not seem too didactic. This method
of social advertising was well received by
many representatives of entertainment and

notpebuTeneri TabayHbix n3nennii. Mostomy
KOMMaHWsA cymTaeT, 4To nybankaumsa ne-
YyaTHo HGpoLlopbl MO 3TON Teme Obiia Obl
meHee 3pGeKTUBHbLIM CNOCOBOM NHPOP-
MWPOBaHNSA LINPOKON OBLLECTBEHHOCTM

O NPUHLUMNAx «TabaqyHoro sTnkeTa». YumTbias
noxenaHus npeacTaBuTenelt obLecTBeH-
HocTu, «BAT Poccumsa» Byaet nckatb HoBble

3¢ PekTUBHbIE GOPMbI COLIMANIBHOW peKIambl
1 paccMOTPUT NpeasioxkeHne o6 ysennye-
HUW TUPaxen Takoro poaa NPoAyKLMn Npu
o6cyxaeHn fanbHenLen AesTeNIbHOCTY No
nponaraHje Ky/bTypbl KypeHus ¢ Apyrumm
Npoun3BOANTENAMM TabauHbIX U3AENNA.

«BbAT Poccusa» cuntaeT, 4TO OCHOBHYIO POJib

B MHGOPMUPOBAHMM B3POC/I0r0 HaceeHuns

0 BPeAHOM BO3AeNCTBUM TabauyHOM MpoayKLMn
Ha opraHv3Mm YesioBeka 1 0 TOM, kak 6poCcUTb
KYPWUTb, [O/IXHbI UTPaTb COOTBETCTBYIOLNE
roCyjapCTBEHHbIE OpraHbl.

food service organisations as well as by
consumers of tobacco products. For this
reason the company believes that publishing

a print brochure would not be as useful in
informing a broader public about the concept
of “tobacco etiquette”. In response to requests
from stakeholders, BAT Russia will pursue

new methods for effective social advertising
and will consider increasing the circulation

of this advertising as part of the company’s
discussion with other manufacturers of tobacco
products about encouraging considerate
smoking. BAT Russia believes that appropriate
state authorities should play the leading role

in warning adults about the harmful effects of
smoking and about the ways to quit.



@ oO6Gazatenncreo 13: «BAT Poccus»
NPOAOIXUT NoAAepKKy npoekTa «TabayHblN
3TUKeT» He meHee YyeM B 10 ropoaax Poccun
(4-n xBapTan 2007 roaa).

> OpaHuM u3 npuopuTteToB B 061acTn NHPop-
MMUpOBaHUA noTpebutenern KomMnaHua
CYNTaAET JOHECEHNE A0 HUX MHPOPMaLMK
0 pucKax, CBfi3aHHbIX C NoTpebieHnem
TabayHbIx n3genunn. VMiccneposanue, npose-
[leHHOe Bcepoccninckm LLeHTpoMm nccieno-
BaHWs obuecTBeHHOro mHeHusa B 2005 roay,
MoKas3asio O4eHb BbICOKYIO OCBEOM/IEH-
HOCTb 1 KypPW/IbLMKOB, N HEKYPALLMX
Nofiei 0 puckax, CBA3aHHbIX C NoTpebe-
Hnem TabauHbIX n3gennin. Tem He MeHee,
«bAT Poccusi» NpoAoIXkUT feAaTesibHOCTb
no nHGoOPMUpPOBaHUIO NoTpedbuTenen.

> 0 Kax/paa nmayka curapeT, nponsseAeHHas
«bpuTtnn AmepurkaH ToGakko», coaepxuT

npeaynpeauTenbHYI0 HaANUCh O Bpeae
KyPEeHMA COrnacHo 3aKoHOJaTeNbCTBY.

B Poccuum Bce TekCThbl NpeaynpeanTesbHbIX
Haanucen 6binn paspaboTaHbl MuHucTepc-
TBOM 3paBOOXPaHEHNSA 1 COLManbHOro
pa3sutus P®. B cooTBeTCTBUM C 3aKOHOa-
TeNbCTBOM TabayHble N3AeNA He AOJIKHbI
npojaasaTbCa Amuam monoxe 18 ner,
MO3TOMY KOMMaHWA CHUTAET HempueMIemMbim
NCnonb3oBaTh BKAAAbLIWM AN MHGOPMU-
pOBaHWNA HeCOBEPLUEHHOIETHUX O Bpeae
KypeHus. YTo kacaeTcs B3poC/ibix NoTpebu-
Tenem, TO KOMMaHNA UCMO/b3yeT pasHble
€nocobbl Ux NHGOPMUPOBAHNA O PUCKaX
ANA 3[,0POBbSA, CBA3AHHbIX C KypeHMeM.
HononHutenbHas MHGopMaLmsa No JaHHOMY
BOMpocCy coaepxuTcs B pasgene «KypeHue
M 3J0pOBbe» Ha KOPNoOpPaTUBHOM Beb-caliTe
www.batrussia.ru.

TeKCTbl MpeRynpeanTeNbHbIX
Haanuceii 6blam paspaboTa-
Hbl MuHucTepcTBOM 34paBo-
OXPAHeHNs U COLMALHOro
passutus PO

Health warnings were
developed by the Ministry
of Health and Social
Development of the Russian
Federation
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@ Commitment 13: BAT Russia will con-
tinue to promote the principles of “Tobacco eti-
quette” in at least 10 Russian cities (Q4 2007).

> One of the company’s priorities in
communicating with consumers is to
inform them of the risks of using tobacco
products. A study conducted by the Russian
National Public Opinion Studies Centre
in 2005 shows that both smokers and
non-smokers are well aware of the risks of
tobacco products. Nevertheless, BAT Russia
will continue its efforts aimed at raising
consumer awareness.

> (@ According to law each pack of cigarettes
produced by British American Tobacco
has a warning about smoking-related

risks._, All of the warning messages used

in Russia were developed by the Ministry
of Healthcare and Social Development.
Underage persons may not be consumers
of tobacco products according to law,

and for this reason the company finds

it unsuitable to place inserts informing
minors about the harmful effects of
smoking in cigarette packs. The company
reaches adult consumers by various
methods in order to inform them about
the health risks associated with smoking.
Additional information on this issue is
available in the Smoking and Health section
of the corporate website www.batrussia.ru.
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® nNpencrasutenn obuiecteeHHoCTH pe-
KOMeH/0BaN KOMMNaHUM NPUHATb yyacTue

B aHa/n3e 1 pa3paboTke 3akOHOAaTe/IbCTBa
Mo OrpaHNYeHUIO KypeHMs B OOLLLECTBEHHbIX
MecTax, ero rapMoHM13aLnmM C 3aKOHOAaTeNbCT-
BOM Apyrux ctpaH. 1o MHeHUI0 y4acTHMKOB
ZlVanoros, ciiefyeT BoB/ieKaTb B 3TOT npoLiecc
npeacTaBuTesIen CUCTEMbl OOLLLECTBEHHOMO
NUTaHWUSA, pasBiedeHunii 1 oTAbIXa. YYacTHUKN
[Manoros CYMTAIOT, YTO AN Taknx Npeanpu-
AT HeOOX0AMMO pa3paboTaTb MeToAMNYeCcKme
pekoMeHAaumm, 4ToObl OHW MOTIN CO3AaThb
paBHble YCIOBMS NPeAoCTaBeHNs yCayr Kak
KypPALWMM, Tak N HEKYPALLUM KJIMEeHTaM.

> @ «BAT Poccusa» aBnsieTcs uneHom SkcnepT-
HOro coBeTa Mo BOMpocam rocyAapCTBEHHOro
perynmposaHunsa NponsBoACTBa 1 06opoTa
TabayHow npoaykumn npu Komutete Mocynapcr-
BEHHOW [lyMbl MO 3KOHOMWYECKOW NOSINTUKE,

@ Stakeholders recommended that the company
analyse and develop laws that restrict smoking in
public places and help make such laws consistent
with the laws of other countries. Participants in the
dialogues believe that operators of entertainment,
recreation and public food service facilities should
be involved in this process. Participants also believe
that such facilities need technical advice so that
they can offer service of the same quality to both
smokers and non-smokers. |

> (@ BAT Russia is a member of the State
Duma Expert Council for the Regulation
of the Production and Distribution of
Tobacco Products within the Committee
for Economic Policy, Entrepreneurship
and Tourism. The company takes part

npeanpuHUMaTeNbCTBY U TYPU3MY U MPUHK-
MaeT aKTMBHOE y4acTue B aHa/In3e [enCTByo-
LLLero 3aKkOHOAATe/IbCTBA KaK POCCUMINCKOTO, TaK
1 3apybexHoro. lNpeacrasutenscrsa [pynnbl
KoMnaHun «bputnt AMeprikaH ToGakKko»
paboTatoT no Bcemy mupy, , n «bAT Poccusa»
BCer/Ja rotosa NpefoCTaBUTb Ha PacCMOTPeHMe
1 0b6Cyx/aeHne KCNepTHOro COBETa UMEIOLLLYIO-
CA B pacrnopsxeHnn KoMnaHnum nHpopmasmio
00 onbITe 1 NOC/IeAHNX TEHAEHLMAX B MUPO-
BOW MpaKTMKe OrpaHNYeHns KypeHus B obLLe-
CTBEHHbIX MecTax. [ofobHasa aHanmTn4eckas
MHPOPMaALMSA MOXET B 3HAYUTE/IbHON CTENeHN
CMoco6CTBOBATb FAPMOHM3ALLMN POCCUINCKOrO
1 3apy6eXHOro 3akoHoAaTe/IbCTBa.

> (@ Ha npotsaxenun nocnegHux asyx net
«BAT Poccmsa» npuHmnmMaeT yyactume B o6cyxe-
HUW NPobNEMbI KypeHUS B OOLLECTBEHHbIX
MecTax B pas/InyHbix ropoaax Poccuu,

BbICTYyNaA B Ka4eCTBe 3KCnepTa 1 akTMBHO

in analyzing the current laws of Russia
and other countries. Subsidiaries of the
British American Tobacco Group operate
worldwide, , and BAT Russia is always
ready to provide information about the
Group'’s experience and recent trends
in international practices for restricting
smoking in public places. This analytical
information should prove quite helpful
in making Russian laws consistent with
international laws.

> (@ For the last two years BAT Russia has

taken part in discussions about smoking
in public places in many Russian cities.
The company has acted as an expert
advisor and has involved in the discussion
representatives of legislative and executive



npvieniekas k 00CyxaeHuIo NpeacTaBuTenei
rocyapCTBEHHbIX OPraHOB 3aKOHOAaTe/IbHOM

M UCMONTHUTENIbHOW BNACTK, a TakxXe CBOUX
napTHepPOB — NPeACTaBUTe/1IeN CUCTEMBI
0o6LecTBeHHOro NuTaHusa.  Komnaxusa
nAaHWpyeT 1 Aanblue y4acTBOBaTb B MOA0OHBIX
LVCKYCCUAX C MPUBNIeYeHeM NpeacTaBuTe-
nen o6begMHEHNI CUCTEMbI OOLLECTBEHHOIO
NUTaHWA, MHAYCTPUMN Pa3B/IeYeHNn U OTAbIXa,
NpeaoCcTas/sAs UM BO3MOXHOCTb BblCKa3blBaTb
CBOE MHEeHWe OTHOCUTENIbHO TeHAEHLMI pas3-
BUTUA OOLLLECTBEHHOIO MHEHUSA U MOCNEAHUX
3aKOHOAATE/TbHbIX MHULINATUB.

B cOOTBETCTBMI CO C/TOXKMBLUIEICA MHOTOJIETHEN
NPaKTUKOWN HeNoCpeACTBEHHO pa3paboTKoMn
MeTOANYECKOWN JOKYMEeHTaLMM A1 PasINyHbIX
oTpacien NPOMBbILLIEHHOCTU U TOProB/Y,
HOCsILLel pekoMeHJaTesbHbIl XapaKTep, 3aHn-
MaloTCsl COOTBETCTBYIOLLVE NPOPECCUOHaNbHBIE
accoumaumnm n oobegmnHeHms. «bAT Poccnsa»

government bodies as well as our partners,
among them representatives of regional
public food service operators.

The company intends to continue its
participation in these discussions and will
involve representatives of public food
service associations along with those from
the entertainment and recreation industries
so that they may express their views on
trends in public opinion and in the most
recent legislative initiatives.

For many years it has been customary to turn
to professional associations and organisations
that develop technical advice for a variety of
industries and commercial sectors whenever
such advice is nonbinding. When offering
technical advice to representatives of the

CUYUTaeT KpanHe BaxHbIM NPV CO3AaHUN peKo-
MeHJaumMin Ans NpeanpusaTin obLLeCTBEHHOMO
NUTaHWA Y UHAYCTPUN pasB/ieHeHNI yUnTbI-
BaTb BCe acneKTbl — HAaNPUMep, MHTepechl

N KYPALLMX, N HEKYPALLMX MOCETUTENEN, OMNbIT
3apybexHbIX CTpaH, rae y>e AaBHO NPUHUMA-
IOT aKTVBHble MePbl MO OFPaHNYEHWIO KypeHUs
B 00LLeCTBEHHbIX MecTax. KomnaHus noaaep-
XXMBaAeT Mepbl, MO3BO/IAOLLME COKPATUTD
BO3/€eNCTBUE OKpYKatoLLero TabayHoro abima,
B TOM UMcC/ie MyTeM Y/ydLleHns KaiyecTBa O4mnC-
TKW BO3[yxa B MeCTax akTMUBHOro noTpeb/ieHns
TabayHOM NPOAYKLNN, YTO Takxe AOIKHO
YUUTBIBATLCA NP pa3paboTke yNoMsHYTbIX
MeToAMYEeCKMX peKOMeHAALMMN.

® o06azarenscrBO 14: «BAT Poccus»
NPOAOCIKUT y4acTue B MEPONPUSATUSX,
MOCBSILLEHHbIX 00CYyX/AeHMI0 TeMbl «KypeHue
B OOLLECTBEHHbIX MecTax», 1 OyleT npuriawaTb

public food service and entertainment
industries, BAT Russia deems it important to
consider all aspects, such as the interests of
both the smoking and non-smoking public
and international experience from countries
where restriction of smoking in public places is
traditionally strong. The company is in favour
of measures that reduce the effects of tobacco
smoke, including better air cleansing in places
where tobacco products are consumed, and
it believes that this method should not be
overlooked in developing such advice.

@ Commitment 14: BAT Russia will con-
tinue to take part in events dedicated to the
issue of smoking in public places and will invite
representatives of companies operating in the

5. YeTBepThIV LMK coLManbHOl oTyeTHOCTU «BAT Poccus» (2006—2007)
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CouuanbHbin otyeTr 2006-2007

K ANCKYCCUWN NpeacTaBuTenen oobeanHeHnn
CMcTeMbl OBLLECTBEHHOMO MUTaHUA N MHAYCT-
Py pasB/iedeHUI U OT/AbIXa

(4-n xBapTtan 2007 ropaa).

YUaCTHWMKM AnanoroB peKoMeH/0Basin KOMMaHUn
3aHATb 60slee aKTVMBHYIO MO3UNLIMIO B BOMPOCe
npoBeaeHNs OBLLEeCTBEHHbBIX KamMMaHWi No
$opMUPOBaHUIO KyIbTYpbl KypeHus, 4To Npearno-
naraeT B3aMMoJeliCTBMe C MECTHBIMUW OpraHamm
BJ1acTW. bblsIo NpeanoxeHo paccMOTPeTb BO3-
MOXHOCTb MOAAEPXKMN NMPOrPamMm 1 MHULIMATUB,
Harnpa.J/IeHHbIX Ha OrPaHNYeHEe KypeHns

B 3/1ekTponoe3aax 1 6opbOy C 3arpsasHeHneM
rOPOACKUX YNnL.

> (@ BbinonHas ob6s3aTenbcTBa, NPUHATHIE
B paMkax rnpoLecca coLuanbHoM OTYETHOCTH
B 2004—-2005 ropax, «<bAT Poccusa» BbICTy-
nuaa MHNULMaTOPOM NPOBEeAEHNSA COLMOII0-

public food service and hospitality industries to
participate in the discussion (Q4 2007).

Participants in the dialogue advised the com-
pany to take a more aggressive approach to
public campaigns for encouraging consider-
ate smoking, and this entails cooperating with
local authorities. There were also proposals
that the company consider supporting pro-
grammes and initiatives to reduce litter in the
streets and restrict smoking on local trains.

> @ In conformity with the commitments
assumed as part of its social reporting process
in 2004—2005, BAT Russia initiated the study
“Solid Waste from Smoking: The Effect of
Social Advertising”, which was administered by

rmyeckoro nccniefoBaHns «MatepuanbHble
OTX0/4bl OT KypeHus. BanaHue counanbHom
pekiambl Ha CMTyaLunio», KOTOpoe Npo-
Benn cneymanuctol PoHpa «MHCTUTYT
3KOHOMUKM ropofa» B Camape 1 Hoso-
KynobiweBcke. Pe3ynbTaTbl MCCneoBaHNA
NOoATBEPAUN, HTO COLMaNbHasA pekaama
MOXET CNYyXUTb OAHUM 13 3PPEKTUBHbBIX
3/1€MEeHTOB KOMMJ/IEKCHOW MPOorpamMmmbl
BO3/eNCTBMSA Ha oOLeCTBEHHOe MHEHMe,
04HaKo 4TOObI pewnTb NpobaeMy mycopa,
BO3HWMKAIOLLEro B pe3ysibTaTte KypeHus,
HeobXx0AMMbl KOMMJIEKCHbIE AECTBUSA. |
CouwnanbHas pekiama, npojsuratouias
o6LecTBeHHO npuemaemMblie GopMmbl
noBeAeHUs KypPUIbLMKOB, JOJIXHA
coyeTaTbCA Npexae BCEro ¢ Mepamu

no yny4yweHunto MmatepuaabHon 6asbl
rOpOACKOro Xx03AMCTBa — YCTaHOBKOW YPH,
nenesbHUL, U T. 4.

specialists of the Urban Economics Institute in
Samara and Novokuibyshevsk. The results of the
study showed that social advertising is effective
as one element influencing public opinion.
Nevertheless, a comprehensive range of efforts
is required to address the problem of cigarette
litter., Social advertising that encourages
socially acceptable smoking behaviour must
be combined from the start with measures that
enhance the municipal infrastructure, such as
installing wastebaskets, ash-trays, etc.

> The company believes that local authorities are
primarily responsible for convincing citizens
not to throw empty cigarette packs and butts
on a city’s streets. Nevertheless, BAT Russia has
decided to support an NGO that is arranging
a pilot project in Saratov for preventing litter



> [lo MHeHMIo KOMMaHuK, Npu3bIBaTb rpaxaaH
6epexHO OTHOCUTLCA K OKpYyXatoLlel cpeae,
He BbIOpacbiBaTb NMayYky CUrapeT U OKYpPKM
Ha ynuue — 3ajaqa B Nepeylo odepeab
MECTHbIX OpraHoB BnacTu. Tem He MeHee,
«BAT Poccus» npuHana peleHne okasaTtb
noAAepXKy NPOPUIbHON HEKOMMEPYECKOM
opraHusauuy B NpoBeAeHUN MUNOTHOIO
npoeKkTa Mo NpefoTBPaLLEHMIO 3arPsA3HEHNA
TeppUTOpPUn OKypKaMu 1 Naykamu curapet
B Caparose. poekT OyaeT BkloYaTb B cebA
kak paboTy C MEeCTHbIMU OpraHaMu BNacTu,
Tak M NHHOPMMPOBAHUE XUTENEN.

@ oO6azarenbcrBo 15: «<BAT Poccus» okaxeT
noAaepKKy HeKOMMepPYeCKon opraHu3aLnm

B MPOBefeHNM NMUI0THOrO NPOoeKTa, HarnpasJieH-
HOro Ha NpeaoTBpaLLeH e 3arpsi3sHeHNs Teppu-

TOpui oAaHOro u3 panoHos CapaToBa okypKkamu
1 naykamu curapet (4-n ksaptan 2007 roaa).

from cigarette butts and packs. The project will
involve both work with local authorities and
informing residents of the city.

@ Commitment 15: BAT Russia will support
an NGO in running a pilot project in one of the
districts of Saratov that will address the issue of
cigarette litter (Q4 2007).

> Current legislation already prohibits
smoking in municipal and commuter
transport among other places. Enforcement
of this or any other law is within the
competence of the appropriate state
authorities. BAT Russia intends to maintain
its efforts in promoting considerate smoking
behaviour but it does not believe it should

> CornacHo aencreyioLeMy 3aKkOHOAATeIbCTBY
KypeHue 3anpeLLeHo, B YaCTHOCTU, B FOPO/AC-
KOM 1 NPUropoAHOM TpaHcrnopTe. KOHTposb
3a cobtoieHmeM 3Toro 1 ntoboro Apyroro
3aKOHa HaxOAUTCSA B KOMMETEHLUN COOT-
BETCTBYIOLLMX FOCY/JapCTBEHHbIX OPraHoOB.
«BAT Poccma» HamepeHa npogonxaTb pabo-
Ty, HanpaB/I€HHYIO Ha NponaraHy Ky/bTypbl
KypeHUs, Mpu 3TOM He cyMTaeT HeobxoAn-
MbIM MPUHUMAaTb y4acTue B Nporpammas,
Harnpas/leHHbIX Ha MpeAoTBpaLleHne Kype-
HMA B 3N1eKTpornoesaax.

®@ HexoTopuie npeanoxerns kacanucy cyry6o
pernoHasnbHbix acnekToB Tembl «KynibTypa
KypeHus» n «KypeHune B 00OLLeCTBEHHbIX
mMecTax». Tak, y4acTHMkK ananoros B Caparo-
BE€ OTMETW/IN GOJIbLLYIO aKTya/IbHOCTb 3TUX
npobsem A4si8 ropoAa U pekoMeHA0BaIn
KOMnNaHun 06CyAnTb NX BO BpeMs ciefytoLlen

participate in programmes to prevent
smoking on local trains.

@ Certain proposals were related to local
features of smoking culture and smoking in
public places. For instance, participants in the
dialogues in Saratov emphasised that these
issues are of great importance for the city and
recommended that the company discuss these
issues in the next session of dialogues. They also
proposed holding public discussions dedicated
to smoking in public places in Saratov.

Dialogue participants from Saint Petersburg
proposed distributing consumer materials
(handout cards and the booklet) via the Mu-
seum of Hygiene in Saint Petersburg and other
similar organisations.

«bAT Poccusi» nognepxana
MpOeKT 110 NpeA0TBPALLEHUIO
3arpsisHeHUs TeppuTopmii
OKYpKAaMM M Naykamu cura-
pert B Caparose

BAT Russia supported the
project to address the issue of
cigarette litter in Saratov

5. YeTBepThIV LMK coLManbHOl oTyeTHOCTU «BAT Poccus» (2006—2007)
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ceccuun Ananoros. bblio npeanoxeHo Takxke
nposectn B CapaToBe 0obLeCTBEHHbIE C/yLla-
HWA No Npobneme KypeHUs B 0OLECTBEHHbIX
mecTax.

YyactHukm gnanoros B CaHkT-leTepbypre
npeanioXunav pacnpocTpaHaTb MaTepuanbl AN
notpebuteneli (OTKPbITKK, ByKIeTbl) Hepe3
Myseii rurmneHbl B CaHkT-leTepOypre u apyrue
noao6GHble yupexaeHus.

> [lpwn obcyxaeHNn BONPOCOB, KacamoLmnxcs
dopMunpoBaHus KynbTypbl Tabakokype-
HU1A, COCYLLeCTBOBAHUSA KYPUbLINKOB
n HekypsAawmx, «bAT Poccna» ctpemutcs
BECTM AManor co BCeMU 3auHTepecoBaH-
HbIMU CTOpOHamMu. B cooTBeTCcTBUYK C Npo-
Leaypow BeleHNs coLunanbHOM OTYETHOCTH
KOMMaHWs COCTaBNAET MOBECTKY cnefyiolle-
ro uMkaa Anasaoros TOJbKO NOC/e OKOHYa-
HUA npeablaywero unkna. Komnanus yu-

> When it comes to issues related to
the culture of tobacco smoking and
to coexistence between smokers and
non-smokers, BAT Russia is committed
to a dialogue with all stakeholders. In
accordance with its social reporting
procedures the company draws up the
agenda for the next cycle of dialogues
only after the preceding cycle is finished.
The company will take into account the
suggestions of stakeholders who proposed
discussing the culture of smoking and
smoking in public places in Saratov and will
make suitable arrangements while planning
Cycle 5 of social reporting late in 2007.

TeT NoXenaHNA CTeNKxonaepos o6cyanTb
Tembl «KynbTypa kypeHus» n «KypeHne

B 06LeCTBeHHbIX MecTax» B CapaToBe npu
NAaHMPOBAHMM 5-ro LMK CoLManbHON
OTYeTHOCTU B KOoHLe 2007 roaa.
MHunumnatrea npoBeAeHNs 06LeCTBEHHbIX
CNyWaHWi € y4acTUeM BCex 3amHTepe-
COBaHHbIX CTOPOH, BK/IOYas roCyAapcT-
BEHHble, OOLLeCTBeHHbIE U HayYHO-Me-
AVLMHCKWE opraHumsauum, npeanpuatma
00LLeCTBEHHOrO MUTaHNA U UHAYCTPUN
pasB/iIeUEHUI 1 Ap., O MHEHUIO KOMMa-
HWUW, JOIKHA NCXOAUTbL OT NpeAcTaBUTesen
OpraHoB BIaCTW, Tak Kak UMEHHO Ha HUX
BO3/10XEHbl 3aKOHOTBOpYeCcKas U UCMOHU-
TenbHasa yHKUUN. TeM He MeHee, yunTbiBas
aKTya/IbHOCTb BOMPOCOB Ky/IbTypbl Kype-
HWUS N KypeHUs B OOLLECTBEHHbIX MeCTax,
KOMMNaHMA OKaXeT NoAAepPKKYy 06LLecTBeH-
HOW OpraHu3auun B NPOBeAEHUN KPYr0ro

> The company believes that, inasmuch

as state authorities are responsible for
legislative and executive functions, they
should also initiate public discussions
with the participation of all stakeholders
including state, public and medical
research organisations, and companies
involved in public food service,
entertainment and recreation. Because
of the urgency surrounding considerate
smoking and smoking in public places,
the company will support the effort by

a public organisation that has initiated

a round table discussion in Saratov to
address smoking in public places and will
participate in this discussion as an expert
advisor. The company believes that the



ctona B CapartoBe Ha TeMy «KypeHne

B OOLLECTBEHHbIX MeCTax», a Take BbICTynuT
Ha Hem B kayecTse akcnepTa. 1o MHeHuio
KoMnaHun, opmaT Kpyrioro crosia no3BoauT
0003Ha4YMTb OCHOBHble TEHJEHLIMU, KOTOpPble
BMOC/1eACTBUN MOTYT ObITb 00CYXAeHbl 6onee
LUIMPOKO B XOA€e OBOLLIEeCTBEHHbIX CNyLLIAHWIA.

®@ o6Gazatenncrso 16: «BAT Poccus»
OKaxeT MoiAepx)Ky HeKOMMepPYeCKoii OpraHu-
3aUMM B NPOBEAEHNN KPYr/Ioro CToNa Ha TeMy
«KypeHue B 06lieCcTBEHHbIX MecTax» B CapaTo-
Be (4-n kBapTan 2007 roaa).

> «BAT Poccusa» cuntaet, 4to noTpebutenu
Brpase Nosy4atb 3Ha4nMyto MHpopmaumio
o TabayHoOV NpPoAyKLNK, B TOM Yncie
O COMpPSXEHHbIX C Hel puckax Aas 340po-
Bbf, a TaKXe APYyrux acrnekrax, CBA3aHHbIX
C KypeHuem. KomnaHus npoao kT pac-

round table format will identify the basic
trends that will then become the subject of
broader public discussions.

@ Commitment 16: BAT Russia will support
an NGO in holding a round table discussion in
the city of Saratov on the issue of smoking in
public places (Q4 2007).

> BAT Russia believes that consumers have
the right to receive relevant information
about tobacco products including
information about health risks and other
aspects of smoking. The company will
continue to disseminate informational
materials that promote the concept of
“tobacco etiquette” (see Commitment 13)

npocTpaHeHre MHGOPMALIMOHHbIX MaTe-
puanoB, HaNpPaBEHHbIX Ha MPOJBUXEeHNe
NPUHLMMNOB «Taba4yHOro aTnkeTa»

(cm. O6n3aTenbcTBO 13), 1 paccMoTpUT
BO3MOXHOCTb MCNO/b30BaHUA My3es ruru-
eHbl B CaHkT-lNeTepbypre B KayecTBe 04HOM
13 NioWafoK ANS pacnpoCcTpaHeHns.

and will consider the Museum of Hygiene
in Saint Petersburg as one of the potential
channels for disseminating this information.

5. YeTBepThIV LMK coLManbHOl oTyeTHOCTU «BAT Poccus» (2006—2007)
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«bPUTULL AMEPUKAH

Komnanus y6exnaeHa, 4to rocy1apcTBeHHbIe
OpraH.l, IHAYCTPUA rocTenpummcTea (oTenm,
PpecTopaHsl), TabayHas oTpac/ib u NoTpebutenn
AOJIXHbI COBMECTHO paboTATb HAZl MOUCKOM
MPAKTUHECKUX peLleHnii MpobiemMsl KypeHus

B 001L{eCTBEHHbIX MeCTax u J0OUBATLCS Y y4llie-
HWS BO3AyXa BHYTPY MOMeLLeHU, He yLiemM/ss
npaBs KypubLUMKOB HA MOTpebaeHne 1erasibHoro
npoaykta. Komnanuw pynnel «bputuniu
AmepukaH Tobakko» BO MHOMMX CTPAHAX MOMOr-
Jn 6apam 1 pecTopaHam yCTaHOBUTL COBPEMEH-
Hbl€ CUCTeMbl BEHTUASALMM, YTOObI MPOAEMOHC-
TPUpPOBATL, KAKUM 06pA30M MOXHO COKPATUTD
coepxaHne okpyxarouero Taba4Horo AeiMa

B BO3/yXe B 3aKPbITbX TomelleHunsx. K KoHLy
2006 roaa npu noaaepxke «bputuw Amepmkax
Tobakko» 6bis10 peamzosaHo 6o1ee 100 no-
J0OHbIX POEKTOB — Mpexe BCero, B CTPAHAX
JlatuHckovi Amepukn u Kapnbckoro bacceiiHa.

B Esporte, rae Bo MHOrMX CTPAHax KypeHune

The company is convinced that state
authorities, the hospitality industry (hotels,
restaurants), the tobacco industry and
consumers should cooperate in seeking
practical solutions to the problem of smoking
in public places and improve air quality inside
buildings without limiting the rights of smokers
to use legal products. The British American
Tobacco Group’s companies in many countries
of the world have helped bars, pubs and
restaurants install modern ventilation systems
as a demonstration of the way the content

of tobacco smoke can be reduced in the air

of enclosed areas. By the end of 2006 British
American Tobacco had taken part in more
than 100 such projects implemented mostly in
Latin American and Caribbean countries. This

TOBAKKO» B MUPE

B OOLUECTBEHHbIX MECTAX yXXe OrPaHN4eHO Un
MOJIHOCTbIO 3ArpeLLeHO, d HeKOTOpbie CTPAHbI M/10-
HUPYIOT BBECTY OrPaHUYeHUs B camoe BanxarilLee
BpeMsl, 3TOT BOMPOC CTOUT 0COBEHHO OCTPO.

n B LLsenuapun B Hosibpe 2005 ropa
KOMMaHMs BbIMyCTUIa GpoLLopy
«KypeHwe B 0bLLeCTBEHHbIX MecTax»,
a TaKke ony6nKoBana Cnmcok yupexaeHni,
KOTOpble NPeAnpUHAIN 3GPeKTUBHbIE Mepbl
no peLueHnto 3tor npobaembl. OCHOBHas Liesb
ny6MKaL i — nokasarb, 4TO COCyLLECTBOBaHNE
KYPUBLLMKOB W HEKYPSALLMX, MPU KOTOPOM
YUUTBIBAIOTCA UHTEPECHI 06ENX CTOPOH, BO3MOXHO
W 4TO [J151 3TOr0 UMEIOTCA NPOCTblE N 3GPEKTUB-
Hble cnocobbl. Tak, Ha/lMyme NPy BXoJe 3aMeTHbIX
Tabnnyek C ykasaHueM, re HaxoAATCA 30Hbl A
KYPALLMX U HEKYPALLMX, MO3BO/ISIOT KaXA0MY
BOLLleALLIeMy CAe/aTb BbIGOP 1 MpU XenaHum
n3bexaTb BO3AENCTBUA CUrapeTHOro AbiMa.

[
e

is a matter of special urgency in Europe where
many countries have already banned smoking
in public places or will severely limit it in the
very near future.

n In November 2005 in Switzerland

the company published a

brochure “Smoking in Public

Places” and also a list of organisations that
took steps to address the problem. The main
goal of this brochure is to demonstrate that it
is possible for smokers and non-smokers to
coexist while recognizing the interests of both
and that there are simple and efficient ways to
reach that goal. For example, whenever
visitors to an establishment can see right at its
entrance clear and informative signs



LA B Bennkobputanum «bputuw
AN AmepuikaH ToGakko» OKasblBaeT

yepes AccouuaLmio NnponsBoanTe-
new TabauHbix M3gennin GUHaHCOBYIO0 NOAAEPXKKY
numumatuee AIR — Atmosphere Improves Results
(http://www.airinitiative.com), koTopas npegna-
raeT npakTuyeckne peleHns Aaa 6apos 1 pecrto-
paHoB, NO3BO/IAIOLLME COOTBETCTBYIOLNM
obpasom 06opy0BaTb MOMELLEHNA U pasme-
WaTb KYPU/bLLMKOB U HeKypALLMX. XOPOLIUM
JOMNOSIHEHNEM K BEHTUNALMUW ABNAIOTCS KypU-
TeNbHble KabUHbI N pasHOOOpa3Hblie BO3AYLUHbIE
$uNbTPLI, NO3BONAIOLME B 3HAYNTENLHOW Mepe
0YMCTUTL BO3AyX OT TabauyHOro Abima.

I I B Utannn «bputnt AMepukaH
Tob6akko» B COTpyAHUYECTBE
c aaponoptom Puma obopynosana
[iB€ KypuTe/ibHble KOMHaTbl PAOM C TepMUHa-
namu A n B (Beixoa B5). KyputenbHble KOMHaThl,

designating smoking and non-smoking areas,
then every visitor may make his or her choice
at once and may avoid the effect of tobacco
smoke as they wish.

LA In the United Kingdom, British
ZAIN American Tobacco acting via the

Tobacco Products Manufacturers
Association provides financial support to the AIR
initiative (Atmosphere Improves Results)
(http://www.airinitiative.com), which offers
practical solutions for bars, pubs and restaurants
that allow them to offer separate areas for
smokers and non-smokers. Smoking booths and
various air filters provide a good complement to
ventilation systems as they remove tobacco
smoke from the air to a great extent.

BXO/l B KOTOPble pa3peLleH TO/IbKO COBEpPLLEHHO-
JIETHUM KypW/bLLMKaM, OCHaLLEHbl MOLLHON
BEHTUNALIMEN.

I B ctpaHax, rae kypeHue BHyTpu
00OLEeCcTBEHHbIX 3aBe€HUI MOJIHO-
CTblO 3aMpeLleHo, KoMnaHus
noaaepXunBaeT opraHun3aLmio ya06HbIX 30H 418
KyPW/IbLLMKOB Ha CBeXeM BO3Ayxe. DTU 30HbI
OCHaLLleHbl CMAAYMMU MecTamMm, a Takxe
060pyA0BaHbl CUCTEMAMM OTOMJIEHUA NN
oxnaxaeHns Bo3yxa B 3aBUCMMOCTH OT Ce30Ha.
Hanpumep, B Upnanaun, roe kypeHuve BHyTpu
006LLIeCTBEHHbIX 3aBeA€HNI Hax0AUTCA NOoJ,

3anpeToMm, MecTa NSl KypeHus B HEKOTOPbIX
Hapax Aaxe OCHalLleHbl CneLanbHbIMU TeneBu-
30pamu 1 My3blKaJibHBIMU CUCTEMAMMU, YCTORUM-
BbIMU K MOFOAAHbBIM YC/I0BUSIM.

OpHako TO/IbKO Mep Mo yCTaHOBKe BeH-
TUNALUMOHHBIX CUCTEM U GUNLTPOB HeAOCTa-

I I In Italy British American Tobacco
in cooperation with the Rome
Airport equipped two smoking
rooms next to terminals A and B (Gate B5).
The smoking rooms admit only adults, and
they are equipped with powerful forced
ventilation equipment.

I In the countries where smoking is
banned in enclosed public areas
the company supports arranging
convenient open air smoking areas. These areas
have seats and are equipped with heating or
cooling systems depending on the season. For
instance, such areas in certain bars in Ireland,
where smoking in public places is banned, are
equipped with special television sets and music

5. YeTBepThIV LMK coLManbHOM oT4yeTHOCTU «BAT Poccums» (2006—2007)
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TOYHO, €C/IN HE N3MEHATCA NoBeeHne

M NMPUBbIYKN CaMUX KypUbLLnKoB. MNMosatomy
KOMMNaHWA BO MHOIMX CTpaHax noaAepXu-
BaeT obpa3oBaTe/ibHble KaMMaHWW, Hanpas-
JIeHHble Ha noTpebuTenen cmrapeT, KOTopble
yyaT KypW/bLIMKOB YBaxaTb UHTePECHl OKPY-
Xalowmx foaen, He KYpuTb B NPUCYTCTBUN
netenm n T. M.

- B lepmanum B 2005 roay crapTtoBana
kamnaHus «byibTe BHUMaTe/NbHbl
K ApPYrUM JIIOASIM U KypeHune
6yfeT 3anpeLLeHo noBceMecTHO» (“Be considerate
or smoking could be banned everywhere”).

B pamkax KamnaHuu KypubLLMKOB NPU3bl-
Ba/n € 60NbLINM BHUMAHUEM U YBaXeHNEM
OTHOCUTbBCS K OKPY>XalOLLUM W yUUTbIBATb
nx MHTepecol. B akumn yyactsoBanu 4,5 Teicaun
Taba4yHbIX MarasvHoOB MO BCeN CTpaHe, KOTopble
6ecniiaTHO pa3aaBanun NOTpebUTENAM Cnnyey-

systems resistant to seasonal weather changes.
However, ventilation systems and filters are
insufficient unless the behaviour and habits of
smokers change. That is why in many countries
the company supports awareness campaigns
targeting consumers of cigarettes and teaching
them to respect the interests of those around
them and to refrain from smoking in the
presence of children, etc.

- In 2005 in Germany a campaign was
launched with the slogan, “Be
considerate or smoking could be

banned everywhere”. The campaign encouraged

smokers to show respect for those around them
and to be sensitive to their interests. The
campaign reached 4,500 tobacco stores across

TOBAKKO» B MUPE

Hble KOPOOKM C JIOrOTMMNOM U [I€BU30M aKLIUW.
Bcero 66110 pacnpocTpaHeHo 6onee nonymui-
JIMOHa KopobkoB. Kpome Toro, peksiaMHble 06b-
ABSIeHUS akLMu Ny6anKoBancCh B npecce.

B 2005 roay «bputnw AmepukaH Tobakko»
COBMECTHO ¢ [epMaHCKMM aBTOMOOW/IbHbIM
Kny6oMm 3anyctuna obLieHaLMoHaNbHYIO KaM-
NaHWio Noj AeBM30oM «JIoan LIeHAT BEXN-
BOCTb» (“People appreciate courtesy”),
KoTopas npu3biBana nojel He KypuTb B MaLLIn-
He, eC/IN B HeW HaxoAsTcs AeTun. Y akumm
MMeeTCst COGCTBEHHbIN calT (Www.ruecksicht-
kommt-gut-an.de). Takxe Gbl1 BbiNyLLEH OyK-
NeT, KOTOPbIi NOMMMO NpPU3blBa BO3JepXKaTb-
€A OT KypeHUs B MalMHe COAepXUT Bonbluoe
KOJINYEeCTBO NOJIe3HON NHPOpMaL MK Ans
nyTewecTseHHNKOB. C Havana akL1m No BCemn
lfepmaHunm GbIN0 pacnpocTpaHeHo 6onee
MWJINOHA Takux 6poLutop.

the country that gave away matchboxes bearing
the campaign’s logo and message. The total
number of matchboxes distributed free of charge
exceeded 500,000. In addition, advertisements of
the campaign were published in the press.

In 2005 British American Tobacco in coopera-
tion with the German Automobile Club launched
a national campaign under the slogan “People
appreciate courtesy” which asked people not to
smoke in cars if children are present. The cam-
paign opened its website (www.ruecksicht-kommt-
gut-an.de) and published a brochure that included
a large amount of interesting and useful advice for
travellers in addition to the appeal to abstain from
smoking in cars. More than one million of these
brochures have been distributed across Germany
since the launch of the campaign.



4. Bzammopaencreme
€ MECTHBIM COOGLLECTBOM

Mo3nuyna n nHMUMaTnBbI

@ <BAT Poccus» NPUHMMaET aKTUBHOE
ydacTuve B XM3HN MeCTHOro coobuiectsa B Tex
ropopax, rae HaxoaaTca Gpabpuky KOMNaHUK:
B Mockse, CaHkT-leTepbypre n CapaTose.
Llenamu «bAT Poccusa» B o61actu coymanb-
HbIX MHBECTULMI ABNIAIOTCA COALNCTBME Yyu-
LIEHWIO COLLMa/IbHOWN Cpefabl, pa3sBuTUeE PoC-
CMNCKON KyNbTypbl 1 3alMTa OKPYyXaloLLen
cpenbl. Y KOMMNaHUM eCTb YeTKre NpUopuTeThl
B pacnpefeseHnn CpeacTs, onpenesieHHble,

B TOM 4MnCIle, B pesysibTaTe couManbHbIX gna-
noros. Mbl cTpemMumMmcsa noaaepxnsaTb Npo-
€KTbl, HanpaBs/IeHHblE HAa YCTPaHEHNe NPUYNH
coumanbHbix Npobem, a He Ux NoCNeACTBUN.
«bAT Poccnsa» Takxe sBNA€TCA CTOPOHHUKOM

4. Relations with the Local Community
Company Position and Initiatives

@ BAT Russia is actively involved in the life of
local communities in the cities where its facto-
ries are located: Moscow, Saint Petersburg, and
Saratov.  BAT Russia’s social investments are
aimed at supporting the improvement of the
social milieu, developing Russian culture, and
protecting the environment. With due attention
to the results of its social dialogues, BAT Russia
has set clear priorities for allocation of assets.
We seek to support projects designed to ad-
dress the causes of social problems and not
their consequences. BAT Russia also supports

a competitive approach, which it believes is a

KOHKYPCHOro noaxoja, cuntas ero ¢akTopom
NOBbIWEHNSA 3PPEKTUBHOCTU COLNANBHbIX
WHBECTMLNI KOMNAaHUN 1 pasBUTUA colmna-
NbHOW chepbl B pernoHax. Tak, B Capatose

B paMkax 06/1aCTHbIX KOHKYPCOB COLMabHbIX
npoektos B 2005 n 2006 rogax komnaHuen
6bIN1 BblAENEHbI FPaHThl Ha peann3aLmio Npoek-
TOB, HaMpaB/E€HHbIX Ha NOAAEPXKY toen

C OrpaHMYeHHbIMK BO3MOXHOCTAMU. B 2006 roay
6bl1 NPOPUHAHCMPOBaAH MPOEKT MO noanepxke
cemMen ¢ feTbmMu-uHBanngamu, a 8 2007 rogy
ocylecTB/eH NpoekT «CoLnanbHoe TaKCU»,
npeaycMatpuBsaloLMii npefocTaBieHne
MHBanuaam cneuymanbHo 060pyA0BaHHOrO
Takcu. KomnaHms noaaepxmBaeT pasinyHble
coumanbHble MPOeKTbl BO MHOMMX POCCUMCKUX
pervioHax. Ha nepnog 2007-2008 roaos komna-
HWA BbIOpana B Ka4ecTse CBOUX MPUOPUTETOB

B 06/1aCTN 61aroTBOPUTEILHOCTU 1 CNIOHCOPCTBA
cnepytoume Tpy HanpasaeHuns:

factor contributing to the effectiveness of corpo-
rate social investments and social development
in the regions. In Saratov, as part of the contests
for social projects the company allocated grants
for projects that support physically challenged
people. In 2006 BAT Russia funded a project

to support families of children with disabili-

ties, and in 2007 the “Social Taxi” project that
provides specially equipped taxis for people
with disabilities received the company’s help.
The company supports various social projects in
a number of Russian regions. For 2007-2008 it
has three priorities in charity and sponsorship:

> Social assistance to the underprivileged (senior
citizens, people with disabilities, and those in
rehabilitation)

5. YeTBepThIV LMK coLManbHOl oTyeTHOCTU «BAT Poccus» (2006—2007)
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> CouwnanbHas NOMOLLb He3aWNLLEHHbIM
rpynnam HaceneHusa (NOXuabim N0AAM,
MHBanngam n nogam, npoxoaainm
peabununTtauuio)

> [Noapepxka MHCTUTYTOB MCKYCCTBA
1 KyNnbTypbl (M306pasnTenbHoe NCKYCCTBO)

> [Moppepxka 3KONOrMYeCKMX MPOEKTOB
1 MeponpusTun (Bkatoyas 61aroyCTponcTso
TePPUTOPUIN yNNL, N IBOPOB POCCUNCKNX
ropoAoB.).

0O0630p oxnAaHWI, BbiCKasaHHbIX NpeacTaBuTe-
NIAMK 0BLLECTBEHHOCTW NO AaHHOW Teme,
1 OTBET KOMNaHUN

@ B xone ananoros komnaHuK Gbino pe-
KOMeHJ0BaHO MPoJoJ/IXaTb peasm30BbiBaTb
COBCTBEHHbIE COLlMaIbHbIE MPOEKTbI, @ TaKXe
pPaccMOTPeTb BO3MOXHOCTb COTPY/AHMYECTBa
C APYrMMun opraHusauusmm.

> Supporting institutions for the arts and
culture (graphic arts)

> Supporting ecological projects and events
(including upgrading streets and public
spaces in Russian cities).

Overview of Expectations Expressed by Stake-
holders and Company Response to the Issue

@ Dialogue participants recommended that the
company implement its own social projects and
consider the possibility of cooperation with other
organisations in this area.

Participants in Saratov recommended that
BAT Russia take part in the job placement pro-
gramme for youth which is supported by the
Saratov Ministry of Education.

YyactHukm gnanoros B CapaToBe pekOMeH-
nosanu «bAT Poccunsa» npuHath yvactue B [po-
rpamme TpyAOyCTPOWCTBA MOJIOAEXKMN, KOTOpas
peanusyetca npu noaaepxke MmnHucrepcTsa
obpasoBaHua CapaToBa.

> (@ C 2005 ropa «BAT Poccus» opraHusy-
€T 1 NoAAEPXMNBAET €XeroAHbli KOHKYPC
coumanbHbix npoekTos. B 2006 roay
K y4acTuio B KOHKypce «Bpems nomoratb!»
npurnawanncb NPoekTbl HeKOMMepPUYeCKMx
opraHusauuii, HanpasAeHHble Ha NPaKTu-
yeckoe pelueHune npobaem noaen
C OrpaHN4YeHHbIMN BO3MOXHOCTAMMW YCUNS-
MW MEeCTHOro coobLLecTBa 1 BOJIOHTepPOB.
NTorm KoHkypca 6b111 noaBeeHbl
B HosA6pe 2006 roaa, a paboTta no npoek-
Tam Hadanacb B 2007 ropy. «<bAT Poccns»
NPOAO/IXUT MOAAEPXKKY COLIMANbHbIX MPOeK-
TOB; 0cob60e BHUMaHe By aeT yaeneHo

> @ From 2005 BAT Russia has organised

and supported an annual contest for social
projects. In 2006 the “Time to Help!”
contest solicited projects from NGOs that
aim to find practical solutions for physically
challenged people through the efforts of
local communities and volunteers. The
winners were named in November 2006,
and the projects commenced operations
in 2007., BAT Russia will continue funding
social projects, especially those that
provide social aid to vulnerable groups as
well as social investments in the regions,
including the contest for social projects.

In 2007 the company plans to double its
grant budget.



coLManbHOM NOMOLLWN He3aWULEHHbIM
rpynnam HacejeHus, COLNaabHbIM MHBEC-
TULMAM B PermoHax, B TOM 4mcie KOHKYp-
Cy coumanbHbix npoektos. B 2007 roay
rpaHToBbI GOHA KOHKypCa OyaeT yBennyeH
KOMMaHuen B 2 pasa.

® o06asarenbcrBO 17: «BAT Poccus» npo-
AOMKUT NOAMEPXKKY COLMANbHbIX MPOEKTOB
(1-n kBapTan 2008 ropa).

> [na «bAT Poccusa» pa3suTtme Moaoabix
COTPYAHMKOB ABJIAETCA HaCTbiO CTPaTernu,
Be/Ab 3TO 3a/10T YCNELIHOro pasBuTnsa 6usHe-
ca B Oyayuiem. Tak, B KOMNaHUM AelCTBYeT
ABYX/IeTHAS NporpaMma MeHeaxepoB-CTa-
XepoB, KOTOpas NO3BOJIAET BbIMyCKHUKAM
npuobpeTaTb yHMKabHbIN OMNbIT PaboThl
B Pa3/IMuHbIX NogpasaeneHnax «bAT Poccuns».
KomnaHma paccMoTpuT BO3MOXHOCTHU

@ Commitment 17: BAT Russia will contin-
ue supporting social projects (Q1 2008). ,

> Development of younger personnel is a
part of BAT Russia’s strategy because it
ensures successful growth of our business
into the future. The company runs a two-
year programme for management trainees
in which university graduates have the
unique experience of working in different
BAT Russia functions. The company
will consider cooperating with the job
placement programme of the Ministry of
Education of Saratov, but candidates must
also qualify through the standard selection
process.

coTpyAHu4yecTBa ¢ [porpammon Tpyao-
ycTporictea MuHucTepcTea obpasoBaHums
CapaTtoBa, 0HaKO 3TO He UCK/oYaeT Heob-
XOAMMOCTb NPOXOX/AEeHUA NpeTeHAeHTaMMn
CTaHAAPTHOW YTBEPXAEHHON NpoLeaypbl
oTOOpa KaHANAATOB.

® Npeanoxenus B 06nacTn noaaepxkm
KY/IbTYPHbIX MPOEKTOB OblIN cAenaHbl,

B OCHOBHOM, B xo4e Ananoros B CapaTtose.
MNpencrasuTenn obLLECTBEHHOCTU PEKOMEHAO-
Ba/I KOMMNaHUM GpMHAHCMPOBATL NpPoBeeHne
00LLeropoACKnx NpasaHMUKOB, IETCKOro My3bl-
KaJIbHOIO KOHKYypCa 1 NoaAepxaTb UHULMATUBY
no co3faHuio Myses nctopumn CapaTtoBckoro
rocyfapcTseHHoro yHnsepcuteta um. H. . Yep-
HbILLEBCKOrO.

> KomnaHusa paccMOTPUT BO3MOXHOCTb OKa-
3aHMA GMHAHCOBOW NOAAEPXKN NPOPUIIb-

@ Proposals to fund cultural projects were
heard mostly during dialogues in Saratov. Com-
munity representatives recommended that the
company fund city festivities, a children’s music
contest, and support the creation of a museum
of history at the Chernyshevsky Saratov State
University.

> The company will consider providing
financial support for a suitable organisation
in organizing city festivities dedicated to
Saratov City Day.
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HOWi opraHusaLmu B NpoBeeHnn npass-
HUYHbIX MEPONPUATUIA NO cayyato [1HA
ropoaa B Caparose.

@ oO6GazarenscTBo 18: «BAT-CTD» okaxeT
noAaepxKy npopuabHO opraHnsaLmm

B MpOBeeHNM NPa3aHUYHbIX MePONpUATUi
no cnyyato [JHa ropoga B CapaTose

(3-v kBapTan 2007 roaa).

> «BAT Poccusna» kak TabayHas kKoMnaHWA
He MOXeT BbICTYMaTb B Ka4eCTBe CroHCopa
MeponpuATUIA, HanNpaBJIEHHbIX Ha AeTen
1 NOJPOCTKOB.

> «bAT Poccma» paccMOTPUT BO3MOXHOCTb
oKasaHunA 6/1aroTBOPUTENIbHON MOMOLLN
CapaToBCKOMY rocyJapCTBEHHOMY YHUBEP-
cuteTy uM. H. I. YepHbllieBCcKOro B co3gaHunn
My3es UCTOPUN YHUBEPCUTETA.

@ Commitment 18: BAT-STF will support
a suitable organisation in organizing city
festivities dedicated to Saratov City Day

(Q3 2007).

> Because BAT Russia is a tobacco company, it
would be improper for it to sponsor events
for children and adolescents.

> BAT Russia will consider providing a
donation to the Chernyshevsky Saratov
State University for the creation of a
museum of history.

@ Commitment 19: BAT-STF will provide
charitable support to the Chernyshevsky Sara-
tov State University in setting up the university’s
history museum (Q4 2007).

@ oO6GazatenncTBo 19: «BAT-CTD»
okaxeT 6naroTsopuTenbHyto nomotlb Capa-
TOBCKOMY FOoCyapCTBEHHOMY YHUBEPCUTETY
M. H. T. YepHbILLEBCKOrO B CO3AaHMU My3es
ncTopun yHnsepcuteta (4-in ksaptan 2007 roga).

YyacTtHukn gnanoroe B CapaToBe BHeC/IU
Takxe psaf NpeasioxXeHun, CBA3aHHbIX

c 61aroyCTpoMiCTBOM TePPUTOPUUN, NPUMBIKA-
owen Kk pabpuke, B TOM Yncae no sonpocam
co3faHusa 61aronpuATHON rOPOACKON cpeabl
AN UTHBAJIAOB U yNy4YlEHUA CUTyaLUnm

C Npoe3ioM 1 MapKOBKOW aBTOTPAHCMOPTHbIX
CPeAcTB, NpUHaaaexalnx KoMnaHnum nam
coTpyAHukam. MNpeactasutenn obecTeeH-
HOCTW pekoMeH/JoBa/n pa3spaboTaTb NPOEKT
CaHUTapPHO-3aLUNTHOM 30HbI «BAT-CTD»,

NPUBECTU CAHUTAPHO-3ALLUTHYIO 30HY
B COOTBETCTBME C HOPMaMM 3aKOHO/JaTeNbCTBa,
a Takxe NPOCUIN YCKOPUTb MOHTax HOBOTO

Participants in Saratov dialogues made a
number of proposals for enhancing the area
adjacent to the factory, including making con-
ditions in the city more favourable for people
with disabilities and improving automobile
access and parking for employees. Community
representatives recommended that BAT-STF
construct a health protection zone that con-
forms to legal requirements, and they also
requested installation of odour-abating equip-
ment to reduce odours in the area adjacent to
the BAT-STF factory.

> BAT-STF intends to be a good neighbour to
the residents of buildings near its factory,
and this entails making improvements in the
adjacent area. Even though development



060pyA0BaHUA, CHUXAIOLLEro ypoBeHb 3ana-
Xa Ha TeppuTOopumn, Nnpuneratouiei k pabprke
«BAT-CT®». |

> «bAT-CTO» cTpemuTCs noaaepxnsatb
nobpococeackme OTHOLEHUS C XUTENAMN
[LOMOB, PacnosI0oXeHHbIX BONM3N pabpurku,
B TOM 4Yuncae no sBonpocam 61aroycTpowncT-
Ba Npuneratwouient Tepputopun. HecmoTtps
Ha TO, YTO BOMPOCHI, KacaoLnecs passu-
TVA ropoackoi MHGPACTPYKTYpPbl, ABNSA-
loTcA chepoit OTBETCTBEHHOCTU M1aBHbIM
06pa3oM MeCTHbIX OpraHOB YMpaBAeHUS,
KOMMNaHWs yyacTByeT B 6/1aroyCTponcTBe
npunerawpwmx k pabprike TeppUTOPUN.
@ B 2006 roay «BAT-CT®» 6bi11 NpoBese-
Hbl paboTbl No 6/1aroyCTPONCTBY BO ABOpE
4. 42/54 no ynuue ATkapcKoli: BbINoJSIHEHA
caHo6paboTka fepeBbeB, OOHOBJ/IEHDI
3e/leHble Hacax/JeHns, OTPEMOHTUPOBaHa

of municipal infrastructure is primarily

the responsibility of local authorities, the
company contributes to upgrading the
areas around the factory. @ In 2006
BAT-STF refurbished the public areas
surrounding the residential building at
42/54 Atkarskaya Street: trees were sprayed
with insecticide, new greenery was planted,
a playground was repaired, and benches
were installed.  However, the asphalt in

the courtyard as well as the maintenance
of garbage disposal areas near some of the
buildings adjacent to BAT-STF are far from
perfect. Improvement of those areas will

be a subject of consultations between the
company and the Administration of Sara-
tov’s Frunzensky District.

JeTckas naowanka, yctaHoBJIeHbl CKamein-
KW ANnfA oTAblxa XuTenen goma., Bmecte

C Tem, OCTaB/IAIeT Xe/aTb NyyLlero kKayecTBo
achanbTOBOro NOKPbLITUSA, a Takxke opraHu-
3aLMs BbIBO3a MycOopa BO BOPax HEKO-
TOPbIX AOMOB, PACMNO/IOXEHHbIX B HEMOC-
pencTBeHHOM 61130cTn OT «BAT-CTD».
Bonpockl 6naroyctpoiicTea 3Tux Teppu-
TOpUiA CTaHYT NPeAMeTOM KOHCybTaLuumn
KoMnaHuun ¢ AgMuHucTpaumen ®pyHseHc-
koro parnoHa CapaTosBa.

@ O6Gaszarenncrso 20: KomnaHus Bbipa-
60TaeT COBMECTHbIN NnaH AeACTBUIA ¢ AAMU-
HUCTpaumen n opraHmsaunamm OpyHseHc-
koro parioHa CapatoBa no 6,1aroycCTponcTey
npunerawowen Kk pabpuke TeppuTopun,
BKJ1l04as BOMPOC O BbiBO3e ObITOBOrO Mycopa
(4-1 kBapTan 2007 rona).

@ Commitment 20: BAT-STF will work
out a joint action plan with the Administra-
tion and organisations of Saratov’s Frunzen-
sky District to upgrade the streets and yards
adjacent to the factory’s premises, including
garbage removal (Q4 2007).

@ Commitment 21: BAT-STF will develop
a joint action plan with the Administration of
Saratov’s Frunzensky District and the housing
and communal services organisation of the
apartment building at 42/54, Atkarskaya str.
to repair the asphalt surface in the yard of the
apartment building at 42/54, Atkarskaya str.
(Q4 2007).

«bAT-CT®» cTpemuTcs noa-
AlepxunBaTb Jobpococesckue
OTHOLLIEHNSA C XUTeNIMU [O-
MOB, Pacrnoa0xeHHbIX 6113u
¢$abpukn

BAT-STF seeks to maintain
neighbourly relations with
residents of apartment
buildings adjacent to the
factory
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79



CouuanbHbin otyeTr 2006-2007

® OGazarenncrso 21: «BAT-CTO» Bhipa-
60TaeT COBMECTHbIN NaH AeACTBUIA C AAMU-
HucTpauvnen OpyHseHckoro panoHa Capato-
Ba U TOBapuLLEeCTBOM COBCTBEHHUKOB XWJb$
(TCX) a. 42/54 no yn. ATkapckasi No pemMoH-
Ty ac$hanbTOBOro MOKPbLITUA BO A BOpE AOMaA
no aapecy: yn. Atkapckas, a. 42/54

(4-n kBapTan 2007 ropa).

@ oO6aszarenncTBo 22: FAT-CT®» BhIpa-
60TaeT COBMECTHbIN NMJ1aH AeNCTBUN C AOMU-
HucTpaunein ®pyHseHckoro parioHa CapatoBa
n TCX poma no agpecy: yn. Crenana PasuHa,

4. 20 no 6n1aroycTponcTBy ABOpa AoMa

no agpecy: yn. CrenaHa PasuHa, a. 20 npwu
$rHaHCcoBON Noaaepxke KOMNaHUM

(4-11 kBapTan 2007 rona).

@ Commitment 22: Together with the
Administration of Saratov’s Frunzensky Dis-
trict and the housing and communal services
organisation of the apartment building at 20,
Stepana Razina str. BAT-STF will develop a
joint action plan to upgrade the yard at 20,
Stepana Razina str. with the financial support
of the company (Q4 2007).

@ Commitment 23: In 2007, BAT-STF along
with the Administration of Saratov’s Frunzensky
District and the housing and communal services
organisation of the apartment building at 134/142,
Rabochaya str. will consider the possibility of repair-
ing the roof over the porch of the apartment build-
ing at 134/142, Rabochaya str. with the financial
support of the company (Q4 2007).

® o6Gazarenncrso 23: B 2007 roay
«BAT-CT®» coBMeCTHO ¢ AAMUHUCTpaLLnen
®pyH3eHckoro panoHa Capatosa 1 TCXK

4. 134/142 no yn. Paboyas pacCMOTPUT BO3-
MOXHOCTb peMOHTa HaBeca noabesaa

4. 134/142 no yn. Pabouas npu ¢prHaHCOBOWN
noaaepxke komnaHum (4-ii keaptan 2007 roga).

> «bAT-CT®» c noHMMaHnem oTHOCUTCS
K npobnemam, KOTopble BO3HUKAIOT
Y XUAbLOB 6/1M3NexaLLnx AOMOB B CBA3N
C nepeABUXKeHMEM U NapKOBKOW C/1yxebHOro
aBTOTpaHCNopTa KOMMaHUM N JINYHbIX aBTO-
Mobuner ee COTPyAHNKOB. KoMnaHua cTpe-
MUTCS MUHUMW3NPOBaTb KOINYECTBO aBTO-
MoOunen, octaHaBANBaOWMXCA BOAM3N
$abpukn Ha ynuue Pabouasn. YcTtaHOBKOM
JLOPOXHbIX 3HAaKOB U NpoBeaeHnem paboT
MO M3MEHEHWIO OTPaXAeHUSA JOPOXHOIO
NOKPbITVS 0ObIYHO 3aHNMAIOTCA OpraHbl

> BAT-STF appreciates the inconvenience

to residents of nearby buildings when
company and personal vehicles belonging
to the company’s staff drive through the
area or park in it. The company tries to
keep the number of cars parked near the
factory at Rabochaya Street to a minimum.
Signs and road barriers are normally
installed by state and municipal authorities,
and that prevents BAT-STF from controlling
the overall parking situation on Rabochaya
Street. However, BAT-STF will continue

to make every effort to resolve the issue.
To prevent staff from parking their cars in
front of the residential building adjacent

to the factory, BAT-STF will pay for parking
spaces for its staff at a parking lot.



rocyAapCTBEHHOM N MECTHOW BAaCTu. 3TO
He nossonseT «<bAT-CT®» KOHTpPONMpoBaTb
BeCb aBTOTPAHCMOPT, OCTaHaB/IMBAIOLLMIACA
Ha ynvue Pabouas. Tem He MeHee, «BAT-CTO»
OyneT 1 B fa/sbHeNLeM AenaTb BCe BO3MOX-
Hoe A5 paspelueHmns 3Tor Nnpobaembl. YToOblI
NCKJTIOYUTb MAPKOBKY JINYHbIX aBTOMOOUEN
COTPYAHMWKOB Nepea Xn/biM JOMOM HanpoTvB
$abpuikn, «bAT-CT®» obecneunT COTPYAHNKOB
MecTamMM Ha aBTOCTOSIHKE 3a CHeT KOMMaHUu.

@ O6asaTenncrBo 24: «BAT-CT®» obecre-
YUT COTPYAHMKOB KOMMaHUK, MPUE3XKatoLNX
Ha paboTy Ha INYHbIX aBBTOMOOUISX, MECTOM
Ha aBTOCTOsIHKe 3a cyeT cpeAcTB «BAT-CTD»
(2-n xBapTan 2007 roaa).

> OfHMM 13 NPUOPUTETOB COLMANIbHOM MON-
TUKU «bAT Poccuma» aBnseTca noMmollb UH-
Banmaam. Moatomy B 2007 roay «bAT-CTO»

@ Commitment 24: BAT-STF will allocate
parking places to employees who own per-
sonal vehicles at the company’s expense
(Q2 2007).

> Among the priorities of BAT Russia’s social
policies is support for disabled people.
In 2007, BAT-STF will discuss with local
governmental authorities the possibility of
building access ramps in areas adjacent to
the factory.

@ Commitment 25: Together with govern-
ment authorities BAT-STF will develop a joint ac-
tion plan to consider the possibility of installing
access ramps in the area adjacent to the factory
(Q3 2008).

06CyaANT C opraHamm MeCTHOM BaacTu
BO3MOXHOCTb 060pyA0BaHMA NaHaycaMm
npunerawooLen k pabpuke TeppuTopUNn.

@ O6azarenncrBo 25: «BAT-CT®>» BhIpa-
6oTaeT COBMECTHbIN NaaH AeNCTBUI C opra-

HamMun I'OCy,lJ,apCTBeHHOVI BJ1aCTW B OTHOLWIEHUU

BO3MOXHOCTWN 060pyA0BaHMA NaHAycaMu
npuneratouien k pabpurke TepputTopmn
(3-n kBapTan 2008 ropna).

> @ «BAT Poccus» npuBep>xeHa NPUHLM-
nam ycToM4mBoOro passmuTus, a Npous-
BO/JCTBEHHAsA [eATe/IbHOCTb KOMMaHUK
MOJIHOCTbIO COOTBETCTBYET TpeboBaHMAMM
3KO/10rMYeCcKoro 3akoHojaTesbcTaa.
Tem He meHee, «BAT Poccusa» NOCTOSIHHO
COBEpLUEHCTBYeT MPON3BO/ACTBEHHbIE

npouecchl N BHeAPAET HOBble TEXHOJIOTUN,

MUHUMU3MPYIOLLME BO3AelCTBME NPOU3-

> @ BAT Russia adheres to the principles

of sustainable development and

its manufacturing is in complete
compliance with ecological legislation.
Nevertheless, BAT Russia consistently
improves its manufacturing processes
and introduces new technologies that
minimize environmental impact. The
company is currently refurbishing the
manufacturing and storage facilities at
BAT-STF. Specifically this project includes
installation of additional equipment to
reduce tobacco odours outside of the
factory. Reconstruction and modernisation
are done in stages and will be completed
by the end of 2007 so that it won’t be
necessary to install plastic windows in

«bAT-CT®» obecrieunt coTpya-
HUKOB, MPUe3XAIOLLUX HA
paboTy Ha IN4HbIX ABTOMOOM-
715X, MeCTOM HQ QBTOCTOSIHKE

BAT-STF will allocate parking
places to employees who own
personal vehicles
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BOJCTBA Ha OKpy>KaloLLylo cpeay.

B HacTosAllee BpeMs Npon3BOANTCA
PEKOHCTPYKLMA NPON3BOACTBEHHO-CKAAA-
ckoro kopnyca «bAT-CT®». [TpoekTom
npefycMOTpeHa, B YaCTHOCTM, yCTaHOBKa
[lONOIHUTENIbHOro 060py/10BaHMA MO HENT-
panu3sauum 3anaxa Tabaka 3a npeaenamu
$abpurkn. PaboTbl NO PEKOHCTPYKLINM

1N MOAepHM3aLMM NPON3BOACTBA BbINO/HA-
I0TCA MO3TanHoO, B COOTBETCTBUM C COrNa-
COBaHHbIM rpadukom, u 6yayT 3aBepLUeHbl
K KOHUY 2007 rona, B pe3y/sibTaTe yero
Heo6X0AMMOCTb B YCTaHOBKE N1aCcTUKOBbIX
OKOH ANf yCTpaHeHUd 3anaxa Tabaka

B KBapTUpax 6/n3nexalimx JOMOB oTnagerT.
YcTtaHoBKka HOBOro o6opyAoBaHuA 40 3aBep-
LIeHNs CTPOUTENIbHbIX PaBOT HEBO3MOXHa
Mo TEXHNYECKNM N TEXHO0rMYeCKUM
npuynHam. MNpoekT caHnTapHO-3aWNTHON
30HbI Ana npeanpunatTna «bAT-CT®» Gbin

adjacent buildings to eliminate tobacco
odours. For technical reasons new
equipment cannot be installed before
construction work is completed. The
project for a health protection zone for
BAT-STF was elaborated and approved

in 2004. Its implementation included
improving the area adjacent to the factory
at Rabochaya and Atkarskaya Streets

and planting it with trees. Once the
refurbishment of the factory is completed,
the project for its health protection zone
will be revisited.

pa3paboTaH u yTBepxaeH B 2004 roay.

B cooTBeTCTBMM C 3TUM NPOEKTOM Bbln
nposefeHbl paboTbl Mo 61aroycTponcTBy
1 03e/IeHeHUI0 TepPUTOPUN, NpUeratoLLen
K ¢pabpwuke no ynuuam Pabouas n ATkapckas.
Mocne 3aBepLueHna PeKOHCTPYKLUK Gabpurkm
OyAyT Takxe BHeceHbl HeoOxoAMMble Kop-
PeKTUPOBKM B MPOEKT ee CaHUTapHO-3aLnT-
HOM 30HbI. |




«bPNTULL AMEPNKAH TOBAKKO» B MUPE

Komnauunmn pynnbi «<bputuin AmepukaHn
To6akKo» cCTpeMsTCs BHOCUTb CBOM BKAA

B pa3BUTHE MECTHbIX COOBLYECTB Tex CTPAaH,

B KOTOpPbIX OHU BeAyT CBOIO AeATe/IbHOCTb. [Ipu
3TOM, BbICTPAUBAS [OJITOCPOYHbIE OTHOLLEHUS

C MeCTHbIM CO0BLLEeCTBOM 1 HEKOMMepPYEeCKUMM
opraHusaunamu, Komnasum [pynnsl paccmar-
pUBaIOT pecypchl, BblAesisemMble Ha 3Tu ey,
KaK counasibHble MHBeCTULMMN. B HekoTopbix
CTPaHax KOMMAHUS yupexaaeT KoprnopaTuBHble
61aroTBopuTtesibHble poHasl. C 2006 roga kom-
MAaHUN PyKOBOACTBYIOTCS B CBOEI [eATebHOCTYU
no6anbHEIMU CTpATErnYecKUMM HanPaBaeHNs-
Mu paboTsl B 0610CTH KOPIOPATUBHLIX COLMA-
JIbHbIX HBECTULMI, KOTOpbie Oblain paspabo-
TaHbI WTA6-kBapTUPOI [pynmnsl B JloHAOHE.
JlesiTennbHOCTb B Cpepe coumanbHbiX MHBECTU-
Lnii BeaeTcs NpenmMyLecTBeHHO o Cieayio-
MM KJTI04€eBbIM HAMpaBIeHUAM: yCTONYMBOE
CeslbCKoe X03AMCTBO, NOAAEPXKA Ky/IbTYpbl

Companies of the British American Tobacco
Group seek to contribute to the development of
local communities in the countries where they
operate. They see their contributions to building
long-term relations with their local community
and NGOs as social investments. In some
countries British American Tobacco establishes
corporate charitable foundations. Since 2006
the companies have been guided by the Group’s
Strategic Governance for Corporate Social
Investment developed at the Group’s London
headquarters. Key areas for social investments
are: sustainable farming and support for culture,

M UCKYCCTBA U NOAAEPKKA COLMAIbHBIX MHULIN-
atus. O4HAKO KOMMIAaHUN MOryT BLIBPATHL

n Apyrue HanpasieHns paboTel, Kak, Hanpumep,
MOMOLLYb B JINKBUAALUMN MOCTeACTBUAN CTUXNI-
Hblx 6eacTBuii uan 6opbba co ClMNom, ecnn
TOro TpebyiT MeCTHbIe yC/I0BUS.

«bputnw AmepukaH Tob6akko»
NPWBETCTBYET y4acTue COTPYAHM-
KOB B 6/1ar0TBOPUTENIBHOCTU: BO
MHOMMX KOMMaHWAX AeNCTBYIOT NPOrpaMmsl
YaCTHbIX MOXEPTBOBaHWA AJ1s1 COTPYAHNKOB,
NpoBOASATCS BOJIOHTepCKUe akuuu. Hanpumep,
B ABCTPanunun Bce COTPYAHWKM MOTYT B3Tb pa3
B rofi OAHOAHEBHbI OTNYCK AJ151 TOrO, YTOGbI
nopaboTaTb B KaieCcTBe BOJIOHTEPOB.

arts, and social initiatives. Depending on local
conditions companies may also choose other
goals, such as providing aid in the aftermath of
natural disasters or combating AIDS.

British American Tobacco
welcomes the participation of its
personnel in charity: many
companies run private donation programmes
for their staff as well as volunteer activities.
For example, in Australia every employee
once a year may take a day off to be a
volunteer.

5. YeTBepThIV LMK coLManbHOM oT4yeTHOCTU «BAT Poccus» (2006—2007)
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«bPNTULL AMEPNKAH TOBAKKO» B MUPE

B Poccun vepes nporpammy YacTHbIX
N noxepTeoBaHui «MM Hy>Ha Balua

nomolLLb» (pa3paboTaHHOW
1 noaaepxmsaeMon 6putaHcknm 61aroTsopu-
TenbHbIM poHaom CAF) cotpyaHukm «bAT Poccus»
nomoratoT NoAAM, nonaswnm B 6eay (Taxeno-
60/IbHbIM AETAM, AETAM U B3POC/IbIM C OrpaHu-
YEHHbIMU BO3MOXHOCTAMMW, OAMHOKUM
CTapukam), a Takxe 6e340MHbIM XMBOTHbLIM.
Y4aCcTHUK NPOrpaMmmbl CaMOCTOATE/IbHO
onpeaenseT nonyyaTens NOMOLM U pasmep
NnoxepTBOBaHWSA, KOTOPOE yAepXX1BaeTcs
13 ero 3apnnathl, a KOMNAHUA yaBanBaeT
CYyMMY, NOXepTBOBaHHYIO COTPYAHUKOM.
ExxemecsyHO Kax bl xepTBOBaTe /b NoJyyaeT
NoApPoOHbIN OTYET O TOM, Kak Obl/IN MOTPayeHbl
npenocTaB/eHHble UM CpeacTBa.

In Russia, British American
N Tobacco employees help people

in need (seriously ill children,
children and adults with disabilities, older
people without family support) as well as
homeless animals by participating in the
“They Need Your Help” private donations
programme developed and supported by the
British charity foundation CAF. Participants in
the programme choose the beneficiary and
the sum of donation which is deducted from
the employee’s salary, while the company
doubles the amount of the donation made by
employees. On a monthly basis participants
receive a full spending report.

»‘ «bAT KOxHas Appvika» peanunsyer
- pAL AONFOCPOHHbBIX MPOrpamMm

B cpepe obpasosaHus. Hanpumep,
B COTPyAHUYeCTBe C IHCTUTYTOM ANPEKTOPOB
1 BGusHec-lwKonon YHusepcuteTa KennTtayHa kom-
naHusa noaaepxueaet [porpamMmmy passutus
6y nywmx nnaepos. Llenbio nporpammebl sBaseTcs
pa3BuUTVE MEHEAXXEPCKNX HaBbIKOB MYXUMH
W KEHLLVH, BbILEALWNX U3 COLMATbHO He3allm-
LLIEHHbIX C/I0EB HaCeNEeHNA, a TaKKe BHeAPeHVe
NPUHLMMOB 3GPeKTUBHOro KOPropPaTUBHOIO
ynpasneHus. Kaxabii roa As1a y4actusi B mporpam-
Me BblOupaloTcs He MeHee 30 KaHAWAATOB MO BCEN
cTpaHe. [porpamma He TO/IbKO AaeT BO3MOXHOCTb
y4acTHMKaM NpowTh popmanbHoe obyuyeHue, oHa
TaKxe NpefocTaBfeT BO3SMOXHOCTb MONYYUTb
NpakTUyeckme HaBblki Yepes obLeHue C naepamm
coBpeMeHHoro 6usHeca. B 2005 rogy komnaHwms
B351/1a Ha ce0a 00513aTe/IbCTBO NPOAOIXUTL GUHAH-
CMpOBaHMe NPOrpaMMmbl ellle B TeueHue 3 JieT.

[
e

F BAT South Africa supports a number
= of long-term education programmes.

For instance, the company together
with the Institute of Directors and the Graduate
School of Business at the University of Cape Town
support the Emerging Leaders Programme, which
targets the development of management skills in
men and women from underprivileged groups as
well as promoting the principles of effective
corporate governance. Each year at least 30
candidates for the programme are selected across
the country. The programme provides formal
education and equips its graduates with practical
skills through their contacts with today’s business
leaders. In 2005 the company assumed the
obligation to continue funding the programme
for 3 more years.



LA B BenvkobpuTtaHUn komMnaHus
ZAnN noaaepxvaet MapTHepCTBO Mo

6uonornyeckomy pasHoobpasuio,
®oHp no NMKBMAALMK [EeTCKOro TpyAa npu
BblpallMBaHMK Tabaka, a Takxe MPoekT
pecTaBpaLn UCTOPUYECKNX U KYbTYypPHbIX
NamMATHUKOB Yyepe3 BcemupHbili poHA
naMATHUKOB.

N*=Z In the United Kingdom the
ZAN company supports the

Biodiversity Partnership, the
Foundation for the Elimination of Child
Labour, and restoration of historical and
cultural monuments through the World
Monuments Fund.

n MHorune komnaHum 'pynnbl
noAAepXMBalOT NMPOrpammsl

B chepe counanbHom peabunuta-
UMy 1 agantaumm noaen ¢ orpaHNYeHHbIMN
BO3MOXHOCTAMU. Hanpumep, Ha pabpuke
«bputnw Amepukan Tobakko» B boHkype,
LWsernuapus, ¢ 1994 roaa cywecrsyer
cneunanbHo 060pyaOBaHHbIN Liex, B KOTO-
pom paboTaloT AN C OrPaHUYEHHbIMYN
BO3MOXHOCTAMMW. DTOT NPOEKT OCYLLeCTBA-
€TCA B COTPYAHNYECTBE C MECTHON HEKOM-
Mepueckor opraHusauunen Castors.

n A number of companies support
programmes for social

rehabilitation and adaptation of
people with special needs. For example, the
British American Tobacco factory in Boncourt,
Switzerland, has been operating a specially
equipped shop for people with special needs
since 1994. The project is run in cooperation
with the local non-profit organisation,
Castors.
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5. NlupopmmpoBaHue noTpeéurenei
Mo3nums 1 UHULMATUBDI

«BAT Poccusi» ybexxaeHa B TOM, H4TO BbIGOP —
KYPWTb UM He KyPUTb — AO/IKEH CTOATb TO/IbKO
nepez B3pOC/IbIMU N0bMU, OCBEAOMJ/IEHHbIMMU
0 CYLLeCTBYIOLLMX PUCKaX, 1 4TO NOTpebuTenn
BNpaBse NnoJsiyyaTb 3Ha4NMyto MHGOPMaL IO

0 Taba4yHoOW NPOoAyKLMM, B TOM YMC/E O comnpsi-
JEHHbIX C Hell pycKax /151 30,0POBbSA U BO3MOX-
HbIX MYTAX NX CHUXEHNA. Mbl cumTaem, 4To LieH-
TpasibHyto posib B UHGOPMUpPOBaHUM 0bLLLeCTBa
0 BpeAe KypeHUs JO/KHbI UrpaTh rocyJapCTBeH-
Hble opraHbl, a Taba4yHble KOMMNaHUK, CO CBOEN
CTOPOHbI, JO/IKHbI OKasblBaTb UM aKTUBHOE
CofiefCTBMeE, B YaCTHOCTM, pasmelLas npeaynpe-
AUTe/bHblE HAAMUCK O Bpeae KypeHUs Ha naykax
CUrapeT 1 BO BCex peKaMHbIx MaTepuanax, kak
Toro TpebyeT 3aKoHOaTe/IbCTBO.

5. Consumer information
Company Position and Initiatives

BAT Russia believes that the choice to smoke
should be made only by adults who are aware

of the risks of smoking and that consumers have
the right to obtain relevant information about
tobacco products, including their health risks and
possible ways to reduce them. We believe that the
State should play the central role in informing the
public about the risks of smoking, while tobacco
companies should actively contribute, in particu-
lar by placing warnings on cigarette packs and in
all ads as required by law. @ The company also
informs consumers of the risks associated with
tobacco smoking in other ways. In line with the

@ Komnanus Takxe ncnonb3syeT n apyrue
cnocobbl NHGOPMMPOBaHMA NOTpedbuTeen

0 pUCKax, CBA3aHHbIX C NoTpebieHnem TabadHblx
nsgenuii. Tak, B COOTBETCTBMM C 00sA3aTeNbCTBa-
MU, NPUHATLIMU KOMMNaHWeEN B paMKax npeablay-
LLMX LIMK/I0B COLMaIbHOM OTYETHOCTY,

«BAT Poccus» nspana n pacnpocrpaHuna 6poLuopy
«KypeHnue n 3q0poBbe». ViHpopmaums o puckax,
CBSi3aHHbIX C NOTpebeHem TabauHblx U3AENNIA,
ony6rKoBaHa Ha KOpropaTMBHOM Beb-caliTe.

B cooTBeTCTBUM C AECTBYIOLLMM POCCUNCKUM
3aKOHOAATeNIbCTBOM W BHYTPEHHUMU PELLEHNAMM
KOMMaHUM Ha KaXKA0M Nnadke curapet, Npounsse-
neHHon «bAT Poccumsn», pasmellaeTtca nupopmaums
ana notpebutenei. K Heli 0THOCATCA Npefynpeau-
Te/IbHble HAANUCK O BpeAe KypeHus, nHpopmaums
00 n3rotosuTese 1 BNafesbLie TOBAPHOIO 3HaKa,
nHbopmaLmsa o cepTdmKaLmMm CUrapeT, agpec
[15 OTMPaBKM BO3MOXHbIX MPETEH3MI 1 3aMPOCoB
noTpebuTenen Ha NoayYeHue JOMNO/HUTENbHOM

commitments assumed by the company during
previous social reporting cycles, BAT Russia has
published and distributed the “Smoking and
Health” brochure. Information on the risks associ-
ated with tobacco consumption is also posted on
the corporate website.

As specified by Russian legislation and in accor-
dance with internal company decisions each pack
of cigarettes produced by BAT Russia has informa-
tion for consumers printed on it. This includes
health warnings, information about the manufac-
turer and trademark owner, information about
certification of the cigarettes, an address for com-
plaints and requests for additional information on
BAT Russia’s brands, the maximum retail price,
and the message “Sales to minors are prohibited”.
In accordance with the current norms (GOST



MHbOPMaLMM O MapKe CUrapeT, MakcMasibHas
PO3HMYHaA LieHa, a Takke Haanuch «fMpoaaxa
HecoBepLUEHHONETHMM 3anpelleHax». Kpome
TOro, COrIaCHO AENCTBYIOLNM B AAHHbIi MOMEHT
HopmatueaMm (TOCT 3935-2000) Ha nayke NPuBO-
[ATCA AaHHbIE O COEPXXaHNM CMOJIbl Y HUKOTMHA
B KOH/JeHcaTe AbiMa curapeT. B 2006 roay Acco-
LmaLms NponsBoanTenelt TabadyHol NpoAyKLMn
«Tabaknpom» Npu akTUBHOW NOAAEPXKKE

«bAT Poccnsa» paspaboTana «TexHuyeckni
pernameHT Ha TabauHyto MPOAyKLMIO». [JaHHbIV
HOPMATUBHbIV akT Obl/1 BHECEH Ha paccMoTpe-

ITo n1t06eIM BOMPOCaM, KacaroLMMcs AesTesbHoCTH «bpuTuniu AmepukaH Tobakko» B Poccuu,

Hue B locynapcreHHyto [lymy OC PO oceHblo
2006 ropa un B c/lyyae ero NpuHATUA OyAeT NMeTb
cnny OefepanbHONo 3aKoHa. TexHUYeckuia per-
JlaMeHT npefycMaTpuBaeT yBe/IMieHne pasmepa
npenynpenuTenbHOM HaAMUCK o Bpefe KypeHus Ha
nayke Curaper, a TaKxke HaHeceHue Ha nayky nHdop-
MaLmm o cofepxaHnmn MoHookecuaa yrnepoaa (CO).

B koHue 2005 ropa «bAT Poccms» yctaHoBMANA
NS noTpebuTenen «rops4yio MHUIO». B dpespa-
ne 2006 roaa nHGopmaLma 0 «ropsaHert INHUN»
Oblna ony6MkoBaHa Ha KOPNOPaTUBHOM caiTe
«bAT Poccus» www.batrussia.ru.

noTpebuTeIn MoryT 06paLaTsLCs 0 TesePoHaM 6eCnIaTHOMN «ropsder INHNU»:

> anda xuteneii Mocksbi: 8 (495) 777 7737
> 4na xuteneii apyrux ropogos Poccun: 8 (800) 200 7737
> WM o 371eKTpoHHOMY aapecy info@batrussia.ru.

3935-2000) each pack also provides information
on tar and nicotine content in the cigarette smoke
condensate. With active support from BAT Russia
the Tabakprom Association of Tobacco Products
Manufacturers in 2006 developed the Technical
Regulations for Tobacco Products. This document,
which was submitted to the State Duma of the
Russian Federation in autumn 2006, envisages

a significant increase in the size of the warning

on a pack and will have the force of a federal

law if adopted. Technical regulations provide for
increasing the size of the health warning as well as
for printing information about carbon monoxide
(CO) content on cigarette packs.

At the end of 2005 BAT Russia established a ho-
tline for its consumers. In February 2006 informa-
tion about the hotline was posted on BAT Russia’s
official website: www.batrussia.ru.

Consumers may ask any questions about British American Tobacco operations
in Russia by calling the hotline:

> the number for Moscow residents is: 8 (495) 777 7737
>  the toll-free number for other regions is: 8 (800) 200 7737
> or by e-mail: info@batrussia.ru.
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MotpebuTtenn Dunhill, Kent, Vogue, Pall Mall,
Viceroy, flsa 3on10Tas Takxe MOryT BOCMO/b30-
BaTbCA HOMEPaMU «ropPAYNX IMHUI», CO3aH-
HblX CreLnanbHO AN KaxAon U3 3TUX Mapok
B Hayane 2006 roga. Homepa «ropsumx nm-
HUI» pa3MelleHbl Ha kianaHe navyku. K koHuy
2007 ropa KOMNaHWa NaaHUPYeT 3anyCTUTb
«ropsiyme MMHUM» AN 60NbLIMHCTBA CBOMX
Mapok.

@ OGasarenbcTBo 26: KomnaHnsa 6yaer
pa3MellaTb Te/lepOHHbIN HOMEpP «ropsayen

JIMHUW» Ha yNnakoBke GOJ/IbLUIMHCTBA MapoK

curapet npounssoactea «bAT Poccunsax»

(4-v xBapTtan 2007 ropa).

Consumers of Dunhill, Kent, Vogue, Pall Mall,
Viceroy and Yava Gold also have an opportunity to
use the hotline numbers set up for these brands in
early 2006. The hotline numbers are indicated on
the lid of the cigarette packs. By the end of 2007 the
company plans to set up hotlines for most of brands
produced at BAT Russia sites.

@ Commitment 26: BAT Russia will publish
the hotline number on cigarette packs of most
brands produced by BAT Russia sites (Q4 2007). ,

Overview of Expectations Expressed by
Stakeholders and Company Response to the Issue

@ During discussions about consumer
information on the quality and ingredients of

00630p 0XMAAHWUIA, BbICKa3aHHbIX MpeAcTaBuTe-
NAMKU 06LLLECTBEHHOCTU MO AAHHOW TeMe,
M OTBET KOMMaHUn

@ nNpu 06cyxnernn sBonpocos nHpopmmpo-
BaHVsA noTpebuTene o kKayecTse 1 CocTaBe
npoaykuum, npoaasaemon «<bAT Poccunsa», mak-
CMMaJIbHOV PO3HUYHOW LieHe 1 NOoCeACTBUAX
KypeHus, NpeacTaBUTeN N 06LLeCTBEHHOCTU PEKo-
MeH/0Ba/I1 KOMMaHMWN aKTMBHEE UCMNO/1b30BaTb
ynakoBKy Taba4yHol NPOAYKLMN 1 BKIAAbILLN.
OHun 06paTnan BHUMaHVe Ha HeoOX0ANMOCTb
M3y4nTb U NPUMEHUTb Ha MpakTuKe eBponei-
CKUI ONbIT pasmelleHns nHpopmaumm, obssa-
TeNbHOWM AnA noTpebutenen, Ha Nnaykax curaper.
bbl110 NpeanoxeHo ykasblBaTb Ha Kaxaomn navke
KOHKPEeTHY0 pabpuKy-npon3BoanTens u JOBO-
OVTb OO CBeAeHUA noTpebuTenen agpec 1 Tene-
(OHHbIN HOMEP «ropsaYen IMHUM», KyAa MOXHO
06paTUTbCA C BONpocaMmu no NoBoAy KayecTsa

BAT Russia products, maximum retail price
(MRP) and health risks of smoking, stakehold-
ers suggested that the company make more
use of packaging and pack inserts. They noted
the need to study and apply the European
practice of printing information for consum-
ers on cigarette packs. They suggested that
each pack should carry information about the
place of manufacture as well as an address
and hotline number for inquiries about prod-
uct quality. They recommended using inserts
with information about the health impact of
“light” cigarettes.

> If the State Duma of the Russian Federa-
tion adopts the Technical Regulations for
Tobacco Products the size of the health



curapeT. bbl1o pekoMeH/J0BaHO UCMO/b30BaThb
BKJ1aAbIWKM C MHGOPMaLMen O BIMAHUMU Ha 34,0-
POBbe «JIerknx» CUraperT.

>

>

B cnyyae npuHatua locypapcreeHHom [ly-
Mo ®C PO «TexHMYeCKOro periaMmeHTa Ha
TabayHylo NPoAyKLMIO» pasMep npeaynpeau-
TeNIbHOV HaAMMCK O Bpeae KYPeHNa Ha nadke
curapet OyaeT yBenmyeH. Takum obpasom,
N3MEHEeHWNSA B POCCMINCKOM 3aKOHOAATeNbCTBE,
KacatoLLmecs npaBui opopmieHns NoTpedu-
TeNbCKOM Tapbl CUrapeT, NpuBeayT ero B COOT-
BETCTBME C MUPOBbLIMY TEHAECHLIMAMM, a TaKkxe
MO3BOJIAT y4ecTb TpeboBaHMA PamMoyHoOM
KoHBeHUMM BO3 no 6opbbe npoTuns Tabaka.
@ NpoussoacTBeHHbIN KOHTPONb KauecTsa
Ha Bcex pabpukax «bAT Poccusa» ocyuiecT-
BN1SI€TCA N0 eINHbIM CTaHJapTaMm, NPUHS-
TbiM B «bpuTnw Amepurkan To6akko». , 3T0
rapaHTMpyeT notpebuTtenio npuobpeTe-

warning on the packs will increase. In this
way changes in Russian legislation concern-
ing the rules for consumer packaging will
bring it in line with practices developing
worldwide and will ensure that it meets

the requirements stipulated by the World
Health Organization Framework Convention
on Tobacco Control.

@ AQuality control at all factories of

the BAT Russia is performed according

to the uniform standards of British
American Tobacco. , This guarantees that
consumers are purchasing a high-quality
product regardless of the location of the
manufacturer. However, certain brands are
manufactured at more than one BAT Russia
site, depending on the production plan.

HMe BbICOKOKaYeCTBEHHOM NPOAYKL N BHE
3aBMCMMOCTW OT MEeCTOHaxXOoXAeHUs npej-
NPUATUSA-N3roTOBUTENSA, NMPUHaANexXalero
KoMnaHuKn. HekoTopble Mapku curapet
BbIMYCKalOTCA Ha pasnnyHbix Gpabpukax
«BAT Poccus» B 3aBUCMMOCTM OT NPOU3-
BOACTBEHHOrO niaHa. lMoatomy komnaHus
CYMTaeT He TO/IbKO HeleniecoobpasHbiMm,
HO 1 5KOHOMWYECKM HEBbIFOAHbIM yKa3blBaTb
KOHKPETHOro NPOM3BOAMTENA Ha KaxXa0M
nayke curapeT, NOCKOJIbKy B 3TOM C/ly4yae
BO3HMKaeT He06X04MMOCTb U3rOTOB/IEHUSA
pas/IMYHbIX BapUaHTOB yNakoBKW ANA
0AHOro 1 Toro xe npoaykta. Kpome Toro,
npu Heob6xoAMMOCTM NPOM3BOAUTENA
MOXHO onpefenTb N0 KOHKPETHOW akLu3-
HOW Mapke.

@ B accoptumenTe npoaykLUMM, BbINYC-
KaemMol NpeanpuUATUAMM KOMMaHUW,
cofepXaTca U Tak Ha3blBaemble «1erkme»

For this reason the company believes

that it would be impractical and even
counterproductive to print the specific
manufacturing source on each pack given,
that it would require producing different
packs for the same product. Moreover,
whenever it is truly necessary, the specific
source can be identified by the excise
stamp on the pack.

@ The range of products manufactured by
the company’s factories includes so-called
“light” cigarettes. At this time science
does not have sufficient data to confirm
that cigarettes with lower tar and nicotine
delivery pose less health risks than other
types of cigarettes. A consumer switching
to lower-tar cigarettes must watch his

[pon3B0ACTBEHHbIN KOHTPO/Ib
KayecTBa Ha Bcex Gpabpukax
«bAT Poccus» ocyujectsnsercs
10 eANHLIM CTAHAAPTAM
«bputni Amepukar Tobakko»

Quality control at all

BAT Russia sites is performed
according to uniform
standards of British American
Tobacco
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curapeThl. ; B HacToswuee Bpema Hayka He
pacnonaraeT JOCTaTOYHbIMU JAHHbIMY,
No3BOJIALWNMN YyTBEPXKAATb, YTO CUTape-
Tbl C MOHMXEHHBIM YPOBHEM COAepPXaHUA
CMOJ1bl 1 HUKOTUHA NPEeACTaB/IAT MeHbLUNN
PUCK ANS 340POBbSA Ye/I0BEKA MO CPABHEHWIO
C Apyrumu Tunamum curapert. MNotpebuTtens,
nepexoflnin Ha curapeTbl C MOHUXEHHbIM
coaepxaHWeM CMOJbl, AOSIKEH CNeAnTb 3a
CBOE MaHepol KypeHUs 1 MOMHUTb O TOM,
YTO yBe/IMYeHMe 3aTAXKEK NO KOJINYECTBY

1 06beMy NPUBOANUT K YBEIUYEHNIO
KO/IM4eCcTBa MNorjoWaemMoro abiMma Hes3asu-
cnMo oT Tuna curapet. VIHpopmaumio no
[aHHOMY BOMPOCY MOXHO HaMTW Ha canTe
KomnaHum www.batrussia.ru. Komnanus

He NnjaHMpyeT NCNoJ1b30BaTb BKIaAbILLMN
ANA MHPOpMMpPOBaHMA noTpeduTenen

no 3Tou Teme.

smoking habits and be aware that increasing
the number and volume of inhalations leads
to an increased smoke intake regardless

of the type of cigarettes. Information on

this issue is available on the company’s
website www.batrussia.ru. The company
does not plan to use inserts to communicate
information to consumers on this topic.

Changes in the Tax Code and in other gov-
ernment regulations of the Russian Federa-
tion that came into effect 1 January, 2007
require that producers specify the maximum
retail price on every locally manufactured
or imported cigarette pack. Retailers, pub-
lic food service or other service outlets as
well as individual entrepreneurs are not

C 1 anBapna 2007 ropa BCcTynunm

B CMNly nonpasku kK Hanorosomy kopaekcy

W APYrMM HOpPMaTMBHbIM akTam PO.
CornacHo HOBbIM Tpe6OBaHUAM, MPOU3BO-
ANTEeNn N nMmnopTepbl 0653aHbl yKa3bliBaTb
Ha KaxAo0l NPOn3BeAEeHHON NIV BBE3EHHOMN
B Poccuio navke curapet MakCMmanbHyo
po3HuuHyto LeHy (MPLL), Bbilie KoTOpOW
eAnHNLa NnoTpebnTenbCckon ynakosku (nay-
ka) TabayHblX U3JeNnin He MOXeT ObiTb pea-
Nn3oBaHa noTpebuTenam nNpeanpuATUAMM
PO3HUYHOWN TOProB/in, o6LLeCTBEHHOrO Nn-
TaHusA, chepbl yCyr, a Takke UHANBUAYaNb-
HbIMU NpeAnpuHUMaTenamMn. B ceasm c atum
y4aCTHUKN AMNANOroB PEKOMeHA0BaNN
KoMMnaHuUK pa3paboTaTb NporpaMmmy MHPop-
MUpoBaHuA NnoTpebutenen n NnpoaasLOB

0 MexaHW3Me AelCTBMSA HOBOrO 3aKOHO/a-
TenbcTBa. bblno pekomeH0BaHO NPOBOAUTL
NHPOPMaLMOHHYI0 paboTy c noTpebutenamm

allowed to charge a price higher than the
one specified. Dialogue participants rec-
ommended that the company develop a
programme for informing consumers and
retailers about how the new legislation will
be implemented. They advised the company
to increase consumer awareness so that they
avoid purchasing tobacco products at prices
higher than the maximum retail price and to
develop a system to facilitate reporting any
violations of the legislation.

> @ BAT Russia took a number of measures
to inform consumers, as well as wholesalers
and retailers, of the new legal requirement.
From the end of 2006 to the beginning of
2007, the company produced pack inserts



no NpeaoTBpaLLEHMIO NPUOBpeTeHNs TabayuH bix
n3Jennin No LeHaMm, Npesblllalo M MaKcu-
MaJsibHble PO3HUYHbIE LieHbl, pa3paboTaTb
CMCTeMy MOOoULPEeHNIA 3a coobuieHmna o pakTax
HapyLlleHUsa COOTBETCTBYIOLLEro 3aKoHOAa-
TeNnbCTBa.

> @ Komnanus «BAT Poccus» npeanpuHsana
Lenbivi pag mep, 4tobbl NponHGopMmpo-
BaTb NoTpebuTener, oNTOBbIX U PO3HWY-
HbIX MPO/AaBLOB O HOBbIX TPEGOBaHMAX
3aKkoHogaTesibcTBa. B koHUe 2006 — Havane
2007 ropos 6biM caenaHbl BKAAAbILLN
B nayku curapet «bAT Poccus» (ABa, fiBa
3onortas, Alliance), nndopmupytouine
notpebuTtensa o HososBBeAeHUsAX. Ha carite
KOMMNaHun www.batrussia.ru, Ha naikax cu-
rapeT u B CreunanbHO nsgaHHon 6polope
6b1/1 0Ny6/1MKOBaH HOMEP «ropsAYen IMHUN»
«BAT Poccusa», no koTopomy notpebutenu

for Yava, Yava Gold, and Alliance to inform
consumers of the new requirements.
The website www.batrussia.ru, cigarette
packs, and a special booklet all provide
the BAT Russia hotline number where
consumers and clients can ask questions.
In autumn 2006 BAT Russia conducted
educational seminars for its wholesale
clients. Leading tobacco companies jointly
published a booklet for a broad range of
retail customers informing them of the new
legal requirements. | In February 2007 the
booklet was distributed to over 200,000
retail outlets across the country.

> The company does not see the feasibility of
introducing its own system to encourage
reporting sales at prices above the

N KNNEHTbl MOIIN 3aaTb BCe MHTepecyto-
wme nx sonpockl. OceHbio 2006 ropa ans
ONTOBbIX K/IMeHTOB «BAT Poccus» Gbiim npo-
BeJeHbl obpasoBaTebHble ceMuHapbl. CoB-
MECTHBIMW YCUNAMM BeAyLLMX TabauHbIX
KOMMaHun OblN1 3paH 6yknet, MHpopmMupy-
O WMPOKUI KPYT PO3HUYHbIX KJINEH-
TOB O HOBbIX TPeOOBaHMAX 3aKOHOAaTe bC-
TBa., B pespane 2007 ropa 3ToT OykneT Obln
pacnpocTpaHeH 6osiee yem B 200 ThicAYax
TOProBblX TOUeK MO BCeli CTpaHe.

> KomnaHus He cunTaeT BO3SMOXHbIM
BBOANTb COBCTBEHHYIO CMCTeMy Mool pe-
HUA 3a cO0bLEeHNA O PpaKTax HapyLleHnn
3aKOHa Npu nNpojaxe CUrapeTHOW NpoayK-
LMK NO LeHe, NpesbillatoLLeli MakCuMasb-
Hyl0 po3HMYHYio LeHy (MPLL), nockonbKy
CYMTaeT, UTO KOHTPOJIb 3a cobloleHneM
3aKOHOAaTe/1bCTBa BO3/10KEH Ha OpraHbl
rocyapCTBEHHOW B/lacTw.

maximum retail price as it believes that the
function of law enforcement should rest
with the state.

@ Dialogue participants recommended that
the company engage an independent expert to
make a comparative assessment of the quality
of cigarettes manufactured by British American
Tobacco in Russia and in other markets and to
publish its findings.

> @ In product quality assurance, British
American Tobacco operates in compliance
with global standards used by British
American Tobacco companies across
the world. Manufacturing companies of
the Group employ uniform methods of

C 2007 roaa Ha Kaxnaoi
rnayke curapet yKasblBaeTcs
MAKCUMQAJIbHAS PO3HUYHAS
ueHa

Since 2007, maximum retail
price shall be indicated
on each cigarette pack
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® VYuacthukn ananoros pekomenaosany Tudurkaymio, napameTpsl cneynpurkaLmn

KOMMaHUN NPOBeCTU He3aBUCUMYIO CpaB- NPON3BOACTBEHHbIX MaTepunasoB rapmo-
HUTENbHYIO 3KCNepPTMN3y KayecTBa curaper, HU3NPOBaHbI. TEXHOOrNYeCKNn NpoLecc
Npon3BoAMMbIX NpeanpuaTuamn Fpynno o6paboTku Tabaka Ha pabpurkax komna-
«bputnw AmepukaH Tobakko» B Poccnun 1 3a HUM B LLeJIOM OANHAKOB, a pa3paboTka Ta-
py6exom, n onybamkoBaTh ee pe3ybTaThl. GayHbIX CMecel 1 npouecc 3akynku Tabaka

OCYLLeCTB/SIOTCS LLEeHTPaSIN30BaHHO.

> (@ B obnactv obecneueHns kayecTsa
npoaykta «bputnw AmepukaH Tobakko»
PYKOBOACTBYETCA eANHON MeXAyHapo.-
HOW NONUTUKOI, KOTOpasa NPUMeHseTCs
noapaszeseHUsaMM KOMMaHUK Mo BCemy
mMupy. Npon3BoACTBEHHbIE KOMMAHUY
Fpynnbl NCMONb3YIOT €AUHYI0 METOAO-
JIOTUI0 OLLEHKU 1 KOHTPOJIS KayecTBa,
M Mbl He BUAMM HeoO6XOAMMOCTU B BBeJe-
HUW JOMO/IHUTENLHOIO CPAaBHUTENIbHOIO
aHanM3a Npoaykumu. Bce KOMMOHEHTHI
curapeT U Matepuanbl A Npon3BOACTBa
NPOXOAST MeX/AYHapOLHYIO OLleHKY 1 cep-

T e

quality evaluation and control, ;and we do
not believe it necessary to introduce any
additional comparative product analysis.
All cigarette components and production
materials are internationally evaluated and
certified, and certification parameters for
manufacturing materials are established

in a consistent fashion. The international
standards of British American Tobacco
brands assure identical composition of
cigarettes manufactured by different
factories. Furthermore, the technology

for processing tobacco at the company’s
factories is fundamentally the same, and
the tobacco blends and leaf sourcing are
centralised.



«bPUTULL AMEPNKAH TOBAKKO» B MUPE

«BbpuTnw Amepukan To6aKKo» ocyL|ecTB/IS-
eT UHPOpMUpoBaHme NoTpebuTeses no AByM
OCHOBHbLIM TemaMm. Bo-nepBeix, 370 npesocTas-
JleHne 4eTKOoM 1 JOCTOBEPHOUN MHGOpMaLmnm
0 pUCKax A/19 340POBbS, CBA3AHHBIX C KypeHu-
eM, 1, BO-BTOPbIX, UHPOPMUPOBAHME NOTPEOU-
Tesen o npoAyKunu KomnaHmm. B TeqeHne 2006
roaa komnaHum [pynnsl «bputnw AmepukaH
Tobakko» B 78 cTpaHax ony6.1mKoBaan nHpop-
Mayuio no NnpobaemMam KypeHus n 340p0Bbs U
B 43 cTpaHax BbinyCTUIN COOPHUKU PEKOMEH-
Aauni 415 Tex, KTo Xo4eT 6poCuTb KypuTb.
lMonesHas nHpopmaumsa Ana noTpebuteneii No
BOMPOCAM KypeHWUs U 340pOBbS, 0 TAKXE CCbl/I-
KM Ha He3aBncuMble NCTOYHUKN MHPOopMaLmm
My6nKyI0TCS HA MHTepHeT-canTax noapasae-
neHuns [pynnsi.

OCHOBHbIM UCTOYHNKOM MHPOpMaLNN
o npoaykumm «bputnw AmepnkaH Tobakko»
ABASETCA CNeunaabHo CO3A40HHbINA CanT

British American Tobacco provides consumer
information on two key topics. In the first place,
it gives clear and reliable information on the
health risks associated with smoking, and in the
second it informs consumers about its products.
In 2006 companies of the British American
Tobacco Group in 78 countries published
information on smoking and health, and in
43 countries they published recommendations
for those who want to quit smoking. Useful
information for consumers on smoking and
health, as well as references or contacts
for independent sources of information, is
published on the websites of the Group’s
companies.

The main source of information about
British American Tobacco products is the special

http://www.bat-ingredients.com, Ha koTopom
npeAcTasieHa HGoPMaLmns Mo Bcem KOMNOoHeH-
TaM, UCMOJIb3yeMbiM AJ151 NPON3BOACTBA CUTa-
peT, BK04as He TO/IbKO Taba4yHble MHrpeaneH-
Tbl, HO M CUrapeTHyio 6ymary, GuabTPel, Kaew

n 1. n. UHpopmaums Ha cante crpynnupoBaHa
110 CTPAHaMm 1 o Mapkam curaper. [10 AaHHBIM
wrab-ksaptupel [pynnel, Ha koHew 2006 roaa
Ha caiite Bbl/IN NPeCcTaBaeHb UHIPeANeHTbI
Mapok komnaHum u3 90 cTpaH. Yucao komnaHmi
Tpynnel, pazmecTUBLLNX MHPOPMALMIO O CBOUX
MapKax Ha cavte, MOCTOSAHHO pacTeT.

I I Ha cante «bputnin Amepukax
Tob6akko benbrnsa» MoxHo HanTn

Homep TenepoHa HaumoHanbHoM
JIMHUK no Bonpocam kypeHus (National
Smoking Helpline), koTopas npepnocrasnset
KOHCY/IbTaLlM 1 OKasblBaeT MOAAEPXKKY BCEM
xenaowmnm 6pocnTb KypUTb.

website: http://bat-ingredients.com. This site
provides information on all the components

used in cigarette manufacturing, which include
cigarette paper, filters, glue, etc., in addition to
tobacco ingredients. Information on the website
is grouped by countries and cigarette brands.
According to the Group’s headquarters, by the
end of 2006 the site contained information about
brand ingredients from 90 countries. The number
of Group companies that post information about
their brands on the website keeps growing.

I I The British American Tobacco
Belgium website lists a phone
number for the National Smoking
Helpline that provides consultations and
support to all who wish to quit.

5. YeTBepThIV LMK coLManbHOM oT4yeTHOCTU «BAT Poccums» (2006—2007)
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«bPUTULL AMEPNKAH TOBAKKO» B MUPE

v A

o, o 11
Bo MHOMMxX CTpaHax CyLLeCTBYIOT «ropsaymne
NIMHUW» N9 noTpebuTesien, MO KOTOPbIM
KYPW/IbLLMKM MOTYT 3afatb sitobble MHTepecyto-
LMe nx BONPOChl, B TOM YMC/E M0 Teme
KYpPeHWs 1 300pOBbA. Takme «ropaymne IMHUN»
$yHKUMOHUPYIOT, Hanpumep, B Kopee,
AinoHnn, Mekcuke, Hoson 3enananu n ap.
Homep «ropsyen 1nHUN», kak Npasunno,
ny6MKyeTCa Ha caliTe KOMMNaHUKN U NevyaTaeTcs
Ha naykax curaper.

Mcnonb3ytoTtca n apyrve MeTobl MHGOpMU-
poBaHus notpebuteneii. Hanpumep, yetTsepTas
4acTb NayeKk CUrapeT, BbiMyLeHHbIX «bAT Mekcu-
Ka», ¢ 2004 ropa coaepXuT CneunanbHbIi TemaTu-
Yyeckuni Bk1agpllw «CyLecTByiOT BECKME MPUYMHDI,
4TOObI HPOCUTL KYpUTb». B HeM onybnnkoBaHa
MHGOPMaLIMA MUHNCTEPCTBA 3[iPaBOOXPaHEHA

" > ¢
L n

[

In many countries there are hotlines for
consumers where smokers can ask any
question, including questions concerning
smoking and health. These hotlines operate, for
instance, in Korea, Japan, Mexico, New Zealand
and other countries. The hotline number is
normally posted on a corporate website and
printed on cigarette packs.

Other means to deliver information to
consumers are used as well. For example,
a quarter of packs manufactured by British
American Tobacco Mexico since 2004 contain a
special insert entitled “There are Good Reasons
to Quit Smoking”. It includes information

MeKcrkn 0 puckax Ans 340POBbS, CBA3AHHbIX
C KypeHuneM. A B OTBET Ha OXWJaHWS, BbiCKa3aH-
Hble NpeaCcTaBUTENAMN OBLLECTBEHHOCTMN

B 2005 roay B pamkax npotecca coLmasibHon
OTYETHOCTM, Ha 0B6PaTHOW CTOPOHE 3TUX BKAa-
Abller KoMNaHna pasmellaeT obpatleHns

K noTpebutenam: «llomornte Ham npegoTBpPaTUTDL
KypeHue HecoBepLUeHHONeTHMX. He nocbnanTte
neTeli 3a curapetamul», nunm «He kypute

B MPUCYTCTBUW AeTei, 6epeMeHHbIX XeHLLNH
1 Ny, ¢ 3a60/1€BaHNAMMN OPraHOB AblXaHWNA»,
unn «lMNpepoTtepatute noxap. He octasnante
HenoTyleHHOoN curapeTy!».

L =

from the Ministry of Health on the health

risks associated with smoking. In response

to the expectations voiced by stakeholders

in 2005 during the social reporting process,
the company also places its messages for
consumers on the back of those inserts: “Help
us prevent underage smoking. Don’t send
children for cigarettes!” or “Don’t smoke in
the presence of children, pregnant women, or
people with pulmonary disorders!” or “Prevent
fires. Stub out your cigarettes!”



dononHuTenbHbIE Te€Mbl, NTOAHATHIE
yyacTHUKamMmm

6. TexHnueckoe perysiuposaHue

@ Yuacthuku ananoros npeanoxunu

«BAT Poccumsa» paccMoTpeTb BO3MOXHOCTb
y4acTusa B pa3spaboTke TEXHMHECKOro perna-
MeHTa No NPOU3BOACTBY TabauHbIX U3AeNNN.

> @ «TexHuueckunii pernameHT Ha Tabau-
HYI0 NPOAYKLMIO» — LOKYMEHT, KOTOpbI

npounssoaunTenen TabayHom nNpoayKLmn
«Tabaknpom», akTUBHbIM YJIEHOM KOTO-
pon asnsetca «bAT Poccua». Mo nHnyma-
TVBE KOMMaHUM B MPOEKT TEXHNYECKOro
pernameHTa Obl10 BK/IlOYEHO TpeGoBaHue,
B 4aCTHOCTW, YBENMYNTb HAAMWCb, Npeay-
npexaatoLLlyto 0 Bpeae KypeHus, Ha yna-
koBke TabauyHoOM npoAykumn. B HacToALee
BpeMms JaHHbI 3aKOHOMPOEKT Hax0AMTCA
Ha paccmoTpeHun FocypapcTBeHHOM
Oymbl ®C PO.

npu3BaH 06beANHNTb BCE HOPMbI 1 Tpebo-
BaHWA K NPOM3BOACTBY TabauyHOW Npoayk-
L1un, AeNCTBYyOWMe B HacTosAlee Bpems
Ha TeppuTopumn Poccuiickon Pegepauunu,
a TakXe NPUBeECTN UX B COOTBETCTBME

C Mex/JlyHapoJHbIMU CTaHAapTaMu B AaH-
HoW cdepe. [poekT pernameHTa paspaba-
ThiBanca B 2003-2006 roaax Accoumnauunen

7. CouymanbHan pekJjiama

Cwm. pasgensl «[lpepoTspalyeHne KypeHms
Ccpeau HecoBeplleHHONEeTHUX» 1 «KypeHune
B OOLLeCTBEHHbIX MeCTax».

8. OxpaHa okpykawouiei cpeabl
Cwm. pasgen «B3anmopencremne ¢ MeCTHbIM
COOOLLLEeCTBOM».

5. YeTBepThIV LMK coLManbHOl oTyeTHOCTU «BAT Poccus» (2006—2007)

of Tobacco Products Manufacturers in
which BAT Russia is an active participant.
At BAT Russia’s suggestion the technical
specifications now include requirement,
@ Dialogue participants proposed that in particular, to increase the size of the

BAT Russia consider participation in developing health warning indicated on the pack. The
technical regulations for tobacco products. draft law is under consideration by the State
Duma of the Russian Federation.

Other Topics Raised by Participants

6. Technical Regulation

> (@ Technical Regulations for Tobacco

Products is a document that would 7. Social Advertising

encompass all existing regulations and See “Underage Smoking Prevention” and
requirements for manufacturing tobacco “Smoking in Public Places”.

products, and would bring the Russian

norms and regulations in line with the 8. Environmental Protection
corresponding international standards. See “Relations with the Local Community”.

The draft regulation was developed in
2003-2006 by the Tabakprom Association
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9. KypeHue n 3popoBbe
Mo3numa n MHMLMaTUBHI

KomMnaHuns oco3HaeT BaXXHOCTb nponaraHzbl
310pOBOro 06pasa XM3HW 1 NoALepPXKUBaET Psif,
WHULMATMB, HanpasJ/ieHHbIX Ha 310pOBbe Oyy-
LLLero NokoJieHMs, B HaCTHOCTH, Yepes nporpam-
My No npeAoTBpaLLEHNIO KypeHUs cpean bepe-
MeHHbIX >KeHLLMH. 0 AaHHBIM NPOBEAEHHOrO
He3aBUCKMOI opraHu3aLmen CoLmonornyeckoro
nccnefoBaHus, B XoAe KOTOporo Obin onpolue-
Hbl 923 6epeMeHHbIe XeHLLMHbI, BbIICHNI0Ch,
yTo 60s1€€ NONOBMHBI U3 HUX C TOW U UHOM
WNHTEHCUBHOCTbIO KypUan A0 GepeMeHHOCTH,

a 16,6% npoponxanu Kyputb, 6yaydn «B Noso-
XeHUW». bONbLIMHCTBO onpoLueHHbIX (84,3%)

B LL&JIOM MOI0XNUTE/IbHO OTHOCATCS K MHPOpMa-
LK, Npu3blBaloLLLEeN K OrPaHNYeHUIO KypeHus
BO Bpemsi 6epeMeHHOCTU, 1 NMPaKTUYeCcKn BCe

9. Smoking and Health
Company Position and Initiatives

The company appreciates the importance of pro-
moting a healthy lifestyle and supports a number
of initiatives aimed at ensuring the health of future
generations, specifically with a programme for
prevention of smoking by expectant women.
According to a sociological survey conducted by
an independent organisation among 923 expect-
ant women, over half of the respondents smoked
to some extent before pregnancy, and 16.6%
continued to do so while expecting. The majority
of respondents (84.3%) on the whole have a posi-
tive attitude to information indicating that smoking
should be limited during pregnancy, and almost

(97% pecnoHAeHTOB) MNOMOXNTENbHO UK CKopee
MOIOXNTENIbHO OTHEC/IUCH K MHMLIMATUBe Tabau-
HOI KOMMaHMK1 Mo NpoBeAeHnIo MHPOPMaLIMOH-
HOW KaMnaHun Nno 3Tor npobneme.

@ Nostomy B 2005 roay «BAT Poccusi» okasana
nomoub QoHay «LleHTp He3aBMCKMMOl noTpe-
OU1TeNbCKON 3KCMepPTU3bl» B paspaboTke npo-
rpaMmbl Mo NpeJoTBpPaLLeHMIO KypeHns cpeamn
6epeMeHHbIX XeHLLVH 1 noaaepKana 3anyck
nunotHoro npoekTa B CaHkT-lNeTepbypre. B pam-
Kax 3TOro npoekTa B 59 XeHCKNX KOHCYIbTaLmsxX
ropoJa 6bl/11 pasmelleHbl UHPOPMaLIMOHHbIe
naakaTbl NoA AeBn3om «EMy He HpaBuTCAl»,
Mpu3blBaloLLME XeHLLMH OTKa3aTbCsA OT KypeHUs
BO BpemMs 6epemeHHOCTU. , [1pn 3TOM BCecTo-
poHHioto noaaepxky PoHay okasan Komutet

no 3apaBooxpaHeHuio MpaBuTenscTBa CaHKT-
MNeTepObypra, C KOTOPbIM, B YaCTHOCTU, ObIIO
COrN1acoBaHO pa3sMelLLleHMe NIaKaToB B XEHCKUX
KOHCyNbTaLMAX. YUnTbIBasA BbICOKYIO COLMANb-

all of them (97%) had a positive or largely posi-
tive attitude to an effort by a tobacco company to
conduct an informational campaign on that issue.
@ For that reason in 2005 BAT Russia provided as-
sistance to the “Centre for Independent Consumer
Evaluation” Foundation in its effort to develop a
programme to discourage smoking by expectant
women, and BAT Russia also supported its pilot
project in Saint Petersburg. The project included
displaying in 59 city gynaecological clinics infor-
mational posters with the slogan “He Doesn’t Like
It!” that encourages women not to smoke while
expecting. , Significant assistance was also provided
by the Health Committee of the Saint Petersburg
government, which approved placing the posters
in the clinics. In view of the high social significance
of the project, BAT Russia made a decision to con-



HYI0 3HaYMMOCTb nNpoekTa, «BAT Poccusa» npu-
HfMa peLleHne NPoBeCTY ero Takxe u B Mockse.
B okTa6pe-aexabpe 2006 rofa nnakatbl Moz
neBn3oM «EMy He HpaBuTCAl» GblM pasmelLeHbl
B 181 npopunbHOM yupexaeHunn ropoaa. Ha ba-
3e Hay4Horo ueHTpa akylepcTsa, rMHeKoI0rnm
1 nepuHatonorum PAMH P® 6bin nposeaeH
KPYT/1bIi CTOJ1 O BONPOCY NPeAoTBPALLEHNS Ky-
peHusa cpeav 6epemeHHbIX C ydacTuem npeacra-
BUTeslen MeaNLMHCKOro coobLiectsa MoCKBbI.

O630p oxmaaHnn, BbiCKasaHHbIX NpeacTaBuTe-
nAMN obLLEeCTBEHHOCTN MO AaHHOM TeMe,
1 OTBET KOMMaHUN

®@ Yuacthukn ananoros pekomergosanu npo-
[lonkaTb U pa3BMBaTb MPOEKT Mo NpeAoTBpalLLie-
HUIO KypeHusi cpein GepeMeHHbIX XeHLLMH, B TOM
yuncie B COTPyAHMYecTBe C KommteTom Mo 3paBo-
oxpaHeHwuio MpasuTtensbcrea CaHkT-lMeTepbypra.

ductitin Moscow as well. In October-December
2006 “He Doesn’t Like It!” posters were placed in
181 municipal institutions that deal with expectant
women. A round table on prevention of smoking
by expectant women in which representatives of
the Moscow healthcare community took part was
held at the Obstetrics and Gynaecology Research
Centre of the Russian Academy of Sciences.

Overview of Expectations Expressed by Stake-
holders and Company Response to the Issue

@ Dialogue participants recommended that the
company maintain and enhance the project for pre-
vention of smoking by pregnant women through
cooperation with the Health Committee of the Saint
Petersburg government among other means.

> «bAT Poccus» npoAoaXnuT nporpamMmmy no
npeaoTBpaLLeHnIo KypeHna cpeamn b6epe-
MEHHBbIX XEHLNH B POCCUIACKUX Perno-
Hax 1 oKaxeT NOAAEPXKY NPOPUIbHOM
opraHusaunn. inpopmauus o meponpus-
Tnax B aTon obactu OyneT pasmelleHa
Ha kopnopaTueBHoMm canTe «bAT Poccnsa».
KomnaHus Takxe y4yTeT noxenaHue pas-
BMBaTb COTPYyAHUYeCTBO ¢ KomMuteTom no
3apaBooxpaHeHuto MNpasutenbcrea CaHKT-
MeTepbypra npu paspaboTke nocaeayoLmx
NHPOPMALMOHHbBIX KamnaHun B CaHKT-
MNeTepbypre o JaHHOM acnekTe BANAHUSA
KypeHUs Ha 340pOBbe.

@ OGazarenncrBo 27: «BAT Poccus» npo-
LOIXKUT NpOrpaMmy no npefoTBpaLLeHuio
KypeHus cpen 6epeMeHHbIX XEHLMH He
MeHee yeMm B 2 ropopgax Poccum

(4-1 kBapTan 2007 ropa).

> BAT Russia will continue the programme to
discourage smoking by expectant women in
the Russian regions and will support a suitable
organisation for this purpose. Information about
such events will be posted on BAT Russia’s
corporate website. The company will also heed
the suggestion to expand its cooperation with
the Health Committee of the Saint Petersburg
government while developing additional
informational campaigns in Saint Petersburg
on the health impact of smoking by expectant
women.

@ Commitment 27: BAT Russia will con-
tinue the programme to discourage smoking
among expectant women in at least two Rus-
sian cities (Q4 2007). ,

Emy y i
He Hpaswrcal
] -

lpoekT «Emy He HpaBuTca»
Hanpas/eH Ha npeaoTspalle-
Hue KypeHns cpeamn bepemer-
HbIX XeHLLNH

Project “He doesn’t like it”
is aimed at preventing
smoking among expectant
women

5. YeTBepThIV LMK coLManbHOl oTyeTHOCTU «BAT Poccus» (2006—2007)
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10. OTBETCTBEHHbI MapKEeTUHT
Mo3numa n MHMLMaTUBHI

KomnaHusa cumTaeT, YTO MapkeTUHr TabavyHou
NPOoAYKLMN JOIKEH OCYLLECTBAATLCA OTBETCT-
BEHHO. [leAaTesIbHOCTb MO NPOABMXEHNIO U pac-
NpoCcTpaHeHuto TabauHbIX N3NNI He J0/XKHa
ObITb Hanpas/ieHa Ha HeCOBEPLUEHHOJIETHUX,

a A0/1kHa OblITb OPUEHTUPOBAHA NCKIOYUTESb-
HO Ha B3POC/IbIX U MPOBOAUTLCSA C YHETOM PUC-
KOB [AJ151 340POBbA, CONPAXEHHbIX C KypeHMeM.
MNpoBeaeHMio peknamMmHbIX akLMii, COMPOBOX-
Jaowmxca pasgaderi obpasLoB TabayuHblx
n3aenni, NOCBsALLEeH OTAENbHbIV MYHKT CTaTby
®epepanbHoro 3akoHa «O peknames.

@ B Kopekce oTeeTCTBEHHOrO MapKeTUH-

ra «<bAT Poccusx», kpome Toro, cogepxarcs
[OMNONHUTE/IbHbIE OFPAHNYEH WS, CBA3AHHbIE

C cofilepXaHNeM 1 pasmeLLeHNemM pekiambi

10. Responsible Marketing
Company Position and Initiatives

The company believes that tobacco products
should be marketed responsibly. Promotion and
distribution activities should not be targeted

at underage citizens. Such activities should be
directed at adult consumers only and carried out
with due recognition of the health risks associated
with smoking. A separate provision of the Federal
Law “On Advertising” addresses advertising
campaigns which include distributing samples of
tobacco products free of charge. The BAT Russia
Code of Responsible Marketing of Tobacco Prod-
ucts places additional restrictions on the content
and placement of tobacco advertising, as well as

TabGayHOWM MPOAYKLIMH, a TakKe NpoBeAeHMEM
MepOonpUATUIA, HanpPaBAEHHbIX Ha CTUMYIMPO-
BaHMe crnpoca. [Tpnyem B paae cnyyaes BHYT-
PeHHUI AOKYMEHT KOMMNaHUW COAePXUT Bonee
CTpOrvie orpaHu4eHns, Hexenn AencTeytoLLee
peknamHoe 3akoHoAaTebCTBO. Tak, Hanpumep,
Kopekc He gonyckaeT MCMO/Ib30BaHWA B pekiame
TabayHbIX M3 KOMMNaHUK 06PasoB Noaew
Mosioxe (UK BbIFNAAALWMX MONOXe) 25 neT,
Toraa kak ®efepanbHbivi 3akoH «O pekname»
orpaHuyunBaeTcs TpeboBaHMEM He NCMO0JIb30BaTb
B peksiame 0Opa3bl HECOBEPLUEHHOJIETHUX. , XOTA
pacnpocTpaHeHune peksiaMmbl TabauyHbIX U3AeNNn
B MHTEPHeTe 3aKOoHOoaTe/IbHO He 3anpeLleHo,

B COOTBETCTBUM C KOeKCOM AOCTYN K MHTep-
HeT-cariTam, Ha KOTOPbIX pa3MelLieHa peknama
npoaykumnmn «bAT Poccusax» (Hanpumep, canTbl
MapoK), MO/y4aloT TO/IbKO Te MoJIb30BaTeNu,

KOTOpble MOTyT NPeOCTaBUTb OCTOBEPHOE
noATBep:/eHne CBOEero CoBepLLeHHONETHS.

on promotional activities. (@ In some respects the
Code of Responsible Marketing is more restrictive
on marketing activities than the current advertis-
ing legislation in Russia. For example, according
to the BAT Russia Code tobacco advertising may
not depict any person under or appearing to be
under the age of 25, while the Federal Law “On
Advertising” prohibits only tobacco advertising
that uses images of underage persons. , Further-
more, BAT Russia imposes restrictions on mar-
keting its products via the internet even though
the law does not restrict this type of marketing.
The BAT Russia Code of Responsible Marketing
of Tobacco Products allows only users who can
prove their age to have access to websites where
advertising of its brands is placed (e. g. brands’
websites).



JononHutenbHaa nHpopmauma No JaHHO-
My BOMPOCY COAEPXUTCH Ha KOPNOPaTUBHOM
BeO-carite www.batrussia.ru.

O0630p oxnaaHui, BbiCKasaHHbIX NpeacTaBuTe-
namMm obLLecTBEHHOCTU Mo AaHHONM TeMe,
1 OTBET KOMMaHUn

MpeacraBuTenn obLECTBEHHOCTU He PeKOMEH-
[0Ba/IN KOMMaHMM OCYLLECTBATb akKLUK No pas-
flave GecrnnaTHOM NPOAYKLMN B MPUCYTCTBUM
[eTen 1 NOAPOCTKOB.

> KomnaHus cTpeMnTcs orpaHnymTh BO3-
LeNCTBMeE peksaMbl Ha HeKYpPALLUX Nloaen
1 NOAPOCTKOB, MO3TOMY OCYLLeCTB/SET pas3-
Jady obpasuoB TabauHbix U3genuii (camn-
JINHT) TO/IbKO CPeAMn COBEPLUEHHONIETHUX
KypWIbLLMKOB HEMOCPEACTBEHHO B MecTax
Nokynku nan notpebieHns curaper.

More information on this issue is available on
the corporate website www.batrussia.ru.

Overview of Expectations Expressed by Stake-
holders and Company Response to the Issue

Stakeholders recommended that the company
refrain from distributing samples free of charge
in the presence of children and teenagers.

> Seeking to limit the impact of advertising on
non-smokers and teenagers, the company’s
promotions that distribute free samples are
targeted exclusively at adult consumers and
take place only at points of sale for cigarettes
and places where they are consumed.

5 npPo
4 wec

3ANPEWEHA 3
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@ O6aszaTenbcTBa KOMNaHMN, NPUHATDLIE MO pe3y/ibTaTaM YeTBEPTOro
uMKsia counasibHoM oTueTHOCTU «BAT Poccusna» (2006—2007)

«BAT Poccusa» nopnepxuT paspaboTky 4 kBapTtan | [lporpamma «OTBeTCTBEHHbIE pOAUTENN» pa3pabo-
1 3anyck nporpaMmbl «OTBETCTBEHHbIE 2007 ropa | TaHa v 3anyLieHa B CpeAHUX WKonax 25 cybbekTos
poauTenn», HanpasJleHHON Ha poauTenen Poccuinckon Pegepauunmn. KopnopaTtmeHbi cant
yyalmxcs cpeHen WKobl KOMMaHUN COePXMUT CCbIIKY Ha MHGOPMaLIMIO

0 fanbHelleM pacnpoCcTpaHeHUn NporpamMmbl
«BAT Poccusa» obpatutcs B LleHTp o6paso- 4 xBapTan | 3anpoc 0 BO3MOXHOCTW peasiv3aLmm NporpaMmmsl
BaTe/IbHbIX U COLMaNbHbIX Mporpamm «Moii 2007 ropa | «OTBeTCTBEHHbIE POAUTENN» 1 00 y4acTUM B Heli psaa
BbIGOpP» C Npocbbon 06CyANTbL C COOTBETCT- wkon CapatoBsa Haripas/ieH B LieHTp o6pasosaTesibHbIX
BYIOLLMMM roCy/JapCTBEHHbIMM OpraHamu, 1 coumanbHbix Nporpamm «Mori BbiGop». Kopnopatus-
B TOM uncnie Komuccumen no genam Heco- HbI CANT KOMMAHUM COAEPXMUT CCbINIKY Ha MH$OpMa-
BeplUeHHoNeTHUX npu lNpaBuTenbcTee L0 O AasibHeliLLeM pacnpoCTpaHeHN NPOrpaMmmbl
CapatoBckoii 06/1acT!, BO3MOXHOCTb
peanusauunmn nporpaMmmbl «OTBETCTBEHHbIE
poautenun» B Capatose
«bAT Poccumsa» okaxeT noAAepPXKKY HEKOM- 4 xBapTan | DCKM3bl NJ1aKaTOB COLMA/IbHOW peKaaMbl, Harnpas-
Mepyeckor opraHusaumm B paspaboTke 2007 ropa | NeHHOW Ha NOAPOCTKOB, HA TeMy NPeAOTBPaLLEHNA
3CKWU30B MN/1akaToB COLMaNbHON peKaambl, KypeHus cpein HecoBepLUeHHONETHUX, pa3pabo-
HanpasB/IeHHOW Ha NOAPOCTKOB, Ha TeMy TaHbl. [nakaTbl B konnyectse 20 000 sk3emnaspos
npenoTBpaLLeHNs KYpeHUs cpeamn Heco- pacrnpocTpaHeHbl Cpean Lieneson ayautopun
BEPLUEHHONETHUX, U PaCCMOTPUT BO3MOX- B CpefHuMX wkonax Mocksbl. MHpopmaLmsa o npoekTe
HOCTb pacnpoCTpaHeHWs NnjakaTosB cpean pasmelleHa Ha KOpNopaTMBHOM CaiiTe KOMMNaHUN
LenesBon ayantopum
«BAT Poccus» npumeT yyactre B MockoBc- 2 kBapTan | Ponvk Ha TeMy npeaoTBpaLLeHNs KypeHUs cpeamn He-
KOM ¢decTmBane coumanbHOM peknamel ¢ po- | 2007 roga | COBEPLUEHHOJIETHUX, CO3AAaHHBIN C Liesblo 00yvyeHuns
JINKOM Ha TeMy npeAoTBpaLLleHNs KypeHus TOProBbIx MpeAcTaBUTeNe KOMMNaHWUW, NpeAcTaB/eH
CpeAun HecoBepLUeHHOIETHNX, CO3AaHHbIM Ha KOHKYpPC MOCKOBCKOro pectnsans coLmasibHOMN
C uenblo obyvyeHns TOProBbix NpeacTaBuTe- pexknambl. MHpopmauma o6 ntorax KOHKypca pasme-
Ner KoMNaHuu LLleHa Ha KOpNopaTUBHOM CaliTe KOMNaHun
«BAT Poccua» npenocTaBuT HakNenku, 3 kBapTtan | Haknerikum (1 000 wT.), npeaynpexjatoLyme o 3anpe-
npeaynpexaatoLyme o 3anpeTte npoaax 2007 ropa | Te npopax TabayHblx M3e/N HeCOBEPLUEHHONET-
TabayHbIX N3[e/INN HECOBEPLUEHHONETHUM HUM, npefocTasneHbl Cesepo-3anagHomy Obue-
CeBepo-3anagHomMy O6LeCTBEHHOMY COBe- CTBEHHOMY COBeTy Nno npobiemMe NOAPOCTKOBOrO
Ty no npob6eme NOAPOCTKOBOrO KypeHus, KypeHus, a Takxe opraHusaTopam perigos «Couua-
a Takxe opraHusatopam penpaos «Couuna- NbHbIV NaTPyAb» ANA pa3sMeLLeHNs B TOProBbIX
NbHBIV MATPY/1b» ANA Pa3MELLLEeHNA NX Toykax CaHkT-leTepbypra. KopnopatsHbIn cant
B TOprosbix Toukax CaHkT-lNeTepbypra KOMMaHUN COAEPXUT CCbIIKY Ha MHGOPMaLmIo

0 MecTax pasmelLeHNaA Hakleek
«BAT Poccusa» npefocTaBUT MaTepuasbl Ha 4 kBapTan | [leyaTHble MmaTepuanbl Ha Temy «[1pefoTBpalleHne
Temy «[TpepoTBpalleHne KypeHus cpeamn 2007 ropa | KypeHus cpean HeCoBepLIEHHOJIETHMX» Npejo-

HeCcoBepLIEHHONETHMX» B My3ei rurneHsl
CaHkT-leTepbypra

cTaBneHbl B My3ein rurnenbl CankT-leTepOypra.
NHdopmaumsa o nepesaHHbIXx MaTepuranax pasme-
LeHa Ha KOprnopaTUBHOM cainTe KOMMaHUK




7 | «<bAT Poccmsa» okaxeT NOAAEPXKKY HEKOM- 4 kBaptan | VIHpopmaums 06 utorax NnpoBeAeHNsa KPYraoro CTo-
Mep4eCcKon opraHunsaLnm B NpoBeaeHnn 2007 ropa | na Ha TeMy NPOPUIAKTUKM KYPEHNSA CPean HecoBep-
B CapaToBe Kpyr/ioro ctona c yqactmem weHHoneTHux B Capatose pasmelleHa Ha kopnopa-
3aMHTepeCcoBaHHbIX FOCYAaPCTBEHHbIX TMBHOM CaiTe KOMMNaHUK
n obLecTBeHHbIx opraHmsauni Capatosa
Ha TeMy NPOPUIAKTUKN KypeHNsa cpeamn
HecoBepLIeHHONETHUX
8 | «BAT Poccusa» HanpaBUT Ha paccmoTpeHne 2 kapTan | TekcT npoekTta nepenaH 8 OTC PO
B ®epepanbHyto TamoxeHHyto cnyxoy (PTC) | 2007 rona
P® npoekT MeMopaHAyMa 0 B3aMMOMNOHU-
mMaHun mexay «bAT Poccus» n ®TC PO ans 3 kBaptan | OTyeT 0 pe3synbTaTax NPOEKTa pasMelLl,eH Ha Kopro-
TOro, 4To6bl cnoco6cTBOBaTH GopbbE 2007 ropa | paTMBHOM caWiTe KOMNaHUn
C HesleraJibHblM 060pOTOM TabayHbIX N3Aenunin
9 | «BAT Poccus» nHnummpyet obcyxaeHune 4 kBaptan | VIHpopmaums o NnpoBeeHHbIX BCTpeyax 1 npeasa-
BOMpOCa 0 BHeceHnun B [1paBUTeNbCTBO 2007 ropa | puTenbHbIX UTOrax 00CyX/AeHNs AaHHOro BONpoca
P® npepnoxeHns o6 yHMUKaLUM MUHN- pa3smelyeHa Ha KopnopaTMBHOM CanTe KOMMNaHUN
MaJibHOM aKLIM3HOWN Harpy3kn Ha CUrapeTsl
Ha BCEM MOCTCOBETCKOM MPOCTPaHCTBE,
Kpome cTpaH bantun
10 | «<bAT Poccusi» nHMUMnpyeT o0bCykaAeHMe 3 kBaptan | MIHpopmaumsa o pesynbTaTax n NpeaBapuUTebHbIX
Bonpoca pa3paboTkn PenepanbHoro peectpa | 2007 roga | ntorax obCyxAeHMs JaHHOIO BOMPOCa pa3mellieHa
TabayHoro o6opyaoBaHuNa BMeCTe C Apy- Ha KOpNopaTMBHOM caliTe KOMMNaHUK
rMMU KPyNHEeNwWnmMm npons3soanTensimm
TabayHbIX U30EeNUN
11 | «<bAT Poccmsa» Hanagnt obmeH nHpopma- 4 xaptan | Mndpopmauma o npoBefeHHbIX BCTpeyax C NpeacTa-
LMen ¢ TaMOXEHHbIMUK OpraHamMu, B TOM 2007 ropa | Butenamu OTC PO 1 ux ntorax pasmelleHa
yncne MNaBHbIM ynpasieHnem no 6opbbe Ha KOpnopaTMBHOM cailTe KOMMNaHUK
¢ koHTpabaHaon PefepanbHOM TaMOXEH-
Hoi cnyx6bl (TYBK ®TC) PO no Bonpocy
ynpasJ/ieHVNs 1 TAMOXEHHOT0 aAMUHWNCT-
PVUPOBaHMA CUCTEMbI MPAMbIX 3aKYMOK
Taba4yHOro chipba
12 | «<bAT Poccus» BHeceT paj TOBapHbIX 1 kBapTan | PAg ToBapHbIX 3HAaKOB CMrapeT, NPOU3BOANMDIX
3HAaKOB cUrapeT, MPOM3BOANMbIX Ha ¢pabd- 2008 ropa | Ha ¢pabpwukax «bAT Poccunsa», BHeceH B peecTp ToBap-
pvKkax KOMMNaHWW, B peecTp TOBapPHbIX Hbix 3HakoB OTC PO
3HakoB PefepasbHON TaMOXEHHOM C/TyX-
66l (OTC) PO
13 | «<BAT Poccusa» npoaomxmT NoaaepxkKy Npo- 4 kBaptan | [MpoekT «TabBayHbli STUKET» MPOBEAEH HE MEHEee YeM
ekTa «TabayHbli STUKET» HE MeHee Yem 2007 ropa | B 10 ropogax Poccun. Mndopmaumsa o popmarte,

B 10 ropopax Poccun

TUpaxe 1N KOIMYECTBE MeCT PacnpoCTpaHeHns pas-
MelleHa Ha KOPrMopaTMBHOM CaiiTe KOMMaHWUu
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OGsA3aTeNIbCTBa KOMNaHUW, MPUHATHIE MO pe3yJibTaTam YeTBEpPTOro
uMKsa coymanbHoi oTueTHocTU «BAT Poccuna» (2006—2007) (poponxeHue)

14 | «<BAT Poccma» NpoaoxuT yyacTne B Mepo- 4 xBapTtan | UHpopmauma o meponpmATUAX Ha TEMY C yHacTu-
NpUATMAX, NOCBALLEHHbIX 00CyXaeHMo TeMbl | 2007 roga | eM npeacTaBUTeNIei 3aMHTEPECOBaHHbIX CTOPOH
«KypeHue B 00LLeCTBEHHbIX MecTax», 1 OyaeT n «bAT Poccuna» pasmeleHa Ha KOPNOpPaTUBHOM
npuraawartb K ANCKYCCUK NpeacTaButenen canTe KOMNaHum
06beIMHeHNI CMCTeMbl OOLLEECTBEHHOO MWTa-

HWA N UHAYCTPUM Pa3B/IeHeHNI N OTAbIXa

15 | «BAT Poccuns» okaxeT noaaepxkky HeKoMmmep- 4 kBapTan | [MNOTHBLIA NPOEKT, HaNpaBJ/iIeHHbIN Ha NPeaoT-
4eckov opraHusaLmm B nposedeHunn nuiotHoro | 2007 roga | BpallleHue 3arpsasHeHns TeppuToOpuUmn 04HOro
NpoeKTa, Harnpas/IEeHHOIo Ha NpeoTBpaLLeHme n3 panoHos CapaToBa OKypKamMu 1 naikamm curaper,
3arpsA3HeHNs TEpPUTOPUN OJHOIO U3 PaiOHOB nposefeH. MiHpopmaLmsa o npoekTe pasmelleHa
CapatoBa OKypKkamu 1 nadkamu curapet Ha KOPNopaTMBHOM CainTe KOMMaHUn

16 | «<bAT Poccusa» okaxeT noaaepx Ky HeKOMm- 4 kBaptan | VIHpopmauma o NnpoBeeHUN KPyrioro cTtona pasme-
MepYecKoWn opraHu3aunun B NpoBeaeHNN 2007 roga | WweHa Ha KOPNopaTUBHOM calTe KOMMNaHUn
Kpyrnoro crona Ha TeMy «KypeHue B o6LecT-

BEHHbIX MecTax» B CapaToBse

17 | «<BAT Poccma» npoao/ixknT Noaaep KKy coLma- 1 kBapTan | CnoHcopckas 1 6n1aroTBopuTeNibHan AeATeNbHOCTb

JIbHbIX MPOEKTOB 2008 roga | BegeTcs corslacHO NoauUTUKe 1 ctpaternn «bAT Poccnsy,
npuHaTon Ha 2007—-2008 roabl. OTyeT 0 CnoHCcopC-
KO n bnaroTBopuTeNibHON AesTenbHocTh 3a 2007 rog
ony6aunkosaH B 1-m kBapTane 2008 roaa

18 | «<BAT-CT®» okaxeT noaaepxky npopusb- 3 kBapTan | «bAT-CT®» okaszana nogaepxky npoduabHoOM opra-
HOW OpraHusauuun B NposefeHnn npasaHuy- | 2007 roga | HM3aumMmM B NpoBeAeHUN NpasagHNYHbIX Meponpusa-
HbIX MEPONPUATUIA MO ciiyvato [1Ha ropoaa v no cayyato [lHa ropopaa s Capartose
B Capartose

19 | «<BAT-CT®» okaxeT 6/1aroTBOPUTENbHYIO 4 kBapTan | «<bAT-CT®» oka3ana 61aroTBOPUTE/IbHYIO NOMOLLb
nomouyb CapaTtoBckomy rocyaapcrseHHomy | 2007 roga | CapaTOBCKOMY roCyapCTBEHHOMY YHUBEPCUTETY
yHusepcutety um. H. I'. YepHsbilwesckoro M. H. I. YepHbIWeBCKOro B CO34aHUN My3esi UCTO-

B CO3/JaHNMN MYy3es UCTOPUN YHUBEpPCUTETa puu yHuBepcuTeTa

20 | KomnaHua BbipaboTaeT COBMECTHbIN MJ1aH 4 kBaptan | KomnaHus BblpaboTana COBMECTHbIN NaH AeCTBUI
NencTBmin ¢ ADMUHUCTpaLMen 1 opraHusa- 2007 ropa | c AaMuHMCTpaumen n opraHmsaunamm OpyHseHCKoro
umamm ®pyHseHckoro parioHa CapaTtoBa no panoHa CapatoBa no 671aroycTpoincTBy npuaeratoLLen
6naroycTponcTey npueratouen k pabpuke K ¢pabprike TeppuTOPUN, BK/IOHAA BONPOC O BbIBO3E
TeppUTOPUN, BKJOHasA BONPOC O BbIBO3E 6bITOBOrO Mycopa. MiHpopmaLma 0 COBMECTHOM MN1aHe
6bITOBOrO Mycopa [encTBMin pasmelleHa Ha KopnopaTuBHOM canTe

KOMMNaHnn

21 | «<BAT-CT®» BblpaboTaeT COBMECTHbIN NaH 4 xBapTan | KomnaHusa BoipaboTana COBMeCTHbIN NiaH AeNCTBUIA

neicTBun ¢ AoMUHUCTpaumein ®pyHseHc- 2007 ropa | c AoMuHucTpaumein ®pyHseHckoro panoHa Capa-

koro panoHa CapatoBa n TCX a. 42/54 no
yn. ATKapckas no peMOHTY acpasibTOBOro
MOKPLITUA BO ABOPE AOMa MO ajpecy:

yn. ATkapckas, A. 42/54

ToBa U TCX a. 42/54 no yn. ATkapckas no peMoHTy
acpaibTOBOro NMOKPbLITA BO ABOPE [JOMA MO afpecy:
yn. Atkapckas, a. 42/54. indpopmaumsa o nnaHe
LeNCTBUIN 1 xo[e peanunsaLmnm npoexkTa pasmelleHa
Ha KOpNopaTMBHOM cCaiTe KOMMNaHUK




22 | «<BAT-CT®» BblpaboTaeT COBMECTHbIV NjaH 4 kBapTtan | PaboTbl no 61aroycTponcTBy ABOPa JoMa Mo aapecy:
AencTBun ¢ AoMuHuctpaumen GpyHsen- 2007 ropa | yn. CtenaHa PasuHa, a. 20 npu ¢puHaHCcoBOM Noa-
ckoro paroHa Capatosa n TCX goma no nepxke «bAT-CT®» nposepeHbl. OTyeT 0 NpoBe-
agpecy: yn. Crenana PasuHa, a. 20 no JleHHbIX PeMOHTHbIX paboTax (achanbTpoBaHUK
6naroycTponcTey [Bopa AoMa Mo agpecy: TeppuTOPUN ABOPa N YCTaHOBKE CKaMeek BO ABOpe
yn. CrenaHa PasuHa, a. 20 npu ¢prHaHCcoBOM no agpecy: yn. CrenaHa PasvHa, a. 20) pasmelleH Ha
noaaepxke KoMnaHum KOpnopaTMBHOM caliTe KOMNaHun

23 | B 2007 rony «bAT-CT®» coBmecTHO 4 xBapTan | KomnaHus paccmoTpesia BO3MOXHOCTb NpoBefe-
¢ AaMuHuUcTpauuein ®pyHseHckoro paioHa 2007 ropa | HMA peMOHTa HaBeca noavesaa A. 134/142 no
CapatoBa 1 TCXK a. 134/142 no yn. Pabouas yn. Pabouas npu ¢puHaHcoBon noaaepsxke «bAT-CT®».
pPaccMOTPUT BO3MOXHOCTb PEMOHTA HaBeca NHdopmaumsa o NPUHATOM peLleHnn 1 xoae pea-
noavesfa a. 134/142 no yn. Paboyas npwm Nin3aumnm NpoekTa pasmelleHa Ha KOopnopaTuBHOM
$urHaHCOBOM NoaAepxKe KOMMaHUN canTe KOMNaHUK

24 | «<BAT-CT®» obecneumT COTPYAHMKOB KOMNa- | 2 kBapTaa | KomnaHus npepocTaBmia COTPYAHUKAM BO3MOX-
HUW, MpUesXalLWMX Ha paboTy Ha JINYHBIX 2007 ropa | HOCTb MOJIb30BaTbCA aBTOCTOAHKOW BO6/IM3N Gabpukm
aBTOMOOW/IAX, MECTOM Ha aBTOCTOSIHKE 3a
cueT cpeacts «bBAT-CT®»

25 | «<bAT-CT®» BblpaboTaeT COBMECTHbI NaaH 3 kBapTan | KomnaHwuen BbipaboTaH COBMECTHbIN NiaH AencT-
[eNCTBUIM C OpraHaMu rocyapCcTBeHHOM 2008 ropa | BUI C opraHaMu rocyapCTBEHHOW BacT B OTHO-
BJ1aCTV B OTHOLLEHNMN BO3MOXHOCTUN 060pYy- LIeHNM BO3MOXHOCTN 060pyA0BaHMSA NaHAycamMm
AOBaHWA NaHAycamun npueratoLlen npuneratoouen k pabpuke Tepputopun. OTHeT
K ¢pabpurke TeppuTopumn 0 BbIMOJIHEHMW M/1aHa pa3MelLlleH Ha KoprnopaTumB-

HOM caliTe KOMNaHun

26 | KomnaHus 6yaeT pasmelatb TenepOHHbIN 4 xBapTtan | TenepoHHbIN HOMEpP «ropsaYen IMHNUN» pasMeLLeH
HOMep «ropaYen IMHUM» Ha YNakoBKe 2007 roga | Ha ynakoBke GO/bLUIMHCTBA MapoOK CUrapeT Npoms-
60/1bLWIMHCTBA MapOK CUrapeT NPOn3BOACT- BoacTea «bAT Poccusa»

Ba «bAT Poccusa»

27 | «BAT Poccunsa» npoaoxknT nporpammy 4 xBapTtan | [lporpamma no no NpefoTBPaLLEHUIO KYpPEHUS cpe-

no npefoTBpaLleHuto KypeHus cpean 6epe- | 2007 roga | v 6epeMeHHbIX XeHLMH NpoBeieHa He MeHee Yem

MEHHbIX XEeHLINH He MeHee YeM B 2 ropoAax
Poccnn

B 2 ropogax Poccun npu nognepxke «bAT Poccua».
NHpopmauumsa o nporpamme pasMellieHa Ha Kopro-
paTUBHOM CainTe KOMMNaHUN
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@ Consolidated Table of Commitments Assumed by BAT Russia in Response
to External Stakeholders’ Expectations in Cycle 4 of Social Reporting (2006—2007)

Commitments Assumed by BAT Russia Timing Performance Indicators

BAT Russia will support the development Q4 2007 | The “Responsible Parents” programme is developed

and launch of the “Responsible Parents” and launched at secondary schools in 25 regions

programme targeted at parents of of the Russian Federation. The corporate website

schoolchildren contains information about further expansion of the
programme

BAT Russia will request that the “My Choice” Q4 2007 | Arequest to implement the “Responsible Parents”

Centre for Educational and Social Programmes programme and solicit the participation of some

discuss implementing the “Responsible Parents” Saratov schools in the programme is forwarded to

programme in Saratov with appropriate the “My Choice” Centre for Educational and Social

government bodies including the Saratov Programmes. A reference to information about

Juvenile Delinquency Commission further expansion of the programme is posted on the
corporate website

BAT Russia will support a suitable Q4 2007 | Social advertising posters are designed. Twenty

public organisation in developing social thousand copies of the posters are distributed to the

advertising posters aimed at underage target audience in the secondary schools of Moscow.

smoking prevention and targeted at Information about the project is posted on the

minors, and it will consider the possibility corporate website

of disseminating such posters among the

target audience

BAT Russia will participate in the Moscow Q2 2007 | Avideo clip dedicated to underage smoking

Festival of Social Advertising with a video prevention is submitted to the Moscow Festival of

clip dedicated to underage smoking Social Advertising. Information about the Festival’s

prevention to be produced for the result is posted on the corporate website

purpose of training its Trade Marketing

Representatives (TMRs)

For distribution at points-of-sale in Saint Q3 2007 One thousand stickers with a warning that sale of

Petersburg BAT Russia will provide to the tobacco products to teenagers is banned are provided

North-West Public Council on the Problem to the North-West Public Council on the Problem of

of Underage Smoking and to organisers of Underage Smoking and also to organisers of activities

the Social Patrol’s activities stickers saying for the Social Patrol. The stickers are distributed

that sale of tobacco products to teenagers to points-of-sale in Saint Petersburg. Information

is banned about the placement of the stickers is posted on the
corporate website

BAT Russia will provide materials on the topic | Q4 2007 | Printed materials on underage smoking prevention

of underage smoking prevention to the Saint are provided to the Saint Petersburg Hygiene

Petersburg Hygiene Museum Museum. Information about it is posted on the
corporate website

BAT Russia will support a suitable NGO Q4 2007 | Information about the results of the round table on

in organising and conducting a round
table dedicated to underage smoking
prevention with participation of
appropriate government bodies and public
organisations in Saratov

underage smoking prevention in Saratov is posted on
the corporate website




# Commitments Assumed by BAT Russia Timing Performance Indicators
8 | In order to combat illicit trade in tobacco Q2 2007 The draft is submitted to the Federal Customs Service
products, BAT Russia will submit for of the Russian Federation
consideration by the Federal Customs Q3 2007 | Areport on the results of the submission is posted on
Service of the Russian Federation the draft the corporate website
Memorandum of Understanding between
BAT Russia and the Federal Customs Service
9 | BAT Russia will initiate discussions on Q4 2007 Information about meetings conducted and

submitting a proposal to the Government preliminary outcomes of the discussions is posted on
of the Russian Federation to introduce a the corporate website
common minimum excise rate on cigarettes
in post-Soviet territories, except for the
Baltic states

10 | BAT Russia will initiate discussions with Q3 2007 Information on outcomes and preliminary results of
other major tobacco producers on the discussions is posted on the corporate website
establishing a Federal Register of Tobacco
Machinery

11 | BAT Russia will put in place a process Q4 2007 | Information on meetings with the Federal Customs
for regular exchange of information Service of the Russian Federation and their results is
with Customs authorities, including the posted on the corporate website
Head Department for Anti-illicit Trade
of the Federal Customs Service of the
Russian Federation, for the management
and Customs administration of direct
procurement of leaf

12 | BAT Russia will include a number of trademarks | Q1 2008 | A number of trademarks of cigarettes manufactured
of cigarettes produced at the sites of the British at the Group'’s sites are included in the Register of
American Tobacco Group in the Register of Trademarks of the Federal Customs Service
Trademarks of the Federal Customs Service of
the Russian Federation

13 | BAT Russia will continue to promote the Q4 2007 | The “Tobacco etiquette” project is conducted in at
concept of “Tobacco etiquette” in at least least 10 Russian cities. Information about the format,
10 Russian cities circulation, and number of distribution points is

posted on the corporate website

14 | BAT Russia will continue to take partin Q4 2007 Information about events attended by stakeholders
events dedicated to the issue of smoking in and BAT Russia is posted on the corporate website
public places and will invite representatives
of companies operating in the public
food service and hospitality industries to
participate in the discussion

15 | BAT Russia will support an NGO in running a Q4 2007 | The pilot project to address the problem of cigarette litter

pilot project in one of the districts of Saratov
that will address the issue of cigarette litter

in one of the districts in Saratov is conducted. Information
about the project is posted on the corporate website

5. YeTBepThIV LMK coLManbHOM oT4yeTHOCTU «BAT Poccus» (2006—2007)
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Consolidated Table of Commitments Assumed by BAT Russia in Response
to External Stakeholders’ Expectations in Cycle 4 of Social Reporting (2006—2007) (Continued)

# Commitments Assumed by BAT Russia Timing Performance Indicators

16 | BAT Russia will support an NGO in holding a Q4 2007 | Information about the round table is posted on the
round table discussion in the city of Saratov corporate website
on the issue of smoking in public places

17 | BAT Russia will continue supporting social Q1 2008 | Sponsorship and charitable activities are carried out in
projects accordance with the BAT Russia policy and strategy for

2007-2008. A report on sponsorship and charitable
activities for 2007 is published in the first quarter of 2008

18 | BAT-STF will support a suitable organisation Q3 2007 | BAT-STF has supported a suitable organisation
in arranging city festivities dedicated to in arranging city festivities dedicated to Saratov
Saratov City Day City Day

19 | BAT-STF will provide charitable support to Q4 2007 | BAT-STF has provided charitable support to the
the Chernyshevsky Saratov State University in Chernyshevsky Saratov State University in creating the
creating the university’s history museum university’s history museum

20 | BAT-STF will work out a joint action Q4 2007 | The company has worked out a joint action plan
plan with the Administration and public with the Administration and public organisations of
organisations of Saratov’s Frunzensky Saratov’s Frunzensky District to upgrade the streets
District to upgrade the streets and public and public areas adjacent to the factory’s premises,
areas adjacent to the factory’s premises, including garbage removal. Information about the
including garbage removal joint plan of action is posted on the corporate website

21 | BAT-STF will develop a joint action plan Q4 2007 | The company has developed a joint action plan with
with the Administration of Saratov’s the Administration of Saratov’s Frunzensky District and
Frunzensky District and the housing and the housing and communal services organisation of the
communal services organisation of the apartment building at 42/54, Atkarskaya Street to repair
apartment building at 42/54, Atkarskaya the asphalt surface in the yard of the apartment building
Street to repair the asphalt surface in the at 42/54, Atkarskaya Street. Information about the plan
yard of the apartment building at 42/54, of action and progress of the project is posted on the
Atkarskaya Street corporate website

22 | Together with the Administration of Q4 2007 | Upgrading of the public spaces surrounding 20,

Saratov’s Frunzensky District and the
housing and communal services organisation
of the apartment building at 20, Stepana
Razina Street BAT-STF will develop a joint
action plan to upgrade the public spaces
surrounding 20, Stepana Razina Street with
the financial support of the company

Stepana Razina Street is completed. A report on the
improvements (putting down asphalt and installation
of benches in the public areas surrounding 20,
Stepana Razina Street) is posted on the corporate
website




# Commitments Assumed by BAT Russia Timing Performance Indicators

23 | In 2007, BAT-STF along with the Administration Q4 2007 | The company has considered repairing the roof over
of Saratov’s Frunzensky District and the the porch of the apartment building at 134/142,
housing and communal services organisation Rabochaya Street with the financial support of
of the apartment building at 134/142, BAT-STF. Information about the decision made and
Rabochaya Street will consider repairs to the on implementation of the project is posted on the
roof over the porch of the apartment building corporate website
at 134/142, Rabochaya Street with the financial
support of the company

24 | BAT-STF will allocate parking places to Q2 2007 | The company has given its employees access to a
employees who own personal vehicles parking lot near the factory
at the company’s expense

25 | Together with governmental authorities Q3 2008 | The company together with government authorities
BAT-STF will develop a joint action plan to has developed a joint action plan to consider
consider installing access ramps in the area installing access ramps in the area adjacent to the
adjacent to the factory factory. A report on execution of the plan is posted on

the corporate website

26 | The company will publish the hotline Q4 2007 | The hotline number is published on cigarette packs of
number on cigarette packs of most brands most brands produced by BAT Russia sites
produced by BAT Russia sites

27 | BAT Russia will continue the programme Q4 2007 | The programme to discourage smoking among

to discourage smoking among expectant
women in at least two Russian cities

expectant women has been conducted in at least
two Russian cities with BAT Russia’s support.
Information about the programme is posted on the
corporate web site |
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[JIABA 6
HESABUCUMOE AYAUTOPCKOE 3AKTHKOYEHUE

«btOPO BEPUTAC PYCb» 1O 3ABEPEHWNIO
COUMANBHOM OTYETHOCTM

AppecoBaHO pykoBOACTBY «bputnw AmepukaH Tobakko Poccusa» («BAT Poccus»)

BBepeHue

Mbi npegoctasunu «bAT Poccunsa» yenyru no
He3aBMCMMOMY ayAuTy COLMaibHOM OTYeT-
HOCTW, BK/Tto4as 3aBepeHne «CounanbHOro
oTtyeTa 2006-2007» (nanee OTveT). OTYET GbIN
noarotossieH «bAT Poccus», koTopas HeceT
OTBETCTBEHHOCTb 3a CO60P 1 NpeacTaBneHne
Bcen nHpopmauum B OTyete. Mbl Hecem
OTBETCTBEHHOCTb 3a pe3y/ibTaTbl paboTbl MO
3aBepeHnio OTueTa Tonbko nepef «bAT Poccuns»
B PamMKax COr/1laCOBAaHHOIO C Hel 3alaHnA U He
NpUHMMaeM Ha cebs HMKaKON OTBETCTBEHHOC-
T1 3a NoObIe NHbIE OLEHKN UK nepes, tobbiM
TPETbUM JINLLOM.

KpuTepun v npuHLUMNbI 3aBepeHun

1 3aseputb OTYeT Ha COOTBETCTBME NPUHLN-
nam CTaHAapTa 3aBepeHns 0TYETHOCTU

Introduction

Bureau Veritas has been engaged to provide in-
dependent assurance services to BAT Russia with
regard to its social reporting, including verification
of the Social Report 20062007 (hereinafter “So-
cial Report”). The preparation of the Social Report
and its content is the responsibility of BAT Russia.
The responsibility of Bureau Veritas is to provide
assurance of the Social Report of BAT Russia as
part of the assignment. We do not undertake any
responsibility for any other assurance or toward
any third parties.

AA1000 Assurance Standard (3HaunMmMocTb
npeacrasaeHHon nHpopmaumu, NonHota
npeacrasneHHon nHopmaummn, Pearnposa-
HMe KOMMaHMM Ha 3anpochbl 3anHTePecoBaH-
HbIX CTOPOH).

2 [lpepnoctaBuTb TPU YPOBHSA 3aBepeHnNs
nHpopmauunm B OTyete: NPOABUHYTHIN,
CTaHAapPTHbIN, 6a30BbIN.

3 OueHUTb COOTBETCTBME NPOLLeCCa COLManIbHOM
OT4eTHOCTU TpeboBaHmam ctaHaapTa AA1000.

4 [NpyMeHnTb ANA 3aBEPEHUS NPUHLMMbI
n npoueaypbl MexayHapoAHOro CTaH-
JapTa Ha AeAaTe/IbHOCTb MO 3aBEPEHMUI0
International Standard On Assurance
Engagement ISAE-3000.

Mpwu Bepupukaunm OTyeTa yuntbiBanacb
nHpopmauus, onyb61MKoBaHHaa Ha Koprnopa-
TUBHOM CalTe KOMNaHUM www.batrussia.ru.

INDEPENDENT ASSURANCE STATEMENT

SOCIAL REPORTING

Assurance Criteria and Principles

1 To provide assurance of the Social Report based
on the AA1000 Assurance Standard principles
(Materiality, Completeness, and Responsiveness).

2 To provide three levels of assurance: advanced,
standard, and basic (see Appendix to the Statement).

3 To assess compliance of the social reporting
process with the AA1000 Standards.

4 To provide assurance based on principles and
procedures of the International Standard On
Assurance Engagement ISAE-3000.

In the course of verification of the Social Report
we took into consideration information pub-
lished on the company’s corporate website
www.batrussia.ru.



BbinosiHeHHble paGoThl

>

lpoBenn NHTEpPBbLIO C PyKOBOACTBOM,
MeHexepamu 1 cneymanmcramm

«BAT Poccusi», 4ToObl paclwmpuTb npea-
CTaBJ/iIeHVEe O NMPUBEPXEHHOCTN KOMMaHUN
NpUHLMNaM COLNabHON OTBETCTBEHHOC-
TN, peannsyemMbiM B NPOU3BOACTBEHHOMN
chepe, B NpUPOLOOXPaHHON AeAaTeIbHOC-
Tn, BO B3aUMOAENCTBUM C OOl ecTBOM,
Hace/leHMeM PermMoHoB NPUCYTCTBUSA

“ nepcoHanom.

OueHunu nopxon «bAT Poccua» k BoBieve-
HUIO 1 y4eTy MHEHWUI 1 OXMNAAHWI 3anH-
TepeCcoBaHHbIX CTOPOH MyTeM MoceLLeHNs
KOHCYy/IbTaLui ¢ noTpebutenamm TabadHbix
nsgenunii B Mockse, Hosocnbupcke, NMepmu
n Qunanoros 1 n 2 c npeacTaBuTeNnaIMun
obuectBeHHoCcTn B Mockse, CaHkT-leTep-
6ypre, Capatose.

Scope of Work

>

Interviews with the Top Team, manage-
ment and employees of BAT Russia to get

a better understanding of the company’s
commitment to the principles of corporate
social responsibility in areas such as opera-
tions, environmental protection, stakeholder
engagement, relations with local community
and employees.

Evaluation of BAT Russia approach toward
engagement with stakeholders and of the
company’s response to stakeholder expecta-
tions by way of attending consumer dialogues
in Moscow, Novosibirsk, Perm and Dialogues
1 and 2 with stakeholders which took place in
Moscow, Saint Petersburg and Saratov.

M3yunnn pesynbTtaTbl ayANTOB MHTErPUPO-
BAHHOW CUCTEMbl MEHEIXXMEeHTa KayecTBa,
OXpaHbl TPyAa 1 OKpy>KaloLwen cpefibl Ha
COOTBETCTBME MexAyHapoAaHbIM CTaHAaap-
Tam 1SO 9001, 1ISO 14001, OHSAS 18001.
lposenu koHCcyAbTaLMKM € NpeacTaBuTeN -
MU 3aMHTEPECOBAHHbIX CTOPOH C Lie/bio U3y-
YeHUA X MHEHWSA O NpoLiecce CoLnaibHON
OTYETHOCTM KOMMaHUN 1 ANs BbIGOPOYHOM
NPOBEPKN JOCTOBEPHOCTU MHPOPMaLUK

0 npotiecce.

[Mposepunn ncnonbsyemole B «bAT Poccunsa»
npotieccol cbopa, 06paboTkn, LOKYyMeH-
TMpPOBaHMs, Nepejayn, aHannsa, otbopa

N KOHCONMAALUMN JaHHbIX, NOANeXaLMX
BK/ItoYeHMto B OTyeT.

Mposepunan BbIGOPKY BKIOYEHHbIX B OTHeT
3aABJ/IEHNIN N AAHHbIX O MPON3BOACTBEHHOM
LeATe/IbHOCTY, yNpaB/eHUM NepcoHanom,
obecnevyeHN NPOMbILLIEHHOM

Review of the audit results of BAT Russia’s
integrated quality and EHS management
system to verify compliance with the inter-
national standards ISO 9001, ISO 14001,
OHSAS 18001.

Discussion with stakeholders to learn their
opinion of the social reporting process of the
company and verify its validity.

Analysis of processes used by BAT Russia
for gathering, processing, recording, shar-
ing, analyzing, selecting and consolidating
information to be included in the Social
Report.

Analysis of samples of statements and
information on manufacturing, HR manage-
ment, EHS, investment in social programmes
included in the Social Report.

BUREAU
VERITAS




CouuanbHbin otyeTr 2006-2007

6e30MacHOCTN, OXpaHe TPyAa N OKpY>KaloLLen

cpefbl, UHBECTULIMAX B COLMAJIbHbIE NPO-
rpammbi.

Mpoananusmposanu BbIGOPKY AaHHbIX CMU
1 ony6/IMKOBaHHbIe 3asiBJIEHNS TPETbUX JINLY,

B OTHOLLEHUW NpuBepxKeHHOCTN «bAT Poccms»
ee MUCCUN U LIeHHOCTAM B 06nacTu couma-
JNIbHOV OTBETCTBEHHOCTU B KayecTBe pede-
peHumnin Ana npoBepkn 060CHOBAHHOCTU
3anaBneHnn B OTyete.

Mpoananusmnposanu OT4eT M MHPOPMaL IO
006 3KOHOMWYECKMX, IKOSIOMMHYECKNX 1 CoLma-
JIbHbIX aCneKkTax AesTe/IbHOCTU KOMMNaHuu,
ony61MKOBaHHYI0 Ha KOpMopaTUBHOM caiTe
«bAT Poccusa», Ha COOTBETCTBUE NPUHLUNAM
ctaHaapTta AAT000AS.

OueHnnn cooTBeTCTBME MpoLiecca couunab-
HOW OTY4ETHOCTM TpeboBaHMAM CTaHAapTa
AAT000 ¢ ncnonb3oBaHNeEM ayaUTOPCKOWN
mMeTtoankm «bropo Beputac» VeriSEAARO.

Verification of samples of media reviews
and statements of third parties regarding
BAT Russia’s commitment to its Vision and
values in social reporting as references to
verify the validity of statements included in
the Social Report.

Analysis of the Report and information on
company economic, environmental and so-
cial performance published on the corpo-
rate website to verify their compliance with
AATOOOAS Standards.

Analysis of compliance of the social reporting
process with the AA1000 Assurance Stand-
ards through the Bureau Veritas assessment
tool VeriSEAARO.

Verification of availability of the Social Report
to all stakeholders and feedback tools.

> [poBepuan AOCTYNHOCTb COLMaNnbHOMO
oTyeTa A/1A BCEX 3aMHTEPeCOBaHHbIX CTOPOH
n Gopm obpaTHOM CBA3N.

Orpauul-leuml 3aBepeHun

> 3aBepeHue orpaHNYeHO BpeMeHHbIMU
pamKamMu TeKyLLero Lnkia oT4ETHOCTH
2006-2007 ronos, 3a nckntoyeHnem OTyeTa
0 BbIMOJIHEHNN 06513aTeNIbCTB LUK/Ia OTHET-
HocTn 2004—-2005 ropnos.

> 3aBepeHue He y4nTbIBasO 3asiBIeHNS,
BblpaxatoLine MHeHns, yoexaeHns nnm
HamepeHusa «bAT Poccma» npeanpuHaTbL
Kakune-nnbo genictema B Gyayuiem.

> 3aBepeHue He BK/II0Yaso OLLeHKY COOTBETCT-
B1a OTyeTa pekoMeHJaLMAaM Mo OT4eT-
HocTu GRI-G3 (Global Reporting Initiative
Sustainability Reporting Guidelines).

Exclusions from the Scope of Work

> Activities outside the current social report-
ing period of 2006—-2007 with the excep-
tion of the Report on Fulfilment of the
Commitments Assumed by BAT Russia as
a Result of the Social Reporting Process in
2004-2005.

> Statements expressing opinions, beliefs or
intentions of BAT Russia to perform certain
activities in future.

> Analysis of compliance of the Social Report

with Global Reporting Initiative Sustainability
Reporting Guidelines GRI-G3.



YposeHb 3aBepeHUn

Mbl 0CO3HaeM, 4TO OCyLLeCTB/I@HHAsA HaMu
BbIOOpOYHasn nposepka MHPopmaunm B Otuete
obecrneynBaeT MeHbLLNN yPOBEHb FrapaHTUi
[LNA 3aBepeHns, 4HeM NoJiHasA NpoBepka Bcex
faHHbIX. [lpMMeHeHre orpaHNUYeHHOro ypoBHS
3aBepeHuns NpeayCMOTPEHO MeXAyHapOAHbIM
CTaHJapTOM Ha AeATe/IbHOCTb M0 3aBePeHuIo
ISAE-3000. B coeli paboTe Mbl noniarannch

Ha NpefoCTaB/IEHHYI0 MO HallemMy 3anpocy
noATBEpPXAaloLLylo MHPOPMALINIO, Ha JaHHble
13 AOCTYMHbIX NCTOYHNKOB M Ha aHanTnyec-
Kne meToabl noATBepxAeHuA. Mbl nonaraem,
YTO AaHHble, cobpaHHbIe B Mpolecce paboThl,
ABNAIOTCA JOCTAaTO4HOM OCHOBOW AN GopMu-
pOBaHUS HalLNX BbIBOJOB B OTHOLUEHUM KaxX-
poro n3 npuHuyunos AATO00AS (3HauMMoCTb,
MonHoTa, PearnpoBaHue).

Level of Assurance

We recognise that verification of data samples
from the Social Report provides a lower level

of guarantees for assurance as opposed to
complete verification of all information. Limited
assurance level is stipulated by the International
Standard on Assurance Engagement ISAE-3000.
During the assurance process we have relied

on information provided to us by BAT Russia’s
management, on public domain informa-

tion and on analytical assurance methods. We
believe that data collected in the course of this
assurance process provides a sufficient founda-
tion for our conclusions with regard to each of
the AATOO0OAS Principles (Materiality, Complete-
ness, and Responsiveness).

Hawe MHeHuMe

> OTtyeT B LLE/IOM aeKBaTHO OTpaXaeT OCHOB-
Hyto feaTenbHOCTb «BAT Poccus» B cpepe kop-
NnopaTUBHON COLMa/IbHON OTBETCTBEHHOCTU.

> OTyeT N3noXeH B AICHOM M NOHATHON pop-
Me, OH 00beKkTMBeH 1 MHPOPMAaTHBEH.

> WNnupopmauma B OTyeTe B 3HaUMTENIbHOW CTere-
HY oTBeYaeT NpuHUmnam craHaapTta AATO00AS.

> PeanunsoBaHHbLIN NPOLECC COLMANTBHON
OTYETHOCTU B Li€/IOM COOTBETCTBYET OCHOB-
HbIM TpeboBaHuAm ctaHpaapTa AA1000.

> «bAT Poccms» umeeT MHCTPYMEHTbI MeHeaX-
MEHTa, No3Bo/foLMe NAeHTUPULNPOBATL
CyLeCTBeHHbIe COLMabHbIe, 3KO0rnyec-
K1e 1 coumanbHble acnekTbl AeATe/IbHOCTH,
ynpas/ifaTb OTHOCALWMMUCA K HUM npoLecca-
MU, onpeaensiTb OXUAAHUA 3aMHTEPEeCOBaH-
HbIX CTOPOH B OTHOLUEHWW 3TUX aCNeKToB
M pearmpoBaTtb Ha HUX.

Our Opinion

> This Social Report as a whole provides an
adequate representation of BAT Russia’s key
activities concerning corporate social respon-
sibility.

> This Social Report is presented in a clear and
comprehensive form and is informative.

> Information in the Social Report complies with
AAT000AS Standards to a significant degree.

> The social reporting process on the whole
complies with AAT000 Standards.

> BAT Russia has the capability to identify
material social and environmental issues, to
manage related processes, to understand
stakeholder expectations related to those
issues and respond to them.

6. Hesasucumoe ayamTopckoe 3akniodeHe «biopo Beputac CepTudmkeiiH Pycb»
N0 3aBePEHMNIO COLNANbHON OTYETHOCTU
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CooTBetrcTBMe OTUeTa
npuHyunam AA1000AS

3HauMmMocCTb MHGopmaLUn

> 3a ncK/oyYeHneM CBOAHbIX JaHHbIX O MaaTe-
Xax rocyAapcTBy U MHBECTULIMAX B CO0D-
wectBo (GRI-G3: EC1, EC8), Mbl He MOXeM
Ha3BaTb HY OJJHOTO CyLLeCTBEHHOrO acrnekTa
coumanbHOM OTYETHOCTU, KOTOPbIN Obin Obl
ynyLieH MeHeJXMeHTOM KOMMaHuu npu
cocTtaBneHun OTyeTa AN He060CHOBaAHHO
WCKJTIOYEH 13 OTYETHOCTMW.

> OtyeT nyb6nunKyeT OTBETHI 1 0653aTeNbCTBA
«bAT Poccusa» no npeasoxeHnam 3anHTe-
pecoBaHHbIX CTOPOH, BblCKa3aHHbIM B XO[e
TeKyLLero LmKkaa OT4eTHOCTL.

> OTyeT conepXUT OLLeHKY BblINMOJIHEHUS
ob6a3aTenbcTB «BAT Poccma» no npeanoxe-
HUAM 3aVHTepPeCOBaHHbIX CTOPOH, BblCKa-

Compliance of the Social Report
with the AA1000AS Principles

Materiality

> With the exception of consolidated informa-
tion on payments to governmental budgets
and company investment (GRI-G3: EC1, EC8),
we cannot name a single material aspect of
the social reporting process which has been
omitted by company management in the
Social Report or which has been unfoundedly
excluded from the social reporting process.

> The Report contains detailed responses and
commitments made by BAT Russia concern-
ing expectations expressed during the cur-
rent social reporting cycle.

3aHHbIX B pamKax npeablayLLero Lukia
OTYETHOCTW.

OTtueT NnpnBOANT MHPOPMaLMIO O paae
CyLLLeCTBEHHbIX MOKa3aTesieil pesyibTaTuB-
HocTu B TepmmHax GRI-G3.

NHdpopmauus, npeacrasneHHas B OTueTte

1 Ha KOPNopaTUBHOM caliTe, 3Ha4MMa A
3aMHTepPeCOBaHHbIX CTOPOH 1 MOXeT MOB/N-
ATb Ha ux OyAyLine pelleHns 1N noBeaeHne
B OTHOLUEHUN KOMMNaHUW.

MonHoTa nHpopmaunn

>

v

Mbl He 0OHapyXnau kaknx-nnbo ynyLie-
HWIA, KOTOPble MO/ Gbl MOBANATH Ha
NONIHOTY packpbiTua B OTyeTe UHPopMa-
LMK 0 BbIOpaHHbIX MOKa3aTessx pe3ysbTa-
TUBHOCTWU.

OT1yeT npeacTaBaseT NoapobHbIN 0630p
NpeAnoXeHU 3anHTepecoBaHHbIX CTOPOH

The Report contains assessment of the fulfilment
of commitments assumed by BAT Russia as a
result of expectations expressed by stakeholders
during the previous cycle of social reporting.
The Report includes information on certain
significant performance results in the terms
of GRI-G3.

Information which is included in the Report and
available on the corporate website is meaning-
ful for stakeholders and can impact their future
decisions and attitude toward the company.

Completeness

> We have not discovered any defaults that

could impact completeness of information
on selected performance indicators.



1 OTBETOB Ha HNX KOMMaHWM, BbICKa3aHHbIX
N JOKYMEHTUPOBAHHbIX B XO€e AeCATU cec-
cvin nanoros 1 mn 2.

OTyeT coaepxunT NoapobHY0 NHGop-
MaLMio O CyLLLeCTBEHHbIX 418 KOMMaHUn
nokasatenax pesyabTatusHoctn GRI

B 06/1aCTV 3KONIOTNM, OXPaHbl Tpy/Ja 1 pas-
BUTUA NepcoHana.

OTyeT BK/IOYAET OLEHKY COOTBETCTBUSA
3aKOHOJaTe/IbHbIM U APYrM TpeboBaHMAM,
OTHOCALLMMCA K NPOAYKLINN, MAPKETUHTY

N oxpaHe OKpyKaloLLen cpeapbl.

Mbl cunTaem, 4To NepBUYHbIE AaHHbIe
npeanpusatun «<bAT Poccus» 6binn npa-
BWNbHO 06be,CI,VIHEHbI n npeacrtaB/ieHbl

B OTueTe.

OTyYeT HenoJsIoH B OTHOLLEHUN NpeacTaB-
NeHHON nHOPMaLMM O KOHCY IbTaLMaAX

C noTpebuTtenammn TabadyHol NPOAyKLUN.

The Report provides a complete overview of
stakeholder expectations and of the com-
pany’s responses articulated and recorded
during 10 sessions of Dialogues 1 and 2.
The Report contains full information on

GRI performance indicators for EH&S and
employee development which serve as a
benchmark for the company.

The Report includes an assessment of com-
pliance with legal and other requirements for
production, marketing and environmental
protection.

We believe that information about BAT Rus-
sia’s activities was properly compiled and
presented in the Report.

The Report is incomplete as regards informa-
tion on consumer dialogues.

PearvipoBaHue Ha 3anpochbl 3aMHTEPECOBaHHbIX
CTOPOH

Ham HensBecTHbI 061aCcTh, KOTOPbIE MOMIN
Obl ObITb, HO He GblNK packpbiThl B OTyeTe,
B KOTOPbIX KOMMNaHWs Gblna 6bl HecnocobHa
pearnpoBaTb Ha 060CHOBaHHbIE 3aNpPoChl
3aMHTepecoBaHHbIX CTOPOH.
lpoaeMOHCTpMpPOBaHO NpoBeAeHneM
Ownanora 2 (2007 roa) ¢ 3auHTepecoBaHHbI-
MU CTOPOHAMMU C Lie/iblo NpeacTaBUTb OTBET
KOMMNaHMW Ha NPeanoXeHWs, BbiCKa3aHHble
B xoae Auanora 1 (2006 ropn).

OTpaxeHo B 27 coumanbHbix 06sA3aTesb-
cTBax komnaHum Ha 2007-2008 roael,
NPUHATBIX MO NPeAOXEHNAM 3auHTepeco-
BaHHbIX CTOPOH.

OTpaxeHo B apryMeHTUPOBaHHbIX pa3bsc-
HEHWUAX KOMMaHWN B OTHOLIEHUWN Npeaso-
XeHUN 3anHTepecoBaHHbIX CTOPOH,

Responsiveness

>

We are aware of certain areas that could have
been but were not included into the Report,
which the company would have been inca-
pable of responding to in reply to reasonable
stakeholder expectations.

Responsiveness has been demonstrated by
conducting Dialogue 2 (2007) with stake-
holders in order to present the company’s
response to expectations articulated during
Dialogue 1 (2006).

Responsiveness has been reflected in 27 so-
cial commitments accepted by the company
for 2007—2008 following expectations voiced
by stakeholders.

Responsiveness has been shown through sub-

6. Hesasucumoe ayamTopckoe 3akniodeHe «biopo Beputac CepTudmkeiiH Pycb»
N0 3aBePEHMNIO COLNANbHON OTYETHOCTU
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MO KOTOPbIM KOMMaHWs He MOXeT MPUHSATb
coumanbHblx 06s3aTenbCTB. OTMEUEHO, YTO
no psAy NPeasokXeHN MeponpusaTUs yxe
npoBeAeHbl UV MPOBOAATCS.

> Pe3slomMupoBaHO B 0630pax BbIMOJIHEHUS
coumasbHbix 00653aTeIbCTB KOMMAHWMK,
NPUHATBIX B MEPBOM, BTOPOM U TPETbEM
LiMKIax OTYETHOCTH.

OueHka COOTBETCTBUSA MpoLiecca TpeboBaHUAM
ctaHpaapTta AA1000

B xope yeTBepTOro LMkIa coumasbHON oTHeT-
HOCTU nony4ynnu p,aaneﬁLuee pa3BuTHE BCE
npeaycMoTpeHHble ctaHaapTom AAT1000 warn
npouecca counanbHon otyeTHocTn. CornacHo
oueHke no metoaunke VeriSEAARO, cTteneHb
COOTBETCTBUA CTaHAAPTY Oblsia BbICOKOM

Ha KaxAoM ware (CM. aMarpammy) 1 cocTaBu-
na B cpegHem 94%.

stantiated explanations made by the company
concerning those stakeholder expectations
toward which the company is unable to make a
commitment. It has been noted that certain ex-
pectations are already being answered through
events already conducted or being conducted.

> Responsiveness has been summarised in the
company’s reports on fulfilment of commit-
ments assumed as a result of Cycles 1, 2 and
3 of the Social Reporting process.

Assessment of Compliance with AA1000

In the course of Cycle 4 of social reporting all
the steps of the Social Reporting process as
envisaged by AAT000 were further developed.
According to the assessment made using the

O6nacTv panbHenLwero pasBnTUS CoLMabHOM
OTYETHOCTHU

> BHepapeHue pekomeHaauun Pykosoactsa
GRI no otyeTHOCTM B 06/1aCTU YCTONYNBOIO
pasBuTus.

> Pa3paboTka n BHeapeHUe CTPYKTYpUpoO-
BAHHOW CUCTEMbI MEeHe/XXMeHTa B3anmo-
NeNnCcTBMA C 3aMHTepecoBaHHbLIMU CTO-
pOHaMu B COOTBETCTBUM CO CTaHAAPTOM
AAT00OSES (Stakeholder Engagement
Standard 2005).

VeriSEAARO tool, compliance with the Stand-
ards was high at each step (see diagram below)
and was 94% on average.

Areas for Further Development of Social Reporting

> Implementation of GRI Sustainability Report-
ing Guidelines.

> Development and implementation of
a structured management system for
stakeholder relations in compliance with
AATOO0OSES (Stakeholder Engagement
Standard 2005).



Warmn

Mnaunposanne

1 OnpeneneHne 06a3aTeNbCTB U YNPABAEHYECKUX MPOLEAYP
2 UpeHTupukaums npeactasutesen obLecTBeHHOCTH

3 Onpenenenvie/nepecmMoTp LieHHOCTeH

OryeTHOCTH

4 VipeHTUuKaALMA aKTYAIbHBIX BOMPOCOB

5 Onpepenerne pamok npouecca

6 YCTaHoBJIeHMe HANKATOPOB

7 C6op nHpopmaummn

8 AHanus nHpopmaumm, NOCTAHOBKA Lieseii n paspaboTka
N/10Ha yCOBepLUEeHCTBOBAHUSA feATe/IbHOCTU

MoaroToska oTueTa n nposeaeHue ayanTa

9 [logroToBka oT4yeTa

10 AyauTtopckuii oTyer

11 PacnipoctpaHeHune oTyeTa u cbop KOMMeHTapues

BHepapeHne coynanibHOV OTYETHOCTU B NOBCEAHEBHYIO
NpaKkTUKy opranmsaymmn

12 PaspaboTka v BHeapeHue npoLeayp

Steps

Planning

1 Establish commitments and governance procedures
2 [dentify stakeholders

3 Define / review values

Accounting

4 Identify issues

5 Determine process scope

6 Identify indicators

7 Collect information

8 Analyse information, set targets and develop improvement plan

Auditing and Reporting

9 Prepare report

10 Audit report

11 Communicate report and obtain feedback

Embedding
12 Establish and embed systems

LWarn npounecca AA1000

CootsercTBue CpenHuii npoLieHT cooTeTcTBnA 94%

no waram
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AA1000 process steps

Compliance by steps Average compliance 94%
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CreneHb cOOTBETCTBUS
craHaapTy AA1000

Degree of compliance
with AA1000
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3anasnenune «bropo Bepurac Ceptudm-
KellWH» 0 He3aBUCUMOCTH, HeNnpeAB3ATOC-
TV U KOMNETEHTHOCTHU

«btopo Beputac CeptudukelillH» — 3To HesaBUCUMan
npogeccroHasibHas TpaHCHaLIMOHaIbHas KoMna-
HUA, CNeLanm3npyoLLasca Ha NpeJoCTaBneHn
ycnyr B 0611aCTv akkpeAUTOBAHHOW cepTuduKaLmm
Pa3INYHbBIX CUCTEM MeHekKMeHTa (B YaCTHOCTY,
CUCTeM MeHeKMeHTa KauyecTsa, NpodpeccnoHanbHO-
ro 340p0BbA 1 6e30MaCHOCTU, MPUPOAOOXPAHHOM
[lesTeNbHOCTH, COLIManbHO OTBETCTBEHHOCTU 1 Ap.).
«btopo Beputac CeptudpukeniuH» seget
[leATeNIbHOCTb BO BCEX CBOWUX MOApPa3AeNeHNAX
B COOTBETCTBUN C DTUYECKUM KOAEeKCOM. Bce
€ro COTPYAHUKN NPUAEPXKMBAIOTCA BbICOKMX
3TUYEeCKUX CTaHAapPTOB B NOBCeAHeBHOW paboTe
1 npuaaraloT Bce Heo6XoAnMble YCUNS, YTOObI
n3bexaTb KOHPINMKTa MHTEPECOB.
«btopo Beputac CepTrdukeniuH» nMeeT KOMaH-
[ly ay AUTOPOB, CUCTEMATMYECKMN BbIMOHSAIOLLMX

Bureau Veritas Statement of Independ-
ence, Impartiality and Competence

Bureau Veritas Certification is an independent
professional international company that specializes
in providing services in accredited certification of
various management systems (in particular quality,
health and safety, environment, social responsibility
management and other).

Bureau Veritas Certification has implemented a
Code of Ethics throughout the organisation which
is intended to ensure that all its staff maintain high
ethical standards in their day-to-day business activi-
ties. All employees in the organization are particu-
larly vigilant in the prevention of conflict of interest.

Bureau Veritas Certification team of auditors pro-
vide regular assurance services and have extensive

YC/yr1 M0 3aBePeHIIO COLLMabHbIX OTHETOB 1 00-
NapaloLLmx oGLUNPHBIM OMbITOM B 06/1aCTV OLIEHKM
COOTBETCTBMA MHGOPMALIMM, CUCTEM W NMPOLLECCOB
B 06/1aCTV Ka4ecTBa, OXpaHbl TPY/a, NPOMBbILLIEH-
How 6e30MacHOCTK, KOO 1 COLMAsTIbHON
OTBETCTBEHHOCTU. Bce OHM XOpOLLIO 3HAKOMbI C JTy4LLINM
MVPOBbIM OMbITOM B 06/1aCTN ayAMTa U OLIEHKM COOT-
BETCTBUSA KOPIOPATUBHOMN COLIMAIbHON OTHETHOCTY.
«biopo Beputac Ceptudukeniin» opuuma-
JIbHO 3asBJ/IsieT, YTO HacTosLee 3ak/lo4eHne
npeacTaBafeT He3aBUCUMYIO OLLeHKY coLab-
Horo ayauTopa (ayauT «TPeTbel» CTOPOHbI).
«btopo Beputac CepTudpukeniH» He umeet
HUKaKNX 3HaYNMbIX 1 KOMMEPYECKUX MHTepecoB
B AeaTenbHOCTU «bAT Poccus», 3a nckntoyeHrnem
npefocTaB/eHHbIX YC/IyT MO 3aBePeHuto.

3A0 «biopo Beputac CeptngukeriiuH Pyce»
19 nons 2007 r.
Benywmii Ayautop, K.T.H. JleoHna AckmH

experience in verifying information and compliance
of quality, health and safety, environmental and
social responsibility systems and processes. They

all are well familiar with best practices in corporate
responsibility reporting and assurance.

Bureau Veritas Certification testifies that this
Assurance Statement contains an independent
evaluation by a social assuror (third party assur-
ance). Bureau Veritas Certification has no commer-
cial or other significant interest in the operation of
BAT Russia aside from assurance services.

CJSC Bureau Veritas Certification Rus
19 July, 2007

Leonid Yaskin

Senior Auditor, Doctor of Science



Mpunoxenne:

Tpwv ypoBHS 3aBepeHuUst LOCTOBEPHOCTH
uHpopmauum B OTyeTe 1 UCMO/b30BaHHbIE
CUMBOJIbI:

@ nNpoasuHyTHIt ypoBenb: OTHOCKTCSA

K HGOpMaLMK, OTpaxatoLwen NpoLecch

1N MeponpuaTna, NPOBeAeHHble B COOTBETC-
TBUK € TpebosaHnamun CtaHaapTa AAT000,
noAKpenaeHHOW HeobxoANMbIMU CBUAe-
TeNbCTBaMU, B TOM YKC/e MOSyYeHHbIMU

npwu nocelieHnn ayamtopom Jlnanoros komna-
HUW C 3aMHTEPeCOBaHHbIMN CTOPOHAMMW.

@ CranpapTHbIit ypoBeHb: OTHOCUTCS

K nHGopMaLmn, AeMOHCTPUPYIOLLEen aeaTeb-
HOCTb KOMMAHUM B COOTBETCTBUM C ee OCHOB-
HbIMU Y6exaeHnamMmn, NoaKpeneHHON Heoo-
XOAUMBIMU AAHHbIMU, COBPaHHBIMU NyTem
3anpoca Wi NHOW ayANTOPCKON MEeTOAUKN.

Appendix:

Three levels of assurance for Social Report infor-
mation and symbols used:

@ Advanced assurance: Applies to informa-
tion that reflects processes and events conducted
in accordance with the AA1000 Standards and
supported by the requisite evidence, including
evidence obtained by the assuror during dia-
logues between the company and stakeholders.

@ standard assurance: Applies to informa-
tion that demonstrates the company’s opera-
tion in accordance with its Core Beliefs and
supported by the requisite evidence gathered
through enquiry or other assurance tools.

() Ba30Bbiit ypoBeHb: OTHOCUTCS K YUC/IO-
BbIM [laHHbIM U OTAe/IbHbIM NprMepam, A0-
CTOBEPHOCTb KOTOPbIX MPOBEPeHa Ha OCHOBE
AOCTYMHbIX UCTOYHUKOB.

Hauano ¢parmeHTa TekcTa, cogepxaliero
BEPUPULIMPOBAHHYIO MHPOPMALNIO, OTMEYEHO
OAHWUM U3 BePUPUKALIMOHHBIX CUMBOJIOB, NPU-
Be/[leHHbIX Bbllle; KOHeL, pparmMeHTa 0603Ha4eH
3aKpblBatoLEen CKOOKON: .

() Basic assurance: Applies to statistical data
or specific examples whose validity has been
confirmed through available sources.

The beginning of a text fragment that contains
assured information is marked with one of the
assurance symbols explained above; the end
of such a fragment is marked with a closing
symbol: .

6. Hesasucumoe ayamTopckoe 3akniodeHe «biopo Beputac CepTudmkeiiH Pycb»

MO 3aBepPeHUIo coLuasibHON OTYETHOCTU

N
F
F
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[JTABA 7
NMPUJTOXEHNA

Mpunoxenue 1
@ Cnucok yuactHukos

> Accoumnaums npoussoguTtener TabauHom
npoaykumnn «Tabaknpom»

> bantunckas tamoxHa Cesepo-3anagHoro
TaMoxeHHoro ynpasaeHns PenepanbHoi
TaMOXeHHOW cnyx0bl PO

> [naBHoe ynpasneHne no 60pbbe ¢ KOHTpabaH-
novi ®efepanbHOV TaMOXEHHOW CyXObl PO

> lopopackon LeHTp MeanLIMHCKOM npodunak-
Tnkun CaHkT-lNeTepOypra

> TocypapctBeHHas [lyma ®enepanbHoOro
CobpaHusa PO

> TlocypapcreeHHas nHcnekuuns Tpyaa B Capa-
TOoBCKOM 06/1aCTK

> [pynna komnaHwuii Vatel

> [naBHOe ynpaBneHne BHYTPEHHUX Aen no
CapartoBckor ob6nactu

> [lenapTaMeHT rocyjapCTBEHHOrO peryampo-

Appendix 1
@ List of participants

> Tabakprom Association of Tobacco Products
Manufacturers

> Baltic Division of the North-West Customs
Administration (Federal Customs Service of the
Russian Federation)

> Head Department for Anti-illicit Trade of
the Federal Customs Service of the Russian
Federation

> Saint Petersburg City Centre for Medical

Prevention

State Duma of the Russian Federal Assembly

State Labour Inspectorate in the Saratov Region

“Vatel” Group

Central Administration of the Internal Affairs

for the Saratov Region

v VvV v v

BaHWA B 3KOHOMMKe MUHNCTEPCTBa 3KOHO-
MUWYECKOro pasBuTMA 1 Toprosaun PO
[lenapTameHT rocyJapCTBEHHOTO PeryMpoBaHus
BHELLHETOProBol AesiTeNlbHOCTU MUHUCTepCTBa
3KOHOMMYECKOro pPasBUTUS 1 Toprosav PO
[lenapTamMeHT MON0AeXHON MOANTUKY,
BOCMUTAHUA N COLNA/IbHOM 3alUTbl AETEN
MwuHucTepcTBa o6pasoBaHua 1 Haykn PO
[lenapTameHT HayKu 1 MPOMbILLJIEHHOWN
nonuTtuku MpasutenbcTsa MockBbl
[lenapTameHT couuanbHO NOAUTUKN U TPY-
[OBbIX OTHOLLEHWIA Poccuiickoro cotosa
NPOMBILLIEHHMKOB U NpeAnpuHMMaTenen
XKunbLbl JOMOB, PaCMONOXEHHbIX PALOM

c pabpukon «bAT-CT®» (CapaToB)
XXnnuiHo-cTponTebHbIN KoonepaTus
«Cepn 1 monoT» (Capatos)

Komuccmsa no nenam HecoBeplueHHONET-
HUX 1 3almTe nx npas npu MNpaBuTenbcTee
CapatoBckon obnactu

Department for Enforcement of Economic
Regulations (Russian Ministry of Economic
Development and Trade)

Department for Enforcement of Foreign
Trade Regulations (Russian Ministry of
Economic Development and Trade)
Department of Youth Policy and the Welfare
and Advancement of Children (Russian
Ministry of Education and Science)

Moscow City Government Department for
Science and Industrial Policy

Russian Union of Industrialists and Entrepreneurs,
Social Policy and Labour Relations Department
Residents of buildings adjacent to BAT-STF
factory (Saratov)

“Serp i Molot” Construction Cooperative for
Residential Premises (Saratov)



Komuccuna Coseta ®enepaumn ®epepans-
Horo Co6paHusa PO no mexayHapoaHOMY
TEXHUYECKOMY U FyMaHUTapHOMY COTpPYA-
HU4YecTBy

KomuTeT coumanbHoOM 3aLMTbl HaceeHNs
CapatoBa MuHUCTepCTBa 3/, paBOOXPaHeHNS
n coymanbHon noaaepxkm CapatoBckon
obnactu

KomuteT locynapcreeHHOM [lymbl
®epepansHoro CobpaHus PO

no rpaxaaHckomy, yroloBHOMY,
ap6bUTpaxHOMY 1 MpoLeccyasbHOMY 3aKo-
HoJaTeNbCTBY

KomMuTeT 06LLeCTBEHHbIX CBA3EN U HALMO-
HanbHoW nonntuku Mpasutenscrea Capa-
TOBCKOM 06/1aCTH

KomuteT lNocynapcrseHHon [lymbl Oepepans-
Horo CobpaHus P® no arpapHbiM Bonpocam
KomuTteT no 3apaBooxpaHeHnto agMUHNUCT-
paumn CaHkT-lNeTepbypra

KomuteT no kynbType AAMUHUCTPaLnn
CapaTtoBa

KomuTeT no TpyAay n coumanbHOMy pasBu-
Tmio AamMunHuctpaumm CapaTtosa

KomuteT no Tpyay Munucrepcrsa 3apa-
BOOXPaAHEHMA 1 COLManbHOM NOAAEPXKKMN
CapatoBckoi obnactu

KomuTteT peknamsbl, nHpopmaumm n opopm-
neHuna Mocksbl [MpaButenbctBa MockBbl
MuHMCTEpPCTBO 34paBOOXPAHEHNS U CoLMa-
NbHOM nopaepxkn CapaToBckolr ob6nactu
MWHMCTEPCTBO NPOMBILLIIEHHOCTU U SHEp-
retukmn CapatoBckon obnactu

Mockosckas lopoackas lyma
MyHuumnnanbHbln CoBeT MyHULMNAIBHOTO
Ob6pasoBaHusa «Jlaxta-OnbrnHo» CaHkT-
MNeTepOypra

Hekommepueckoe napTHepcTBO «Mexperuo-
Ha/ibHasA JInra 3aWnTbl NOTPEOUTENbCKOrO
pblHKa»

Saratov Juvenile Delinquency Commission
(Saratov Regional Government)

Commission for International Technical and
Humanitarian Cooperation of the Federation
Council of the Federal Assembly

Committee for the Social Protection of
Saratov Residents (Saratov Regional Ministry
of Healthcare and Social Support)

State Duma Committee for Civil, Criminal,
Arbitration and Procedural Legislation

Public Relations and National Policy Committee
of the Government of Saratov Region
Committee for Agriculture of the State Duma
of the Russian Federal Assembly

Healthcare Committee of the Saint
Petersburg Administration

Committee for Culture of the Saratov City

Administration

Saratov Administration Committee for
Labour and Social Development

Committee for Labour of the Saratov Regional
Ministry of Healthcare and Social Support
Moscow City Government Committee for Adver-
tising, Information and Decoration of the City
Saratov Regional Ministry of Healthcare and
Social Support

Saratov Regional Ministry of Industries and
Power Industry

Moscow City Duma

Municipal Educational Council of the Lakhta-
Olgino Municipality (Saint Petersburg)
Interregional League for Consumer Market
Protection (Non-Profit Partnership)

“Your Choice” Public Council in Support of
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Hekommepyeckoe napTHepcTBO «ObLe-
CTBEHHbIN COBET B NOAAEPXKY MO3UTUBHOIO
pa3BuTMA MONOAEXWN «TBOW BbIGOP»
O6wectBeHHbIN coBeT CaHkT-lNeTepbypra
OO6uiecTBeHHbI coBeT Mo pekaame CaHKT-
MeTtepOypra v JleHnHrpaackon obnactu
O6uwectBo notpedbutenen CaHkT-MNeTepbyp-
ra n JleHnHrpaackon obnactu

000 «AsTOMaTTOPM»

00O «Csou B ropoge»
OnepaTtunBHO-po3bickHOe Glopo N2 6 MB/]
Poccnmn

®epepanbHas cnyxba no Haasopy B chepe
3aWmMTel Npas notpebuTteneli n 6narono-
Nyunsa yenoseka MnHucTepcTBa 34paBo-
OXpaHeHMA 1 coumanbHoro passutusa PO
(PocnoTtpebHazsop)

CaHkT-lNeTepbyprckas accoumnaLms Maaoro
OGu3Heca B cdpepe NoTpedbnTeNbCKOro pbiHKa
CaHkT-lNeTepbyprckas rocyfapcrBeHHas

the Positive Development of Youth

Saint Petersburg Public Council

Saint Petersburg and Leningrad Regional
Public Council for Advertising

Consumer Association of the Saint
Petersburg and Leningrad Region
“Automattorg” LLC

“Svoi v Gorode” LLC

Operational Search Bureau No. 6 of the
Russian Ministry of Internal Affairs of the
Russian Federation

Russian Trade and Sanitary Inspection

of the Ministry of Healthcare and Social
Development (Rospotrebnadzor)

Saint Petersburg Association of Consumer-
Oriented Small Businesses

Saint Petersburg State Pediatric Medical Academy

neamaTpuyeckas MeauLUnHCKasa akagemms
CaHkT-lNeTepbyprckas TOProBo-NpPoOMmbiLL-
NeHHas nanata

CaHkT-lMeTepbyprcknin rocy4apCcTBeHHbIN
WHCTUTYT NCUXOOrNM N COLMaNbHON
paboTbl

CankT-lNeTepOyprcknin MeANLIMHCKNN
MHGOPMaLMOHHO-aHA/IUTUYECKNI LLEHTP
Capartosckas o61acTHas ncmxmaTpuyeckas
6onbHuLa um. Ceaton Copun

CapatoBckas permoHasbHas obLecTseHHas
opraHusaLun TPe3BOCTU U 340POBbSA
CapaToBCKMI FrOCyAapCTBEHHBIN YHUBEPCH-
TeT um. H.I'. YepHbiwesckoro
CeBepo-3anagHoe TaMOXeHHOe yrpas/ieHne
®epepanbHON TaMOXeHHON clyx6bl PO
CeBepo-3anaaHbiii O6LLEeCTBEHHbI COBET
no npo6sieme NOAPOCTKOBOrO KypeHus
CoseT AnpekTopoB nNpeanpuaTnin OpyHsen-
ckoro parioHa CapaToBa

Saint Petersburg Chamber of Trade and Industry
Saint Petersburg State Institute of Psychology
and Social Activities

Saint Petersburg Medical Information and
Analysis Centre

Saratov Regional Psychiatric Clinic of Saint Sofia
Saratov Regional Public Organisation for
Abstinence and Health

The Chernyshevsky Saratov State University
North-West Customs Administration of the Fed-
eral Customs Service of the Russian Federation
North-West Public Council on the Problem of
Underage Smoking

Council of Directors of Enterprises located in
Saratov Frunzensky District
“Neftemash-SAPKON” company (Saratov)
Saratov Regional Union of Employers and



OAO «HedTtemalu-CAMNKOH» (CapaToB)
Colo3 ToBaponpownssoauTeneli n pabotoaa-
Teneni CapaToBckon obnactu
CryaneHuecknii coseT CaHkT-lNeTepOyprcko-
ro rocyAapCTBEHHOr0 MHCTUTYTa NCUXO/0-
rMn 1 coumnanbHoOm paboTsl

YnpassieHne oxpaHbl OKpYyXatoLern cpeabl
KomwuTteTa rocyaapcTBeHHOro akoaoruyec-
KOro KOHTPO/IA U NPUPOAOMNOJIb30BaHMA
CapatoBsckon obnactu

YnpaeneHue PocsgpaBHaz3opa no CaHkT-
MetepOypry n JleHnHrpaackom obnactu
YnpasneHune PocnotpebHaa3opa no Capa-
TOBCKOW obnactu

YnpasneHue TaMOXeHHOro COTpyAHNYeCTBa
®epepanbHON TaMOXEHHOW ClyxObl PO
YnpasfieHve NporpaMm passutua npeanpu-
ATWI NO BbIMYCKY TOBApPOB NOTPeBUTEIbCKOro
Ha3HaueHus [lenapTameHTa Hayku 1 MPOMBbILL-
NeHHon nonuTukm MNpasutenbcrea MockBbl

Manufacturers of Consumer Goods

Student Council of the Saint Petersburg State
Institute of Psychology and Social Support
Environmental Protection Administration of the
Saratov Regional Committee for State Environ-
mental Control and the Use of Natural Resources
Roszdravnadzor Administration for the Saint
Petersburg and Leningrad Region
Rospotrebnadzor Administration for the
Saratov Region

Administration for Customs Cooperation of
the Russian Federal Customs Service
Administration for Programmes to Develop
Producers of Consumer Goods (Moscow City
Government Department for Science and
Industrial Policy)

Psychology Department, Saint Petersburg

v vV Vv v v

v vV VvV v v

®akynbTeT ncuxonornm CaHkT-lMeTepbypr-
CKOrO roCyJapCTBEHHOr0 YHUBEpPCUTETa
®ry rHAN LieHTp npodurnakTuyeckom me-
AVLMHBI MUHUCTEPCTBa 3/l paBOOXPaHeHMS
n coumnanbHoro passutus PO

®epepauus pecTopaTopoB 1 OTe/IbEPOB
®oHp «MHCTUTYT 3KOHOMUMKM ropoa»
®oHp «KauecTBO XU3HM»

®oHp «CapaToBckas rybepHus»

®oHpa «LleHTp He3aBMCMMOWN NOTpebuTeb-
CKOW 3KCMepTU3bl»

®oHp coumanbHOro pasBUTKA U OXpaHbl
3n0poBbs «Dokyc-Meana»

LleHTpanbHas akum3Has TamoxHa Pepe-
pasibHOWN TaMOXeHHON cnyx6bl PO
OKCnepTHOe yrnpasneHne AAMUHUCTPaLUN
Mpe3npenTa PO

IOxxHoe TamoxeHHoe ynpasneHue Qepe-
pasbHOM TaMOXeHHOW CyxObl PO

State University

Preventive Medicine Centre (Federal State
Research Institution of the Russian Ministry of
Healthcare and Social Development)
Federation of Hotel and Restaurant Owners
Institute for Urban Economics Foundation
Quality of Life Foundation

Saratov District Foundation

Centre for Independent Consumer Expertise
Foundation

Focus-Media Foundation for Social
Development and Healthcare

Central Excise Customs Authority

Specialist Department of the Russian
Presidential Administration

Southern Customs Administration (Russian Federal
Customs Service of the Russian Federation) |

7. Npunoxerns
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UcToYHMKN:

1. ®enepabHebi 3aKOH
N2 87-03 o7 10
nions 2001 roaa
«O6 orpaHunyeHnmn
KypeHuns Tabaka».

2. Kopekc Poccunrickori
®epepauymm 06 aa-
MUHUCTPATNBHBIX
MpaBoOHApPyLLIEHUSIX.

Sources:

1. Federal Law #87
“On Resticting
Tobacco Smoking”
dated 10 July,
2001.

2. The Administrative
Code of the
Russian Federation.

Mpunoxenne 2

CnpaBKa 0 poCcCUIiCKOM 3aKOoHoAaTe lb-
CTBe, perynpyiouLemM KypeHue B o6uiect-
BEHHbIX MecTax

3akoHopatenbcTBo Poccuiickon Oepepaumm
yCTaHaB/IMBAET OrpaHNYeHMe Ha KypeHue
Tabaka B 00LecTBeHHbIX MecTax. CornacHo
®epepanbHomy 3akoHy N2 87-O3 ot 10 nionsa
2001 ropa (B nocneaHen pegakumm ot 26
nionsa 2006 roaa) «O6 orpaHu4eHUN KypeHus
Tabaka» KypeHue Tabaka 3anpeLiaercs:

> Ha pabouunx mecTax

> B rOpoOACKOM M NPUropoAHOM TpaHcnopTe,
Ha BO34yLUHOM TpaHCMopTe Npu NPOoAO/IXM-
Te/IbHOCTW MOoJieTa MeHee Tpex YacoB

> B 3aKPbITbIX CMOPTUBHbIX COOPYXEHNAX

> B OpraHm3sauusx 3apaBoOxpaHeHUs, opraHu-
3aUMAX KYNbTypbl, Ha TEPPUTOPUAX U B MO-
MelleHMAX 06pa3oBaTe/bHbIX OpraHn3aL i

Appendix 2

Summary of Russian legislation that
regulates smoking in public places

Russian law limits smoking tobacco in pub-
lic places. Federal Law #87 “On Restricting
Tobacco Smoking” dated 10 July, 2001 (final
edition of July 26, 2006) prohibits smoking in
the following locations:

> In workplaces

> On municipal and suburban public transport
and on air transport if the flight duration is
under 3 hours

> In enclosed sports facilities

> In healthcare and cultural facilities, on campuses
and in the buildings of educational institutions

> B MNOMeLleHUsIX, 3aHMMaeMbIX OpraHamu
rocyAapCTBEHHON BNlacTU, 38 UCK/IOYEHUEM
KypeHus Tabaka B crieLjuasibHO OTBEAEHHbIX
MecTax AN1a KypeHuns Tabaka.

OcHallleHne creunanbHO OTBEAeHHbIX MecT
Ans KypeHus Tabaka saBasieTcs 0653aHHOCTbIO
paboTtopatens.

HapyleHne TpeboBaHWn AaHHOMO 3akoHa
BJleyeT 3a cO60l NpuBIeYeHNe K aAMUHUCT-
paTUBHOI OTBETCTBEHHOCTU B COOTBETCTBUM
C 3aKOHOAATe/IbCTBOM.

> On premises where government authorities
are located (with the exception of areas
specially designated for smoking).

Employers are responsible for establishing
tobacco smoking areas.

Failure to comply with these legal require-
ments incurs responsibility according to law.



Mpunoxenne 3

Boiaepxkku n3s PamouHoOV KOHBEHLLUU MO
GopbGe npoTus TaGaka no teme «bopb6Ga
C He3aKOHHbIM 0G0POTOM TaGauHbIX U3-
Aenvn (koHTpaGaHAHanA U KOHTpadakT-
Has TaGauHas nNpoAyKLUA)»

Cratbs 15. He3akoHHas Toprosns TabauHbiMu
n3enaMu.

1. CTOpOHbI MPU3HAIOT, 4TO INKBMAALMA BCEX
dopm He3aKOHHOWN TOProsan TabayHbIMU 13-
LennamMu, BKtoYas KoHTpabaHy, HesakoHHoe
Npon3BOACTBO 1 NOALENKY, a Takxke paspa-
60TKa 1 OCyLLLeCTB/IEHNE COOTBETCTBYIOLLLErO
HaLMOHa/IbHOro 3aKOHOAATeNbCTBA, MOMUMO
Ccy6pernoHanbHbIX, PernoHasbHbIX U rnobdasb-
HbIX COrNaleHni, ABNAITCA HEOOXOANMbIMU
KOMMOHeHTamMun 60pbObl MPOTUB Tabaka.

2. Kaxpaa CTopoHa npuHMMaeT 1 oCyLecT-
BNAET 3QpPEKTUBHbIE 3aKOHOAATEIbHbIE,

NCMNOJIHUTE/IbHbIE, aIMUHUCTPATUBHbIE WU
MHble Mepbl 419 06ecrneyeHns Toro, YTobbl Bce
nayku 1 ynakosku TabauHblx nsgenuii n aobas
BHELUHASA yrNakoBKa Takux nsgennn obiam map-
KMpPOBaHbl A/19 oka3aHua CTopoHam nomoLm
B OMNpeaeeHnmn NponcxoxaeHns TabayuHbix
n3e/INiA U, B COOTBETCTBUM C HALMOHA/IbHbIM
3aKOHOJaTe/IbCTBOM M COOTBETCTBYIOLMMU
[BYCTOPOHHMMM U MHOTOCTOPOHHUMM CO-
rnaweHnsamMmn, okasaHnsa CTopoHam nomoLum
B YCTaHOBJ/IEHUM TOYKMN OTK/IOHEH WS, a Takxe
MOHUTOPWHIa, JOKYMEHTUPOBAHNA N KOHT-
pons 3a ABUXEHNEM TabayuHbIX N3AeINN N NX
lopuanyeckmm ctatycom. Kpome toro, kaxaan
CropoHa:

(a) TpebyeT, UTOOLI BCE OTAE/bHbIE NaYKM
M yNnakoBKW TabayHbIX N3Ae/TNIA AN PO3HUYHOM
1 ONTOBOW peanunsaLmm, KOTopble NPoAaloTCs
Ha ee BHYTPeHHEeM pblHKe, CoAepxanu cneay-
oM TeKCT: «[Tpofaxa paspeLlaeTcs TO/bKO

7. Npunoxerns

Appendix 3

Extract from the Framework Convention
on Tobacco Control Pertaining to the
Topic “Anti-lllicit Trade: Prevention of
Counterfeit and Contraband Products”
Article 15. lllicit trade in tobacco products.

1. The Parties recognize that the elimination

of all forms of illicit trade in tobacco products,
including smuggling, illicit manufacturing and
counterfeiting, and the development and imple-
mentation of related national law, in addition to
subregional, regional and global agreements,
are essential components of tobacco control.

2. Each Party shall adopt and implement ef-
fective legislative, executive, administrative or

other measures to ensure that all unit pack-
ets and packages of tobacco products and
any outside packaging of such products are
marked to assist the Parties in determining the
origin of tobacco products, and in accordance
with national law and relevant bilateral or
multilateral agreements, assist the Parties in
determining the point of diversion and moni-
tor, document and control the movement of
tobacco products and their legal status. In
addition, each Party shall:

(a) require that unit packets and packages
of tobacco products for retail and wholesale
use that are sold on its domestic market carry
the statement: “Sales only allowed in (insert
name of the country, subnational, regional or
federal unit)” or carry any other effective mark-
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B (BK/TIOYNTb Ha3BaHMe CTPaHbl, CyOHaLmno-
Ha/IbHOW, PernoHasibHON Nnn peaepanbHON
TePPUTOPUANILHOWN € ANHWLLbI)» — N COAepXKa-
v nobyto apyryo 3GPeKTUBHYI0 MapKMPOBKY,
YKas3blBalOLLY0 KOHEUHbIN MYHKT Ha3HauYeHus
WV MOMOTIOLLLYI0 OpraHam onpeesnTb,
Ha 3aKOHHOM J11 OCHOBaHWM MOCTYMW/I0 JJaHHOe
nsenve AN NPoAaxu Ha BHYTPEHHEM PbIHKE; 1
(b) paccmaTpurBaeT B COOTBETCTBYIOLLMX
C/ly4asnx BOMNPOC O CO3AaHNM CUCTEMbI MPAKTU-
YECKOro OTC/IeXMBAHUA U PeXnMa OTC/IeXMUBa-
HWA, KOTOpas Aasiee 3aWnUTUT CUCTeMyY pacrpe-
JleNIeHNA U MOMOXET pacc/ie[JoBaHNIO Clly4YaeB
HE3aKOHHOW TOProB/In.

3. Kaxpas CtopoHa TpebyeT, 4TOObI MHPOPMa-
LMA Ha ynakoBKe WY MapKUpOBKa, yKasaHHas
B NyHkTe 2 HacTosAwewn Ctatbn, Obina npea-
CTaBneHa pa3bopymBO /UM Ha OCHOBHOM
A3blKe NN OCHOBHbIX S13bIKax.

ing indicating the final destination or which
would assist authorities in determining whether
the product is legally for sale on the domestic
market; and

(b) consider, as appropriate, developing
a practical tracking and tracing regime that
would further secure the distribution system
and assist in the investigation of illicit trade.

3. Each Party shall require that the packaging
information or marking specified in paragraph 2 of
this Article shall be presented in legible form and/or
appear in its principal language or languages.

4. With a view to eliminating illicit trade in
tobacco products, each Party shall:
(a) monitor and collect data on cross-border

4. B uenax nMksmMpaLmMmn He3aKkOHHOW TOProB-
v TabauHbIMK n3gennamm kaxaas CtopoHa:

(a) ocyLLecTBNSET MOHUTOPUHT 1 COOP AaHHbIX
0 TpaHCrpPaHUYHOI TOpro.Jie TabadHbIMU U3fe-
JIMSIMK, BK/IIOYas HE3aKOHHYIO TOProBJIIto, a TakXe,
B COOTBETCTBYIOLLMX C/ly4asx, OOMeHMBaeTCs UH-
dopmavmen mexay TaMOXXeHHbIMW, HAJIOrOBbIMU
1 UHBIMW OpraHamu COrlaCHO HaLMOHaIbHOMY
3aKOHOAATENbCTBY U NPUMEHUMbIM [IBYCTOPOH-
HVM VI MHOTOCTOPOHHWM COr/aLLeHnsAM;

(b) npuHnmaeT nnn ykpennser 3akoHoAa-
TeIbCTBO C COOTBETCTBYIOW UMY CAaHKLMAMU
n ncnpasuTesIbHbIMU MepaMu, HanpaB/ieHHOe
NPOTUB HE3aKOHHOI TOProBaN TabayHbIMU
n3gennsamMu, B TOM Yncie noaaesbHbIMM
1 KOHTpabaHAHbIMY CUrapeTamu;

(©) NpeanpvHMMaeT HeoBXxoAMMbIe Laru No
obecneyeHunto Toro, YToObl Bce KOHPUCKOBaHHOE
Npou3BOACTBEHHOE 000PYyAOBaHMeE, NOAAE/bHbIE
1 KOHTpabaHAHble cUrapeTbl U Apyrve TabaduHble

trade in tobacco products, including illicit trade,
and exchange information among customs, tax
and other authorities, as appropriate, and in
accordance with national law and relevant ap-
plicable bilateral or multilateral agreements;

(b) enact or strengthen legislation, with ap-
propriate penalties and remedies, against illicit
trade in tobacco products, including counterfeit
and contraband cigarettes;

(c) take appropriate steps to ensure that all
confiscated manufacturing equipment, coun-
terfeit and contraband cigarettes and other
tobacco products are destroyed, using environ-
mentally-friendly methods where feasible, or
disposed of in accordance with national law;

(d) adopt and implement measures to
monitor, document and control the storage and



V3NN YHUUTOXAINCh JIN C UCTIO/Ib30BaHMEM,

B C/lydae NpakTU4eckon oCyLLeCcTBUMOCTU, SKOJO-
rMYeCKM YNCTbIX METOAOB, UV YARNS/IUC B COOT-
BETCTBUM C BHYTPEHHNM 3aKOHO/aTe/IbCTBOM;

(d) npuHMMaeT 1 oCyLLLEeCTBNISET MepbI B LIENIAX
MOHWTOPVHTa, JOKYMEHTUPOBAHWSA U KOHTPOJIS
3a XpaHeHWeM 1 pacripefesieHnemM Ckiaavpye-
MbIX UM TPAHCTMIOPTUPYEMbIX B 6€3Ha/I0r0BOM
NI 6eCrnoLWIMHHOM pexrme TabauHbIX U3aenni
B Npejesiax CBoen opUCANKLNN; 1

(e) npuHMMaeT HeobxoAMMble Mepbl B Lie-
nax KOHPMCKaLMKM AOXOL0B OT HE3aKOHHOWN
TOProe/in TabauyHbIMUN U3AENAMMN.

5. Nndpopmauwns, cobpaHHas Ha OCHOBaHUU
noanyHkToB 4(a) n 4(d) HacTosiwen CTaTby,

B COOTBETCTBYIOLLMX C/Iy4Yasnx NpeAcTaBaseTcs
B CBOAHOM Buae CTopoHamu B nx nepuo-
Anvecknx aoknapax Konpepenunm CTopoH

B cooTBeTCcTBUMK co CTaTben 21.

distribution of tobacco products held or moving
under suspension of taxes or duties within its
jurisdiction; and

(e) adopt measures as appropriate to enable
the confiscation of proceeds derived from the
illicit trade in tobacco products.

5. Information collected pursuant to subpara-
graphs 4(a) and 4(d) of this Article shall, as ap-
propriate, be provided in aggregate form by the
Parties in their periodic reports to the Conference
of the Parties, in accordance with Article 21.

6. The Parties shall, as appropriate, and in ac-
cordance with national law, promote coop-
eration between national agencies, as well as
relevant regional and international intergov-

6. CTOpPOHbI, B COOTBETCTBYIOLLMX C/TyHasx

1 COrNacHO HaLMOHaIbHOMY 3aKOHOAATeNbCTBY,
COENCTBYIOT COTPYAHNYECTBY MeX/y HaLMo-
HaNbHLIMU y4pexaeHNAMM, a Takke COOTBETCTBY-
IOLLMMM PErnoHabHbIMU U MeXAyHapOAHbIMU
MeXMpaBUTeNbCTBEHHbIMI OPraHu3aLysaMmn B TOR
Mepe, B KaKol 3TO OTHOCUTCA K pacc/ieJoBaHNAM,
CynebHbIM NpecnefoBaHMAM 1 NpoLieaypam, B Lie-
NAX INKBUAALMN HE3aKOHHOW TOProB/v TabauHbl-
mu nsgenuamn. Ocoboe BH1MaHMe obpallaeTcs
Ha COTPYAHUYECTBO Ha PernoHasbHoOM 1 cybpe-
rMOHa/IbHOM YPOBHSX B Lie1six 60pbObl C HE3aKOoH-
HoV Toproe/ew TabadyHbIMU U3AeNTNAMM.

7. Kaxpaa CTopoHa CTpemMuTCa NPUHATL N OCy-
LLEeCTBMTb AajibHelLIne Mepbl, BK/1O4as B COOT-
BETCTBYIOLLMX CNyYasix IMLLEH3NPOBaHMe, A
KOHTPOJISl UM peryInpoBaHUs Npon3Bo/CTBa
1 pacnpeaeneHuns TabayHbix U3AEN B LieNsAX
npeAoTBpPaLieHNA He3aKOHHOW TOProBN.

ernmental organisations as it relates to inves-
tigations, prosecutions and proceedings, with
a view to eliminating illicit trade in tobacco
products. Special emphasis shall be placed on
cooperation at regional and subregional levels
to combat illicit trade of tobacco products.

7. Each Party shall endeavour to adopt and
implement further measures including licens-
ing, where appropriate, to control or regulate
the production and distribution of tobacco
products in order to prevent illicit trade.

NcTouHuk:

PamoyHas KoHBeHuus
o bopebe npoTns
Tabaka BcemmpHoii
OpraHn3aumm 34paso-
OXpaHeHUS.

Source:

WHO Framework
Convention on Tobacco
Control.

7. Npunoxerns
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T MecTHoe coob1ecTBO - 3T0

KOQINLMA MECTHBIX XuTenei
WM OPraHnN3aumni, AencTBy-
IOLMX B PA3HBIX CEKTOPAX
(opraHsl Bnactu, busHec,
HekoMMepyeckuii cekTop),
CO3/1GHHASA C Le/bIo pa3BUTUSA
cBoel TeppuTopun.

" Alocal community is a
coalition of local residents
and organisations working in
various sectors (government,
business, or the non-profit
sector) created for the purpose
of improving their territory.

Mpunoxenue 4

& Nonutuka «BAT Poccusn» B o6nacTu
KOPNOPaTUBHBIX COLMaJIbHbIX UHBECTU-
uun (KCH)

BeegeHwe. B faHHON NOMUTUKE OMNUCAHbI:

> LeNn 1 3ajia4yn, KOTOPbIMU PYKOBOACTBY-
etcs «bAT Poccusa» B cBOeN AeAaTesbHOCTU
B 06/1aCTN KOPMOPATUBHbIX COLIMAbHbBIX
MHBECTUL NI

> KpuUTepuun BbiGopa NPOEKTOB AN OKasaHWs
CMOHCOPCKOWN nnun 61aroTBOPUTENbHOWN
nomMotym

> MexaHW3M MPUHATUA pelleHnii o noaaep-
XKe NPoeKToB

> BUAbl aeatenbHocTu «bAT Poccua» B obnactum
KCU (Mpwunoxenune 1 k «Monutnke no KCU»)

> npoueaypa noaayn 3asBok Ha OKasaHue CroH-
COPCKOW U1 6N1aroTBOPUTENIbHO MOMOLLN
(MpunoxeHue 2 k «Monntrke no KCU»).

Appendix 4

(@ BAT Russia Policy for Corporate Social
Investments

Introduction. This policy describes:

> Goals and objectives BAT Russia pursues in
its corporate social investments

> Criteria used for selecting the beneficiaries of
sponsorship and charitable contributions

> The decision-making mechanism used for
projects to be supported

> Categories of BAT Russia’s corporate social
investments (Appendix 1 to the Policy for
Corporate Social Investments)

> The procedure for applying for sponsorship
or charitable contributions (Appendix 2

Llenn v 3apaun «bAT Poccmsa» B obnactun
KopnopaTuBHbIX colmanbHbix MHBectuumnin (KCU)

Llensmu «bAT Poccms» kak coumanbHO OTBETCT-
BEHHOW KOMMNaHMW ABNAIOTCA COAENCTBME pas-
BUTMIO COLIMaIbHOW Cpefbl, y/TydLLleHNe 3K00rmm
1 noaaepkka PoCCUINCKOM KynbTypbl. B cBoen
nesitenibHocTy B ob6nact KCU «BAT Poccums» cTpe-
MUTCS NOAAEPKMBATb OpraHM3aLmnm, NPoeKThl

1 MHMLMATMBbI KOTOPbIX HarnpasJ/ieHbl Ha BOB/leYe-
HVe MeCTHbIX COOOLLLECTB! B peLLeHMe CoLiMabHbIX
npobaemM 1 Ha ycTpaHeHne NPUHNH COLMabHbIX
npo6siem, a He Nx NOC/IeACTBUN.

MpriopuTeTHbIE HanpaBieHUs AeSTeNbHOCTU
«bAT Poccua» B o6nactn KCU Ha 2007-2008 roapl

> CoumanbHas NOMOLLb He3alNLLEeHHbIM Fpyr-
nam HaceneHusa (MOXUbIM NOAAM, MHBA/U-
[aM 1 NoAaM, NPOXOAALLUM peabuanTauuio).

to the Policy for Corporate Social
Investments).

BAT Russia goals and objectives for corporate
social investments (CSI)

As a socially responsible company, BAT Russia has
set goals for itself that include enhancing the social
milieu, improving the ecology, and supporting
Russian culture. Through its CSI BAT Russia intends
to support organisations whose projects and activi-
ties are aimed at involving local communities’ in
efforts to solve social problems by addressing their
causes rather than their consequences.

BAT Russia has the following imperatives for its
CSlin 2007—-2008:



> [oanepxka 3Kk0N0rnYeCcKmx NpPoOeKToB > OCYLIEeCTB/IAOTCA TO/IbKO Ha Tepputopum Poc-
n MeponpuaTuin (Bkoyan 61aroycTponc- c1n, B ropoiax, KOTopble paccMaTpPUBaloTCA
TBO TEPPUTOPUIA YL, U ABOPOB rOPOJ0B «bAT Poccua» B ka4ecTBe NPUOPUTETHBIX
Poccuiickon ®epepauun). > VIMEIOT NepCrneKTuBbI JO/IFOCPOYHOI0 PasBnTUS

> Toanepxka UHCTUTYTOB UCKYCCTBA M Ky/lb- >  CNOCOBCTBYIOT yKPENneHno penyTauum
Typbl (1306pasnTeIbHOE NCKYCCTBO). «BAT Poccus».

KpuTepuu BriGopa NpoeKToB A5 OKa3aHWs «bAT Poccusi» He OKa3blBaeT NoAAEPXKKY:
CMOHCOPCKOM 1 6NAaroTBOPUTENIbHOM MOMOLWM >  MEPOMNPUATUSM C y4acTVieM HECOBEPLLEHHOET-
HWX W HamnpaB/IeHHbIM Ha HECOBEPLLEHHOMETHUX

«BAT Poccusa» okasbiBaeT NOAAEPXKY NPO-
eKTaMm, KoTopble:

COOTBETCTBYIOT 13/I0XEHHbIM B pasaene «Llenn
n 3agaumn “BAT Poccna” B obnactn KCW» rno-
6anbHbIM NpuopuTeTam «bputnt Amepukan
Tobakko» B cpepe coLmabHbIX MHBECTULINI
HaxoAATCA B paMKax OXWAAHWUN, BbICKa3aH-
HblX B aapec «bAT Poccusa» pasnnyHbiMm
06LeCTBeHHbIMW FPyMNnamMun B pamkax npo-
Llecca coLmasibHOM OTYETHOCTU

Social assistance to the underprivileged
(senior citizens, people with disabilities, and
people in rehabilitation).

Supporting ecological projects and events
(including upgrading streets and public
areas in Russian cities).

Supporting institutes of art and culture
(graphic arts).

Selection criteria for recipients of sponsorship or
charitable assistance

>

>

BAT Russia supports projects that:

Conform to the British American Tobacco
global imperatives for social investments stated
in “BAT Russia Goals and Objectives for CSI”
Conform to expectations expressed by

CNOPTUBHBIM MEPONPUATUAM
pPennrno3HbIM opraHmsaumam (B Tom ymcie
N y4yebHbIM OpraHu3aLmam, UMeoLwnum
PeNrno3Hyio HanpaBIeHHOCTb)

BOEHHbIM OpraHu3aumnsam (B TOM Yncie He-
KOMMepYeckMM OpraHu3aLnsam, CBA3aHHbIM
C BOEHHO TeMaTUKOWn)

NOJINTUYECKUM NaPTUSM U ABUKEHNAM
opraHam 3akoHoAaTes/IbHOWM, NCMONHUTE b-
HOW 1 cynebGHONM BRacTu

various stakeholders during BAT Russia’s
social reporting process

Operate exclusively in the Russian Federation
in the cities that are regarded by BAT Russia
as high priority locations

Have long-term development potential
Enhance BAT Russia’s reputation.

BAT Russia does not support:

Events for minors or targeting minors

Sports events

Religious organisations (including educational
organisations with a religious basis)

Military organisations (including non-profit
organisations related to military issues)
Political parties and movements

Legislative, executive, and judicial authorities

7. Npunoxerns
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> PU3MYECKUM NLAM Y UHWULMATUBHBIM pyri-
nam, He MeIOLLMM IOPUANYECKOro cTaTyca

> MpoeKTaM, yHacTue B KOTOPbIX MOXET OblTb
NCTOJIKOBAHO OBLLECTBEHHOCTbIO Kak CKpbi-
Tasi peknama TaGauHol NPoAYyKLUUY cpeam
HecoBepLUEHHOJIETHYIX.

MpUHATME peleHnii 0 NoAAEPXKKE NPOEKTOB

PeweHne o nopgaepxke TOro UM MHOIo NPoeK-
Ta npuHumaeTcs OTAeNOoM KOPNopaTUBHbIX
oTHoweHnl «bAT Poccunsa» B pamkax yTeepxk-
[eHHOW cTpaTermm KOMMnaHum.

[Mpuem 30580k Ha OKA3AHME CMIOHCOPCKOM
1 61aroTBOPUTE/IbHON MOMOLYM:

pakc: 8 (495) 228 4399
e-mail: info@batrussia.ru

> Individuals and initiative groups without a
legal status

> Projects in which participation could
be perceived by the public as indirect
advertising of tobacco products to minors.

Making decisions on supporting projects
Decisions on supporting projects are made in accor-
dance with the strategy adopted by the Corporate
and Regulatory Affairs Department of BAT Russia.

Applications for sponsorship or charity assistance
may be submitted:

by fax: 8 (495) 228 4399
by e-mail: info@batrussia.ru

Mpunoxenune 1
K «Monutuke “BAT Poccna” B o6nactun KCU»

Buabl gestenbHoctn «BAT Poccus» B obnactn KCU

«BAT Poccms» ocyLecTBNSET CBOO AeATEIbHOCTb
B obnactn KCW B pamkax kKopnopaTmsHoOm
cTpaTermun un rnobasibHbIX MPUOPUTETHBIX
HanpaefieHnn. KomnaHus ctpemutcs
noaAep>KmnBaTb AO/ITOCPOYHbIE MPOEKTHI,
HanpaB/ieHHbIe Ha YCTPaHeHe NPUYMH
coumanbHbIx Npob/em, a He X NOCNeACTBUNA.

3apava «bAT Poccusa» B obnactn kopnopaTue-
HbIX COLLMaTbHbIX MHBECTULLMI — MOCTPOEHME [10/-
FOCPOYHbIX MAPTHEPCKUX OTHOLLEHWI, 1 Ha NPo-
TSXKEHUM MHOT VX JIET KOMMaHWs NoAAePXNBaeT
pA4 opraHusaumi-onaronosydatenen (Mx nepe-
YeHb NPUBOANTCA B €XKErogHOM OTYeTe MO CMOH-
COpCTBY 1 671aroTBOPUTENILHOCTY, NYBMKYyEeMOM
Ha canTe KOMMNaHUM www.batrussia.ru).

Attachment 1
to BAT Russia Policy for CSI

BAT Russia CSI activities

BAT Russia performs its CSI activities in ac-
cordance with its corporate strategy and its
global imperatives. The company aims to
support long-term projects that deal with the
causes of social problems rather than with
their consequences.

BAT Russia’s objective in corporate social
investments is to build long-term partnerships,
and the company has been supporting a num-
ber of beneficiary organisations (listed in the an-
nual sponsorship and charity report published
on the corporate website www.batrussia.ru).



Tem He MeHee, OAMNH pa3 B rof, — B Utose —
MpoekTHasa rpynna no KCU nepecmatpusaet
cnucok 6naronosyyaTtesienn n NnporpaMmm Ha
npeamMeT COOTBETCTBMA Lensam 1 3agadam KCU.

Mpouenypa nogauu 3asaBoK U KPUTEPUU
oTOOpa NPOEKTOB N3/10XeHbl B [pnioxeHun 2
K «Monutuke no KCU “BAT Poccna”s.

Kpome Toro, B koMnaHum CyLLECTBYIOT Clefyto-
e nporpaMmbl U MexaHu3mbl B o61act KCU:

> [PaHTOBLIN KOHKYPC COLMabHbIX MPOEKTOB

KoHKypCHBbIZ MexaHM3m obecnednBaeT Hanbo-
Nlee 06bEKTUBHYIO OLIeHKY MPOEKTOB U Nos-
HYI0 NPO3PaYHOCTb B MPUHATUN PeLLeHWA.
Tema kOHKypca, TpeboBaHUS K 3asiBKe 1 KpuTe-
pvn 0T6OoPa OOBLABNAIOTCA XEroAHO B CEH-
TAOpe Ha canTe KOMNaHUN www.batrussia.ru

B pasaene «CoLmanbHble MHBECTULIMW». [obe-

AuTeneli oTOMPaeT DKCMePTHbI COBET, COCTOS-
LI 13 HE3ABUCUMBbIX SKCMEPTOB, NPW y4acTumn
npeacrasutenein «bAT Poccus».

lNporpamMmma 4acTHbIX MOXePTBOBAHWUN
«/m HyxHa Bawa nomoLub»

CoTtpyaHukn «bAT Poccmsa» npuHnumatoT
NMYHoe yyactue B 61aroTBOPUTENbHOM
LeATeNIbHOCTU C MOMOLLbIO MPOrpamMMbl
YaCTHbIX MOXepTBOBaHUN «/M HyxHa Balua
MnoOMOLLb».

lNporpamma paspaboTaHa 1 aAMUHUCTPU-
pyeTca poCCUMIACKMM OTAeNeHneM GpuTaHCc-
koro 6narotsoputenbHoro ¢oHaa Charities
Aid Foundation («CAF Poccusi», canT npo-
rpammbl www.donatenow.ru).
bnarononyuyatenu nporpammsl Boibupa-
I0TCSA C MOMOLLbIO BHYTPEHHero onpoca
COTPYAHUKOB KOMMaHUU.

7. Npunoxerns

Each year in July, the CSI Project Group
reviews the list of beneficiaries and programmes
to make sure that they comply with the CSI
goals and objectives.

The application procedure and selection
criteria for projects are described in Attachment
2 to the BAT Russia Policy for CSI.

In addition, the company has the following pro-
grammes and mechanisms pertaining to CSI:

> Social projects grant contest

The contest format ensures an unbiased
evaluation of projects and complete
transparency in decision-making.

The contest theme, application requirements,

and selection criteria are announced annually
in September in the Social Investments sec-
tion of the corporate website www.batrussia.ru.
Winners are chosen by an Expert Council
consisting of independent experts and British
American Tobacco representatives.

“They Need Your Help” Private Charitable
Donations Programme

Staff members of BAT Russia personally
participate in charity through the “They
Need Your Help” private charitable donation
programme.

The programme has been developed and

is administered by the UK Charities Aid
Foundation (CAF Russia, www.donatenow.ru).
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«BAT Poccma» nononHUTENbHO NepeyncnsaeT
CYMMY, paBHYI0 CyMMe MOXepTBOBaHUN
COTPyAHUKOB. Taknm obpasom, Ha cyeT
61aroTBOPUTE/IbHbIX OPraHMn3aLLnin NocTy-
naeT y/lBOeHHasi CymMMa noxepTBOBaHUA.
PerynsapHele noapo6Hble 0TYeThl O pacxo-
[OBaHUW CpeacTB NybnKyloTCsa Ha canTe
nporpaMmmel www.donatenow.ru.

BonoHTepcTBO

OTKkNMKanaCb Ha NoXenaHnsa COTPYAHM-
KoB, «bAT Poccusa» ctpemuTtcs passusaTb
Takoe Hanpas/ieHne 6,1aroTBOPUTENIbHOMN
eAaTeNbHOCTU, Kak BOJIOHTEPCTBO.

B wactHocTun, coTpyaHukmn «bAT Poccuna»
y4dacTByloT B cy660THMKax no ybopke Tep-
puTopuii n napkos B Mockee, CapaToBe
n CaHkT-leTepbypre, nomMoraT AETCKUM
foMam.

The programme’s beneficiaries are selected
by an internal survey of the company’s
staff.

BAT Russia matches the contribution made
by its staff. A beneficiary charity then receives
a double contribution. Detailed regular
expense reports are published on the
programme’s website www.donatenow.ru.

Volunteering

In response to the expectations of its staff,
BAT Russia organises volunteer efforts. Its
employees take part in weekend cleaning
of public areas and parks in Moscow,
Saratov and Saint Petersburg and also help
orphanages.

>

Oka3saHune maTtepuranbHON HeGUHAHCOBOWN
nomolLu

Momumo puHaHcoBOWN NomoLu,

«BAT Poccusa» 6esBo3mesHO nepenaer
HEKOMMEPYECKUM opraHu3aumnam cnmncaH-
HYI0 OPUCHYIO OPITEXHUKY, Mebesb, KaH-
LeNifipCcKMe ToBapbl U Apyrue npeamMeThl.
Cpean coTpyAHUKOB peryaspHo npoBo-
AATCA cOopbl Bellen Ana HyXAaloLWMNXCA.

Providing in-kind non-financial assistance

In addition to financial assistance,

BAT Russia donates superfluous office
equipment, furniture, office supplies, and
other goods to non-profit organisations.
The company staff also regularly donates
clothing to needy families.



Mpunoxenne 2
K «Monutuxe “BAT Poccna” B o6nactu KCU»

Mpoueaypa noaayn 3asBok U KpUTEPUN
oT6opa 3aaBOkK

B naHHOM npuioxeHuKn onvcaHa npoueaypa
rnojayu 3asiBOK Ha NoJslyYeHne CoHCOPCKON Uan
61aroTBOPUTENbHON MOMOLLM U KPUTEPUN OTOO-
pa 3aaBoK, NpuHATbIe «<bAT Poccusax».

npOEKTbI, NnocTynmeLLneE B KOMMNaHUIO N3BHE,
Y NPOEKTbl, UHULMMPOBaHHbIE NoJpasae/IieHNaMn
KOMNaHWW, OLeHNBAKOTCA Mo eANHbIM KpUTEpUAM.

1. Mpouecc noaaun 3aaBok, TpeboBaHMSA K 3asBKe:
MNpeTeHaeHT poKeH 3aN0NHUTL GOPMY 3asiBKU

1 NpefoCcTaBUTh CieAytoLLlyto MHpopmMaLmio (3a-
siIBKa Ha Oka3aHue 61aroTBOPUTE/IbHOM MOMOLLM):

Attachment 2
to the BAT Russia Policy for CSI

Application procedure and celection criteria

This Attachment describes the procedure for
applying for sponsorship or charitable assistance
and also the selection criteria used by BAT Russia.
Projects submitted by outside organisations and
projects initiated by the company’s own depart-
ments are evaluated according to the same criteria.

1. Application procedure and requirements:
The applicant should fill out the application

form and provide the following information:
> Description of the project

oruncaHue npoekTa

CTOMMOCTb NpoekTa

nepeyeHb y4aCTHUKOB MNpoekTa
rpaduk peanunsaumnm npoekTa
yCTaB opraHusauum.

v vV Vv v v

B cnyyae nopaun 3asBKM Ha CMOHCOPCKY1O
NMoMOLLb NPeTeHAEHT JOJIXeH NPefoCTaBUTb
noapo6Hoe onuncaHne NPenmyLLecTs, KOTopble
[laeT KOMMaHWM CMOHCOPCKOe y4acTue, 1 Cru-
COK CMOHCOPOB MpoekTa MG yxe B3ABLUNX

Ha ce6s 06s13aTeNbCTBa MO €ro noanepkKe,
IGO0 NoTeHLMabHbIX.

PEKOMEH,D.yeTCH BK/TIOYUTHL B 3aABKY:

> KOMMW roaoBbiX OTHETOB

> KOnuu Fly6}'IVIKaL|,VII2 B npecce njam oT4eToB
TPETbUX CTOPOH, MNOTEHLIMA/IbHO BaXXHbIX A4
NPUHATNA pelleHna OTHOCUTE/IbHO MpoeKTa.

Cost of the project

List of participants

Schedule of the project

Charter of the organisation (when applying
for charitable assistance).

v Vv v v

When applying for sponsorship, the applicants
should provide a detailed description of the
benefits of sponsorship for the company, as
well as a list of the participants in the project
who have either accepted some obligations to
support it or who potentially might do so.

It is recommended that the application include
the following:

> Copies of annual reports

7. Npunoxerns
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2. OrpaHu4yeHuns Ha NoAAePXKY NPOEKTOB
1 OpraHun3aumn n3noxeHol B nyHkTe «Kpun-
Tepuun BbIGOpa NPOEKTOB A/15 OKa3aHUA
CMOHCOPCKOM UAn 61aroTBOPUTENIbLHON
nomMoLum» Hactosel MNMonnTtunkn.

3. OueHka, NpuHATUE peleHnin n HGopmuU-
poBaHMe NpeTeHAeHTOB

3.1. Bce nocTtynatouine 3asaBkn aHann3npy-
I0TCSi KOMMaHWeN B COOTBETCTBUMN C CyLLeCT-
Bytowen noantmukon no KCK.

3.2. 3aABKM paccmMaTpmBalOTCA KOHPU-
AeHumanbHo. Moctynuewaa nHpopmaymsa
N NPUHATOE pelleHne He pasrialaloTcs
TPEeTbUM CTOPOHaM, ec/iv MHOe He npe-
[YyCMOTPEHO AOrOBOPEHHOCTbIO MeXAy
KOMMaHWen 1 NpeTeHAeHTOM.

3.3. B TeyeHune mecsua nocne NocTynieHns
3asnBkn «bAT Poccusa» nHGopmupyet npe-

> Copies of publications or third party reports
that could influence the decision regarding
the project.

2. Limitations on supporting projects and

organisations are listed in “Selection Criteria
for Recipients of Sponsorship or Charitable
Assistance” of this Policy.

3. Evaluation, decision-making, and informing

applicants

3.1. All applications received are analysed by the
company in accordance with the Policy for CSI.
3.2. Applications are considered in a confidential
manner. The information received and the
decision made are not disclosed to third parties
unless specified otherwise in an agreement

TEHAEHTOB O NPUHATBIX PELUeHNAX MO MOoY-
Te, 3/1eKTPOHHO noyTe nnm dakcy.

3.4. OauH pas B roa «bAT Poccusi» ny6imkyeT
OTYET O [1eATe/IbHOCTY KOMMaHMW B 061acTu
CnoHcopcTBa U 61aroTBOPUTEILHOCTU C Me-
peyHeM OpraHu3aLMii U NPOEKTOB, KOTOPLIM
B TeyeHue roaa Oblsla OkasaHa NoAaepxKa.

. ,D,OFOBOprIe OTHOLWEHNA

4.1. Bcsa cnoHcopckas n 6narotsopuTeb-
Has fesTeNIbHOCTb, KOTOPYIO OKa3blBaeT
KOMMaHU$, OCYLLLeCTB/IAETCA Ha OCHOBaHUN
NMMCbMEHHOrO 0roBopa Mex/y KoMnaHuewn
1 CTOPOHOW, KOTOPOI OKa3blBAETCSH MOMOLLb.
CraHpapTHast popma JoroBopa HarnpasseTcs
opraHu3auuu-6naronosyyaTesto B ciyyae
MOIOXUTE/IbHOIO PeLLleHns O MPeAoCTaBAeHNN
KOMMaHWel CMOHCOPCKOW Uav 6naroTsopu-
TenbHOM nomouymn. OnpeaeneHHble M3MeHeHNn

between the company and the applicant.

3.3. BAT Russia informs applicants about

its decision by mail, e-mail, or fax within a
month of receiving the application.

3.4. BAT Russia publishes annual Sponsorship and
Charity Reports including a list of organisations
and projects it has supported during the year.

. Agreements

4.1. All sponsorship and charitable assistance

by the company is delivered based on written
agreements between the company and the
beneficiary.

The standard sample agreement is forwarded
to the beneficiary once the company has
decided in favour of providing sponsorship
or charitable assistance. The standard agree-



MOryT ObITb BHECEHbI B AAHHbIV TUM JOrOBOPA,
HO 0roBOPbI APYrMX TUMOB HE UCMOJb3YIOTCS.
4.2. [loroBop 3ak/o4aeTcs Ha CPOK He
6osee rofa, C BO3MOXHOCTbIO NPOAJIEHNA
€ero 1efiCTBUA B C/ly4ae, eCn pesysibTaTbl
npoekTa GblIN OLeHEHbl KOMMaHWel Kak
MOMOXMUTENbHbIE.

4.3. B norosope onpenensoTcsa BUA U pas-
Mep nomouu, npasa 1 0683aHHOCTY CTOPOH,
a Takxe, B clydyae HeobxoAMMOCTH, OroBsa-
pUBalOTCA BOMPOCHI CTPaxoBaHUs 1 Apyrue
BOMPOCHI OTBETCTBEHHOCTUN CTOPOH.

4.4. To ycnosuam gorosopa, «bAT Poccusa»
3anpalumnBaeT GUHAHCOBLIN OTHET O Lie/IEBOM
NCMOJIb30BAHUM AEHEXHbIX NN UHbIX CPEeACTB.

. MexaHun3sm nopayn 3asBku

5.1. Couckatenu moryT BblOpaThb 1 3ano-
HUTb OZHY 13 GOPM, NPUBEAEHHbIX HMXE:

3asBKa Ha noJsly4eHrie CoHCOPCKOM NOMOLLM
3asBKa Ha nosyyeHune 61aroTBOPUTENIbHON
NMoMoLun

Counckartenn MOryT HArnpaBnTb 3a4BJ1eHNe U npeasioxeHne:

e-mail: info@batrussia.ru

pakc: 8 (495) 228 4399

¢pakc: 8 (812) 326 3601 (ans npoekTos, ocylecTBisiembix B CaHKT-[eTepbypre)
¢akc: 8 (8452) 51 3901 (ans npoekTos, ocylecTs/isembix B CapaTose)

7. Npunoxerns

ment can be amended in part, but agree- agreement, BAT Russia requests a financial

report on the use of funds or other forms of
assistance for the purposes agreed.

ments of other types are not used.

4.2. The agreement covers a maximum
period of one year with the option of an
extension if the company’s evaluation of the 5. Application mechanism
project’s results is positive.

4.3. The agreement specifies the kind and 5.1. Applicants may select and fill out the
scope of assistance, the rights and duties of following forms:

the parties, and, where applicable, insurance

and other liabilities of the parties. > Application for Sponsorship

4.4.1In accordance with the provisions of the > Application for Charitable Assistance
Applicants may forward their applications and proposals:

e-mail: info@batrussia.ru

fax: 8 (495) 228 4399

fax: 8 (812) 326 3601 (for projects in Saint Petersburg)
fax: 8 (8452) 51 3901 (for projects in Saratov)
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Mpunoxenue 5

& Ortuer o nearenbHocT «BAT Poccnn» B 061acTM oXpaHbl TPyAa M OKpyKatoweii cpeabl B 2005-2006 ropax:
cpaBHeHMe no nokasarenam MNMo6anbHoi MHULMaTUBLI NO oTueTHOCTU (GRI)

OcHoBHoi | EN1 Mcnonb3oBaHHble MaTepurasbl C ykasaHUem Macchbl an obbema
KonnyectBo ncnosb3oBaHHbIX TOHHa, T 130329 129126
mMaTepuanos
Tabak T 66 681 69 952
TexHoMornyeckme 1 ynakoBo4Hble T 62497 58572
maTepuassbl
BcnomorarenbHble maTepuransl T 1151 602

OcHosHou | EN3 lMNpaAmoe ncnonb3oBaHne 3HEPrum € ykasaHMeM nepBUYHbIX MICTOYHNKOB

Ob6uee KonnyecTBo noTpebnse- ruragxoynb, | 464 388 533552 | Obuwee koInyecTBO NOTPED-

MOW 3Heprnm [Ox JIAEMOW 3HEeprum Bo3pocsio
B CBSI3M C POCTOM OObema
npon3BoACTBa

MoTpebneHne sHeprum B opucax IOx 384 387 433781

1 Ha pabpurkax

DNeKkTpo3Heprus IOx 171 384 202 242

MpupoaHbIn ras IOx 195 307 211042

Map oT BHelwHero nocrasLmka IOx 17 696 20 497

MoTpebneHne sHeprun Apyrumm IOx 6319 4611

TPaHCNOPTHLIMU CpefCcTBaMM

TpaHcnopTHbIe cpeacTBa TOProso- IOx 73 682 95160 MoTpebneHwne sHeprum

ro MapKkeTuHra TPaHCNOPTHLIMU CpeaCTBa-
MU TOProBOro MapkeTuHra
BO3POC/IO B CBSI3U C yBe/InYe-
Hrem o6beMa NPoun3BO/CTBa
1 paclmpeHunem reorpapun
[eATeNbHOCTN KOMMaHNM
B Poccun

OcHoBHoOI | EN4 KocBeHHOe ncrnosb3oBaHue I Ox 496 667 585 629

SHeprum




OcHOBHOI EN8 O6Luee konmnyecTBo 3abMpaemMoin BoAbl
O6wwnin o6vem notpedbneHna Boabl | kybuyeckuin | 162 711 179 777 | PocT notpebneHun
mMeTp, M3 BOAbl 0OyC/I0B/IEH
paclpeHviem
06beMOB NPOM3BOACTBA
OcHoBHoOM ENT1 MectononoxeHwe n nnowanb | rekrap, ra 0 0 ®abpukm «bAT Poccus»

3eMe/lb, HaXOAALMUXCSA B COOCTBEH-
HOCTK, apeHAe, NoA ynpas/ieHemM
opraHu3aLMn U pacrosioKeHHbIX
Ha OXpaHseMblx MPUPOAHbIX
TEPPUTOPUSIX, TEPPUTOPUSIX

C BbICOKOW LIEHHOCTbIO G1OpasHo-
06pasns BHe UX rPaHL, UV NPUMBbI-
KaloLMX K TaKUM TePPUTOPUAM

He pacrnonaraloTcs Ha
OoXpaHsieMblx MPUPOA-
HbIX TEPPUTOPUSX,
TepPUTOPUSIX C BbICOKON
LleHHOCTblo 61opasHo-
o6pa3unsa BHe 1X rpaHuL,
VAN NPUMbIKAIOLLMX

K TaKuM TeppuUTOpUAM

JononHuTeNbHbIN

EN14 Crpaterumn, ocyuiectense-
Mble JeNCTBUSA U MNaHbl Ha 6y,qy-
Liee No ynpas/ieHMIO BO3AeNCTBUA-
MK Ha 6GuopasHoobpasune

«BAT-CT®» — nopaep>kka
nporpamMmmbl No BocCTa-
HOBJ/IEHMIO MPUPOAHbIX
pPOAHMKOB

«BAT-Cl6» — nopaepxka
nporpamMmbl no o3esneHe-
HUIO painoHa

«bAT-flIBa» — akUMmM no
ybopke 1 03eIeHeHNIo
TeppuTOpUI

7. Npunoxerns
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OTuer o aeatenbHocTU «BAT Poccuna» B o61acTu oxpaHbl TpyAa U oKpyxatouieii cpeabl B 2005—2006 ronax:
cpaBHeHMe no nokasarenamv MNMo6anbHoii HULMaTUBLI No oTueTHOoCcTU (GRI) (MpoaonxeHue)

OcHoBHo | EN16 MonHble npamble Co, () 43427 | 48864 | PocT konmyecTBa BbIOPOCOB 00YC/10B/IEH
1 KOCBEHHbIE BbIGPOCHI pocTom 06LeMOB NPON3BOACTBA
NapHWKOBbIX ra3oB W paclumpeHveM reorpadumn gestenn-
C yKa3aH1em macchl HOCTU KoMMaHum B Poccuu
OcHosHom | EN2T O6wmin 06bem cOpOCOB CTOYHBIX BOJ,
O6wwmin o6bem cbpocos m? 109652 | 164 509 | PocT konnuectBa COPOCOB CTOUHbIX BOJ,
CTOYHbIX BOJ, obycnoBneH pocTom 06LEMOB NPOU3-
BOACTBA U paclumpeHnem reorpapum
MpomblluieHHbIE 1 BbITOBbIE m3 82216 | 126532
CTOKMU
JInBHeBble CTOKMU m? 27 436 37977
OcHosHom | EN22 O6wasn macca oTxoA0B B pa3bueke no Tmny n cnocoby obpatyeHns
O6wnin o6bLem T 8141 7 559
06pa3oBaBLLIMXCA OTXOA0B
BropuuHas nepepaboTka T 6218 6222
OTXOA0B
MpoueHT nepepabaTbiBaeMblx % ot 76,4 82,32
0TX040B obLuero
obbema
OTXO[10B
OTxoAbl Ha 3aXOpPOHeHNe T 1697 1322
OTxoabl Ha NnepepaboTKy T 6426 6214
OnacHble OTX0abl T 17 23
Ha nepepaboTKy
OcHoBHo | EN23 O6uiee konmyecTso 0 0 3HaynTeNbHbIe Pa3/INBbl OTCYTCTBYIOT

1 00beM CyLLLeCTBEHHbIX
pa3/nnBoOB

OcHoBHOI

EN26 NHnuwnaTtuBbl No cmar-
YeHUIo BO3AENCTBUA NPOAYK-
LMW 1 yCNYT Ha OKPY>KaloLLyto
cpepy U macwTab cmArdeHus
BO34eNCTBMA

Ha ¢pabpukax «BAT Poccusa» akTusHo
BHEAPSIOTCA NPOrpaMmbl MO CHUXEHWIO
3HepronoTpebaeHns 1 CMO/b30BaHUA
BO/AbI, @ TaKXe MPOorpaMmbl MO MUHU-
MuM3aLmn 0TXO0B NPOU3BOACTBA




OcHoBHoOM EN28 [leHexHoe 3HavyeHune byHT HeT HeT CnyyaeB HecoOTBeTCTBMA
wrpados 1 obuiee 4nCIo CTEP/IMHIOB npUMeHsAeMbIM TpeboBaHNAM
HePUHAHCOBbIX CaHKLNM, MeXAyHapoaAHOro 1 poccumc-
Hal0XeHHbIX 3a Hecoboae- KOro 3aKOHO/JaTeNbCTBa,
HMe 3KOI0rMYeCKoro 3aKoHO- a Takxe HanoxeHuUs WTpadpos
[laTeNbCTBa N HOPMATUBHbIX 3aperncTpmpoBaHo He 6bino
TpeboBaHui

[ononHutenbHbii | EN29 3Haunmoe Bo3aenicT- BospenictBue npm ncnonbso-
BME Ha OKpY>KalolLlyto cpeay BaHUM 3Hepruu, obpasoBaHnm
nepeBo30K NPOAYKLMN BbIGPOCOB 1 OTXOA0B paccmart-
W Apyrux ToBapoB 1 maTe- pusaeTca B pasgenax EN3
puanos, UCMO/b3yeMblx AN 1 EN22 cooTBeTCTBEHHO
LleATe/IbHOCTU opraHu3auun,
1 nepeBo30k paboyer CUbl

[ononHutenbHbin | EN30 O6wwme pacxoabl U MHBECTULIMMA Lndpbl BkAOYAIOT CyMMapHble
Ha oxpaHy OKpy>aloLen cpeabl, JeHexXHble 3aTpaTbl Ha OXpaHy
C pa3bu1BKOW MO TUMNam OKpy>XaloLern cpeabl, TpyAa

N TexHMKy 6e30MacHoCTH
KanuTtanbHble 3aTpaTsl OyHT 1911290 | 1279538
CTEPAVIHIoB
TekyLine pacxoabl dyHT 710349 | 1034338
CTEPAVHIoB

7. Npunoxerns
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OTuet o aeaTtenbHOocTU «BAT Poccusna» B o61acTu oxpaHbl TpyAa U oKpyxatouieii cpeab B 2005—2006 ronax:
cpaBHeHMe no nokasarenam MNMo6anbHoi HULMaTUBLI No oTueTHOCcTU (GRI) (MpononxeHue)

OcHoBHOWM

LA7 YpoBeHb NPON3BOACTBEHHOrO TpaBMaT3Ma, YPOBEHb NPOpeccMoHabHbIx 3a6onesaHunm,
KO3QPULMEHT NOTEPAHHBIX AHEN U KOIPPULIMEHT OTCYTCTBMA Ha paboyem mecTe,
a Takxe obLee KOMYeCTBO CMepPTe/IbHbIX MCXOA0B, CBA3AHHbIX C paboToN, B pa3buBke No pernoHam

MpodeccroHanbHble 3ab6one- | yncno 0 0
BaHuWA

HecuyacTHble ciyqaum ¢ note- 4ncno 7 2
pen pabouunx aHen

Taxenble HeCcHaCTHbIE Caydam | YNCO 3 1
Koa¢pdpuruneHT nponssoacT- Ko3bPuLM- 0,22 0,06
BEHHOro TpaBMaTU3Ma eHT

[JononHuTenbHbIN

LA9 OTtpaxeHne BOMpoOCoB
3[0pOBbA 1 6e30MacHOCTU

B 0pMLMA/IbHBIX COTNALLEHNAX
c npo¢cotozamu

PaboTopatenb n paboTHMKM
NPeAnpUATASA CHATAIOT, 4TO
OCHOBOW YCreLHON paboThl
ABsieTca obecneyeHme
6e30MnacHbIX yC10BUIA

AJ191 XM3HWU 1 3[0POBbA
pabOTHMKOB B MpoLiecce
TPYAOBOW AeATEIbHOCTY,
MO3TOMY KOJI/IEKTUBHbIE
TPyAOBble JOrOBOPbI COAepxaT
ncyepnbiBatoLLyto MHGOPMaLMIo,
OTPaXaloLLLyt0 BOMPOChI 340POBbSA
1 6e3onacHoCTW. Ycnosus Tpyaa
coTpyAHuKkoB «bAT Poccus»
pernameHTUpytoTcs
KOJINEeKTMBHbIMW OrOBOPamMm

1 NpaBunIaMmn BHyTPEHHEro
TPYAOBOro pacrnopsaka




Appendix 5
& BAT Russia Environmental Health and Safety Report 2005—-2006: GRI Performance Indicators

Core | EN1 Materials used by weight or volume
Total materials use tonnes 130329 129 126
Leaf tonnes 66 681 69 952
Direct Materials tonnes 62 497 58572
Indirect Materials tonnes 1151 602

Core | EN3 Direct energy consumption by primary energy source
Total direct energy use GJ 464 388 533552 | Total energy consumption
increased as a result of
an increase in production
output
Total sites and offices direct energy GJ 384 387 433 781
Electricity qJ 171 384 202 242
Natural gas GJ 195 307 211042
Steam by external provider GJ 17 696 20 497
Other fleet vehicles energy GJ 6319 4611
consumption
Trade Marketing fleet energy GJ 73 682 95160 Energy consumption by
Trade Marketing fleet
vehicles increased as a result
of production output growth
and geographical expansion
of company operations in
Russia
Core | EN4 Indirect energy consumption GJ 496 667 585 629

7. Appendices
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BAT Russia Environmental Health and Safety Report 2005—-2006: GRI Performance Indicators (Continued)

Core

EN8 Total water withdrawal

Total water use

cubic meters

162 711

179777

Water use increase is the result of
growth in production output

Core ENT1 Location and size hectare, ha 0 0 BAT Russia factories do not occupy
of land owned, leased, protected areas, or areas of high
managed in, or adjacent to, biodiversity value outside protected
protected areas and areas areas, or areas adjacent to such
of high biodiversity value
outside protected areas

Additional | EN14 Strategies, current BAT-STF: support for natural water

actions, and future plans
for managing impacts on
biodiversity

springs restoration programme

BAT-SPb: support for local greenery
planting programme

BAT-Yava: volunteer cleaning and
planting activities

Core EN16 Total direct and indirect greenhouse gas emissions by weight
Total CO2 emissions tonnes CO, 43427 | 48 864 | Increase in emissions results from an
equiv. increase in production output and
geographical expansion of company
operations in Russia
Core EN21 Total water discharge
Total water discharged cubic meters | 109 652 | 164 509 | Increase in total water discharged

results from increase in production
output and geographical expansion




Process and sewage water cubic meters 82216 | 126532

discharged

Storm water discharged cubic meters 27 436 | 37977
Core EN22 Total weight of waste by type and disposal method

Total amount of waste tonnes 8141 7 559

generated

Total waste recycled tonnes 6218 6222

Waste recycled % 76.4 82.32

Non-hazardous waste sent tonnes 1697 1322

to landfills

Non-hazardous waste tonnes 6426 6214

recycled

Hazardous waste recycled tonnes 17 23
Core EN23 Total number and 0 (0] No significant spills

volume of significant spills

Core

EN26 Initiatives to mitigate
environmental impacts of

products and services, and
extent of impact mitigation

BAT Russia sites have programmes in
place to actively reduce energy and
water consumption; there is also a
programme to limit output of waste
products

Core

EN28 Monetary value
of significant fines and
total number of non-
monetary sanctions for
non-compliance with
environmental laws and
regulations

pound sterling

No cases
registered

No cases
registered

Cases of non-compliance with
international or Russian environmental
laws were not registered; no fines
were imposed

7. Appendices
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BAT Russia Environmental Health and Safety Report 2005—-2006: GRI Performance Indicators (Continued)

Additional

EN29 Significant
environmental impacts of
transporting products and
other goods and materials
used for the organisation’s
operations, and transporting
members of the workforce

Environmental impacts resulting
from energy use, emissions and
waste are covered in sections EN3
and EN22 respectively

Additional

EN30 Total environmental

protection expenditures and

investments by type

Includes total money spent on
environmental, health and safety
protection

Core LA7 Rates of injury, occupational diseases, lost days, and absenteeism, and total number of work-related
fatalities by region
Occupational diseases number 0 0
Lost work cases number 7 2
Serious accident number 3 1
Lost work case incident rate | rate 0,22 0,06
Additional | LA9 Health and safety

topics covered in formal
agreements with trade
unions

Both BAT Russia and employees
believe that successful performance
is ensured by healthy and safe
working conditions. Collective
labour agreements contain
comprehensive information on
health and safety issues. Labour
conditions of BAT Russia employees
are regulated by collective
agreements and internal HR policies




Mpunoxenue 6

@ Oruer o pearenbHocTn «BAT Poccusn»

B oG1acTn TpyAa, npas yenoseka B 2006 rony:
cpaBHeHMe no nokasartenav MoGanvHow
MHULMaTUBDbI No oTyeTHOocTU (GRI)

EC3 ObGecnieyeHune ob6sa3aTeNnbCTB OpraHnsaLum,
CBfA3aHHBIX C MEHCUOHHBIM MJTaHOM
C yCTaHOBJ/1eHHbIMM NibroTamu (OCHOBHOW)

«bAT Poccnax» cTpemMmnTca NpeaocTaBuTb CBOVM
COTPYAHWKaM MpuvBeKaTe/bHbIN, KOHKYPEHTO-
CMOCOOHbIN 1 cOaNaHCMPOBAHHbIV MAKET JIbIOT.
OAHO 13 AOCTOMHbIX MECT B 3TOM MaKeTe 3aHK-

MaeT kopriopaTUBHas NeHCUOHHas NporpamMmma
«3aboTa o byayLem», koTopas Obla BHeApeHa

1 ceHTs6ps 2004 roga B AONOMHEHME K FOCYAapCT-
BEHHOMY MeHCMOHHOMY obecrnedeHwto. PrHaH-
CMpOBaHMe OCyLLIECTB/IAETCA MOIHOCTLIO 3a CHET
CpeAcTB KOMMaHUK, 1 MO NPOLLECTBAM NOYTY 3
JIeT ycnewwHoro GyHKLMOHMPOBaHNSA NPOrpamMbl

KOMMaHUs nccnefyet BO3MOXHOCTU AOMNOHU-
Te/IbHOrO MOMOJIHEHWS CYeTa 13 COOCTBEHHbIX
CpencTB COTPYAHUKOB.

Ha naHHbI MOMEHT BCe MOCTOSIHHbIE COTPYA-
HVKN UMEIOT NepcOHNPULIMPOBaHHbIe CHeTa B
HerocypapcrseHHom neHcoHHOM ¢poHae NHI
(onHOM 13 NMNAEPOB Ha MeXAYHAPOAHOM PbIHKE
MEeHCMOHHOIO CTPaxoBaHWs), Ha KOTOPble exeKBap-
Ta/bHO nepeuncasetcs 5% ot oknaga. B 2006 rogy
KOMMaHWs nepe4mncnia Ha 3Tm uenmv 73 munnu-
OHa pybnen. O6Last YNCSIEHHOCTb COTPYAHNKOB
Ha koHeL, 2006 roaa coctaBuna 3861 yenosek, 13
Hux 3300 yenoBek ABNAIOTCA yYaCTHMUKaMM KOPMo-
PaTUBHOWN NEHCUOHHON NPOrpaMmmbl.

EC5 [lnanasoH COOTHOLWEHUI CTaHAaPTHOM
3apaboTHO MAaTbl Ha4a/IbHOMO YPOBHSA

1 YCTaHOBJ/IEHHON MWHMMaJIbHOW 3apaboTHOM
nnatbl B CyLLLECTBEHHbIX PervoHax AesTe/IbHOCTH
opraHusauunn (JlononHNTENbHBbIN)

7. Npunoxerns

Appendix 6

@ BAT Russia Labour Practices and
Human Rights Report 2006: GRI Perfor-
mance Indicators

EC3 Coverage of the organisation’s defined
benefit plan obligations (Core)

BAT Russia strives to provide to employees an at-
tractive, competitive, and well-balanced package

of benefits. One of the key benefits in the package

is the Corporate Pension Programme “Planning for
the Future” which was launched on 1 September
2004 as a supplement to statutory pension provi-
sions. The programme is entirely financed at the
expense of the BAT Russia. After almost 3 years of ef-
fective operation of the programme, we are explor-

ing the feasibility of allowing personal contributions
by employees in addition to the company’s.

All permanent employees are eligible for this
benefit and thus have personal accounts at the
Non-Governmental Pension Fund “ING” (one of
the international leaders in the non-governmen-
tal pension insurance market). The company
transfers 5% of base salary on a quarterly basis.
The absolute figures are as follows: 73 million
rubles were transferred to the NPF “ING”.

Total workforce headcount at the end of the
year was 3,861, of which 3,300 are permanent
employees and eligible for the benefit.

EC5 Range of ratios of standard entry level wage
compared to local minimum wage at significant
locations of operation (Additional)
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Koa¢pdpuumeHT cooTHOLEHMA CTaHAAPTHOW 3a-
paboTHOI NiaTbl Ha4a/IbHOrO YPOBHS pabounx
N CyXalnx K 3aKoHoaaTe/IbHO yCTaHOB/IEH-
HOMY MWHMMasbHOMY pasMepy onaaTel Tpyaa,
KOTOpbIV BO BTOpo nonosnHe 2006 roga
coctasun 1100 py6nen, konebnetcs ot 6,5:1
no17,7:1.

bonee petanbHas pasbuBka No lopuanyec-
KUM nnuam, BXxoasawmm B [pynny koMnaHum
«bAT Poccusx», npeacrasieHa HUxe:

OAO «bAT-flBa» (Mockga) — 8,8

3A0 «BAT-CIM6» (CaHkT-lNeTepbypr) — 8,8
OAO «bAT-CT®» (CapaToB) — 6,5

3A0 «MYMT» (OCHOBHble pernmoHbl AesTesb-
HOCTWN):

MockBa — 17,7

CaHkT-lNeTepbypr, Bnagnsoctok — 16
Poctos-Ha-[loHy, HnxHuin Hosropoga,
ExaTepuHbypr, Hosocnbupck — 13,3

>
>
>
>

The ratio of starting base salary of blue- and
white-collars at entry level vs. statutory defined
minimal base salary, which was 1,100 rubles
in the second half of 2006, varies from 6.5:1 to
17.7:1.

Detailed distribution is as follows:

BAT-Yava (Moscow) — 8.8

BAT-SPb (Saint Petersburg) — 8.8
BAT-STF (Saratov) — 6.5

ITMS. Key regions:

Moscow —17.7

Saint Petersburg, Vladivostok — 16
Rostov on Don, Nizhniy Novgorod,
Ekaterinburg, Novosibirsk —13.3

v VvV v v

LA1 O6was yncneHHoCcTb paboyen cusbl
B pa3buBKe Mo TNy 3aHATOCTW, AOrOBOPY
0 Harime n pernoHy (OCHOBHO)

O6uw,an yncneHHocTb Ha koHel, 2006 roaa —
3861 uenosek.

B pa3buske no JOroBopy o HaliMe:

> MOCTOAHHbIE COTPYAHMKN — 3300

> BpPEMeHHble COTPYAHMKN — 312

> COTPYAHWKMW, BbiBeAeHHbIe 3a wTtaT — 205
> KoHTpakTopsl (MMX) — 44

B pa3buBeke no Tuny 3aHATOCTU:
> nosHasa 3aHATocTh — 3814
> YacTuyHasa 3aHATOCTb — 47

B pa36uBke no pervoHam:

> OAO «bAT-flBa» (MockBa) — 588

> 3AO «bAT-Cl6» (CaHkT-lNeTepbypr) — 632
> OAO «bAT-CT®» (CapatoB) — 843

LA1 Total workforce by employment type, em-
ployment contract, and region (Core)

Total headcount at year end 2006 — 3,861

Breakdown by type of contracts:
> permanent— 3,300

> temporary — 312

> outsource — 205

> contractors — 44

Full-part — time distribution:
> Full-time — 3,814
> Part-time—47

Regional distribution:
> BAT-Yava (Moscow) — 588
> BAT-SPb (Saint Petersburg) — 632



> 3A0 «MYMT» (no pernoHam):
Mocksa n MockoBckasi o6nactb — 745
Cesepo-3anag — 153
LeHTp-tOr — 308
Ypan-Bonra — 342
Cunbupb-JanbHnin Boctok — 250

LA3 Bbinnatsl v IbroTbl, NpefocTaBisemMble
COTPYAHMKaM, paboTaloLLMM Ha YCIOBUAX

MOJTHON 3aHATOCTU, KOTOPblE He MPeJOCTaBsAIo
TCA COTPYAHMKaM, paboTaloLLMM Ha yCIOBUAX
BPEMEHHOIN U1 HEMOJIHOW 3aHATOCTY, B pa3buBke
Mo OCHOBHOW AesTeNbHOCTU ([lonoSIHUTENbHbI)

LA4 Jona coTpyAHWKOB, OXBa4e€HHbIX
KONNeKTUBHbIMU AoroBopaMmu (OCHOBHOW)
«bAT Poccus» npenocrasnisieT BCEM NOCTOSAH-
HbIM COTPYAHMKAM CNefytoLLIne JIbroTbl:

> npemMus no utoram paboTsl 3a rog
> MeauLMHCKOe CTpaxoBaHue (BK/oYas

> BAT-STF (Saratov) — 843
> ITMS. Key regions:
Moscow & Moscow region — 745
North-West — 153
Centre-South — 308
Urals-Volga — 342
Siberia-Far East — 250

LA3 Benefits provided to full-time employees
that are not provided to temporary or part-time
employees, by major operations (Additional)

LA4 Percentage of employees covered by col-
lective bargaining agreements (Core)

BAT Russia provides to all permanent employ-
ees the following benefits:

> Annual Performance Bonus

v ¥V Vv v v

Y/IeHOB CEMbMU)

CTpaxoBaHWe XWN3HN U CTpaxoBaHWUe OT He-
cyacTHOro cayyas (BKatoyas 4i1eHOoB CeMbM)
KopriopaTvBHasi MeHCMOHHas nporpaMmma
NPOAYKT KOMMAHUM Ha NIbIrOTHbIX YC/TOBUAX
CMOPTUBHbIE NPOrpammbl

MaTepuasibHas NOMOLLb

fonnara B pasmepe 60% oT cpeaHero 3apa-
60Tka Mo 60bHUYHOMY INCTY

nonnata ao 100% ot oknaaa, Ho He 6osee
90 000 py6neii, B 3aBUCMMOCTW OT CTaxa
paboTbl B KOMMNaHUN B Nepuoz oTrycka

no 6epeMeHHOCTU 1 pojam.

BpeMeHHbIM COTpyAHMKaM NpefoCTaBATCS:

>

v vV Vv v v

CTpaxoBaHMWe XMN3HWN U CTpaxoBaHWUe OT He-
cyacTHoro csyyas

MPOAYKT KOMMaHWM Ha JIbFOTHbIX YC/I0BUAX
mMaTepuasibHas momotb (ecsi cTax paboThl
B KOMMNaHuM npeBbicun 1 rop)

Medical Insurance (family members included)
Life & Accident Insurance (family members
included)

Corporate pension programme

Subsidized purchases of company products
Sport activities

Financial aid

Sick leave compensation at 60% of average
earnings

Maternity leave compensation up to 100% of
base salary but not exceeding 90,000 Rubles
depending on length of service.

Temporary employees are eligible for:

>
>
>

Life & Accident Insurance
Subsidized purchases of company products
Financial aid (if length of service > 1 year)

7. Npunoxerns
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> CMopTuUBHbIe MporpaMmsl (ecnum ctax pado-
Tbl B KOMMaHuW npesbicun 1 rop)

> jponnata B pasmepe 60% oT cpeaHero 3apa-
60TKa Mo 60IbHUYHOMY INCTY

> nonnata go 100% ot oknana, Ho He 6onee
90 000 py6nen, B 3aBUCMMOCTH OT CTaxa
paboTbl B KOMMNaHUW B MepUOA OTMycKa
no 6epemMeHHOCTM 1 pojaam.

Bce NocTosiHHbIE N BPEMEHHble COTPYAHUKM

Ha pabpukax Takxe noayyaioT:

> [AoTauMio Ha NUTaHue

> yHupopmy

> KOMMEHCALMIO 32 MEANLIMHCKYIO KHUXKY,
Heo0X0ANMYI0 MPW NOCTYMNJIEHUN Ha pPaboTy.

BpemeHHble coTpyaHuKn coctansioT 10%

OT o0LLer uncneHHocTu. Yanosus Tpyaa 1430 co-
TPYAHWKOB, KOTOPble COCTaBNAOT 37% OT obLuen
YMC/IEHHOCTU, OXBaY€Hbl KOJIJIEKTUBHBIMU
norosopamu. lNakeT NbroT, NpeAoCcTaBAAEeMbIX

> Sport activities (if length of service > 1 year)

> Sick leave compensation at 60% of average
earnings

> Maternity leave compensation up to 100% of
base salary but not exceeding 90,000 Rubles
depending on length of service.

Permanent and temporary employees at facto-

ries are eligible also for:

> Lunch subsidies

> Uniform

> Medical certificate reimbursement when
entering the company.

Ratio of temporary employees vs. total head-
countis 10%. Out of the total employee head-
count 1,430 employees, which is 37%, are
covered by collective bargaining agreements.

KOMMaHWeli, iBNsieTcs cOanaHCMPOBaHHbBIM U KOH-
KYPEHTOCMOCOOHbIM, €ro COCTaB/ISIOLLIME 3aBUCST
UCKNIOYMTEIbHO OT BMAa TPYAOBOIO OroBopa.

LAS MuHuManbHbi(ble) nepuoa(bl)
yBeAOM/IEHUS B OTHOLLEHMNMW 3HAUYUTEIbHBIX
N3MeHeHW B AeATe/IbHOCTU opraHv3aumnm,

a Takxe onpeaeneH(bl) 1 oH(n)

B KOJI/IeKTUBHOM cornaweHnn (OCHOBHO)

B cooTBeTCTBMM C TPYAOBbLIM 3aKOHOAATENbC-
TBOM W Mo3uLMell KOMNAHUWN Kak OTBETCTBEH-
Horo paboTopartesns, 060 BCex 3HaYUTEsIbHbIX
N3MeHEeHUAX B AeATe/IbHOCTU opraHu3aumm
COTPYAHMKN yBEAOM/IAIOTCA 3a 2—3 MecAua.

LA10 CpepHee KONMYeCTBO 4acoB 00yyYeHUs
Ha 0JJHOro COTPY/AHUKa B rofi, B pasbueke no
kaTeropuam cotpyaHunkos (OCHOBHOW)

«BAT Poccma» npenocTaBisieT CBOMM COTPYA-
HMKaM LIMPOKME BO3SMOXHOCTU /1A Pa3BUTUA
CBOMX NpodeccroHabHbIX HaBblkoB. Komna-

However the company’s package of benefits is
competitive and well-balanced, and depends
only on the type of contract.

LA5 Minimum notice period(s) regarding
significant operational changes, including
whether it is specified in collective agreements
(Core)

In accordance to both labour legislation and as
a responsible employer, the company informs
employees of significant changes in the organi-
sation 2—3 months in advance.

LA10 Average hours of training per year per
employee by employee category (Core)
BAT Russia provides its employees with vast
opportunities to develop their professional
skills. The company continuously supports



HWs 3360TUTCS O MPOGECCMOHATLHOM 1 JTNY-
HOCTHOM POCTe COTPYAHMKOB Ha PeryispHoii
OCHOBe, Npe/aras A5 pas/IMyHbIX KaTeropuin
COTPYAHWKOB C/leflyloLire NporpamMmmbi:

> UM3y4YeHMe aHIJINNCKOro A3blKa

> UM3y4YeHMe HOBbIX KOMMbIOTEPHbIX MPOrpamMmm
N COBEPLUEHCTBOBAHME 3HaAHNI MO Nporpam-
MaM, yxe U3BeCTHbIM COTPYAHUKAM

> MOBblWeHMe NPOPEeCcCMOHaIbHON KBaNPU-
Kauuu 1 ceptupukauns ans GUHaAHCUCTOB
(ACCA, CIMA, CIFA)

> TexHuyeckne TPEHWHI1 Aas pabounx

> MOBblLLEeHME NPOPeCcCMOHaNbHOW KBaIMPUKaLIN
AN COTPYAHWKOB OTAE/0B MO paboTe C nepcoHa-
JIOM, MapKeTVHra, NPON3BOACTBEHHOO OTAENa

> MporpamMmebl Mo PasBUTUIO TNAePCTBA U INY-
HOCTHOW 3pPeKTUBHOCTH.

B 2006 roay «bAT Poccnsi» nHeecTnpoBana B pas-
BUTWNE CBOMX COTPYAHWUKOB 52,6 MAH pybnen,

employees’ professional and personal growth
by offering the following development trainings
to various categories of employees:

> English language course

> PC user basic and advanced trainings

> Professional qualifications and certifications
for finance specialists (ACCA, CIMA, CIFA)

> Vocational trainings for workers

> Professional qualifications for specialists in
Human Resources, Marketing, Production, etc.

> Leadership and personal development
programmes.

BAT Russia invested 52,6 million Rubles in 2006 in
employee development; average duration of the
educational hours amounts to 16 ones per every
student.

CpefHssA NPOAO/IKNTE/IbHOCTb 06y4eHNs cocTa-
Bu/a 16 4acos Ha Kaxao0ro obyyaroLerocs.

B 2006 roay 4903 yenoseka npoLunu Tpe-
HUHIU 1 NOBbLICU/I CBOIO KBannpuKaLuio.

2311 coTpyAHWKa NPOLLAY TeXHMYecKoe obyqe-
Hue, B pamMKax KoToporo 315 yesioBek noceTnin Kyp-
Cbl NOBbILLIEHUA KBaNMKaLMK (paboTa c 06opyao-
BaHWeM), 916 yenoBek y4acT-BoBaav B MporpamMmme
TOYe4YHOro 0byyeHVs No 06C/TyXMBaHMIO 000PYAO-
BaHWA, 43 COTPYAHMKa NPOLLIN 0Oy4eHwme No Kypcy
«y4aCTOK 3/1eKT-poaBToMaTMKm» 1 1037 coTpyaHmMKka
Noy4MIN HeOBXOAMMbIE 3HaHWS MO OXpaHe Tpy.a.

1600 coTpyAHMKOB MpoLWAN GyHKLMOHANb-
Hoe oOy4yeHune B 061aCTN MapKeTUHra — pas-
JINYHbIE TPEHUHTU B 3TON chepe noceTnan
1592 yenoseka, 8 yenosek Npowwsiv obyyeHne
B chepe ynpasaeHna NepcoHanom.

992 yenoBeka NOBbICUAN KBa/IUKALMIO,
yyacTBys B 06Wmx TpeHuHrax. O6Lme TpeHNHI
noApasfensaTCs Ha MeX/1yHapoaHbIe U 10Kaslb-
Hble. JlokanbHble TPEHUHIN: pasBnUTne MeHea-

4,903 employees were trained and enhanced
in their qualifications in 2006.

2,311 employees participated in vocational
training. Of these 315 enhanced their qualifica-
tions (equipment operations), 916 took part in
equipment maintenance training, 43 employees
were trained for the relay ladder system, and
1,037 received Health and Safety trainings.

1,600 employees participated in market-
ing development programmes, 1,592 received
marketing education, and 8 had training in HR
management.

992 developed their competencies in general
trainings. There are two streams of general
trainings — local and international. Local train-
ings cover development of such areas as mana-
gerial competencies, leadership and personal
effectiveness.

7. Npunoxexns
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KEPCKUX, TNAEPCKMX HaBbIKOB 1 NMEPCOHaNbHOM
aKTMBHOCTY — B JaHHbIX MPOrpaMMax y4acTBoBa-
N0 932 yenoseka. O6beM HEOBXOANUMBbIX 3HAHWUIA,
3a/710KeHHbIX B MEX/yHapOAHbIX TPEHUHTax,
BKJIIOUAIOLLNX B ce0st ninpepckume, yHKLNOHab-
Hble MPorpamMmbl, Noay4man 60 YesoBex.

LA11 MNporpammbl pasBnTHA HaBbIKOB,
MpuW3BaHHbIX NOAAEPXMBaTb CMOCOBHOCTbL
COTPY/ZIHMKOB K 3aHATOCTY, a TaKXe K YrNpaBieHUIo
3aBepLUeHVeM kapbepbl (JJonosHUTeNbHBbIA)
«BbAT Poccusa» genaet 3HaunTeNbHbIE

MHBECTULIMM B pa3BuTue n obyyeHne

nepcoHana C TOYKM 3PeHMA NOBbILLEHNA

Kak npodeccnoHanbHom KBannpukaumm, Tak

N INYHOCTHOM 3P GEKTUBHOCTU, YTO AaeT
COTPYAHMKAM MHCTPYMEHTapUin Aas AOCTUXEHUS
CTpaTernyeckmx Lenen B MeHaIoLLencs

pabouen ob6ctaHoBKe. CTeneHb yBepeHHOCTH

1 KayeCTBO TPYAOBbIX OTHOLIEHWI COTPYAHWNKOB
noBblLaeTca 61arojaps 3HaHWIO TOro, YTO UM

932 employees were enrolled. 60 employees
participated in international programmes,
which cover leadership competencies develop-
ment and functional education.

LA11 Programmes for skills management and
lifelong learning that support the continued
employability of employees and assist them in
managing career endings (Additional)

BAT Russia makes a significant invest-
ment in its employees through training and
development which enhances both their
professional qualifications and their personal
effectiveness. This provides employees with
tools for reaching strategic goals in a con-
stantly changing business environment. Self-
confidence and attitude toward work improve
as employees know that they will receive

6yneT okasaHa GuHaHCOBas NOAAEPXKKa B Clyyae
BbIXO/a Ha MEHCUIO U B C1yYae, eC/in KOMMNaHus
B CTpaTernyeckmx Lensx 6yaeT BbiHYX/AeHa
cokpaliaTb paboyme MecTta. KoMneHcaunoHHbIN
nakeT, 3aBUCALLMI OT CTaxa paboTbl B KOMNaHWW,
1 BbINIaTbl MO KOPNOPATUBHOW NEHCUOHHOM
nporpamme npussaHbl NoAAepXaTb COTPYAHNKOB
B Mepunoj agantaLun K HOBbIM YC/IOBUSAM XU3HMU.

LA12 [Jons cOTPyAHWUKOB, B OTHOLLIEHNMN
KOTOPbIX MPOBOAATCA NEPUOANYECKMNE OLIEHKN
pe3ynbTaTMUBHOCTU 1 PasBUTUSA Kapbepbl
(JononHuTenbHbIN)

OueHka AesTeNbHOCTU COTPYAHUKOB MO UTOram
paboThbl 3a ro/i O4eHb BaxKHa A1 KOMMNaHUW.
Ona nomoraeT NHGOPMUPOBaTb COTPYAHNKOB
06 oxmnaaemblx CTaHgapTax U pesyabTatax pa-
60Tbl. Bce coTpyAHWMKM KOMMNaHMKM B KOHLLe rofa
MPOXOAAT €XerofHyto OLLeHKY 1 COCTaBNSAIOT
nAaHbl pa3sBUTUA Ha OyAyLWNiA rof.

financial support when they retire on a pen-
sion or in the event of staff reductions for stra-
tegic purposes of the company. Severance,
which depends on length of service with the
company, and corporate pension payments
are available to support employees during the
transition to new conditions.

LA12 Percentage of employees receiving regular
performance and career development reviews
(Additional)

The Annual Performance Appraisal is of
major importance to the company because it
helps communicate to people the standards
and results that the company requires. Thus all
employees are subject to performance appraisal
and development planning processes at the
year’s end.



HR4 OG6Luee KONNYeCTBO C/lyHaeB
AVCKPUMUHALMW U NPeANPUHATBIE AENCTBUS
(OcHoBHoO)

Cnyqam ANCKPpUMUHaUUNM He Oblnn 3aperncrpu-
POBaHbl B KOMMNaHUN.

HR8 [lons coTpyaHMKOB C/lyGbl 6e30nacHOCTK,
npolueawmx odyyeHve nomTmkam
1 npoLieaypam B OTHOLLEHUW acneKToB Npas
YyesloBeKa, CBA3aHHbIX C OCYLLECTB/IIEMON
neaTenbHOCTbio (JJonoNHUTENbHBI)
O6Luee YMCNO COTPYAHUKOB CyxObl 6€30MacHOCTA
B «BAT Poccums» coctaBnsiet 136 yenosek. 18 yeno-
BeK IB/IAIOTCA COTPYAHMKaMM KOMNaHUW. bonb-
LWUMHCTBO M3 HKX (15 YenoBek) MeIOT BbiCLLee 1N
cpenHee npodeccnoHanbHoe obpasoBaHue, B pam-
Kax KOTOPOro OHW 13y4anu 3akoHoJaTenbctso PP
1 O3HaKOMJIEHbI C AEMCTBYIOLLMMIN HOPMaMW, Kaca-
Iowumncsa npas yenoseka. 118 yenosek ABas0TCA
COTPYAHMKaMV OpraHn3aLMn-noapsAYMKOB.

B noapsaaHbIx opraHmsaumax Bcé obyyeHune

NPOBOANTCS B pamKax o6s3aTe/IbHOW Noaro-
TOBKW COTPYAHWNKOB OXPaHbl, YTO ONpeaeseHo
3aKOHaMW CTpaHbl. Micnonb3oBaHme nnueHsnpo-
BaHHbIX OXPaHHWKOB 1, COOTBETCTBEHHO, MNOA-
PAAHBIX OpraHun3aLmni, UMeLWnX NMLEH3NI0
Ha OCyLLleCTB/IEHNE OXPAHHOW AeATeIbHOCTMY,
ABNIAeTCA 06A3aTe/IbHbIM YC/IOBYEM JOrOBOPOB
€ NoAPAAHBIMU OXPaHHLIMY OpPraHn3aLMaM.
MNtoro 97% ot obLuero yncna cotpyaHNKOB
oTaena 6e30MacHOCTM NPOLAN pOPMann30BaH-
Hoe o0y4eHue.
OTaenbHbIX CpeacTB Ha 0byyeHre NoAUTUKaM
1 NpoLieflypam B OTHOLLEHWM acrekToB NpaB YesioBe-
Ka KOMMaHWe 1 ee NOAPAAYMKAMU He BblJe/ISETCA.

HR9 O6Luee uncio ciyyaes HapylleHUsa Npas
KOPEHHbIX 1 Mano4ynCIeHHbIX HapoJ0B

W npeanpuHsATbie aencTena (JJonoaHUTeNbHbIN)
Cnyyaun HapyLleHWs NpaB KOPEHHbIX U Maso-
YMC/IEHHBIX HAPOAOB He Gbl/IN 3aperncTpupo-
BaHbl B KOMNaHUN.

7. Npunoxexns

HR4 Total number of incidents of discrimination
and actions taken (Core)

No cases of discrimination were registered in
the company.

HR8 Percentage of security personnel trained
in the organisation’s policies or procedures
concerning aspects of human rights that are
relevant to operations (Additional)
The total number of security department employ-
ees in Russia is 136 people, of these 18 people are
company employees and 118 are subcontractors.
The overwhelming majority of company em-
ployees (15 people) have a higher education or
secondary professional degree. All of them have
studied Russian legislation and are aware of cur-
rent standards concerning human rights.
In contracting organisations education is

conducted in conformity with compulsory
guard service training, as this is defined by Rus-
sian legislation. We contract only licensed se-
curity guard organisations since use of licensed
security guards is an indispensable condition of
our contracts with such organisations.

Overall 97% of the total number of security
department employees have formal education.

The company and its contractors provide any
additional instruction in policies and procedures
regarding human rights.

HR9 Total number of incidents of violations
involving rights of indigenous and low-popula-
tion peoples and actions taken (Additional)

No cases of discrimination against indigenous
and low-population peoples were registered in
the company.
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@ LA2 OGuiee KONMUECTBO COTPYAHMUKOB M TEKyuecTb KaZIPOB B pa3GuBke

Mo BO3pacTHOM rpynne, nosy u permoHy (OcHoBHomM)

<30 net 1533 24
30-50 net 1884 16
>50 net 239 22
Wtoro 3656" 20

OAO «bAT-flBa» (Mockga) 538 17
3A0 «bAT-CIM6» (CaHkT-leTepbypr) 632 6

OAO «bAT-CT®» (CapaToB) 726 28
3A0 «MYMT» (Mockga) 745 15
3A0 «MYMT» (CeBepo-3anan) 152 30
3A0 «<MYMT» (LeHTp—IOr) 295 25
3A0 «MYMT» (Ypan—Bonra) 329 27
3A0 «MYMT» (Crbmpb 1 JanbHui Boctok) | 239 25
WToro 3656" 20

XKenckun 1013 19
Myskckon 2643 20
WUtoro 3656" 20 |

*,qCIHHbIe He BKJ10YAloT BpeMeHHbIX COTPYAHNKOB.



& LA13 Cocras pykoBoasLLMX OPraHOB U NepPcoHasia OpraHU3aLLMm ¢ pa3GUBKOTi NO NoJy U BO3PacTHOM rpynne,
C yKa3aHVeM Npe/CcTaBUTe/1IbCTBa MEHbLUMHCTB, a TaKiKe Ipyrvx nokasareJsiei pasHooGpasua (OcHoBHOM)

KonnuecTBo coTpyAHNKOB B pa3bueke No BO3pacTHOM rpymnne

<30 net 0 1533 0
30-50 net |48 1884 3
>50 net 7 239 3
Ntoro 55 3656" 1,5

Konunuectso coTpyaHUKOB B pa3bueke no nosny

JKeHckunin 15 1013 1
My:kckom 40 2643 2
WToro 55 3656" 1,5,

& LA14 OTHoweHne Ga30B0Oro OKJ1aZla My>XUMH M KEHLLUH B Pa3GMBKe MO KaTeropuamM COTPYAHNKOB
(OcHoOBHOW)

BbicLLnin MeHegXMeHT 93%
CpeaHun meHegXMeHT 98%
CneunanncTbl U aAMUHUCTPATUBHbLIN NepCcoHan 97%
Paboune 100%

*,aGHHble He BKJ14YAloT BpeMeHHbIX COTPYAHNKOB.

7. Npunoxexns
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& LA2 Total number and rate of employee turnover
by age group, gender, and region (Core)

<30 1533 24%
30-50 1884 16%
>50 239 22%
Total 3656" 20%

BAT-Yava (Moscow) 538 17
BAT-SPb (Saint Petersburg) 632 6

BAT-STF (Saratov) 726 28
ITMS (Moscow & Moscow region) 745 15
ITMS (North — West) 152 30
ITMS (Centre — South) 295 25
ITMS (Ural — Volga) 329 27
ITMS (Siberia — Far East) 239 25
Total 3656" 20

Female 1013 19%
Male 2643 20%
Total 3656" 20% |

“This data does not include temporary staff.



& LA13 Composition of governance bodies and breakdown of employees per category according to
gender, age group, minority group membership, and other indicators of diversity (Core)

Headcount breakdown by age

<30 0 1533 0
30-50 48 1884 3
>50 7 239 3
Total 55 3656* 1,5

Headcount breakdown by female / male

Female 15 1013 1
Male 40 2643 2
Total 55 3656" 1,5

@ LA14 Ratio of basic salary of men to women by employee category (Core)

Senior management 93%
Middle management 98%
Professionals & administrative staff 97%
Workers 100% |

“This data does not include temporary staff.

7. Appendices
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Mpunoxenue 7

MpuHuunbl pa6oTbl B cpepe TPyAOBBIX
oTHoweHun «BAT Poccnna»

Kak oTBeTCTBeHHbIN paboToaaTens «bputuL
AmepukaH Tobakko» CTpeMUTCA CiefjoBaThb Ca-
MbIM BbICOKMM CTaHAapTaM B 0671acTu B3aumMo-
OTHOLUEHUI C COTPYAHUKaMM. ITO NO3BONAET
HaM npuBJ/iekaTb B KOMMNaHUIO U yaep>XuBaTtb
cneLmnanncToB BbICOKOro yposHa. OTpaxe-
HMeMm Takoro noaxoja cTanu cneuunanbHO
pa3paboTaHHble MpuHUKMnbl paboTsl B cdhepe
TPYAOBbIX OTHOLIEHWN — PAMOYHBIN AOKYMEHT,
onpefensaoLwmnii B3auMooTHoLWeHUsA «bpuTtui
AmepukaH Tobakko» C COTpyAHMKaMW, a Takxe
npasa COTPYAHUKOB 1 NpaBu/ia NOBEAEeHNA Ha
paboyem mecTe.

MpuHUMNbI paboThbl B chepe TPyAOBbIX
OTHOLUEeHWNI 6a3npytoTcs Ha YeTbipex OCHOBO-
nonarawowmx MprHumnnax kKoMnaHum:

Appendix 7

BAT Russia Statement of Employment
Principles

As a responsible employer British American To-
bacco pursues the highest standards in employee
relations. This enables us to engage and retain
the best professionals thus ensuring a wide range
of both professional competencies and personal
qualities in our team. The written statement of
our employment approach is these Employment
Principles, which provide a framework for British
American Tobacco workplace practices, employee
relations and employee human rights.

We have developed this Statement of
Employment Principles based upon our four
Guiding Principles:

Cwuna B pasHoo6pasuun
OTKpbITOCTb

CBob6opa Yepes OTBETCTBEHHOCTb
[yx npeanpuHUMaTenbCTBa

v VvV v v

3a4em Ham HyxHbl [1pyHLMIE?

Mbl BCeraa CTpeMmnTCcs K ToMy, 4Tobbl Halla
BHYTPEHHSAS MONNTUKA COOTBETCTBOBaA
Jy4lIMM CTaHAapTaM, MPUHATLIM Ha JaHHOM
pblHKe, U He NpoTUBOpeYnIa TpeboBaHMAM
MECTHOrO 3aKOHOaTeNbCTBa.

Kpome Toro, Mbl BbICOKO LIEHVM HalLnX
COTPYAHUKOB U yaensiem ocoboe BHMMaHne
pa3BuUTMIO NepcoHana, NpuaepXXnBascb NPUH-
umnos 3GpPeKTUBHOro U AeMOKPaTUYECKOro
ynpaB/ieHUs, OCyLLEeCTB/IIeM CBOW BKaA B K-
pensieHne 3KOHOMUKIM CTPaHbl 1 COXPaHsiem
pernyTauuio KOMMnaHnn, AOCTOMHOW YBaXeHNs
B oOuiecTBe. PaspaboTka aaHHbIX MpUHLMNOB

Strength from Diversity

Open Minded

Freedom through Responsibility
Enterprising Spirit

v VvV v v

Why do we need these Principles?

Historically British American Tobacco has adopted
policies that aim to be both good practice in
each local/end market while also being con-
sistent with the obligations, requirements and
commitments imposed by national govern-
ments.

In addition, we have always taken seriously
the value of our people and their development,
ensuring good governance, strengthening the
local economy and being a valued member of



CBWAETENbCTBYET O CTPEMJIEHUM Hallen komna-
HUWM NPOBOANTL B 06/1aCTU TPYAOBbLIX OTHOLLE-
HWI NOJINTUKY, OCHOBAHHYIO Ha MPUHLMNax
OTBETCTBEHHOCTU, YECTHOCTM N OTKPLITOCTH,

a Takxke 3aBoeBaTb penyTaLuio o6pasL0Boro
paboTopartens.

Cuna B pazHooGpa3um

«AKTMBHOE 1CMOJIb30BaHNe NPenMyLLEeCTB MHO-
roobpasus nogen, KynbTyp, MHEHUI, MapOK,
PbIHKOB U MAeRn ANst OTKPBLITUS HOBbIX BO3MOX-
HOCTel N JOCTUXEHWNS BbICOKUX Pe3y/ibTaToB».
«bpuTtnin AmepurkaH Tobakko» npefocTaBs-
€T paBHble BO3MOXHOCTUN BCEM COTPYAHUKAM.
MNpun npueme Ha paboTy, NPOABMXEHUN MO
cnyx6e N NPUHATUN pelleHrst OTHOCUTEIbHO
BbIXO/la Ha MEeHCMIO He J0NYyCKaeTCa ANCKPU-
MUWHaLMA N0 PacoBOWM NPUHAAIEXHOCTH, Nony,
BO3pacTy, COLManbHOMY CTaTyCy, BEpOMCnoBe-

the wider community. The development of these
Principles demonstrates our commitment to
good employment practices within our markets,
and to our position as an employer of choice.

Strength From Diversity

“Actively utilising diversity — of people, cultures,
viewpoints, brands, markets and ideas — to cre-
ate opportunities and strengthen performance.”
British American Tobacco is dedicated to

providing equal opportunity to each employee.
Our employment beliefs and standards mean
that we will not discriminate when making deci-
sions on hiring, promotion or retirement on the
grounds of the employees’ or candidates’ race,
colour, gender, age, social class, religion, smok-

[laHW10, KypPUTENbHbIM NMPWBbIYKaM, CeKCyaslb-
HOWi OpMeHTaL K, NOINTUYECKUM YOexAeHNAM
1 GU3nNYECKOMY COCTOAHMUIO (MHBANIUHOCTI);
npu 3TOM y4nTbIBaeTCA creundrika KOHKpeT-
HOW Ao/IXHOCTU. MpefocTaBasAs BCeM KaHAM-
[laTaM paBHble BO3MOXHOCTU, Mbl CTPEMUMCS
[06UTbCS pasHOOOpasns N penpeseHTaTUBHOC-
TW COCTaBa COTPYAHMKOB. Mbl Takxke 06s3yemcs
cobniopaTb TpebOBaHMA 3aKOHOAATe/IbCTBA

B OTHOLUEHUW NO3UTUBHON ANCKPUMUHALUKT.

OTKpLITOCTL

«AKTVUBHOE BbIC/yLLIMBaHNE MHEHWIA 3anHTepe-
COBaHHbIX CTOPOH, Y4UTbIBaHNE pasHbIX ToUek
3peHuns 1 6eCcnprUCTPacTHOCTb».

YyBCTBO NPMYACTHOCTM K 0OLemy aeny
1 aoBepue COTPYAHMNKOB K KOMMaHUM AOCTUra-
eTca 6narofaps 0Co60My BHMMaHWIO, KOTopoe
KomnaHus «bputunin Amepurkan Tobakko»

ing habits, sexual orientation, politics, or disabil-
ity — subject to the inherent requirements of the
role to be performed. A fundamental aim is to
ensure a diverse and representative workforce
profile through the promotion of employment
equality. We shall observe national legislation
relative to positive discrimination’.

Open Mindedness

“Being an active listener, genuinely considering
others’ viewpoints and not pre-judging.”

Employees’ sense of belonging to, and trust
in, British American Tobacco is enhanced by our
focus on internal communications, a sense of
pride in our brands and being part of a socially
respected Group of companies.

" [103MTMBHAS ANCKPUMNHA-
Uns, TaKxe N3BecTHas noa
HA3BAHWEM yTBepANTEsIbHbIX
AevicTBUIA, — 3TO CO3HA-
TeJlbHOe pefoCTaB/IeHne
npenMmyILecTs onpeaeseH-
HbIM rpynnam, Hanpumep,
XeHLMHAaM, MHBANNAAM NN
onpeneneHHbIM 3STHUYECKUM
rpynnam. OCHOBHASA Le/b Ta-
KOU MOANTMKYM 3aKI04aeTCs
B 1Pe0ioIeHNN CTPYKTYPHBIX
Popm ANCKpUMUHALMM, KO-
TOPbIM B POTMBHOM CJlyyae
npoaoaxanu bl NoABEPrathb-
Cs1 onpeseneHHble counab-
Hble rpynmel, KaK Mpasuo,
MEHbLUMHCTBA, U U3MEHEHUN
6as1aHca NpeACTaBUTe IbCTEA.

1 Positive discrimination, also
known as affirmative action
is intentional provision of
preferential terms to certain
groups, for example women,
disabled people or an

ethnic population. The main
purpose of such policies is

to eliminate structural forms
of discrimination that would
otherwise be targeted at
certain social groups, usually
minorities, and to change the
balance of representation.

7. Npunoxerns
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yAenseT BHyTPEHHUM KOMMYHMKaLMaM. Mbl
[eriCTBUTe/IbHO ropANMCH HaWNMM MapKa-

MU 1 TEM, YTO BXOAMM B [pynny KkomnaHuim,
KOTOpas NoJsib3yeTcs 3aC/yXeHHbIM YBaXeHeMm
B oOLLLecTBe.

MbI cTpeMumcs K ToMy, 4TOObl ObITb NOA-
HOCTbIO OTKPbLITON KOMMNaHWEN, N PeryisapHoO
npenocTas/ifieM JOCTOBEPHYIO MHPOPMaLUIO
O Hallen AeaTeNbHOCTM 1 TaBavyHOoM OTpacau
B LLe/IOM, UCMNOJIb3yA pa3sHOOOpasHble KaHaslbl
BHYTPEHHMX KOMMYHUKaLMRN, C TeM YTOObI
BCE COTPYAHUKN UMeNN JOCTYN K KOPMo-
paTueBHOn MHPopmauunu. B To xe epemsa
NONINTUKA KOMMaHUM O HepasraaleHnm
KoHGUAEHLUMAaNbHON NHGOPMALMN 1 NONN-
TVKa B 06/1aCTV KOMMYHUKALUI yYnTbiBaeT
o6na3aTeNbCTBa KOMMNaHNN B OTHOLEHUMN KOH-
dnpeHumanbHoCcTM GM3Heca, a Takxe agpyrue
BOMPOChI, KacaloLMecs Hallein KOHKYpPeHTO-
cnocobHocTu. Mpy 3TOM Mbl aKTUBHO MOOLL-

We aim to be open and transparent and to
provide regular, reliable and relevant business
and industry — related information, through
a wide range of internal communication
channels to allow access for all employees.
Disclosure/communication policies take into
account our obligations to business confi-
dentiality and other competitive concerns.
However, subject to this, we actively encour-
age and promote the free flow of ideas and
information between our Operating compa-
nies and their workforce.

We respect both freedom of association
and freedom of non-association. We acknowl-
edge the right of employees to be represented
by local company recognised Trade Unions,
or other bona fide representatives, and for

pseM HoBble naen n o6MeH MHPopMaLnen
MeXAy KOMMaHWen n CoTpyaHMKaMu.

Mbl yBaXXuTeslbHO OTHOCUMCS K NpaBy
COTPYAHWKOB Kak BCTynaTb, Tak U He BCTynaTb
B Pa3/IMYHOrO poja opraHmsaumnm n obb-
eINHeHNs, 3amLLaTb CBOM MHTEPECh! Yepes
NPW3HaHHbIE HA MECTHOM YPOBHEe NPOodCOI03-
Hble opraHusaunmn n11bo yepes pyrux non-
HOMOUYHbBIX NpeACTaBUTesIen 1 B Tex Caydasnx,
Korga 3To Heo6xo0AMMO, KOHCY/IbTUPOBATbCA
C COOTBETCTBYIOLMNMN OpraHnsaunamm. MNpum
3TOM COTPYAHWUKM LO/IXKHbI 4eACTBOBATb
B paMKax 3aKOHOJaTe/1bCTBa, MONOXEeHUN
N CNOXUBLLEKCA MPAKTUKKN B 061acTu TPy Ao-
BbIX OTHOLUEHWI, a TaKXe NpPaBul BHyTPeHHe-
ro pacnopsaka, NPUHATbIX B KOMMNaHU.

Mbl Npr3HaemM NPaBOMEPHOCTb AENCTBUN
pas/InyHbIX 06beaHEHNI NpeAcTaBUTes1en TPy-
[OBbIX KO/IJIEKTUBOB, TakMX Kak MPOQCOo3HbIe
opraHusauum (B Tex cnydasx, korga aestesib-

these, where appropriate, to consult with the
relevant company — within the framework
of applicable law, regulations, the prevailing
labour relations and practices, and company
procedures.

We acknowledge the activities of recog-
nised worker representative bodies such
as Trade Unions (where such activities are
practised in accordance with national law)
and we ensure that they are able to carry out
their representative activities within agreed
procedures.

Freedom Through Responsibility

“We believe decisions should be pushed down
the organisation to the appropriate level, as



HOCTb TaKMX OpraHu3aumii He MPOTUBOPEUNT
HaLMOHaIbHOMY 3aKOHOAATeNbCTBY), 1 obecne-
4MBaeM MX BO3MOXHOCTb OCYLLEeCTBSATb CBOO
[leATeNIbHOCTb B COOTBETCTBMU C MpaBuIamu

1 npoLeaypamu, yTBePXAEHHbIMU B KOMMaHWN.

CeoGona uepes OTBETCTBEHHOCTb

«Mbl ybexaeHbl, 4TO peLleHns B KOMMaHNM
JOMKHbBI MPUHNMATLCA Ha PasHbIX YPOBHAX 1 MO
BO3MOXHOCTU Kak MOXHO 6/1mke K noTpebuTento,
N YTO COTPYAHMKU, KOTOPbIE MPUHMUMAIOT COOT-
BETCTBYIOLME PeLIeHUS, O/KHbI CaMUn HeCTH
32 HUX OTBETCTBEHHOCTb».

Cnpaseanvsoe OTHOLIEHUe

MbI noowpsiem cosaaHue Ha paboTe Takow aT-
Mocdepbl, B KOTOPOW /060N COTPYAHUK MOXET
NOAHATb BOMPOCHI NN COOBLWMTL 0 Npobiemax,
BO3HMKAIOLLMX B XOA€e ero paboTbl, U CTPEMUM-

close to the consumer as possible and that deci-
sion takers should accept responsibility for their
decisions.”

Fairness at Work

We seek to encourage a climate of confidence
to ensure that employees can air questions

and problems arising during the course of their
work and aim for quick resolution to the satis-
faction of all concerned.

Temporary labour is an important element
of the overall employment mix and essential
to meet the local business requirement and
cycles. Where this form of labour is used, we
will act at all times to conform to local labour
laws and practices. British American Tobacco
companies do not have a policy of engaging in

€51 6bICTPO HAaXOAMTb peLleHuns], oTBevatloLme
MNHTepecaM BCex 3aMHTEPeCOBaHHbIX CTOPOH.
BpemeHHble COTPYAHNKWN ABNAIOTCSA BaXHbIM
3/1eMEeHTOM TPYAOBbIX PECYPCOB KOMMAHUM
W UrpatoT 3HaUYNTE/IbHYIO POJIb B BbINMOJIHEHUM
cToAwmnx nepen Hen 3agady. Bespe, rae mol nc-
Nosb3yemM BPeMeHHbIX COTPYAHNKOB, Mbl BCerga
[lelicTByeM B COOTBETCTBUM C TpeGoBaHNAMM
MeCTHOrO 3aKoHOAaTeIbCTBa O Tpyde. «bputui
AmepuikaH ToGakKko» He OTHOCUTCS K YUCTYy
KOMMaHWI, KOTOpble HaMEPEHHO UCMOJIb3YIOT
C/ly4aliHyto 3aHSATOCTb, YTOObI INLINTL COTPYAHU-
KOB KOPMOPaTMBHbIX 1 FOCYAAPCTBEHHbIX JIbrOT.

3awmTa YyecT U 4OCTOMHCTBA

«bputnw AmepukaH To6akko» cumTaeT He-
npuemaieMbiMn OCKOPBIEHNSA U NPUTECHEHNA
B 10601 popme. Mbl HamepeHbl NCKTIOYNUTD
BCe MOAOOHbIE AB/IEHNS U3 B3aMMOOTHOLLEHUN
Mex/y COTPpyAHMKaMMU.

the use of casual labour to avoid an employee
receiving company and government benefits.

Dignity at Work

British American Tobacco finds all aspects of
harassment and bullying unacceptable and we
are committed to removing any such actions or
attitudes in the workplace.

Restructuring

The company undertakes restructuring in a
responsible manner. Any of our global Op-
erating companies involved in restructuring
will explain the initiatives that make change
necessary to its employees and all appropriate
groups and bodies, in accordance with local
laws and regulations.

7. Npunoxerns
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CTpykTypHas peopraHusaums
«bpuTnw AmepukaH Tobakko» NPoBOANT
CTPYKTYPHYIO peopraHu13aLmnio KoMnaHnm
OTBETCTBEHHO U B COOTBETCTBUM C HOPMamMu
MeCTHOro 3akoHo/aTenbcTBa. Heo6xoaAMMOoCTb
N3MEHeHW pasbACHAETCA COTPYAHUKAM U BCEM
3aMHTepeCcoBaHHbLIM rpynnamM 1 opraHu3aLuam.
Mbl He MOXeM rapaHTMpPOBaTb NOXMU3HEH-
Hoe TPy/AOYyCTPONCTBO, HO Mbl MPeKpaLllaem
TPYAOBOWM KOHTPAKT JINLLb B C/lyHae OTCyTCTBUSA
NpuemIemMoro albTepHaTUBHOIO peLleHuns.
Ecan 310 nponcxoanT, Mbl NpUHMMaeM Heob-
XOAUMbIE Mepbl B COOTBETCTBUN C TpeBOBaHUS-
MU 3aKOHOJaTeNbCTBa, HanNpuMep, BbinJadnsa-
€M J0CTOMHOe Bbix0oHOe nocobue.

Henpunemnemoctb skcnayataumm

«bpntnw AmMepunkaH To6akko» He NCMOJIb-
3yeT AeTckui TpyA. Mbl Takxke cuMtaem
abCo/IOTHO HeMpremMaeMbIM UCMO/b30BaHNe

We cannot offer a job guarantee for life but
compulsory termination of employment is only
actioned after a comprehensive review of all the
alternatives. Where such situations do occur,
we will adopt responsible local approaches and
procedures to address each instance, including
severance pay.

Against Exploitation

British American Tobacco does not condone or
employ child labour. Bonded or involuntary
labour is completely unacceptable, as is the
requirement to surrender identity papers or
pay deposits as a condition of employment.
Where national legislation or employment
procedures require the use of identity docu-
ments, these will be used strictly in accor-

MO/JIHEBOJIbHOIO M NPUHYAUTENLHOrO TPy Aa.
Ham npeacrasnsieTcs HegonycTumbiM Tpebo-
BaHWe cAaTb AOKYMEHThI, yOCTOBepsAoLne
JINYHOCTb, NN 3aNN1aTUTb AEHEXHbI B3HOC
B KayecTBe yC/I0BUS MpuemMa Ha paboTy.
Mcnonb3oBaHWe AOKYMEHTOB, yA0CTOBEPS-
IOLLMX TMYHOCTb, OCYLLLECTB/IAGTCA CTPOro
B COOTBETCTBUMU C TPeOOBAHNAMU MECTHOIO
3aKOHOAaTeNbCTBA NN COOTBETCTBYIOLMNX
HOPMaTUBHbIX AOKYMEHTOB.

Mbl cumTaem sKcnyaTaLmio UAN He3aKoH-
HOe MCMo/b30BaHMe TpyAa UMMUIPaHTOB
HenpuemMmaemMbiM.

MNpaBuna nenosBoro noeeaeHUn

DTOT JOKYMEHT AB/IAETCA HEOTbeM/IeMON
4acTblO Hallen KOPNOPaATUBHOWM CUCTEMBI
ynpasfeHna 1 onpeaenseT paMku npouecca
NPUHATUA PeLleHNin, NPUMEHNMbIE KO BCEM
coTpyaHukam. TpebosaHusa, chopmyamnpo-

dance with the local legislation and proce-
dures.

We do not condone exploitation or the un-
lawful use of immigrant labour.

Standards of Business Conduct

These are an integral part of our corporate gov-
ernance and are designed to provide a decision-
making framework for all employees. Employe-
es are the key upholders of such standards and
are expected to comply with them.

Proper Use of Company Systems

British American Tobacco companies deploy
many systems to help in the achievement of
business goals. In doing so, we entrust the
use of these systems and facilities to our em-



BaHHble B [lpaBuiax enoBoro noseaeHus
«bpuTnn AMeprkaH To6akko», LOSIKHbI He-
YKOCHUTENbHO co061104aTbCA COTPYAHMKAMM
KOMMNaHuu.

Hapnexaluee ncnosnb3osaHne cMctem KOMMnaHum
MNpwn paboTe Hap AOCTUXEHVEM CBOUX Liesiei
KOMMNaHuu pynnbl MCMONb3YIOT PasInyHble
cucTembl. Mbl JoBepsiemM HalLlMM COTPYAHMKaM
MCMNOJIb30BaHMe 3TUX CUCTEM U He0OX0AMMOro
o6opyanoBaHua. CoTpyaHuK 0653aH o3Ha-
KOMUTbCA C CMCTeMamMu, a Takxe c/iefoBaThb
WHCTPYKLMW NO 3KCMlyaTauumn n cobnoaaTtb
TpeboBaHUA N0 KOHOUAEHLMANLHOCTU.

CoTpyAHMKN MOTYT BHOCUTb CBOU Npea-
JIOXEHWSA MO y/yYLleHNI0 CaMUX CUCTEM U MO
00yyeHunto paboTe C HUMK.

OTBeTCTBEHHOCTb 3a pe3y/ibTaTbl paboThl
Mbl Aem OT HalMX COTPYAHUKOB, YTO OHU

6yAyT BHOCUTb CyLLLeCTBEHHbIN BKaA B ycrnex
koMnaHun. COTpyAHMKN HECYT OTBETCTBEH-
HOCTb 3a pe3y/ibTaTbl cBoen paboTbl. KomnaHusa
NHOPMUPYET COTPYAHMKOB 06 OXMAAHNAX
KOMMaHMM MO OTHOLLEHWIO K HUM 1 NpeoCTaB-
NfaeT 06paTHYI0 CBA3b MO pe3y/ibTaTam TPYAo-
BOW [1€ATe/IbHOCTH.

okonorus

«bputnw Amepukan To6akko» NPUMeHseT CUC-
TeMbl MO YNpPaB/IeHNIO U MOHUTOPUHTY

OXpaHbl OKpYKaloLLen cpeabl, 340p0oBbsA 1 6e30-
NacHOCTU COTPYAHUKOB. EXXerogHo mbl cTaBum
nepep cobor Lean 1 opmyanpyem MHANKa-
TOPbI BbINOJIHEHMSA MO KtOYeBbIM 00/1aCTAM
OXpaHbl OKpY>XatoLLen cpefbl 1 CTPeMUMCS

K JOCTUXEHUIO 3TUX Lienen. 1 komnaHus B Le-
JIOM, U Kax bl COTPYAHUK B YaCTHOCTW UrpatoT
60/1bLUYI0 POJIb B AOCTUXEHUN 1 NMOALEPXaHUN
CyLLEeCTBYIOLWMNX CTaHAaPTOB.

7. Npunoxerns

ployees. It is the responsibility of employees
to familiarise themselves with these systems
and to adhere to all operational and confiden-
tiality procedures including those concerning
personal use of the systems.

Employees are encouraged to make sug-
gestions to improve either the training or the
systems themselves.

Performance Responsibility

We expect our employees to make a meaning-
ful and confident contribution to the success of
British American Tobacco and their own place
within it. As such, employees are held account-
able for their performance. We therefore pro-
vide employees with clarity on our expectations
of them and feedback on their performance.

Environmental Responsibilities

British American Tobacco has in place environ-
mental, health and safety management and
monitoring systems, and strives to achieve an-
nual targets and performance indicators in each
of the key areas of environmental management.
Both our companies and our employees have
an integral part to play in the achievement and
maintenance of these standards.

A Constructive Place in the Community

British American Tobacco thinks globally but itis a
local citizen. As such, we encourage our employees
to play an active role both in their local and business
communities. British American Tobacco seeks to cre-
ate opportunities for skills development for employ-
ees and communities in markets where we operate.
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B3anmopeincTteme ¢ MeCTHbIM COOOLLLECTBOM
flBNAACb MexayHapoAHON KOMMNaHuewn,
«bpuTnw Amepukan Tobakko» B TO xe Bpems
BHOCUT 3Ha4MTe/bHbIN BKAAA B pasBuTme
MecTHoro coobuiectBa. Mbl cTpemMmMmcs K To-
MY, 4TOObl HallK COTPYAHWKN urpanun 6onee
aKTMBHYIO POJ/ib B KM3HU MeCTHOro coobLec-
TBa U AeN0BbIX KPYroB, a Takxe 4Tobbl Hala
paboTa rapMOHMYHO coyeTanach C LiesiMu

N UHMLMATMBAMMN MECTHbIX FOCyJapCTBEHHbIX
OpraHos.

besonacHocTb genoson nHpopmaumm
Ob6ecneyeHne 6e30MacHOCTV Ae10BON NHPOP-
MaLun ABNAETCA MHOTOCTOPOHHEN 3ajajen,
TpebytoLeli 3GpPeKTUBHOro COTPyAHNYECTBA
mMexay BCcemMu nojpasfe/ieHnsAMU opraHmsasuu,
HallMMKW NapTHepamu, COTPyAHMKamMM 1 opra-
HM3aLUMAMM, NPeACTaBAAIOWNMY UHTEPECH
COTPY/HUKOB.

We also aim to work in harmony with the develop-
ment objectives and initiatives of host governments.

Business Information Security
Business information security is a multifaceted
challenge requiring effective co-operation be-
tween all parts of the business, our business part-
ners, employees and employee representatives.
Our policy is to maximise the business
leverage of our information, ensuring that it is
reliable and available to those who need it. It
is of paramount importance to ensure that all
our employees are fully aware of their personal
responsibilities in this regard.
We honour the privacy of workforce data ac-
cording to the requirements of national legislation
and the security and interests of the business.

Monntrka koMnaHum nNo 6e3onacHoOCTn
obecneynBaeT Hanbosee 3pPpeKkTUBHOE nC-
nosib30BaHMe NHGOPMaLIMN 1N AOCTYN K Her
BCeM, KOMy 3TO Heobxoammo. KpariHe BaxHo,
4TOObI BCE COTPYAHUKM NMOHMMAasM CBOIO JINY-
HYI0 POJib B BbINMOJIHEHMM 3TON 3aauu.

Mbl yBaxkaem YacTHyt0 nHGopmMaLuio, Kacaro-
LLOCA HaLWMX COTPYAHWNKOB, B COOTBETCTBUM C
TpeboBaHMAMM HaLMOHaNbHOIO 3aKOHOAaTesbC-
TBa 1 MHTepecammn 6usHeca 1 ero 6e3onacHoOCTL.

JInuHoe pa3BuTue n obyueHne

Mbl paspabaTbiBaem 1 OCYLLLECTBASEM UHU-
LmnaTuBbl B Chepe obyyeHns 1 pa3BuTuA
nepcoHasia B COOTBETCTBUM C NOTPEOHOCTAMM
1 3anpocamu OTAeNbHbIX KOMNaHuii [pynnbl

N UX COTPYAHUKOB. Mbl CTpeMUMCS BOCMNUTATb
B HalLWX COTPYyAHMKaX 4yBCTBO rOpAOCTM 3a TO,
4TO OHU paboTaloT B «<bputnw AmepumkaH
Tobakko», 1 OblITb 00pa3sLoBbIM paboToAaTeNeM.

Personal Development and Learning

We develop and deliver high quality learning
and development initiatives appropriate to the
needs of the individual Operating companies
and their employees. We aim to foster a sense of
pride in working for British American Tobacco
and to be the employer of choice wherever we
operate.

Whilst we put great emphasis and resources
in training and opportunities for development,
employees are encouraged to take responsibil-
ity for their own development.

Valued Business Partners

Whilst we are not responsible for standards of
employment practice throughout our sup-
ply chain, we seek to influence our business



XoTsi Mbl yaensem 60/blioe BHMMaHMe 00y-
YeHWIO 1 Pa3sBUTUIO MepCcoHaa, Mbl MOOLLPAEM
CcTpemeHne COTPYAHUKOB HeCTU CaMOCTOS-
Te/IbHYI0 OTBETCTBEHHOCTb 3a CBOE pasBuTHe.

MapTHepbl No 6usHecy

XOTSl Mbl He HecemM OTBETCTBEHHOCTM 3a TO,
Kakve cTaHAapTbl B 061acTy paboThl C Nepco-
HasioM co6104aloT HalW [JeN0Bble NapTHepsl,
Mbl CTPEMUMCS MOB/INSATL HAa HUX, YTOObLI He
[lONyCTUTb UCMOJIb30BAHMA JETCKOro Tpy.a,
npo/Jiaxu cMrapeT HeCOBEPLUEHHOIETHUM,
MCMO/b30BaHUA NMPUHYANTENLHOMO TPyAa

M TpyAa HeneraibHblX UMMUIPAHTOB, No0ObIX
$opm ANCKPUMUHALUKN, OCKOPOBUTENBHOTO
nosefeHus 1 310ynoTpebaeHuni.

Hawun napTHepbl HeCyT OTBETCTBEHHOCTb 3a
NoCTPOEeHe B3aVMOOTHOLLEHWIA C COTPYAHU-
Kamun B COOTBETCTBUM CO CBOUMM CTaHAApTamMu
BeJeHMA 6usHeca, LeHHOCTAMU 1 TpeboBaHK-

partners to avoid the employment of children
particularly in any industrial process; the sell-
ing of cigarettes to minors; the use of forced or
illegal immigrant labour; any form of unlawful
discrimination, harassment, abuse or bullying.

Whilst each partner organisation has the
responsibility to manage its employment
practice in accordance with its own business
standards, values and local legislative frame-
work, we will work with them to embrace
these Principles.

Enterprising Spirit
“The confidence to seek out opportunities for

success, to strive for innovation and to accept
the considered risk taking that comes with it.”

MW MECTHOr0 3akoHojaTenbcTBa. OAHaKO Mbl
O6ynem npofoskatb yoexaaTb UX BHeAPUTb
JaHHble MPUHLUMNbI B CBOKO MPAKTUKY.

AyXx npeanpuHMMaTesibCTBa

«[MOCTOSAAHHbBIV MOUCK HOBbIX BO3MOXHOCTEN
ONA JOCTUXEHUA ycnexa, CTPeM/IeHNe UCMNOoJb-
30BaTb HOBble MOAXOAbl U y4UNTbIBaTb CBA3AH-
Hble C 3TUM PUCKU».

®usnyeckoe 1 matepunasibHoe Gnarononyyme
HensbexHo, 4To B onpeenieHHble Nepro/ibl Bpe-
MeHW NoTpebHOCTV BM3Heca ANKTYIOT Heobxoau-
MOCTb 60JIbLUEel OTAAYMN Ha Pa3/INUYHBIX YPOBHSAX
opraHusauunn. OaHaKko Mbl NpU3Haem 1 Noj-
[lep>XrBaem CTpemsieHne Hallrx COTPYAHNKOB
HaxoAUTb pasyMHbI 6anaHc mexay paboTon

N IMYHBIMUW HTEpecamMu 1 Be3je, rae 310 BO3-
MOXHO, BHeapsaeM rmbkuni pabouni rpadpux.

Physical and Material Well Being

It is almost inevitable that in most roles, and at
certain times of the year, business needs will
dictate more concentrated periods of work than
at other times. However, we acknowledge and
support the need of employees to balance work
and personal interests and will encourage flex-
ibility where possible.

We encourage our markets to explore and
adopt family friendly policies as relevant accord-
ing to local practice.

The company complies with internal
health and safety policies and procedures and
national regulations to ensure a safe working
environment.

We work continuously to maximise the phys-
ical security of our employees wherever they are
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«bpuTtniwn Amepukan Tobakko» NpoBoOAUT
NOANTUKY NOAAEPXKKM CEMbUN N MNOOLLPAET
komnaHuu Ipynnel paspabaTbiBaTh 1 BHEAPATb
COOTBETCTBYIOLLME NOAXOAbI U MOMNTUKMN.

«bpuTtnw Amepukan Tobakko» obecneuymsa-
€T coTpyHMKaM Ge3onacHble ycnoBus Tpyaa
B COOTBETCTBUW C BHYTPEHHUMU MpaBuiIamm
n npoueaypamu.

Ml Takke HernpepbIBHO paboTaeM Haf,
ynydeHem ¢usmnyeckor 6e3onacHoCTM CoTpya-
HMKOB. YTOGbI HaLLM COTPYAHMKMN MOHUMaNu
CTaHAapTbl 1 MpaBuna B 06/1aCTu OXpaHbl 340PO-
Bbsl M 6e30MacHOCTM TPyAa, a Takxe TpeboBaHMA,
npeabsB/semMble K HUM Ha 1x paboyem MecTe, Mbl
NPOBOAVM [U151 H/X COOTBETCTBYIOLLME TPEHUHIN.

Cnpaseannsas, npospayHas

N KOHKypeHTOoCrnocobHas cnucremMa onnatbl TpyAa
«bputnw AmepukaH To6akko» CHUTAET, 4TO
cucTemMa onathl Tpyaa, CywecTsytouLas

employed. We will ensure that our standards
and policies are understood and trainings are
provided so that all employees understand the
health, safety and security issues and require-
ments concerning their job/position.

Fair, Clear and Competitive Remuneration and
Benefits
The company recognises the need for our remu-
neration policies to be competitive and they have
been designed to ensure a real differentiation
amongst individuals and teams within compa-
nies, using criteria such as: qualifications, skills,
performance, contribution and responsibility.
The company uses objective instruments
in determining the level and seniority of roles
within the business by means of a well-defined

B KOMMaHWM, J0/XHa 6blTb CpaBeA/INBOW

N KOHKYPEeHTOCNOCOOHOWM Ha pblHKe. [Mpu
5TOM [laHHas cucTemMa J0JIXHa y4UTbIBaTb Ta-
Kue KpuTepumn, kak KBanudukaLmns, HaBblku,
pe3ynbTaTbl eATeNbHOCTU, BKJaA B ycnex
KOMMaHUN 1 ypOBeHb OTBETCTBEHHOCTH
COTPYAHWKOB.

«bpuTtun Amepukan Tobakko» npu onpe-
LeNeHNN YPOBHS OTBETCTBEHHOCTU, Mac-
wraba AeATeNbHOCTU U, COOTBETCTBEHHO,
3apaboTHO NaTbl COTPYAHMKOB UCMO/b3yeT
nNpoBepeHHble MeTOoAbl OLleHKM TPYA0BOI Aes-
TeNbHOCTY, 3apeKoOMeH0BaBLIne ceba Kak
00ObeKTUBHbIE MHCTPYMEHTbLI. DTN NoKasaTenn
CPaBHMBAIOTCA C MOKa3aTeNAMM Ha PbIHKe
TpyAa Ans obecnevyeHms X KOHKYPEeHTOCMo-
cobHocTw.

Cucrtemy Bo3HarpaxeHus 1 noowpeHns
Mbl aKTUBHO UCMO/Ib3yeM B KayecTBe MHCT-
pyMeHTa AN CO3AaHNA U NOAAEPXKAHUA

method of job evaluation, which defines roles,
scope and subsequent salary positions and rang-
es. These are then compared against the local
labour market to ensure their competitiveness.

We use remuneration and reward as an
active tool to build and maintain a high
performance, highly motivated culture. Our
approach is based on a mix of financial and
non-financial, long and short term incentives.
All employees are provided with clear informa-
tion for each pay period, including any and all
deductions from their pay.

Equal Opportunity

Where possible we fill vacancies internally, al-
though we will seek out external talent as this
provides the opportunity for fresh thinking,



KY/bTYpPbl BbICOKMX Pe3y/1bTaTOB U BbICOKOW
MOTMBaL MW COTPYAHUKOB. Hawa cncrema
coyeTaeT MaTepuasibHble U HemMaTepuasb-
Hble, KPaTKOCPOUHble N JOIFOCPOYHbIe

BMAbI NoouipeHuns. Bce coTpyaHuku nony-
YyalT NoAPOo6HYI0 MHPOPMALMIO 3@ KaXKA bl
naaTeXHblli nepunos, B TOM yncie n o6o Bcex
OTYMCNEHUAX U3 X 3apnaaThl.

PaBHble BOSMOXHOCTU A5 BCEX

Mpv NosiBNEHNN BakaHCUIT Mbl OTAAeM Npef-
nouyTeHVe BHYTPEHHNM KaHAWAaTaM. Tem He
MeHee, Mbl IPUBETCTBYEM NMpuem Ha paboTy
BHELLHUWX coMcKaTesnen, MOCKObKy 3TO Npu-
BHOCMUT B KOMMaHWIO CBEXWE NAEN 1N HOBbIN
onbIT. Hawa cTpaTerus no nog6opy nepcoHana
OCHOBaHa Ha CTpemJIeHMM NpuBeKaTb U yaep-
XMNBaTb Jy4lINX NPETEHAEHTOB Ha BCEX YPOB-
HAX OpraHu3aLmmn. DTOT NPUHLMM HaxoANT
CBOe OTpaxeHue B HalleM 0ObeKTUBHOM MOJ-

new ideas and experiences. Our recruitment
strategy is based on retaining and attracting
the most suitable people at all levels of the
business and this is reflected in our objective
approach to recruitment and selection. The ap-
proach is based on the inherent requirements
of the job, matching the ability and potential
of the individual.

X0[e K npotieccy otéopa 1 HaliMa nepcoHana.
B ocHOBe 3TOro noaxona NeXuT onTUMabHoe
coyeTaHue TpeGoOBaHUM, NpeabABASEMbIX

K TOW MU MHOW JOI)KHOCTU, U CNOCOOHOCTEN
1 noTeHUKnana kaHanaara.

7. Npunoxerns
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«BAT Poccuns» okaxeT noaAepxkKy HEKOMMepYeCKom

4-in kBapTan

KoHkypc coLnanbHbix NPOEKTOB aHOHCMPOBAH.

opraHv3aLmu B NPOBEAEHNN KOHKYpCa coLmasib- 2005 ropa | iHpopmauma 0 KOHKypCe CoLMabHbIX MPOEKTOB
HblX NPOeKTOB. TeMbl KOHKypCa Oy ayT onpeaeneHbl 1 0 NPOPUILHON OpraHM3aLLnmn, NPUrialleHHon
C Y4eTOM MHEHWI 3anHTePeCcoBaHHbIX CTOPOH, «BAT Poccusa» ans ero peanusaumum, ony6imkosa-
a Takxe pekoMeHJaLMi COTPYAHNKOB KOMMaHMM Ha Ha KOPNOpPaTUBHOM caliTe KOMNaHUN
Pykosoactso OAO «bAT-flBa» paccmMoTpuT BO3- 3-n kBapTan | Xntenn MnkpopanoHa nponHGOpPMMpPOBaHbI
MOXHOCTb OCYLLeCTB/IEHUA, MPU GPUHAHCOBOM 2005 roga | 0 NPUHATOM peLLUeHNM U CPOKax ero BbiMosiHe-

noanepxke KOMMaHUM, X03ANCTBEHHbIX paboT
Ha npuneraoLwmx Kk pabprke TeppUTOPUAX

HUS Yepes TeppUTOPUaIbHYIO OBLLMHY

OAO «bAT-CT®» ocyLLeCcTBMT MOUCK NapTHepa
Cpean HeKOMMepUeckmx OpraH13aL|nin s NpoBe-
LleHVsi KOHKypca coLpmasbHbix npoekToB B CapaToBe
B 2006 roay (Ha ocHoBaHuu onbita OAO «bAT-flBa»
1 B COTPYOHWUYECTBE C MECTHBIMU BIACTAMM)

4-n kBapTan
2005 ropa

NHudopmauma o kputepmsax otbopa napTHepa,

a Takxe pesysbTatbl nposBefaeHHoro B 2005 roay
rnoucka napTHepa ony6/nMKoBaHbl Ha kopnopa-
TUBHOM caliTe KOMNaHUn

«BAT Poccusa» onpefenut NnpuopuTeTHbIE Ha-
npasfieHns B 06/1acTn CoLManbHbIX NHBECTULUIA

2-1 kBapTan
2005 ropa

MpropuTeTHble HanpaBaeHNsA ONyGIMKOBaHbI
Ha KOPNOPAaTMBHOM CaiiTe KOMMNaHUn

«BAT Poccusa» onybnnkyeT 6polutopy «KypeHue
1 3[0pOBbe» N pacnpocTpaHnT 60 Tbicad KONui
cpeau Wnpoko obLLeCcTBEHHOCTN B MecTax
npofax TabayHbix nsgennii B Mockse, CaHkT-
MNeTtepbypre n CapaTtoBe

3-i kBapTan
2005 ropa

60 ThICAY 3K3eMMIAPOB PaCcNpPOCTPaHeHo cpeam
LIMPOKOW 0BLLeCTBEHHOCTM B MeCTax MpoAax
TabauHbix n3penu B Mockee, CaHkT-lNeTepbypre
n CapatoBe. 3aMHTepecoBaHHble CTOPOHbI NPO-
MHPOPMMPOBaHbI O MeCTax PacnpPoOCTPaHeHNs
GpoLutopbl Yepe3 KOPNOPATUBHbIN CAT KOMMaHUK

«bAT Poccus» okaxeT nomMoLLb NpodusIbHOM op-
raHu3aumm B paspaboTke NporpaMmbl Mo npeaoT-
BPALLEHMIO KypeHns cpeav GepeMeHHbIX XeHLLVH.
KomnaHms noaaepxuT 3anyck 3Toin nporpaMmmbi

B CaHkT-leTepBypre B kayecTe MUMAOTHOIO NPOeKTa

4-n kBapTan
2005 ropa

HauaTta peanusauuns nunoTHOro npoekTa

B CaHkT-lNeTepOypre. OTyeT 0 3anycke Nua0T-
HOWVi NporpamMMbl pasMellleH Ha KOpnopaTVBHOM
canTe KOMnaHum

«BAT Poccums» okaxeT noaaepxky NpopuabHom op-
raHv3aLmmn B NpoBeJeHNN ornpoca ooLLEeCTBEHHOMO
MHEeHWA, YTOObI BbIACHUTL OTHOLLEHME NpeacTa-
BUTE/El LWMPOKOI OOLLLECTBEHHOCTU K BOMPOCY
KypeHUs B OOLLECTBEHHbIX MeCcTax 1 onpeaennTb
npriemnemble Cnocobbl ero peLeHns

4-n kBapTan
2005 ropa

Pe3yn bTaTbl ONpPoOCa AoBeAeHbl 4O CBEAEHUSA
3anHTepecoBaHHbIX CTOPOH

«BAT Poccuma» paclumpuT npoekT «TabayHbln
3TUKET» N OKaXeT MOMOLLb NPOPUILHLIM Opra-
Hu3auMam B pacrnpoctpaHeHnn 50 Thicay
3K3eMMIAPOB OTKPLITOK CPEAN LUMPOKOW 0BLLecT-
BEHHOCTU B MeCTax noTpebieHns TabauHbIx
n3penunii B Mockse n CaHkT-lNeTepbypre

3-11 kBapTan
2005 ropa

50 TbICAY 3K3EMM/IAPOB OTKPbLITOK «TabauHbIN
3TUKET» PaCNPOCTPaHEHO CPeAU LUNPOKOK 00-
LLLeCTBEHHOCTU B MeCTax noTpebneHns TabaqHblx
nsgenuii B Mockse 1 CaHkT-lNeTepbypre. 3anH-
TepecoBaHHble CTOPOHbI MPOMHPOPMUPOBAHDI

0 MecCTax pacrnpocTpaHeH s OTKPbITOK Yepes
KOPMOPATMBHBIN CanT KOMMaHW

«BAT Poccua» npeanoxuTt npeacraBuTeNam
TabayHol oTpac/in 06CyAnTb BOMPOC O CO34a-
HUU BNAEOPO/IMKa, HarnpaBeHHOro Ha 6opb-
Oy C KypeHMeM HeCOoBepLUEHHONETHUX, U ero
[eMOHCTpaLmn B KMHOTeaTpax

4-i kBapTan
2005 ropa

MpuHATOe KOMNaHVen peleHne, OCHOBaHHOe
Ha 06CyxaeHUn Bonpoca ¢ NpeacTaBUTeNnaMm
TabGayHOW MHAYCTPUU, AOBEAEHO A0 CBeAeHUS
3aMHTEPEeCOBaHHbIX INL, Yepe3 KOPNopPaTUBHbIN
canT KOmMnaHum




10 | «<BAT Poccus» obpaTutca B O6LLeCTBEHHbIN 2-i kBapTan | OTyeT 0 pe3synbTaTax KaMnaHUU NpPefocTaBeH
coBeT no npobsiemMe NOAPOCTKOBOrO Kype- 2005 ropa | O6LecTBeHHbIM COBETOM MO NpobiemMe Noa-
HUA C NpeAsoXeHneM NpefoCTaBnTb OTHeT POCTKOBOIO KypeHus no npocbbe «bAT Poccns»
0 pesyfbTaTax peknaMHO-MHGOPMaLMOHHOW 1 pa3melleH Ha KOPNopaTUBHOM caiiTe
KaMnaHuM, HanpasB/leHHOWN Ha NPOAaBLLOB KOMMNaHUu
PO3HWYHOW TOProB/N, KOTOpPas NPOBOAM/IACH
B 2004 roay (koaiM4ecTBO ropoAoB, WMTOB
n apyroe)

11 | «<BAT Poccusa» NpofoxnT noaaepKnsaTb Npo- 4-n kBapTan | lporpamMmel, HanpasBaeHHble Ha NpeAoTBpa-
rpamMmbl, HarMpasJ/iIeHHbIe Ha NpeaoTBPaLLeHne 2005 ropa | weHve npojaxu TabayHbIX U3AENNI HecoBep-
npojaxu TabayHbIX N34e/INN HECOBEPLLEHHO- LIeHHONETHUM, ocywiecTeaaoTca. MHdopmauma
NETHUM, a Takxe y4acTBOBaTb B OpraHM3auunm 0 BbIMOJIHAEMbIX MPOrpamMmax no npeaoTepalle-
CEMUHapPOB A1 PabOTHUKOB PO3HUYHbIX HUWIO MPOJaXu cMrapeT HeCoBepPLUEHHOIETHUM
ceTel U KPYr/blx CTONIOB A5 NpefcTaBuTenei M 1x opraHusaTopax ony6/sMkoBaHa Ha Kopro-
OpraHoB UCMOJIHUTE/IbHOM U 3aKOHOAATEe b~ paTVBHOM CaliTe KOMMNaHUu
HOMW BJ1acTW. B pamkax ceMMHapOB 1 KPYr/bix
CT0/10B Oy AyT 00CYyXAaTbCs Takne BONPOChI, Kak
npepoTBpaLleHne NpoJaxmn TabaduHbIx N3genmnn
HecoBepLeHHOIeTHMUM, OTHOLIEHWe 06LecTBa
K npobsieMe NOAPOCTKOBOro KypPeHMs 1 BO3MOX-

HOCTb paclumpeHuns reorpadumn pacnpocrtpa-
HEHWA JaHHOW NPOrpaMmbl 1 ee AaJlbHENLLEero
pa3sutnsa

12 | «<bAT Poccus» HanpasuT 3anpoc B LleHTp 3-11 kBapTan | 3anpoc 0 BO3MOXHOCTM Ja/ibHeNLIero pac-
06pa3oBaTesibHbIX U COLMaNbHbIX MPOrpamMmm 2005 ropa | npocTpaHeHus nporpaMmmbl «Mow BbIGOp»
«Mow BbIGOp» 0 BO3MOXHOCTU Aa/ibHeNLero 1 06 yqacTun B Heln psaga wkon CesepHOro
pacnpocTpaHeHns nporpammbl «Moii BbiGop» okpyra Mocksbl HanpasneH B LieHTp o6pa3oBa-
1 06 yyacTun B Heln psaa wkon CeBepHOro TeNbHbIX U COLManbHbIX NporpaMmm «Moii Bbl-
okpyra MockBsbl 60op». KopnopaTuBHbIVi CanT KOMNaHUK coaep-

XUT CCbIIKY Ha MHOPMaLMIO O JanbHellemM
pacrnpocTpaHeHnn nporpaMmmbl «Mow BbIGOp»

13 | Nocne 3aBeplueHNs NpoekTa MoAepHM3aLUm 4-ri kBapTan | Hpopmauma o xoae npoekTa MoAepHM3aLMn
npoussoacTea Ha pabpuke «<bAT-CTO» Bynet 2007 ropa | NpoM3BOACTBA U YCTAHOBKMW O4YUCTHOro 06opy-
yCTaHOB/IEHO [0NOJIHUTEIbHOe 060pyAOBaHMe [lOBaHVsA AOBOANTCS A0 CBeAEHUS afiMUHUCTpPa-
LNS CHUXEHNA YPOBHSA 3anaxa 3a npejaenamu umnm OpyHseHckoro parioHa CapaToBa Ha co-
$abpukun. KomnaHus 6yaeT perynsapHo nHpop- BewaHnax CoseTta ANPEKTOPOB NpeAnpUsTUi
MUMpPOBaTb BCEX 3aMHTEPECOBAHHbIX JINL, O X04e ®pyHseHckoro paoHa CapaTtoBa ABax/bl B roj
peanu3auunmn JaHHOIo NpoekTa

14 | «bAT Poccua» nposefeT paj BCTpeY C HEKOM- 4-n kBapTan | Mndpopmaumnsa o6 ntorax BCTpey onyb6amMKoBaHa
MepyeckKUMU 1 APYrMMun opraHusaumamu, 2005 ropa | Ha KOPNOPATMBHOM CanTe KOMMNAHUU
4TOObI BLIACHUTb, ABAIOTCA 1M MaTepuasnbHble
0TX0/Abl OT NoTpebieHNs TabayHbIX 3L,

MO UX MHEHWIO, Cepbe3HOl Npobaemon, 1 cunTa-
0T JIN OHU COLManbHYIO peknamy npuemMaeMbim
cnocoboMm ee peLleHUs

15 | KoHkypc «3koJlornyHble TexHonornn» 6yaet Haumnasn co | IHpopmaumsa o koHKypce npefocTaBnaiach
NPOBOANTLCA B KPYMHENLWMX permoHax Poccum | 2-ro kBapTana | 3aMHTepeCcoBaHHbIM CTOPOHaM Yepes Kopropa-

2005 ropa | TUBHbIV CalT KOMMaHUK

7. Npunoxerns
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Appendix 8

@ Report on Fulfilment of the Commitments Assumed by BAT Russia
in Cycle 3 of Social Reporting (2004—2005)

BAT Russia will continue supporting a public Q4 2005 A contest among social projects is announced.

organisation in conducting a contest for Information on the social project contest and

social projects. Topics for the contest will be the suitable partner invited by BAT Russia to

determined in accordance with stakeholders’ implement it is placed on the corporate website

expectations and employees’ recommendations

BAT-Yava management will consider the Q3 2005 Local residents are informed about the decision

possibility of financial support for upgrading the and the schedule for its implementation via the

territory adjacent to the factory district community

BAT-STF will look for a partner among NGOs to Q4 2005 Information on selection criteria for partners and

conduct a contest for social projects in Saratov in the results of the search conducted in 2005 are

2006 (in cooperation with local authorities and placed on the corporate website

based on BAT-Yava’s experience)

BAT Russia will define key imperatives in its social Q2 2005 Key imperatives are published on the corporate

investment strategy website

BAT Russia will publish the “Smoking and Q3 2005 60,000 copies of the booklet are disseminated to

Health” booklet and disseminate 60,000 copies the general public at points of sale in Moscow,

of the booklet to the general public at points of Saint Petersburg and Saratov. Stakeholders are

sale in Moscow, Saint Petersburg and Saratov informed where the booklets are available via the
corporate website

BAT Russia will support a suitable public Q4 2005 Pilot project in Saint Petersburg is launched. The

organisation in developing a programme to report on the programme launch is placed on the

discourage smoking by pregnant women. corporate website

The company will support the launch of the

programme as a pilot project in Saint Petersburg

BAT Russia will support a suitable organisation Q4 2005 Results of the survey are communicated to

in conducting a survey of the general public to stakeholders

ascertain the attitude toward smoking in public

places and to decide on acceptable solutions

BAT Russia will expand the “Tobacco etiquette” Q3 2005 50,000 copies of the handout cards are

project and support appropriate organisations in distributed to the general public in cafes,

distributing 50,000 copies of the handout cards restaurants and clubs in Moscow and Saint

to the general public in cafes, restaurants and Petersburg. Stakeholders are informed where

clubs in Moscow and Saint Petersburg handout cards are available via the corporate
website

BAT Russia will propose that industry Q4 2005 The company’s decision on the issue based

representatives consider producing and on the results of industry discussions is

exhibiting in cinemas a video clip to counteract communicated to stakeholders via the corporate

underage smoking website




10 | BAT Russia will request that the Public Council Q2 2005 The report on the results of the campaign
on the Problem of Underage Smoking present is presented by the Public Council on the
a report on the results of the advertising Problem of Underage Smoking at the request
campaign targeted at retailers in 2004 of BAT Russia and is made available on the
(indicating the number of cities, number of corporate website
billboards, etc.)
11 | BAT Russia will continue to support the Retail Q4 2005 Retail Access Prevention Programme is
Access Prevention Programmes and to participate implemented. Information about Underage
in arranging seminars for retailers and round Smoking Prevention Programmes and their
tables for representatives of both the executive organisers is made available on the corporate
and legislative bodies. The agenda of such website
seminars and round tables will include such
issues as retail access prevention, society’s
attitude to underage smoking and opportunities
for expanding the geographic scope and content
of the programme
12 | BAT Russia will ask the "My Choice” Centre Q3 2005 The inquiry about the feasibility of expanding
for Educational and Social Programmes about the "My Choice” programme and including
the feasibility of expanding the "My Choice” a number of schools located in Moscow’s
educational programme and including a number Northern Administrative District is made to the
of schools of the Moscow Northern District in the "My Choice” Centre for Educational and Social
programme Programmes. The company’s corporate website
contains a link with information on expansion of
the "My Choice” programme
13 | After completion of the modernisation project at Q4 2007 Reports on the progress of plant modernisation
BAT-STF, additional equipment will be installed and installation of odour-abating equipment
to reduce the odour released from the factory. are delivered to the Administration of Saratov’s
The company will regularly update all interested Frunzensky District at meetings of Council of
parties on the progress of the project Directors of Enterprises located in Saratov’s
Frunzensky District that are held twice each year
14 | BAT Russia will conduct consultations with NGOs Q4 2005 Information on the results of the consultations is
and other organisations to find out whether made available on the corporate website
cigarette litter is an issue and whether social
advertising is an appropriate instrument to
address it
15 | The Ecological Technologies Contest will be Starting Q2 | Updated information on the contest was
conducted in Russia’s largest regions 2005 provided to stakeholders via the corporate

website |
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Mpunoxenne 9

NMOCCAPUI

AyauT npouecca oT4ETHOCTM

Mposepka 1 NoaTBepPX/AeHME MPaBUIbHOCTY
npoLiecca noAroToBKM COLMaIbHOrO OTHETa U ero
COOTBETCTBUA 3as1B/IEHHbIM CTaHAapTam, MPOBOAN-
Mast KBaIMPULIMPOBAHHBIMU HE3ABUCUMBbIMU Crie-
umanuctamu (ayaMTopamm), KOTOpoe 3aBepLUaeTcs
BblpaxeHneM TO4KM 3peHns ayamTopa (ayAuTopc-
KM 3aK/to4eHrem). AyanT ABASETCA MHCTPYMEH-
TOM yKpen/ieHus JoBepurs Nnosib3oBaTens K 4OCTo-
BEPHOCTM NpefoCTaB/iseMol MHGOpMaLIMK.

BnarorsopuTesibHas 1eiTe/IbHOCTb
«[106poBObHasA AeATeNIbHOCTb rpaxaaH

N IOPUANYECKMX NTNL, NO BeckopbICTHOM (6e3B03-
Me3HOI UM Ha IbFOTHbIX YC/I0BUSX) Nepe-
Jaye rpaxaaHamM Uav lopuanyecknm anLam
MMYLLECTBa, B TOM YMNC/1e AeHeXHbIX CPeCTB,
6€eCcKOpPbICTHOMY BbINOJIHEHWIO paboT, Npeao-
CTaBNIEHWNIO YCNYT, OKa3aHWIO MHOW NOAAEPXKM»
(®epepanbHbili 3akoH oT 11 aBrycta 1995 roaa

Audit of the Reporting Process

Verifying and confirming the accuracy of the
social reporting process and its compliance with
declared standards. The audit is conducted by
qualified independent specialists (auditors) and
results in a statement of the auditors’ position
(an official report). An audit is a tool for reinforc-
ing users’ confidence in the reliability of the
information presented.

Charity

“A voluntary activity by individuals or organisa-
tions that involves a disinterested (either free of
charge or on preferential conditions) transfer to
other individuals or organisations of assets that may
include funds, or performance of work or provision
of services without remuneration, or other forms

N 135-03 «O 6naroTBOpUTENIbHON AeATEeNbHOC-
TV 1 6NaroTBOPUTE/IbHbLIX OPraHU3aLNAX»).

Bepudmkauun

MeTopa, KOTOPbII C MOMOLLbIO PAAa KOHK-
PeTHbIX MPUHLMMOB 1 NOAXO/0B NO3BOIAET
OLI€HNTb Ka4yeCTBO NOAroTaB/IMBaEMbIX Opra-
HU3aLmen maTepunanos, Hanprmep, ee oTye-
TOB, a Takxe CyLeCTBYIOLNX B OpraHM3aLmnm
CUCTEM, NPOLLECCOB 1 YPOBEHb KOMMETEHTHOC-
TN, koTopble o6ecnevnBatoT 3GpPeKTUBHOCTL ee
paboTbl. Bepudukauna npeanonaraet, 4to pe-
3y/NbTaTbl TAKOW OLleHKU OyAyT OTKPbITbI ANA
LWINPOKOM NyBANKM, YTO MOCAYXUT A1 Noay4a-
Tenel oTyeTa rapaHTMen ero JOCTOBEPHOCTY.

FnoGanbHas MHMLUMATUBA NO OTUETHOCTH
(Global Reporting Initiative, nau GRI)
MexaHu3M yHndukaLmm oT4eTHOCTN B obnac-
TV YCTOMYNBOrO Pa3BUTUA, MPEASIOKEHHbIN

of assistance.” (Federal Law #135-FZ of 11 August
1995 “On Charity and Charitable Organisations”.)

Assurance

A method using a number of specific principles
and approaches that permits an evaluation of the
quality of materials prepared by an organisation,
such as its reports, as well as its systems, pro-
cesses, and the levels of competence that ensure
its effectiveness. It is assumed that the outcomes
of verification will be accessible to the general
public, and that these outcomes will assure the
audience for a report that it is a reliable one.

Global Reporting Initiative (GRI)
A mechanism for unifying sustainability reporting
proposed in 1997 by the Coalition for Environ-



B 1997 ropy «Koanuumnern 3a 3kos0rmyeckn
OTBETCTBEHHbIV OM3HeC» n «lporpammon
OOH no okpyxatouien cpene». Npeacrasns-
eT cobow cncTemy nokasatesieil, ONUCaHHbIX
B «PykoBOACTBE MO OTYETHOCTU B 06NacTH
YCTONYMBOrO Pa3BUTUS», MO3BOAIOLLYIO NMPO-
BOAMTb CPaBHEHME MexX/ly OpraHusauuamu,
YyU4uTbIBas Npy 3TOM 0COBEHHOCTN UCMONb3Y-
eMblX UMK cnocoboB cbopa 1 NpeacTaBAeHNS
nHopmaunmn. na oCTUXEHNSA 3TON Lenn

B npoLecce coLManbHOM OTYETHOCTU NCMOb-
3yl0TCSl KOHKPETHblE MHANKATOPBI.

Awanor

BcTpeya coTpyAHMKOB KOMMNAHUWN U 3auHTepe-
COBaHHbIX CTOPOH (CTeNKXONAEpPOB), Ha KOTO-
poW nocneaHue BbiCKasbiBaloT CBOU Moxena-
HUSA MO yNyYlleHWto AesTeIbHOCTU KOMMaHuW,
B TOM YnC/ie B cCoLManbHOM chepe.

mentally Responsible Economies and the United
Nations Environment Programme. The GRl is a
system of indicators described in the Sustainabili-
ty Reporting Guidelines, which enables compari-
sons between organisations with regard to the
specifics of the information they collect and the
presentation methods they use. Specific indica-
tors are also used for that purpose.

Dialogue

A meeting between company staff and stake-

holders where the latter express their expecta-
tions for improving the work of the company,
including its social activities.

Consumer information
Providing significant information on tobacco

UHPpopmupoBaHue norpedGurtenein
MpepocraBneHne sHaynmon nHpopmaumnm
0 TabayHbIX U34eNINAX U KypeHUU, KoTopas
nomoraeT B3pOoC/biM NoTpebutenam genatb
OCO3HaHHbIV BbIGOP.

«Konexkc oTBeTCTBEHHOro MapKeTuHra
“BAT Poccna”»

BHYTpeHHMI1 JOKYMEHT, KOTOPbIV CBOAMT BOeA-
HO TpeboBaHMA POCCUINCKOrO 3aKOHOAATE/IbCTBA,
«MexayHapoaHbIx CTaHAAPTOB MapKeTUHra
TabayHbIX M3AENININ» U BHYTPEHHME NOMOXeHUA
0 JeATe/IbHOCTU MO NPOABUXEHWNIO NPOAYKLMK,
npuHsaTble B «bAT Poccnnx». Kogekc BBoauT fo-
NoJIHUTENbHbIE TPeOOBaHMSA K COAEPXKAHMIO PeK-
Nambl, yrnakoBke, MpoLeccy npojax n Ancrtpunoy-
LMK, a Takxke OnuncbiBaeT npasunia NposeJeHns
aKkLMI MO NPOABUXEHMIO NPOAYKLMY 1 Nojae-
P>XKn MeponpusaTuii. Hosble TpeboBaHWs BBeae-
Hbl C TeM, 4TOObl MapKeTUHroBas AeATe/IbHOCTb

products and smoking that helps adult consum-
ers make an informed choice.

The BAT Russia Code of Reponsible Mar-
keting of Tobacco Products

The Code is a company policy containing basic
requirements prescribed by the Legislation

of the Russian Federation, the International
Tobacco Marketing Standards and internal
BAT Russia marketing procedures. The Code
includes additional requirements on advertis-
ing content, packaging, sales and distribution
of products as well as rules for promotional
activities and support of events. New require-
ments are included to make sure that market-
ing activities of the company are targeted at
adult smokers only and that consumers receive

7. Npunoxerns
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KomnaHuu Gblsia obpallieHa NCKYUTENBHO K
B3POC/IbIM KYPW/IbLLMKaM 1 4TOObI NoTpebuTenn
nosiy4anu NoJiHyto 1 JOCTOBEPHYIO MHPOpMa-
LMI0 0 NPOAYKLMM KOMMaHWK.

MexxayHapoaHbie cTaHAAPTbl MApPKeTUH-
ra TaGauHbiX usgenun

CBOJ, NPUHLIMNOB OCYLLECTB/IEHNSA MaPKETUHIOBOW
[lesiTeNIbHOCTY, NOANMCaHHbBIN TPeMSA BeAy LM
MexAyHapoAHbIMY Taba4yHbIMM KOMMaHUAMM,
BK/tovas «bpuTtnit AmepukaH Tobakko», B ceHTsiOpe
2001 ropa. MnaBHas Lienb «MexayHapoaHbIX CTaH-
JapTOB MapKeTUHra TabauHbIX M3AeNNA» — UCKITIo-
YNTb HECOBEPLUEHHO/IETHMIX U3 ay AUTOPUM JTH00bIX
BW/0OB MEPOMNPUATUI MO NPOABMKEHMIO 1 ANCTPK-
OyLmm TabaqHoM NpoayKLMn. «MexayHapoaHble
CTaHAAPTbl MapKeTVHra TabayHbIX M34e/IMin» Hak/1a-
[blBAIOT OrPaHNHYEHNS Ha coepxaHne 1 Crocoobl
pacnpocTpaHeHNs MapKETUHIOBbIX COOOLLIEHNI,
yCTaHaB/MBaIOT MpaBun/ia NPoBeAeHNs CMOHCUPY-

comprehensive and reliable information about
company products.

International Tobacco

Marketing Standards

A document containing marketing principles
signed in September 2001 by three leading
international tobacco companies including
British American Tobacco. The key purpose of
the Standards is to exclude minors from the
intended audience of any tobacco promotion
and distribution activities. The Standards im-
pose restrictions on the content of and means
for delivering marketing messages; they also set
the rules for sponsored and promotional events
along with requirements for packaging and for
the sales and distribution processes.

€MbIX MEPOMNPUATUI 1 aKLMI MO MPOABUXEHNIO
Taba4HOM NPOAYKLMK, a Takxke TpeboBaHWA K ee
ynakoBKe, NPOoLecCy NPOAaX 1 ANCTPUOYLIMA.

CeBepo-3anaaHbii OGLLEeCTBEHHDbIN COBET
no npoGsiemMe NOAPOCTKOBOro KypeHun
HerocynapcreeHHas opraHusaums, oGbeAnHSAIO-
Lana B HacToAwmn momeHT 6osee 30 yenoBek —
npeacraBuTeNen yupexaeHnii obpasosaHus,
MeVLMHbI, FOCYyAapCTBEHHOrO yrpaB/ieHus, 00-
LLLeCTBEHHbIX OpraHu3aLnii, psaa KpynHenwmx Ta-
6GayHbIX KOMMAHW, XyPHaNCTOB, CIOPTCMEHOB.
[HesTenbHocTb yyacTHMkoB CoBeTa Hanpas/ieHa
Ha orpaHun4eHne 1 HeponylleHne NoTpedaeHns
TabayHoM NPOAYKLMN HECOBEPLUEHHONETHUMMN.
OcHoBHble popmbl paboTbl CoBeTa — popmu-
poBaHVe NHMLIMATUB 1 peann3aLns LieseBbix
nporpamm, OPUEHTUPOBaHHbIX Ha NPO(UAAKTUKY
KypeHu1s cpeaiv MOAPOCTKOB, a Takke Ha MpuBJie-
YyeHue obLLEeCTBEHHOrO BHMMaHUSA K Mpobsieme

North-West Public Council on the Prob-
lem of Underage Smoking

A non-governmental organisation currently
including over 30 participants — representa-
tives of educational, healthcare, government
and public organisations, a number of major
tobacco companies, as well as journalists and
sportsmen. Activities of the Council partici-
pants are aimed at solving the problem of
underage smoking. The main activities of the
Council include initiatives and programmes
aimed at underage smoking prevention as
well as raising public awareness of the prob-
lem of underage smoking. More information
about the North-West Public Council on the
Problem of Underage Smoking is available on
the website www.youth-non-smoking.ru.



noApOCTKOBOro KypeHus. bonee nonHas nHpop-
Mauus o Ceepo-3anaaHom OOLLecTBEHHOM
coBeTe M0 NpobsieMe NOAPOCTKOBOr0O KypeHus
cofepxuTcs Ha carite www.youth-non-smoking.ru.

PasymHoe peryainpoBaHue TaGauHom
oTpacnu

HopmaTnBHble akTbl MO rocyAapCTBEHHOMY
KOHTPOJ1t0 NPOU3BOACTBA, MapPKETUHIa 1 NOT-
pebnerHns TabayHbIX U3AENIN, OCHOBAHHbIE

Ha B3BeLUeHHOM MOoAX0/1e KO BCEM acrekTam
[eATeNIbHOCTM TabayHOM NHAYCTPUM 1 Ha NPOo-
[lyMaHHOM aHanmn3e BCex BO3MOXHbIX MOCNeACT-
BUW MPUHUMaEMbIX PeLUeHUN.

CoumnanbHasn AeATe/IbHOCTb KOMMNaHUN
Hekommepueckas fesTeslbHOCTb KOMMaHUW,

B 4YaCTHOCTU, B 00/1aCTN 6/1aroTBOPUTENIbHOCTU,
noAAepP>XKM KynbTypbl 1 0Opa3oBaHMs, OXpaHbl
OKpy>KaloLLen cpeabl.

Reasonable Regulation of the Tobacco
Industry

Regulations pertaining to the state supervision of
manufacturing, marketing and consumption of
tobacco products based on a balanced approach
to all aspects of the operation of the tobacco
industry and on a thoughtful analysis of all the
possible consequences of decisions being taken.

Corporate Social Activities

Non-profit activities of a company, specifically
pertaining to charity, support of culture and
education, and environmental protection.

Corporate Social Investments
Financial and other resources allocated by the
company for external and internal programmes

KopnopaTtusHbie coumasibHble UHBECTULLMMN
®unHaHCOBble U MHblE pecypCbl, HanpassiemMble
KOMIMaHMeln Ha peasim3aLnio BHELLHNX U BHYT-
PEeHHUX NPorpamMm, Harnpas/ieHHbIX Ha peLleHne
coumanbHbix Npobsiem, B pesynibTaTte KOTOPbIX
npeanosiaraeTcs AOCTUXeHVe onpeaeeHHOro
NO3NTUBHOIO pe3y/ibTaTa B MHTepecax obLuecTsa
1 koMmnaHun. CounanbHble MHBECTULIUN SIBNSA-
I0TCA BaXHBIM MHCTPYMEHTOM KOPMNOpaTUBHOMN
coumanbHoM OTBETCTBEHHOCTU. B pamkax npo-
rpamMm coumanbHbix MHBeCTULMA «BAT Poccus»
B MepPBYIO o4epeib CTPEMUTCA CTPOUTL JO/TO-
CPOYHble MAPTHEPCKNE OTHOLIEHNSA C HEKOMMEpP-
4eCcKMMM 1 0OLLEeCTBEHHBIMI OpraHM3aLMaMM.

CnoHcopcTBO

«OcCyLLeCTBEHME IOPUANYECKUM UM GU3NYECKUM
JMLoM (CnoHcopom) Bk1aaa (B BUAe NpefocTas-
JIEHVISI UMYLLIECTBA, Pe3y IbTaTOB MHTE//IeKTyaslb-
HOW [1esTeNbHOCTU, OKa3aHWs YC/1yr, NPOoBeaeHUs

targeting the solution of social problems with

an expectation that they will produce a definite
positive result for society and the company. So-
cial investments are an important instrument of
corporate social responsibility. Through its social
investment programmes BAT Russia primarily
intends to build long-term partnerships with
non-profit and non-governmental organisations.

Sponsorship

“A contribution made by an organisation or

an individual (the sponsor) (through provision
of property or intellectual input, provision of
services or performance of work) to the work of
another organisation or individual (the ben-
eficiary) on the condition that the beneficiary
advertise the sponsor or its products. The spon-
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paboT) B AeATeIbHOCTb APYroro IpUANHECKOro Unm
du3nyeckoro mua (CNOHCMPYEMOro) Ha yC/I0BUSIX
pacrnpocTpaHeHNs CNOHCMPYEMbIM Pek/1ambl O CrOH-
cope, ero Toapax. COHCOPCKMI BK1aA, NPU3HaeTCs
naaTow 3a peksiamy, a CIOHCOP U CMOHCMPYEMbIN —
COOTBETCTBEHHO peklamMo/jaTesieM 1 peksiaMmopacr-
pocTtpaHuTenem. CnoHCop He Brpase BMELLVBATbCS
B AeATENIbHOCTb CMIOHCUpyemoro» (PeepanbHbii 3a-
KoH oT 18 nionsa 1995 roaa N 108-03 «O pekname»).

CranpapTt AA1000

MexayHapoAHbIV CTaHAAPT COLManbHOM OTYeT-
HOCTK, pa3paboTaHHbI MIHCTUTYTOM coumanbHoM

1 3Tnyeckon otyetHocTu (Institute of Social and
Ethical AccountAbility — www.accountability.org.uk),
MeXAyHapoAHO opraHusauunen, cnocobCTByoLLLel
pa3BUTUIO KOPMOPATUBHOIO B13Heca 1 NOAroToBKe
npodeccnoHasnbHbIx Kaapos B 06/1aCTu coLmnanbHO-
3TUYECKOV OTBETCTBEHHOCTU 1 OTHETHOCTU. ITOT
[IOKYMEHT, yCTaHaB/IMBaIOLLMIA pamMKKM npoLecca

sorship contribution is treated as payment for
the advertising, and the sponsor and beneficiary
as an advertiser and distributor of advertising
respectively. The sponsor shall not interfere
with the work of the beneficiary.” (Federal Law
#108-FZ of 18 July, 1995 “On Advertising”.)

AA1000 Standards

International standards for social reporting devel-
oped by the Institute of Social and Ethical Account-
Ability (www.accountability.org.uk), an interna-
tional organisation that promotes the development
of corporate business and training of professionals
in social and ethical responsibility and account-
ability. The document provides the framework for
the social reporting process and is intended for
businesses as well as for NGOs and public organi-

COLManbHOM OTYETHOCTU, MPeAHa3HaYeH 419 KOM-
MepYeCKMX, HEKOMMEPYECKMX U OBLLEeCTBEHHbIX
opraHusauuni, CTaBsAWNX Lie/b MOBbICUTb P Ppek-
TUBHOCTb CBOUX COLIMaNbHbIX MHULMATUB. OCHOB-
HbIM MHCTPYMEHTOM MpW 3TOM AB/IAETCA Ananor
C NpeAcTaBUTENAMU OOLLECTBEHHOCTH.

Crelikxonpepbl

dusnyeckune n lOpuanYeckme nLa, KOTopble oka-
3bIBalOT B/IMSIHME Ha TO, KaK KOMTMaHUs OCyLLecT-
BJISIET CBOIO A€ATENIbHOCTb, IMGO Ha KOTOpble
B/IMSAET AeATENbHOCTb KOMMaHNW.

®dacunurartop

HesaBuncumoe pusnyeckoe nam OPUANYHECKOE NNLLO,
OKasblBatoLLiee COMIeCTBUE B OPraHM3aLIMmn 1 nposese-
HMKW Ananora. BeicTynaet B ponv nocpeaHmKa Mexay
KOMMaHWen n CTeNKxonaepamu.

sations that wish to increase the effectiveness of
their social initiatives. The main tool used for that
purpose is a dialogue with stakeholders.

Stakeholders

Individuals or organisations that have an impact
on the way the company operates or that expe-
rience the impact of its operations.

Facilitator

An independent individual or organisation that
facilitates organising and conducting a dia-
logue. Acts as a mediator between the company
and its stakeholders.



[JTABA 8
KOHTAKTHAA NHOOPMALNA

Ham nHTepecHo y3HaTb Balle MHeHue
o «CouwmanbHoMm oTyeTe «bAT Poccusa» 2006—2007».

Moxanywncra, c KOMMEHTapUaAMM 1 Npeaaoxe-
HUAMK obpalanTeck B OTaeN KOPNopaTUBHBIX
oTHoLweHnn «bAT Poccuax»:

Poccus, 121614,
Mockga,

yn. Kpblnatckas,
Aa. 17, kopn. 2

Ten.: 8 (495) 974 0555
dakc: 8 (495) 228 4399

info@batrussia.ru
www.batrussia.ru

We are interested to know what you think about
the BAT Russia Social Report 2006-2007.

Please send your comments and recommendations
to the BAT Russia Corporate and Regulatory Affairs
Department at:

17, building 2,
Krylatskaya street,
Moscow,

Russia, 121614

tel.: 8 (495) 974 0555
fax: 8 (495) 228 4399

info@batrussia.ru
www.batrussia.ru
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®OPMA OBPATHOWN CBf3U

Ham nHTepecHo y3HaTb Bale MHeHne o CounanbHom oTyeTe 2006—2007.
Moxanyricta, oTnpasbTe 3Ty popMy B OTAen KoprnopaTuBHbIX OTHOWeHU «bAT Poccusa»
no ¢pakcy, 31eKTPOHHOM Nan oObIYHONM MouTe:

Poccns, 121614,
Mockga,

yn. Kpbinatckas,
n.17,x. 2

Ten.: 8 (495) 974 0555
dakc: 8 (495) 228 4399
e-mail: info@batrussia.ru
canT: www.batrussia.ru

1 Baww o6ume kommeHTapuum no nosoay OTuera

5 Bbis10 Gbl MHTEPECHO BaM UM BalLei OpraHM3aLmy NpUHATL yyacTue B Ceayiollem auanore?
[a I:l (noxanyiicra, ocTaBbTe CBOK KOHTAKTHYIO MHpOPMaLnio) I:' Het
XoTenu 6bl Bbl NOJTy4UTb SK3EMIIAP HALLEro CleAyloLlero otyera?
[a l:l (noxanywicra, oCTaBbTe CBOIO KOHTAKTHYIO MHGOPMALINIO) I:l Het
6 Kakoi cnocob cBA3u ans Bac Hanbosiee NpeanoYTUTENEH?
I:l o noute
l:’ Mo anekTpoHHOW MouTe

7 KoHTakTHas nHopmauuns
DU

A DeC:
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FEEDBACK FORM

We would be very grateful to you for sharing your opinion on the Social Report 2006—2007.
Please return this form either by fax or e-mail or by post to the BAT Russia
Corporate and Regulatory Affairs Department at:

17, building 2,
Krylatskaya street,
Moscow,

Russia, 121614

tel.: 8 (495) 974 0555
fax: 8 (495) 228 4399
e-mail: info@batrussia.ru
website: www.batrussia.ru

1 Your overall comments on this Report

5 Will you or your organisation be interested in participating in future dialogue sessions:
Yes I:l (please provide your contact details below) I:l No
Would you like to receive a copy of our next report?

Yes I:l (please provide your contact details below) I:l No

6 How would you like us to contact you in the future?
I:l By post at the address below

I:l By e-mail at the electronic address below

7 Contact details

Organisation:
NaMe:
Job il .

FaX:











