CouunanbHbIN
OTYeT
IIUBOBAPEHHOW
OTpPacnun

The brewing
industry
social report



OI'JIABJIEHME

O6pameHne K YUTATENAM ...........c..co.ooveevrireeeeeeneanee. 3
An address to readers
1 TTIABA e 6

CounanbHas OTBETCTBEHHOCTb ITMBOBAPEHHOW OTPACAN

2 TTIABA ..o, 15

JKoHOMMUYeckune pesynbTaTsl 2010 ropa

G0 ) 1= : T U 28

PasButune mepcoxana. CounanbHbie MPOrpaMMbL.

b TTLABA ..o 50
KauecTBo mpopykuun

o3 9 I | -1 NS 82
KynbTypa n 0TBETCTBEHHOE MOTpebeHne muBa

(S30 ) - 1 - 7 W 103
JKOJI0TUA U 0XPaHa OKPYKaloWEN Cpebl

T TTLABA ..o 129

CoumnanbHO-3KOHOMUYECKOE ITapTHEPCTBO " 6J1aI'OTBOleTEJ1bHOCTb

S TIABA ..o, 149

O6mecTBeHHOE ITPU3HAHUE

218 ) 1= 1 - Y- SRR 159

Nudopmanus o pearenbHOCTU C0103a POCCUNCKUX ITUBOBAPOB

TO TIaABA oo 166

KOMH&HMM-V‘I&CTHMKM 0TYeTa




Ob6palenune K yutTaTeniam

VYBaXxaeMbie
Konneru!

Col03 pOCCMNCKUX NMMBOBAPOB NpeacTaBnsaeT
cefbMoW OTYET NMBOBAPEHHOW OTPAC/IN.

B 2010 rogy npeanpmnATNA NMBOBAapPEHHON OT-
pacnv NPOAOIKNAN NPETBOPATL B »KMU3Hb Nyu-
LIie NPAKTUKN KOPNOPaTUBHOW COLMANbHOMN
oTBeTcTBeHHOCTU. KomnaHum yaenanu 6onb-
LOe BHMMaHMe pa3BUTUIO SKOHOMUKM, COLN-
anbHom chepbl PerMoHOB 1 GOPMUPOBAHUIO

B 00OLecTBe KyNnbTypbl NOTPebNeHNA ankorosib-
HbIX HAaNUTKOB.

Col03 pOCCMNCKUX MMBOBAPOB akKTUBHO NOA-
nepan nHopmaumoHnyto akumo MB PO, Ha-
NPaBfeHHYI0 Ha NpeaoTBpaLLeHMEe HapYLLeHW
B cpepe TOpros/iv B OTHOLLIEHNN HECOBEPLUEH-
HoneTHuX. NpodunakTnyeckne meponpuaTuA,

An address to readers

Dear
colleagues,

The Union of Russian Brewers presents
the brewing industry’s seventh report.

During 2010, the businesses of the
brewing industry continued imple-
menting best practices of corporate so-
cial responsibility. The companies paid
much attention to economic and social
development of the regions, and to
promoting the cultured consumption
of alcohol in the community.

The Union of Russian Brewers actively
supported the awareness campaign
launched by the RF Ministry of Interior
to prevent legal non-compliance in
sales to minors. The preventive




nposefeHHble B MOCKBe, NONYUYUv LWMPOKYHO
o6LwecTBeHHYO 1 NPodeCcCnOoHaNbHYH0 Noa-
LEPKKY 1 0J00peHue, a OrbIT, HAPAOOTaHHbIN
NMBOBapamMK, OKa3asCa KpanHe BakeH 1 none-
3eH Npu OpPMUPOBAHNN COLMANTbHOWM Kamna-
H1M 2011 roga cpasy B WeCTU KPYMHbIX pOC-
CUNCKUX rOpoaax.

CoBMeCTHOe HauMHaHMe NMBOBAPOB U CO-
TPYAHNKOB NPaBOOXPaHUTESIbHbIX OPraHoB
He npolwuno 6eccnegHo: B Aekabpe 2010 roga
npoAaBsLbl NOMYYNI 3aKOHHOE NpPaBo NpPo-
BEPATb AJOKYMEHTbI Y MOKYyNaTenen ankorosb-
HOW NPOAYKUMN. DTO peLueHne, 6e3ycsioBHO,
OypeT cnocobcTBoBaTb GOPMMPOBAHNIO OT-
BETCTBEHHOro NOoTpebneHna ankorobHbIX
HaMNMTKOB, 3a KOTOPOE PaTyOT NUBOBAPbI.

Apyrm Ba>KHbIM JOCTUXEHUEM CTaI0 NoANK-
caHue B mapTe 2010 roga Kogekca kommepye-
CKNX KOMMYHMKaumin Coro3a pOCCUNCKMX
NMBOBAPOB. Taknm 06pa3om, KOMMaHUKW JOro-
BOPWINCb COOMIOAaTb B PeKSlame NBOBapPEH-
HOW NPOAyKLMM 6onee CTpOorne HoOpMbl, YeM Te,
KOTOpble 3a510XeHbl B 3aKoHe «O pekname.
[o cyTn, NnMBOBapeHHble KOMMaHK, BXoasaLme
B Cot03, B3ANM Ha ceba ponb ¢pnarmaHa

B HeNpocCTow 1 HoBown Ana Poccun chepe
caMoperynmpoBaHua busHeca.

3a ncnonHeHnem Kopgekca cneaut cneunanbHoO
Co3faHHbIN HabniogatenbHbIn COBET, KyAa
BowwM AenyTaTbl focayMbl, NnpeacTaBuTenu
DenepanbHOM aHTMMOHOMONbHOM Cy»K0bI PO,
uneHbl O6LLEeCTBEHHOWN NanaTtbl, U3BECTHbIE

3a npeaenamm Poccum npodeccroHansl
peKnaMHoro pbiHka. CoBeT BO3rnaBusa
H.E.DoHapeBa, npeacenatens Komnccum no
BOMpPOCaM perynmpoBaHua NpeanpuHMaTesib-
CKOW [eATeNnbHOCTN TOproBo-NPOMbILLIIEHHOW
nanatbl PO.

KenaHme NpeTBOPATL B KN3Hb AENCTBEHHbIE
MeXaHW3Mbl CAaMOpPErynMpoBaHuA BbiTeKaeT
N3 NOCTYNATOB, HA KOTOPbIX 6a3npyeTcA BCA
paboTa NnpeanpuATA OTpPacIn — Npo3pay-
HOCTW N OTBETCTBEHHOCTMW.

activities in Moscow received wide
public and professional support and ap-
proval, and the experiences gained by
the brewers proved highly important
and useful for the public awareness
campaign launched in 2011 simultane-
ously in six major cities in Russia.

The joint initiative by brewers and law
enforcers did not pass unnoticed: in De-
cember 2010, retailers became legally
authorized to demand that their pro-
spective buyers of alcohol beverages
present their IDs. Such decision will
doubtlessly contribute to promotion of
responsible consumption of alcohol, of
which brewers are staunch advocates.

Another important achievement is the
Union of Russian Brewers Commercial
Communication Code signed in March
2010. In the document, the companies
agreed to go by more exacting stan-
dards in their advertising of beer prod-
ucts than those legislated in the Ad-
vertising Act. In fact, the brewers of the
Union have assumed the leading role in
the business self-regulation - a field that
is so complicated and new for Russia.

The Code is enforced by the specially
formed Supervisory Panel comprised of
Federal Duma Deputies, representatives
of the RF Federal Antimonopoly Service,
members of the Public Chamber, and in-
ternationally acclaimed advertising pro-
fessionals. The Panel is chaired by N.E.
Fonareva who is the Chair of the Busi-
ness Regulation Committee under the
RF Chamber of Commerce and Industry.

The desire to implement efficient self-
regulation mechanisms is the result of
the premises that underlie all opera-
tions in the industry’s businesses: the
principles of transparency and responsi-
bility. During 2010, despite the dramatic




B 2010 rogy, HecMOTpA Ha pe3Koe yBennyeHve
aKUM3HOW Harpy3Ku, MMBOBapbl BbIMOHWUN
BCe CBOM 0bA3aTeNbCTBa Nepes rocyaapcTBOM.
MNprmeyaTenbHO, YTO BNepBble B UCTOPUN Ha-
Len CTpaHbl akUM3Hble NOCTYNNEHNA B Ka3HY
OT NPOWN3BOACTBA NMMBA NOYTU Ha TPETb Npe-
BbICUIM @aHANOrMYHble COopbl OT NPON3BOAN-
Tenewn KpPernkoro asnkorosa. 3To roBOPUT O TOM,
YTO B OTPAC/IN YKOPEHNNCb MeXXaQYHapoaHble
CTaHAapTbl BeAeHnA 613Heca YeCTHO 1 OTKPbITO.

Mbi cuntaem, uto B 2010 rogy oTpacsib BHOBb
NPOAEMOHCTPUPOBana roTOBHOCTb K OTKPbITO-
My AManory ¢ BNacTbio 1 obLecTBoM ana
cKopewLero pelleHma Hanbonee HacyLWHbIX

N aKTyaslbHbIX BOMPOCOB, CTOALLMNX Ha NO-
BeCTKe [HA. JTO, B MepBYI0 oyepeb, CHUXKe-
Hye noTpebneHna ankorona B Poccnn, co3ga-
HWe yCioBU ANA LUBUIN30BAaHHOIO Pa3BUTUA
pblHKa 1 BbipabOTKa COrnacoBaHHbIX U BbiBe-
PEHHbIX NOAX0A0B ANA PAabOoTbl KOMMAHWI Ha
LONTOCPOYHYIO NepCreKkTnBY.

[pedcedamenv Cosema Coro3a
pocculickux nugosapos
BauyecnaB MamoHTOB

rise of excise payments, brewers paid
their dues to the government. It is no-
table that for the first time in national
history, excise payments to the govern-
ment paid by the brewers exceeded
the potent alcohol excise total by
nearly one third. This means that inter-
national standards of honest and open
business are now well established in
the industry.

We believe that during 2010 our indus-
try proved again that it is prepared for
open dialog with the government and
public in order to speedily address the
momentous and urgent issues on the
national agenda. Our first priorities are
to reduce consumption of alcohol in
Russia, create conditions for civilized
market development, and work out co-
ordinated and validated approaches for
the companies’ long term operation.

Chairman, Council of the Union
of Russian Brewers
Viacheslav Mamontov




ConuanbHasa
OTBETCTBEHHOCTDb
IINBOBAPEHHOU OTPACAU

Social Responsibility of the
Brewing Industry

b dexTnBHOE YIIpPaBieHne OU3HECOM

Passutue mepconana. CouunanbHbie IIPOrpaMMbL

KauecTBo npopykuun

KynbTypa 1 OTBETCTBEHHOE ITOTPebneHne muea

Bknap muBoBapeHHOW OTPAC/IN B OXPaHy OKPYXatollen cpenbl

[lapTHeEpCTBO € OpraHaMu BnacTu, IpodeccuoHaNbHEIMU
accolmauusaMu u 06111eCTBEHHOCTbIO




Coto3 poCcCMnCKNX NMBOBapPOB — OfHa 13 nep-
BbIX acCoLvaLnm TOBaponpou3BognTenen
Poccuum, Kotopasa copmynupoBana n npeg-
CTaBwWa obWecTBY KOHCONUAMPOBAHHYIO MNO-
3uumio B 0611acTn KoprnopaTnuBHOWM coumanb-
HOW OTBETCTBEHHOCTM.

HauunHaa ¢ 2005 roga Coto3 poCCUNCKUX NUBO-
BapOB BbINyCKaeT rof0BON CcoLMasnbHbIN OTUeT
NMBOBAPEHHON OTPAC/IN, BKIOYEHHbIN Poc-
CMNCKUM COKO30M MPOMBILLSIEHHUKOB U NMpea-
npuHumatenen (PCIIM) B HaumoHanbHbIN
Perncrtp kopnopaTuBHbIX HEPUHAHCOBBIX
OTYeTOB.

HactoAawwmn coumnanbHbI OTYET OTpaXaeT
BKNla4 NMBOBAPEHHbIX KOMMNAHNW B pa3BuTue
OTpacnu, CounanbHO-3KOHOMUYECKOE Pa3BU-
TVe PEerMoHOB N POCCUNCKYIO SKOHOMUKY

B uenom B 2010 roay.

B oTueTe npeacTaBneHbl OCHOBHbIE Hanpassie-
HWA Pa3BUTUA NMBOBAPEHHOW OTPac/In, Npu-
OpUTETbI COLMANBbHON 1 KagpOoBOW NOANTU-
KU, Llenr KoMnaHu B cpepax Ncnonb3oBaHuA
«YNCTbIX» TEXHONOT NI NPON3BOACTBA U Kaye-
CTBa NPOAYKLNKN, OXPaHbl OKPYKatoLLen
CpeAbl 1 NoBblweHnA 6e3onacHOCTM Tpyaa.
PaccmoTpeHbl pa3nnyHble GopMbl cCOLManbHO-
ro NapTHepPCTBa C PerMoHaNbHbIMI BAAaCTAMMU
N MeCTHbIMW COObLLeCcTBaMN, NPEeACTAB/EHDI
NPUHLUKUMbI COLMNANbHOrO NApPTHEPCTBA,

a TakXe coumanbHble 1 6naroTBopuTesnbHble
NpPOrpammMbl 1 MPOEKTbl KOMMaHWA.

Coto3 poCCMNCKUX NponsBoanTenen NMBo-
6e3ankoronbHon npogykumm B 2010 r. BCTYNNN
B POCCMNCKNI COI03 NPOMBILLIIEHHUKOB

N NpeanpuHUMaTenen N ctan y4acTHUKOM
CoumranbHOM XapTun poccuimckoro busHeca.

[NnBoBapeHHble KoMNaHuM — yneHbl Coto3a
NPUAEPXNBAIOTCA MPUHLUMOB OTKPbITOCTY
N NPO3PaYHOCTN B OTHOLUEHWN BCEWN CBOEN
AeATeNbHOCTK, OKa3biBaloLen BAaHne

Ha 06LLeCcTBO, NOCTOAHHO Pa3BUBAlOT AManor
CO BCEMW 3aNHTEPEeCOBAHHbIMY CTOPOHAMMW.

The Union of Russian Brewers was
among the first associations of Russian
producers who phrased and published
a consolidated position as regards cor-
porate social responsibility.

Since 2005, the Union of Russian Brew-
ers has published the annual social
report of the brewing industry that the
Russian Union of Manufacturers and
Entrepreneurs (RSPP) includes in the
National Registry of Corporate Nonfi-
nancial Reports.

This social report represents the contri-
bution by brewing companies into de-
velopment of the industry, social and
economic development of Russian re-
gions, and the Russian economy as a
whole.

The report describes key directions
for development of the brewing in-
dustry, priorities of social and human
resource policies, corporate objectives
as regards the use of clean production
technologies and quality, environmen-
tal protection, and labor security. The
report covers various forms of social
partnerships formed with regional
governments and local communities,
representing the principles of social
partnership, social and charitable pro-
grams and projects of companies.

In 2010, the Union of Russian Producers
of Beer and Soft Drinks joined the Rus-
sian Union of Manufacturers and Entre-
preneurs and became a member of the
Social Charter of Russian Business.

Brewing companies members of the
Union adhere to the principles of
openness and transparency in respect
of their socially significant activities,
and continuously build a dialogue with
all parties concerned.




Mbi y6exkaeHbl, YTO YCTONUMBOE Pa3BUTHE KOM-
MaHWU 1 OTPAC/IN B LLENTOM BO3MOKHO TOJIbKO
Ha OCHOBe 3P PEKTNBHOIO B3aNMOAENCTBUA

C aKLM'OHepamu, NHBECTOpPamK, PaboTHMKaMM,
opraHamu BnacTu, MECTHbIMU COOBLLEeCTBaMM

N rPpaXKAaHCKUMM MHCTUTYTaMI.

KomnaHuv — nponssoantenn Nnnsa 0CO3HaoT
CBOI OTBETCTBEHHOCTb 3a GOpPMUPOBaHME
Ky/bTYpbl OTBETCTBEHHOIO ynoTpebneHna nusaa.
NmeHHO nostomy B mapTe 2010 r. poccnmnckmne
n1MBoBapbl NpuHANK Kogekc KommepyecKmnx
KOMMYHVKaLUI, KOTOPbI YCTaHaBNMBaeT pAas
LOMONTHUTENbHbIX OFPAHNYEHNIA Ha NPOABUKE-
HUe 1 peknamy nvea.

We are convinced that stable develop-
ment of our companies and the entire
industry is only possible through efficient
interaction with our shareholders, inves-
tors, employees, the government, local
communities, and public institutions.

Beer producers understand their re-
sponsibility for shaping the culture of
responsible consumption of beer. This
understanding is basis for the Commer-
cial Communication Code adopted by
the Russian Brewers in March 2010, to
set a number of additional restrictions
on promotion and advertising of beer.

CoyuanvHasa omeemcmeeHHOCMb — HeomwvemJieMas 4acmeo deamesibHOCMU
nueoeapeHHbIX KomnaHuli, 6e3 Komopo& HeBO03MOXHO ycmoﬁqusoe paseumue

6usHeca u meppumopuii.

Social responsibility is an integral part of the brewing business, without which
sustainable development of the business and territories is impossible.

B nokymeHTe chopMynmnpoBaHbl CyLLECTBYOLME
1 NepCneKTMBHbIE MOAXOAbI MMBOBAPOB B 06/1a-
CTW peKknambl. Hapagy ¢ orpaHuyeHuamu, npeay-
CMOTPEHHbIMU AENCTBYOLWMM 3aKoHOM «O pekna-
me», Kofekc cogepXmT gononHuTenbHble, 4obpo-
BOJIbHO MPUHATbIE MVMBOBAPaMI OrPaHNYeHNs

Ha peKnamy 1 npoasukeHvie Nuea. Cpeauy Takmx
OrpaHMYeHnin, Hanprumep, 06s3aTeNbCTBO He
yTBEP)KAATb, UTO YroTpebneHre N1Ba C HU3KUM
copeprkaHreM anKkorosi nomoraeT nsbexaTtb
Upe3mMepHOro NoTpebNeHuns, He UCMNONb30BaTb B
peKiame MONOAEXKHDBIV XAProH, KOHTPOMPOBaTb
Mpoaa<y NnrBa Ha MacCOBbIX MEPOMNPUATUAX.

BcAa peATenbHOCTb pOCCUNCKNX MMBOBAPOB
AEMOHCTPUPYET CNOCOOHOCTb MMBOBAPEHHOM
oTpacn K 3PPeKTBHOMY CaMOPEryINpPOBaHNIO
B TaKMX K/IOYEBbIX aCcNeKTax BegeHua busHeca,
Kak Npon3BOACTBO, KaueCTBO 1 Npofdaa nmBa.

Mbi onpegenunu ana cebs pamku coumanbHom
OTBETCTBEHHOCTM, KOTOPbIMX MOTYT PYKOBOA-
CTBOBATbCA KaK KpYyrHble Npon3BOANTENN, TAK
N HebosblUME NMBOBapPEHHbIE NpeanpuATHA.

The document describes existing and
future approaches of the Brewers to
advertising. Besides the restrictions en-
visaged by the effective “Advertising”
federal act, the Code also contains ad-
ditional restrictions on advertising and
promotion of beer voluntarily adopted
by the Brewers. Among them is the ob-
ligation not to assert that consumption
of low-alcohol beer helps to avoid over-
consumption, not to use teenager slang
in advertising, and keep sales of beer
under control at public mass events.

All activities of the Russian Brewers
demonstrates the brewing industry’s
self-requlating ability in such key busi-
ness assets as production, quality and
sales.

We have defined a framework of social
responsibility to be used as guidelines
for both large and small brewing busi-
nesses.




B ycnoBuAx nageHns poiHKa NvBa, BbI3BaHHO-
ro TPEXKPATHbIM MOBbILIEHNEM aKLM30B, NMMBO-
BapPEHHblE KOMMaHWX NPOAOITKNIN UHBECTU-
LMn B pa3BuTme br3Heca, NPoABUKEHNE NPOo-
AYKLUWUK, B OXPaHy OKpY»KatoLen cpeabl 1 dop-
MWPOBAHMNE COLManbHOM CTabnnbHOCTA B 06-
LecTse.

TonbKo 3KOHOMMNYECKU YCMeLHbIN Br3HeC C
rPaMOTHO BbICTPOEHHOW CUCTEMOW yrpaBre-
HUA MOXET NPeoaoneTb NOCNeACTBUA KPU3n-
ca, HebnaronpusaTHble BO3AENCTBUA BHELLHEN
CpeAbl 1 OCTAaTbCA COLMNANIbHO OTBETCTBEHHbIM.

KomnaHum — y4yacTHUKM OTYeTa NMEIOT cep-
TUPVLMPOBAHHYIO CUCTEMY MEHEKMEHTA

B COOTBETCTBUMN C TPEOOBaHMAMM MeEXKAYHa-
poaHbix ctaHaapTos ISO 9000, ISO 14000, ISO
9001:2000, yTo NO3BONAET MM OMNEePaTUBHO U
3¢ PeKTNBHO ynpaBnATb 61M3HECOM, OnepaTmB-
HO pearnpoBaTb Ha CoLManbHble, SKOHOMUYe-
CKME 1 MONUTNYECKNE N3MEHEHUA.

KomnaHunm oTpacnu ABNATCA KPYNHbIMM
paboTtogaTenamun. Bo MHOrmx pervoHax 3Hauu-
TeNbHasA YacTb HaCeNeHnA 3aHATa Ha Npeanpu-
ATMAX MMBOBAPEHHOM OTPAC/IN, UTO OKa3blBaeT
CYLLEeCTBEHHOE BNIMAHNE HA COLMATbHO-
3KOHOMMYECKYIO CTabUIbHOCTb PErMOHOB.

Ha nuBoBapoB npuxoantcs 3% paboumx
MeCT B NULLIEBON 1 NepepabaTbiBatoLein
NPOMbILWIEHHOCTU Poccnu, npu 3TOM OHN
npon3BogAaT 6onee 20% BanoBOro NpoayKTa
3TUX OTpacneun.

B J(ddeKTUBHOE YIIPaBNeHUE OU3HECOM

As the market of beer sagged under
tripled excise rates, the brewing com-
panies continued investments in busi-
ness development, promotion, natural
environment protection, and social
stability.

Only a prosperous business with com-
petently built system of management
is able to overcome consequences

of the crisis, adverse impacts of the
environment, and remain a socially re-
sponsible player.

Companies members of this report
practice certified system of manage-
ment in conformity with international
standards ISO 9000, ISO 14000, ISO
9001:2000. This enables efficient and
timely business management and rap-
id response to social, economic and
political challenges.

B Passurue nepcoxHana. ConymanbHbie MPOrpaMMbl

The companies of the industry are ma-
jor employers. In many regions, large
part of the population are employed
by the brewing companies who are
major contributors to social and eco-
nomic stability of the regions.

The Brewers account for 3% of all
jobs in the Russian food and process-
ing industries, while they produce
more than 20% of the industries’
gross product.




MbI npr3Haem pabOTHNKOB BaXKHENLLEN LIEHHO-
CTblO 1 Hecem nepes HUMM OTBETCTBEHHOCTb, MO-
ClefoBaTeNibHO 1 pPerynapHo obyyasn 1 pa3BrBas
NX, CO34aBasA XOpoLUVe YCNOBUA TPyAA U rapaHTu-
pyA couManbHYyO 3aWMLLEHHOCTb.

Bo MHOMMX KpynHbIX KOMMaHUAX HE NepPBbIn
ros GyHKLMOHMPYIOT KopropaTuBHbIe yyebHble
LIeHTPbI, NPOBOAATCA TPEHNHIU N OCYLLEeCTBAA-
eTcA 0bMeH onbIToM C 3apybeXXHbIMU Konsera-
MW, BHEAPAOTCA COBPEMEHHbIE COCOObI OLEH-
K1 3G PEKTVBHOCTM NEPCOHanNa, KOMMeKCHble
CUCTEeMbI MOTMBALUUN U CTUMYNIMPOBaHUA CO-
TPYOHUKOB.

Mbl obecneyrBaem Ha NpeanpUATUAX OXpPaHy
TpyAa paboTHMKOB, NPUHMMaEM Mepbl MO CHU-
XKEHMI0 TPaBMaTN3Ma, NPodeCcCcUoHaNbHbIX 3a-
60neBaHNIN 1 PUCKOB, CBA3AHHbBIX C ONMACHbIMM
yCNIoBUAMUY TPyAa.

B KauvecTBO NMpoavKUUU

Mbl cunTaem, YTO BaXKHOW COCTaBNAOLLEN CO-
LManbHOW OTBETCTBEHHOCTU MMBOBAPEHHON OT-
pacnu ABNAKTCA HEM3MEHHO BbICOKUE CTaHAap-
Tbl KaueCTBa 1 6€30NacHOCTY NPOAYKLUK, KOH-
TPOSb UCXOAQHOTrO CbiPbA M NOCTOAHHAA onepa-
TUBHaA CBA3b C noTpebutenamu. KOHTPonb Ka-
YyeCTBa OCYLLECTBNAETCA Ha BCeX 3Tanax Npoms-
BOOCTBEHHOIO NpoLecca.

B KomnaHuAx — uneHax Npo¢eccroHanbHOro
coto3a pa3paboTaHbl KOMMJIEKCHbIE MPOrpam-
Mbl KOHTPONA KauyecTBa, KOTOpble ABAAOTCA
COCTaBHOM YacCTblo eAMHON KOHLenuun ynpas-
NeHNA opraHn3aunen.

MpoayKkuma npoxoanT 4OOPOBONbHYIO CEPTU-
durKaumio n cootTBeTCTBYyeT TPeOOBaAHNAM MEX-
AyHapogHoro ctaHgapTa I1SO 9001:2000

n poccumnckoro ctaHgapta FOCT P NCO
90001-2001.

We realize that our employees are our
main asset, and we act responsibly and
consistently as we regularly train and
develop them, create good working
conditions and guarantee their social
security.

For years now, many major compa-
nies have their own corporate train-
ing centers, offer training courses and
exchange experiences with foreign
colleagues, adopt modern methods to
assess personnel efficiency, implement
systems to create incentives and moti-
vate employees.

We ensure that our employees work

in a safe environment, to reduce the
statistics of industrial injuries, occupa-
tional disease, and production hazards.

We maintain that important compo-
nents of the social responsibility of the
brewing industry include high stan-
dards of quality and product safety,
control of source materials, and quick
response to consumer feedback. Qual-
ity is controlled at all stages of the
production process.

The companies members of the pro-
fessional Union have developed com-
prehensive quality control programs
that are integral parts of the seminal
concept of corporate management.

Our products are subject to voluntary
certification end compliant with the
requirements of international stan-
dard ISO 9001:2000 and Russian stan-
dard GOST R I1SO 90001-2001.




OaHMM 13 BaXKHENLLNX NMOKa3aTenemn KayecTBa
Mbl CYMTaEM YAOBNETBOPEHHOCTb HALLMX
notpebutenen. OnepatnBHaa obpaTHas CBA3b
C NOKynaTenAmM NomoraeT pa3BnBaTb NPOU3-
BOOCTBO, MEHATbLCA, Npeanaratb HOBble COpTa
nnBa n Gpopmatbl yNaKoBKU, paclunpss
BO3MOXHOCTW BblbOpa ana notpebutenen.

We believe that satisfaction of our con-
sumers is one of the most important indi-
cators of quality. Knowing feedback from
consumers helps us develop production,
change, offer her new brands of beer
and packaging formats, creating a wider
range for consumers to select from.

Jlabopamopus omoesna no ynpasseHuto Ka4ecmaom
H08020 NuBoBApeHHo20 3asoda «CABMusinep PYC»
82. YnoaHoscke.

Laboratory of quality management of SABMiller RUS,LLC
new brewery in Ulyanovsk.

B KynbTypa M OTBETCTBEHHOE MOTpe6nenune nusa
Culture and Responsible Consumption of Beer

Mbl pa3gensem 03aboUyeHHOCTb 00LEeCTBEHHO-
CTW CUTyaLMen Ha ankorosibHOM pPbIHKe CTpa-
Hbl, KOTOpasn TpebyeT peanbHbIX AeNCTBUN, Ha-
MpPaBfeHHbIX Ha CHUXKEHWE YPOBHA NoTpebne-
Hua ankorons. [Mpn 3Tom obuTbCA pesynbTa-
TOB MOXXHO He HOBbIMW 3anpeTamu 1 OrpaHun-
YEeHUSIMK, @ COBMECTHBIMW YCUANSAMU BNACTH,
6u13Heca 1 06LLecTBa, HaNpPaBIEHHbIMU

We share public concern with the stipu-
lation on the national market of alcohol,
which calls for practical actions in or-
der to reduce the level of alcohol con-
sumption. Results can be achieved not
through new bans and restrictions, but
through joint efforts of the government,
business and public with an endeavorto




Ha pa3BUTNE OTBETCTBEHHOIO NoTpebneHusn
ankoronsA. Ba)kHbI Wwar B 3TOM Hanpasne-
HUWM — FOTOBHOCTb OTPAC/IN K CaMOoperynu-
POBaHMIO.

develop responsible consumption of
alcohol. The industry’s readiness for self-
regulation is an important step in the
direction.

B ceoeli 0esmenbHOCMU pocculickue nueosapbl pykosoocmeytomcs Kodekcom
Yyecmu pocculickux nusosapos u Kooekcom Kommep4yeckux KOMMyHUKayuu,

8 0CHOBe KOMOpbIX Jiexxam npuHYUNbl cCamopez2y/lupo8aHusi NU6o8apeHHOU
ompaciau e npouseoocmee, Npooakax u npoosukeHuu nuaa.

In our activities we Russian Brewers are guided by the Code of Honor of Russian Brewers
and the Commercial Communication Code, which are both based on the principles of self-

regulation in the brewing industry, as regards production, sales and promotion of beer.

MpepoTBpalleHne ynoTpebeHnsa nMBa Moso-
[leXbto B Bo3pacTe A0 18 neT — 370 o61as
coumanbHas 3a/1aua, B peLleHnn KOTOpou
AOJKHbI Y4acTBOBaTb BCE — FOCYAApPCTBO,
NPOV3BOANTENN, TOProBble ceTh, 0OLEeCcTBO

B Lileniom. [TnBoBapbl CBOIO POJb BUAAT B TOM,
yTOObI COAENCTBOBATbL peann3aLnm 3aKkoHoaa-
TeNbHOro 3anpeTa Ha NpoaAaxy NMBa HeECOBEp-
LUIEHHONETHUM.

YcnewHbiM NnpMepomM B3anMogencTBmaA
rocygapcTBa, busHeca 1 obuecTsa ana pe-
LWEeHNA CoUManbHO 3HAYNUMbIX 3ajauy ABNAET-
cAa nHpopmaumnoHHas nporpamma MBJ Poccum
no NnpodunakTnke NpaBoHapyLeHnn B chepe
TOProBfv B OTHOLLIEHNN HECOBEPLUEHHONET-
HUX, peann3oBaHHaA B 2010 rogy npu
nopaepxke Cot3a poCCUNCKNX NMBOBAPOB.

OKpy}Kaioueun cpeasl

OOHUM 13 KNoYeBbIX HanpaBeHNin YCTONUYNBO-
ro pa3BUTUA ABNAETCA AeATENIbHOCTb KOMMaHNN
MO NOBbILLIEHNIO SKONIOrnyeckon 6e3onacHoCcT
N NOCTOAHHOMY CHUXKEHUIO BPeaHOro Bo3aen-
CTBMA MPON3BOACTBA Ha OKPYKaloLLyto cpefy.

To prevent consumption of beer
among the age group under 18 is our
common public objective that requires
inputs from everyone: the government,
the manufacturers, retailers, and the
general public. Brewers perceive their
function in assistance to enforcement
of legal ban on sales of beer to under-
age consumers.

A successful example of how the govern-
ment, business and public can interact in
addressing problems of social significance
is the information campaign of the RF
Ministry of Interior for prevention of re-
tailer noncompliance as regards underage
citizens, implemented in 2010 with assis-
tance from the Union of Russian Brewers.

B Bxnaa mMBOBApeHHOW OTPACAN B OXPAHY

One of key directions for sustainable
development is corporate efforts

to improve environmental safety
and ongoing reduction of industrial
impacts on the natural environment.




Mbl CTPEMUMCSA K OrpaHNYEHNI0 BbIBPOCOB
3arps3HALWMX BELLECTB, MOBTOPHOMY
NCMONb30BaHWUIO 1 YTUAN3ALUN OTXOA0B
NPON3BOACTBA, NPeAnpPUHMMAEM peasbHble
LIary no CoOXpaHeHno NPUPOAHON cpebl

1 3KONOrnyeckomy 61arononyumio Ha Teppu-
TOPUAX NPUCYTCTBUS.

B 2010 rogy KomnaHum yyacTBOBann B MeXAy-
HapPOAHbIX SKONOrMYeCcKmx NpoeKTax, CBA3aH-
HbIX C 3aLMTON OKPY>KatloLlen cpefbl OT Hera-
TUBHbIX BO3eNCTBUW, B POCCUNCKUX NPOEK-
Tax MO dKONIOrMYEeCKOMY ayanTy, MeHe [ KMeH-
TY, <X4NCTOMY NPOUN3BOACTBY», @ TAKXKe 3aHNMa-
JINCb NMPOCBETUTESIbCKOW AEATENbHOCTbIO.

We seek to limit pollutant emissions,
to recycle and utilize industrial waste,
and we take practical steps to pre-
serve the natural environment and
ensure ecologic balance in the territo-
ries of our presence.

During 2010, our companies were in-
volved in international environmental
projects related to protection of the
environment against adverse impacts,
in Russian projects of environmental
audit, management and green pro-
duction, as well as awareness cam-

paigns.

lpoekm «O6ycmpoum poOHUKU
smecmel» komnaHuu «CAbBMunnep PYC»
8 YnesHogckol obnacmu.

“SABMiller RUS” (Ulyanovsk region)
project “Upgrading springs together”.




B TIapTHEpCTBO C OPraHaMu BNACTU, PO eCcCUOHANBbHBIMU

accolualuAMU U 00111eCTBEHHOCTbI0

Mbl NOHMMaeM, YTO HalM KOMMAaHUN —
HeoTbemsieMas YacTb O6LeCTBa, N CTPeMNMCA
K 9 PeKTUBHOMY MapTHEPCTBY C pervoHasb-
HbIMW 1 MECTHBIMW BNACTAMU, FPaXKAAHCKLMMN
MHCTUTYTaMu C LUenblo COLManbHO-3KOHOMM-
4eCKOro 1 KyfnbTYpPHOro pa3BuUTUA TEPPUTO-
pPUIA NPUCYTCTBUA, COXPAaHEHUA 1 Pa3BUTUA
KYNbTYPHOW cpeabl U counanbHom cTabunb-
HOCTW.

B 2010 rogy nuBoBapeHHble KOMMaHUN
NPOAOCIIKNIN peanm3aumio u pa3sutme
NOJINTUKU YaCTHO-TOCyfapCTBEHHOrO Nnap-
THEPCTBA, YYacTBYA B 3HAUYMMbIX NHBECTULIN-
OHHbIX MPOeKTax, Pa3BUTUN rOPOACKON
NHPPACTPYKTYpPbI N NOAAEPKKE OObEKTOB
couManbHOro Ha3HayeHuA.

MNMnBOBapEHHbIE KOMMAHUN — YYaCTHUKU
oTyeTa TPAAMLMNOHHO OKa3blBalOT afipPeCHY0
NMOMOLLIb OpraHM3aUnamM 34PaBoOOXPaHEHNSA
N coumanbHom chepbl, KyNbTYPHbIM, Pennru-
03HbIM, Hay4HbIM, CMOPTUBHbBIM, OOLLECTBEH-
HbIM OPraHM3aUNAM 1 HY>KAAIOLWMMCA B MO-
MOLLY KOHKPETHbIM NIOASIM.

We understand that our companies are
integral with the community, and we
seek efficient partnerships with regional
and local governments, civil institutions
to ensure social, economic and cultural
development in our territories of pres-
ence, to preserve and promote the cul-
tural environment and social stability.

During 2010, the brewing companies
continued implementation and fur-
ther development of their policies

for private-government partnership
through involvement in socially signifi-
cant investment projects, development
of urban infrastructure, end support to
socially important facilities.

The brewing companies — contribu-
tors to this report — traditionally are
target donors to health and welfare
institutions, cultural, religious, science
research, sports, and other public orga-
nizations, as well as specific individuals
who need aid.




JKOHOMUYECKue
pe3ynbrarhl 2010 ropa

2010 Economic Results

Cocrosxune orpacnu B 2010 rony: BKnag
B 9KOHOMUYECKOe Pa3BuUTune

IIoBbINIEHME KaUyeCcTBa VIIpaBJl€HUA OousHecom




B Cocroanue orpacnu B 2010 roay: BKnap
B 3 KOHOMUYECKOe pa3BUTUe

Mo ntoram 2010 roga Npon3BOACTBO NMBOBA- Beer production showed negative dy-
PeHHOM NpoAyKuumn nokasano oTpuuaTenibHyto namics at the end of 2010. According
AVHaMKKYy. Mo gaHHbIM PoccTaTa, poccnmncknm to Rosstat, the Russian beer market sh-
PbIHOK NnBa cokpatunca B 2010 rogy Ha 4,7%. rank by 4.7%.

Mo MHeHuIo 3KcnepToB Coto3a POCCUMNCKUX The experts of the Russian Brewers
NUBOBAPOB, KNOUEBbIM GaKTOPOM CHUXKEHUNA Union think that the key reason for the
NPOW3BOACTBA NMMBA MOXHO CUMTATb PE3KNN reduced production is the sharp incre-
pPOCT akum3a Ha nuBo: ¢ 1 AHBapA 2010 roga ase of the beer excise duty, which has

OH BbIpOC B 3 pasa.

grown thrice since 1 January, 2010.

IIpoussoacreo nmusa B Poccuun 8 2000-2010 rr.
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lMpou3zsoocmeo nuea (ms1H 0a)
Production of beer (min dal)




B nnBoBapeHHoOI oTpacnv paboTtaeT okono 50
TbIC. yenosek (Mo AaHHbIM 3a 2010 1), B CMEXKHbIX
oTpacnax cozgaetca oo 600 TbiC. ONONMHUTESb-
HbIX pabounx mecT. [BoBapbI 3aHUMatoT 3% pa-
6ounx MeCT B M1LLEBON 1 NepepabaTbiBatoLLel
npombliwneHHocTn PO, npu 3TomM npon3sogATt
6onee 20% BanoBOro NPoAyKTa 3TUX OTPAC/EeN.

[peanpuATNA NMBOBAPEHHOW OTPAC/IN UCMOSb-
3ytoT 70% cteknoTapbl 1 90% antomrHMeBOn
6aHKK, Npon3BoanMon B Poccum ans nuiesom
NPOMBbILLIIEHHOCTW.

[MnBOBapeHHas OTpac/ib OTHOCUTCA K Hanbo-
nee CTabusibHbIM U CYLLLECTBEHHBIM MCTOYHMIKAM
NOCTYMNIEHNA HaNOroB B KOHCONMUANPOBAHHbIN
Ol0>KeT CTpaHbl, B NEPBYIO0 oYepeab akLn30B.
Tak, no ntoram 2010 roaa, no AaHHbIM Pockas-
HauencTBa, 06w cbop akuM30B OT NPOM3BOA-
CTBa NnrBa Ha TeppuTtopumn Poccuinckon Qepe-
paummn coctasun 81,98 mnpg pybnen (Ha 171,0%
6onbLe, uem B 2009 rogy), UTo cocTaBnaeT
50,4% oT 06Lero o6bema akLmM3HbIX COOPOB B
rpynne «AnKorosnbHble HANUTKKU, BUHO U MNBO.

OO6Lasa cymma Hanoros, BbiNfla4eHHbIX MMBOBA-
PEHHbIMY KOMMaHMAMM B O104KeTbl BCEX YPOB-
Hewn B 2010 roay, coctasuna okosno 100 mnpg
pybnen.

Bo MHOIrMx pernoHax nMBoBapeHHbIe KoMNa-
HUWN ABNAIOTCA KPYMHENLWMMW Hanoronnatenb-
W1Kamu, B page cyobekToB Poccuinckon Qepe-
paunn — Gloa)keToobpasyowmMmmn Npeanpusa-
TMAMMN.

[0 MHeHMI0 6ONbLUINMHCTBA SKCMEPTOB PbIHKA

N GMHAHCOBbIX AaHANUTUKOB, B TOM Yncie 13
MwnHucTepcTBa ¢prHaHcoB PO, NnMBOBapEHHbIN
CEKTOP ABMAETCA OOQHOW U3 CaMblX MPO3PaYHbIX 1
npepgcKkasyembix oTpacsien MPOMbILLIEHHOCTU
B CTpaHe. [MBOBapeHHbIN G13HEC He NMeET Te-
HeBOro o60poTa, Ha PbIHKE NPAKTUYECKN OT-
CYTCTBYIOT CyppoOraTbl NMBOBapeHHOW NPOayK-
LK. ITOT GaKTOP ABNAETCA KIOUYEBBIM C TOUKN
3peHnA SKOHOMMYECKON 1 NPOAOBOSIbCTBEH-
HOW 6e30MacHOCTU rocyJapcTBa.

The beer industry employs about
50,000 people (in 2010), related indus-
try create additionally some 600,000
jobs. Brewers account for 3% of jobs in
food and processing industry of Russia
producing more than 20% of products
of the industry.

Beer companies consume 70% of
glass tare and 90% of aluminum
cans produced in Russia for the food
industry.

Beer industry is one of the most stable
and big taxpayer to the consolidated
national budget, the money comes
mainly from excise duties. Thus, at the
end of 2010, according to the Russian
Treasury, the aggregate amount of
excise duties from beer produced in
the Russian federation was 81.98 billi-
on rubles (171.0% more than in 2009),
which is 50.4% o the total amount of
excise duties under the item “Alcoholic
beverages, wine and beer”.

The total sum of taxes paid by beer
brewing companies to the budgets
at all levels in 2010 approached 100
billion rubles.

Beer companies are the largest
taxpayers in many regions and even
the budget-forming companies in
some of them.

According to most market experts and
financial analysts, including those of
the Ministry of Finance of the Russian
Federation, the beer brewing sector

is among the most transparent and
predictable industries in the country.
Beer brewing industry has no shadow
turnover, the forfeited beers are quite
rare. This factor is the key one from the
point of view of economic and food
safety of the country.




PacueT cbopa akUM30B B MMBOBAPEHHON OT- The calculation of excise duty collec-
pacnm Ha ocHoBe AaHHbIx PocctaTta n Pockas- tion based on Rosstat and Treasury
HayencTea (C y4eToM JOXOAO0B OT MMMOPTA) data (import profit included) shows
NoKa3blBaeT, YTo 3PPEKTMBHOCTb cOOpPa akLM30B that the efficiency of excise duty coll-
B oTpaciu coctasnaet 99,1%. ection is 99.1%.

Iloctynnenue akuu3a 1o BUAAM aJlKOT0/IbHOW MPOAYKLUU
n nuBa (MPOU3BOACTBO) B AHBape-Aekabpe 2010r., B %

Excise receipt by kinds of alcoholic products and beer
(manufacture) in January — December, 2010, in %

Cnab6o ank. 10 9 %
Weak alcohol to 9%

20% CrupT 9TUNOBHIN
! Ethyl alcohol

2,9 %

Anxk. 9-25 %
Alc. of 9-25%

0,3 %

Kpemkuit ank.
Strong alcohol

40,6 %

NcmouHukK: PockazHadyelicmeo
Source: Exchequer Chamber of Russian Federation




[MnBOBapeHHas oTpacib, obecneynBas cebs
BbICOKOKAUYeCTBEHHbIM CblpbeM OTEUYECTBEH-
HOro NPOX3BOACTBA, CNOCOOCTBYET PA3BUTUIO
CenbCKOro X034MCTBa, SKOHOMUYECKon 6a3bl U
OKa3bIBaeT CTabnnmsnpytoLiee BO3AeNCTBME Ha
3KOHOMMKY PEervoHoB.

AumeHb anAa nponssBoacTBa NuBa B Poccnn BO3-
aenbiBaeTca Ha nnowagn B 1,3 mnH ra. B 40 ar-
poxonauHrax n 6onee yem 600 x03ANCTBAX,
OCBOUBLUMX NPON3BOACTBO MMBOBAPEHHOIO
AYMEHS NOJ, BbICOKME TpeboBaHMA OTpacan,
3aHATO CBbILLE 25 TbIC. YeNOBEK, a B 00CTYKN-
BalOLLMX UX KOMMAHUAX — 6ornee 3 TbIC.
yenoBekK.

AKTUBHOE pMHAHCNMPOBaHME CENbXO3MNPOUN3BO-
AnTenen CoNnogoBEHHbIMU NPeANPUATUAMN 1
NUBOBAPEHHbBIMM KOMMAHUAMK, obecneveHne
X ceMeHamn ChOPMMPOBANO KOHKYPEHTHYHO
Cpeay B CbipbeBbIX 30Hax LleHTpanbHo-
YepHo3emHoro panoHa. Tak, nocesbl BeayLiemn
TOBapHOW KyNbTypbl — O3MIMOM MNLIEHWLbl —
CpaBHANMCb B ceBoobopoTax psga obnacren
YepHo3emMbA C APOBbIM MMBOBAPEHHbBIM
AYMEHEM.

[Mpon3BOACTBO NMBOBAPEHHOIO AYMEHA MEX-
AYHapOAHOro KayecTBa 1 CoNofa U3 Hero Mo-
XKeT CTaTb peasnibHOWM OTpac/blo ANnsa Gopmmpo-
BaHMA KOHKYPEHTHOIO arpapHoOro 3KCcnopTa
Poccmn. CerogHAa Nnpon3BOACTBO NMBOBAPEH-
HOro AYMEHA B CTPaHe JOCTUIaeT NPUMEPHO
2,5 MJTH TOHH.

3a 7 neT NNBOBapEeHHbIMM KOMMAHMAMK NO-
CTPOEHO BHOBb 1 peKOHCTpymnpoBaHo 17 cono-
[IOBEH C 06LK1M 06BbEMOM Bbixoda conofa 60-
nee 1 MJTH TOHH. [10 MHEeHMI0 MeXXaQYyHapOoaHbIX
SKCMepToB, CONOAOBEHHaA NPOMbILLIIEHHOCTb
Poccum Ha cerogHA camaa coBpemMeHHasA n Tex-
HMYeCKM OCHalleHHaA B EBpone.

The beer brewing industry procuring
high-quality raw materials of Russian
make contributes to the development
of agriculture and economic base and
encourages stabilization of the regio-
nal economy.

Russian barley for beer production

is grown on the area of 1.3 million
hectares. 40 agricultural holdings and
more than 600 enterprises which meet
the premium standards of the industry
employ more than 25 thousand
people, and servicing companies offer
jobs to over 3 thousand people.

Agricultural producers are heavily
financed by malt enterprises and
beer companies providing seeds,
which resulted in the creation of

a competitive environment in raw
materials supplying areas of Central-
Chernozemic region. Thus, the areas
sown with winter wheat, the main
marketable species, are equal to the
areas occupied with spring malting
barley.

Production of top quality malting
barley and malt may become a
mainstream for creating a competitive
export item for Russia. Today, the
internal production of malt barley
reached 2.5 million tons.

For the last seven years, beer
companies have built and restructured
17 malting plants with the aggregate
output of 1 million tons. According to
the international experts, the Russian
malt industry is the most modern and
best-equipped one in Europe.




MNpeoaoneTb HEraTMBHbIE MNOCEACTBUS NOBbI-
LUEHMA aKLM3a 1 POCTa LieH Ha NMMBOBAPEHHbIN
AYMeHb 1 conof B KoHue 2010 r. nmBoBapam
MOMOTN NOCTENEeHHOEe BOCCTAHOB/IEHNE
NnoTpebunTenbCKor YBEPEHHOCTU U YPOBHA
NoTPebuUTENbCKMX PACXOA0B, CHU3UBLUNXCA

BO BPeMsi SKOHOMNYECKOro Kpu3Kca, BbICOKasn
NOANbHOCTb NOTpebuTenen n xkapkoe NeTo,
OKa3aBLUMe NO3UTMBHOE BVAHNE Ha AUHAMUKY
pbiHKa B llI-1V kBapTanax 2010 roga, apdeKTmB-
Hble YNpaBfieHYeCKMe peLleHns, BbICOKNI
YPOBEHb KOHTPONA Hag, NPON3BOACTBOM

N npopeccnoHann3m.

Cncrembl yrnipaBneHna paga nMBOBapPEHHbIX
KOMMaHWI NMPOLNv cepTUPUKaLMIO Ha COOT-
BeTCcTBME cTaHAapTam ISO 9001 (mexgyHapoa-
HbI cepTudmKat Kayectra), HACCP (Hazard
Analysis and Critical Control Points — aHanu3
PUCKOB N KpUTUYECKME TOUKM KOHTponsA) u ISO
14001 (cnctema 3KONOrnMyeckoro MeEHe>KMEHTA).

KomnaHun peanunsytoT nporpaMmbl, Hanpas-
NEHHble Ha NOBbILLEHVE ONepaUnNoHHON 3¢-
bEKTUMBHOCTU 1 COXPaHEHME BbICOKOW pPeHTa-
6enbHOCTM 6M3Heca. [porpammbl cOBepLUEH-
CTBOBAHWSA BHEOPAIOTCA B Taknx 0611acTax, Kak
nNpoAaku, NOrMcTnKa, NPON3BOACTBO, 3aKYMKN

N QPYyrux.

«banTunka»

MNoBbiweHne akum3a ¢ 1 aHBapA 2010 roga cka-
3aJ10Cb Ha BCEX YYACTHMKAX PbIHKA, B TOM YMC-
ne 1 Ha KomnaHum «banTtmkay.

QurHaHCcoBble NOKa3aTesv KOMMaHM1 NoKa3anu

oTpULaTENIbHYIO AVHAMUKY 3a CYET CHUXKEHNS
06beMoB npofa. Tem He MeHee, HeCMOTPA Ha
CHUWKeHMe 06 beMOB, NHBECTULY B NPOABM-
XeHue npogyKumm 6binm ysenmyeHbl. Cnocob-
HOCTb YNPaBAATb MOCTOAHHbIMU U3[EPXKKaMU B
YCNOBUAX BbICOKOW BONATUIbHOCTM PbIHKA,

B ToBLInIeHUNE KAauecTBa YIpaBleHUA 6u3HecoM

Beer brewers overcome the negative
impacts of increased excise duties and
prices for malt barley and malt at the
end of 2010 related to the dry sum-
mer thanks to the gradual recovery of
consumers’ confidence and level of
consumer spending which decreased
during the economic crisis, adherence
of consumers and hot summer, which
had a positive influence on the market
dynamics in lll-1IV quarters of 2010. Ef-
fective managerial decisions, high level
of production control and professiona-
lism.

Management systems of a number of
beer companies were certified in ISO
9001 (international quality certificate),
HACCP (Hazard Analysis and Critical
Control Points) and ISO 14001 (ecologi-
cal management system).

Companies implement programs ai-
med to improve operational effective-
ness and retain high profitability of
the business. Improvement programs
are introduced in logistics, production,
procurement, etc.

“Baltika”

The increase of excide duty from

1 January, 2010, influenced all market
actors, including Baltika Breweries.

Financial statements of the company
showed negative dynamics due to the
decreased sales. Nevertheless, despite
lower sales, the volume of investment
in the promotion of products grew.
The ability to manage permanent
expenses under the conditions of high
market volatility, continuous




HenpepbiBHaA paboTa Mo NoBbilLeHN0 3ddek-
TUBHOCTW, KOHTPOJb 3a M34epKKaMu NO3BONNN
KOMMAHWM COXPaHUTb BbICOKYO NPUObITbHOCTD.

B oTueTHOM nepuoge Ha 4% cokpaTuucb agmm-
HUCTPATMBHbIE 3aTPaTbl. 9TO ObIIO JOCTUTHYTO
3a cyeT noB.blweHnA 3¢PeKTNBHOCTY, 3ddeKTa
mMacwTaba, cmHeprumy, a Takxke bonee WNPOKOro
MCNOMb30BaHNA YCYTr CTOPOHHUX OpraHn3auum.
MNpoun3BoacTBeHHAA cebeCcToMMOCTb NPOAYKLUMN
B 2010 roay cyLecTBeHHO CHM3MIaCb NO CpaBHe-
Huto ¢ 2009 rogom.

improvement of effectiveness, and
control of costs made the company
able to retain high profits.

During the accounting period, admi-
nistrative costs were cut by 4%. This
was achieved through higher effec-
tiveness, scale, synergy and wider use
of outsourcing. The production cost
of products in 2010 decreased signifi-
cantly as compared with one in 2009.

lMpednpuamusa nueosapeHHol ompacnu ucnonslyiom 70% cmeknomapel u 90%
aznromuHueeoli 6aHKu, npou3zsooumoli 8 Poccuu 011 nuuje8oli npoMbiwisIeHHOCMuU.

Beer companies consume 70% of glass tare and 90% of aluminum

cans produced in Russia for the food industry

[No3uTMBHOE BNMsAHME Ha pe3ynbTaTbl OKasana
6naronpuATHaA CMTyauma C LeHaMM Ha OCHOB-
Hoe cbipbe B NepBou nonosuHe 2010 roaa, Tak
KaK LeHbl Ha NMBOBAPEHHbIN AYMEHb N CONoJ
ynasnam o CaMOro HN3KOro ypoBHA 3a nocnes-
Hue yeTblpe roga. HebnaronpuATHblie NOrogHble
ycnosusa netom 2010 rofga, B Ce30H Co3peBaHuA
yporkas, NPBeNnmn K COKpaLLEHUIO ypoXasa N1UBO-
BapeHHOro AYMMeHA 1 nocneaywemy cTpemum-
TeNIbHOMY POCTY LieH Ha AYMEHb 1N CONOof B KOH-
te 2010 roga, YTO NOBAMANO Ha NPUODLINb B KOH-
ue 2010 ropa.

B 2010 rogy komnaHmA npofosmkuia peannsa-
LU0 MPOEKTOB 1 NPOorpamm, HanpaseHHbIX Ha
noBblWeHne 3PPeKTUBHOCTM OnepaLMoHHOMN
LEATENbHOCTM, B YaCTHOCTU: pa3BuTmne Cob-
CTBEHHOrO arponpoeKTa, MepornpuAaTUA Mo CHU-
XEeHWI0 3Hepro3aTpar, paclipeHne nepexkpect-
HOro NPOW3BOACTBA, ONTUMM3ALMA UCMOSb30Ba-
HMA COOCTBEHHOIO TPAHCMOPTa, CKNAaACKOM J10-
rmcTnkn, «bepexnneoe NponssoacTBoy, pa3BuTre
npoeKTa NPAMON [OCTaBKU N Apyrme. 3Hauu-
TesbHble UHBECTULMK ObINI HanpaBeHbI Ha 3a-
NYCK HOBbIX NPOAYKTOB, YKpenieHne Kommep-
YyecKkomn NHPPaCTPYKTypbl, COBEPLUEHCTBOBAHME
CUCTEeM yrpaB/ieHUA, SKONornyeckmne npoeKTbl.

The results benefited from favorable
prices for basic raw materials in the
first half of 2010, as the prices for malt
barley and mal reached the 4-year
minimum. Severe weather condition
during the summer 2010, the time of
harvest ripening, resulted in the lower
harvest of barley and consequent
jump of prices for barley and molt in
the end of 2010 which affected the
profit at the end of the year 2010.

In 2010, the company went on with
its projects and programs intended to
increase operational efficiency, in par-
ticular, pursued its own agricultural
project, energy effectiveness, extensi-
on of cross production, optimization
of its own transport use, warehouse
logistics, cknagckonm nornctukn, Lean
Production, development of direct
delivery project, etc. Significant
investment as made into new pro-
ducts, strengthening of commercial
infrastructure, improving manage-
ment systems and environmental
projects.




Tak, HanpuMep, KOMNaHNA NPOAOCIKIMA Pa3-
BMBATb NPOEKT «bepexnmBoe Npon3BoacTBO»
(Lean Production), HanpaBneHHbIN Ha MUHNMW-
3auuto BCcex BUAoB pacxopos. B 2010 roay 6biim
BHeAPEHbl HOBble MHCTPYMEHTbI NpoeKkTa — «la-
rmpoBaHuey, <KapTrupoBaHue NoTokay, «LLUtypm-
NpPOopPbIB». BbipaBHYBaHME NPON3BOACTBEHHDIX
NOTOKOB, CHUXKEHME NOTEePb CbipbA 1 MaTepMra-
NOB, NOBbILLEHME BbIPabOTKMN 1 3PPeKTUBHOCTYU
NIMHUI PO3NMBA B PaMKax NpoeKTa obecneunsa-
0T 3HAUUTENbHYIO SKOHOMUIO. DKOHOMUYECKUI
3¢ deKT TONbKO NO OAHOMY NPOEKTY «bbiCTpble
nepeHanagku» B Lexax po3nBa Ha 3aBOAaX KOM-
NMaHMW B OAMH 13 NMKOBbIX MecAueB ce3oHa 2010
roga npesbicun 30 MiH pybnen.

«O6beanHeHHble NnBoBapHN XeMMHEeKeH»
HecmoTpsA Ha CITOXKHYI0 SKOHOMUNYECKYIO CUTYya-
Uuio Ha pbiHKe nnea B 2010 rogy, KOmMnaHuA BHe-
Apwvina abcontoTHO HoBYLO GOpMy BefeHus bum3-
Heca Ha 4ONIrOCPOYHOM OCHOBE — CTpaTeru-
YyecKyto Nporpammy yCToOM4MBOro pa3BuTuA
Brewing a Better Future (Bapym nuso — cozgaem
OynyLuee!), KoTopaA COAEPXKNUT YETKUI NNaH Mo
[OCTUXKeHMIo Lenu ctatb K 2020 rogy cambim «3e-
NeHbIM», TO €CTb CaMbIM COLINANIbHO OTBETCTBEH-
HbIM Mpouv3BoAUTeNEM NUBa B MUpE.

B komnaHun pa3paboTaH pag KopnopaTrBHbBIX
Nporpamm, HanpaBeHHbIX Ha NOBbILEHNE 3¢-
bEKTUBHOCTU yNpaBnieHus.

Bcem pykoBoauTenam BbiCLIEro 1 CPeaHero 3Be-
Ha B pamKax nporpamMmbl «YnpaeneHue aes-
TeNbHOCTbIO» Ha OCHOBE KOPMOPATMBHbIX Lienen
KOMMaHWW yCTaHaBMBaloOTCA BU3HeC-Lenu, a B
KOHLIe rofla MOABOAATCA UTOTM UX BbIMOSIHEHWA.

lNporpamma «Management Review» Hepa3pbiB-
HO CBA3aHa C NporpammMon «YnpasneHue ge-
ATENbHOCTbIO» N MPOXOANT OQHOBPEMEHHO C
AByMsA ee 3Tanamu: «OueHKa AeATeNIbHOCTUY U
«llocTaHOBKa Lenen Ha cregyowmm rog». Ee
Lenb — oueHnTb 3GPEKTUBHOCTb AEATENBHO-
CTU 1 NOTeHUMaN CEroaHALWHNX pyKoBoanUTe-
Nen KOMMNaHuK, a Takxke CopMmnpoBaTb Kaapo-
BbIll pe3epB 3PPEKTUBHbIX MEHELKEPOB.

For example, the company pursued
its Lean Production project aimed
to minimize all costs. In 2010, new
instruments were introduced:
Tagging, Flow Charting, Storm
Breakthrough. Aligning of
production flows, lowering of
feedstock loss, increase of output
and effectiveness of tapping lines
within the project bring significant
saving. Thus, the economic effect of
just one Quick Adjustment project
in tapping shops of the company’s
plants in one of peak season months
of 2010 reached 30 million rubles.

“Heineken Breweries”

Despite the complicated economic
situation at the beer market in

2010, the company introduced an
absolutely new form of business
management on a long-term basis —
a strategic sustainable development
program of “Brewing a Better Future”,
which offers a clear plan to become
the most green or socially responsible
beer producer in the world by 2020.

The company worked out a number
of corporate programs intended to
increase management effectiveness.

Operational Management program
sets out business goals based on the
corporate goals for all top and linear
managers, and the results are analy-
zed at the end of the year.

Management Review program is inse-
parately associated with Operational
Management program and accompa-
nies the stages of Operational Assess-
ment and Next Year Goals Setting. Its
aim is to assess effectiveness of the
activities and the potential of current
managers of the company and create
a pool of effective managers.




[na nosbilweHNs 3G PeKTUBHOCTM PaboTbl Nn-
HeMHOro nepcoHana otaena npogak bbina 3a-
nywieHa nporpamma «eXtra Mile».

BHenpeHa nporpamma TPM (o6bLuee ynpaBneHune
NPOW3BOACTBOM), B OCHOBE KOTOPOM NEXNUT
NPUHLUUM n3MeHeHnA cnocoba opraHmM3auum
TPYAa, B pe3ynbraTte KOTOPOro CHUKakTCA No-
Tepun BO BCEX MPOM3BOACTBEHHbIX MpOLeccax.

«dec»

B 2010 rogy ana nosbiweHnA 3GPeKTUBHOCTYU
MeHe>KMeHTa B KOMMaHWAX rPynnbl Ha4yancs
pA4 NPOEKTOB, HanNpaB/EHHbIX Ha pa3BUTKE pPy-
KOBOAMTENEN BbICLUErO U CPeAHEro YPOBHS:

« MexxgyHapogHasa nporpamMmma pa3Bu-
TWA ynpasfeHYyeckoro noteHyuana EFES
Mindshare B napTHepcTBe ¢ Sabanci
University, Crambyn, Typuus.

« MexxgyHapogHasa cepTudrKaLunoHHas npo-
rpamMma pa3BuUTUA MeHeLKePOB «AKageMuns
nngepctea EFES».

 Poccnnckasa koprnopaTtrBHaa nporpamma
pa3BuUTUA MeHeaepoB «BepwmHbl EFES» B
napTHepcTBe co Lkonown bnsHeca CKOJIKO-
BO, MockBa.

« [porpamma pa3BuUTHA MeEHEIKMEHTa cpefl-
Hero 3BeHa, BK/tovaloLlas B cebA oLeHKy
KJlOUEBbIX YMPaBIeHYECKNX KOMMNETEHLNA,
npeaocTaBfieHne 06paTHOM CBA3N MeHeaKe-
pam, popmmpoBaHme MHAMBUAYANbHbIX M-
HOB Pa3BUTUSA, 0OyUeHVe B COOTBETCTBUM C
NaHaMK, OLIEHKY Nporpecca pasBuTus.

« [lporpammbl pa3BUTUA KNIOYEBbIX KOM-
neTeHumn pykosoautens « EFES Sales
Supervisor Academy» Ana MMHeENHbIX PyKO-
BoauTenen [lenaptameHTa npogax u «EFES
Supervisor Academy» Ansi IMHENHbIX PYKO-
BOAMTENEN.

To increase efficiency of the perfor-
mance of linear personnel of the sales
department an eXtra Mile program
was initiated.

TPM program based on the principle
of change of job management was
introduced to reduce the losses in all
production processes.

“Efes”

In 2010, in order to enhance the ma-
nagement effectiveness, the company
started a number of projects rogy ai-
med to development of top and linear
managers:

« International Management Deve-
lopment Program (IMDP) of EFES
Mindshare Bin partnership with Sa-
banci University, Istanbul, Turkey.

« IDPM Certification “EFES Leader-
ship Academy”.

*Russian Corporate Management
Development Program “EFES Tops”
In partnership with SKOLKOVO Busi-
ness School, Moscow.

» Linear Management Development
Program including the assessment
of key managerial competences,
feedback with managers, making
individual development plans, trai-
ning according to plans, and pro-
gress assessment.

+ Key Competences Development
Program of the chief of EFES Sales
Supervisor Academy for linear ma-
nagers of Sales Department and
EFES Supervisor Academy for linear
managers.




«ToMmckoe nnBo»

B anpene 2010 roga npoBoAWICA MHCNEKLUNOH-
HbI ayAUT CUCTEMbI MeHeJXXMeHTa KayecTBa
npeanpuATiA opraHom no ceptudmkauymm THOO
TIOPUHIEH. MNo pe3ynbratam MHCNEKUNOHHO-
ro ayamrta npegnpuaTuio 6bin BbigaH ceptudu-
KaT Ha COOTBETCTBME CUCTEMbI MEHEXKMEHTA
npeanpuATAa TpeboBaHMAM cTaHaapTa EN ISO
9001:2008.

B cBA3U C yBennyeHmnem cTaBKM akLmM3a Ha NMBO
6bI/1I0 MPUHATO pPeLleHne O NOCTENEHHOW KOM-
neHcauum pocTta akLun3a rnosblleHnem oTnyCcK-
HOW UeHbl Ha npoayKuuto B TeyeHne 2010 roga.
B pe3ynbraTe npogykuma npegnpuAaTnAa octa-
Nacb KOHKYPEHTOCMOCOOHOM, POCT akuu3a bbin
CKOMMEHCMPOBAH Ha 85% 1 06BbEMbBI MPon3-
BOACTBA NPAKTUYECKN OCTAJINCb Ha MPEeXHEM
ypoBHe (-1,3%).

C yyeTom TeHAEHUMM poCTa NPoAax pa3nume-
HOro NMBa B KOMMNaHM1 ObINO NPUHATO peLue-
Hue 00 yBennyeHnn Npon3BOANTENBHOCTY NN-
HUWK Ker. [1pogakn nrBa B Kerax No CpaBHEHUIO
€ 2009 rogom Bbipocnun Ha 20%.

«MuBoBapeHHana komnaHua HALLUE MABO»
Hannume BbicokonpodeccmoHanbHbIX MeHeq-
»KepoB NO3BOJAET COOCTBEHHbIMM CUTAMU Be-
CTU VIHXUHUPWHT 1 NPOBOANTb OCHOBHbIE pa-
60Tbl N0 BBOAY HOBOro 060pyAoBaHNA 1 aBTO-
MaTU3aLunK, YTo NO3BONAET SKOHOMUTb Cpef-
CTBa NPeAnPUATAA U NOBbILLAET NPON3BOAN-
TeNbHOCTb TPyAa.

«CbIKTbIBKaprnvBo»

MprHATNe pewweHns 06 MHBECTULMAX — OfHa U3
Hanbonee BaXKHbIX M CNOXHbIX 3aflay CTpaTeru-
4eCKOro 1 TeXHUKO-3KOHOMUNYECKOr o MnaHnpo-
BaHMA B KomnaHun. B 2010 rogy 6binm ncnonb3o-
BaHbl B OCHOBHOM MHBECTULNN, GUHAHCUPyeMble
KakK 3a CYET COOCTBEHHbIX (BHYTPEHHMX) NCTOY-
HVKOB (QMOPTU3aLIMOHHbIE OTUMNCIIEHUA N HepaCc-
npeaenéxHHaa NpuobIb), TaKk 1 3a CYET NpUBe-
YEHHbIX MCTOYHNKOB (JONTOCPOYHbIE KpeauTbl).
Ha nHBecTnuUMOHHbIe NpoeKTbl ObiNo Hanpasse-
HO 21,5 MfIH py6nen, 4To NO3BONUIO:

“Tomskoe pivo”

In April 2010, the company passes
the regular audit of its management
system carried out by TUV
THURINGEN certification body.
Following the audit, a certificate of
compliance to EN ISO 9001:2008 was
issued.

Taken the increased excise duty for
beer, the company decided to com-
pensate for the increase of the excise
duty by increasing the prices for beer
gradually within the year 2010. as a
result, the products remained compe-
titive, the new excise duty was com-
pensated for 85% and the volume of
production remained nearly the same
(-1.3%).

Taling into account the trend to the
growth of draught beer sales, the
company decided to enhance the out-
put of keg line. Keg sales grew by 20%
in comparison with the year 2009.

“NASHE PIVO Brewing Company”
Highly qualified professional ma-
nagers may perform engineering,
support commissioning of new equip-
ment and provide automation, thus
saving the money of the company
and increasing productivity.

“Siktivkarpivo”

Investment decision making is one
of the most important and complica-
ted goals of strategic and technical
and economic planning of the com-
pany. In 2010, the company mainly
used private investments from its
own (internal) sources (deprecation
payments and undistributed profit)
and raised funds. i.e. long-term
loans. The innovative projects,
which required 21.5 million rubles,
resulted in:




- pacwunpntb 06bem cOOCTBEHHONM Npeanpu-
HMMaTENbCKOWM AeATENIbHOCTM 3a CYET HaKore-
HMA GMHAHCOBBIX 1 MaTepUaNbHbIX PECYPCOB;

- HanpaBWTb CBOOOAHbIE CPeaCcTBa Npeanpu-
ATUA Ha NPMOBPETEHVE HOBbIX OCHOBHbIX
CpeacTs.

C nomolwubto 3pPeKTUBHOrO CTpaTernyeckoro
NaHMPOBAHNA YAANOCb AOCTUYb: YBENNYEHUA
LONV pblHKa 1 Npofa, BbiNycka NpoayKumm
MOBbILEHHOrO KayecTBa C y4eToM TpeboBaHUI
notTpebuTena, obecnevyeHna CornacoBaHHbIX
CPOKOB NOCTABOK, MPOBeAEHNS KOHKYPEHTHO
LIeHOBOW NOSINTUKW, CHUXKEHMA N3[EPXKeK npea-
NPUATUA U YNYULLEHNA COLMANBbHOW NOINTUKN.

«CABMunnep PYC»

[nA pa3BMTXA BbICLLIErO U CPefHEro MeHes-
»KMEHTa B KOMMAHNN CYLLECTBYIOT TPEHMHIOBbIE
NPOrpamMmbl, opraHn3yemble WTab-KBapPTUPOI
SABMiller plc: European Leadership Program,
European Management Development Program.

B 2010 rogy komnaHua: o6HoBMIa obyyatomne
MaTepuranbl No Npoueccy YnpaBneHusa pesynbTa-
TamMW AeATeNbHOCTU; NPOBeia AOMONHUTENbHbIE
KOHCYNbTaLMK1 ANA MeHeKepoB (Ha MHAVBUAY-
aNbHOW OCHOBE); aKLeHTpOBana 0coboe BHNUMa-
HVe Ha MOHUTOPUHre NpeaBapuTeNbHbIX pe3yib-
TaTOB BbINOMHEHUA LieNeNn.

NMuBoBapeHHbIN 3aBoa Mankonckuin

Ha npeanpuatnm B uensax nosbiweHna spdek-
TUBHOCTU MeHeXMEeHTa MPOBOAUTCA PALJ Mepo-
NpUATUN:

- KOHTPOJb 33 NPOABMMKEHNEM HOBbIX TOBAPOB
Ha PbIHOK;

- aHaNM3 pbiHKa CObITa C LIeJIblo ero paclmpe-
HUS;

- dHaJIN3 CTaTUCTUNKW NPOAa»K;

- NHGOPMALMOHHAA NOAAEPKKA NONTUNKN
LieH N CKNOOK;

- the extension of the commercial
activity using the accumulated
financial and material resources;

- spending the free cash to
purchase new means
of production.

Effective strategic management hel-
ped increase the market share and
sales, enhance the quality of the pro-
ducts incorporating the consumer re-
quirements, meet the agreed delivery
schedule, pursue a competitive price
policy, reduce the company'’s costs,
and improve the social policy.

“SABMiller RUS”

The company implements training
programs to develop top and linear
management organized by the head
office of SABMiller plc.: European
Leadership Program, European
Management Development Program.

In 2010, the company reviewed
training materials in Performance
Management; held additional
consultations for managers
(individual); focused on intermediate
results of on the way of reaching
goals.

Pivorarenniy zavod Maykopskiy
The plant undertake a number of steps
to increase management effectiveness:

- control of promotion of new pro-
ducts to the market;

- analysis of sales market with the
purpose of its development;

- analysis of sales statistics;

- information support of price and
discount policy;




- KOHTPOJb 3a BbINOJIHEHMEM MOCTABOK 3a-
Ka34mMKaMm B COrflacoBaHHble CPOKM NP ONTU-
MU3aLuUK 3aTpaT Ha TPAHCMOPTUPOBKY.

«CAH NubeB»

C uenbto noBbiweHNA 3GPEKTUBHOCTN MeHe-
»KMEHTa B KOMMNaHWM BHeAPEeHa eAnHanA Kop-
NopaTVBHAA CUCTEMA MeHEeQ)KMEHTA KauecTBa,
NPOMbILLINEHHON 6@30NaCcHOCTN, OXPaHbl TPyAa
N SKOJTIOrMWN Ha OCHOBE CMHTE3a MEXAYHapoa-
HbIx cTaHaapToB ISO, OHSAS Ha Bcex ypOBHAX
ynpaBfieHus.

B komnaHwuu pgencreyior:

- MONINTUKW NKLLEBON 6€30NacHOCTN Ha OCHO-
Be nporpamMm 3pPeKTUBHbIX MPON3BOACTBEH-
HbIX NpakTK (GMP — Good Manufacturing
Practice) n no 4enoCcTHOCTM NPOAYKTA, MeX-
pyHapopHbix ctaHgapToB HACCP (Hazard
Analysis and Critical Control Points — aHanus
PUCKOB N KPUTUYECKNE TOUKN KOHTPONS);

- NPOrpaMmbl 6epeXKnBOro NPOV3BOACTBA;

- 06yyeHue paboTHMKOB BCEX YPOBHEN yNpaB-
NEeHNs HOBbIM MHCTPYMEHTaM YNpaBnieHnaA 1
OpraHu3aumm Npor3BOACTBa;

- rnobanbHaa KopnopaTyBHas NporpaMmma CHU-
XKEHWA N3aepXKeK N BHEAPEHWA NYYLLNX MEX-
LYHAPOAHbIX MPON3BOACTBEHHbIX NMPAKTUK;

- KOpnopaTMBHaA CUCTEMA MOBbILLEHNA
3¢ PeKTMBHOCTN B chepe Npoaak  gUCTpu-
obtoumm (WCCP — World Class Commercial
Program);

- MeXXAYHapoaHble NPUHLUMNbI OogKeTu-
POBaHMA U KOHTpoOnA 3aTpart (ZBB — Zero
Based Budgeting);

- cuctem GeHUMaPKUHTa;

- 3G PEKTMBHbIE CUCTEMDbI KOPMOPATUBHOIO
yrnpaBneHns,

- time control of deliveries to buy-
ers and reduction of transport ex-
penses.

“SUN InBev”

In order to make the management
more effective, the company has in-
troduced a unified corporate system
for sustaining management quality,
industrial safety, occupational safety
and ecology based on the synthesis
of international standards of ISO and
OHSAS at all levels of management .

The company has:

- GMP-based food safety policies
and product integrity policies
based on HACCP (Hazard Analysis
and Critical Control Points);

- Lean Production programs;

- training of managerial personnel
in the new management
instruments and organization of
production;

- a global corporate program of
lowering costs and introduction
of the best international
manufacturing practices;

- WCCP (World Class Commercial
Program) system;

- ZBB (Zero Based Budgeting)
system;

- benchmarking systems;

- effective corporate management
systems,




- CUCTEMbI MOTMBALMN 1 OLIEHKN NePCOHana,
MNaHWPOBAHMA Kapbepbl, OLIEHKN KoMre-
TEeHLWI 1 BbIMONIHEHUA Lienen;

- CMCTeMa ONepaTMBHOrO yrpaBieHns
OXUAAHUAMU 1 3anpocamMm noTpebutenen
(KkpyrnocytouyHaa lopAayaa NnMHMA KauecTsa).

Peannsauna KopnopaTrBHOW NPOrpaMmmbl
onTummsaummn npomnssoactea VPO nossonuna
3a HECKOJIbKO fleT Ha BCEX 3aBOAAX KOMMAHUN
B Poccrmn pobutbca CyLecTBEHHOro CHUXKEHMA
3aTpaT pecypcoB (BOAA, SNeKTPO3Heprus, ras)
n ob6bema BbIOPOCOB (CTOKN, BbIXJIOMbI) Ha eau-
HULY BblMyCKaeMoW NPoayKLUMN.

3a cyeT BHe[peHUA eMHON KOpNopaTUBHOM
CUCTEMbI MEHEKMEHTa, KOTopas o6beanHA-
eT B cebe KaK CTaHOapTbl KaYeCTBa, Tak M CTaH-
AAPTbl NPOMbILLIEHHON Y NKLLEBOW 6e3omnac-
HOCTW, OXPaHbl TPyAa 1 SKONOrnu yaanocb Cy-
LL|eCTBEHHO MOBbICUTb KaYeCTBO NPOAYKLMN U
NPOLEeCCOoB, CHU3UTb YPOBEHb TpaBMaTM3Ma pa-
OOTHMKOB, HEraTMBHOE BO3AENCTBUE HA OKPY-

XatoLyto cpeay.

bnarogapA BHegpeHWo eANHON CUCTEMbI UH-
TerpupoBaHHoOro ynpasneHnsa SAP obecneve-
Ha NPO3pPaYHOCTb PeCypCHbIX MOTOKOB, OTC/1e-
XVBaHMe NpoayKTa Mo BCewn Liernoyke — ot no-
CTaBKW Cblpbsl O KOHEYHOro noTpebutens.

- systems of personnel motivation
and assessment, carrier planning,
competence assessment and goals
achievement;

- a system of operational control of
expectations and requests of consum-
ers (round-the-clock Quality Hotline).

Implementation of the corporate pro-
gram of production optimization (VPO)
for several years resulted in the signifi-
cant reduction of consumption of re-
sources (water, energy, gas) and waste
(discharge, exhaust fumes) per unit of
production at all Russian plants of the
company.

The uniform corporate management
system embracing standards for quality,
industrial and food safety, occupational
safety and ecology helped enhance

the quality of products and processes
reducing professional injuries and nega-
tive environmental impacts.

The SAP integrated management system
ensured the transparency of resource
flows, tracking of products throughout
the supply chain from feedstock supply
to the end user.




Pa3Burue nmepcoxana.
CounanbHbie MPOrpaMMBbI

Personnel development.
Social programs

06yueHune n pa3BUTUE COTPYAHUKOB

OxpaHa Tpyza U MOAT0TOBKA Pabounx Kaapos

CouuanbHble MPOrpaMMbl PEAIIPUATUN




[MocToAHHBbIN NPodeCcCMOHaNbHbIN POCT Nep-
COHasa, CoBepLUIeHCTBOBaHNE MEeTOA0B OLeH-
K1 1 00yuYeHUs, 3aK/TI0UYEHNE KONNEKTUBHbIX
TPYOOBbIX 4OrOBOPOB, 0becneyeHne 6e3o-
NacHbIX YC/IOBUM TPyAa U peannsauna coum-
aNbHbIX NPOrpamMmmM — BaXkKHeKLre Hanpasne-
HUA NONNTUKN COUMANIbHON OTBETCTBEHHOCTU
NUBOBAPEHHbIX KOMMaHWW. [pakTnyeckn Bce
KOMMaHWN yaenatoT 3TUM BOMpPOCaMm cylue-
CTBEHHOE BHUMaHMe, MOHUMAA, YTO 3TO ABNA-
€TCA OCHOBOW NOBbIWeHNA 3GPEKTUBHOCTH
613Heca 1 NONTUKIM YCTOMUYMBOIO Pa3BUTUSA
KOMMNaHNN N PErmoHOB UX MPUCYTCTBUA.

Bo MHOrmMx KpynHbIX KOMMAHUAX HE NepBbIi
rog GyHKUMOHMPYIOT KOPNopaTMBHbIE yueb-
Hble LIeHTPbl, Ha 6a3e KOTopbIx 0byyaeTcA
nepcoHan, rae NPOBOAATCA TPEHMHIU N OCY-
LecTBnAeTCA 0OMeH ONbITOM C 3apyOeXHbIMY
KomnaHmamn. NpodeccnoHanbHas NoarotTos-
Ka MepcoHana 3aTparnBaeT U pyKoBOAALLMX pa-
OGOTHUMKOB, 1 CNELVanncToB, 1 pabounx.

Continuous professional advancement
of the personnel, improvement of eva-
luation and training methods, signing of
collective labor agreements, creation of
safe labor conditions and deployment of
social programs are the most important
social responsibility trends of brewing
companies. The vast majority of the
companies pay considerable attention to
these issues as they understand that this
is the basis for improvement of business
efficiency and of the policy of sustainable
development of the companies and the
regions where they are present.

Many large companies have corporate
training centers which have already be-
en functioning for several years, where
personnel is trained, where trainings are
held and exchange of experience with
foreign companies takes place. Professi-
onal training is carried out for managers,
specialists, and blue-collar workers.

B nusosapeHHoli ompacnu pabomaem okono 50 000 yenosek

(no 0aHHbIM 3a 2010 200)

The beer industry employs about 50,000 people (in 2010)

Bce nnBoBapeHHble KOMMaHNM CTPEMATCA OCY-
LEeCTBNATb CUCTEMHDBIV MOAXOA K BOMpPOCam
OXpaHbl TPyAa, MPOMbILLIEHHOW N NOXKapHOW
6e3onacHocTw. lNepBocTeneHHOe BHUMaHWE Npu
3TOM yAenaeTcA KOHTPOJIIO 3a COCTOAHMEM YCI10-
BUI TpyAa, 0OyyeHnto 1 aTTecTauumn pykoBoau-
Tenem n CNeumnanncToB, 0byyeHmnto NnepcoHana
6e30MacHbIM MeTogam 1 Npuemam paboTbl.

Bo mHorux komnanuax ¢pyHkumnoHmpytot Cose-
Tbl TpygoBoro KomnnekTrBa — opraHbi,
npeacTaBnALWme HTepechbl BCeX COTPYAHU-
KOB 1 fatoLme MM BO3MOKHOCTb y4aCcTBOBaTb
B YNpaBJ/ieHNN COLMaNbHON MOIMTUKOWN KOMMa-
Hun. CoBeTbl NP yyacTur NpodCo30B CneasaT

All brewing companies are striving to a
systemic approach to the issues of labor
safety, occupational and fire safety. Pri-
mary attention is paid to control of wor-
king conditions, training and certification
of managers and specialists, training of
personnel to safe working methods and
techniques.

Personnel Councils — bodies which repre-
sent interests of all employees and enab-
le them to participate in management

of the company’s social policy — function
in many companies. The councils, with
participation of trade unions, see that




3a cobnogeHnemM coLunanbHbIX FapaHTUn ans
COTPYAHUKOB KOMMaHWW (onnaTa Tpyaa, TPYAO-
Bble OTHOLWEHWS, paboyee Bpems U Bpems
OTAbIXa, YCNIOBUSA 1 OXpPaHa Tpyaa v T.4.).
Co3HaBas CBOIO COLMaNbHYK OTBETCTBEHHOCTb
nepep ob6LEeCcTBOM, KOMMNaHWKM 3a60TATCS O
CBOVIX COTPYAHMKAX, YIEHAX UX CeMeN, AETAX,
NneHCnoHepax.

MBOBapEHHbIE KOMMAHWY Peanun3yoT KOM-
NNEKCHbIN NOAX0A K OOYUYEeHMIO 1 Pa3BUTMIO
COTPYAHVKOB, KOTOPbI OCHOBAH Ha NOHMMa-
HMW TOrO, KaKue 3HaHWA, HaBbIKU, NnaepcKme
KOMMeTeHLUM HEOOXOANMbI COTPYAHUKY, UTO-
Obl OH ObiN ycnewHbIM Ha cBOeM mecTe. B 1o
e BpeMmsA AN1A KaXkAoro cCoTpyaHuKa paspaba-
TbIBaeTCA UHAMBUAYaNbHaA Nporpamma ooby-
YEHNA Ha OCHOBE OLEHKN ero CrnocobHocTel

1 dyHKUMOHana. BaxHyto posnb B 06yuyeHun n
Pa3BUTMM UFPAIOT KOPNOpaTUBHbIE YYebHble
LIeHTpPbI, B KOTOPbIX 00y4aloTCA HOBble COTPYA-
HVKW, [EeNCTBYIOLWMNE COTPYAHUKM MONyYatoT
BTOPYIO CneLranbHOCTb, MOBbILAIOT CBOK KBa-
nuduKauuto, NPOBOAATCA CEMMHAPbI, KOHpe-
peHUUN 1 Apyrne MeponpuaTUS.

«Tomckoe nnBo»

KomnaHua npoBoguT 0byyeHmne n noaroToBKy
nepcoHana npeanpuaATuA No creayoLwym Ha-
npaBfieHNAM: MOArOTOBKa HOBbIX PabOTHUKOB;
06yyeHne BTOpbIM Npopeccmam; MOBbILLEHME
KBanndukaumm paboumx n pykoBOAALLMX pa-
OGOTHMKOB 1 CreLnanncToB; NpodeccnoHasnbHas
MOArOTOBKa PYKOBOAUTENEN U CNELNANNCTOB;
0obyueHne 1 nepenoaroToBka paboumx u cne-
LIMannCToB, CBA3aHHaA C 0COObIMM YCIIOBMAMMN
TpyAa 1 TEXHUKOM 6e30MacHOCTM.

social guarantees for the company em-
ployees (remuneration of labor, working
relationships, working time and time off,
working conditions and safety, etc.) are
observed. As they realize their social res-
ponsibility, companies take care of their
employees, their family members, child-
ren, retired employees.

BN (O6yueHue U pa3BUTUE COTPYAHUKOB

Brewing companies undertake the integ-
rated approach to training and develop-
ment of employees based on understan-
ding of what knowledge, skills, leadership
competences are necessary for the em-
ployee so that he could perform his job
duties successfully. At the same time, an
individual training program is developed
for each employee based on the evalua-
tion of his abilities and functions. An im-
portant role in personnel training and de-
velopment belongs to corporate training
centers where new employees undergo
training, existing employees are retrained
for a new specialization and improve their
qualification, and seminars and other acti-
vities take place.

“Tomskoe pivo”

The company carries out the following
types of personnel training: training of
new employees, re-training to new pro-
fessions, improvement of qualification
of blue-collar workers and managers
and specialists; professional training and
re-training of blue-collar workers and
specialists connected with special wor-
king conditions and safety.




O6yueHune pabounx Npor3BOANTCA Henocpea-
CTBEHHO Ha paboyem mecTe (yYeHNYeCTBO U
HaCTaBHMYECTBO, POTaLUsA, MHCTPYKTaxX), py-
KOBOAUTENN 1 CNeunanncTbl NOCeLwwatoT ceMu-
Hapbl, KOHEPEHLUW, TPEHNHT MO BONPOCam
TEXHMKN U TEXHONOT W, SKOHOMUKN, yNpaBe-
HUA NPeanpPuATEM B COBPEMEHHbIX YC/TOBUSAX
XO3ANCTBOBAHUA, YNPaBieHNA KayeCTBOM, CO-
BPEMEHHOIrO MapKeTUHra, OpraHn3aummn yyeT-
HOW 1 PUHAHCOBOW AeATENbHOCTM.

«CABMwunnep PYC»

B komnaHuu npoBoaunTtcsa obsa3atenbHoe 06-
yuyeHue onf nonyyeHnsa HeobxoanumbIx fomny-
CKOB 1A paboTbl B AOIMKHOCTU. Kpome Toro,
ocyulecTnsaeTcA npodeccnoHanbHoe/PyHK-
LMOHanbHoOe 0byyeHne, HanpaBieHHOE Ha
pa3BUTME HAaBbIKOB N YMEHNIN, HEOOXOANMbIX
ANA YyCNeLwHOoro BbiNosIHeHUA paboumnx obs-
3aHHOCTeN.

LLinpoko peannsytoTca BHyTPeHHne obyuyato-
e Nporpammbl 4N CNeLnancToB 1 MeHea-
»KEepOoB B paMKax npouecca «YnpaBfeHus pe-
3ynbTaTammn AeAaTenbHOCTUY, Nporpamm «[po-
N3BOACTBO MMPOBOIO Kacca» u «YrnpasneHue
TaNlaHTaMU».

«O6beanHeHHble NnBoBapHN XeMMHEeKeH»
KomnaHusA BbipaboTana egyiHbIf Noaxo4 K 06-
YUYEHMIO 1 PA3BUTUIO COTPYAHMNKOB, OCHOBAHH-
HbI1 HA NHONBUAYaANbHOM MOAXOAE K KaXKOOMY
COTPYAHUKY, OLEHKe TeX 3HaHUW, KOTOpble eMy
HeobXx0oAMMO NoNyuYnTb ANA AafibHENLIEro
ycnewHoro pocta B npodpeccun. C 3Tom ue-
Nbl0 B KOMMAHUKM HavyaTa paboTa no BbipaboT-
Ke TpeboBaHMIN K 3HAHUAM, YMEHUAM U HaBbl-
KaM COTPYOHUKOB B Tpex obnactax: «Jlngep-
CKue KomneTeHunn», «OyHKLNOHaNbHOe Ma-
CTEePCTBOY», «3HaHNE OU3HeCa.

CoTpyaHuKn pa3pabaTtbiBaOT CBOU MilaHbl NH-
ANBUAYaNbHOIO Pa3BUTUA Ha rof, B OCHOBE
KOTOpbIX nexut npuHumn 70:20:10 — 70%
BPEMEHM COTPYAHMKN 0ByyatoTcA Ha pabouem
MeCTe, BbIMOJTHAA HOBblE C/TIOXKHbIE 3a[jJaHNA U
yyacTBYA B MeXKOYHKLMOHaNbHbIX NPOeKTaXx;

Blue-collar workers pass on-the-job trai-
ning (apprenticeship and mentorship,
rotation, instruction), managers and
specialists attend seminars, conferences,
trainings on equipment and technology,
economy, enterprise management in
modern economic and quality manage-
ment conditions, modern marketing, or-
ganization of accounting and financing.

“SABMiller RUS”

Special training is carried out in the
company to receive the necessary per-
mits to work in the particular position.
Besides, professional/functional training
aimed at development of the skills and
techniques necessary to perform the
job duties is carried out in the company.

In-house training programs for special-
ists and managers are implemented as
a part of “Performance management”
process, “World level production” and
“Talent management” programs.

“Heineken Breweries”

The company has developed the united
approach to personnel training and
development based on the individual
attitude to each employee, on evalua-
tion of the knowledge that he needs to
obtain for further successful growth in
the profession. It is for this purpose that
work has been started in the company
to define requirements to knowledge,
skills, and techniques to be possessed
by employees in the three areas: “Lead-
ership competences”, “Functional crafts-
manship”, “Business knowledge”.

Employees work out their annual in-
dividual development plans based on
70:20:10 principle: 70% of the time is
given to on-the-job training of the em-
ployees where they perform new com-
plicated tasks and participate in inter-
functional projects.




20% BpemMeHun oTBOAUTCA Ha 0OpaTHYHO CBA3b,
B3aMMOLENCTBUe C pyKOBOAUTENAMM, HaCTaB-
HUKaMW 1 NapTHepamm No pa3BUTKIO;

10% — 310 0byyeHue B pamKax obpa3oBaTesb-
HbIX IPOrpPaMm N TPEHUHIOB.

C 5ToW Uenblo B KOMMNAHUM OTKPbIT KOpnopa-
TUBHbIN e-learning yHMBepcuTeT, B KOTOPOM
CO3[al0TCA creunasnbHble NporpamMmmbl gna
COTPYAHMKOB pa3HbIxX ypoBHen (DuHaHcoBasA
Axkagemus, SCH Akagemus): ona pykosoguTe-
nen — 3TO NPOrpammMbl PA3BUTUA TNAEPCKNX U
GYHKUNOHANbHbBIX KOMMETEHLMIA U ynpaBieHye-
CKMX HaBbIKOB; /1A CNeunannucToB — 3TO B nep-
BYIO ouepeb NporpamMmmbl pa3BuTuA GyHKLMNO-
HaNbHbIX HABbIKOB.

CEPTHDHUKAT
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20% of time is given to feedback, in-
teraction with managers, trainers, and
partners in development. 10% is given
to studies within educational programs
and trainings.

For this purpose, a corporate e-learning
university has been opened in the com-
pany, in which special programs for
employees of different levels are created
(Financial Academy, SCH Academy): for
managers, these are programs for de-
velopment of leadership and functional
competences and management skills; for
specialists, these are primarily programs
for development of functional skills.

Special programs for trai-

(;f&g; ning and development of
sales department person-
b nel have been developed

in the company the goal
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of which is to train emplo-
yees so as to ensure that

Cepmucuxkam dosepus pabomodamero
000 «Ob6veduHeHHble [TugosapHu
XeliHeKeH».

Belief Certificate to LLC “Heineken Breweries”
as the employer.

B komnaHuun pa3paboTaHbl cneumanbHble Npo-
rpaMmMbl 06yYeHUA 1 Pa3BUTKA AN COTPYAHNKOB
oTAena NpPoAax, Lefb KOTOPbIX — NOArOTOBUTb
nepcoHan, o6nagarLmin BcemMy HeoOXOAMMbIMM
HaBblKaMW 1 3HaHUAMN AnAa 3ddeKkTnBHOM pabo-
Tbl, @ TAKXXe pyKoBoAUTENEN, CNOCOOHbIX BbIMOJI-
HATb PONb HACTaBHMKOB. [1n1A pyKoBoOAMTENEN
oTaena Npofak paspaboTaHa nporpamma

«MoW NNHENHDbIN MeHeKep — MOW HAaCTaBHUKY.

B komnaHun gencreyeT nporpamma «Yrnpasine-
Hune geatenbHOCTbo». HaumHas ¢ 2010 ropa B
pamKax 3TOW NPOrpamMMbl BCE ee yYaCTHUKMN

n paGoTopareaeiis,
e Cancr-Tlereplypre
a

they possess all necessary
skills and knowledge for
effective work, as well

as for managers who are
able to act as trainers.

“My line manager is my
trainer” program has been
developed for managers
of the sales department.

“Operations management” program is
being performed in the company. St-
arting from 2010, all participants of this
program have created their individual
development plans, including short-term
and long-term plans of their career deve-
lopment. At the end of each year, results
of achieving business goals, individual
development goals are summarized, and
behavioral competences are evaluated.

In 2009 -2010, “360' Heineken Develop-
ment Accelerator” survey was held in the




OCTaBNANM NNaHbl MHAVBUAYANbHOIO PAa3BUTUA,
yUMTbIBalOLME KPAaTKOCPOYHbIE N [ONITOCPOYHbIE
MnaHbl X KapbepHOro pocTa. B koHue roga noa-
BOASITCA UTOM BbIMOSIHEHUA OU3HeC-Lenen,
Lenen UHANBMAYANbHOIO Pa3BUTUSA, a TaKXKe
OLIEHMBAIOTCS NMOBeAEHYECKNE KOMMETEHLINN.

B 2009 - 2010 rogax B KOMMaHUM NPOBOAMICA
onpoc «360" Heineken Development Accelerator,
LieSflb KOTOPOTO 3aKJI0YaeTCA B CTUMYIMPOBAHNN
Pa3BUTMA NUAEPCKMX KOMMETEHLMNIN YYaCTHNKOB
yepes 0OpaTHYIO CBA3b, KOTOPYIO MM NPefoCTaB-
NAT B paMKax 3TOro ONpoCHUKa NX PyKoBOAUTE-
NN, Konneru n nogymHeHHble, PaspaboTaHbl 06-
yyaloLyme NporpaMmbl, HanpaBfiEHHbIE Ha pas3-
BUTUE NNLAEPCKMX KOMMNETEHLNI 1 yNpaBieHye-
CKMX HaBbIKOB: «CUTyaTUBHOE NNAEPCTBOY, «Ib-
beKTMBHOE 00LIeHMey, «<YNpaBieHne BpeMeHeM»,
«YnpasneHne KomaHgomy. Pykosogutenu otge-
na obecneyeHns N NNaHNPOBaHMA 06yYaloTCA Mo
nporpammam obyuyeHusa TPM (obwee ynpasne-
Hue 3PpPeKTUBHOCTbIO NPON3BOACTBA).

«banTuka»

OpHa n3 cTpaTernyeckmx Lenen KoMnaHmm B
chepe ynpaBneHusa nepcoHanom — cosgaHue
KOMMIEKCHOW CUCTEMbI Pa3BUTUSA, B PaMKax Ko-
TOPOW COTPYAHUKN MMEKT BO3MOKHOCTb MOCTO-
AHHO Pa3BMBATbCA M aKTUBHO NCMONb3YIOT ANA
3TOoro pasHoobpasHble meToabl. Tak, B 2010 rogy
Ha 6a3e nyywmx NPaKkTMK No pa3BUTUIO 1 0byye-
HUIO OblN CO34aH KOPNOPaTUBHbBIN YHMBEPCUTET
«banTuKkny, 06begUHUBLINI B cebe YacTb PyHK-
LM otgena nogbopa 1 pas3BUTKA NepcoHana n
Bcero GpyHKLMOHana KoprnopaTMBHOro yyebHoro
LleHTPa, 1 Tenepb B KOMMAHN AENAeTcA ynop Ha
KOMMEKCHOE pa3BuTUE COTPYLAHMKOB, rae oby-
YyeHre — NULLb ogHa 13 Gopm pasBUTUA.

KopnopatusHbii yHuBepcuteT «bantunku» obbe-

AVHWAN NHCTPYMEHTbI MOALAEPKKN Pa3BUTUA, Na-
HMPOBAHMA Kapbepbl N MPeeMCTBEHHOCTH, a TaK-
e nporpammbl 00yuyeHns Ana Bcex ypoBHeN Co-
TPYLHVKOB Ha cnefyolmx «dakynbreTax»:

DakynbTeT NMaepCcTBa 1 ynpasieHna npeao-
CTaBNAET NPOrpaMMbl NOAAEPXKKM PA3BUTUA U

company aimed at stimulation of
development of the participants,
leadership competences via feed-
back provided to them by means of
this survey by their managers, col-
leagues and subordinates. Training
programs aimed at development

of leadership competences and
management skills have been deve-
loped: “Situational leadership”, “Ef-
fective communication”, “Time ma-
nagement”, “Team management”.
The heads of the procurement and
planning department are trained
under TPM (total productive main-
tenance) training programs.

“Baltika”

One of the company’s strategic
goals in the personnel manage-
ment sphere is to create a compre-
hensive development system ena-
bling employees to continuously
develop using various methods.
Thus, based on the best develop-
ment and training practices, the
Baltika corporate university was
created in 2010, which united some
functions of the personnel recruit-
ment and development depart-
ment and of the whole functional
of the corporate training center,
and now it is comprehensive de-
velopment of employees where
training is only one form of deve-
lopment that is focused on in the
company.

The Baltika corporate university
has united the tools for support of
development, career planning and
succession, and training programs
for employees of all levels at the
following “faculties”

The faculty for leadership and ma-
nagement presents programs for




0obyueHns ona pykoBoguTenein BCeX yPOBHEN.
3TO 1 NPOrpammbl Pa3BUTUA Kapbepbl, Npeem-
CTBEHHOCTU, 1 0ByyeHVe ynpaBneHYeCKUM Ha-
BbIKaM, a Tak»Ke KOHCYNbTMPOBaHUe Nno BONpo-
cam B 0651aCTu yrnpaBneHus.

BTropoe HanpaBneHne — pakynbreT GUsHec-
HaBbIKOB, KOTOPbI AAET BO3MOXHOCTb MOBbI-
CUTb YPOBEHb BnageHna 613HeC-HaBbIkaMu, Ha-
npuMep, BeAeHVe NeperoBOpoOB, YrpaBfeHne
npoekTamu 1 ap. Takxke dakynbTeT npepnara-
eT NPOrpaMmbl MOBbILLEHNA YPOBHA 3HAHWI aH-
FMNNCKOro A3blKa.

TpeTbe HanpaBneHne — NMPoOn3BOACTBEHHO-
TexHnyeckmi pakynoret. OH ocyuiecTBnaeT
npodeccnoHanbHoe pa3BuTre B MPOU3BOACT-
BEHHO-TEXHNYECKOM 061acTn C NPUMEHEHNEM
HacTaBHWYeCTBa 1 Nepefayvn 3HaHUMN.

YeTBepTOe HanpaBneHne — npopeccroHanb-
HbI GaKynbTeT, KOTOPbLIN NoAAEPKNBAET
pa3BuTME B NPOodeCccUoHabHbIX 061acTAX —
TaKKMX, Kak GUHAHCbI, UTHPOPMALMIOHHbIE TEX-
HONOrNK 1 Ap., a TaKKe AaeT 3HaHNA B CMEX-
HbIX 06nacTax.

MOMMMO 3TOro B KOMNaHUN eCcTb GpakynbTeT
yCneLHbIX MPOoAark, KOTOPbI OTBEYAET 3a Npo-
rPaMMbl Pa3BUTUA N 00yUYEeHUA COTPYAHNKOB
cny>6bl Npoaa.

B KauecTBe JOMOMHUTENbHBIX BO3MOXXHOCTEN
Ansa NpodeccnoHanbHOro pPa3BnUTUA Koprnopa-
TUBHbIA YHUBEPCUTET NPefoCTaBAAET COTPYA-
HMKaM NpPOorpaMmmbl 4UCTaHLMOHHOIo obyye-
HWSA, KOPNOPaTMBHYIO 6MONMOTEKY, yyacTne

B NPOBEAEHNN BHYTPEHHMX KYPCOB B pamKax
«LLIkonbl BHYTPEHHWX TPEHEPOBY, a TakXe Npo-
rpaMmbl pa3BuTKA, NO3BONAOLWME OOMEHNBATb-
CA NyYLM OMNbITOM C 3apyOeXXHbIMU Kosnera-
MW 1 peanun3oBblBaTb CBOW MNOTEHLMAN Ha MEX-
AYHAaPOAHOM YPOBHe.

«CbIKTbIBKapnvBo»
CneumanncTbl KOMMaHUKU NPOXOAAT 0byyeHre B
MockoBckom ViccnepgoBatenbckom LieHTpe (MIALL)

development and training support for
managers of all levels. These include
career development and succession
programs, and management skills trai-
ning, and consulting on management
issues.

The second direction is the faculty for
business skills which helps to improve
the level of business skills, for example,
carrying out of negotiations, project
management, etc. The faculty also of-
fers programs for improvement of Eng-
lish language skills.

The third direction is the production
and technical faculty. It promotes pro-
fessional development in the produc-
tion and technical sphere with use of
mentorship and knowledge transfer.

The forth direction is the professional
faculty which supports development in
professional areas, such as finance, in-
formation technologies, etc., and gives
knowledge in related areas.

Besides, the Company has a faculty
for successful sales which is in charge
of carrying out programs for develop-
ment and training of the sales service
personnel.

As additional capacities for professional
development, the corporate university
offers to the employees distance lear-
ning programs, the corporate library,
participation in in-house courses of
“In-house trainer school”, as well as
development programs making it pos-
sible to exchange the best experience
with foreign colleagues and realize one’s
potential at the international level.

“Siktivkarpivo”
The company «s specialists undergo
training in the Moscow Beer and Bever-




nmBa 1 HanUTKoB 21 Bek, CaHKT-lNeTepbyprckom
NHCTUTYTE YNpaBieHna U NULLEBbIX TEXHO-
NOTnNA.

«Yebokcapckas nuBoBapeHHana pupma
«byket YyBawmn»

B KoMnaHuM npoBoaATCA CEMUHAPbI, TPEHNHTW
n 06yyeHmne Bo BHyTpndumpmeHHom wkone. Tak-
e MPaKTUKyeTCA HanpaBfieHne COTPYAHNKOB
Ha obyuyeHue B CTOPOHHME 06pa3oBaTesibHble
yupexaeHus. NpoBoaaTca KOHKYpCbl npodec-
CMOHANbHOIO MacTepPCTBa A/1A BbIABNEHNA Nyy-
LIMX B npodeccun.

«Pec»

B KomnaHuu peannsyetca 60nbluoe KOmM4yecT
BO Nporpamm obyyeHunsa COTPYAHMKOB: 00yye-
Hue B [lMBoBapeHHOM akagemun VLB (bepnuH,
lepmaHuA), o6a3aTenbHoe KBannprKaLuMoHHOe
N TeXHNYecKoe obyyeHre nepcoHana Ha BCex
npeanpuATUAX rpynnbi.

llenapTameHT npofak ocyLecTBAAET NOAro-
TOBKY KaZpOBOro pe3epBa, KOTopas BKYaeT
cepTUdUKaLNOHHbIE MPOrpamMMbl B MapTHep-
cTBe ¢ MockoBckom busHec LLIkonon, a Takxe
NpakTUyecKne n HTEPaKTUBHbIE KYPCbl.

B KomnaHuu Ha NOCTOAHHOW OCHOBE [eNCTBY-
eT MexxgyHapoaHaAa nporpamma pa3BuUTUA NH-
HoBauun «Kpy»Kun Kavyectsa EFES», ctTumynu-
pyloLan MHHOBALMOHHOE MblLUJIEHME COTPYA-
HWKOB N pa3BUTKE NPOEKTOB MO BHeAPEHUIO
WHHOBALWNA.

Ob6ecneueHre oxpaHbl TpyAa 1 6e30nacHOCTH
Ha pabouynx MecTax HaXOAUTCA B LIEHTPE BHU-
MaHWUA coumanbHON NOAUTUKN MMBOBAPEHHDbIX
KOMMAHUN.

ages Research Center 21 Century, in the
Saint Petersburg Institute of Manage-
ment and Food Technologies.

“Cheboksary Brewery Firm

“Buket Chuvashii”

The company holds seminars, trai-
nings, and also provides training in
the Company School. Employees are
also sent to be trained in third party
educational institutions. Professional
contests are held to find the best spe-
cialists.

llEfesII

A great number of employee training
programs are carried out in the com-
pany: training in the VLB Beer Aca-
demy (Berlin, Germany), compulsory
qualification and technical training
of personnel in all enterprises of the

group.

The sales department carries out trai-
ning of the personnel, including certi-
fication programs in partnership with
the Moscow Business School, as well as
practical and interactive courses.

There is the International program for
development of innovations “EFES
Quiality Circles” which is continuously
in force in the company and stimulates
innovative thinking of employees and
development of projects for imple-
menting of innovations.

Social policy of brewing companies fo-
cuses on labor and workplace safety.




Bonpocbl oxpaHbl 300poBbA 1 6€30MacHOCTYU
TpyAa ABNATCA 06 bEKTOM KOMNEKTUBHbIX
[LOrOBOPOB 1 COrNalleHnii No perynmpoBsa-
HWIO0 COLMaNbHO-TPYAOBbIX OTHOLEHNI

Ha NPeanpuATUAX NMMBOBAPEHHON OTPAC/IN.

KoMnaHun ocywecTBRAIOT perynspHoe
06yyeHMe 1 NPOBEPKY 3HAHNN PAabOTHMKOB
Mo oXpaHe TPyAaa, NPOMbILLIEHHON
6€e30MacHOCTU, NPOBOAAT KOMMJIEKCHbIE
MEPOMNPUATUA MO CHUXKEHMIO TPAaBMATU3Ma
N 3aHATOCTW B OMACHbIX YC/IOBUAX Tpyaa.

«CeBepoypanbcKuilt nuB3aBoa»

Ha 3aBoae perynAapHo NnpoBoAnTCA aTTecTa-
umnA paboumnx mecTt. ExxekBapTanbHO NpeacTa-
BuTenn PocnotpebHag3opa Npon3BOAAT 3a-
Mepbl Ha Paboumx MecTax MO MUKPOKIMMATY,
wymy, Bubpauum c oba3atesnibHbIM COCTaBne-
Huem akToB. B cnyyae, ecnn pesynbraTtbl 3a-
MEpPOB He COOTBETCTBYIOT HOPMaTUBaM, CO-
CTaBAAKTCA MJAaHbl NO YNYYLEHUIO YCIIOBUN
TpyAa Ha paboumnx mectax. ExxerogHo npo-
BOAATCA NpodunakTnyeckne oCMoTpbl pa-
6O0THMKOB B Nle4ebHO-NPOPUIAKTUYECKNX
yupexkgeHunax cornacHo lNpukasy MuHuctep-
CTBa 3[pPaBOOXPAHEHMA N COLMANbHOIO pas-
BuTnA PO ot 16.08.04 N° 83.

MAaTb pabounx npeanpuATUA, 3aHATbIX

Ha paboTe C onacHbIMU NPON3BOACTBEHHbI-
mun obbekTamu, B 2010 rogy npownu
obyuyeHune 1 aTTecTaumio, a YeTblpe cneyma-
NNCTa — KYPCbl NOBbIWEHNA KBannpumkaumm
N MPOBEPKY 3HAHUM MO NPOMbILLIIEHHON
6e3onacHocTu B PocTtexHapa3ope.

«Idec»

[na Nnpon3BOACTBEHHOIO NePCOHana peanu-
3yeTcA nporpamMmma HaCTaBHUYeCTBa C LieNbio
6bicTperwero oBnageHnsa obyyaembiMum
HeoOXoANMbIMU TPYAOBbIMM HABbIKAMM

BN (OxpaHa TpyAa U MOATOTOBKA Pab0umnX KaApos

Labor health and safety issues are regulated
by collective contracts and agreements for
regulation of social and working relation-
ships in brewing companies.

The companies regularly train their employ-
ees and control their knowledge in labor
safety, industrial safety, carry out compre-
hensive activities aimed at decrease of the
level of injuries and operation in dangerous
working conditions.

“Severouralsky pivzavod”

Certification of workplaces is regularly carried
out at the plant. Every quarter, representa-
tives of the Federal Service for Surveillance

in the Sphere of Consumer Rights Protection
and Human Welfare take measurements of
environmental conditions, noise, vibration at
workplaces, with compulsory reports to be
made. If the measurement results are not in
compliance with requirements, then plans for
improvement of conditions at workplaces are
made. Employees undergo medical examina-
tions in medical and preventive treatment
institutions annually in accordance with the
Order of the Ministry of Health and Social
Development of the Russian Federation of
16.08.04 Ne 83.

In 2010, the five blue-collar workers of the
enterprise dealing with dangerous produc-
tion facilities in their work passed training and
certification, and four specialists attended
qualification improvement courses and had
their production safety knowledge tested in
the Federal Service for Environmental, Techni-
cal and Atomic Surveillance.

“Efes”

The mentorship program is being imple-
mented for production personnel, in or-
der to make sure they master the




N JOCTMXKEHMAMN Tpebyembix NPOn3Boa-
CTBEHHbIX NOKa3aTenemn.

Ha Bcex npegnpuaTtuax [pynnbl KoMnaHnn
EFES B Poccum nocToAHHO peannsyeTca KoM-
NIeKkc MeponpuATUIA MO OXpaHe Tpyda: obe-
cnevyeHne COTPyAHNKOB CeEPTUPULMNPOBAH-
HOW crieuoekaon n cpeacTtsaMmn NHANBNAY-
aNbHOW 3alKTbl, NPOBEAEHMe aTTecTauum pa-
60unx MecCT Mo YCNIOBUAM Tpyaa, MeanuyH-
CKMX OCMOTPOB pPaboTHMKOB, 00yUYeHUs, UH-
CTPYKTarka 1 NPOBEPKM 3HaAHNIN MO OXpaHe
TPYAa, Nepuogmnyeckme UCnbITaHUA 1 NpoBep-
K1 KOHTPOMNbHO-M3MepPUTENbHbIX NPMOOPOB U
CPeACTB 3aLMThl.

C yenbto ganbHenwen NPoPUNaKTUKK NPo-
N3BOACTBEHHOro TpaBmMaTu3ma B 2010 roay
npeanpuATrAa Mpynnbl nprnobpenn 4ononHW-
TenbHble CpeacTBa UHANUBUAYANTbHOW 3aLNTbI
Ana paboTHMKOB, 3aHATbIX HAa NPON3BOACTBE 1
BCMNOMOraTeSIbHbIX yUYaCTKax.

«CAH NnbeB»

E>xerogHo Ha 3aBogax KOMMaHUM NPOBOJAT-
ca Hn be3zonacHocTm (Safety Days). Yuactue
B HUX NPUHUMAIOT BCe COTPYAHUKU, OT PYKO-
BOAUTENEN A0 NPON3BOACTBEHHbIX PaboumnXx.
Tak, B 2010 rogy 6onee 85% npon3BOLCTBEH-
HOro nepcoHasna KomMnaHMM Ha BeCb AeHb Mo-
KVUHYN1 cBou paboure MecTa C Liefiblo y4yacTus
B TPEHMHraX 1 03HaKOMJEHUA C MHHOBALMAMM
B 3TON cPepe. Ocoboe BHMMaHMeE yaensanocb
N3y4YeHMIo OMbliTa 3aBOJ0B NVBOBAaPEHHOW KOM-
naHmm «Anheuser-Busch InBev» B gpyrunx ctpaHax
N BO3MOXHOCTEN ero npumeHeHnA B Poccnn.

OCHOBY MepOnpPUATUI COCTAaBUIIN «KPYIible
CTOMbI» C yYacTeMm NpeacTaBuTesniell KoMmna-
HWW, OPraHOB BNACTU, NHCMEKTUPYIOLLMX U
Ha[30PHbIX OPraHoB, NPOodCO30B; AHN OT-
KPbITbIX ABEPEN, B XOA€E KOTOPbIX Creunanm-
CTaM nepeaaBasncs onbiT KOMMNaHUM B obecne-
YEeHUU MeXAYHAPOAHbIX CTaHAApPTOB 6e30-
MacHOro nNpPon3BoACTBa.

necessary working skills and achieve the
required performance levels as soon as
possible.

A set of labor safety measures is being
constantly implemented at all enterpris-
es of the EFES Group in Russia: provision
of employees with certified special gar-
ments and individual protective equip-
ment, certification of workplaces based
on labor conditions, medical examina-
tions of employees, training, instruction
and testing of labor safety knowledge,
periodical tests and checks of gauges
and protective devices.

For the purpose of further prevention
of production injuries, the Group enter-
prises purchased in 2010 individual pro-
tection equipment for their employees
occupied in production and in support
departments.

“SUN InBev”

Safety Days are held at the company’s
plants every year. All employees, from
managers to production workers, partici-
pate in them. Thus, in 2010 over 85%

of production personnel of the company
left their workplaces for the whole day
to participate in trainings and learn
about innovations in this sphere. Special
attention was paid to studying of experi-
ence of Anheuser-Busch InBev brewing
company plants in other countries and
possibility of its use in Russia.

The main part of the activities were
roundtable discussions with participa-
tion of representatives of the company,
authorities, inspection and surveillance
bodies, trade unions; open days when
the company’s experience ofcompliance
with international standards of safe pro-
duction was transferred to the specialists.




Tak»e cocToANnoCb NoANMcaHne XapTum nNo
oxpaHe Tpyaa Mexay paboTHuKamm 1 pabo-
Topatenem. OHa CooepPKMT B3aMHble 00s13a-
TeNbCTBa MO Pa3BUTKIO CUCTEMbI OXPaHbl TPY-
Aa. NoanvcaHne JoKymeHTa cTano gobpor
TpaguLumen, KoTopas NOMOraeT BbiCTpau-

BATb [1I0/ITOCPOYHbIE NMAPTHEPCKNE OTHOLLEHNS
MeXAy KONNEeKTUBOM M aiMUHUCTPaLEN.

bnarogapa BHegpeHMo NPOEKTOB MO OXpa-

He Tpy4a Y NPOMbILLIEHHON 6€30MacHOCTM Ha
BCeX 3aBOAax KoMnaHum B Poccum nokasartesnb
NPOn3BOACTBEHHOrO TPaBMaTM3Ma 3a nocnes-
HMe ABa roga CHU»<eH Ha 93%.

B HeckonbKkunx pernoHax Poccnm npegnpus-
TAM KomnaHuu B 2010 rogy Obinv BpyyeHbl
«CepTndukartbl goBepusa pabotoaaTenton,
KOTOpble MOATBEPXKAAIT BbICOKYHO 3PPeKTUB-
HOCTb NPUMEHAEMbIX CUCTEeM OXPaHbl Tpyaa
1 3aWUTbl NpaB PabOTHNKOB, OCBOOOXAAIOT
npeanpuATUA Ha 3 roga OT NPOBEPOK Haf30p-
HbIX OPraHoB.

«KopcakoBCKuI 3aBOA NBa N HaNUTKOB
«CeBepHas 3Be3fa»

B komnaHunu no pesynstatam NpoBeaéHHON aT-
TecTaumm pabounx Mect NpPoBOAATCA Mepo-
NPUATKA NO yNyudLeHno ycnosum Tpyga. Mpu-
obpeTaeTcA 06opyaoBaHMe, OTBeYaloLLee Hau-
BbICLUMM TPebOoBaHMAM MO TEXHONOMNYECKOM
6€30nacHOCTU 1 SProOHOMUYHOCTMN.

«MnBoBapeHHaa komnaHna HALUE MNBO»
PykoBoacTBO KOMMaHMM OQHOW 13 FaBHbIX
CBOMX 3afay cuymTaeT obecneyeHre 6e30nacHbIX
yCNoBUW Tpyaa Ha npegnpuatin. [lostomy
BCe yrpaBJieHYeCKne n TexHonornyeckme
peLleHna NPUHNMAIOTCA C yyeToM obecne-
yeHna 6e30NacCHOCTUN COTPYAHMKOB U Npea-
npuAaATUA.

NMunBoBapeHHbIN 3aBog Mankonckum

Ha 3aBoge peanunsyetca pag MeponpuaTuni no
OXpaHe Tpyaa, 380p0BbA 1 6e30MacHOCTN Ha
pabouem mecTe: obecneyeHme COTPYAHNKOB
cneLopexaon n cnelobysbio, cpeacTBamm

The chart on labor safety between
employees and the employer was also
signed. It contains mutual obligations for
development of the labor safety system.
Signing of the document has become a
good tradition which helps to build long-
term partnership relationships between
employees and the administration.

Introduction of labor and industrial safety
projects at all company’s plants in Russia
has enabled decrease of the industrial
injuries level by 93% during the last two
years.

The company’s enterprises in several
Russian regions received “Certificates

of trust to the employer” in 2010 which
confirm high efficiency of the systems for
labor safety and protection of employ-
ees rights, and release the enterprise for
3 years from inspections of surveillance
bodies.

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

Activities for improvement of labor condi-
tions are carried out in the company on
the basis of the results of the performed
certification of workplaces. Equipment
complying with the highest requirements
for occupational safety and ergonomics is
purchased.

“NASHE PIVO Brewing Company”

The company’s management considers
provision of safe labor conditions at the
plant to be one of its main tasks. Therefore
all decisions concerning management and
production are made taking into account
safety of employees at the enterprise.

Pivorarenniy zavod Maykopskiy

A number of activities dedicated to labor
safety, health and workplace safety are
held at the plant: provision of employees
with special garments and footwear,




NHAVBUAYANbHON 3alwmnTbl Npu paboTe BO
BPeOHbIX 1 ONacHbIX yCNIOBUAX Tpyha; obecne-
YyeHue Bcex nogpasaesnieHnin cpeacTBamm KoH-
TPONA N CUrHaNU3aLUuK; NPoBeaeHNe aTTecTa-
L1 paboumrx MecT No oxpaHe Tpyaa; NoCTo-
AHHbI KOHTPOb UCMONHEHNS BCEX HOPMATUB-
HbIX TPeboBaHMIN OXpPaHbl TPyAa Ha pabounx
mecTax; neyebHo-npodunakTnyeckoe obcny-
XKMnBaHMe paboTaloLmX.

PaboTHMKMK, CBA3aHHbIe C SKCMJyaTaLmen onac-
HbIX NPON3BOACTBEHHbIX 0ObEKTOB, MPOXOAST
perynapHoe obyyeHue B cneyranm3npoBaH-
HOM yuyebOHOM LieHTpe.

«CABMwunnep PYC»

B 2010 rogy npoBefeHa 100% aTTectayua pa-
60UMX MECT Ha BCEX NPeANPUATUAX KOMMaHWUN.
MpoBoauTca obA3aTenbHoe 0byyeHne nepco-
Hana no Teme «OxpaHa Tpyaa, 340PpoBbA 1 6e3-
OMacHOCTM Ha pabouyem mecTe», B TOM Unche C
LOMOSHUTENbHbIM NPUBIEYEHNEM CrieLnann3u-
POBAHHbIX PErMOHaNbHbIX YYEOHbIX LIEHTPOB.

«banTuka»

PykoBoACTBO KOMNaHUK yaensaeT 6onbluoe
BHMMaHMe obecneyeHnto 6€30nacHOCTN CO-
TPYAHWUKOB KOMMaHWUM 1 NOAPAAHbBIX OpraHu-
3aUM U NPUHMMAET Ha cebs 06s3aTenbCTBa
MO AOCTUXKEHMIO BbICOKMX CTaHAAPTOB B chepe
OoXpaHbl Tpyda. [Ina KOHTPONA COOTBETCTBUA
3aKOHoJaTesIbHbIM TpeboBaHMAM B 06nacTu
OXpaHbl TPYAa, MPOMbILLIIEHHOW, NOXKaPHOW
6e30nacHOCTU 1 rpakaaHCKon 06OpPOHbI B
komnaHuu B 2010 roay ncnonb3oBanacb

3¢ deKTUBHAA NpaKTUKa B3aVMHOIO ayauTa,
TO eCTb ayanTa, NPOBOANMOrO COTPYAHNKaMM
burnmanos Ha gpyrux punmnanax KOMNAHUN.

Kpome Toro, 6b1nu pa3paboTaHbl Noka3aTenu
OUEHKN AeATeNbHOCTM 3aBOAOB MO BbIMOJSIHE-
HUIO HOPM U NPaBWJ OXPaHbl TPYAa, Nepecmo-
TpeHbl KOpMNopaTUBHbIE HOPMbl 6GecnnaTHOM
BblJauu crieymanbHOM ofeXXabl, cneunanbHON
00yBM 1 QpYyrux CpeacTs UHANBMAYANTbHOM
3alKTbl, CO3[1aHa CUCTEMA CAaMOOLIEHKI Bbl-
MNOSIHEHNA HOPM U NPABU OXPaHbl Tpyaa.

personal protecting equipment for work
in harmful and dangerous working con-
ditions; provision of control and alarm
equipment to all divisions; occupa-
tional safety certification of workplaces;
constant control over fulfillment of all
regulatory requirements for labor safety
on workplaces; medical and preventive
care for employees.

The employees connected with opera-
tion of dangerous production facilities
are regularly trained in a special train-
ing center.

“SABMiller RUS”

Certification of 100% of workplaces in
all company’s plants was carried out in
2010. Compulsory personnel training
in “Labor safety, heath and workplace
safety” is carried out, including that
with specialized regional training cen-
ters involved.

“Baltika”

The company’s management pays
great attention to ensuring of safety
of the Company’s employees and sub-
contractors and undertakes to achieve
high standards in the labor safety area.
In order to control compliance with
legislative requirements in the areas
of labor safety, production safety, fire
safety, and civil defense, the efficient
mutual audit practice was used in the
Company in 2010, that is, of the audit
carried out by employees of the Com-
pany’s branches in its other branches.

Besides, indicators were developed for
evaluation of activity of plants in the area
of compliance with labor safety norms
and rules; corporate standards of free-
of-charge provision of special garments,
special footware and other personal
protection equipment were reviewed,
and the system for self-evaluation of




Ha perynapHon ocHOBe NpoBOAATCA NpoBep-
Kn cobnogeHnsa npaBu oOxXpaHbl Tpyaa
paboTHMKaMM 1 AHN KOMMJIeKCHOWM 6e3onac-
HOCTW TpyAaa.

B Nnpoun3BOACTBEHHbIX Liexax yCTaHOBJIEHO
BbICOKOTEXHOIOTMYHOE 060pyaoBaHuMe,
KOTOpOe perynapHoO NpoxXoanT KOHTPOJb
TEXHMYECKOro cocToaHnA. Paboune me-

CTa OCHaLLEeHbl COBPEMEHHOMN OPIrTEXHNKOMN,
NPOV3BOACTBEHHO-ObITOBbLIE YCIOBUSA

B paboumx 30HaX KOHTPONMPYHOTCA NO NOKa-
3aTenAM OCBELEHHOCTH, 3aMnblIEHHOCTH,
LWyma, BEHTUAALNU U T.N.

fulfillment of labor safety standards and
rules was created. Inspections of fulfill-
ment of labor safety rules by employees
and integral occupational safety days are
regularly held.

High technology equipment which is
regularly controlled for its technical con-
dition has been installed in production
departments. Workplaces are equipped
with modern office equipment, produc-
tion conditions and conveniences in
working areas are controlled for such pa-
rameters as lighting, dust content, noise,
ventilation, etc.

Ob6ecneyeHue oxpaHbl mpyoa u 6ezonacHocmu Ha pabo4yux mecmax Haxooumcs e
yeHmMpe 8HUMAHUS COYUANbHOU NOJIUMUKU NUBOBAPEHHbIX KOMNAHUU

Social policy of brewing companies focuses on labor and workplace safety

B KOMnaHmM1 Ha NOCTOAHHON OCHOBE NPO-
BOANTCA NpodeccmoHanbHaA NoaAroToBKa
NPON3BOACTBEHHO-TEXHNYECKOrO NepCcoHana.
MNpodeccnoHanbHoe 0byUyeHne COTPYAHNKOB
NPOXOANT C NPUMEHEHNEM HaCTaBHNYECTBA
N 3aQencTByeT nepefavy 3HaHUM U yylero
onbiTa B paMKax KOMMaHUW.

«O6bepnHeHHble MMnBoBapHN XeHeKeH»
C uenbio NoBbILWEHNA YPOBHA obecneyeHuns
6€e30MacHOCTN COTPYAHMKOB B KOMMAaHUW BHe-
APEHbI MHCTPYMEHTbI MPEBEHTUBHOTIO pea-
rMPOBaHMNA Ha NOTeHUMaNbHble HeCYaCTHble
cnyvau:

- pernucTpaumsa, aHanms n ycTpaHeHne npu-
UYNH e1Ba He CJIYUYMBLUMXCA HEeCYACTHbIX
CNlyyaeB N NHUNOEHTOB (MeNKnx TpaBm);

- CO3jaHa CTPYKTypa CUCTeMbl GYHKLIMIOHUPO-
BaHWA OXpaHbl TPy, KOTOpas MO3BOMAET NO-
3/1eMEHTHO BMAETb C/labble MecTa B ccTteme
ynpaBneHnsa OXpPaHoW Tpyaa Ha NMBOBapPHE;

Professional training of production and
technical personnel is carried in the com-
pany on the constant basis. Professional
training of employees is held using men-
torship and involves transfer of know-
ledge and best experience within the
company.

“Heineken Breweries”

In order to improve the level of safety
of employees, the following means of
preventive responding to potential ac-
cidents have been introduced in the
company:

- registration, analysis and elimination of
causes of accidents and incidents (small
injuries) that nearly happened;

- creation of the occupational safety sys-
tem structure which makes it possible to
separately see each weak spot in the oc-
cupational safety system in the brewery;




- co3paH ¢unbm no 6esonacHomy meTtopy
NPOn3BOACTBa PaboT B Liexe pO3NuBa;

- pa3paboTaH eaAnHbIN KaTanor crneuoaeX bl
LA MMBOBAPEH KOMMAHUK, YUNUTbIBAOLLNIA
TpeboBaHWA 3aKOHOAATENbCTBA K CYLLECTBY-
OLLMM Ha MMBOBAPHSAX PUCKaM.

«Tomckoe nnBo»

KoMnaHmA NOCTOAHHO OCYyLWeCcTBAAET CUCTEM-
HbI NOAX04 K BONPOCaM OXpaHbl TpyAa, Npo-
MbILLJIEHHOW U NOXapHoW 6e3onacHocTu. Ha
NpPeanpPUATAN eCTb CrneLmanmucT No oxpaHe
Tpyaa, 0bopynoBaH yuyebHbIN Knacc and npo-
BeAeHUA 3aHATUI. Bce pykoBogutenu n cne-
LMANUCTbl CTPYKTYPHbIX NOAPA3AeNeHNN 1
YyUYaCTKOB nNpowniv obyyeHne B 06nacTHOM
LileHTpe oxpaHbl Tpyaa. ExxerogHo ocyuwecT-
BNIAIOTCA NOATOTOBKA M NPOBEpPKA 3HaHNN
paboTHNKOB pabounx npodeccuri No oxpaHe
TPYAQ, NPOMbILWNEHHON 6e30nacHOCTN N Apy-
MM HOPMATUBHbIM JOKYMEHTaM. DTN 1 pAg
APYrnx mep No3BONAIT He AoNyCKaTb Npodec-
CUOHaNbHbIX 3a00N1eBaHN, 3HAYNTENIbHO CHU-
3UTb YPOBEHb MPON3BOACTBEHHOIO TPaBMa-
TU3Ma, UCKNIOYNTb SKOHOMMYECKME NoTepu OT
BO3MO>KHbIX aBapumn.

B uenAx coBeplueHCTBOBAHNA CUCTEMbI YPaB-
NEHNA OXPaHON Tpyaa 1 NPOMbILSIEHHOW 6e30-
MACHOCTW, ynopAazoYeHUs paboTbl, NOBbILLEHNA
PONN 1 NePCOHaNbHOM OTBETCTBEHHOCTU [OMK-
HOCTHbIX 1L, pa3paboTaHbl 1 BBeEHbI B Ael-
CTBUE CTAHAAPTbI NPeanpUATMA NO OpraHn3a-
umn paboT, 06yUYeHMIO 1 JOMKHOCTHLIM 063aH-
HOCTAM PyKOBOAUTENEN 1 CNELMaNNCTOB.

bonbloe BHMMaHVe Ha NpeanpuATn yaensaeT-
cA obecneyeHnto CAaHNTAPHO-ObITOBbIMK YCIO-
BMAMM paboTbl COTPYAHNKOB (rapaepobHble
NOMELLEHNA C NePCOHANbHbIMN ANA KaXKgoro
paboTHMKa WwKadamu, gyLieBble, 0300PO-
BUTENbHbIN KOMMAEKC C CayHOW 1 6accerHoMm,
KOMHaTa NCUXONOrnyeckom pasrpyskm n 1.4.).

ExxerogHo paboTHMKMK, 3aHATbIE BO BPEeAHbIX
M OMaCHbIX YCNIOBUAX TpyAa, NPOXOoaAT

- the film about the safe method of work
in the filling department has been made;

- the united catalogue of special gar-
ments for the company breweries, taking
into account the legislative requirements
to the risks existing in breweries, has
been made.

“Tomskoe pivo”

The company constantly practices the
comprehensive approach to the issues

of operational safety, industrial and fire
safety. There is a labor safety specialist at
the enterprise, a training class room has
been equipped. All managers and spe-
cialists of organizational departments and
areas have been trained in the regional la-
bor safety center. Training and control of
knowledge of blue-collar workers in labor
safety, production safety and other regu-
latory document is done annually. The
above-mentioned and other measures
make it possible to avoid professional dis-
eases, considerably decrease the occur-
rence rate of industrial injuries, exclude
economic losses from possible accidents.

In order to improve the occupational
health and safety management system,
make work more orderly, increase the
role and personal responsibility of of-
ficials, the enterprise standards for orga-
nization of work, training and job duties
of managers and specialists have been
developed and introduced.

Great attention at the plant is given to
creation of sanitary conditions and conve-
niences for employees at work (gowning
rooms with personal lockers for every
employee, showers, recreation center
with sauna and swimming pool, psycho-
logical release room, etc.).

Employees occupied in harmful and dan-
gerous working conditions annually pass




MeaNLMHCKNE OCMOTPbI Ha NpodeccnoHanb-
Hyt0 NPUrogHOCTb. Ha Tepputopmin 3aBoga pa-
60TaloT 34PaBNYHKT, KAOMHET neuebHOro mac-
caka, pU3noKabunHeT.

MNprHMMaembie mepbl obecneunnu bonee

yem B TPY pasa COKpaLleHme yncna paboTHU-
KOB, 3aHATbIX BO BPeAHbIX 1 ONACHbIX YCII0BU-
AX TpyAa. Ha npegnpuaTtum He 66110 HY OQHOTO
HeCYyaCTHOro CJlyyasa Ha NPOV3BOACTBE

C neTanbHbIM U TAXKeNbIM ncxogom. M3 roga B
rof, CoOKpallaeTcs ypoBeHb NPOn3BOLCTBEHHO-
ro TpaBmMaTu3ma C nerkum ncxogom: 2004 r. -

6 cnyyaes, 2005 . -4, 2006T. - 3,2007 .- 2,
2008 r. — 1, 3a nocnegHme AaBa npolwenwmx ro-
Aaa (2009, 2010) Ha TeppuTOpPUK NPeANPUATUA
He 6blNO ClyyaeB NPOM3BOACTBEHHOIO
TpaBMaTm3ma.

B 2010 rogy KomnaHuA 3aHANO 2-e MecTo

B permoHasibHOM 3Tarne BCePOCCUNCKOrO KOH-
Kypca «Poccmnckas opraHusauma BbICOKOMN
counanbHom 3GPEeKTUBHOCTN» B HOMUHAL N
«3a CoKpalleHne Npon3BOACTBEHHOIO
TpaBMaTU3Man.

«MuB3aBop»

Ha npegnpuatum B 2010 roay 6bin npoBeaeH
pAg MeponpUATAN NO YNYYLLEeHWIO N 03J0-
POBNEHUIO YCNOBUI TPYAaA: aTTecTayma pabo-

YNX MECT; MeAVULIMHCKUIA 1 NPOPUNAKTNYECKUIA

OCMOTpPbl PabOTHMKOB; Bbldaya CneL.MOJIoKa
paboTHMKaM, 3aHATbIM Ha paboTax C BpeaHbI-
MW YCNTOBUAMU; PEBU3MA OCBELLEHMA U
KOCMETUYECKNIA PEMOHT B LieXaX 1 ObITOBbIX
NMOMeLLeHUSAX.

Tak»ke NPOBOANINCL MEPOMNPUATUA NO OXPaHe
TPYyAa, TEXHUKe 6e30MacHOCTM, NoXKapHoN 6e3-
ONacHOCTW:

- B NOSIHOM 0b6beme obecrneyeH TPexcTy-
neHyaTbI KOHTponb Ha Ol10;

- NPOBeJEH KaueCTBEHHbIN UHCTPYKTaX
Ha pabounx mecTax;

medical examinations to check their
occupational fitness. There is an infirmary,
a medical massage cabinet, a physio-
therapist’s office.

The measures taken have allowed to
decrease the number of employees occu-
pied in harmful and dangerous working
conditions more than thrice. There have
been no accidents in the production de-
partment with lethal or severe outcome.
The number of industrial injuries with
mild outcome is decreasing each year:
2004 - 6 cases, 2005 -4 cases, 2006 - 3
cases, 2007 - 2 cases, 2008 - 1 case; no
cases of industrial injuries were recorded
in the enterprise territory during the last
two years (2009, 2010).

In 2010, the company took the 2d posi-
tion in the regional stage of the all-Rus-
sian contest “Russian organization with
high social effectiveness” in the nomina-
tion “For decrease of industrial injuries”.

“Pivzavod”

A whole number of activities aimed at
creation of better and healthier working
conditions were performed in the enter-
prise in 2010: certification of workplaces;
medical and preventive examination

of employees; provision of special milk
to the employees occupied in work in
harmful conditions; revision of lighting
and cosmetic repair in production de-
partments and amenity rooms.

The following activities for labor safety,
occupational safety, fire safety have also
been carried out:

- complete three-stage control in dan-
gerous production facilities is ensured;

- necessary on-the-job instruction has
been provided;




- NpoBeAeHbl 3K3aMeHbl MO TexHNKe 6e30-
NacHOCTM 1 NPOU3BOACTBEHHON H6e3onac-
HOCTW; COTPYAHMKM obecneyeHbl crewo-
LeXO0W 1 cpeacTBamm MHAUBUAYANbHOM
3alNTbI;

- perynapHoO nononHAKTCA U KOMIJTIEKTY-
ITCA MeNLUUNHCKNE anTeYyKkn.

«CbIKTbIBKapnvuBoO»

Ha npegnpuaTtum paspaboTaH 1 ocyuiect-
BNeH «[1naH ynyyweHnin ycnosmum N oxXpaHbi
Tpyaa Ha 2010 rogy.

3a 2010 rog Ha MeponpuATUA NO OXpa-

He Tpyaa npu nnaHe 352,0 Tbic. py6. dpak-
Tuyeckn 6bin1o 3atpaveHo 1580,0 Tbic. pyo.
Ha npuobpeTeHmre crneyoaexabl, CTUp-

KY N UACTKY, Ha MeJOCMOTpPbI 1 NIeyebHo-
npodunakTnyeckne MeponpuAaTus,
aTTecTaumio paboumx mecT, ynydweHme
CaHUTAPHO-TUTMEeHNYECKNX YCNOBUN TPY-
na, obyueHne pykosogmuTenen n cneymanm-
CTOB, 0becneyeHne nokapHowm 6e3onacHo-
CTN N gpyrue MeponpuATUA Mo oxXpaHe Tpy-
na 1 6e30MacHOCTM Ha NPON3BOACTBE.

CoumanbHaa OTBETCTBEHHOCTb NpeAnpuATUI
MMBOBAPEHHOW OTPAC/IN XapaKTepun3yeTca Bbl-
COKOW CTeneHbto 3ab60Tbl He TONbKO O Npodec-
CMIOHANbHOW AeATEeNbHOCTU COTPYAHUKOB, HO
N 06 Ux coumanbHOM 3aMNLLEHHOCTH, 3bdek-
TUBHOM OTAbIXE COTPYAHUKOB M UX CEMEN, Noa-
[EePXKKe BbllleAWwnx Ha NeHCMo PaboTHMKOB.

Ha MHOrvx npeanpuATnAX OTpacnn AenCTBYIOT
KONMIEKTUBHbIE AOrOBOPbI, COrNMAaCHO KOTOPbIM
PabOTHUKM NpeanpuATUA obecneunBaloTcA
couvanbHOW 3aWMTON. KOHTPOb 3@ UCNonHe-
HUEM KOMNEKTUBHbIX JOrOBOPOB OCYLLeCTBA-
toT CoseTbl TpygoBoro Konnektnea cCOBMeCTHO

- exams to test knowledge of occu-
pational and production safety have
been held; employees have been pro-
vided with special garments and per-
sonal protective equipment;

- first aid kits are regularly replenished
and formed.

“Siktivkarpivo”

“Plan for improvement of working condi-
tions and labor safety for 2010” has been
developed and implemented at the en-
terprise.

During 2010, with the planned amount

to be spent on labor safety equal to 352.0
thousand rubles, 1580.0 thousand rubles
were actually spent on purchasing of
special garments, washing and cleaning,
on medical inspections and medical and
preventive activities, certification of work-
places, improvement of sanitary working
conditions, training of managers and spe-
cialists, fire safety and other health and
safety activities in the production facilities.

B CouuanbHbie MPOrPAaMMbI IPEAIPUATUN

The high degree of care both of the em-
ployees’ professional activity and of their
social protection, recreation of the em-
ployees and their families, support of re-
tired employees are typical features of so-
cial responsibility of brewing enterprises.

There are collective agreements at
many brewing enterprises, which
provide for social protection of the
enterprise employees. Fulfillment of
collective agreements is controlled by
working team councils together with
trade unions.




¢ npodcotozamu. MpakTnueckn Bce NMBOBa-
PEeHHble KOMMNaHUW peanu3yioT cnewymanbHble
CoUManbHO-OPUEHTUPOBAHHbIE MPOrPamMMmbl
ANsi nepcoHana.

«CeBepoypanbcKkuin nuB3aBoa»
PaboTHMKaM 3aBofa NpefoCTaBNAETCA Ma-
TepuanbHasa NOMOLLb Ha NIeYeHne, Ha onna-
Ty onepayui, BbIgeNATCA NyTEBKM Ha
CaHATOPHO-KYPOPTHOE NleYeHue.

«Pec»

CoTpyaHUKM KOMMAHUK 32 CYET NpeanpuaTuA
obecneynBaloTCs MeaULIMIHCKON CTPaxXOBKOW,
NbFOTHBLIMW CAaHATOPHbBIMW NyTEBKAMU U CTpa-
XOBaHMEM OT HECYACTHOrO C/lyYyas.

Ka3aHckum 3aBog npuHMMaeTt yyacTue B Pe-

CcNy6nMKaHCKOWM rocyaapCcTBEHHOWM Nporpam-
Me NOAAEPXKKM Pa3BUTUA XKUULLHOIO CTPOU-
TenbctBa. B 2010 rogy locynapcTBeHHbIM PKu-

nvwHbiM QoHaom Npu Npe3ngeHTe Pecny6nu-

ku TatapcTtaH (MKO® PT) npeanpuaTtuio 6bina
BblAeneHa KBOTa B pa3mepe 1666 KB. M,

B Peectp cemen no PT (pa3suTture Tepputopmin)

6bina BKOUeHa 21 ceMbsa COTPYAHNKOB
3A0 «[10 KB-ConogoBnnBo»

«Yebokcapckas nuBoBapeHHana pupma
«byket YyBawmn»

[nAa copaHna n nogaepxaHma énaronpuat-
HOro K/IMaTa B paboyem KOoNeKTBe pyKo-
BOACTBO OCYLLECTBAET NPUEM COTPYAHNKOB
MO NIMYHBIM BOMPOCAM, NMPOBOAATCA COBELLa-
HWA, NNAHePKKU, NHPOPMALIMOHHbIE AHN,
N34aeTcs KoprnopaTrBHasA raseta «BectHuk
bykeTan».

B komnaHun exxerogHo B [leHb NOXWJbIX Jt0-
Ae NpoBOAATCA BCTPEUN C COTPYAHUKAMY,

BblileaWLMN Ha NEHCUIO, eXXeroaHO OKa3blBa-

€TCA MaTepualJibHaA NomMoLlb y4aCTHUKaM

60eBbIX AENCTBUI, NPOBOAATCA KOPNopaTuB-

Hble meponpuAaTuA «JlbixHA bykeTa», «[1pa3a-

HUK bera» c npueBneyeHnem cemen COTpyaHU-

KOB, MEPBEHCTBO MO Bonenbony cpeam
CTPYKTYPHbIX NoApa3saeneHnin KOMAaHUN.

Almost all brewing companies carry
out special socially oriented programs
for their personnel.

“Severouralsky pivzavod”

The plant employees receive material
aid for medical treatment, for payment
for surgery operations, travel packages
to therapeutic resorts.

“Efes”

The company’s employees receive, on
the account of the enterprise, medical
insurance, discounted travel packages
to therapeutic resorts, and accident
insurance.

The Kazan plant participates in the
Republic’s State program for support
of development of housing construc-
tion. In 2010, the State Housing Fund
under the President of the Republic of
Tatarstan allocated to the enterprise
the quote of 1666 sq. m, 21 families of
employees of CJSC “PO KV-Solodovpi-
vo” were included into the Register of
Families for Development of Territories.

“Cheboksary Brewery Firm

“Buket Chuvashii”

In order to create and maintain favorable
climate in the working team, manag-

ers arrange meetings with employees

to consult them on personal matters;
meetings, briefings, information days are
held, “Vestnik Buketa” (Bouquet's Her-
ald) corporate newspaper is published.

Meetings with retired employees are
annually held in the company in the
Elders’ Day, material aid is annually
provided to combat operations vet-
erans, corporate sports activities (ski-
ing and jogging) with participation of
employees’ families, volleyball contest
among the company’s divisions are
held.




«CbIKTbIBKapnuBo»

CornacHo KonnekTMBHOMY JOroBopy, Ha npepj-
NPUATUN BBeAEHbI pa3nnyHblie GOpMbl COLM-
anbHOW 3aWnTbl PaGOTHNKOB: BbiNnaTbl N Ma-
TepuanbHaa NOMOLLb K 106unenHbIM gaTam,
poxaeHunio pebeHKa, BCTYNneHno B 6pak

n ap. PaboTHUKM NnpeanpuATAA NMeIOT NPaBo
Ha 6becnnaTHoe NTaHne, MeguLMHCKNE OCMO-
TPbl M KOHCYNbTaLMW CNeLnanncToB, MaTepu-
asibHYI0 MOMOLLb, ONNaTy npoesaa, AeTCKNX
NyTeBOK 1 NyTeBOK paboTHMKY 1 pa3 B 3 roga,
npepocTaBneHne 6eCcnpoLEeHTHOro 3anma u gp.

«MUHO»

B komMnaHwum ana ynyyweHna opraHnsaymm
OTAbIXa PAabOTHUKOB B NEPUOS eXXErofHOro oT-
nycKa BblaensAeTcAa maTepuanbHasa NOMOLLb.
AnAa peten paboTHNKOB NpeanpuATUA NProo6-
peTalTCA NyTEBKN B AETCKNE 0340POBUTESb-
Hble narepA. OKa3blBaeTcA agpecHasa NOMOLLb
neHCcMoHepam, ObiBLLIVMM paboTHMKaM Npesa-
NpuATUA. BoinnaunealoTca 4ONONHNUTENbHbIE
KOMMeHcaLmm maTepam, HaXo4AWNMCA B OT-
MycKe Mo yxoay 3a pebeHKOM A0 [OCTUKeHMWA
M TpexneTHero Bo3pacTa. [letTn paboTHMKOB
NpeanpuATMA 1 AeTK AeTCKOro AoMa «JlacTouka»
obecneyrBaloTCA HOBOrOAHUMU NoJapKamMu.

«YUTUHCKNeE Knoum»

KomnaHua npepocTaBnaeT geTam COTPYyAHN-
KOB 6ecnnaTtHble NyTeBKW B JIETHWE Nareps.
CoTpyoHMKN KOMNaHUW perynapHO NPOXoaAT
npodunnakTnyeckne MeanumMHCKne oCMOoTpbI.

«banTunka»

TpynoBble OTHOLEHNS B KOMMaHUN OCHOBaHb!
Ha yBa)KeHU 1 cobniogeHnm npas paboTHUKOB
N BbICTPANBAKOTCA B COOTBETCTBMM C MPUHLMMNA-
MW COLManNbHOro NapTHepPCTBa.

OpaHowm 13 rnaBHbIX LEHHOCTEN KOMMaHUM AB-
NATCA ee COTPYAHUKN. IMEHHO NO3TOMY KOM-
NaHWA peanusyeT CoLManbHO OPUEHTUPOBAH-
Hble Nporpammbl 4NA NepcoHana, CTPpeMnTcaA
CO3[aBaTb YC/I0BUA COLMANbHON 3aLMLLEHHO-
CTW, NoAAep»KaTb 6N1aronPUATHLIN NCUXONOrN-
YyecKuin KNmumart B KONNeKTuBe.

“Siktivkarpivo”

In accordance with the collective agree-
ment, various forms of social protection

for employees have been introduced in

the enterprise: payments and material aid
dedicated to anniversaries, birth of children,
marriage, etc. are provided. The enterprise
employees are entitled to free-of-charge
catering, medical inspections and special-
ists consultations, material aid, payment of
transport costs, of travel packages for chil-
dren and for the employee once every three
years, provision of an interest-free loan, etc.

llPINoll

Material aid for vacations is provided to the
enterprise employees in the period of their
annual leave. Travel packages to children’s
health camps are purchased for children
of the enterprise employees. Target social
assistance is provided to retired former
employees of the enterprise. Additional
compensations are paid to mothers on
child care leaves until the child is 3 years
old. Christmas gifts are given to children of
the enterprise employees and children from
“Lastochka” orphanage.

“Chitinskie klyuchy”

The company provides free-of-charge
travel packages to summer camps to

the employees’ children. The company
employees regularly undergo preventive
medical examinations.

“Baltika”

Working relationships existing in the Com-
pany are based on respect and observation
of employees’ rights and are created in ac-
cordance with social partnership principles.

The company’s employees are one of its
main values. This is why the company real-
izes socially oriented programs for person-
nel, is trying to create the conditions of
social protection, maintain favorable psy-
chological climate in the working team.




C 2007 roga Ha «banTuke» pyHKUMoHMpyeT CoBeT
Tpynosoro KonnektnBa — opraH, npeacTaBnaAio-
LM UHTEpPEeCbl BCeX COTPYAHUKOB 1 AAOLWNIA UM
BO3MOXHOCTb y4YaCTBOBAaTb B ynpaBieHnn CoLm-
aslbHOM NONUTUKOW KomMaHuw. Mo nHnymnatree
CoBeTa 1 Npu yyacTnm npepcTaBuTenen nepBmy-
HbIX NPOdCO3HbIX OpraHu3aumin B uone 2008
roga 6bin NOANMCaH TPEXIETHU KONNTEKTUBHDIN
[OroBOpP, PerynmpyoLwmn counanbHO-TpyaoBble
OTHOLLEHUA Ha NpeanpuATAN, YCTaHABVBAIOLLNIA
B3aVIMHble 00A3aTeNbCTBA MeXAY PabOTHUKaMM
N aAMUHUCTPaUMen, paclUVpPAIOLWMIA rapaHTUN
AnA coTpyaHNKOB. OCHOBHbIE MONOXEeHUA KO-
NEeKTMBHOIO IOrOBOPA KacakTca onnaTtbl Tpyaa,
TPYAOBbIX OTHOLLEHWI, paboyero BpemeHu

N BPeMeHW OTAbIXa, YCIIOBUI 1 OXPaHbl TPYAa.

B 2010 rogy Hauyanacb NogrotToBka HOBOW
penakummn KOmneKkTMBHOro JOroBopa, KOTOPbIN
6ynet 3akntoueH B 2011 rogy nocne ncreyeHns
CpOKa [enCTBYOLLEero OroBopa.

lNomnmo sT1oro Ha «<banTuke» gencreyer «[lonu-
TUKa NO NepcoHany v npasam YenoBeKa, pas-
paboTaHHasA B COOTBETCTBUN C MONOXKEHNAMU
npUHUMNoB KopnopaTrBHOW coLManibHOM OT-
BETCTBEHHOCTW.

Ha ¢unmnanax «bantukm» paboTtatoT CHoOpTUBHO-
03[0POBUTENIbHbIE KOMIMJIEKCbI C COBPEMEHHbI-
MW TPEHaXKepPHbIMM 3anaMu, cayHamum, 6accen-
Hamu. [1na cOTPYAHMKOB apeHAYTCA CNOPTUB-
Hble 3asbl 1 GYyTOOMbHbIE MNONSA, MPOBOAATCA
cnapTakuagabl.

CoTtpyaHukam «bantukm» npefoCcTaBAAoTCA
coumasnbHble rapaHTUM CBEPX YCTAaHOBJIEHHbIX
3aKOHOAATeNbCTBOM: 10OPOBONIbHOE MeANLINH-
CKOe CTpaxoBaHWe, CTPaxoBaHMe XXU3HW, CTpa-
XOBaHMe OT HeCYACTHOrO Cly4Yas, KoMmneHcauma
Ha NUTaHWe, MaTepuasnbHas NOMOLLb B CBA3N

c 6pakocoueTaHnem, poxxaeHrem pebeHka,
toOnnenHom faTown, BbIXOAOM Ha MEeHCUIO, NbroT-

Hble NYTEBKU B fEeTCKME 0340POBUTENbHbIE
narepa v npefocTasBfieHne NyTeBOK Ha OTAbIX

B KOPropaTUBHbIN JOCYroOBbIv LeHTP «bantnka»
N MHOroe gpyroe.

Since 2007, the Working Team Council has
been working in “Baltika” — a body which
represents interests of all employees and
enables them to participate in manage-
ment of the social policy in the Company.
By the Council’s initiative and with par-
ticipation of representatives of primary
trade unions, the collective agreement
was signed in July 2008 which, for the
subsequent three years, has been regulat-
ing social and working relationships at the
enterprise, establishing mutual obligations
between employees and the administra-
tion, and expanding the guarantees exist-
ing for employees. The main provisions of
the collective agreement concern remu-
neration of labor, working relationships,
working time and time off, working condi-
tions and labor safety.

In 2010, preparation of the new version of
the collective agreement was started which
will be signed in 2011 after expiry of the cur-
rent agreement.

Besides, there is “Policy for personnel and
human rights” in force at Baltika which was
developed in accordance with provisions of
the Corporate social responsibility principles.

Baltika branches have sports and fitness
centers with modern workout rooms,
saunas, swimming pools. Sports halls and
football fields are leased and sports compe-
titions are held for employees.

Baltika employees receive social guaran-
tees additional to those established by the
legislation: voluntary medical insurance,
life insurance, accident insurance, com-
pensation of meal costs, material aid dedi-
cated to a wedding, birth of a child, some
anniversary date, retiring, discounted
vouchers to children’s recreation camps
and provision of travel packages to Baltika
corporate recreation centers and much
more.




«CABMunnep PYC»

KomnaHnA npegoctaBnaeT BCeM COTPYAHU-
Kam, paboTatoLwmm Ha Npon3BOACTBE, [OMOJ-
HUTeNbHOE MeanLMHCKOe CTpaxoBaHue (co-
TPYOHVKOB), @ TaKXe JIbrOTHble YCJI0BUA CTpa-
XOBaHWA A YeHOB ceMeln COTPYAHUKOB;
CTpaxoBaHMe XMN3HW B Noe3aKax 1 oT He-
CYACTHbIX CNyyaeB (Ha Npon3BoAcCTBe); obe-
crneyeHve ropAvYnmM NUTAaHMEM B CTONIOBOM
npeanpuAatna, obecrneyeHne TPAHCMOPTOM.
[NMpoBoAATCA Npa3AHNUYHbIE MEePONPUATUA, Ha
KOTOPbIX HarpaXgatT NyyLllnx COTPYAHNKOB
N KOMaHAbl MO UToram paboTbl.

«Tomckoe nnBo»

PykoBOACTBO KOMMaHM NPOBOANT OTKPbI-
TY10 MHPOPMALMOHHYIO NMOSIUTUKY O MNSIaHaxX

N NepcnekTBax Pa3BuTuA NpeanpuaTna, oo
onnarte TpyAa, 0 KOPNOpPaTUBHbIX MEPNPUATU-
AX, 06 06yYeHMM 1 pa3BUTUN NepCcoHana.

Ha npeanpuATin pa3paboTaHo 1 AencTByeT
MonoxeHune «O HarpaxaeHnn paboTHNKOBY

3a Npo¢deccnoHanbHOe MacTEPCTBO, AOCTUXKE-
HMe BbICOKMX NMOKa3aTtenen B TpyAe, NPOAON-
XUTENbHYIo 1 6e3ynpeynyto paboTy. Bce Buabl
HarpakaeHua CONPOBOXAAlOTCA OQHOBPEMEH-
HO 1 MaTepuasibHbIM MOOLPEHNEM.

CoTpyaHMKN KOMMaHUM obecneyrBatoTca go-
NOSTHATENbHBLIMIM BbiMiaTaMu K eXKerogHomy
OTNYCKY, NP1 BCTYNNeHUN B Opak, Npn poxae-
HUW pebeHKa, K NPa3gHUYHbBIM 1 10OUEeNHbIM
AaTam.

CornacHo KonnektnsHomy gorosopy, B 2010
rogy KomnaHven Obinv peann3oBaHbl Crieyo-
LMe coumasnibHble MporpamMmmbl: OKasaHve ma-
TepuranbHOWM NOMOLLKY, NpefocTaBneHne bec-
NPOLEHTHbIX 3a1IMOB, MY TEBOK, YaCTUYHasA
KOMMNeHcauua CTOMMOCT/ NMUTaHNA B 3aBOA-
CKOW CTONOBOW, fIOMNOSIHNTENbHOE CTPaxXOBa-
HWe 340POBbA, CTPaXOBaHMeE OT KJeLeBoro
3HUedannTa, BakUMHaLMA NpOTMB rpunna, re-
naTnTa, OKasaHvne matepuasbHON MOMOLLN MO-
NOAbIM CneumnanmcTam, ornsarta TPaHCNOPTHbIX
pacxonos v ap.

“SABMiller RUS”

The company provides to all produc-
tion employees additional medical
insurance (for the employees), as well
as favorable insurance terms for all em-
ployees family members; life insurance
for traveling and accident insurance
(valid in the production facility); provi-
sion of hot meals in the plant’s cafete-
ria, transport for employees. Festive
events where the best employees and
teams are awarded for the results of
their work are held in the company.

“Tomskoe pivo”

The company’s managers realize
open information policy in respect of
plans and prospects of development
of the enterprise, labor remuneration,
corporate events, personnel training
and development.

The Regulation “On awarding of em-
ployees” for professional skill, high
working performance, long-term suc-
cessful work has been developed and
is in force in the enterprise. All awards
are accompanied with material incen-
tives.

The company’s employees receive ad-
ditional payments connected with the
annual vacation leave, marriage, birth
of a child, holidays and anniversaries.

In accordance with the Collective
Agreement, the company implement-
ed the following social programs in
2010, including provision of material
aid, interest-free loans, travel packages,
partial compensation of the cost of
meals in the plant cafeteria, additional
health insurance, insurance against
tick-borne encephalitis, vaccination
against influenza, hepatitis, provision
of material aid to young professionals,
transport costs, and other.




«O6begnHeHHble NMnBoBapHN XelHEeKeH»

B KomnaHuu co3gaHbl MOCTOAHHO AeNCTBYIO-
LMe KOMUCCUKU NO COLUNaANbHO-TPYAOBbIM OT-
HOLLEHNAM Kak popMa CoLManbHOro napTHep-
CTBa, X YNneHaMn ABNAIOTCA NpeacTaBuTenu
NepBUYHbIX NPOPCO3HbIX OpraHM3aunii, Tpy-
[OBbIX KOMIEKTUBOB 1 agMnHUCTpaumn. Che-
poW AeATeNbHOCTU 1 3afjla4aMn STUX KOMUCCUIA
ABNAETCA NOCTOAHHDBIN KOHTPOMb CObnoaeHnA
TPYAOBOro 3aKOHOAATENbCTBA, 3aKOHOAATe b-
CTBa B 06/1aCTV OXpaHbl TPYAA U MPOMbILLIEH-
HoOM 6e30MacHOCTK, pPa3BUTUE U UCTIONTHEHME
KOpropaTUBHbIX CTaHAAPTOB B 06/1aCTN coum-
aNlbHOW NONUTUKU KOMMAHWK, a TaKXe pelLue-
HUe onepaTUBHbIX COLMANbHO-TPYAOBbIX BO-
npocoB. Komnccnm paboTatoT Ha perynapHomn
OCHOBE, COOPaHNA NPOBOAATCA HE PEXKE, YEM
OAVH pa3 B KBapTan.

Kpome Toro, exkerogHo npoBoAATCA BCTPEUM
BbICLLEro PyKOBOACTBA C NpeacTaBUTENAMU
BCEX NMEePBUYHbIX NMPOdCOK3HbIX OpraHn3aLnii
brnmanos KomMMaHuw.

B 2010 rogy komnaHua B Poccum Bnepsble
NPWHANA yyacTue B UccnegoBaHnM MHEHUA
COTPYAHVKOB O KOMMaHUM.

B komnaHun opraHn3oBaHoO NbroTHOE NUTa-
HVe Ha TEPPUTOPUK 3aBOAOB NN KOMMNEH-
caymA pacxodoB Ha NUTaHME COTPYAHUKaM,
NMeLWKM pa3be3qHoN XxapakTep paboThbl.
[NpepycmoTpeHa Bbinnata MatepuanbHOM No-
MOLLN, CYLLeCTBYET BO3MOXKHOCTb NprobpeTe-
HUA aboHemMeHTa B CNOPT3aJl MO IbFOTHOW Lie-
He. Bce COTpYAHMKM NOCE NCNbITaTeIbHOro
Cpoka obecrneunBaroTcs nonvcamm gobpo-
BOJIbHOrO MeANLMHCKOro ctpaxoBaHua (AMC).
KomnaHua obecneymBaeT nogapkaMm coTpya-
HUKOB 1 UX AeTeN K Npa3gHNYHbIM AaTaM.

“Heineken Breweries”

Constantly operating commissions

for social and labor relationships have
been created in the company as a
form of social partnership, representa-
tives of which are members of primary
trade unions, labor collectives, and
administration. The area of activity and
tasks of these commissions lay in con-
stant control over compliance with the
labor law, health and safety law, over
development and performance of cor-
porate standard concerning the com-
pany’s social policy, as well as solution
of operative social and working issues.
The commissions work on the regular
basis, meetings are held at least once a
quarter.

Besides, meetings of top management
with representatives of all primary
trade unions of the company’s branch-
es are held annually.

In 2010, the Company participated in the
study of employees’ opinions of their
company for the first time in Russia.

The company has organized
discounted catering of employees in
the territories of the plants or com-
pensates costs of meals to the em-
ployees with away workers. Material
aid is provided, it is possible to pur-
chase gym membership at a discount-
ed price. After the probation period,
employees receive voluntary health
insurance policies. The company pro-
vides holiday gifts to employees and
their children.




Jumumap Anekcues, npezudeHm epynnsl KoMnaHuti XeliHekeH

8 Poccuu, spy4aem Bepe flkosniesHe [Tonogoul dunsiom «3a MHo201em-
Hul mpyd Ha 671a20 KOMNAHUU U 8bIcOKUU npogheccuoHanusmy. 2. Kanu-
HUH2pao

«KopcakoBcKuin 3aBo/] NMBa N HANMUTKOB
«CeBepHas 3Be3pa»

B KomnaHuu ycTaHOBeHa pernameHTMpOBaH-
HaA cncTema B3anMoenCcTBMA COTPYAHNKOB
N pykoBoacTtea komrnaHuu. B 2010 rogy npo-
N3BOAWIICA PENHXEHVPUHI BCEX Onepauuni,
HarnpasfieHHbI Ha yny4lleHne TPy[oBOro
npouecca B Lenax AOCTUKEeHNA NOCTaB/eH-
HbIX pe3ynbTaToB.

Dimitar Aleksiev, president of Heineken Group Russia,
presents Vera Yakovlevna Popova diploma “For being
highly professional and long-term working for company’s
wealth” (Kaliningrad).

Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

The regulated system for interaction
of employees and management of the
company is established in the com-
pany. In 2010, re-engineering of all op-
erations aimed at improvement of the
working process in order to achieve
the set targets was performed.




KauecTBO nmpoaykuuu
Quality of products

IloBblIeHHbIE TPEOOBAHUA K KAYECTBY

KoMrmneKcHbIN OAXOZ K 0b6ecrieyeHunto KauecTsa IPOAYKIUN
KauecTBo chipba

[TocTaBIMKYW U TOPTOBbIE TAPTHEPHI

Tapa n ymakoska. Obecrneyenune ycaoBUil XpaHeHUA
U TPAHCIIOPTUPOBKU

06yueHune U MHHOBALUK
Mapxuposka

O6paTHas cBA3b

Harpapst 3a KauecTBo




Ba)kHow cocTaBnatoLen coumanbHOW OTBETCTBEH-
HOCTW NpeACTaBUTENN NMBOBAPEHHOW OTPAC/IN BU-
AAT NoAAep»KaHVe HEM3MEHHO BbICOKNX CTaHAap-
TOB KauyeCTBa MPOV3BOAVNMON NPOAYKLMNN, KOH-
Tposb 6€30MacHOCTU N KaueCTBa MCXOAQHOTO Cbl-
pbsA. NMnBoBapeHHOE NPOM3BOACTBO OTINYAETCA
BbICOKOW TEXHOSIOMMYHOCTbBIO 1 YETKM cobntofe-
HMeM KaK BHELUHWX, TaK U BHYTPEHHNX CTaHOapTOB
B Mpouecce NPOmn3BOACTBA, YTO rapaHTMpPYeT CTa-
OGUNbHO BbICOKOE KauecTBO NpogyKTa. KoHTponb
KauecCTBa OCYLLEeCTBAETCA Ha BCEX dTarax Npowms-
BOACTBEHHOIO NMpoLjecca.

B KOMMNaHMAX — yyaCTHMKax oTyeTa pa3pabdoTaHbl
KOMIMEKCHbIE MPOrpammbl KOHTPOJIA KayecTBa, KO-
TOpble ABAAITCA COCTABHOM YaCTblo € AMHON KOH-
Lenuun ynpasneHnsa opraHmsalmen.

DTO HaLNo OTpakeHne B Kogekce yecTn poccni-
CKMX NMBOBAPOB, MPUHATOM KOMMaHUAMN — uJie-
Hamn Coro3a pPOCCMNCKMX NMBOBAPOB: «Mcxoasa n3
TOro, YTo NOTPEOUTEND JOMKEH NONyYaTb Hesonac-
HYI0 41 340POBbA U KaueCTBEHHYIO NPOJYKLUMIO,
Mbl 06A3yeMcA NPOM3BOANTL M MOCTABATb Ha Pbl-
HOK BbICOKOKaYeCTBEHHOE MNBO, KOTOPOE OTBEYa-
eT TpeboBaHMAM roCyiapCTBEHHbIX CTaHAAPTOB U
CaHUTAPHbIX HOPMY.,

KpynHble nMBOBapeHHbIe KOMNaHU cepTnuduum-
PYIOT CUCTEMbI YMPABIEHNA KaYeCTBOM KaK Mo poC-
CUNCKMM, TaK 1 MO MEXAYHAPOAHbIM CTaHAAPTaM.
MpaKTnYecKkn BCe KOMMaHUM NMEKT BHY TPUKOPMO-
paTVBHble CTaHAAPTbI, TPe6OBaHMA KOTOPbIX 3a4a-
CTYIO XeCTye, YemM TpebOBaHNA BHELLHMX HOPM.

MocToAHHOE 0byueHre NepcoHana, NoBbileHne
ero KBanudunkaumm, BHegpeHe COBPEMEHHbIX TeX-
HOMOMNI 1 MHHOBALIMOHHbIX MOAXOA0B NO3BOJIA-
0T KOMMAHNAM OTPAC/V NOAAEPKMBATb KaueCcTBO
BbINyCKaeMol NpoayKLM Ha HEU3MEHHO BbICOKOM
YPOBHe.

MBOBapeHHas oTpacsib paboTaeT Ha noTpebuTte-
nA. ViImMeHHO nNosToMy Ha NpeanpuATUAX AeNCTBY-
eT «0bpaTHas CBA3b» C NoTpebuTenem, bnarogaps
KOTOPOW KOMMaHM/ COBEPLUEHCTBYIOT CBOE MPOW3-

BOMCTBO.

High product quality standards,
safety control and quality of the feed-
stock are an important part of social
responsibility as it is perceived by
the actors of the brewing industry.
Brewing features high technologies
and strict observation of internal and
external production standards, which
guarantees the stable perfect quality
of the product. The quality is con-
trolled at all stages of the production
process.

The companies contributing to the
report have developed integrated
quality control programs, which make
up a part of the uniform concept of
corporate management.

This was reflected in the Code of
Honor of Russian brewers adopted

by member companies of the Russian
Brewers Union: “Taken the customer
should get a safe and quality product,
we undertake to produce and deliver
to the market high-quality beer com-
plying with the requirements of state
standards and hygienic rules.”

The leading breweries have their
quality systems certified against Rus-
sian and international standards.
Almost all companies developed cor-
porate standards, which as a rule are
more stringent than external ones.

Continuous basic and upgrade train-
ing of personnel, implementation of
cutting-edge technologies and inno-
vative approaches let the companies
maintain the quality of the products.

The beer brewing industry is cus-
tomer-oriented. Thus, all companies
encourage the feedback from cus-
tomers and use it to improve their
production.




CornacHo gencTBytoeMy 3akoHoAaTeNIbCTBY
NMUBO He NOANEXNT 06A3aTeNbHON cepTUPU-
KaLuu, HO, HECMOTPSA Ha 3TO, MMBOBAPEHHbIE
KOMMNaHUW NPOXoAAT OOPOBOJIbHYIO CEPTU-
durKaumio, 0co3HaBasi CBOK OTBETCTBEHHOCTb
nepen notpebutenem 1 npeabsABNAA NOBbI-
LUeHHble TpeboBaHMA K KauecTBYy CBOEN NPo-
AyKunn. HekoTopble KOMMNaHUM perynsipHo
NoATBEPKAAIOT CBOE COOTBETCTBME MEXAYHa-
POAHBIM CTaHAAPTAM CUCTEMbI MEHE)KMEHTA
nuweBon 6e3onacHOCTV B LOOPOBONIbHOM
nopagke.

«banTuka»

B 2009 rogy 3aBopg B CaHkT-leTepbypre nony-
YU MEXAYHAPOAHbIN cepTUPUKaT COOTBET-
CTBUA KayecTBa npoaykuum Cncteme Menep-
XMeHTa be3sonacHocTn Muweson MNpoaykumn
(CMBITI), ocHoBaHHOM Ha npuHumnax HACCP
(Hazard Analysis and Critical Control Points —
aHann3 onacHOCTEN U KPUTNYECKNE KOHTPOSb-
Hble Toukn). B 2010 rogy ceptudurumpyrowmm
opraHom 6Obin NpoBeAeH MHCMEKLMOHHbBIN ay-
AWT, NPOAOMKMAACk paboTa No BHEAPEHNIO
CMBII Ha apyrux NPOn3BOACTBEHHbIX M0-
lagkax «bantmkmy.

Cncrtema MeHegXMeHTa KauecTBa KOMMaHWn
obecneuymBaeTca B COOTBETCTBUM C Tpebo-
BaHUAMM MeXayHapoaHoro ctaHgapTa I1ISO
9001:2000 n poccuminckoro ctaHgapta FOCT P
NCO 90001-2001. Ceptrdunkatbl BblaaHbl Opra-
HOM No cepTuduKaumm cnctem kadyectsa OO0
«TecT-C-lMeTepbypr», ABnawwmmca opuumanb-
HbIM MAPTHEPOM MeXKAYHapPOAHOW cepTUdUKa-
ymoHHou cetn IQNet.

B 2010 rogy 3aBoAbl KOMMAaHUM NPOLWAN CepPTU-
durKaumIo Ha COOTBETCTBME CUCTEMaM YrpPaB-
JIEHVA KaueCTBOM NPOoayKLUMN.

B [IoBbIlIeHHDbIE TPEOOBAHUA K KAUeCTBY

According to the effective
legislation, beer is not subject

to mandatory certification.
Nevertheless, the breweries pass
voluntary certification realizing their
responsibility before the buyers

and placing excessive demands on
their products. Certain companies
voluntarily verify their compliance to
the international standards of food
safety management system on a
regular basis.

“Baltika”

In 2009, the Saint-Petersburg
brewery got an international product
quality conformity certificate of the
Food Safety Management System
(FSMS), based on the principles

of Hazard Analysis and Critical
Control Points. The certification
body performed a regular audit in
2010; the FSMS system was being
implemented at other Baltika
facilities.

The Company’s quality management
system complies with the
requirements of 1ISO 9001:2000

and Russian standard GOST R ISO
90001-2001. the certificates were
issued by OOO Test-S-Petersburg,
the certification body in quality
management systems, which is an
official partner of IQNet international
certification network.

The Company'’s plants had their
product quality systems certified in
2010.




«O6bepgunHeHHble NMnBoBapHN XeMHeKeH»
BbinonHeHne TpeboBaHMIN HOPMATUBHbIX O-
KYMEHTOB B OTHOLLUEHUM KOHTPOJA KayecTBa
NULLEBbIX NPOAYKTOB 0becneynBaeTca cucre-
MOW NPON3BOACTBEHHOIO KOHTPOSIA, a TakK-

e cuctemamm Kayectsa u 6esonacHoctn NCO
9000:2000 n NCO 22 000.

«XopBaTtckas NMuBHuLa»

B KOMNaHWM KayeCcTBO BbiNyCKaemMom NpoayK-
LK KOHTpONMpYeTCcA € NoMolLubto MNporpammbl
NPON3BOACTBEHHOIO KOHTPOJIA: eXKeMeCAYHO
NPOAYKLUMA NPOXOAMUT aHaN13 B akKpeanUTOBaH-
How nabopatopun, OAMH pa3 B Noaroga NpoBo-
ANTCA VMHCNEKLUMOHHbIN KOHTPOJb. Kpome Toro,
KakdaA napTuA NyBa NPOXOAUT SKCrpecc-
aHanm3 B CO6CTBEHHOWM MUHK-NabopaTopuy,
YyTBEPXAEHHON TEXHONOMMYECKON NHCTPYKLN-
en PocnoTtpebHap3opa. lobpoBonbHas cepTu-
durKauma NpoBOANTCA KaxAble ABa roja.

NMunBoBapeHHbIN 3aBoa Mankonckum
BbinonHeHne TpeboBaHMIN HOPMATUBHbIX O-
KYMEHTOB B OTHOLUEHUW KayeCTBa NPOAyK-
LUK Ha NpeanpuATAN OCYLLeCTBAAETCA Ny-
TEeM NOCTOAHHOIO NPOBEeAEHNA MUKPOONO-
NOrNYeCKMX NCNbITAaHU MO YTBEPKAEHHO-

My rpadurKy Ha OCHOBaHUN NporpaMmsl «[1po-
N3BOACTBEHHOIO KOHTPONA 3a cobnioaeHn-
€M CaHUTAPHbIX NPaBUA U BbINOSIHEHNEM
CaHNTAPHO-NPOPUNAKTUYECKUX MEPONPUA-
TU», HenocpeaCTBeHHO Ha NPOAYKLUMIO
(MnBO) nmeTCAa 4OOPOBONbHbBIE CEPTUPMKATDI
KauecTsa.

«CABMunnep PYC»

KoHTponb npoayKkumm ocyecTBAAeTCA Ha
BCEeX CTaAMAX NPOU3BOACTBA B COOTBETCTBUN C
YCTaHOBJ/IEHHbIM MJIaHOM KOHTPOSA B aKKpeau-
TOBaHHOW NnabopaTopun NpeanpuATrA, a NoKa-
3aTenun 6e30MacHOCTY NPOBEPAIOTCA B CTOPOH-
HUX NabopaTopuAax B COOTBETCTBUM C MIAHOM
NPON3BOACTBEHHOIO KOHTPOJIA.

“Heineken Breweries”

The requirements of regulatory docu-
ments to the control of food quality is
guaranteed by the production control
system and quality and safety systems
as according to 1ISO 9000:2000 and
ISO 22 000.

“Khorvatskaya Pivnitsa”

The quality of the company’s products
is maintained through the Produc-
tion Control Program: the products
are checked monthly in an accredited
laboratory and pass inspections twice
a year. Apart from this, each delivery
is subject to a rapid test in the com-
pany’s own mini-laboratory approved
by the technological guidance of the
Federal Service for Supervision of
Consumers Protection and Welfare.
Voluntary certification is performed
biannually.

Pivorarenniy zavod Maykopskiy
Compliance to the requirements of
normative documents regulating
product quality control is maintained
through regular microbiological tests
made according to the approved time
schedule and based on the program
of “Production Control of Meeting Hy-
gienic Rules and Sanitary Preventive
Measures.” The products (beer) have
voluntary quality certificates.

“SABMiller RUS”

Productt control is imlemented at all
production stages in accordance with
the set control plan submitted by the
plant’s accredited laboratory, and
safety indicators are counter-checked
in external laboratories following the
production control plan.




B 2010 rogy 6bina ceptudumumnpoBaHa MHTErpu-
poBaHHasA CucTeMa ynpaBneHnA KayeCTBOM
(MCO 9001:2008), BKkItOYaloLLLas B ce6A Kak ro-
noBHoe npepnpuaTne B Kanyre, Tak n gBa ¢u-
nrana B YnbAHoOBCKe 1 BnaansocToke.

«TomckKkoe nnBo»

Bca npopykuua npegnpuatua ceptuunumnpo-

BaHa TOMCKNM 3KCMEPTHbIM LLEHTPOM U UmeeT

cepTudunkat cootBetcTuaA. C 2009 roga npea-
npuATME NPU3HaHO JOOPOCOBECTHBLIM MNOCTAB-
LLMKOM 1 BHECEHO B PpeepanbHbii peecTp Oo-
6pOCOBECTHbIX MOCTABLUNKOB, 3apPerncTpmpo-

BaHHbIN B OegepanbHOM areHTCTBE MO TEXHU-

YyeCcKoMy perynmpoBaHuio N METPONOTrUN.

Cncrema KauecTBa KoMnaHum ceptudnLmnpoBa-
Ha komnaHnen OO0 «MHTepcepTudmka THOD»
coBMeCTHO ¢ «THOO® TiopuHreH» Ha COOTBETCTBUE
TpeboBaHum NCO 9001:2008. ExkerogHO NpoBO-

AnNTCA I'IpOBepOLIHbIIh BHELWHNW ayanT KOMMaHUNW.

In 2010, an integrated Quality Man-
agement System was certified (LISO
9001:2008), embracing the Kaliuga-
based head facility and two subsidiary
plants in Ulyanovsk and Vladivostok.

“Tomskoe pivo”

All company’s products are certified by
Tomsk Expert Center and have a confor-
mity certificate. In 2009, the company
was recognized as a conscientious sup-
plier and added to the federal register
of conscientious suppliers, registered in
the Federal Agency for Technical Regu-
lation and Metrology.

The company’s quality system has been
certified by OOO Intercertifica TUV
jointly with TUV Thiringen against ISO
9001: 2008. The company passes annual
external verification audit.

«Ucxo00: u3z mozo, ymo nompe6umesnv 0o/meH noslydams 6e30nacHyio
0/151 300p0BbA U Ka4yeCmeeHHYI npoOyKyuto, Mbl 0653yemcs
npou3eodums U N0CMAasAMbs HA PbIHOK 8bICOKOKA4YeCmeeHHoe Nueo,
Komopoe omeeyaem mpe6oeaHuaM 20cy0apcmeeHHbIX CMAHOApmoe u

CAHUMApHbIX HOPM»,

“Taken the customer should get a safe and quality product, we undertake
to produce and deliver to the market high-quality beer complying
with the requirements of state standards and hygienic rules.”

«CAH UnbeB»

Ha Bcex 3aBogax KomnaHUu NpogyKums
nccnepyeTca B nabopatopusax no ¢prsmnko-
XUMNYECKMM N MUKPOOVONOrnYeCcKmum
nokasatenam cornacHo CanllnH. PerynapHo
NPOBOAATCA MPOBEPKM CO CTOPOHbI KOHTPO-
nvpyowmx opraHmsaumm (PocnotpebHagsop).
Bca npoaykuma otaaeTca Ha MHCNEKUMOHHbIN
KOHTpPOJb B NabopaTtopun PocnotpebHaa-
30pa n conpoBoxpgaetca C33 (caHnTapHo-
3NNAEMMNONIOrNYECKOE 3aK/TIOUEHME), a TaKXKe
cepTndnKaTomM COOTBETCTBUA.

“SUN InBev”

The products from all company’s plants is
analyzed in laboratories focusing on physi-
cal and chemical and microoboiological
properties as per SanPin. Control organi-
zations perform regular checks (Federal
Service for Supervision of Consumers Pro-
tection and Welfare (Rospotrebnadzor). All
products is subject to inspection control in
Rospotrebnadzor laboratory and get the
sanitary and epidemiological inspection
report and a conformity certificate.




«CTaBpoOnosIbCKNN NNBOBapPEHHbIN 3aBOA»
B nponsBoacTBeHHbIX Nnabopatopusax npea-
NPUATA BEAETCA HayYHO-NPON3BOACTBEHHAA
LEeATENbHOCTb B LieNAX YNyYlleHnA KayecTBa
NPOAYKUMN N PaCLUMPEHNA aCCOPTUMEHTA.

«MUHO»

Ha npennpuATin B COOTBETCTBMN C HOPMATUB-
HbIMW OKYMEHTaM1 MPOBOANTCA KOHTPOSIb
KauyecTBa NPOAYKUMM Ha COOTBETCTBME Tpe-
6oBaHnamM NOCT n CaHluH. OcywecTenaeTca
GM3MKO-XMMNYECKII 1 MUKPOONONOTrMYeCKnin
KOHTPOJb KayecTBa 1 6e30nacHOCTM NPOAYK-
Ta, B COOTBETCTBUN C yTBEPXKAEHHbIMU rpadu-
KaMW KOHTPOnA.

«KopcakoBcKui 3aBo nMBa N HaNUTKOB
«CeBepHas 3Be3aa»

MNpeanpuATre Ha Kax bl BUA MPOAYKLNY
MMeeT TEXHOSOrnYecKrne NHCTPYKL MK, pa3pa-
60TaHHbIe B COOTBETCTBUM C TPEOOBaHNAMM
FOCTos. B npon3BoacTBeHHOW nabopatopun
OCyLLEeCTBAATCA GU3NKO-XUMNYECKIIA U MU-
KpOoOMONOrnyeckn KOHTPOsb KayecTsa Npo-

AYKLMN.

«Pec»

Ha kaxxgom 3aBopge pynnbl komnaHun SOEC
NMEITCS NPON3BOACTBEHHbIE NabopaTopuy,
obecneumBaloLLMe BbINOSIHEHME AaHANTN30B Ha
cooTBeTcTBME NpoayKkuun HJ (HopmaTneHan
AOKyMeHTauus). NokasaTenn 6e3onacHOCTY
onpenenaAnTCA B He3aBUCUMbIX aKKpeanUTo-
BaHHbIX nabopaTopunax B COOTBETCTBMM C Na-
HaMM NPOV3BOACTBEHHOIO KOHTPOJA.

CooTBeTCTBME BbIMYyCKaeMOn MPOAYKLUM NOA-

TBEPXOAETCA He TONbKO [leknapaumen o CooT-
BETCTBUU, HO 1 nonyyeHnem CepTndurKkaTos rno
cxeme «[1o06poBONbHON cepTUPUKaALN.

“Stavropolsky pivovarenny zavod”
The plant’s production laboratories
are involved in research and produc-
tion to enhance the quality of prod-
ucts and enlarge the range of prod-
ucts.

IIPINOII

The facility maintains product quality
checks according to the normative
documents to verify the compliance
to GOST and SanPin. The system of
controlling of physical and chemical
and microoboiological properties is
also in place as per approved control
plan.

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

The plant has technological guidance
for each product type developed in
accordance with GOST requirements.
The production laboratory is respon-
sible for physical and chemical and
microoboiological control of prod-
ucts quality.

llEfeSll

Each brewery of 'K SOEC (EFES
Group) has its own laboratories
checking the products for compliance
with the normative documents. The
safety indicators are determined in
the independent accredited laborato-
ries as per Production Control Plans.

The compliance of the output is con-
firmed by the Conformity Declaration
and the Certificate issued under Vol-
untary Certification Scheme.




MPOAVKIUN

CumnTaeTcsa, uto ycrnex npoayKumm y notpeobu-
Tensa ABNAETCS OAHMM U3 IMaBHbIX NOKa3aTenen
ee KayecTBa. Ho Bce-Taku 3T0 CyObeKTMBHbIN
nokKasaTesib, a AJ1A Toro, YTobbl 06 bEKTUBHO
OLEHNTb KayeCTBO CBOEro NpoaykKTa, NMBoBa-
pbl NPUMEHSAIOT KOMIMJIEKCHYI0 cncTemy, bnaro-
[lapsA KOTOPOW COMHEBATbCA B 0ObEKTUBHOCTY
noKasaTesiel KauecTBa He NPUxXoanTca. 3To n
OTBETCTBEHHbIN NOAOGOP NOCTaBLMKOB CbipbA,
N NabopPaTOPHbIN KOHTPOJIb — KaK UCXOAHbIX
COCTaBMALLLMNX, TaK 1 KOHEYHOTO NPOAYKTA,
cobnoaeHne TeEXHONOrNin NPOM3BOACTBA,
obecneyeHne onpeaeneHHbIX yCnoBui
XPaHeHUA, TPAHCMOPTUPOBKN N MHOTOe

Apyroe.

«banTuka»

Ha Bcex 3aBogax KOMMaHUM OCyLLeCTBAAETCA
HernpepbIBHbIN KOMMIEKCHbIM KOHTPOJb Kave-
CTBa NPOAYKLUMN Ha BCeX dTanax npon3BoacTsa
OT NOCTYNJIEHMA CbipbA A0 BbIMyCKa rOTOBOW

npoayKuumn.

B 2010 rogy Ha Bcex 3aBogax Obino 3aBep-
WweHo BHeapeHue cuctembl LIMS (Laboratory
Information Management System - nabopa-
TOpHaA MHPOPMALIMOHHAA CUCTEMA MeHeS-
»MeHTa). LIMS ycnewHo 3ameHuna npepiay-
LY MHGOPMALMOHHYI0 cncTemy, obecrneuns
6onbwn GyHKLMOHaN n rmbkocTb. HoBas cu-
cTema — OfiiH 13 3TarnoB BHegpeHNA aBTOMa-
TU3MPOBAHHOIO NAPTMOHHOIO YYeTa B KOMMNa-
HUW (MAPTUOHHbBIN YYeT — MeTO YYeTa ToBap-
HbIX 3aMacoB, NO KOTOPOMY Ka)JaA napTuna To-
BapoOB, NOCTYMUBLUMX MO OQHOMY JJOKYMEHTY,
XPaHUTCA Ha OTAENIbHOM TapHOM MecTe).

OcHoBHble 3agaun LIMS — obecneueHune
06paboTKM 1 XPaHEHNA AAHHbIX, NOSTyYEHHbIX
no pe3ynbTaTaM UCMbITaHUI, 1 UHPOPMUNPOBA-
HUe CMEXHbIX Mo pasaeneHnin.

B KoMIneKCHBIN MOAXOA K 06eclieuyeHU10 KayecTBa

It is assumed that the customer’s
recognition is one of the main indi-
cators of the product quality. How-
ever, this indicator s physiologic,
while brewers apply an integrated
system for quality assessment
excluding the objectivity of the
quality indicators. This includes a
responsible choice of feedstock
suppliers, laboratory control of
products both upstream and
downstream, observation of pro-
duction techniques, proper storage
conditions, transportation and ma-
ny other indicators.

“Baltika”

All company’s plants keep continuous
integrated quality control at all stages
of production from acceptance of
feedstock to the finished product.

In 2010 all facilities completed the
implementation of LIMS (Laboratory
Information Management System).
LIMS successfully replaced the pre-
vious information system offering
better operation and resilience. The
new system is one stage of modular
implementation of an automated
lot-based records system in the Com-
pany (lot-based records system is a
method of recording the commodity
stock, where each lot of commodi-
ties received under one document is
stored separately).

The main objectives of LIMS are to
ensure thee processing and storage
of data obtained during the tests and
inform the related subdivisions.




Cnctema No3BoNAET onepaTnBHO peLlaTb
pa3nuyHble 3aga4m BBOAA, aHaNM3a, XpaHeHUA
1 ynpaBneHua nabopaTopHbIMM AAHHbBIMMU,
NPOBEPATb AaHHbIE, MOSTyYEeHHbIE B XO4€e UCMbI-
TaHWN, Ha COOTBETCTBME AeNCTBYIOWMM HOpMa-
TUBHbIM JOKYMEHTaM 1 cneumdrKaymam,
OTCNEXMBATb B PeXKMMe peasibHOro BpeMeHM
pe3ynbTaTbl 1abOPATOPHbLIX UCMBITAHWIA HA BCEX
3BEHbAX MPOM3BOACTBEHHON LIEMOYKN —

OT MNOCTYN/IEHMA CbipbA 1 MaTepPUaNoB 4O
BbIMyCKa rOTOBOW NPOAYKLNN.

«PoaHUNK»

Ha npennpuaTmn KOHTPOIb KauecTBa BbinycKae-
MOW NPOAYKLMM OCYLLECTBNAETCA COOCTBEHHOM
nabopartopuen, KOTopasa NPOBOANT SKCNPeCc-
aHasnv3 rotoBoro NpPoAyKTa rno cieayoLwmm rno-
KasaTeniAm: CNNPT, SKCTPAKTUBHOCTb HayasIbHO-
ro cycna, creneHb cOpakmBaHWA, OCTaTOUHbIW
3KCTPaKT. TakXe npefycMoTPeHo [OMONHUTESb-
HO€e COTPYAHNYECTBO C OpraHammn CaHUTapHO-
3NNAEMMONOrMYECKON CIy>K6bl, KOTOpble OCy-
LLEeCTBAAIOT HAA30P B paMKax Mporpammbl Npo-
N3BOLCTBEHHOIrO KOHTPONA.

«Tomckoe nnBo»

OCHOBHbIMY HOPMATUBHbIMU [LOKYMEHTaMU
(H) no KOHTpONO KauecTBa BbiMyCKaemMom
npeanpuATMEM NPOAYKLUUN ABAAIOTCA

FOCTbl 1 CanlnHbl Ha BOAy, NnBO, 6e3anko-
FONbHYI0 NPOAYKLUMIO, CbIPbE U T. . KomnaHuA
MMeeT COOCTBEHHYIO MPOU3BOLACTBEHHYIO
nabopatopuio, BKNOYaKoLWyo B cebs 3epHOBON,
aHANNTNYECKMI N MUKPOOMONOrnyeckumn
oTAenbl, rae NOCTOAHHO BeAETCA KOHTPOSb

3a KayeCTBOM BbINyCKaeMow NpogyKLumuy,
OCYLLEeCTBNAETCA aHaNn3 CbipbA, nonyda-
OpMKaTOB 1 rOTOBOM NPOAYKL MM NO GPU3NKO-
XUMUYECKM N MUKPOOMONOrMyeCcKM rnoka-
3aTenAmM Ha COOTBETCTBUE HOPMATUBHOM [,0-
KymeHTauuu. JlTabopatopua nmeet cBUAETENb-
CTBO O COCTOAHUN n3mepeHuin go 2013 roga u
NINLEH3UIO Ha OCYLLEeCTBNEHME AeATENbHOCTH,
CBA3aHHOW C NCMONb30BaHMeM Bo3byauTenen
NHPEKUNOHHBIX 3a00N1eBaHNi, BbIMOTHEHEM
paboT ¢ MMKpoopraHmMamamm 3 —4 rpynn nato-
reHHocTtn go 2013 roaa.

The system can quickly address vari-
ous issues, including entering, analy-
sis, storage and management of data,
checking of the data obtained dur-
ing the tests for compliance to the
effective normative and reference
documents, online monitoring of the
results of laboratory tests at all stages
of the production chain — from
acceptance of raw materials to the
output of finished products.

“Rodnik”

The plant has its own quality control
laboratory performing rapid tests of
finished products against the follow-
ing indicators: spirit, original extract,
degree of attenuation, residual ex-
tract. Also, the agencies of Sanitary
and Epidemiological Service are in-
volved in the supervision within the
framework of the production control
system.

“Tomskoe pivo”

The main normative documents
regulating the product quality con-
trol applied by the company are
GOSTs and SanPins foor water, beer,
alcohol-free products, raw materi-
als, etc. The company has its own
production laboratory consisting of
divisions for grain testing, analysis,
and microbiology, which monitors
the quality of raw materials, semi-fin-
ished and finished products against
physical, chemical and microbiologi-
cal indicators and checks them

for compliance to the normative
documents. The laboratory
Nabopatopua nmeet a Measurement
Conditions Certificate valid until
2013 and an operational license
related to the use of infectious
agents and working with RG3 and
RG4 pathological agents valid

until 2013.




Mpoun3soacTBeHHas nabopatopusa NOCTOAHHO
OCHaLLlaeTcA COBPeMEHHbIM 060pyaoBaHNEM

1 NprbopamMun Ana oCyLeCcTBEHWA KOHTPOA Ha
BCeX 3Tanax npounssoacTaa. Tak, B 2010 rogy

LA KOHTPONA Conoaa NpruobpeTéH Npubop
Sortimat npoun3BoacTea lepmaHunn (Mcnonb3yeT-
CA ANA onpeneneHuns LenbHOro cogepaHnsa nu-
BOBAPEHHOI0 AYMEHS), a ANA onpeaesnieHns Bo3-
AyXa B ropnbilke 6yTbiikn — npnbop pupmbl
«Haffmans».

«MpunasoBckaa baBapunsa»

Ha npegnpuatum ocywecTenaoTca 4O6POBO/bHAnA
cepTiduKauna, AeKNapUPOBAHNE N FOCYAAPCTBEH-
HaA perncTpauma KauectTsa Npon3BoaAMMON Npo-
AYKLMK, CTporoe cobniofeHne TpeboBaHNin HopMa-
TUBHbIX JOKYMeHTOB. be3yKopu3HeHHO cobnioga-
loTCcA TpeboBaHMA No obecneyeHnto YCoBUiA Xpa-
HEHWS, NEPEBO3KN 1 YNAKOBKMN NMPOAYKLNN.

«CnaBAHKa»

Mpeanpuatne obecneunBaeT BbIMOSIHEHWE TPe-
60BaHNIN HOPMATUBHbIX JOKYMEHTOB B OTHOLLIE-
HUW KaueCTBa roTOBOW NpoAyKLmMK, NofyyeHne
CAHUTAPHO-TUTMEHNYECKNX 3aK/TIOYEHWUI Ha Fo-
TOBYIO MPOAYKLNIO, @ TAKXKe CEPTUPUKATOB CO-
oTBeTCTBUA. [Ipon3BoACTBEHHas nabopatopua
MMeeT CBUAEeTeNbCTBO 00 aTTecTaumm 1 nuLeH-
3110 Ha MMKpPOBUoNornyeckyto nabopartopuio,
YTO MO3BOMIAET B NOIHOM 0Obeme UccnefoBaTb
N KOHTPONMPOBATb NPOAYKLMIO Ha BCEX STanax.

«CbIKTbIBKapnunBo»

KauecTBO npoayKumu, Npon3BoANMON KOMMNaHN-
en, cooTBeTcTBYyeT TpeboBaHuam FOCTa n nog-
TBEPXAEHO cepTudmKaTaMm CooTBeTCTBUA. [AnA
obecneyeHns KayecTBa NpoayKLMM Ha 3aBoje
OCyLLeCTB/IEHA CEPTUPUKALINA CUCTEMDI YTPaB-
NeHNA NO POCCUNCKIM U MeXAYHAPOAHbIM CTaH-
JapTam 1 Ha COOTBETCTBME MeXAYHAPOAHbIM CU-
cTeMaMm KayecTsa. [lencTByIoT MporpaMmbl 00y-
yeHus NepcoHana B 06nacTn obecnevyeHns Kaue-
CTBa NpoAyKUMK, MPOrpamMmmMbl YpaBieHUA Ka-
4yeCTBOM, MPOBOANTCA OOMEH OMbITOM C POCCUIA-
CKUMU 1 3apyOEXKHBbIMN KOMMAHUAMU N OCYLLECT-
BNAETCA TEXHONOMMYECKUIN KOHTPOSIb COCTOAHNA
obopyaoBaHuA.

The production laboratory regularly
receives modern equipment and in-
struments to perform quality control at
all production stages. Thus, a Sortimat
malt sorting machine of German make
was purchased in 2010 (the machine

is used to determine the content of
malted barley), and a Haffmans device
for detecting air in bottlenecks.

“Priazovskaya Bavaria”

The plants is in the process of volun-
tary certification, the quality of prod-
ucts is stated and officially registered,
the requirements of normative docu-
ments are strictly observed. The com-
pany meets the highest standards for
storage, transportation and package of
products.

“Slavyanka”

The company meets the requirements
of the normative documents relating
to the quality of finished products, ob-
tains sanitary and hygienic inspection
reports and conformity certificates for
the finished products. The production
laboratory has an accreditation certifi-
cate and a microbiological license al-
lowing it to test and control the prod-
ucts at all stages of production.

“Siktivkarpivo”

The quality of the company’s products
complies with the GOST is confirmed
by the conformity certificates. To en-
sure the product quality, the plant
passed a certification of its manage-
ment system against Russian stan-
dards, international standards and in-
ternational quality systems. It pursues
personnel training in product quality
issues and quality management pro-
grams, exchanges experience with
Russian and foreign companies and
monitors the condition of the
equipment.




C 2010 roga aBTOMaTM3NpPOBaHbI TemnepaTyp-
HbIN peXuM MoK obopynoBaHuA 1 Tpybo-
NPOBOAOB KEroBbIX YCTAHOBOK, NPOoLecC KUMs-
YeHWNA CYCNa, a TakXKe perncrTpaums gaHHbIX
Mo NpoLeccy BapKu Cycsa, YTo rno3BonseT
KOHTPONMMPOBaTb TeMMepaTypHbIA peXxnm
3TMX NPOU3BOACTBEHHbIX NPOLIECCOB.

«YeboKcapckaa nmBoBapeHHasA pupma
«bykeT YyBawmn»

Dupma nmeet cO6CTBEHHbIE aTTECTOBAHHbIE
NPOW3BOACTBEHHYIO 1 JINLEH3NPOBAHHYIO MU-
Kpobunonornuyeckyto nabopatopum, a Takxe
HEeCKONbKO LieXOBbIX TabopaTopuii N0 KOHTPO-
IO KaueCTBa BblMyCKaeMon NpoayKLUnin.

Ha ¢pupme BbinyckatoTca 3 coprta nmBa, 5 co-
PTOB KBAaCOB HaTypanbHOro OpoXeHunaA B COOT-
BETCTBUWN C TEXHNYECKUMIN YCIIOBUAMM, TEXHO-
NOrNYECKMMU UHCTPYKUUAMN 1 pelenTypamu,
pa3paboTaHHbIMM HENOCPEACTBEHHO Ha Npea-
npuaTnn. B 2010 rogy dprpma BbiNnyCcTmIa OgHY
HOBYIO MapKy NuBa.

«CeBepoypanbCcKuiln nuB3ason»
MNpennpuaTue OCyLeCcTBAAET KOHTPOSb Kaye-
cTBa 1 6e30nNacHOCTM NPOAYKUUM B Cneyuna-
NM3npPoBaHHbIX nabopatopuax Ory3 «LleHTtp
rMrmeHol 1 anngemuvonorun B CBepanoBCKom
obnactu» n ero ¢punmnanax, a Takxe B cob-
CTBEHHOW NPOM3BOACTBEHHOWN NabopaTtopun.
KauecTBo npoaykummn obecneymBaeTca, B TOM
yncne, 1 3a CYET NCNONb30BAHNA TEXHONOMNM
NPOMN3BOACTBA, B KOTOPbIX HE MPUMEHAIOTCA
cTabunmsaTopbl, KOHCEPBAHTbI, NULLEBbIE [O-
6aBKU 1 NacTepm3aums nvea.

Since 2010 the company has introduced
an automated processes for maintain-
ing temperature-controlled washing of
equipment, pipelines and keg installa-
tions, wort boiling, and registration of
wort boiling data. This made the tem-
perature regime manageable.

“Cheboksary Brewery Firm

“Buket Chuvashii”

The company has its own accredited
production and licensed microbiologi-
cal laboratories and several shop-based
laboratories to control the quality of the
output.

The brewery produces three types of
beer and five types of natural fermen-
tation kvass in accordance with the
company’s own technical specifications,
technological guidance and recipes. In
2010, the company launched another
beer type.

“Severouralsky pivzavod”

The control of quality and safety of
products lies on the specialized labo-
ratories of FGUZ Center for Hygiene
and Epidemiology in Sverdlovsk
Region and its branches, as well as
on the company’s own laboratory.
The quality of products is ensured
through the use of production tech-
niques excluding stabilizers, preser-
vatives, nutritional supplements and
pasteurizing.




I KauecTBO ChIpbA

OTBETCTBEHHbIN NOAXOA K KAUeCTBY NCXOOHbIX
COCTaBNALWNX ONpeaenseT u KaYecTBO KO-
HeYyHoro npoaykTa. [MBoBapeHHble KOMMAHUK
KpanHe OTBETCTBEHHO MOAXOAAT K BbIOOpY Mo-
CTaBLLUMKOB CbIPbs, HEKOTOPbIE NMNBOBAPEHHbIE
KOMMaHuK, Hanpumep, «<banTtrka», pa3BmBaloT
COOCTBEHHbIE arpONPOEKTbI MO BblpaLLBAHNIO
BbICOKOKAYeCTBEHHOIro AYMeHs, TeEM CaMbiM
obecneurBas KOHTPOJb KauecTBa aXe Ha 3Ta-
ne arpoTeXHUKMN.

«Tomckoe nuBoO»

KomnaHumsa ocywecTBnaeT BbIOOp NOCTaBLUMKA
CblpbA B COOTBETCTBUM C TPEOOBAHMNAMN, YKa-

3aHHbIMK B JOrOBOpE, 1 cneyndunkauymen. [Ans
3P PEeKTUBHOIrO KOHTPOJA UCMONTHEHNSA Tpebo-
BAHWUI JOroBOpa NOCTaBOK CblipbA MPOBOAATCA
3KCNepuMeHTasibHble PaboTbl, CANUYNTENbHbIE

aHanmM3bl mexxay nabopatopmaMm NOCTaBLYMKa
1 nabopaTtopren KOMMaHUN.

NMuBoBapeHHbIN 3aBOog Mankoncknum
PaboTa c nocTaBLMKamMM OCYyLLEeCTBNAETCA
TONbKO Ha OCHOBaHWM [JOFOBOPOB, B KOTOPbIX
0cob0e BHMMaHue yaenaeTca pasgeny «kave-
cTBO». MIMeeT mecTo NpakTuka npeaBapuTesb-
HOro UCMNbITaHUA 06pa3LOB NpPeasiaraeMoro
CblpbA.

«CTaBpoOnoNbCKNN NMBOBapeHHbIN 3aBOA»
B koMnaHun BHeapeHbl METOA4bl BXOGHOIO
KOHTPONA OCHOBHOIO 1 BCMOMOraTesibHOro
CbIpbA.

«banTuka»

BxoaHOM KOHTPOb KayecTBa CbipbA Ha npes-
NPUATUAX KOMMAHUM HAaYMHaEeTCA C Bbibopa
nocTaBLWuKa. B xoge npoesegeHua TeHaepa

Ha 3aKynKy NpoBOANTCA ayaAUT NPOU3BOAUTE-
nen. O6A3aTeNnbHbIM 3TaNnoOM NpoBeaeHusn
ayanTa ABNAETCA NPOBepKa NOyYeHHOro
ob6pa3sLia 1 BCeX HOPMATUBHbIX JOKYMEHTOB.

A responsible approach to the qual-
ity of the constituents predetermines
the quality of the finished product.
The brewers are quite sensitive when
it comes to the choice of suppliers.
Some companies, e.g. Baltika, develop
their own agroprojects to grow high-
quality barley and ensure the control
of quality at the stage of grain pro-
duction.

“Tomskoe pivo”

The company chooses suppliers fol-
lowing the provisions of the contract
and requirements of the technical
specification. To make the perfor-
mance control more effective, ex-
perimental works are carried out,
NPOBOAATCA SKCNEPUMEHTasIbHbIE
paboTbl, discrepancy tests in the sup-
plier's laboratories and the company’s
laboratory.

Pivorarenniy zavod Maykopskiy

All supplies are made under contracts
focusing on the “Quality” section. The
company exercises preliminary test-
ing of sample of raw materials offered.

“Stavropolsky pivovarenny zavod”
The company has implemented input
control of all incoming main and aux-
iliary raw materials.

“Baltika”

The input quality control of raw
materials begins at the stage of
supplier selection. All suppliers
undergo an audit during the
bidding process. The audit includes
mandatory check of the sample and
all normative documents.




Mpwn ycnoBmmn cOOTBETCTBUA 0Opa3Lia BHYTPEH-
Hen cneynduKaumm KoOMnaHuy NPOBOAATCA €ro
TeCTbl, MOC/Ie Yero NpefoCcTaBeHHble 00pa3sLpbl
NPOXOAAT HECKOSIbKO 3TanoB NPOBEPKM B NPO-
Lecce Npon3BOACTBa. TONbKO nocse ycnewHo-
ro NPOXOXAEHMA BCEX HEOOXOAUMbBIX NPOLie-
AYP KOMMaHMA MOXET NOATBEPAUTb MPUTroA-
HOCTb Cblpbsl NGO NPeaoCTaBUTb NPOUN3BOAU-
Tento NHPOPMaLNIO O TOM, Kakne 0OHapy»KeHbl
HeJoCTaTKW. Ha perynapHon oCHOBe NpOBOAAT-
CA BXOOHOW N NPON3BOACTBEHHbIN KOHTPOSb.

Ha npoTtsxeHun nocneaHunx wectu net «<bantu-
Ka» pa3BMBAET COOCTBEHHbIN arponpoeKT, bna-
rogapsa KOTOPOMY KOMMaHWsA B pe3ynbTaTe OTpa-
60TaHHOI CUCTEMbI KOHTPOJA MO BCEMY LINKIY
OT CO3[aHMA ceMeHHOro poHAaa Ao XpaHeHusA
roToBOro AYMeHsA obecrneUnBaeT BbICOKOE Kaye-
CTBO VICXOZIHOTO CbIPbA.

The sample complying with the
internal specifications, undergoes
tests, after which the samples sub-
mitted pass through several stages
of checks during the production.

If all the company procedures are
completed successfully, the company
may confirm that the feedstock is fit
or provide a feedback specifying the
drawbacks identified.

During the last six years, “Baltika” has
been developing its own develop its
own agroproject which ensures the
premium quality of raw materials
through the company-tailored qual-
ity control system operating at all
production stages from seed stock to
the storage of harvested barley.

lMusosapeHHsbIl AYMeHb

Brewing barley




B3anmogencTeme C NOCTaBLMKAMN U KOHTPAreH-
TaMW HanpaB/eHO Ha JOCTUXKEHNE BaXKHEWLLEN
Lien — BbICOKOrO KayecTBa 1 6€30nacHOCTY Npo-
AYKUMN Ha Bbixoge. NnBoBapeHHble KOMMaHUN OT-
[aloT NpeanoyTeHne NoCTaBLWmnKam, ceptuduum-
poBaHHbIM o 1SO 9000. Kak npaBuno, KpynHble
KOMMaHM1 nogburpatoT NOCTaBLUMKOB Ha TeHAep-
HOW OcHoBe. [MBOBapeHHble KOMMAHUN BHUMA-
TeNIbHO NOAXOAAT K BbIOOPY NOCTaBLYMKa, NpOoBe-
PAA Cblpbe Ha COOTBETCTBME MMEKLLMMCA Tpebo-
BaHMAM, COBNoAEHVE CPOKOB JOrOBOPOB Ha Mo-
CTaBKY, Hannune cepTndurKaToB KauecTa 1 6e30-
MACHOCTM Ha NOCTaBAeMble KOMMOHEHTbI U T.4,.

«pec»

B AOoroBopax C noCtaBWnKamMu CbipbA OJ1A4 KOHTPO-
J1A KayeCTBa NOCTAaBOK UCMOJIb3YIOTCA HE TOJIbKO
[ocynapCTBEHHbIE CTaHAaPTbl, HO 1 Bonee XecT-
Kre B OTHOLLEeHWW NokKa3aTenem KayecTtsa BHY-
TPeHHNE CTaHOapTbl KOMMNaHUN.

Co cTOpOHbI OTAENa KOHTPOSA KauecTBa exkeme-
CAYHO NPOBOAATCA ayAUTbI CKNAL0B ANCTPUObLIO-
TOPOB NPOAYKLUUN C LieSIblo KOHTPOSA YCII0BUN
XpaHeHus, NpaBun cknaguposaHua, npasun FIFO
(poTaumsa), noBpexxaeHn ToBapa NPV TpaHCNop-
TNpOBKe. TakKe ocyLlecTBnAeTcA obpaTHasA CBA3b
C AUCTPUOBLIOTOPOM MO BOMPOCaM KayecTsa Mno-
CTaBneHHOW NpoayKuuun. Hanpumep, B xofe Takom
paboTbl ObiN yXKeCToueH BHYTPEHHWUI CTaHAAPT Ha
NPOAYKUMIO (M1BO) B OTHOLLIEHWN LBeTa.

«CABMunnep PYC»

[porpamma nocTpoeHna NapTHEPCKNX OTHOLLIe-
HWIN ¢ nocTaBwmKamm (Supplier Partner Program)
MO3BONAET He MPOBOANTb BXOQHOW KOHTPOSb
npoayKumn, pa3smBas NapTHepPCKne 1 foBepu-
TesibHble OTHOLIEHUA C NOCTaBLUMKaMW U ynpas-
NeHne KayeCTBOM MnocTaBnAeMon npoaykuuu. Bea
3aKyrnaemas npoayKuusa NOCTaBnsaeTCA ¢ ceptudu-
KaTamMu KayecTBa 1 6€30MacHOCTI, rapaHTUpPYIO-
LXMW BbIMOSHEHME TPebOoBaHWUI K 3aKymnKam B CO-
OTBETCTBMW C COMIACOBAaHHON cneunduKkalmnen.

B JocTaBLMKU U TOPTOBbLIE MMAPTHEPHI

Interaction with suppliers and counter
agents is aimed primarily at reaching
high quality and safety of the output
products. Breweries prefer suppliers
certified against ISO 9000. large com-
panies, select suppliers though a bid-
ding process. Beer brewing companies
are very careful in choosing suppliers.
The decision relies on many factors:
compliance of the raw materials to
their requirements, delivery contract
performance, available quality and
safety certificates on the components
supplied, etc.

“Efes”

The contracts with raw materials suppli-
ers use not only state standards but also
even stricter internal quality standards
of the company.

The quality assurance department con-
ducts monthly audits of the warehouses
of product distributors in order to moni-
tor storage conditions, stacking rules,
FIFO rules, product damage during
transportation. A feedback from distrib-
utor relating to the quality of products
is ensured. For instance, such approach
resulted in the stricter internal product
standard regarding the color of beer.

“SABMiller RUS”

The Supplier Partner Program helps
avoid input control of products by
developing partner and trust-based
relations with suppliers and manage
the quality of supplied products. All
procured products are accompanied
with the quality and safety certificates,
which guarantee the meeting of the
requirements as per agreed-on
specification.




MpriemKa CbipbeBbIX MaTEPMANIOB OCYLLECTBNA-
€TCs C MoMoLLbio CTaHAAPTOB. MNepen npuem-
KOW MaTepuasnoB B MPON3BOACTBO NPOBOASTCS
NX BM3YasibHbI KOHTPOJb U TECTUPOBAHME.

«banTuka»

Bbi6bop NoCTaBWMKOB B KOMMAHWM OCYLLeCT-
BNAETCA Ha TeHAEepPHOM OCHoBe. Bo BpemaA npo-
BeAEHUA TeHAepa Ha 3aKyrnKy NPpOBOANTCA ay-
anT npounssoautenen. OCHOBHbIM KpUTepu-

€M OLIEHKM CIY>KUT OMbIT PaboTbl KOMMAHUM Ha
PbIHKE, TaKXe OLeHMBAEeTCA Hannyme onbiTa pa-
60Tbl C KOMMaHUEN, NPeLeAEHTbI OTOPAKOBKMN
No cblpblo. Ha perynapHon ocHOBe NpoBoJAT-
CA BXOAHOW N NPOU3BOACTBEHHbIN KOHTPOSb.

B KoMnaHnu npumeHaeTCA NpakTrKa, KoTopas
LUMPOKO NPUHATA Ha 3anage: eCm NoCTaBLUMK
NnoKasblBaeT CTabMIbHO XOpoLune pe3ynbTaTbl,
npoLen ayauTt, eCiv KOMNaHa ocBeoMIIEHa O
paboTe ero Nnpon3BOACTBa 1 JOBOJIbHA pe3yiib-
TaTaMu, TO KOJIMYECTBO MNApamMeTPOB KOHTPONA
MO>KET ObITb YMEHbLLEHO.

B KomnaHuu Hana>keHo NHGOPMMPOBAHNE MPO-
[aBLIOB TOProBbIX TOUYEK O paboTe «ropsyen
NHUW» AnAa notpebutenen. ina npoaasyos
pa3paboTaHa cneunanbHaa NaMATKa O NopsaKe
paboTbl C NOTPebUTENAMU, Y KOTOPbIX BO3HUK-
N BONPOCHI K KaYeCTBY NpoayKuum KOMNaHuun.

«Tomckoe nnBo»

Bbi6bop NoCTaBLUVIKOB CbipbA 1 MaTePUaNoB
KOMMaHWA OCyLLeCTBAAET Ha TEHAEPHOW OCHO-
Be. Kak npaBwuno, npegnoyTteHve B paboTte oTaa-
€TCA NOCTaBLUMKaM, CEPTUPUNLMPOBAHHBIM MO
ISO 9001. BHegpsaeTca nporpamma npoBeaeHnA
BHELLHero ayajura y noCTaBLUMKOB Cblpbs, Tapbl
N YNAKOBOYHbIX MaTepU1asioB, a Tak»Ke apyrnx
NCXOAHbIX MaTepuanoB A NPON3BOACTBaA.

Raw materials are accepted under
standards. Prior to the acceptance,
the raw materials are subject to visual
control and testing.

“Baltika”

The suppliers are selected through
the bidding process. Producers are
audited during the tender. The main
criterion of the assessment is the
company’s market background and
cooperation experience, rejections
of raw materials. Regular input and
production control is a common
practice. The company applies
internationally used procedures: if
the supplier shows stable results
and passed an audit and the
company is aware of its production
and satisfied with its results, the
number of control parameters may
be reduced.

The company has a system of inform-
ing the salesmen at sale points about
the hotline for consumers. There is a
special guide for salesmen training
how to handle the buyers who have
questions about the quality of the
company’s products.

“Tomskoe pivo”

The suppliers and materials are se-
lected through the bidding process.
As a rule, preference is given to

ISO 9001 certified suppliers. An ex-
ternal audit program is implemented
by suppliers of tare and packaging
and other materials for production.




Jlo Kaxkgon cObITOBOI OpraHu3aLmm goBene-
Hbl KOHTAKTbl N1, OTBETCTBEHHbIX 3@ Ka4eCTBO
npoayKkuum (3aB. nabopatopuren, rMaBHbIN M-
BOBap). TakXe B3auMoencTeme ocyLecTBna-
eTca yepes pasgen «fopayaa nMHUA KayecTBa»
odrUManbHOro canTa NPeanpPUATASA, B paMmKax
KOTOPOro cneumanncTbl B TpPeXAHEBHbIN CPOK
OTBEYaloT Ha BOMPOChI NpeacTaBUTenemnm op-
raHM3aumMm oNTOBOM N PO3HUYHON TOPrOBW,
notpebutenen.

«0O6beanHeHHble NMnBoBapHN XeMHeKeH»
Pa3spaboTaHa KomnneKkcHas nporpaMmma no
OLleHKe KayecCTBa NOCTaBLYMKOB. [ToCTaBLMKM
OLIEHMBAIOTCA eXKeKBapTasbHO.

NMuBoBapeHHbIN 3aBog ManKkonckum
MNpenctaBuTEN ONTOBON U PO3HUYHON
TOProBAV NPUrnawwarTCcA Ha pacllMpPeHHble
Aerycrauum, rge npeacraBnaeTca uHpopmauyma
O CBOMCTBAX NPOAYKTA, ero KauecTse.
MpoBOAATCA SKCKYpCUM NO NPEANPUATUIO

C Uenblo O3HAKOMJIEHUA C TEXHONOormen
NPOU3BOACTBA, CAHUTAPHbBIM COCTOAHUEM U
NOCTAHOBKOW KOHTPONA KayecTBa NPoaYyKLUMN.

«KopcakoBcKuin 3aBop, nMBa N HaNUTKOB
«CeBepHas 3Be3ga»

C npepcraBuTenaMmn onToBOM N PO3HUYHOM
Toprosnn paboTa BeaeTca yepes TOProBbix
npeactasutenen npegnpuAtTna. OHu
NHGOPMUPYIOT PabOTHNKOB TOProBbIX
npegnpuATUA O KavyecTBe NPOnU3BOaNMON
npeanpuATMEM NPOAYKLUUW, HOBUHKAX,
akumax n T.n. Yepes npeanpuATNA PO3HUYHOWM
TOProBAv BeAeTCcA pacnpoCTpaHeHne
MaTepunanos, Pa3bACHAKLWMNX KOHEYHbIM
noTpebuTenam npenmyLiecTsa NPoayKummn
3aBoja.

Each trade organization received
contact information of persons
responsible for product quality
(head of laboratory, brewmaster).
Also the Quality Hotline on the
official company website is used

for feedback. The specialist answer
the questions of representatives of
wholesale and retail companies and
consumers within a three-day term.

“Heineken Breweries”

An integrated supplier quality
assessment system has been
developed. The suppliers pass
quarterly checks.

Pivorarenniy zavod Maykopskiy
Representatives of wholesale and
retail companies are invited to
extended degustation events where
they are presented information
about the properties of the product
and its quality. Awareness tours

are arranged to demonstarte the
production techniques, sanitary
condition and quality control.

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”
Representatives of wholesale and
retail companies contact with the
trade representatives of the plant.
They inform the trade companies
about the quality of the company’s
products, innovations, actions, etc.
retails stores are used to distribute
leaflets clarifying the advantages of
the plant’s products to end users.




U TPAHCIIOPTUPOBKMU

CoxpaHunTb KayecTBO NPOM3BOANMOIO NPo-
AYKTa Ha NyTU K NOoTpebuTento — Hemasno-
BaXKHaA 3agava. [MnBHaA npoayKuma Tpeby-

eT onpeaeneHHbIX YCII0BUI XPaHEeHUSA, COOII0-
AeHNA TemnepaTypHOro pexmnma v 3amThbl

OT COMHEeYHbIX Nyyen. TpaHCNOPTUPOBKA ro-
TOBOW MMBHOW MPOAYKLNM OCYLLEeCTBNALTCA
creytpaHcnopTom. KoMnaHum KOHTPONnpyoT
YCJI0BUA XPaHEHUA 1 peann3aunm CBoero rnpo-
AYKTa 1 Ha CKNagax QucTprbboTOPOB, U B TOP-
roBbIX TOUKaX.

«YeboKcapckasa nuBoBapeHHaa pupma
«bykeTt YyBawun»

[na obecneueHna KayecTBa BbiMyCcKaeMom
NPOAYKUUM Ha NpeanpuATmn CTporo cobntoaa-
I0TCA BCE TEXHOSIOMMYECKNE PEXMMbl Ha KaX-
[OM 3Tane NPoun3BOACTBa, B TOM Yucsie Npu
XpPaHeHN N TPAHCNOPTUPOBKE rOTOBOM MpPo-
Aykunn. Ha Tepputopumn Gpupmbl umeroTca
CKNnagckume noMeLleHns, npenaTcTeyowme go-
CTyny CONHEYHOro cBeTa 1 obecneumsaioLme
noggep»<aHvie onTMMasnbHbIX YC/IOBUN XpaHe-
HUA nBa. OHM OCHaLLEHbI MOTONOYHbIMY BO3-
AYWHbIMW OXNaguUTenaMn gna Co3faHua n
noggeprkaHna pekoMeHayeMmblx Temneparyp-
HbIX ycrioBun (0T +10 go +20°C) u BnakHOCTH
BO3Aayxa (He 6onee 75%).

«MAHO»

YcnoBua xpaHeHuA NpoayKummn Ha npeanpu-
AT COONOAAIOTCA MONHOCTLIO. Tapa n yKy-
NMOpPOYHble CpeaicTBA 06ecneynBaoT repme-
TUYHOCTb YNaKOBKM NPOAYKLUMK. [lanbHenwasn
yNakoBKa B TEPMOYCaOUHYI0 MAEHKY NO3BO-
naeT obecneynTb COXPaHHOCTb NEPBUYHON
Tapbl U MAaPKMPOBKM MPU TPAHCMOPTUPOBKE.
MaluvHbl, NepeBo3ALLMEe NPOAYKLUNIO, UMEIOT
oxlaXxaaoLme CUCTEMbI.

B Tapa u ymakoBka. 06ecrneyeHue ycaoBUN XpPaHEHUA

Retaining the quality of the product
while on the way to the consumer is
a very important task. Beer products
need special storage conditions,
certain temperature regime and

sun protection. The finished beer
products are transported on

special vehicles. The companies
control conditions of storage and
transportation of their products at
both in distributor’s warehouses and
at the points of sale.

“Cheboksary Brewery Firm

“Buket Chuvashii”

To ensure the quality of the output,
the brewery strictly observes all tech-
nological regimes at each produc-
tion stage including the storage and
transportation of finished products.
The company has storage facilities
preventing the sunlight getting in and
maintaining optimal conditions for
beer storage. They are equipped with
overhead coolers to create and main-
tain the required temperature

(from +10 to +20°C) and humidity
(mot more than 75%).

IIPINOII

The company strictly observes stor-
age conditions for products. Tare and
packaging guarantee the air-tightness
of product packing. Further pack-

ing in the shrinkable film ensures the
safety of tare and labels during trans-
portation. Vehicles used to transport
the products are equipped with cool-
ing systems.




NMunBoBapeHHbIN 3aBog Mankonckumn

B 2010 rogy Ha 3aBofe YCTaHOBJ/IEHbI U MyLLEeHbl
B SKCMJTyaTaLMIO WECTb LNHAPO-KOHNYECKMX
TaHKOB, HOBOE APOXK>KEBOE OTAENEHME 1 OTae-
neHne CAT monKun, 4TO NO3BONAET 3HAUUTENb-
HO YNYYLINTb YCNIOBUA XPaHEHUA NBa. YCTa-
HOBNeHO obopyaoBaHme, No3BonsAtoLee obe-
CNeynTb repMeTUYHOCTb YMaKOBKM 3a cyeT
MCNONIb30BaHUA COBPEMEHHbIX YNMAaKOBOYHbIX
MaTepranos.
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MugosapeHHsiIli 3a800 Matikonckud, Ho8oe Opoxxesoe omoesieHue

«PogHUNK»

3aBof, «<POOHMK» — 3TO MUHN-NPON3BOACTBO,
NO3TOMY KOMMaHWA NpPOn3BOANT MNBO C Orpa-
HUYEHHbIMN CPOKaMu XpaHeHuA. [1Bo Bbiny-
CKaeTcA XnBoe, be3 nactepursaumm. Bce cpo-
KM XpaHeHWsA, faTa N3roToBJIeHUA yKa3blBa-
I0TCA Ha 3TUKeTKe. [lnBo pa3nnBaeTCA TOJ1b-
KO B 6OUKM-Kern. XpaHUTCA Npu TeMnepaTtype
cTporo +20°C.

Pivorarenniy zavod Maykopskiy

In 2010, the plant installed and com-
missioned six cylinder-cone brewery
tanks, new yeast section and SIP
washing, which improves the con-
ditions of beer storage. The new
equipment using modern packaging
materials ensures air-tightness of the
package.

New leavenous department of “MPK” Maykopskiy
Pivorarenniy Zavod

“Rodnik”

Rodnik plant is a micro-brewery, thus,
the company produces beer with the
limited shelf life. The beer is live and
not pasteurized. The shelf life and
date of production are specified on
the label. The beer is only tapped into
kegs. The temperature of storage

is + 20°C sharp.




«CABMunnep PYC»

Ha npegnpuaTum ocywecTBnAeTCA MOHU-
TOPVIHT YCNIOBUW XPaHEeHWA Ha cknage, neu-
CTBYIOT NpoLeaypbl MO KOHTPOSO Lie/IOCTHO-
CTW KaXKJoro BbiNyCKaeMoro nasnnerta c npo-
aykumen. CywecTByOT CcrieyurasnbHble cxe-

Mbl 1 MpaBuna 3arpysKkn ana UCKIYeHua no-
BpexKaeHnn npu nepeso3ke. [peabABnATCA
yeTKne TpeboBaHMA K TPAHCNOPTHbIM Cpea-
CTBaMm, JONyCKaeMbIM Ansa obecneyeHns ne-
PEeBO30K NpOoAYyKUUn NpegnpuaTus.

«TomcKkoe nnBo»

ToproBsble NpeacTaBUTENN, NEPCOHaN oTaena
c6bITa OCYLLECTBNAIOT NPOBEPKY cobnogeHns
YC/TOBUI XPaHEHWA NUBa Ha NpeanpuATuaX
TOproBnu.

KomnaHua npoBoant KoHpepeHUnn C anc-
TpMbbIOTOPaMM, Ha KOTOPbIX BOMPOCY XpaHe-
HUA 1 TPAHCNOPTUPOBKIN yaenAeTca ocoboe
BHMMaHwMe. [1nAa NnepeBo30K B 3UMHEee BpeMs
MCNONb3YITCA MaLMHbI C TepMobyaKon, Ans
3TOro npeanpusaTre npuobpeno 13 6onblue-
rpy3HbiX aBTonoe3nos «CKaHUAY.

na obecneyeHna KayecTBa U COXPaHHO-

CTV NPOAYKLUMUM NPU NepeBO3Kax U XpaHEHUN
pa3paboTaHbl paboune n meToanyeckme nH-
CTPYKLUMN: MeTOANYECKAA NHCTPYKLNA — Tpe-
60BaHMA K NepeBO3Ke rpy3os, paboyas vH-
CTPYKUMA — TpeboBaHMA K CKNaaCcKnm nome-
WEeHWAM, YCIOBUAM XPaHEHNA NPOoaYyKUUN 1
3arpysKku NpoayKumm ana TPAHCNOPTUPOBKM
noTpebutenam.

«O6bepnHeHHble TnBOBapHMN

XenHeKeH»

CoxpaHHOCTb NMBa B Npouecce aAncTpnodyummn
KOHTPONMPYETCA Ha CKNajax v npu TpaHc-
NOPTUPOBKE NPOrpPamMMon MOHUTOPUHIA Ka-
yecTBa NPOAYKLMN B COOTBETCTBUM C MPUHA-
TbiIM KOMMaHMEN MIaHOM.

“SABMiller RUS”

The company monitors storage con-
ditions at the warehouse and ap-
plies procedures for controlling the
safety of each product pallet. Special
schemes and rules of loading exclude
damage during transportation. Clear
requirements have been put to the
vehicles admitted to the transporta-
tion of the company’s products.

“Tomskoe pivo”

Trade representatives and sales per-
sonnel check whether the trade com-
panies maintain the conditions of
beer storage.

The company hold conferences with
distributors with a special focus on
storage and transportation. For trans-
portation in wintertime, special trucks
with thermal box are used. For tis
purpose, the company purchased 13
heavy-duty Scania truck trains.

To guarantee the quality and safety
of products during transportation

and storage, special operating and
methodological guidelines have been
developed: Methodological guidance -
transportation of cargoes, operating
instruction - requirements to the stor-
age facilities, conditions of storage of
products and loading of products for
transportation to the consumers.

“Heineken Breweries”

Beer safety in the process of distribu-
tion is controlled at warehouses and
during transportation by the quality
monitoring program in accordance
with the plan adopted by the com-

pany.




«CAH NnbeB»

Ha 3aBoackumx cknagax NogaepmBatoTcsa no-
CTOAAHHAA TemnepaTtypa 1 BNaXHOCTb, HEOOXO-
ANMble ANA NPaBUIbHOIO XpaHeHns nuBa. Pe-
ryNnApPHO Npou3BoJATCA OCMOTPbI NasnneT Ha
npegMeT noBpexaeHnA ynakosku. [epeBo3ka
B TOProBble TOYKM OCYLLEeCTBAAETCA cneymasb-
HO 060pyAOBaHHBIM A1 3TOrO TPAHCMOPTOM.

KomnaHua ygenset 60nbllioe BHUMaHMe BO-
NPOCY yNyuyLleHNA KayecTBa 06CyXnBaHWA
CKNaACKMX MOMELLEHWI 1 ONTUMN3aLMIN CPO-
KOB XpaHeHuA. [1na 3TOro ncnosnb3yoTca camble
nepenoBble TeEXHONOrM B 06nacTn Norpysku-
Pa3rpy3ku 1 akTUBHO MNPUMEHSATCA NPUKNaA-
Hble MaTeMaTUyecKkne moaenu gna onpegene-
HUA Hanbonee 3pGEKTUBHBIX TPAHCMOPTHbIX
peLeHnn.

KoMnaHua cTpemMmnTca K yBeNMYeHno Nokasa-
Tena 3arpy3Ku enesHogopPOXKHOro 1 aBTOMO-
OGUTbHOrO TPAHCNOPTA U COKPALLIEHNIO BPEMEHN
AOCTaBKM TOBapa K KOHEYHOMY NoTpebuTento.

«banTuka»

KomnaHua TwaTenbHO KOHTPONMPYET KauecTBO
He TONIbKO CaMOro HaMWTKa, HO U Cbipbs 1 yNa-
KOBKW, 4151 NPOBeAEeHNA NCCneoBaHNN Npu-
BNIEKAIOTCA OCHALLEHHbIE MO NOCNefHEMY C/TIOBY
TeXHUKIK NabopaTopnm KOMMAHUW U CTOPOHHUNE
McnbiTaTenbHble LeHTPbl. KOHTPOb ocyLuecT-
BNAETCA Ha BCEX CTAAUSAX — OT BXOAHOIO Cbl-
pbA 4O OLIEHKM YC/IOBUIM XpaHEHNA Ha CKNagax
ANCTPUObIOTOPOB.
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“SUN InBev”

The plant’s warehouses maintain
stable temperature and humidity
required for beer storage. Pellets
are regularly checked for damage
of packaging. The products are
transported to the sale points in the
equipped trucks.

The company focuses on the
improvement of service at warehouses
and reduction of storage time. For this
purpose, the cutting-edge handling
technologies are used and applied
mathematical models for determining
the most effective transportation
solutions are applied.

The company strives to achieve the
maximal truck and train load and
minimal time of transportation of the
products to the end user.

“Baltika”

The company strictly controls the
quality of the beverage, the raw
material and package. The tests are
performed with the engagement of
the best equipped Baltika laboratories
and external test centers. The control
is performed at all stages from

input raw materials to assessment

of storage conditions at distributors’
warehouses.

Cknadckue nomeujeHus 3a800ad
«banmuka-Cankm-llemep6ypa»

“Baltika St Petersburg”
warehouse.




KomnaHus npeabaBnsaeT cTporve TpeboBaHuA
K TPAHCMOPTUPOBKE 1 XPaHEHMIO NBa, cobrto-
LAEHNIO TEMMNEPATYPHOro peXxmnma, CPOKOB Mne-
PEBO3KM, 3aLMUTbl OT NONaAaHMA CONHEYHbIX
nyyen, N1IaBHOro NepemMeLLeHna NPoayKLUn 1
np. Toprosble NpeacTaBUTENN KOMMNAHWUW KOH-
TPONMpYT COGNOAEHVE TOPrOBbIMM TOUKaMM
CPOKOB XpaHeHMA NPOAYKLNN.

B cknaackmx nomelleHnax nogaepx mBaeTca
NOCTOAHHaA Temnepatypa +12-15°C — onTtu-
MaJibHaA Temnepartypa AnAa XxpaHeHnA nusa.

KomnaHua obnagaet coOOCTBEHHbIM Xefle3Ho-
[AIOPO>KHbIM MAPKOM, HAaCUMTbIBAOLLUM OKOJIO
1600 BaroHosB, 13 HKX 1303 — n3oTepmmnyeckme
BaAroHbI-TEPMOCbI, KOTOpPble NO3BONAIOT Bblaep-
XKMBATb NOAXOAALLMI TEMNEPATYPHbIV PEXKIM
ANA NepeBO3KN NEHHOMO HannTKa 1, COOTBET-
CTBEHHO, rapaHTUpoOBaTb NOTpebuTento ero co-
XPaHHOCTb 1 BKYCO-apoOMaTUUYeCKne CBOMCTBA.

I (O6yueHUe U UHHOBaLUU

[NMnBOBapeHHaA OTpac/ib — BbICOKOTEXHOJO-
FMYHbBIA CErMEHT NPOAOBONbCTBEHHONO PbIHKA.
KomnaHuv NoCTOAHHO COBEPLLEHCTBYIOT CBOE
NPON3BOACTBO, UCNOMb3YIOT HOBbIE TEXHONO-
rMW, HaNPaB/fiIeHHble HA MUHUMM3aLMIO Bpeaa
OKpYy>KatoLLen cpefe, CoKpaLleHne Maccbl OT-
XOA0B NPoun3BoAacTBa. NoctoaHHOe obyyeHme
COTPYAHNKOB, MOBbILIEHME NX KBannpukaumum,
06MeH oNbITOM C 3apyOeXXHbIMU Konleramm —
BCe 3TO obecneurBaeT COBPEMEHHbIN YPOBEHb
TEXHONOIMN NPOM3BOACTBA. KOMMaHMn NocTo-
AHHO pa3pabaTbiBalOT HOBbIE peLenTypbl CO-
PTOB N1Ba C NPUMEHEHNEM NHHOBALMOHHbIX
TEXHONOrMn 1 CbipbA. NOCTOAHHO COBepLUEH-
cTBYyeTCA n obHoBNAETCA 06opyaOBaHME Ha
npeanpuATUAX.

The company sets stringent require-
ments for transportation and stor-
age of beer, temperature, dates of
transportation, protection against
sunlight, smooth movement of prod-
ucts, etc. Trade representatives of
the company control the sale points
observing the term of storage of the
products.

Baltika warehouses sustain tempera-
ture of 12-15°C, the optimal tempera-
ture for the storage of beer.

Baltika Breweries has its own rail-
way park of 1,600 carriages of which
1,303 are isothermal wagons able to
maintain the required temperature
for transporting the beverage and,
therefore, guarantee its freshness and
taste.

Brewing industry is a high-tech seg-
ment of the food market. The compa-
nies constantly improve their produc-
tion applying new technologies to
minimize the environmental impact
and reduce the volume of industrial
waste. Continuous training of per-
sonnel, advanced training, sharing
experience with foreign counterparts
guarantee the adequate level of pro-
duction. The companies are searching
for new recipes of beer and kvass us-
ing innovative techniques and materi-
als. The equipment is upgraded and
replaced with the new one in a timely
mannetr.




«YeboKcapcKkasa nuBoBapeHHasA pupma
«byket YyBawmn»

Ha ¢unpme BbinyckarTca 3 copTta nmBa, 5 copToB
KBaCOB HaTypanbHOro 6poxeHna B COOTBETCTBIN
C TEXHNYECKVMU YCIIOBUAMM, TEXHONOTUYECKNMN
NHCTPYKUUAMM 1 peLenTypamm, pa3paboTaHHbI-
MW HENOCPEeACTBEHHO Ha npeanpuAatin. B 2010
rogy ¢rpma BbinyCcTIa OgHY HOBYIO MapKy MnuBa.

«MnB3aBop»

MpennpuaTne nmeet cCOOCTBEHHYIO NabopaTo-
PUIO MO KOHTPOJIO 3a KAaUeCTBOM NPoAyKLMN.
NmeeTcs 6akTepuonornyeckasa nabopatopus,
OCYLLEeCTBALAA KOHTPOJIb 3a KAaUeCTBOM U
6e30MacHOCTbIO MPOAYKLUUMN.

Y KOMNaHUn eCcTb COOCTBEHHbIE TEXHONOTNYe-
CKMe 1 peuenTypHble pa3paboTku (MMBoO, KBAC).
Nabopatopua genaet ot6op Npob nmnBa Ana
onpegeneHna KayecTBa 1 COXPaHHOCTU Nn-
Ba. OcyLecTBNAETCA CAaHUTAPHbIN KOHTPOSb 3a
NPOX3BOACTBOM MNBaA Ha BCEX STanax.

«MAHO»

Mpennpuate nmeet nabopaTopuio, akKpeaw-
ToBaHHy0 DefepasibHbIM areHTCTBOM Mo 610-
XUMNYeCKOMY pPEryimpoBaHNIO U METPOJTOTUN.

Ha nnBo pa3paboTaHbl COOCTBEHHbIE TEXHOSO-
rmyeckne MHCTPYKLMK, He NPOTUBOPEeYaLLme
Tpe6oBaHuam FOCT P.51174-98.

PaboTHVKM NabopaTopui eXKerogHo NoBbiLLa-
0T CBOIO KBanndrKaLuio Ha crieuunann3npoBaH-
HbIX Kypcax.

«O6begnHeHHble NMnBoBapHN XelHEeKeH»
NmeeTca HayyHO-nccnegoBaTenbCcKoe Nogpas-
[eneHne B paMkax LleHTpanbHo nabopatopun
Ha ¢punurane «[MnBoBapHA XeHeKkeH» B CaHKT-
MeTepbypre. Co6CTBEHHbIE peLenTypHble pas-
pPaboTKM caenaHbl ANA BCEX HALMOHANbHbIX
6peHaoB Heineken B Poccuw.

Konnuyectso BbinyweHHbIX B 2010 rogy HOBbIX
MapoK nNuea — 12 WT. (paclwmpeHne NUHENKN
6peHaoB).

“Cheboksary Brewery Firm
“Buket Chuvashii”

The brewery produces three types
of beer and 5 types of natural fer-
mentation kvass in accordance with
the company’s own technical speci-
fications, technological guidance
and recipes. In 2010, the company
launched another beer type.

“Pivzavod”

The plant has its own quality control
laboratory. The safety is monitored by
the microbiological laboratory.

The company enjoys its own techno-
logical know-how and recipes (beer,
kvass). The laboratory performs sam-
pling to determine the quality and
safety of beer. Sanitary control has
been implemented at all production
stages.

“PINO”

The plant laboratory was accredited
by the Federal Agency for Biochemi-
cal Regulation and Metrology.

Each type of beer has the relevant
technological guidelines complying
with the requirements of

GOST R.51174-98.

The laboratory personnel regularly
pass special training to upgrade their
skills.

“Heineken Breweries”

The Heineken Brewery subdivision
of the central laboratory based in
Saint-Petersburg has a research of-
fice which developed recipes for all
national brands of Heineken sold in
Russia.

The beer brand line was extended to
reach 12 in 2010.




«CnaBAHKa»

KoMnaHus nmeet cobcTBEHHbIe TEXHOOrnYe-
CKre 1 peuenTypHble pa3paboTkn. Hanpumep:
copTa Nnu1Ba, Bbinyckaemble no TY (texHnyeckne
ycnosus). B 2010 rogy BbinyuieHa ofHa HOBas
MapKa nvea.

«banTuka»

B CankT-leTepbypre gencreyet Nccnepnosa-
TenbCKknm LIeHTp, KOTopbI NPOBOAUT pa3pa-
6OTKY HOBbIX COPTOB NPOAYKLMN, aHANIN3 HO-
BbIX TEXHONIOMMYECKUX peLIeHNn, HOBbIX BUAOB
CblpbAl 1 MAaTEPUANOB, pa3paboTKy HOBbIX BU-
[OB UCMNbITaHUK, AeTallbHble NCCIefOBaHNA Ka-
4yeCTBa BblMyCKaeMon NpogyKLumn.

B 2010 rogy komnaHven BbinyLweHo 12 HOBbIX
copToB nuBa. pu BbiNycke HOBbIX COPTOB
NPVUMEHANNCb MHHOBALMOHHbIE BUAbI
MaTepranoB, CbipbA 1 CNOCcobbl ero NpPon3Boa-
CTBa, MIHHOBALMOHHbIE TEXHONOMNK, HaNPUMep,
[0paboTKa KynaXHbIX 1 GUNBTPALMOHHbIX
OTAENEHNI 3aBOLOB CUCTEMAMM [O3aLNN U
KOHTPONA [O3aLNN MHIPEANEHTOB, UCMOSb-
3yeMblX NP1 NPOn3BOACTBE HOBbIX COPTOB.

NMunBoBapeHHbIN 3aBog Mankonckum

Ha 3aBoge B 2010 rogy noctpoeHa n obopyao-
BaHa HOBasA NPON3BOACTBEHHAA nabopatopus,
B COCTaB KOTOPOW BXOAUT XUMMKO-MUKPOOMO-
norunyeckas nabopatopus No KOHTPOJIO KauecT-
Ba NpOAYyKUMM Ha BCEX dTanax Npon3BoACTBa.

Ha Kaxkablh COPT NMBa cneymanncTamm 3aBoja
pa3paboTaHbl peLenTypbl U TEXHONOrMYecKme
NHCTPYKLNN.

«CABMwunnep PYC»

Ha Kaxkgom npegnpuaTm KoMnaHum MMerTCa
COOCTBEHHbIE aKKpeauToBaHHble nabopaTopun
MO KOHTPOJIKO KauecTBa.

«TomcKoe nuBo»

B KOMnaHMM Ha OCHOBaHUM MAaPKETMHIOBbIX
MCCneaoBaHWin COCTABAETCA MJlaH pa3paboT-
KM HOBbIX COPTOB NPOAYKLMN C MOKa3aTenamu,
YUMTbIBAOLLMMU MOXKeNaHUA notTpebutenen.

“Slavyanka”

The company has its own techno-
logical know-how and recipes, for
example, types of beer produced as
per technical conditions (TU). Another
beer brand was issued in 2010.

“Baltika”

The Saint-Petersburg Research
Center creates new types of beers,
tests the new techniques, new types
of raw materials, develops new tests
and performs in-depth checks

of the quality of finished products.

The company launched twelve

new beer brands in 2010. These
types incorporated new materials,
feedstock and production
techniques, innovative technologies,
e.g. equipping of blending and
filtration installations with the
dosage and ingredient dosage
control systems used for the new
beer types.

Pivorarenniy zavod Maykopskiy
Anew production laboratory,
build and put into operation

in 2010, includes a chemical

and microbiological laboratory
responsible for controlling the
product quality at all production
stages.

Each type of beer has its own recipes
and technological instructions.

“SABMiller RUS”
Each enterprise has its own accred-
ited quality control laboratory.

“Tomskoe pivo”

The company carries out a marketing
research to prepare a plan for new
types of products aimed to meet the
expectations of the customers.




Bce copTa nvBa 1 KBaca, pa3nnBaemble Ha
OAO «Tomckoe nrBo», pa3paboTaHbl cneuma-
nncTamun 3aBopa.

B 2010 roay pa3paboTaHbl 1 BbiMyLLEHbI B Ce-
pUNHOE NPoun3BOACTBO HOBble COPTa NK1Ba:
«MpnaHacknin anb Lempok», «Pvkckoe dpup-
MeHHoey, «?Kurynésckoe GprpmeHHoe»,
«bonblwoe bapxaTHoey, «bonbluoe urynes-
CKOe», a TakXe KBac «bnarogen AomallHUNY.

All types of beer and kvass bottled by
0JSC “Tomskoye Pivo” have been cre-
ated by the plant’s specialists.

In 2010, the following new beers and
kvasses were launched: Irlandsky Ale
Shamrock, Rizhskoye Firmennoye,
Zhigulevskoye Firmennoye, Bolshoye
barkhatnoye, Bolshoye Zhigulevskoye
and Blagodey Domashniy kvass.

Hoeas kezosasa nuHuUA Ha
3a800e KOMNaHuu
«Tomckoe nugo».

New keg line at “Tomskoe Pivo”
factory.

B 2010 rogy 6bina npoponmkeHa paboTa ¢ 3Kc-
nepTom nuBoBapeHua 13 fepmaHum Xybep-
ToM AymHrepom. Llenbto paboTbl nBoBapa Ha
«ToMCKOM NuBe» BbINIO yBeNMYeHe CTONKOCTH
NnMBa C COXpaHeHeM BKYCOBbIX KauecTB.

B anpene-mae 2010 roga B popdacHom otae-
NEHNN YCTaHOBEHA CUCTEMA aBTOMATUYECKO-
ro KOMMYTUPOBAHMA MOTOKOB NBA Ha PO3MB
(knacTepHasa cnctema).

B vione 3anyueHa B 3Kcnnyatawumio HOBas Nn-
HWA 1Mo PO3/MBY N1Ba B Kern. MowwHoOCTb
nMHUN — 400 Ker B Yac, YTo NO3BOJNT YBENN-
4nTb 06 bEMbI MPON3BOACTBA PA3SIBHOMO
nrBa B Tpu pasa.

The company keeps cooperating with
the German brewer expert Hubert
Auinger. The target pursued by the
brewer in 2010 was to extend the life
of beer and retain the pallatability.

In April-May 2010, a cluster system
for automated distribution of beer
flows for bottling was installed in the
downstream production section.

A new beer tapping line with the ca-
pacity of 400 kegs per hour has been
commissioned in July. It allows the
plant to increase the output three
times.




«CbIKTbIBKapnmBo»

B TeueHve 2010 roga Ha npeanpuATUAN YCMeLwwHo pe-
LLANMCb BOMNPOChHI PaLNOHanNbHOro UCMNosib30BaHMA
PecypCoB, Tak»e NPOoBOAUINCL MEPONPUATIA MO
COBEpPLLEHCTBOBAHMIO TEXHOMNOMMK, CPeaCTB Mexa-
HM3aumMn 1 aBToMaTM3aLmMm NPon3BoOACTBa, CUCTEM
YrpaBieHNA 1 CHUXKEHWIO 3aTpaT O MUHUMYMa.

B 2010 rogy Hayanacb nosiHas 3ameHa 1 MofepHU3a-
uma obopynoBaHua. B uenax ysennyeHms obbeMos
NPOV3BOACTBA, NOBbILLEHNA KayecTBa NpoayKLUn
PEKOHCTPYMPOBaH KOMNPECCOPHbIN LieX, Nprobpe-
TeHbl HOBble CcenapaTopbl, HOBaA IMHNA PO3/Ba U
3TUKETUPOBOYHbIN annapart. Bo Bcex Liexax 3aBofa B
TeyeHue roga 6b110 yCTaHOBNEHO COBPEMEHHOE Bbl-
CoKoTexHonornyeckoe obopyanosaHue (nprobpe-
TeHO 060pyaOoBaHMA Ha 3,5 MiH pyb.), aKTUBHO BHe-
APANUCb HOBble TEXHONIOMMW Ha MPOV3BOACTBE.

B komMnaHm1 eCcTb NPON3BOACTBEHHAsA UCMbITATENb-
HaA nabopaTopus, MMetoLLaa CBUAETENBbCTBO 00
OLIEHKe COCTOSIHNA N3MEPEHII, U MUKPOOKonoru-
yeckas nabopatopuis, MMetoLLaA MNLEH3UIO Ha Pa-
60Ty C NaTOreHHbIMN MMKPOOPraHn3MamMu 3—4 rpyn-
Mbl MATOFE€HHOCT. Y KOMMaHWM eCTb CBOU COOCTBEH-
Hbl€ TEXHOJIOTUYECKME U PeLIenTyPHbIe Pa3paboTKu.

«CAH UnbeB»

Ha Bcex 3aBogax KOMMNaHWUM AENCTBYOT COBPEMEH-
Hble labopaTopuK No KOHTPOSIO KayecTBa. Komna-
HUA NMeeT COOCTBEHHbIE TEXHONOTNYECKNE 1 pe-
LlenTypHble pa3paboTKu.

«CTaBpononbCKN NMBOBapPEeHHbIN 3aBOA»

B npoun3BoaCcTBEHHDbIX TabopaTopusax Ha 3aBOAE Be-
AYTCA HAYYHO-MCCNeaoBaTeNbCKme paboTbl B LENAX
yNyuLleHUA KayecTBa NPOAYKUMM 1 pacLuMpPeHA
accopTMMeHTa.

CyLecTBYIOT MHHOBALWOHHbIE Pa3paboTKm, MPOBO-
AnMble coBmecTHO ¢ MITYTIIM (MockoBcKuin rocynap-
CTBEHHbIN YHUBEPCUTET NULLEBOM MPOMbILLIEHHOCTN)
N KOMNaHVen «<HoBOo3aMC», @ TakXe peLenTypHble
pa3paboTKy, He UMetoLLme aHanoros B Poccum n CHI.

B 2010 rogy komnaHua pa3paboTana 1 BbinycTuna
OJHY HOBYIO MapKy nusa.

“Siktivkarpivo”

The plant successfully addressed the
issues of rational use of resources and
implemented measures to upgrade the
technologies, increase automation and
minimize the costs during the year 2010.

Also, a replacement and refurbishment
of all facilities started. In order to aug-
ment the output and enhance the prod-
uct quality, the company redesigned

its compressor shop, purchased new
separators, a new tapping line and a
labeling machine. All shops of the plant
were reequipped with the new high—
tech machines (the equipment budget
reached 3.5mln rubles) and introduced
new production techniques.

The company has its own production
and testing laboratory with a Measure-
ment Conditions Certificate and a micro-
biological laboratory certified to work
with RG3 and RG4 pathogenic agents.
The company has its own technological
know-how and recipes.

“SUN InBev”

All company’s breweries ere equipped
with modern quality assurance labora-
tories. The company has its own techno-
logical know-how and recipes.

“Stavropolsky pivovarenny zavod”
The plant’s production laboratories
conduct research to enhance the prod-
ucts quality and extending the product
range.

The company pursues innovative re-
search engaging the Moscow State In-
stitute of Food Industry and Novozymes
Company, and develops new recipes
having no analogues in Russia and CIS.

One new beer type was developed and
issued in 2010.




Bl Mapkuposka

B cooTBETCTBUM C 3aKOHOAATENIbCTBOM

(TOCT P 51074-2003, TOCT P 51756 -2001,
CTO-76646294-001-2007, TOCT 10117.2-2001,
FOCT P 51174 -2009) nHdopMaLma o Npomn3Bo-
ouTene, o NPOAyKTe, 06 yCNOBUAX ero xpaHe-
HWA, O CPOKe rogHOCTU 1 AaTe NPOn3BOACTBa
pa3MeLLAeTCA Ha 3TUKETKaX NPoayKLUW.

KomnaHnm — yyacTHMKM oT4yeTa B fOOPOBOIb-
HOM NopAJKe pa3MeLLaloT Ha STUKETKAX Tene-
boHbI «TopAUnX NUHUIAY, «CNyK6 KauecTBa» 1
LAPYryo KOHTAKTHYI0 MHOpMaLmto Ana one-
PaTUBHOW CBA3U, @ TaKXKe MHOPMALINIO O TOM,
yto «[lpogaka nnea Ao 18 net 3anpeLyeHa»

nnu «Ypes3mepHoe ynotpebneHve nvmea BpeanTt
BaLLEMY 3[J0POBbIO».

«CbIKTbIBKaprnvBo»

B 2010 rogy 6b110 NPUHATO peLleHne 0 HaHece-
HUM Ha KOHTP3TUKETKY NuBa 3HakKa «[1pofaxa
nvBa 0o 18 net 3anpeLyeHa», a Takxe Hagnucm
0 Bpeae Ype3mepHoro ynoTpebneHus nmea.

«YUTUHCKNE Knounm»

MapKunpoBKa 1 ynakoBKa NMBa OCyLLEeCTBAAIOT-
CA B COOTBETCTBUMU C TpeboBaHMAMM

FOCT 51074-2003 «npofyKTbl NULLEBbIE»
«MHbopMauma ansa notpebuTens».

«CABMwunnep PYC»

Ha ynakoBKy nMBa HaHOCUTCA BCA Heobxoaum-
Maa NMHPopMaLmA B COOTBETCTBUN C TpeboBa-
HUAMM POCCUNCKOro 3aKoHodaTenbCcTga. [o-
NOSTHATENIbHO MOMELLAOTCA 3HaK «18+», NHPOP-
MauusA, NponaraHanpyoLwasa oTBETCTBEHHOe
ynotpebneHne ankorons, eCTb TakXe Jonon-
HUTenbHoe none: «4YpeamepHoe ynotpebneHune
aNIkorons BpeauT Ballemy 340POBbIO».

The law (GOST R 51074-2003, GOST R
51756-2001, STO-76646294-001-2007,
GOST 10117.2-2001, GOST R 51174-2009)
requires that the product labels bear
information about the producer, the
product, required storage conditions,
product life and date of production.

The report member companies add
on their initiative contact informa-
tion, including telephone numbersof
hotlines, quality assurance services,
etc. The labels bear statements “Sale
of beer to persons under 18 is prohib-
ited” or “Beer abuse results in harm to
your health.”

“Siktivkarpivo”

In 2010, a decision to apply a mark of
“Sale of beer to persons under 18 is
prohibited” and “Beer abuse brings
harm to your health” to the back label
was taken.

“Chitinskie klyuchy”

Marking and packing of beer is done
in accordance with the requirements
of GOST 51074-2003 “foodstuffs” in-
formation for consumers.

“SABMiller RUS”

The beer label bear all necessary in-
formation according to the law. We
also apply the “18+” mark, informa-
tion encouraging the responsible
beer consumption and an additional
window: “Beer abuse brings harm to
your health.”




«CeBepoypanbcKuil nuB3aBoa»

Ha 3TnkeTKy B nofiHOM o6 beme HaHOCUTCA MHPOP-
mMauua, npegycmotpeHHasa FOCT P 51074-2003.
JlONONHWTENBHO Ha KOMMAYOoK Oy TbINIKN HAaHO-
CATCA JaTa po3/MBa N CPOK FOAHOCTY, @ TakxKe
LUTPUX-KOA,

«MNHO»

MapKknpoBKa npoayKuum nposegeHa B COOT-
BeTCTBUM C TpeboBaHusamn FOCT P 51074 -2003.
TpaHcnopTHbIe yrakoBKY AOMOMHUTENIbHO Map-
KUPYIOTCA WTPUX-KOAOM. HaHOCUTCA AONONHN-
TenbHasa nHGOpPMaL A NpeaynpexxaaloLwLero u
peKnamMHOro xapakrepa.

«CAH NubeB»

NHdopmaLma Ha ynakoBKY HAHOCUTCA B COOT-
BeTcTBUM C TOCT «MHpopmaums onsa notpebu-
Tena». Kpome Toro, B paMmkax NnpuHLMNOB CaMo-
perynmpoBaHnA KOMMNaHNA HAHOCUT Ha STUKET-
K1 CBOEN NPoayKumn npeaynpexaatoLLyto Hag-
nncb: «YpesmepHoe ynotpebneHve nruea Bpe-
ANT BalleMy 340POBbIOY.

NMuBoBapeHHbIN 3aBog Mankonckum

Ha ynakoBke BbinyckaemMoW 3aBOA40OM NPOAyK-
L1M HaxoamnTcsa obAasaTenbHaa MHGOPMaALUA:
HaMeHOBaHMe TOBapa, COAEPKaHMe afikorons,
NPON3BOANTENb, TOBAPHbIN 3HaK MNPOon3BoOaU-
TenA, CoCTaB NMBa, 06beM YNAKOBKM, NULLEBasA
LEeHHOCTb, AlaTa po3nu1Ba, cpok rogHoctn, MOCT,
3HaK cepTUdUKaLmn.

«Tomckoe nnBo»

B cBOEen geAatrenbHOCTN NO MapKNPOBKe

nMBa KOMMaHUA onupaeTca Ha obA3aTenbHble
TpeboBaHNA — B NepBYyio oyepeb

FOCT P 51074-2003, atakxe NOCT P 51756-2001;
TY 2297-002-45440825-07; CTO-76646294—
001-2007; TOCT 10117.2-2001.

“Severouralsky pivzavod”

The label bears all information re-
quired by GOST R 51074-2003. in addi-
tion, the date of bottling, best before
date and a bar code are placed on the
bottle cap.

“PINO”

The products are marked in accor-
dance with GOST R 51074-2003. trans-
port package are additionally bar
coded. Apart from this, the package
has warning and advertizing state-
ments.

“SUN InBev”

The information placed on the pack-
age corresponds to GOST Information
for consumers. In addition, the com-
pany following the self-regulation
principles, puts a warning statement
“Beer abuse brings harm to your
health” on the labels of its products.

Pivorarenniy zavod Maykopskiy
The package produced by the plant
bears the mandatory information:
product name, alcohol content, man-
ufacturer, manufacturer’s trademark,
composition, volume of package, nu-
tritional value, date of tapping, best
before date, GOST, certification mark.

“Tomskoe pivo”

In labeling, the company adheres to the
mandatory requirements. First of all,
GOST R 51074-2003, GOST R 51756-
2001; TU 2297-002-45440825-07;
STO-76646294-001-2007;

GOST 10117.2-2001.




«O6vepgnHeHHble MnBoBapHN XelHeKeH»
MapKunpoBKa 1 yrakoBKa NBa OCYLLECTBAAIOTCA B
COOTBETCTBUM C HaLUMOHAIbHbIMU TpeboBaHUSAMM
POCCMINCKOro 3aKoHoAaTeNnbCcTBa. Hannume o6s3a-
TeNbHOM NHPOPMaLMM NPU MAPKUPOBKE Kaxkaom
NoTPebuTeNnbCKOM eanHMLbl 06ecneyrBaeTca co
CTOPOHbBI OTAEeNa KauecTBa W lopnanyeckoro otae-
Na KOMMaHUW.

C 2010 r. koMmnaHuA [OOPOBONBHO Pa3MeLLaeT Ha
3TUKETKaX CBOeW NpoayKumm npegynpeauTesb-
HYI0 HaAMMCb O YpPE3MEPHOM YNoTpebneHnn NBa,
a TaKXKe 3HaYOoK «18+» C MHPOpPMaLMeN O TOM, YTO
NnpoAaa N1MBa HeCoBepLUEHHONETHUM 3arpeLleHa.

«banTuka»

C 16 noHA 2010 roga KOMNaHUA B LO6POBONBHOM
nopAgKe Hayasa HAaHOCUTb Ha YNaKOBKY CBOEN
NPOAYKLUMN HaAMNC, NpegynpeKaatoLLyto O Bpe-
[ie upeamepHoro notpebneHna nuea. Po3nue nvBea
B Tapy C HOBOW 3TUKETKOW BeeTCA Ha BCeX NPOou3-
BOACTBEHHbIX NioWaaKkax KomnaHmn. Hagnuco
3aHMMaeT He meHee 10% nnowaamn STUKETKN Ha

Oy TbinKe NN 6OKOBOW NOBEPXHOCTM aNlOMUHKE-
BOW GaHKM 1 COAEPXNT NpeaynpexaeHue o Bpeae
ype3smepHoro notpebneHna NuBa u 3Hak «llocne
18 — lNpopgarka nnBa HecoBepPLLUEHHONETHUM
3anpeLyeHay, pa3paboTaHHbIN 1 YyTBEPXKAEHHDIV
Co030M POCCUNCKIMX MMBOBAPOB.

B (O6parHan CBA3b

O6paTtHasa cBA3b C NnoTpebnTenamm CTUMmynmpyet
NMNBOBAPEHHbIE KOMMAHUM K POCTY 1 COBEpLUEH-
CTBOBaHWIO. [MMBOBapeHHbIN BU3HEC CTPEMNT-

cA ObITb MAaKCMMasbHO OTKPbITbIM 1 BCEraa rotos
ycnblwaTb noTpebuTtens. na 3Toro y Bcex KoM-
NMaHNN Ha caTax OTKPbITbl «ropAYne IMHNWY, pa-
60TaloT KONM-LEeHTPbI, BCErAa MOXKHO 06paTUTbCA
NPAMO Ha NpeanpuaTue ¢ npeTeH3nen. Komna-
HWW Y4aCcTo MPOBOAAT NPOMO-aKLMK, ONPOChI,
3KCKYPCUX Ha NPON3BOACTBO, BCerga rotosbl

K Ananory.

“Heineken Breweries”

Marking and packing of beer in accor-
dance with the Russian national law. The
quality assurance department and the
law department are responsible

for checking the information put on the
labels.

Since 2010, the company has been vol-
untarily placing a warning statement
relating to the beer abuse and a “18+"
mark adding a notice about the ban to
sell beer to under-18s.

“Baltika”

Since 16 June 2010, the company has
been placing an additional statement
warning about the harm done by beer
abuse on the beer labels. The new

label is applied to all beer package types
at all production facilities. The statement
occupies at least 10% of the space of the
bottle label or side surface of the

can and contains a warning about the
harm done by beer abuse and a mark
“Apres- 18 — Sale of beer to persons
under 18 is prohibited”, developed

and approved by the Russian Brewers
Union.

Feedback from consumers encourages
the breweries to grow and improve. The
beer brewing business strives to be as
transparent as possible and is always
ready to listen to and hear the consumer.
For this purpose, all companies opened
hotlines, call centers. People may send
their claims directly to the plant. The
breweries arrange regular promo-actions,
tours around the production facilities and
are always open for the dialogue.




«KopcakoBcKui1 3aBoj nnBa N HaANMUTKOB
«CeBepHana 3Be3pa»

bnaropaps obpaTHOM CBA3M C NoTpebutTenamm
(«ropAYaa NMHMAY, ONPOCHI) KOMMAHUK YAa-
NOCb BbIACHUTb, YTO HEJOBOJIbCTBO KaYeCTBOM
NpoAyKLUUmn ABNNOCH CIeACTBUEM HENpPaBUIb-
HOro ee XpaHeHnA B TOProebix Toukax. C py-
KOBOAUTENAMM STUX NPeANPUATAN TOProBn
ObInM NpoBeAeHbl pa3bACHUTENbHbIE becepbl.

B pe3synbrate nccnegosaHuin, npoBegeHHbIX
KOMMAHWEN C LEeNblo OLEHKWN CTEMEH yao-
BIETBOPEHHOCTUN NOTPebuTeNen KayeCcTBOM
BbIMyCKaeMoW NpoayKLuuun, 6bi510 BbISIBNEHO,
YTO NPOAYKLMEN KOMMAHWUN YOOBIETBOPEHO
6onbluee yncno notpebutenen, uem B 2009
rogy. 7O TakXXe NoATBepKAaeT He3aBUCUMOe
nccnegoBaHue, nposegeHHoe 000 «CraTak-
CrnepT» B paMKax KOHKypca «HauoHanbHbIn
3HaK KayecTBa.

«CbIKTbIBKapnmnBo»

KomnaHua perynapHo npoBoguT onpochl rno-
TpebuTenen No KayecTBy NPOAYKLMN, aHKETU-
pOBaHMe, MOHUTOPWHT, pUTenn-ayanT, TeCcTu-
pOBaHMe, KayeCTBeHHble UCCejoBaHA:
boKyc-rpynnbl, rMyOUHHbIE NHTEPBbIO, IKC-
nepTHble onpocbl. CneymanmcTbl KOMAAHUK
NPVHUMAIOT yyacTue B opraHusyembix CMU
ANCKYCCUOHHBIX CTOMAX, «rOPAYNX MTNHUAX
KauecTBa», BUaeo- n NHtepHeT-npecc-
KOH}epeHLuMsX.

Ha canTe npeanpuATnA pasmeLleH onpo-
CHbIM INCT C BONpocamn 06 yoBNeTBOPEHHO-
cTn notpebutenen. B 2010 roay BBeaeHbl HO-
Bble pybpukn — «lNokynatenam» n «flopayan
NVHNA KayecTBax. JTlobon nocetTuTenb MoxeT
OCTaBUTb CBOW BONPOC 1 NOSYyUYNUTb KOMMEH-
Tapun cneymanmcToB KOMMaHUN.

Lienb npoBoanMbIX MEPONPUATAN — MAKCU-
ManbHaa MHPOPMALMOHHAA OTKPbITOCTb ANA
NMoKynaTenen, usyyeHme 1 aHanms notpebu-
TeNbCKOro crpoca.

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

The feedback from consumers (hotline,
questionnaires) helped the company

to find out that the dissatisfaction with
the quality of the products was caused
by the improper storage conditions at
the points of sale. The directors of trade
companies have been educated about
the proper storage conditions.

The study performed by the company
to assess the degree of satisfaction of
consumers with the product quality
showed that the number of consumers
who liked the product grew in compari-
son with that of the year 2009. this was
confirmed by the independent study
undertaken by LLC “Statexpert” within
the framework of National Quality Mark
Competition.

“Siktivkarpivo”

The company holds regular opinion
polls relating to the product quality,
interviews, monitoring, retail audit,
tests, quality research: focus groups,
depth interviews, expert polls.
Company specialists take part in
discussion tables, quality hotlines,
video- and Internet-conferences
organized by the mass media.

The company’s website offers a
checklist of questions relating to the
satisfaction of consumers. In 2010, new
sections — “For Buyers” and “Quality
Hotline” — were added. Any visitor

may leave his question and receive
comments of our specialists.

The aim of these actions is to reach
the maximum openness to buyers,

a study and analysis of the consumer
demand.




Mo pe3ynbratam 0OpaTHOM CBA3M OblIM CAENAHDI
BbIBOAbI O TOM, 3aHTEPECOBaHbI v NoTpebuTe-
NN B HOBbIX MPOAYKTAX, UHTEPECHbI S UM HOBbIW
BKYC, HOBas ynakoBKa. [103TOMy Ha pbIHOK Obinn
BblBEAEHbI HOBble COpTa Oy TUANPOBAHHOIO KBa-
ca «MatpeHa» 1 «Pycckas OKpoLleyka» CO CPOKOM
XpaHeHna 90 CyTOK, a Tak»Ke HOBbIN COPT pPa3sfvB-
HOro HemacTepU30BaHHOIO CBETIONO NUBA
«HoBorogHee».

[o pe3ynbratam NccnefoBaHnii, NPOBOAEHHbIX B
TeyeHume 2010 roaa, MOXKHO caenaTb BbIBOAbI O NO-
BblLUEHWW CTeneHn yA0BAeTBOPEHHOCTY (Mo CpaB-
HeHuto ¢ 2009 rogom) NpoayKumen KOMMnaHun.

«CTaBpononbCKNil NMBOBapeHHbIN 3aBOA»

B KomnaHum obpaTtHan cBA3b C NoTpebuTenem
OCYLLEeCTBNIAETCA Yepe3 KOprnopaTHBHbIN CalT.
Cant — www.stavpivo.ru — 3To roilocoBaHue B
MHTepHeTe, 0T3bIBbl NOTPebUTENEN O NPOAYKLMUN
No NeKTPOHHOWM nouTe. [IpoBOANTCA NOCTOAHHAA
paboTa C NOKynaTensamMmn No KOHTaKTHbIM Tenedo-
HaM, MPVHMMAIOTCA X NOXKeaHMA N0 KayecTBy

npoayKumu.

«MAHO»

Ob6paTHadA cBA3b € NOTPebUTENAMM OCyLLECTBNA-
eTCs NoCpeaCcTBOM n3aaHuns «Balua razeta»: 06b-
asnaetca mecay 3A0 «[1MHO», B TeueHne KOTOpo-
ro notpebuten 3agatoT NHTepPeCyoLne nx Bo-
NPOCbI creumnanicTam npeanpuaTna. B koHue
Kaxkaon Hepenv MecsAla B Homepe nybnmkyoT-
CA Hanbonee YacTo 3agaBaemMble BONPOChI 1 OTBE-
Tbl HA HUX. Ha canTe KOMNaHWW yKa3aHbl agpeca
3NEeKTPOHHON NOYTbI BeAyLMX CNeynanmncToB, KO-
TOPbIM 3aal0TCA NHTepecytoLme BOMpPOChl.

[No pe3ynbraTtam NPOBOAVMbBIX MAPKETUHIOBbIX
nccnepoBaHuin oceHbto 2010 roaa Obin BbIABNEHO
MOBbILLEHME NPOLEHTa YAOBIETBOPEHHOCTM MO-
Tpebutenen NpoayKUMen KOMNaHUM NO CPaBHe-
Huto ¢ 2009 rogom ¢ 91% no 94% CoOOTBETCTBEHHO.

The feedback brought the company
to the conclusion about the degree
of consumers’ interest in the new
products, the new taste and package.
New types of bottled 90-day kvass
Matrena and Russkaia Okroshhechka
and light unpasteurized draught
beer Novogodnee were launched

to the market.

The 2010 research demonstrates the
growth of the degree of satisfaction
(as compared to 2009) with the
company'’s products.

“Stavropolsky pivovarenny zavod”
The company receives the feedback
from consumers via its website.

The website www.stavpivo.ru

offers consumers online voting

and sending comments by e-mail.
Contact telephone lines are actively
used to get buyers’ wishes regarding
the quality of products.

IIPINO"

The feedback from consumers

is ensured via Vasha Gazeta
newspaper: during the month of
CJSC “Pino”, consumers may ask their
questions to the company’s experts.
The answers to the most frequently
asked questions are published at the
end of the week. Consumers may
use e-mails provided on the
corporate website to send their
questions to the company.

The marketing research held in
autumn 2010, showed the increase
of the degree of satisfaction from
to 94% from 91% in 2009.




«CAH UnbeB»

HencTBytowan B KOMMNaHUM KpyrnocyToyHas «fo-
pAYanA NMHMA KayecTBa» NO3BOMIAET ONepaTVBHO
pearnpoBaTtb Ha NPeAIOKEHNA 1 »anobbl noTpe-
6utenen. Miupopmauus, cobpaHHaa nocpeacTBOM
«[opAven NNHNNY, exXxeHEBHO aHaNN3pPyeTcaA Co-
TPYAHVKaMM yNpaBieHna KayecTBa N UCMOofb3y-
eTcAa gnsa GopMMpoBaHNA NPeaSIOXKEHNI NO COo-
BEPLLUEHCTBOBAHUIO MPOAYKTA M YNYULLEHNIO €ro
KauecTBa. 3a nepmog GyHKUNOHUPOBaHMA «[o-
pAYeN NMMHUW KayeCTBa» B KOMMAHWUIO MOCTYNUO
6onee 525 TbIC. BOMPOCOB, M Ha KaXKAbll BOMPOC
Obln1 aH OTBET.

«O6beanHeHHble NMnBoBapHN XellHeKeH»

Bce obpalueHna no KauecTBy NpoayKLuUn oTcre-
XMBaeT OTAeN KOHTPOJIA KauecTBa KOMMNaHUK €
nocnegytoLen NPoBepPKOK BbiryckaemMom NpoayK-
umm. Mo Kaxkgomy BO3HMKaroLeMy Bonpocy (npe-
TeH3u1K) co3gaeTca paboyas rpynna c npueneyve-
H/YeM CneLmanncToB COOTBETCTBYHIOLWMX NPOdU-
nem, NpoBoANTCA aHanm3 obpalleHun noTpedbuTte-
NA 1 B Cly4yae nx 060CHOBAHHOCTM NpeanpUHNMa-
0TCA COOTBETCTBYIOLLME MEPbI, O KOTOPbIX UHOP-
MUpYyeTCA noTpebuTens.

«banTuka»

KomnaHua ctpeMunTca 6bITb MaKCUManbHO OT-
KPbITOWN: HA STUKETKY, MOMUMO CTaHAAPTHOW WH-
dbopmauunm, HaHoCUTCA TenedoH «ropAaYven nn-
HUW» KOMMAHWK, MO KOTOPOMY MO>KHO BbICKa-
3aTb CBOE MHEHME, a TaK»Ke 3anncaTbCA Ha JKC-
KypCuIo.

B koMnaHuM HanaeHo HGOPMMPOBAHMNE NPO-
[,aBLIOB TOProBbIX TOUEK O paboTe «ropAven nn-
HW», MO3BOHMB Ha KOTOPYIO NOTPebuTesib CMo-
XeT NoNyyYnTb BCIO HEOOXOAMMYO HPOPMaLIIO
0 paboTe KOMMaHWK, a TaKXe 3afaTb BOMPOC O
npoayKTax KomnaHuu. [1na npoaaBLOB pa3pa-
60TaHa cneumanbHasa NamATKa 0 nopsaake pabo-
Tbl C NOTPEOUTENAMM, Y KOTOPbIX BO3HMKIIN BO-
NPOChI K KAYeCTBY NPOAYKLMN KOMMAHUN.

Brnarogapsa ncnonb3oBaHMO Pa3NINYHbIX KaHa-
NoB 06paTHOWM CBA3M C NoTpebutenammn («rops-
yas NIMHNSA», KONN-LUeHTp, popma obpaTHOM

“SUN InBev”

The 24-hour hotline ensures quick re-
sponse to the proposals and claims of
the consumers. The information gath-
ered via the hotline, is analyzed by the
quality experts on a day by day basis
and used to prepare proposals for im-
proving the product and enhancing its
quality. Since the start, the hotline re-
ceived more than 525 thousand ques-
tions, and each question was answered.

“Heineken Breweries”

All messages regarding the quality of
products are processed by the qual-
ity department which then checks the
product output. To address each claim,
a working group is created engaging
relevant specialists, the consumers
claims are analyzed and, if they prove
sound, the corrective measures are
taken and the consumer is made aware
of them.

“Baltika”

The company strives to be as open as
possible: the label, apart from standard
information, bears the Company hot-
line telephone number, which you can
be used to express your opinion or sign
up for an awareness tour.

The company has a system of inform-
ing the salesmen at sale points about
the hotline for consumers which may
be used by them to get all necessary
information about the company’s op-
eration and ask a question about the
company’s products. There is a special
guide for salesmen training how to
handle the buyers who have questions
about the quality of the company’s
products.

Various channels for consumer feed-
back (hotline, call center, feedback
form at the corporate website) helps




CBA3M Ha KoprnopaTuBHOM Beb-caiTe), B KOmMna-
HUW HanaeHa paboTa ¢ obpalyeHnaAMM noTpe-
6uTenen. Jllobor o6paTNBLINICA B KOMMNAHMIO

noTpebuTenb NonyyaeT OTBET Ha CBOW BOMPOC.

Ha perynapHoin ocHoBe NpoBOAATCA UCCNEeRo-
BaHWSA MO OLIeHKe MHeHWA noTpebuTtenel (B Tom
yncne 6peHa-TPEKMHI MapOK NBA N TECTUPOBA-
HVe NpeanoYTeHN No yrnakoBke). [laHHble, nony-
YeHHble B pe3ynbTaTe 00paTHOM CBA3U, YUNTbIBaA-
0TCA NP peann3aLmn HOBbIX NPOEKTOB: OOHOB-
NIEHNN aCCOPTUMEHTA, BbIMyCKe HOBbIX MPOAYK-
TOB, BHEAPEHNM NHHOBALIMI B YMAKOBKY.

NMuBoBapeHHbIN 3aBog Mankonckumn
bnaropgapa obpaTHOI CBA3M C NOTpebutTenamm
Obl BbISABNIEH 1 YCTPaHEH pAJ HELOCTAaTKOB B
paboTe 060pyaoBaHNSA, B MOPAAKE SKCNyaTa-
L1 060POTHON Tapbl.

«Tomckoe nnBo»

OCHOBHbIM UHCTPYMEHTOM OB6paTHOWM CBA3M C MO-
TpebnTenamn ABNAETCA KOPNOPATUBHDIN CalT, B
YaCcTHOCTWY, pasgenbl «fopAYan NMHUA KayecTBay,
«KoHTakTbI» 1 «Qopymy. Jllobol noceTnTens can-
Ta MOXeT 3aaTb CBOW BOMPOC rMaBHOMY NNBO-
Bapy 1 B TPEXAHEBHbIV CPOK NOYUNTb pa3Bep-
HYTbIl OTBET Ha MHTEPECYIOLLYIO ero Temy.

B cnyuae nonyyeHus HeratuBHoM MHpopma-
LMW O KauecTBe NPoAyKUUN UK APYrnxX acnek-
Tax NPOBOANTCA CNyXebHoe paccnefoBaHme,
pe3ynbTaTbl KOTOPOro AOBOAATCA 4O BCEX 3aUH-
TepecoBaHHbIX CTOPOH. MNoTpebutenu, Kotopble
MOMOIIN BbISABUTb TO U1 MHOE HapYLLEHWNE,

K NprMepy, CO CTOPOHbI TOProBbIX OpraHn3aLui,
MOOLLPSIOTCA.

B 2010 rogy KomnaHws, K CoXkaneHunto, Heo4HO-
KPaTHO CTanKmBanacb C UCrnosib30BaHNEM Nop-
AelbHbIX TOProBbIX MAaPOK, C MPOABNEHNAMU He-
AobOpoCcoBeCTHOM KOHKYpeHUmK. Bo Bcex cnyyasnx
paccblIaloTCA NMCbMa NPON3BOANTENAM C NPOCb-
6o 06 ycTpaHeHWM HapyweHui. B cnyuyae, ecnn
NMpaBOHapyLLeHNe He NpeKpaLleHo, cCoCcTaBAeT-
cA obpalleHrie B MPaBOOXPaHUTESbHble OpraHbl.

the company effectively process the
questions. Each asker gets the answer
from the Company.

The company carries out regular
assessments of consumer opinion
(including beer brand-tracking and
testing of packaging preferences).
The data delivered by the feedback
are incorporated in the new projects:
extension of the product range,
launch of new products, introduction
of innovations into packaging.

Pivorarenniy zavod Maykopskiy

The feedback helped the company
identify and eliminate a number of
shortcomings in the work of equip-
ment and use of empties.

“Tomskoe pivo”

The major instrument of consumer
feedback is the corporate website,

in particular, Quality Hotline,
Contacts and Forum sections. Any
visitor to the website can ask his
question to the chief brewer and will
surely get a detailed answer within
three days.

When negative information regard-
ing the quality or other aspects is
received, the company initiates an
internal inquiry, the results of which
are communicated too all stakehold-
ers. Consumers who helped identify
a breach, for instance, on the part of
trade organizations, are awarded.

Unfortunately, in 2010, the company
faced the problem of counterfeit beer
brands and unfair competition. In all
cases letters are sent to directors of
such company requesting to elimi-
nate breaches. If the breach persist,

a legal suit is initiated.




Bl Harpazabi 3a Ka4eCTBO

B 2010 rogy KOmMnaHum — y4yacTHUKN OT4YeTa
nonyunnu 131 Harpapgy 3a KauyecTBo

npoayKunu:
OAO «CbIKTbIBKapnnBo» — 7 Harpag

OAO «CTaBpOnonbCKnin MMBOBAPEHHbIV
3aBoa» — 12 Harpag

OAO «[leka» — 4 Harpagbl

OAO «BAatnu» — 1 Harpaga

00O «[lMnB3aBog» — 2 Harpagpbl

3A0 «MnTnHCKne Knoum» — 14 Harpag

00O «lMnBoBapeHHasa KOMMNaHWA
HALLIE MNBO» — 1 Harpaga

OAO «Yebokcapckasa NMBOBAPEHHasn
dupma «byket YyBawmm» — 19 Harpag

OAO «Tomckoe nnuBo» — 11 Harpapg,
000 «CAbMunnep PYC» — 4 Harpagpbl

00O «MKI» NrBoBapeHHbIN 3aBOA
«Mankonckmnm» — 8 Harpag,

3A0 «[pnasosckas baBapua» — 6 Harpag

OAO «[lnBoBapeHHasA KOMMNaHWA
«bantnka» — 32 Harpagpbl

000 «O6beamnHeHHble NnBoOBapHU
XenHeKeH» — 2 Harpagbl

3A0 «KopcakoBCKMiN 3aBOA, NBA 1 HANUTKOB
«CeBepHasn 3Be3ga» — 8 Harpag

In 2010, report member companies
received 131 awards for products
quality.

“Siktivkarpivo” — 7 awards

“Stavropolsky pivovarenny
zavod” — 12 awards

“Deka” — 4 awards

“Vyatich” — 1 award

“Pivzavod” — 2 awards
“Chitinskie klyuchy” — 14 awards.

“NASHE PIVO Brewing
Company” — 1 award

“Cheboksary Brewery Firm
“Buket Chuvashii” — 19 awards

“Tomskoe pivo” — 11 awards
“SABMiller RUS” — 4 awards

“MPK” Maykopskiy Pivorarenniy
Zavod — 8 awards

“Priazovskaya Bavaria” — 6 awards

“Pivovarennaya kompaniya
“Baltika” — 32 awards

“Heineken Breweries” —
2 awards

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda” — 8 awards




Kynbrypa n 0OTBeTCTBEHHOE
nmoTrpednexHune nuea

Culture and Responsible
Consumption of Beer

[IpepoTBpameHne MpoAaXun MMBa HECOBEPUIEHHOIETHUM.
[IpoexT «Ilocne 18!»

Kynbrypa norpebnenus nmsa




Poccuinckne nuBoBapbl pa3aenaiT 03aboyer-
HOCTb OOLLECTBEHHOCTM CUTYaLMEN Ha afiIKo-
rofIbHOM pPbIHKe CTpaHbl, KOTopas TpebyeT pe-
aNbHbIX JeNCTBUI, HanpaB/IeHHbIX Ha CHU-
XeHue ypoBHsA noTpebneHus ankoronsa. Mpwu
3TOM [OOUTbCA Pe3yNbTaTOB MOXKHO HE HOBbI-
MM 3anpeTamu 1 OrpaHNYEeHNAMM, 8 COBMECT-
HbIMW YCUAVAMN BacTy, busHeca n obLecTBa,
HanpaBfIeHHbIMWN Ha Pa3BUTNE OTBETCTBEHHO-
ro notpebneHns. BaXkHbIl LWar B TOM Hanpas-
NeHUn — roTOBHOCTb OTPAC/IM K camoperynu-
POBaHMIO.

The Russian Brewers share the public
concern with is set in the edition on the
national market of alcohol, which calls
for practical action in order to reduce
alcohol consumption. Results can be
achieved not through new bands and
restrictions, but through joint efforts of
the government, business and public in
order to promote responsible consump-
tion. The industry’s readiness for self-
regulation is an important step in the
direction.

B mapme 2010 200a pocculickue nusoeapbi npuHanu Kodekc kommepyeckux

KOMMYHuUKayud.

In March 2010, the Russian Brewers have adopted the Commercial

Communication Code.

NMnBoBapeHHasa oTpacsb Poccum nogunHseTcs
npaBunam Kogekca 4yecTy poCCUNCKUX
NMMBOBAPOB. B ero oCHoBE NeXNUT NPUHLMM
CcaMOperynMpoBaHnA NMBOBAPEHHON OTpac-
NN B TaKNX KJIOYEBbIX acreKTax BeaeHuns
6Uu3Heca, Kak NPon3BOACTBO, KAYeCTBO U NpPO-
[la>ka MyBa, OTHOLIEHMA C NOTpebuTenamu.

B mapTte 2010 roga poccmnckmne nMBoBapbl
NPUHANN KogeKkc KoMMepueCKUx KOMMYHMKa-
LM, KOTOPbIN YCTaHaBNMBaET pAL JOMNONMHN-
TeNbHbIX OrPaHNYEHNIN HA NPOABUMXKEHNE

N peKknamy nvea 1 HarnnTKoB, U3roTas/vBae-
MbIX Ha ero ocHoBe. B gokymeHTe chopmynu-
pPOBaHbl CyLecTBYOLWNE U NepCrneKTUBHbIe
noaxofAbl MMBOBAPOB B 06/1aCTX peKiambl.

[NomMnmMo nonokeHuin, KacarLwmxca orpaHmnye-
HUI, NPefyCMOTPEHHbIX AeNCTBYIOLWNM
3akoHom «O pekname», Kogekc HaknaabiBaeT
AOMONHUTENIbHbIE OrPAHNYEHMNA HA PEeKNaM-
Hble U KOMMepUyecKre KOMMYHMKaum KoMmna-
HUM (HaNpuMep, He MNO3ULNOHNPOBATb BbICO-
Kyl KpenocTb NnrBa B KauecTBe MNO3UTUBHOM
XapaKTepPUCTUKN Kakoro-nnbo bpeHaa,

The Russian brewing industry is guided
by the rules stated in the Code of Honor
of Russian Brewers that is based on the
principle of self-regulation of the brew-
ing industry in such key business assets
as manufacturing, quality control and re-
tailing of beer, and consumer relations.

In March 2010, the Russian Brewers have
adopted the Commercial Communica-
tion Code which establishes a series of
additional restrictions on promotion and
advertising of beer and beer-based bev-
erages. The document has phrased ex-
isting and prospective approaches to be
practiced by the Brewers in promotion
and advertising.

In addition to the provisions that refer
to the restrictions effective under the
“Advertising” federal act, the Code also
imposes voluntary restrictions on corpo-
rate advertising and commercial com-
munications. For example, our
companies do




He yTBepXAaTb, UTO ynoTpebneHne nmea

C HU3KUM cofiepXaHeM ankorosa nomoraeT
n3bexxaTb Ype3mMepHOro noTpebneHuns,

He 1CMosIb30BaTb B peKlame MOJIOAEXHbI
»KaproH, KOHTPONMPOBAaTb NPOAAXKY NUBa

Ha MacCOBbIX MepPONPUATUAX).

MNpepoTBpaLleHne notTpebneHna Nnnea
MONOAEXbIO B BO3pacTe Ao 18 neT — 370 06-
WaA coumranbHaAa 3afaya, B peLleHnmn KoTo-
PO JOSMKHbI y4acTBOBaTb BCe — rocygap-
CTBO, NPON3BOANTENM, TOPrOBble CeTu, obLe-
CTBO B Uefiom. [TnBoBapbl CBOK POsib BUAAT B
TOM, YTOObI COAENCTBOBATbL pPeannsaunmn 3ako-
HOAATesIbHOro 3anpeTa Ha NPoAaXy N1Ba He-
coBepLueHHoNeTHMM. CanTbl BCEX KOMMAHWUN
N CaNTbl BCEX TOPrOBbIX MAapOK KOMMaHMN MO-
ryT nocewaTb TONbKO N0AgW, NOATBEpAMBLINE
CBOE COBepLUEHHONeTHe.

Buauwb nogpoCTOK

not position strength of beer as a positive
characteristic of any brand, or allege that
choice of low-alcohol beer can help avoid
overconsumption; our companies refrain
from the use of teenager slang in advertis-
ing, and undertake to control sales of beer
at public events.

Preventing consumption of beer among
young people under 18 years of age is

a shared public objective that needs
contributions from all parties: the gov-
ernment, manufacturers, retailers, and
general public. The Brewers perceive
their role in assistance to enforce the
legal ban on sales of beer to underage
consumers. Corporate websites of all our
companies, and websites of all our beer
brands can only be visited by individuals
who confirm their age.
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NHpopmayuoHHas npoepamma MB/] Poccuu no npe-
domepauyeHuto HapyuieHul 8 cghepe mopzosesiu 8 om-
HoWeHUU HecogepuleHHOIeMmHuUX
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Lowan porsmld Crms N poutiEnEnEA
MeDo-Semnenransinh NpagyELHA

The Ministry of Internal Affairs informational program
to prevent maintenance of offenses in sphere of trade
concerning minors




C 2006 roga komnaHun-uneHbl Coto3a peanu-
3yloT npoekT «llocne 18 — Npogaka nnBa He-
COBepLUeHHONeTHUM 3anpeLleHa». B 2010 ro-
Ay npogomkmnnacb peanmnsauma npoekta Cotosa
nrueoBapoB «EcTb 187 NoaTBepaun!», HanpasBneHx-
HOroO Ha OpraHM3aLmo 06LLECTBEHHOIO KOHTPO-
nA 3a cobnogeHnem 3akoHogaTelbHOro 3anpe-
Ta Ha NpoJaxy NMBa HeCcoBepLUEHHONETHUM.

Since 2006: the members of the
Brewers Union have been imple-
menting a project: “18+: No Beer
Sales to Minors”. In 2010, we con-
tinued our project “Are You 18?
Confirm!”, to organize public enforce-
ment of the legal ban on sales of
beer to underage consumers.

Komnaruu — uneHoi Coro3a pocculicKux nueoeapoe nponazaHoupyom
ymepeHHOe U omeemcmeeHHoe hompe6eHue nuea.

Companies - memebers of the Union of Russian Brewers promote
moderate and responsable consumption of beer.

MHorve nMBoBapeHHble KOMMaHWUN peannsyioT
o6LLecTBEHHbIE NPOEKTbI. VX yyacTHMKM —

3T0 6puragbl O6POBONbLEB, COCTOALLME U3 CO-
TPYAHNKOB KOoMMaHuw, npeacrasutenen CMU,
OpPraHoB BNacTN N OOLLECTBEHHbIX OpraHn3a-
L. lobpoBonbLbl NPOBOAAT penabl No Top-
roBbIM NPeANPUATUAM U HaNOMMHAIOT NPOAAB-
LlaM O 3aKOHe, 3anpeLlaloLiem Npoaaxy nmea
nruam monoxe 18 ner.

KomnaHum-uneHbl Coto3a poCCMNCKUX MNBO-
BapOB MponaraHAnpyoT yMepeHHoe 1 OTBET-
CcTBeHHoe noTpebnerHuve nuea. C 1 uona 2010
rofa BbIMycK NpPoAyKUun C npegynpexaato-
Len Hagnncbio o0 Bpede YpesmMepHoro yno-
TpebneHns NMBa Ha yNakoBKe Havyanau MHOrune
KoMmnaHun-yneHbl Coro3a poCCUNCKMX NUBOBA-
poB.

C viona no okTabpb 2010 roga MBJ] Poccum
npw nogaepxke Cot3a poCCMNCKNX NMBOBAPOB
peann3oBano B Mockee MHGOPMALIMOHHYO
nporpaMmmy rno NpodunakTrKe NnpaBoHapyLle-
HUI B cdepe TOProBv B OTHOLLEHNN HECOBEP-
LUEHHONETHUX.

Many brewing companies have em-
barked on public projects, which in-
volved volunteer teams of corporate
employees, spokespersons of the mass
media, the government, and public or-
ganizations. Volunteers visit retailing
outlets to remind shop assistants about
the federal act that prohibits selling
beer to persons under 18 years of age.

Companies-memebers of the Union

of Russian Brewers promote moder-
ate and responsable consumption of
beer. Since July 1, 2010, many members
of the Union of Russian Brewers have
been selling their products with cap-
tions wording of the hazards of over-
consumption of the year.

Between June and October 2010, RF
Ministry of Interior with the assistance of
the Union of Russian Brewers launched
an awareness campaign in Moscow to
prevent legal noncompliance in retail-
ing as regards underage consumers.




B MockBe npownu akymuv, Npun3BaHHble Npu-
BfleYb BHMMaHMeE K Npobneme HapyLleHnA 3a-
KOHOZATeNbHOro 3anpeTa Ha Npodaxy ankoro-
NA U NBa HECOBEPLUEHHONETHUM 1 ChopMU-
poBaTb B 00LLEeCTBE HETEPNMMOCTb U HEPaB-
HOAYLWHOE OTHOWeHMeE K GpaKTaM NpoAakun ar-
KOrona nvuam, He gocturwum 18 ner.
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Actions were held in Moscow that
tried to focus on the problem of viola-
tions through sale of alcohol and beer
to minors citizens, to eliminate indul-
gence and make the pubilic less toler-
ant to sales of alcohol to underage
citizens.
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WHgpopmayuoHHas npoepamma MB/ Poccuu no npedomepauwyeHuto Ha-
pyweHuli 8 chepe mop208/1u 8 OMHOUWEHUU HECO8epLUEeHHOMeMHUX

B ctonuue Poccnm 6binuv pasmeleHbl 6onee

2 TbIC. TEMATMYECKMX NNaKkaToB. PAgom ¢ TouKa-
MU NMPOoJakn NMrBa, B YaCTHOCTU, Ha TOProBbIX
nanartkax, NoABUANCL CTUKePbI C npeaynpe-
XKAEeHMEM O HeOOXOANMOCTU KOHTPOSA BO3-
pacTa nokynartenein. K npoekTy npucoeanHun-
NINCb N NPOAABLbI ANIKOrOfIbHOM NPOAYKLUUN.
56 marasnHoB Toproson cetn «CegbMOnN KOH-
TUHEHT» NPUHANN yyacTre B akuuu. [Nnakatbl
C Npu3blBaMM K rpakgaHaM OCTaHOBUTb Moja-
POCTKOB MPW MOMbITKE KyNUTb MMBO OblNn pas-
MeLLeHbl Ha BXOJe B MarasvHbl, B 30Hax Npo-
AaXu nrBa N OKOJO Kacc.

TN Do
Cabss P IS
NGB BRI IR NPOZY RIS

The Ministry of Internal Affairs informational program
to prevent maintenance of offenses in sphere of trade
concerning minors

More than 2000 topical billboards were
installed in the Russian capital. Next to
beer selling outlets, including kiosks,
stickers were posted to alert the pub-
lic to the consumer age limit. Sellers of
alcohol products also joined the cam-
paign. 56 stores of the Seventh Conti-
nent retailing chain participated in the
action. Posters saying that teenagers
trying to buy beer should be stopped
by adult consumers were placed at
store doors, at beer shelves, and cash
desks.




Bnnanve nHpopmauMoHHOM KamnaHun Ha 06-
LeCTBEHHOE MHEHVIe N NOBeAeHne NpoaaB-
LOB nrBa n ankorona nsyuyunu BLUYIOM

n POMUP.
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Mpecc-koHpepeHyus MB/ Poccuu u Coto3a pocculickux nugosapos

19 HosA6pA 2010 2. Criega Hanpaso:

MamoHnmoe B.U. — npedcedamerb VicnosiHumensHo20 Komumema
Coto3a poccultickux nusosapos,

PooduoHoea E.F0. — cmapuwuti uHcnekmop no 0cobbiM nopyyYeHUAM
Jenapmamenma obwecmeeHHo20 nopadka MB/] Poccuu,

Camoxeanoe H.®. — HauanbHuk ObveduHeHHoU pedakyuu MB/L] Poccuu u
Muponoea T.B. — ucnosnHumernbHsil oupekmop ®oHoa

«CoyuasnbHble Npo2pammel U NPOeKMbl».

Mo paHHbIM BLUVOM, 6onee nonoBuHbI
onpoLweHHbIX xutenen Mocksbl n lNoamo-
ckoBbA (54%) coobwwmnm, YTo CTanu NPosB-
nATb 60nblle BHUMAHMA K npobneme npo-
AaXXKM nNnBa HecoBepLlleHHoNeTHNM. 78% pe-
CMOHAEHTOB CKa3anu, YTo Tenepb OHM 061-
3aTeNibHO noggep»at npojasLa, OTKa3blBa-
oLeroca npogasaTb NMBO HECOBEPLUEHHO-
netHemy. 67% nocraparoTca He JONYCTUTb
NpoAaxku NnBa, Caenas COOTBETCTBYOLLee
BHYyLUeHVe npoaasuy, a 62% Tenepb 6yayT
6onee BHUMaTeNbHbI K NOA0OHbIM paKTam.

POCCHACKOE ATEHTCTBO M

The effect of the awareness campaign
on the public opinion and behavior of
the sellers all beer and alcohol was re-
searched by VCIOM and ROMIR.

Press conference of the Russian Interior Ministry and the
Union of Russian Brewers 19 November 2010. Left to right:
Mamontov V. I. — Chairman of the Executive Committee of
the Union of Russian Brewers,

Rodionova, E. Y. — Senior Inspector for Special Assignments
for Public Order Ministry of Internal Affairs of Russia,
Samokhvalov N. F. — Head of the Joint Editorial Russian
Interior Ministry and

Mironova T. V. — Executive Director of the Fund for “Social
programs and projects”

According to VCIOM, more than half
(54%) of polled citizens in Moscow and
metropolitan suburbs reported that now
be paid more attention to sales of beer
to underage consumers. Among the re-
spondents, 78% said that now they were
going to support a shop assistant who
refuses to sell beer to an underage buy-
er. 67% said they would try to prevent
sale of beer by making a reprimand to
the shopassistant, and 62% claimed they
paid more attention now to similar facts.




NHdopmaumroHHaA KamnaHwA, HanpaBieHHasA
Ha npefoTBpaLleHne Npoaaxu nmBa Heco-
BEPLUEHHONIETHMM, OJIKHA ObITb NpOJoIIKe-
Ha. Takoe MHeHune BbicKa3ann 80% poccusaH
B Xo4e onpoca, nposegeHHoro BLUMOM

B ceHTAOpe —okTAbpe 2010 roga no ntoram
KamnaHuwu.

Pe3synbTtaTbl nccnegoBaHua XONgMHra
POMWP nokasanu, uto 52% npogasLoB npu
npoAae nvBa onpenenAtoT BO3pacT Ha rnas,
a eC/In COMHEBAKOTCA, TO CNpawnBaloT JOKY-
MeHTbl. 27% 13 HUX BCerga crnpalwnBatoT go-
KymeHTbl. 21% onpenenAioT BO3pacT TOSbKO
Ha rnas.

MNouTun BCe NpoAaBsLbl, KOTOPble BUAENN
nnakaTbl, CKa3anu, YTo CTanu Bcerga uin
Yawe obpalaTb BHMMaHMe Ha BO3pacT
nokynarteneun.

Bcs nHdopmauma o xoae coumanbHo-
NHGOPMaLMOHHON Nporpammbl 1 0b ee
MTOrax pa3MelleHa Ha caliTe npoekKTa:
www.18zakon.org.

The awareness campaign for prevention
of sales all beer to minor citizens must
continue. This was the opinion of 80% of
Russian citizens polled by VCIOM during
September and October 2010 after the
campaign.

Research conducted by the ROMIR hold-
ing company demonstrated that 52% of
shop assistants while they sell beer esti-
mate the buyers age by appearance, but
do not hesitate to demand the ID when
in doubt. Of them, 27% always asked to
present a document, but 21% judge by
the appearance only.

Nearly all shop assistants who had seen
the posters said they were now always or
increasingly more paying attention to the
age of their buyers.

All information about the progress and
results of the social awareness campaign
are available at the project’s website:
www.18zakon.org.

BN [pesoTBpamenne MPoAaXku MUMBA HECOBEPIIEHHONETHUM.

IIpoekt «Ilocne 18!»

«CABMwunnep PYC»

B mapTe 2010 roga komnaHuA opraHn3osana u
npoBesna pernmoHanbHbIV 3Tan BCEPOCCUNCKON
akuum «Ectb 18? Noateepaun!» B ropoge
BnagmnocTtoke. AKuuA 6binia HanpasieHa Ha
aKLeHTUPOBaHMe BHUMaHWA NpOoAaBLIOB anKko-
rofIbHOW NPOJYKUUM Ha BO3pacTe noKynare-
Ner N HegonyLweHny Npodakm nvea Hecosep-
LUEHHONETHUM.

“SABMiller RUS”

In March 2010, the Company orga-
nized and conducted a regional stage
of the nationwide action “18? Con-
firm!” in Vladivostok. The action fo-
cused attention of sellers of alcoholic
beverages to buyer age limits and
ban on sales of beer to underage

consumers.




OCHOBHbIM 3TanoMm akLUu1K CTasno npoBeaeHne
penaoB 00LLECTBEHHOIrO KOHTPOS B TOUKaX
NPoAa C y4acTemM HeCOBEPLLEHHOMNETHUX
BOJIOHTEPOB. B pe3ynbTaTe NpoBepKu C Hepo-
6pOCOBECTHBIMY NPOAABLAMW MPOBOANIIACH
pa3bACHUTENbHAA PAaboTa, a OTBETCTBEHHbIE
npoAaBsLbl NOyYany NamMATHbIE rPaMOoTbl U Cy-
BEHUPbI — 6/1arogapHOCTb 3a X OTBETCTBEH-
HYIO FPakAaHCKY0 NO3MLMIO.

Pengbl npownn B 145 TOProBbIX TOYKax ropo-
[a 1 TONbKO B 26% Yy BOMIOHTEPOB NOMNPOCU-
NN NPefCTaBUTb JOKYMEHT, NoATBEPKAA0LLMIA
BO3pacT Mokynarens.

Akyus «<Ecmeo 187 [Toomeepou!».
Petio komnaHuu «CAbMusnnep PYC»
2. YbAaHOBCK.

Stock “Are you 18?7 Prove it!". Reid company
SABMiller RUS in Ulyanovsk.

B ropope YnbAaHoBcke B aBrycte 2010 roga aHa-
NOrMYHasA akumA NpoBoAuIach BO BpemA
ropoackoro ¢ectrBana nnBa. OCHOBHbIM Map-

THepoM akumn «Ectb 187 MNoareepaun!» BbICTyNK-

N0 pernoHasnbHoe otaeneHne Bcepoccnnckon
ob6LecTBeHHOM opraHmn3aumm «Poccumnckmnm

COl03 Monogexu». B pesynbrate He 6b110 3aduk-

CUPOBAHO HY oHOro dakTa NpPoAaXKM NMBa
HEeCoBEpPLUEHHONETHUM.

The main stage of the action involved
public patrols formed of underage vol-
unteers that visited retail outlets. Non-
compliant sellers were reprimanded,
while honest sellers received letters

of commendation and souvenirs in
appreciation of their principled be-
havior.

In Vladivostok, patrols visited 145 sales
outlets all over the city, and only 26%
of them requested the volunteers to
present a document confirming that
they are of age.

In the city of Ulyanovsk in August
2010, a similar action took place dur-
ing the local festival. The key part-
ner of the “18? Confirm!” action was
the regional chapter of the national
public organization “Russian Youth
Union”. Not a single fact was regis-
tered with beer sold to underage
citizens.




«O6begnHeHHble NMnBoBapHN XelHEeKeH»

B uenax npodunakTnkm oTBETCTBEHHOIO
noTpebneHns nma «Cnbupckas NMnesoBapHA
XenHekeH» (r. HoBocnbunpck) 3aknoumna c Top-
roBbiMy NnapTHepamu «CornalieHne o NpuHA-
TN JONMONHUTENIbHBIX MeP MO KOHTPOJIIO CO-
6nogeHnA 3aKOHOAATENIbHOIO 3anpeTa Ha Nnpo-
LXKy NBa HeCcoBepLUeHHONeTHMy. MNognu-
CaHue cornalleHuns rapaHTupyeT NPUBEP>KEH-
HOCTb NAPTHEPOB NPEANPUATUA BbICOKAM
NPVHLUMNAM COLNANbHO OTBETCTBEHHOW MeX-
AyHapogHown Kopriopauumu.

B KannHuHrpage Ha npegnpuatnm «KkomnaHua
MAT» otmeTnun 100-neTHWIA t0OMNEen NMBOBa-
peHHoro 3aBoga «OcTmapk». B 3ToT aeHb mexay-
npegnpuatnem «komnanuma MNUTy, rpynnon Kom-
naHun «BUKTOpmA» 1 rpynnon KomnaHnmn Anek-
caHppa KoBanbckoro 6b110 NoagnMcaHo cornatue-
HVEe O NPUHATUW OOMNOSIHUTENIbHbIX Mep NO KOH-
Tponto cobnioeHnA 3aKkoHOAATeNbHOrO 3anpeTa
Ha Npopjaxy nmea.

«CAH UnbeB»

Cpepnun peanu3oBaHHbIx B 2010 rogy npoeKToB
ObINV N T, YTO CTaNM YXKe TPAANLNOHHBIMN —
«EcTb 18? MNoaTteepaunl», «<He neit 3a pynem!», Tak-
e KOMMaHUA NPUHANA yyacTre B MHPpopmaLm-
OHHoW nporpamme MB/[ Poccnn no npepoTspa-
LLEHNIO MPaBOHapyLeHNn B cpepe TOProsnu B
OTHOLLEHNN HeCoBepLUEHHONETHUX, peanunsye-
Mon npu nogaepke Cor3a poCCUNCKUX MNBO-
BapoOB.

B pamkax nporpammbl 15 ceHTa6pa 2010 roga
komnaHua coBmectHo ¢ MB[] Poccnmn n Cotozom
POCCUNCKUX NMMBOBAPOB NPOBENN COLNATTbHYIO
akumio «He octaBanca pasHogyLHbIM!. B Hen
NPUHANN yyactne 6onee 30 pOCCUNCKNX
ropofoB. B TeueHne ogHoro gHa 6onee Tpéx
TbICAY COTPYAHMKOB KOMMNaHUM Mpuv Noanep-
Ke npeacTaBuTenien opraHoB NpaBonopaaKa,
006LeCTBEHHbIX OpraHM3aunii, MeCTHbIX
OpraHoB BfIaCTV OTNPaBUINChb B TOProBble
TOYKM C NPU3bIBOM K NPOAaBLAM 1 rpaXaaHam
«He OCTaBaTbCA PAaBHOAYLWHbIMU» K CIyYasaMm
NPOoAaXu rNMMBa HeCOBEpPLUEHHONETHUM.

“Heineken Breweries”
To promote responsible consumption
of beer, Heineken Siberian Brewery

(Novosibirsk) and its retailing partners
signed an “Agreement on Additional
Efforts to Enforce Legal Ban on Sales of
Beer to Underage Citizens”. The agree-
ment has confirmed commitment of
Heineken's partners to the principles of
a socially responsible international cor-
poration.

In Kaliningrad, PIT Company celebrat-
ed the 100th anniversary of Ostmark
Brewery. On that day, PIT Company,
Victoria group of companies and Alex-
ander Kowalski's group of companies
signed an agreement on additional
measures to enforce legal ban on sales
of beer to underage consumers.

“SUN InBev”

Among the projects implemented
during 2010, some has now become

a tradition: “18? Confirm!”, “No Drunk
Driving!” The Company also par-
ticipated in the awareness campaign
launched by the RF Ministry of Interior
with assistance of the Russian Union of
Brewers to prevent noncompliance as
regards sales of beer to underage con-
sumers.

As part of the program, on September
15, 2010, jointly with the RF Ministry of
Interior and the Union of Russian Brew-
ers, the Company conducted a social
action: “Don't stay indifferent!” that cov-
ered more than 30 Russian cities. On that
day, more than three thousand of the
Company’s employees supported by law
enforcers, public organizations, and lo-
cal governments, visited retailing outlets
where shop assistants and buyers were
told not to be careless and indifferent
about sales of beer to underage citizens.




MomMrMO pa3bACHUTENbHOWM PabOTbl yYaCTHU-
KM akLMK pacnpoCTpaHnaN B TOUKaX NpoAark
cneyvanbHble Npegynpexparowue CTUKepbl,

a TaKXe NINCTOBKM, KOTOPble NOMOIN 06bAC-
HUTb POAUTENAM, KaK MPaBUIbHO BECTU Pa3ro-
BOp 06 ankorosne C 4eTbMU B CEMbE.

In addition to verbal explanations, par-
ticipants of the action also distributed
special warning stickers and leaflets
that explained how alcohol should be
correctly discussed with children in the
family.

15 ceHmaAbps 2010 2. Akyus «He ocmasatica pagHodywHeim!» KomnaHuu
«CAH VIHbes».

KomnaHusa TpaagnUMOHHO NPOAOIXKMUIA NPOEKT
«EcTb 187 MoaTBepaun!». Ha maclwtabHbIx Mepo-
NPUATUAX — TaKUX, Kak poKk-pecTmBanb
«AHTUPabpmKa» B IBaHOBO, «PecTrBanb
nnBa» B YeboKkcapax, pok-pectmBanb B VpKyT-
CKe U fpyrux, NpomMoyTepbl pacnpoCTpaHAIM
cpeav rocter npegynpexaparoLme Haknenkm
N NINCTOBKM.

«banTuka»

C 2008 roga KoMnaHWA peanusyeT NPOeKT Mo
KOHTPOI0 3a cobntogeHnem npaBuil TOProBu
NMBOM — TaK Ha3blBaemMble pengpbl «[1MBHOW
fo3op». [MpoBognmasn paboTa No3BoONAET CO-
KPaTUTb YMCII0 He3aKOHHbIX NpoAak NMBa He-
coBeplieHHoneTHUM. NaTpynu npoxogAT Ha
BCEX MACCOBbIX MePONPUATUAX, OpraHu3ye-

MbIX KOMMNaHMeN, n MPOCTO B TOProBblX TOYKaX.

15 September 2010 Stock “Do not stay indifferent!”
SUN InBev.

The Company traditionally continued
its “18? Confirm!” project. At large-
scale events such as Antifabrika rock
festival in lvanovo, Beer Festival in
Cheboksary, the rock festival in Irkutsk,
and others, promoters distributed
warning stickers and leaflets among
guests.

“Baltika”

Since 2008, Baltika has been imple-
menting a project to enforce the beer
selling regulations: the so-called Beer
Patrols. This activity reduces the num-
ber of illegal sales of beer to underage
consumers. Patrols operate during all
public mass events organized by com-
pany, or just visit retailing outlets.




B 2010 rogy 6bino npoBefeHo 39 penpos C Npo-
BEPKOW MeCT TOProB/x, B TPETU 13 HUX Oblnn
3adMKCMPOBaHbl HApPYLUEHNS.

MeponpuaTnsa NpoeKTa BKOYatoT B cebs pas-
MelleHre cneumnanbHOro 3Haka-cTrukepa «Ectb
18? Noareepaun!» B TOProBbiX TOYKax NO BCEW
TEPPUTOPUM CTPaHbI, akLM 0OLLECTBEHHOIO
KOHTpONA 3a cobniogeHrem 3anpeTa Ha Npoga-
XY NBa HeCOBEPLLEHHONETHUM, MHPOPMUPO-
BaHMe TOProBoOro nepcoHana ob nx AencTBmax
No NpoBepKe BO3pacTa NoKynaTens.

MNpoBoanman pabota HoCUT NpodunakTuye-
CKUW XapaKTep 1 No3BOMAET COKPATUTb YMCNO
He3aKOHHbIX MPoAaX NrBa nuuam mnaguwe 18
nert. «[Jo3opHble» HaXOOAT NOJAEPKKY cpean
npefcTaBuTenen KOHTPOANPYHIOLWUX OPraHoB,
ropoAcCKuX aamuHucTpaunn, YBL, obwecteer-
HbIX OpraHmn3auuin, MMaepoB TeMaTUIeCcKnx Kiy-
60B. l[eorpadua npoeKkTa NOCTOAHHO PacCLLn-
pAEeTCA U y>Ke Bbllwia 3a npegensl Poccnn — B
2010 roay K akuumn npucoeguHmnnacb benapyco.

B 2011 rogy nporpammbl OTBETCTBEHHOIO MO-
TpebneHna OyayT pa3BMBaTbCA U PACLUNPATLCA.

During 2010, 39 inspections visited
shopping areas and detected viola-
tions in one third of them.

Activities of the project include past-
ing special sticker signs “18? Confirm!”
at retail outlets nationwide. Public
control activities to enforce legal ban
on sales of beer to underage consum-
ers, reminders to retailing personnel
that they showed inquire about the
age of suspected minor citizens.

These activities have prevented major
and helped to reduce the statistics of
illegal sales of beer to consumers un-
der 18. Patrols are supported by law
enforcers, supervisors, municipalities,
NGOs, and activists. The geography
of the project has been expanding
continuously and now spreads be-
yond Russia: Belarus joined the action
2010.

In 2011, the responsible consumption
programs are going to continue.

Pelio «[MugHo20 do30pa»
no mop2oasim moykam Mockeel,
19 asaycma 2010.

“Beer Control” inspection of points
of sales in Moscow, August 19, 2010.




B Kynbrypa morpe6neHus nuea

«CAH UnbeB»

KomnaHua cTpeMmnTca NCnonb30BaTh BCE BO3MOX-
HOCTW ANA yNy4LIeHUA MAPa, B KOTOPOM BefeT CBOM
6r3Hec. 3Ta prnocodurA BKNOYaeT aMOULIMO3HbIE
uenu n paboTy No peanusaumm counanbHbIX NPo-
€KTOB, HanpaBJieHHbIX Ha 6OpbOY C Npofaen NBa
HEeCOBEpPLUEHHONETHUM, MPeAOTBPaLLeHMe ynoTpe-
6neHna ankorona 3a pynem, 6opbby ¢ 3noynotpe-
6neHvem ankoronem.

B nekabpe 2010 roga cTtapToBana TeNeBM3NOH-
HaA peKknaMHaa KaMMnaHuA, KoTopas oxBaTua
OCHOBHble ¢pepepanbHble TenekaHanbl. [Npur3biB
KaMnaHum — obpaTuTb NPUCTanbHOE BHUMAHN-
eobLecTBa Ha Npobnemy BOXAEHUA B HETPE3-
BOM BUAE.

KomnaHus ygensaet 60sbluoe BHUMaHMe pas-
BUTUIO KYNbTYpbl NOTpebneHna nuea B Poccum.
OAVH 13 cambiX YCMNeLLHbIX MPOEeKTOB B 3TOM Ha-
npaBneHnUn — KOHKypc 6bapmeHos Stella Artois.
KOHKypC — HeoTbemnemas 4yacTb CTpaTernm
KOMMaHWK, HanpaB/IEHHOW Ha AEMOHCTPALNIO
NoTPebUTENAM YHUKaNIbHOW NUBHOW KYNbTYpbI,
KoTopyto 6enbruickme nuBoBapbl GOpMMpoBa-
NN B TeYeHne 6onee Yem LIECTN BEKOB.

B 2010 rogy 6bina npofomkeHa nporpamma
NpoBefeHVA SKCKYPCUI Ha BCe NPOU3BOACTBEH-
Hble MNOLWAaAKN KOMMNaHN B paMKax NpoeKTa
«[pombIWIeHHbIN Typur3m», [NoTpebuTenu, apy-
3bA U POACTBEHHUKN COTPYOHMKOB KOMMAHWUMN,
XYPHaNUCTbI, a TakXKe NpeacTaBuTeNnn opra-
HOB B1aCTU Y KOHTPONVPYIOLNX OPraHOB CMOT-
JI O3HAKOMUTbBCA C TEXHONOrMen NPon3BoACTBa
AYMEHHOrO HanuTKa, 3aflaTb BCe MHTepecyoLme
X BONPOCbI U INYHO YOeanTbCA B TOM, UTO
NUBO — HaTypasibHbIN NPOAYKT, CBAPEHHbIV NO
BblCOYANLLVM CTaHAapTaM KayecTBa.

“SUN InBev”

SUN InBev sinks to use every opportu-
nity to make that the world where

it does business. This philosophy in-
cludes ambitious goals and efforts

to implement social projects to combat
sales of beer to minor citizens, prevent
drunk driving, and abuse of alcohol.

In December 2010, a new TV advertis-
ing campaign was launched that
covered main federal TV channels. The
Company called on the citizens to bring
the public focus on the drunk driving
problem.

The Company pays much attention to
promotion of the culture of beer con-
sumption in Russia. One of the most
successful projects in this direction is
the Stella Artois barkeeper contest.
The contest is an integral part of the
Company’s strategy that seeks to dem-
onstrate the unique beer drinking
culture that took the Belgian Brewers
more than six centuries to build.

In 2010 tours continued to the Com-
pany'’s all production sites as part of its
Industrial Tourism project. Consumers,
friends and relations of the Company’s
employees, reporters, and representa-
tives of the government and super-vis-
ing agencies had a chance to examine
the manufacturing technology of the
barley brew, ask all the questions they
wanted and make sure in person that
beer is a natural product made to meet
the highest quality standards.




NMunBoBapeHHbIN 3aBog Mankonckumn

B 2010 rogy komnaHuA npogonxuna cbop 3Kc-
MOHATOB AJ1 OTKPbITMA My3eA 3aBOAa, KOTO-
pbii oCHOBaH B 1882 rogy v ABnAeTcA ctapen-
lwum B Aabiree.

«ToMmckoe nnBo»

B ceHTA6pe 2010 roga KomnaHmen 6bin op-
raHM30BaH 1 NPOBeAeH NMMBHOWN GpecTrBarb
«Kptorep®@ecT». Kaxkabin aeHb pectnBana
NPOXOA4M NOA 3HAKOM ornpefenieHHON
TemaTuKn. Tak, B A€Hb OTKPbITUA NoceTUTENn
6bInn BOBieYeHbl B aTMocdpepy TomcKka KOH-
ya XIX — Havana XX BeKa, rae B xofe Lwoy-
NpOorpamMmbl CMOTN NOGVXKeE NO3HAKOMUTBLCA
c uctopmen Tomcka, ToMmckoro nMBOBapeHHO-
ro 3aBofa v AnHacTuen Kprorepos — OCHOBa-
Tenen 3aBoja.

Ha BTOpOI AeHb roctn ¢pectmBans No3HaKoOMU-
JINCb C HALMOHANbHBbIMUY MUBHBIMWU TPAANLMNA-
Mun [epmaHnm n Yexnu.

3aBepueHnem pectmBana ctan «[eHb NuB-
Horo Koponsa u Koponesbi». [purnaweHHble
TBOpYECKNEe KONEKTMBbI CO34anu AJ1A BCEX MO-
cten atmochepy CpegHeBEKOBbA.

B pe3ynbrate npoBefeHnAa MeponpuATrA
yAaN0Cb NOKa3aTb, YTO NMBO — 3TO He Mpo-
CTO XMEeNIbHOW HaMNTOK, a NPOAYKT C 6ora-
TOW nctopuren. Yaanocb BoBneyb notpebu-
Tenen B 0cobble KynbTypHble TPaaMLnn yno-
TpebneHna NnBa pasHbIX CTPaH U NcTopuye-
CKMX 3Mox. B uenom npoeegeHHbIn pectuBanb
B OuYepefHon pa3 NOATBEPAWI, YTO LIBUIU-
30BaHHOE U KYNbTypHOe ynoTpebneHve nm-
Ba OTHIO[b HEe YYX0 POCCUNCKOMY YeSIOBEKY,
a, HaNpoTUB, OPraHNYHO BMUCbIBAETCA B KYSb-
TYpPHble TPagMLNM POCCUICKOro Hapoaa.

«O6beanHeHHble NnBoBapHN XeMMHEKeH»
DopmupoBaHue KynbTypbl NoTpebneHuns
NMBa — OfHA M3 BaXXHEWLW KX 3a4au
KOMMaHWMW.

Pivorarenniy zavod Maykopskiy

In 2010, the Company continued col-
lecting exhibits for the future museum
of the brewery — established in 1882
and the oldest in Adygea.

“Tomskoye pivo”

In September 2010, Tomskoye Pivo or-
ganized and hosted the KrugerFest beer
festival. Each day of the festival was
dedicated to a theme. For example, on
the first day visitors were invited to do
the atmosphere of the city of Tomsk of
the late 19th to early 20th century, and
in the course of the show program had
a chance to closely examine the history
of Tomsk, the local brewery, and the dy-
nasty of the Kruger family — founders
of the brewery.

On the second day, the guests learned
of national beer drinking traditions of
Germany and Czech Republic.

The festival was concluded with the
Beer King and Queen Day, where artistic
teams created in medieval atmosphere
for all guests.

The event successfully demonstrated
that rather than just a heady drink,
beer is a product that boasts rich his-
tory. Consumers learned about special
traditions of beer consumption culture
in different countries and ages. On the
whole, the festival confirmed again that
civilized and cultural consumption of
beer is not alien for Russians, but or-
ganically fits the cultural traditions of
the Russian people.

“Heineken Breweries”

Promoting cultural consumption of
beer is one of the Company’s most im-
portant objectives.




Bo Bpemsa npoBepeHusa exxerogHoro GecTtunsa-
nA nvBa u kBaca B CaHKT-leTepbypre Komna-
Huen 6bina peann3oBaHa akumMA «3eneHbln
MNaTpynb».

AKuna «3eneHble Nnpasuia» HanpasfieHa Ha
dbopmupoBaHme OTBETCTBEHHOIO OTHOLLEHNA
K NoTpebneHnto N1Ba, KOHTPOA NCNONTHEHMA
3aKOHOAaTeNIbHOro 3arnpeTa Ha Npofaxy nu-
Ba HeCOBepLIeHHONeTHMM, a TakXKe BOCnnTa-
H/e OTBETCTBEHHOIO OTHOLLEHMWA K OKpYKato-
Len cpepe.

During the annual festival of beer
and kvass in St. Petersburg, the
Company hosted the “Green Patrol”
action.

The “Green Rules” action has the
purpose to promote responsible at-
titude to consumption of beer, en-
force the legal ban of beer sales to
underage buyers, and encourage
responsible attitude to the natural
environment.

Akyus «3eneHvle npasusia» komnaHuu «06ve0uHeHHble
lMusosapHu XeliHukeH» Ha @ecmuesase nuea u keaca
8 CaHkm-llemepbypze.

Stock «Green rules» of the company «Heineken Breweries” at
the Festival of Beer and kvass in St. Petersburg. Museum of
the History of Brewing at Baltic-St.-Petersburg.




Bo Bpemsa npoBeaeHnA meponpuaTun cotTpya-
HUKM Npeanarann Bcem nocetutenam pectu-
BasA, a TaKXKe My3blKaHTaM HafeTb 3eeHbll
NN OPaH>KeBbIN BpacneT n Tem cambiM NPOA-
BUTb CONUAAPHOCTb C MPUHLUUMAMN aKLUW.

Npeonorua akyumn «3eneHbin MaTpynb» n3no-
»KeHa B YeTblpeXx «3eJIeHbIX NMpaBuIaxy:

MpaBuno N21:
[Tueo — Hanumok 0nsa cogepuwieHHoemHux!

MpaBuno N22:
Ynompebnatime nugeo omeemcmeaeHHO!

MpaBuno N23:
AJIK020/1b U BOXXOeHUe HecosMecmumbi!

MpaBsuno N24:
HYucmelli 20p00 — 0CHO8A Ky/1bMypPHO20
omowbixa!

Ha dectmBane ona nocetutenen, nHTepecy-
OLLMXCA NCTOPMEN NMBOBApPeHMs, bbina op-
raHn3oBaHa GOTOBbICTaBKa «KynbTypa NnuTuA.
[NvBHasAMocyna B peTpocCneKkTrBe», KoTopas
Oblsla NoCBALEeHa NCTOPUN MMBHOWM NOCYAbl
Kak arieMeHTa GOpMMPOBAHUA KYNbTypbl MO-
TpebneHuna nmea B Poccum B nepuog c XVIII
A0 Havana XX BekKa.

My3zein nctopum nusoBapeHua B CaHKT-
MeTepbypre npeacTaBmi paclUMPEHHYI0 KO-
NeKuMio SKCNOHATOB, CBA3AHHbIX C UCTOPUEN
N1Ba, TPAANLNAMU POCCUNCKOTO U MUPOBOTO
nMBoBapeHuA. B my3ee HarnagHo npeacTas-
NeHa TeXHONOrnA NPUroToBAeHNA N1Ba, OT-
LEeNbHbIV 3an NOCBALLEH KynbType notpebne-
HUA NuBa.

OcHoBHas 3agavya My3sea nctopum nnBoBa-
peHna — KynbTypHO-o6pa3oBaTesbHas, Npo-
CBETUTENbCKas.

During the events employees distrib-
uted green or orange bracelets among
all guests and musicians, to be worn as
a sign of solidarity with the principles
of the action.

The ideology of the “Green Patrol” action
is translated through the four “green rules™

Rule 1:
Beer is a beverage for adults!

Rule 2:
Consume beer responsibly!

Rule 3:
Drunk driving is a contradiction of terms!

Rule 4:
Clean city is the basis for cultural recre-
ation!

At the festival, guests curious about
the history of brewing at the chance to
visit the photo exhibition “Beer Drink-
ing Culture. Stein Retrospective” dedi-
cated to the history of the beer stein as
a component that contributed to the
beer drinking culture in Russia from
18th to early 20th century.

The Museum of Brewing History in St.
Petersburg presented a wide collection
of exhibits related to the history of beer,
and traditions of Russian and inter-
national brewing. The museum dem-
onstrated clearlythe technology of
brewing, with a separate room dedicat-
ed to the culture of beer consumption.

The main mission of the Museum of
Brewing History is to promote culture,
education and enlightenment.




Mysen ncrtopmu nnBoBapeHna ABNIAETCA The Museum of Brewing History is the
nepBbIM NOJO6HBIM My3eeM B Poccuu. first such museum in Russia, opened
OH 6bin oTKpbIT B 1995 rogy (oo 2008 roga — in 1995 (and known as the Museum of
My3ein nvBa) BO BpemMaA TOP>KECTB, MOCBALLEH- Beer until 2008) during the festivities
HbiX 200-neTuio 3aBoga. HaunHaa ¢ 2001 dedicated to the 200th anniversary of
roga mysen odpuuymanbHo Bxoaut B Coto3 the brewery. Since 2001, it is an official
my3eeB Poccumn. AKTUBHYI0 paboTy no m3lyye- member of the Union of Russian Muse-
HUIO TPAANLNN POCCUNCKOrO U MUPOBOTO ums. The museum works together with
NUBOBapPeHUA N GOPMMPOBAHUIO KYNbTYpbl the Union of Russian Brewers and beer
noTpebnenna nuea mysen seget ¢ Coto3om insignia collection clubs in Russia and
POCCUMICKMX MMBOBAPOB 1 KNybamMu Konnek- abroad, actively involved in efforts to
LIMOHEPOB NUBHOW aTpubyTMKK Poccmn research the traditions of Russian and

N CTpaH 3apybexbA. international brewing and promoting

the culture of consumption.

Mysel ucmopuu nusosapeHus «ObveduHeHHble [TusosapHu XeliHeKeH». Museum of the History of Brewing Heineken Breweries.




«banTuka»

B 2010 rogy KoMnaHuA OTKpbl1a My3en

Ha 3aBoge «bantnka — CaHkT-leTepbypr».
Mys3ei BKntoyaeT B cebs WeCcTb OCHOBHbIX
pa3genos. [loceTutenn MoryT 03HakOMUTb-

CA C UCTopuen NnBa BpemeH gpesHero Ervn-
Ta, YBUAETb MHTEPbEP PYCCKOM 130bl 1 Y3HaTb,
YTO TaKoe KOpYarkHOe NMrBOBapeHue 1 KakoBa
ero posb B XWU3HU KpeCcTbAHCTBA. B pa3gene,
NOCBALLEHHOM POCCMNCKOMY MMBOBAPEHUIO,
BOCCO3aaHa aTmocdepa netepbyprckon nop-
TepHOM KOHUa XIX — Havana XX BeKoB (nop-
TepHasa — B Poccnm nmuBHasA, B KOTOpOW npoja-
BasicA noptep). B akcno3uumio BxogaT cobpa-
HWe NpeaMeTOB AeKOPaTUBHO-MPUKIAQHOIO
NCKYCCTBA, YHUKaNbHAA KOMNEKUNA CTAPUHHBIX
MMBHbIX OYTbINOK, yTBapb NMMBOBAPOB,

a Tak»Ke OfiHa 13 cambIX KpPYMHbIX B Poccumn

lusHasa 6oyka 6 My3ee ucmopuu nueosapeHuda komnaHuu «banmukan.

“Baltika”

In 2010, the Company opened a muse-
um at the Baltika St. Petersburg factory.
The museum covers six main sections.
Visitors can learn about the history of
beer since Ancient Egypt, see the in-
terior of a Russian log hut, and get ac-
quainted with home brewing and its
role in the peasants’ life. The section
dedicated to Russian brewing re-cre-
ates the atmosphere of a porterhouse
in St. Petersburg of late 19th to early
20th century (in Russia, a porterhouse
was a beer house that sold porter). The
exposition displays a collection of ap-
plied arts, a unique set of ancient beer
bottles, brewing utensils, and one of
Russia’s largest collections of hutter

S

Beer barrel in Museum of Brewing History “Baltika”.




KONMMEeKUMN KepaMnyeCKknx NMBHbIX XyTTep-
Npo6OoK, KOTopble NpounsBoanNNCh B lfepma-
HUM 6onee 100 neT Ha3ag 1 obnagatoT
BbICOKOW XYAOXeCTBEHHOW LLeHHOCTbIO.
CoBeTcKkuim nepuog npeactaBneH Tpagnun-
OHHOW NBHOM 604Kon 1970-x ronos. Bknapa
komnaHun Carlsberg n cembn AkobceHOB,
OCHOBaTenem JaTtCckom KoOMMNaHuu, B pa3Butme
NUBOBAaPEHUA, HAYKM 1 NCKYCCTBA HaLlen
CBOE OTpakeHune B pasgesne 0 eBponenckom
NMBOBapeHUn. B skcnosnymio BXognut

N OTAENbHbIN pa3fen, NOCBALWEHHbIN NCTO-
puun «bantnkn». NMoceTntenn moryTt O3Ha-
KOMUTbCA C TeéM, KaK BbIrnsaaen 3aBoj B
CaHkT-leTepbypre 20 neTt Ha3ag, KaKNMM
6bIMn NepBble ITUKETKN, OYTbIIKK, KPYXKKN.

B 2010 rogy Ha ocHOBe cObpaHHbIX B My3ee
dboTomaTepuranoB KomnaHA NpoBsena pag
¢doToBbicTaBOK «[MnBo. 100 neT nctopun

B 100 poTorpadumax».

«CTaBpoONnoJsIbCKNI NMBOBapeHHbIN 3aBOA»
NHdopmmpoBaHue notpebutenen yepes
nevyaTtHble n3gaHma o6 ymepeHHOM ynoTpe-
6neHn 1 NnBa. Ha Bcex peknamHbIX WMTax

N B MecTax noTpebneHna NuBa HanevyaTaHo
npegynpexageHve o Bpeae YpesamepHoro

ero ynotpebneHus.

Bo Bcex TOproBbix TOUKax NPOAaku 1 noTpe-
6neHuA NMBa BUCUT NpegynpexaeHune

O 3anpeTe N OTBETCTBEHHOCTM 3a NPOAAXKY
N1UBa HECOBEPLLUEHHONETHUM FPpakgaHaM.

NMuBoBapeHHbI 3aBog ManKkonckum
MNpepnpuATe NONHOCTbIO cOBNOAaeT Noso-
XeHua Kogekca yecTn poCCUNCKMX NMMBOBA-
poB. lnAa nonynapuv3aunum ymepeHHoro
noTpebneHna NMBa Ha TPAHCMOPTHbIX Cpes-
CTBax, NPOM3BOAALLNX JOCTABKY MNK1BaQ,
pa3MeLaTca Hagnucn «YpesmepHoe yno-
TpebneHne NMBa — BPeAUT BalleMY 340pPO-
Bblo». B MecTax npoaax pasmellaeTca
MHopMaLMA O 3anpeTe NpoJaxm NrBa HecCo-
BEPLUEHHONETHNM.

corks manufactured in Germany more
than a hundred years ago and now
valued for artistic design. The Soviet
period is represented with a traditional
outdoors beer cistern from the 1970s.
The contribution of the Carlsberg and
the Jakobsons — the Danish family
that founded the Company — to de-
velopment of beer brewing, science
research and artistic design is repre-
sented in the section about European
brewing. The exposition also includes
a separate section dedicated to Balti-
ka’s history. Visitors can see how the St.
Petersburg brewery appeared 20 years
ago, and see its first lead balls, bottles
and steins.

In 2010, the Company used the photo-
graphs collected in the museum

in a series of photo exhibitions “Beer.
100 Years of History through 100 Pho-
tographs”.

“Stavropolskiy pivovarenniy zavod”
The consumers are reminded to con-
sume beer moderately to printed
press. All advertising street boards and
public places of beer consumption
have warnings about the hazards of
abuse.

All outlets where beer is sold and con-
sumed have posted reminders of the
ban on sales of beer to underage buy-
ers, and liability for noncompliance.

Pivovarenniy zavod Maykopskiy

The Company operates in full compli-
ance with the provisions of the Code of
Honor of Russian Brewers. To promote
moderate consumption of beer, the
Company has slogans “Beer Abuse Is a
Health Hazard” on its vehicles that de-
liver beer, and posts reminders of the
bent on sale of beer to minors in sales
outlets.




KomnaHua rapaHTpyeT MosHyto 1 JoCcToBep-
Hyt0 MHOPMALIMIO O NMBE Ha PYCCKOM A3bIKE,
NPaBUIIbHYI0 MAaPKMPOBKY C YeTKon MHpopma-
Linein 0 NPOLIEHTHOM COAlePXKaHNK ankorona v
NIOTHOCTM NMBa. He nposBoauT akuuu,
HarnpasfieHHbIX Ha CTUMY/INPOBAHNE NMPOAaXK
nrBa B AETCKNX, 06pa3oBaTesbHbIX, MeAULINH-
CKUX yupexxaeHusx, bnmxe 100 meTpos oT
TaKUX yUpeXAeHnI, a TakKe COpeBHOBaHWN
NN KOHKYPCOB, HanpaBJ/ieHHbIX Ha NooLpeHne
ype3MepHOro ynotpebneHnsa nusa.

«TomcKoe nnBo»

Bce peknamHble maTepuarbl CONPOBOXAAKTCA
npegynpexxgeHnem o Bpefe Ype3mMepHOro no-
TpebneHna NMBa 1 pasmeLleHnemM cneunanbHo-
ro 3Haka «[lpofaa nnBa HeCcoBepLIEHHONET-
HVM 3anpeLleHa.

The Company guarantees complete
and reliable information about beer
in the Russian language, with correct
marking and data about percent-
age of alcohol and density of beer.
The Company does not conduct any
actions to promote sales of beer in
schools and health facilities, or within
100 m from such institutions, or any
contests and competitions to encour-
age abuse of beer.

“Tomskoye pivo”

All advertising materials are accompa-
nied with an alert about the hazards
of beer abuse, with a special

sign “Beer May Not Be Sold to Minors”.

OzpaHuyeHue docmyna

K KOpnopamueHsIM caimam
«CABMunnepPYC» ons nuy
morsioxe 18 iem.

Restricting access to corporate
sites “SABMillerRUS” for people
under 18 (years of age).




«CAH NubeB»

Jio6ble peknamHble NPOEKTbl Ha 3Tane
yTBEPXAEHMA NPOXOAAT CTPOryo IKCNepTusy
Ha NpegMeT COOTBETCTBUA POCCUICKOMY 3aKO-
HOOaTeNbCTBY O PeK/laMe, a TakXKe NPUHATbIM
B KOMMaHWM NpUHUMNamMm camoperynnpoBaHua
n Kogekcy 4ectn poCcCMNCKNX NMBOBAPOB.

KoMnaHuA He paccmaTpmBaeT B KauecTBe
CBOEW LeneBown ayautopumn Tex, KTo He JoCTur
18 neT, HUKOrga He KacaeTcA AeATeNbHOCTU
KOHKYPEHTOB B peK/ame.

MapKeTnHrosble MaTepuanbl UM Meponpus-
TmA koMmnaHum «CAH NHbeB» He fonmKHbl
Co3[aBaTb BnevaTtneHne, Yto notpebneHmne
NMBa MMEET BaXKHOe 3HayeHne ana JoCTuxe-
HMA OOLLECTBEHHOrO UM JINYHOIO ycnexa.

«MUHO»

B peknamHbIXx KOMMYHMKaLMAX KOMMAHNA He
[OMYyCKaeT HernocpeaCcTBEHHOro obpalleHuna

K nruam monoxe 18 net. Ha Bcex peknamHbIx
MaTepmanax ucnosb3yeTca npegynpexxgeHue:
«Ype3smepHoe ynotpebneHne nuea MoxkeT
BpeanTb Bawemy 3goposbioy. [pu nposepe-
HUW PeKTaMHbIX aKL YyUYUTbIBAIOTCA BCe Tpe-
60BaHuA, ykazaHHble B O3 «O pekname».

«CbIKTbIBKaprnvBo»

KomnaHuA npenocTaBnsaeT NosHyo 1 4OCTO-
BEPHYI0 UHPOPMaLMIO O MPOAYKTE C YKa3aHU-
€M NoTPebUTENbCKNX CBONCTB MMBA, a TaKXe
NHPOPMaLMN O BO3MOXKHbIX HEraTUBHbIX MO-
CNeACTBUAX €r0 HeYMEPEHHOTO NoTpebneHus.
B peknamHbIx MaTepuranax He UCMONb3yeTcA
NHPOpPMaLMs, CnocobHas BBECTU NOTpebutensa
B 3ab6ny>kaeHne (HeJOCTOBEPHbIE pe3ynbTaThbl
Hay4YHbIX UCCNeOBaHUI, CTaTUCTUYECKME AaH-
Hble, Hay4YHaA UK HayKoobpa3Haa TEPMUHOSO-
rns), He JONycCKaeTCcA obpaLleHne K MONOAEXKM
n nuuam mnagwe 18 ner.

Peknama coilepnT NpeaynpeKaaoLwmin 3Hak
«Mpoaaa nrmBa HeCOBEPLUEHHONETHUM
3anpelleHan.

“SUN InBev”

Before they are approved, all advertis-
ing drafts pass stringent examination
for compliance with the Russian adver-
tising legislation, the Company’s prin-
ciples of self-regulation and the Code
of Honor of Russian Brewers.

The Company does not target is ad-
vertising to audiences under 18 years
of age, nor does it refer to competitive
businesses in its advertising materials.

Marketing materials and events of
SUN InBev must not create an impres-
sion that consumption of beer is im
portant to achieve social or personal
success.

llPINo"

In its promotional messages, the
Company does not tolerate direct
addresses to citizens under 18 years
of age. All advertising materials car-
ry the warning: “Abuse of Beer Is a
Health Hazard”. Our advertising ac-
tions comply with all provisions of
the “Advertising” federal act.

“Siktivkarpivo”

The Company provides complete and
reliable information about its prod-
uct, stating consumer properties of
beer, and information about possible
adverse consequences of its abuse.
Advertising materials do not use any
information that may be misleading for
the customer (unconfirmed results of
science research, statistics, science jar-
gon or sophisticated terms), or direct
addresses to young people under 18
years of age.

Advertising carries the warning sign
“Beer May Not Be Sold to Minors”.




«KopcakoBcKui 3aBoA NMBa U HANUTKOB
«CeBepHas 3Be3pga»

B pekname nvBa KOMnaHUA ncnonb3yeT
npepynpexneHune o Bpeae Ype3MepHoro
noTpebneHnn NnuBa, He NPOBOANTCA NPAMasn
3aBMCMMOCTb MeXay notpebneHnem nmea u
NOBbILLIEHMEM COLMANIbHOrO CTaTyca YenoBe-
Ka, a Tak»Ke ypOBHeM ero ¢pu13nyeckoro nim
YMCTBEHHOIO Pa3BUTUA, NCKITIOYEHO 0Opa-
WeHne K niuam monoxe 18 ner.

«banTuka»

16 nioHAa 2010 roga, HakaHyHe npasgHuKa no
cnyyvato 20-neTHero bunesa KOMMNaHUKM, KOM-
naHnA o6bABUNA O Havane BbiNyCKa NPOAYK-
LMK, HA YNaKoOBKe KOTOPOW coaep*KNTCA Hag-
NUcCb, NpeaynpexaaoLlan o Bpeje upesmep-
Horo noTpebneHnsa nmBa. Hagnucb 3aHNMa-
eT He meHee 10% oT nioLwWaan 3STUKETKN Ha
Oy Tbinke nnm 60KOBOM NOBEPXHOCTU aNtoMu-
HUeBOW BaHKN N COJePXUT Npegynpexae-
HUe O Bpeae Ype3MepHOro noTpebneHna nu-
Ba 1 3HaK «[locne 18 — lNpopgaxa nnea Heco-
BEpPLUEHHONIETHMM 3anpeLleHa», pa3pabo-
TaHHbIN N yTBEpPKAeHHbIN CO30M poccum-
CKUMX NMMBOBapOB. Kpome 3TOro, Bce peknam-
Hble MaTepuarsbl, BbinyCKaemble B MOALAEPXKKY
O6peHAoB KOMMaHWW, coaep KaTt crneumranbHbIn
3HaK «+18» («[1pogaxa nnBa HeCoBepLUEHHO-
NETHMM 3anpeLyeHa»). AGCONMTHO BCe MapKe-
TUHrOBble KOMMYHMKaUMN KOMMAHUW OpUEH-
TUPOBaHbl Ha ayamuTopuio cTaplue 18 nert.

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

In its advertising materials, the Company
uses the warning about the hazards of
abuse of beer; there is no statement of
direct correspondence between con-
sumption of beer and high social status,
and the level of personal physical or
intellectual development; there is no di-
rect address to persons under 18 years
of age.

“Baltika”

On the eve of the festivities to celebrate
the 20th anniversary of the Company,
on June 16, 2010, Baltika announced
that it had begun making products with
warning signs that alert the consumer to
the hazards of beer abuse. The caption
takes at least 10% of total area of the la-
bel on the bottle or the side surface of
the tin, and contains a warning about
the hazards of beer abuse, with a sign
“18+: Beer May Not Be Sold to Minors”,
designed and approved by the Union
of Russian Brewers. In addition, all ad-
vertising materials used to support the
Company’s brands contain the special
sign “18+" (“Beer May Not Be Sold to Mi-
nors”). Absolutely all marketing messag-
es of the common are targeted to the
audience above 18 years of age.




JKOJI0OTUA U OXPaHa
OKpV)Kalolllen cCpeabl

Ecology and Protection
of Natural Environment

[TonuTuKa MMBOBAPEHHBIX KOMITAHUN B 0071aCTH
3K0J10TUUN U pecypcocbepererns

JHeproapheKTUBHOCTb U pecypcocobepexerne

OTxoabt TPOU3BOACTBA

PasBuTUE IKONOTUYECKON KYbTYPHl HACENIEHWUS,
671ar0yCTPONCTBO PETUOHOB

B3aumopencTsue ¢ 3K010Ir'MYeCKUMU OPraHn3aluamm
1 00111eCTBEHHOCTbIO




KomnaHun nMBoBapeHHOM OTpacau cnegytoT
NonuTUKe BeaeHnA br3Heca Ha JONroCcpoy-
HoW ocHoBe. OgHNM 13 KNoYeBbIX Hanpasse-
HUI TaKOW MNOANTUKN YCTONYNBOIO Pa3BUTUA
ABNAETCA OeATeNIbHOCTb KOMMaHW NO COXpa-
HEHWIO OKpYKatoLen cpefbl U NOCTOAHHOMY
CHVXKeHWIO BO3[eNCTBUNA NPON3BOACTBA

Ha SKOJOII0.

CompyoHuku komnaHuu «CAH VIHbes» Ha cy66omHuke
«Ham 30ecwb xumo!» 8 Kypcke.

B 2010 rogy KOMMaHUM — y4YaCTHUKN OTYeTa
NPOJOIIKUIY Peanin3oBbiBaTb 3KOOrnyeckme
NPOEKTbl MO OCHOBHbIM HaMnpaB/IeHVAM:
BOLOOXPaHHbIe MPOEKTbl, OXpaHa aTmocdep-
HOro BO3yXxa, pecypco- 1 sHeprocbeperxe-
Hu1e, oNTUMM3auma obpaLleHna C OTXo4aMMu.

Mpwn npon3BoACTBE N peannsaumn NMBa pac-
XOQYITCA pa3Hble pecypCbl — BOAA, CbIPbE,
3MIeKTprYEeCKas 1 TennoBas sHeprua n obpasy-
I0TCA OTXOAbl — CTOYHbIe BOfbI, BbIbpocbl CO,
B aTMOChepy, TBepAble OTXOAbl (Keru, CTeKnAH-
Hble BYTbISIKW, aNtOMUHUEBbBIE 6aHKK, NNacTu-
KOBble OYTbINIKM U T.4.).

The companies of the beer brewing in-
dustry it here to the policy of business
continuity. One of the key directions of
this policy of sustainable development
is the companies efforts to preserve the
natural environment and continuously
reduce the industrial impact on the na-
tural ecology.
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Employees of the company, “SUN InBev”» on the
“clean day” — “We live here!”.

During 2010, the reporting companies
continued implementing their envi-
ronmental projects along the main di-
rections: water protection projects, air
protection, resource and power saving,
optimized waste handling.

Manufacturing and sales of beer
consume such resources as water,
material, electric and thermal power,
and produce waste: sewage water,
CO, emissions, solid wastes such as
kegs, glass bottles, tin cans, plastic
bottles, etc.




COOTBETCTBEHHO, YTOObI MUHUMM3MPOBATb
BO3JENCTBME Ha OKPY»KaloLLYIO cpeqy, MMBOBa-
pPEeHHble KOMMaHUN MOCTOAHHO COBEPLUEHCTBY-
0T TEXHONIOMM NPOV3BOACTBA, BHEAPSIOT HO-
BOe 060pyaoBaHMe, HAXOAAT HOBblE My TN MU-
HUMM3aLUMN 3aTPaT SHEPrM U HOBble CNOCOObI
yTUAN3aunKM TBEPAbIX OTXOAOB.

KomnaHum — yyaCTHMKM OTYeTa Ha perynsap-
HOW OCHOBE MPOXOAAT cepTudunKaumio n pe-
cepTndrKaLmio NPorpamm 3KoNormyecko-

ro MeHe»>KMeHTa Ha COOTBEeTCTBME CTaHAap-
Ty ISO 14001. MHOrMe KOMMaHUN NMEIOT BHY-
TPeHHWe CTaHAaPTbl OLEHKN N KOHTPONA KO-
NOrNYecKon CUTyaumm Ha NPON3BOACTBE.

MBOBapeHHblE KOMMAHMY B3aUMOAENCTBYIOT
C 3KONOrMYeCcKMM 0bLLeCTBEHHBIMM OpPraHn-
3aUMAMM U YYaCTBYIOT B COBMECTHbIX NPOEK-
Tax B permoHax cBoero npucyTcTeus. Hapagy ¢
3KONIOrNYeCKoN AeATENbHOCTBIO KOMMNaHUN Be-
OyT NPOCBeTUTENbCKYI0 PaboTy cpean Hacene-
HWA, HaNPaBIEHHYO Ha NMOBbILLEHWE SKONOTM -
YeCKOW Ky/bTYpbl rpa)kaaH.

Therefore, to minimize their envi-
ronmental impact, breweries never
stopped improving their production
technologies, install new equipment,
and find new ways to minimize pow-
er costs and new methods to utilize
solid waste.

The reporting companies regularly
pass certification and repeated cer-
tification of their environmental ma-
nagement programs for compliance
with I1SO 14001. Many companies
have corporate standards for evalua-
tion and control of the environmental
situation during production.

The brewing companies interact with
public environmental organizations
and participate in joint projects in
their respective regions of presence.
Along with environmental activities,
the companies conduct awareness
campaigns, in order to raise the envi-
ronmental culture among citizens.

I T[onuTUKA MUBOBAPEHHbLIX KOMIAHUX B 06/1aCTU

3KO0JIOTUN U pecypcocoepexenunsa

B 2010 rogy nnBoBapeHHble KOMMNaHUW NMpo
AOSIKUIN pa3BUTHE U peanmnsayuio NoanTun-
K1 KONornyeckom 6e3onacHoCT! NPOn3Boa-
CTBa 1 OXpaHbl OKpYyxKatoLwen cpeqbl.

«banTuka»

KomnaHus npoBoguT pasnunyHbie Mepo-
NPUATNA NO NOBbIWEHUIO SHeprosddpek-
TVBHOCTW, B TOM YMCJie BHEAPAET NPOEKTbl B
o6nacTn NCcnonb30oBaHUA afibTEPHATUBHbIX
NCTOYHMNKOB SHEPruun.

In 2010, the brewing companies con-
tinued developing and implementing
their policy in environmental safety
of production and protection of the
natural environment.

“Baltika”

The Company conducts various acti-
vities to raise power efficiency, inclu-
ding objects implemented in the field
of alternative power sources.




B 2010 rogy Ha camapCcKoM 1 APOCNAaBCKOM 3a-
BOAAX KOMMaHMM 6bin peann3oBaH NPOEKT Mo

MCNONb30BaHMIO B1orasa B KauecTse ToMnIMBa

B KOTeNIbHOW. B pe3ynbTraTte BHeagpeHnsa nogob-
HbIX MPOEKTOB SKOHOMUTCA MNPUPOLAHbIN ra3

N CHUXAETCA BO3JENCTBNE HA OKPY»KaloLLYHO

cpeny.

3aBo/bl KOMMNAHUN C LESblo MUHUMKW3ALNN
BO3JENCTBMA Ha OKPY»KaloLLyto cpeay BHeaps-
0T CUCTEMbI 060POTHOIO 1 NOBTOPHOIO BOAO-
CHabXKeHWA, ONTUMM3NPYIOT UCNOJIb30BaHME

N NepepaboTKy YNaKOBOUYHbIX MaTepu1anos.

In 2010, the Company’s Samara and
Yaroslavl breweries implemented

a project to utilize biogas as fuel
for the boiler house. Such projects
save natural gas and reduce impact
on the environment.

To minimize environmental impact,
the Company’s breweries adopt
systems of recirculating and recyc-
led water supply, and optimize

use and processing of packing
materials.

B 2010 200y nueosapeHHble KOMNAHUU NPOOOIKUJIU pa3sumue U peanusayuro
nosIUMuUKu 3KoJio2udeckoli 6e3onacHocmu npou3eo0cmea U OXpaHbl

OoKpyxarouweli cpeobl.

In 2010, the brewing companies continued developing and implementing their policy
in environmental safety of production and protection of the natural environment.

«O6beanHeHHble NnBoBapHN XeMMHEKeH»

B 2010 rogy komnaHuA BHegpuna HOBYO Gpop-
My BefieHnA br3Heca Ha JONITOCPOYHON OCHO-
Be, onpenenus 418 BCeX HanpaBieHU CBO-

el JeATeNbHOCTU KJIoYeBble Lienuv Nno coxXpaHe-
HWIO OKpYKatoLLen cpeabl 1 GOPMUPOBAHNIO
coumanbHon cTabunbHOCTU B obLlecTBe.

NHcTpymeHTOM HOBOIro noaxoja ctana crpa-
Ternyeckasa nporpamMmma ycTom4ymBoro pas-
BUTUA Brewing a Better Future (Bapum nu-
BO — co3faem byayuiee), KoTopaa npeacTas-
nAeT YeTKUN NnjaH KOMMNaHUM No JOCTUXKe-
HUIO LiefIn CTaTb CaMbIM «3efleHbIM», TO eCTb
CaMbIM CcOLUMaNbHO OTBETCTBEHHbIM NPOU3BO-
Antenem nuea B mupe, K 2020 rogy. ina pe-
anv3sauum 3Tou uenu KOMnaHus npuaepxm-
BaeTCA Tpex [ONTOCPOYHbIX MPUOPUTETOB:
ynyJwaTb BAVAHME AeATENbHOCTN KOMMNAaHUN
Ha OKpY»KaloLLyto cpeay, ynyylaTb YC/I0BUA
PaboTbl N XKN3HEOEATENbHOCTN COTPYAHUKOB
N obLwecTBa 1 YKPenATb NONOXUTENbHYIO
posnb NvBa B obuecTse.

“Heineken Breweries”

During 2010, the Company introduced
a new form of continuity business,
with key goals determined for all busi-
ness activities to preserve the natural
environment and build social stability.

Used as a tool for the new approach
buries the strategic program of sus-
tainable development: Brewing a
Better Future. The program repre-
sents the companies clear plan to
achieve the goal of becoming the
greenest — the most socially respon-
sible — brewer in the world by year
2020. To achieve this goal by 2020,
the Company at here is to three
long-term principles: improving cor-
porate impact on the environment;
improving working conditions and
life standards for the employees and
the community; and strengthening
positive role of beer in the society.




B pamKax AaHHbIX NPpYOpPUTETOB pa3paboTaH
pPAL MHULMATUB, CPean KOTOPbIX: OblTb «3ene-
HbIM NMMBOBAPOM» — BHEeAPATb dKosormye-
CKn 6e30mnacHble TeEXHONOrMN B MPOU3BOACTBO,
NPUMEHATb Ha NPAKTUKE «3eNIeHYI0 KOMMep-
LMo» — NPW AUCTPUOYLIMA 1 NMPOLABUKEHNN
NPOAYKLMM Ha PbIHKE NCNOJIb30BaTb 3KONIOrn-
yeckn 6e3onacHble TEXHONOrnK, NpuBIeKaTb
COTPYAHWUKOB K 3TOM NPOrpamme 1 NpoABATb
3a00TY O NoAAX 1 OKpYKaloLen cpese.

«CABMwunnep PYC»

Ncnonb3oBaHWe Npon3BOACTBEHHbBIX OTXOL0B
ANA BTOPUYHOW NepepaboTKn No3BONAET 3Ha-
YNTENIbHO CHU3UTb Harpy3Ky Ha OKpY»atoLLyto
cpepy. KomnaHuAa npuHAna yyactme B paspa-
60TKe TeXHONornyeckoro perfnameHTa Npouns-
BOACTBA KOMMNOCTA M3 0CAAKOB OYMNCTHbIX COO-
PY>KEHUI NPON3BOACTBEHHbIX CTOYHbIX

BOJ C OpraHocofepKalmMmn HanoaHUTENAMMN.
B panbHenwem KOMNOCT NCnonb3yeTca A
NPOX3BOACTBA OPraHNYEeCKNX YaoOpeHWU.

As part of these priorities, a series of
initiatives has been developed that in-
cludes: being a green brewer — adopt-
ing environment friendly technologies,
practicing green commerce — using
environment friendly technologies for
distribution in promotion of our pro-
duct on the market, get our employees
involved in the program, and take care
of people and the environment.

“SABMiller RUS”

Recycling of industrial waste helps

to considerably reduce the load on
the environment. The Company has
participated in the development of
the Technological Regulation to make
compost of sediments from treatment
facilities for production wastewater
containing organic fillers. The compost
is subsequently used to produce orga-
nic fertilizers.

B 51 eproaddeKTUBHOCTL U pecypcocbepexerune

BHeppeHne pecypcocbeperaowmx TeEXHONOMI
npwv NPO13BOACTBE — 3TO BKJ1ag NMBOBapeEH-
HbIX KOMMAHUI B OXPaHy OKpY»KatoLen cpe-
Abl N pelweHne obuevyenoBevyeckmx npobnem.
B 2010 rogy KomnaHnm — y4yaCcTHUKM OTYeTa
NPOAONXKanu COBEPLUEHCTBOBATb TEXHOOMMN,
CNOCOBCTBYOLNE MUHMU3ALMN SHEPro3a-
TpaT, NOTpebneHnA BOAHbIX U NHbIX PeCypCoB,
CHVeHuio Bbibpocos CO, B atmocdepy.

NMuBoBapeHHbIN 3aBog MainKkonckun

Ha 3aBofe npoBoanTCA pag MeponpuaTuii no
3HeprocbepexeHnto: PaboTbl MO CTPOUTENb-
CTBY M MOHTaXy HOBOW TPaHCGOPMATOPHOM
NOACTaHLMM, PEKOHCTPYKLMM N 3aMeHe
3NEKTPUYECKNX CETEN, BHEAPEHMIO MPOrpamMm
Mo 3HeprocbepekeHuto.

By adopting resource saving technolo-
gies in production the brewing com-
panies contribute to protection of the
environment and solution of global
problems. In 2010, the reporting com-
panies continued honing their techno-
logies that minimize consumption of
power, water and other resources, and
reduce CO, atmospheric emissions.

Pivorarenniy zavod Maykopskiy

The brewery uses various power sa-
ving activities: construction and instal-
lation of a new transformer substation,
retrofitting and replacement of electric
supply lines, introduction of a power
saving program.




«CAH NubeB»

B 2010 rogy komnaHuA Ha 8% cokpaTtuna
noTpebneHve Boabl Ha 1 reKToNUTpP NMBa —
c4,41 n/Tn po 3,81 n/Th. Uenb kKomnanum —
YMEHbLIUTb B NepcneKkTnBe 3TOT NokasaTesib
Ao 3,5 n/Th. OgHm 13 NPOEKTOB, HanpaBs-
NEHHbIX Ha CHMXEeHMe NoTpebneHna Boabl,
CTana nporpamma «BogHblin wepnd», KoTopas
CTapToBana 22 mapTa, B MexayHapogHbii
AeHb BOAbl, HA BCEX NPOU3BOACTBEHHbIX
nnowankax KomnaHuu.

KomnaHuA nepepaboTana 96% oTx0a0B,
4TO Ha 5% 60osbLLEe NO CPaBHEHWMIO C Npeablay-
MM rogom.

«leka»

JlesaTenbHOCTb Mo SHeprocbepexeHnto n
3Heproa¢pPeKTUBHOCTM Ha NPOU3BOACTBE
KOMMaHUA OCYLLEeCTBAAET B COOTBETCTBUN

C pEKOMEHAALMAMM TENTIOTEXHNYECKOW
NHCNEKUUW DHeProHaa3opa, NonyyYeHHbIMK
no ntoram obcnegoBaHUA 3aBoa Ha NpeameT
Tenno- 1 anekTponoTpebdneHus.

BHeapeHne cxeMbl NapoCHabXeHMA N KOHAEH-
CaTOOTBOZA, MPOBEAEHHOE NPU PEKOHCTPYK-
LK 3aBOAA C YYETOM 3TUX PEKOMEHAALNNA,
[ano BO3MOXKHOCTb 3KOHOMUTb OT 15 o 30%
noTpebnAaemMoro Ha BblpaboTKy Tenna npu-
poaHoro rasa.

Tak>e B npouecce peKOHCTPYKL MK Obinn
npoBefeHbl Ba MepoONpPUATUA — OpraHm3a-
LMA NOSIHOrO TeXHNYECKOro yyeTa Boabl

N TEXHUYECKOTrO yyeTa 3NeKTpnYeCcKom sHep-
rMnM NO BCeM yyacTKaM 1 nojpasaeneHmnsam
3aBofa. DTO NO3BONI0 SKOHOMUTb OT 10

10 20% BoAbl U NEeKTPUYECKOW SHepruu.

«CeBepoypanbcKuil nuB3aBoa»

C uenbio SKOHOMUM TENSIOBOW U NEKTPUYEC-
KOW 3Heprum Ha NpeanpuATAn BHeApeHa
cnctema o60pOTHOro BOJOCHAGKEHNA
XONOAUNbHO-KOMMNPECCOPHOTO Liexa,
oxna)kaeHnA 6poanbHbIX YaHOB.

“SUN InBev”

In 2010, the Company reduced con-
sumption of water by 8% per hectoliter
of beer, from 4,41 HI/HI to 3,81 HI/HI.
The Company'’s objective in perspecti-
ve is to reduce the figure to 3,5 HI/HI.
One of the projects designed to redu-
ce consumption of water is the Water
Sheriff program launched on March

22 — the International Day of Water —
on all production sites of the Company.

The Company recycled 96% of its was-
te, or 5% more than during the previ-
ous year.

llDekall

The Company'’s activities for power
saving and efficiency of production are
in compliance with recommendations
issued by the local heating supervision
inspection office after examination of
the brewery’s heating and power con-
sumption.

The system of steam supply and con-
densate removal installed during ret-
rofitting of the brewery based on the
above recommendations gave a 15
to 30% reduction of natural gas con-
sumption for heating.

The retrofitting also included organiza-
tion of complete technical accounting
of water and electric power in all sec-
tions and subdivisions of the brewery,
resulting in a 10 to 20% reduction in
consumption of water and electric po-
wer.

“Severouralskiy pivzavod”

To save thermal and electric power, the
brewery has adopted a system of cir-
culating water supply in the refrigerati-
on-compressor shop and refrigeration
of fermenting vats.




«banTunka»
JHeprocbepexeHne — BaXkHaA YaCTb 3KONO-
rMYEeCKON MNONNTUKN KOMMAHUN.

B pamkax paboTbl No sHeprocbepekeHnto

B 2010 rogy KomnaHusa pa3paboTana cneyu-
aNbHYI0 BHYTPEHHIOO NPOrpamMmmy «Heprua
nMaepoBy», KOTOpaa Harpas/eHa Ha CoKpalye-
HVe n3gepxekK Kak B OCHOBHOM NPOnN3BOACTBE,
Tak 1 NPV MPON3BOACTBE SHEProHoCUTEeNEN,
1 B NepBYyIo ouepeab rnpurssaHa pa3snBaTb

y COTPYAHNKOB OepexxHOe OTHOLLEHME K pac-
xopy aHepropecypcos. B 2010 rogy 6bino
cobpaHo 6onee 400 npeanoxeHurn No ysenu-
YEHUIO SHEProaPpPeKTMBHOCTU KOMMAHW

oT 300 cOTpyAHMKOB, BOBJ/IEYEHHbIX B MPO-
rpammy; 60sbluas YacTb NPeAOXKEHNIN HAaXo-
ANTCA Ha CTann peannsaunu.

“Baltika”
Power saving is an important compo-
nent of the Company’s environmental

policy.

As part of its power saving activities
in 2010, Baltika designed a special
corporate program ‘Energy of the
Leaders’ to cut costs both for main
production in for fuel production,
primarily as an effort to promote ca-
reful attitude to power consumption
among the employees. In 2010, more
than 400 proposals where submitted
by 300 employees involved in the po-
wer saving program, and most of the
proposals are currently at the stage of
implementation.

B mapme 2010 200a pocculickue nusoeapbl npuHsAnu Kooekc kommepyeckux

KOMMYHuUKayud.

In March 2010, the Russian Brewers have adopted the Commercial Communication Code

B 2009 - 2010 rogax B uenax ontummsaumnmn
3HepronoTpebneHna Ha Tpex 3aBOfax Komna-
H1n B PocTtoBe-Ha-LloHy, CaHKT-TeTepbypre un
Tyne 6binn yctaHoBneHbl ACYTIT — aBTomatu-
Yyeckue CUCTeMbI yrpaBieHna TeXHONornye-
ckummn npoueccamu. ACYTIT nossonAaeT npo-
N3BOAUTb pacyeT 3aBUCUMOCTY NOTpebneHns
3Hepropecypcos OT paboTbl OCHOBHOro 060-
pygoBaHWA, COKpaLaTb pacxobl SHeprope-
CYPCOB, BU3yann3npoBaTb NapameTpbl paboTbl
060pyA0OBaHMA C LEeNbio CHUXEHMA PUCKOB Bbl-
XO[a M3 CTPOA 3a CYET OTCIIEXNBAHMA BHELL-
TaTHbIX CUTYaUNIN, apXUBUPOBAHUA JAHHbIX.

3acnyru KomnaHum B 06nactu sHeprocbepe-
»xeHua B 2010 rogy 6b11m OTMeY€eHbl HaLmMo-
HanbHoOM Npemuen «bepernte aHepruto!y,
OpraHnU3oBaHHOW No uHMymratmee lNMpasuTtenb-
cTBa MOCKBbI 1 MpoXoaALLen Npun Nogaepkke
MwuHncTepcTBa sHepreTnkn PO n Poccninckoro
JHepreTnyeckoro AreHTcTBa.

During 2009 - 2010, to optimize power
saving, automated process control
systems (APCS) were installed in three
breweries that the Company owns in
Rostov on Don, St. Petersburg and
Tula. The systems can calculate
dependence on energy resource
consumption on main plant operati-
on, reduce consumption of color re-
sources, visually represent equipment
parameters in order to lower the risk
of failure thanks to timely tracked
emergences and archiving of data.

For its contribution to power sa-
ving in 2010, the Company received
“Save Power!” national award initia-
ted by the Moscow city government
and supported by the RF Ministry
of energy and the Russian Energy
Agency.




Ana cHuxeHns o6beMoB NoTpebneHns cee-
el BoAbl 1 06beMOB CTOUHbIX BOJ, 3aBOAbI
KOMMaHWM NepexoaAaT Ha BHegpeHne CUCTeMm
060pPOTHOrO 1 NOBTOPHO MCMOJb3YEMOro
BOAOCHabxeHnA. Gununanbl KOMNAHUN BHe-
APAIOT NTOKasibHble NPOEKTbl MO CHUXEHWIO
BOAONOTPEbNEHNA — NPUMEHEHME CYyXOM
CMa3KM TPaAHCMOPTEPOB, ONTUMMU3aL A pabo-
Tbl Oy TbIIKOMOEYHbIX MaLVH, COOP MCMONb30-
BaHHOW BOAbI C NIMHUI PO3/INBa U UCNOJb30-
BaHMe B XONOAN/TbHO-KOMMPEeCCOPHON YCTa-

HOBKE U T.M.

& HOMWHALIMH
e EEHE!-FEIW"'-""
g ofinacTa meprocfiepenesi

To reduce consumption of fresh wa-
ter and wastewater emissions, the
company’s breweries now are swit-
ching to the systems of water recircu-
lating and recycling. The Company'’s
branches implement local projects to
reduce consumption of water: use of
dry lubricants on conveyors, optimi-
zing operation of bottle washers, reco-
very of used water from bottling lines
for subsequent use in the refrigerati-
on-compressor unit, etc.

Beperure
3Hepruio

OAD «MHEOBIPEHHRA HOME
wbanmdKa




«CABMunnep PYC»

BHeppeHne pecypcocbeperatowmnx TeEXHONOrm
Ha NPeanpPUATUAX KOMMNaHWK MNO3BOJINIO COKPa-
TUTb 06beMbl NOTpebnaemon Boabl NPy NPouns-
BoacTee 1 1 nmBa Ha 2% no cpaBHeHUto ¢ 2009
roAoM.

«TomcKoe nnBo»

KomnaHusa exxerogHo pa3pabatbiBaeT Meponpu-
ATVA NO SHepProcbepexeHnto, KOTopble BKIIKOYe-
Hbl B O6LLMI NSIaH MEPONPUATUI MO OXPaHe OKPY-
XatoLen cpeabl U SHeprocbepexeHuto. B npouec-
ce NPOM3BOACTBA 3HAUUTENbHO CHU3WICA YaeNb-
HbI1 MOKa3aTesnb BOAonoTpebneHna — ¢ 4,6 n Ha

1 nutp rotosoro npoaykTta 8 2009 rogy fo 3,9 n
Ha 1 nutp B 2010 rogay.

HecmoTpsA Ha pocT Npon3BOACTBa, razonoTpebne-
HVe OCTaNioCb Ha TOM Xe YpOBHe, uto 1 B 2009 ro-
Ay, @ yOesnbHbI NoKasaTesib pacxofa rasa cocra-
Bun 0,029 TbiC. Ky6. M Ha 1 1 rOTOBOW NPOAYKLUUN.

«0O6beanHeHHble MInBoBapHN XelMHEeKeH»
Qunuan «[lampa» (EkamepuH6ype)

Bona

Ha npegnpuaTtnm ocywectsnaeTca BTOpMYHOe
NCMOJib30BaHVe ropAYen BOAbl BAPOUYHOro
Lexa (mocne oxnakaeHua cycna) gna npous-
BOACTBa NKBa (NoJaya B 3aTOPHbIN KOTES, Ha
TEeXHY>Abl BAPOYHOro Lexa), B cncteme [BC
(ropsiuero BogocHab»keHMs); B KaueCcTBe UCXO-
[HOW BOAbl B KOTENIbHOMN.

DNIeKTPO3Heprus
[MpoBoaATCA MEPONPUATMA NO OTKIOUYEHUIO

pe3epBHbIX TPAHCHOPMATOPOB, UCKITHOUEHWIO
NoTepPb XONIOCTOro Xofa TPaHCGOPMaTOpPOB.

Tenno

MNpown3BeneHa N3onauUMs NAPOBbIX 3a[ABMMKEK

B TEMIOMNYHKTAX, KOTENbHOW; BBEAEHO B SKCMI1Y-
aTauuio YCTPOMCTBO LUPKYIALUN OUNLLEHHOW
BO/Ibl Yepe3 OxNlaanTesb BbiNapa B KOTEbHOMN.
3aMeHeHbl KOHAEHCATOOTBOAUMKM, YTO MOBbICU-
no o6bem cbopa KoHAeHCaTa.

“SABMiller RUS”

Adopted power saving technologies
at the Company'’s breweries helped to
reduce consumption of water per 1 L.
of beer by 2% compared to 20009.

“Tomskoye pivo”

The Company annually develops po-
wer saving activities included in the
action plan for environmental protec-
tion and power saving. Specific con-
sumption of water for production has
been reduced considerably from 4,6
per 1 L. of ready product in 2009, to
39 per1L.in2010.

Even as production grows, consump-
tion of gas remains at the same level
as in 2009, while specific consumption
of gas was 0,029 thousand cubic me-
ters per 1 L. of finished product.

“Heineken Breweries”

Patra Branch (Ekaterinburg)

Water

Hot-water (after wort cooling) in the
brewing shop is recycled to produce
beer (supply to the mash tank, service
needs of the brewing shop), in the hot
water supply system; and as source wa-
ter in the boiling house.

Electric energy
Activities underway to disconnect

standby transformers, and prevent
transformer idling.

Heating
Steam valves have been insulated in

heating stations and the boiler house; a
purified water circulation unit has been
put into operation through the vapor
condenser in the boiler room. Conden-
sate taps have been replaced resulting
in better condensate collection.




AMUR-PIVO Branch (Khabarovsk)
Electric energy

The established TPM (Total Productive
Management) team achieved consi-
derable economy of electric power
10,000 KWH on the average monthly.
With minimum needs in cold supply,
deactivation of ammonia compressors
gave economy of 12,000 KWH on the

Ounuan «<AMYP-TINBO» (Xabaposck)
DNeKTPOoaHeprua

3a cuet oTKpbITKA KomaHabl TPM (Total Productive
Management) 6bina 4OCTUTHYTa CyLeCTBEHHasn
3KOHOMUIA MEKTPO3HEpPrK, B cpegHem 10000 kB1/u
B MecAL,. TakXke Npy MUHUMANbHbIX NOTPebHO-
CTAX B XONOA0CHAGXeHMM NOCPeCcTBOM OTKJ1H0-
YeHMA aMMUAYHbIX KOMMPEeCCOPOB SKOHOMMUSA
3NeKTPO3Heprv coctaBuna B cpegHem 12000 KBty

B MecAL. average monthly.
Bona Water

Bo3Bpat BoApbl C puH3epa nuHum MIT (nonnatu-
neHtepedTanart) Ha y4aCTOK BO4OMOArOTOBKM
3koHoMuT 300 - 520 m* BOoAbl B MecsL, BO3BpaT

Returning water from the rinser of
the PET (polyethylene-terephthalat)
to the water treatment area saves

N BTOPUYHOE UCMOJIb30BaHMe ropsayein Bofpbl
CBApPOYHOro Lexa SKoHoMUT 450 M3 Bofbl
B MecsLl.

Tenio
lNoHWKeHMe faaBneHnA B NApOBOW CeTU A0
1 — 3 Krc¢/KB. CM Npu OCTaHOBKE NPOM3BOACTBA

skoHomuT fo 340 [Kan B mecsAL, a yCTaHOBKa pe-

rynaTtopa oaB/eHNA NMapa Ha CKiaje roproye-

CMa304YHbIX MaTepnanoB KOTESIbHON SKOHOMUT
680 lkan B roa. icnonb3oBaHue 3n1ekTopoobo-

rpeBa BMECTO NMapoCnyTHMKOB Ha BOAJ03abop-
HbIX CKBa)KMHax AaeT SKoHomMmuio Tenna B 390

300 - 520 m3 monthly; recycled and
reused hot water from the brewing
shop saves 450 m®> monthly.

Thermal energy

Lower pressure in this theme system
down to 1-3 kgf/cm? during production
shut down saves up to 340 GCal month-
ly, while a steam pressure controller in-
stalled at the fuel/lubricant warehouse
for the boiler house saves 680 GCal
annually. Use of electric heating rather
than steam lines at the water intake

[kan B rop. wells saves 390 GCal every year.

Hoeas sHepzocbepezatowias Ko-
mesibHas Ha 3asoode «Cubupckas
lusosapHs XeliHekeH»

8 Hosocubupcke.

New energy-saving boiler in
the factory «Siberian Heineken
Brewery» in Novosibirsk.




Qunuan «Cubupckas lNusosapHsa XeliHeKkeH»
(Hosocubupck)

Tenno

Ha 3aBoge coctosanca 3anyck sHeprocbepera-
loLen KOTeNbHOW, B CTPOUTENbCTBO KOTOPOW
ObINo MHBECTUPOBAHO bonee 128 mnH pybnen.
CoBpemeHHble TeXHONOMMN KOTeNIbHOW MO3BO-
NAKT COKPaTUTb NoTpebneHne NPUPOAHOro
rasa go 10 pas, 6narogapa yemy B 10 pa3 co-
Kpawatotca Bbibpocbl CO, B atmocdepy. Mpw
3TOM YCOBepLUeHCTBOBaHHaA cMcTeMa BOAO-
NoAroToBkM 1 bonee apPpeKTUBHaAA cMCTEMA
NOBTOPHOrO NCMOSIb30BAHWA BOAbI FapaHTU-
PYIOT COKpalleHne noTpebneHna BOAbl B Ae-
CATKM pas3.

Boaa
Peann3oBaH NpoeKT N0 UCMONb30BaHMIO

BOZbl MOC/Ie pUH3Eepa Ha ononackmnBaHue Oy-
TbIJIKN U BHECEHbI U3MEHEHMA B NPOrpaMmmbl
MOeK LUWINHAPO-KOHNYECKNX TaHKOB, 3a cYeT
yero Ha 20% cHU3UNCA pacxon Boapbl.

DNeKTpo3Heprua
DKOHOMUA 3MIeKTPO3HEPrun AOCTUNHYTa 3a

CYeT U3MeHeHunsa obbvema oXna»xxgaemMmoro
NMPOCTPAaHCTBA Ha CKJlage XMeNA.

Qunuan «Bonea» (HuxHut Hos2opod)

Bopna

CokpalleHne noTepb BOAbI HA IMHUAX PO3-
nuea. Boga ¢ puH3epa NOBTOPHO UCMONb3yeT-
CA A4NA ononackueaHma 6yTbINoK nocrne 6510Ka
po3nuBa.

Tenno

M3onAauma napoBon apMaTypbl Ha MMBOBapHe
Aana sKoHomuo 5% TennosHeprumn ot rofoBo-
ro notpebneHus.

Heineken Siberian Brewery Branch
(Novosibirsk)

Thermal energy

The brewery commissioned a power
saving boiler house that cost more
than one printed a million rubles to
build. Modern heating technologies
reduce consumption of natural gas
up to 10 times, also reducing CO,
emissions in the same proportion.
The improved water treatment sys-
tem and a more efficient water recy-
cling system guarantee reduced con-
sumption of water by scores of times.

Water

A project has been commissioned
that reuses water after the rinser to
wash bottles, with changes to cylin-
der-conic washing tank programs,
resulting in 20% decrease in water
consumption.

Electric energy
Power saving is achieved thanks to

smaller volumes of refrigerated space
in the hop warehouse.

Branch «Volga» (Nizhniy Novgorod)
Water

Lower losses of water in the bottling
lines. Water from the rinser is reused
to wash bottles after the bottling
unit.

Heating
Insulation of steam valves in the bre-

wery wery saves 5% of annual heat-
consumption.




DNeKTPO3Heprus
DKOHOMUA SNEeKTPOIHEepPrnm JOCTUrHyTa 3a

CYeT OTKJTIYEHNA C HOAOPA NO MapT pe3epBHO-
ro TpaHchopmatopa B PTI (pacnpenenvtenns-
HaA TpaHChOpPMaATOpPHaA NOACTaHUMA), UTO UC-
K/lo4YaeT NoTepu XONoCTOro X04a; NposeieHa
YMCTKA KOHOEHCAaTOPHbIX YCTAaHOBOK ANA yaa-
NEeHNA BOAHOIO KaMHs C NOBEPXHOCTeN TPyOOoK
KOHAEHCATOPOB M 3aKPbITUA KOMaHAbI MO Npo-
Ledype 3anycka 1 OCTaHOBKM JIMHUIA PO3/1Ba

B cTekno n M3T (anAa ncknoveHna anekTpumye-
CKMX NOTEPb XON0CTOro X0OAa).

Qunuan «llusosapHsa XeliHekeH batikas»
(Mpkymck)

DNEeKTPO3Heprua

B uensix sHeprocbepexeHus B punmane npose-
[EH pAn MeponpuATUIA:

- 3aMyCK CUCTEMbI OXNIaXAEeHUA MMINKONA HapyX-
HbIM BO3YXOM B 3IMHUW Nepuof AaeT CoKpalLe-
Hue NoTpebneHna aNeKTPo3Heprn Ao 55%;

- yBE/INYEHME TeMMNepaTYypbl IMMKONA Ha Ma-
wuHe Grasso ¢ -6°C no —4,5°C paet apdeKkTnB-
HocTb 0,15 KBT/IT;

- NPOM3BEAEHO COKPaLLeHME NOTPebneHns anek-
TPO3HepPrum No Bo3ayLHoMy otaeneHuto ¢ 3,06
kB1/In no 1,87 KB1/In;

- MOHTaX M30MIALMN Ha ncnaputenu, Tpyobl 1 TaH-
KW XpaHeHWA CNMPTOBOro PacTBOpPa Aasio SKOHO-
muto 0,13 KBT/In;

- ICMONb30BaHKeE A5 OTOMJIEHNA LNHAPO-
KOHNYECKNX TAHKOB LIEHTPAI30BaHHOW CUCTEMDbI
oTtonnenus, apdpekTnBHocTb — 0,1 KBT/IN;

- BOCCTAHOBJIEHME U30M1ALMM Ha TPYOONpPOoBOAaX
napa v apmatype, sppektmsHoctb — 1,1 MJ/In;

- CHMXeHwue Temnepatypbl B CIT1 (cknage
rotosow npoaykumn) ¢ 15°C go 10°C, appekTus-
HocTb 6 MJ/In.

Electric energy
Power saving is achieved the cast

the standby transformer in the dis-
tribution transformer substation
was disconnected from November
to March, preventing losses of id-
ling. Condensation units were clea-
ned out to remove solid sentiments
from inner surfaces of the condenser
tubes, and to close the command in
the procedure that starts and shuts
down the bottling lines with glass and
PET containers (to prevent idle run elec-
tric losses.

Baikal Heineken Brewery Branch (Irkutsk)
Electric energy

The branch has a number of power sa-
ving activities:

- use of outdoors air intake in the glycol
cooling system during winter saves up
to 55% of electric power consumption;

-raising glycol temperature on the Gras-
so units from —-6°C to —4,5°C saves
0,15 KW/HL;

- electric power saving has been achie-
ved in the air intake from 3,06 KW/HL
two 1,87 KW/HL;

- insulation on evaporators, pipes and
storage tanks for alcohol solution gave
economy of 0.13KW/HL;

- use of cylinder-conic tanks in the cen-
tral heating system saves 0,1 KW/HL;

- restored insulation on steam pipelines
and valves saves 1,1 MJ/HL;

- lowering temperature from 15°C
to 10°Cin the finished product
warehouse gives economy of MJ/HL.




Qunuan «MusosapHsa XeliHekeH» (CaHkm-
[Temepbype)

Boaa

MNpoBeneHbl MePONPUATAA MO MOBbLILEHNIO
3pdEeKTUBHOCTIN NCMOJIb30BaHMA BOAbI:

- cnonb3oBaHme BoApbl nocne MNIT puH3epa
L5 ONONacKMBaHMA By TbINOK NOCe YKyrnopa
1 noagnuTKa rpagmpHn MNM3T komnpeccopa;

- BKJIIOYEHVe OMNOJIAaCKMBaHUA OYTbINIOK B MO-
€UYHOW MaLlnHe No Mepe Bbixoda Oy TbiNoK (npu
3anycke);

- nepeBpe3Kka AaT4nMKOB HaJINMYA NeHbl Ha
neHooTaAeNNTENAX;

- yoaneHue Hencnosb3yemMblX 30H (CHUXKeHue
BPEeMeHU NPOMbIBKN TPYy6 ropayern BOAoN);

- U3MEHEHE NPOrPaMMbl MPOMBbIBKI Ha JIHW-
AX pO3/7MBa (MCNONb30BaHWE PEKYNepPUpPOBaH-
HOW BO/bl HA NePBOE OMNOJIACKNBAHME).

Tenno

- coeguHeHune cuctembl 'BC (ropauvero Bogo-
CHabXeHuA) C TAaHKaMW ropsaYein BoAbl Ha
BOAOMNOArOTOBKE;

- 3011AUMA NAPOBbIX TPYO 1 TPyb ropAven
BOAbl MPUBENO K CHXKEHMIO TEMNONOTEPD.

DNeKTPO3HEPrus

lNpoBeaeHbl MeponpUATUA NO MOBbILEHNIO
3HeprosPpeKTUBHOCTM NPON3BOACTBEH-
HbIX NPOLECCOB: MOAEPHM3MPOBaHa CUCTEMA
OCBeLEeHNA B KONINEKTOPHOW LUWINHAPO-
KOHMYECKNX TAaHKOB 1 rnomeweHnax KT

(Mo ypoBHAM); pa3feneHo ocBeLleHne Ha
CKnage maTtepuranoB 1 B Liexe po3nmBa

Ha 30Hbl; CHUXKEHO flaBneHne BoAbl Nocne
BOAOMOArOTOBKM Ha LIEX PO3/I1BA; MOAEPHMU-
31MpOBaHa cMCcTeMa ynpaBieHnsa HacocaMu;
BBEeEHO aBTOMATUYECKOE OTK/IIOUEHNE KOH-
BENepoB Npu OCTaHOBKe 060pyaoBaHMA

Ha NIMHUAX PO3NNBA; CHMPKEHO OaBfieHne
Bo3ayxa Ha 0,6 6ap.

Heineken Brewery Branch (St. Peters-
burg)

Water

Activities to raise efficiency of water
consumption:

- water after the PET rinser is reused
to wash bottles after capping and
refill the PET cooling tower for the
compressor;

- activation of water rinsing in the wa-
shing unit as bottles come out (after
start);

- reinstalled foam sensors on foam
separators;

- removing unused zones (shorter
time to purge pipes with hot water)

- change of purging program on bott-
ling lines (use of recovered water for
the first run)

Heating
- the hot water supply system is con-

nected to the hot water tanks at the
water treatment;

- insulation on steam pipes and hot
water pipes reduced heating losses.

Electric energy
Activities to raise power efficiency of

production processes: upgraded sys-
tem of lighting in the cylinder-conic
tank collector room and tank rooms
(by levels); zoned lighting in the ma-
terials warehouse and the bottling
shop; lower pressure in the water

line after water treatment for the
bottling shop; upgraded system of
pump control; automated tripping
of containers when equipment
stocks on the bottling line; reduced
air pressure by 0,6 bar.




Qunuan «llluxar» (Cmepaumamax)
DNeKTPOoHeprua

DKOHOMUA SNEKTPOIHEPINN AOCTUTHYTA
C MOMOLLbIO:

- OTKJIOUYEHUA 7 pe3epBHbIX TPAaHCPOPMaATOpPOB
Ha noacTtaHumAx 10/0,4 KB (MckntoueHbl noTepwu
XOJTOCTOro X0A4a);

- BHEPEHNSA TOUEUYHOTO OCBELLEHUSI Paboumnx
MECT Ha MalUMHaX B Liexe PO3/1MBa, CH/XKEHWA
NHTEHCMBHOCTW OOLLIErO OCBELLIEHUS;

- YCTAaHOBKW aTUYMKOB ABVXKEHUSA 1 OCBELLEHHO-
CTW AN aBTOMATUYECKOTO BKIIOUYEHUS/OTKITIoYe-
HNS1 OCBELLEHNA B NEPEXOAax PO3NMBa U Ha necT-
HUYHOW NNOLAAKE AAMUHUCTPATUBHOIO 30aHNS;

- 3aMeHbl JTaMMN HaKanvBaHWSA Ha SHeprocbepe-
ratowiye namnbl N0 AAMUHUCTPATUBHOMY KOP-
nycy (Kopuaopbl, TyaneTbl, BeCTUOIb, NecT-
HUYHble NoWwaaKm), ranepes (nepexoabl) pos-
NMBa, NAPOCUNOBON LEX;

- 3aMeHbl B MapOCNIOBOM LIEXE CETEBOro Hacoca
(ropsivas Boga Ha otonneHune) 132 KBT Ha 55 KBT;

- YCTAHOBKM B NAapOCUSIOBOM LiEXe YaCTOTHOIO
npeobpa3oBaTena Ha NUTATEeNbHbIN HAaCOC
(nopaya BoAbl Ha KOTNbI) 55 KB;

- 3aMeHbl B CUCTEME ropAYero BOAOCHabKeHnA
B Liexe Npon3BOACTBa N1Ba HAacOCa ropaYen BO-
abl ¢ 11,0 KBT Ha 7,5 KBT.

Bona
DKOHOMMA BOAbl AOCTUIHYTa 6bnarogaps 3ame-

He apMaTypbl (3afBUXKeK, BEHTUEN) NO ceBep-
HOMY BBOZY, TPy6ONpoBOAa MO BHYTPUMOLLa-
LIO4YHOM ceTn Ppunmana (CHUXKeHME yTeyek).

Tenno

OTKa3 OT NCNONb30BaHNA TEMNSIOBOW SHEPrM Ha
rasugukatope CO, (pabota rasvdukatopa uepes
TennoobMeHHUKW, NCMOMb30BaHKeE XON0Aa AnA
oxJlaXkaeHnA 060POTHONM BOAbI Ha BO3AYLLHbIE
KOMMpeccopbl).

Shikhan Branch (Sterlitamak)

Electric energy

Power saving has been achieved thanks
to the following activities:

- disconnection of 7 standby transformers
on the 10/0,4 KW substations (preventing
idling losses);

- use of point lights on machine workplaces
in the bottling shop, with less intensive ge-
neral lighting;

- installed motion detectors and light de-
tectors to automatically turn on/off lights
in the bottling sections and stares of the

office building;

- replaced incandescent lights with

power saving ones in the office building
(corridors, toilet rooms, lobby, stair flights),
the bottling gallery (sections), the steam
power shop;

-service pump in the steam power shop
(hot water for heating) replaced from 132
KW to 55 KW,

- frequency converter installed in the
steam power shop for the feed pump
(water to boilers) for 55 KW;

- hot water pump in the hot water supply
system of the beer shop replaced from
11,0 KW to 7,5 KW.

Water

Economy of water achieved after valves
were replaced on the north-side intake
line and in-premises pipelines in the bre-
wery (fewer leaks).

Heating
No consumption of thermal energy by the

CO, gasifier (the gasifier works through
heat exchanger is, using cold to cool
circulating water for air compressors).




®unuan «Komnanus NMAT» (KanuHuHepao)
DNeKTPOHeprua

DKOHOMUA SNEKTPOIHEPIUN JOCTUTHYTA C MO-
MOLLIbIO YCTAHOBKM YaCTOTHOro npeobpa3oBa-
TeNA Ha HacoC BOAOCHAbXeHNsA 3aBoda U ero
HaCTPOMKN Ha MUHUMabHOe Heobxoanmoe
[laBneHne ansa Npon3BOACTBa; NepeBOAa BCEN
CUCTEMbI BOAOCHAOXeHMA TEXHNYECKOW BOAbI
Ha OAWH HacoC (BMEeCTO TPEX); yCTAaHOBKM AaTuu-
KOB ABVKEHWNA N OCBELLEHHOCTN A/1A aBTOMaTu-
YeCKoro BKJIIOYEHWNA/OTKNIOYEHNA OCBELLEHNSA B
nepexoaax Po3/MBa 1 Ha NECTHUYHbIX MapLLAX
aAMNHUCTPATUBHbIX U MPON3BOACTBEHHbIX 3/a-
HUI 1 3aMeHbl JTaMMN HaKaNMBaHNSA Ha SHeProc-
6eperatowyme.

Bona
DKOHOMMA BOAbl AOCTUIHYTA 3a CYeT OTKasa

OT NCNONb30BaHNA HAKOMUTESIbHbIX EMKOCTEN
B TPETbEM flarepe, Bce BOAOCHAbXeHMe nepe-
BE€AEHO Ha OAHY eMKOCTb 600 M°.

Tenno

Ha 3aBoge 0TKa3zanucb OT CUCTEMbI ropAYero
BOAOCHAOXeHMA N YCTaHOBUAW NPOTOYHbIe
HarpeBaTenun B CaMblX HEOOXOAUMbIX MecTax
N [yLIEBbIX, BBENUN PEXKMMHYIO KapTy paboTbl
CUCTEeMbI OTOMIEHUA B 3aBUCUMOCTN OT YSINY-
HOW Temnepartypbl.

BN (OrXxoabl MPOU3BOACTBA

Pa3nnyHble oTxoAbl 06Pa3yTCA HE TONTbKO Npu
NPOV3BOACTBE MMBA, HO U NMPKY €ro TPaHCrnop-
TUPOBKe 1 NoTpebneHnn. NMBoBapeHHbIE KOM-
MaHWM OCYLLECTBSAIOT KOMMIEKCHbIV MOAXOA

K MUHUMUW3aUnW, YyTUAU3aLmMm 1 nepepaboTke
OTXO/I0B Ha Bcex dTanax. [NepepaboTka 1 BTO-
PUYHOE NCMONb30BaHNE — OCHOBHbIE HaMpPaB-
NEHNA NONNTUKN KOMMAHWI MO MAUHUMMN3ALMN
06bEMOB OTXOA0B U CHUXKEHNIO BO3AENCTBUA
Ha OKpY»KatoLLyto cpeay. Tak, Hanpumep, NMBHasn
APO6UHA NCMOSb3YETCS CENbXO3MNPON3BOAUTE-
NSAAMU Ha KOPM CKOTY 1 B KauecTBe yaobpeHus.

PIT Company Branch (Kaliningrad)
Electric energy

Economy of electric power achieved
thanks to a frequency converter in-
stalled on the general water supply
pump, set to minimum required pres-
sure for production; the entire service
water supply system was reduced to
one pump (instead of three); motion
and light detectors installed to au-
tomatically turn on/off lights in the
bottling sections and stair flights of
the office and production buildings;
incandescent lamps replaced with
power saving ones.

Water

Economy of water achieved after
accumulation thanks are no longer
used in the third section; all water
supply uses the same 600 m?* tank.

Heating
The plant no longer uses its hot water

supply system; now running water
heaters are installed where necessary
and in shower rooms; the use of the
heating system now depends on the
out doors temperature.

Waste is generated not only by pro-
duction of beer, but also during its
shipment and consumption. Bre-
weries practice a comprehensive ap-
proach to minimize, utilize and recyc-
le waste at every stage. Recycling and
reuse are our companies’ key direc-
tions in order to minimize volumes of
waste and reduce environmental im-
pact. For example, beer pellet waste
is sold to farmers who use it as cattle
fodder and fertilizers.




HenwiueBble oTxoabl — YNaKoBKa, LennodaH,
Keru, nanfeTbl, CTEKNAHHbIE N NACTUKOBbIE OY-
TbIJIKW, aNIOMUHNEBBIE BaHKKM 1 Ap. — cObupatoT-
CA, CKNAaaMpPYTCA U HAaNPaBATCA Ha crneuma-
NN3NPOBaHHbIE NPEANPUATUA ANA YTUAN3aLun
NN BTOPUYHOW NepepabdoTKm.

Inedible waste such as package,
cellophane, kegs, pallets, glass and
plastic bottles, tin cans etc. are coll-
ected, stored and sent to specialized
contractors who utilize or recycle
them.

Mepepabomka u emopuy4Hoe ucnosib308aHue — 0CHOBHble HanpasieHus
NoUMUKU KOMNAHUli N0 MUHUMU3Aayuu 065emMoe 0mxo0008 U CHUXeHUI0

8030elicmeus Ha OKpyX<arouwyto cpeoy.

Recycling and reuse are our companies’ key directions in order to
minimize volumes of waste and reduce environmental impact.

«CnaBAHKa»

[na ymeHbleHNA HeraTMBHOro BO34eNCTBUA
Ha OKpY»KaloLwyto cpeny BBeAeHa B IKCMya-
TaLMIo yCTaHOBKa No cbopy 1 BTOPUYHOMY
MCNONb30BAHUIO YINEKUCIIOro rasa.

«Jleka»

KomnaHunen 3akntoueHbl OroBopbl C INLEH3U-
POBAHHLIMW OPraHU3aLNAMUN Ha YTUAU3AUUIO
(3axopoHeHMe) 1 NnepepaboTKy 0TX040B
(nonuatneHoBble 1 ByMakHble OTXOAbI).

«CABMwunnep PYC»

AKTVBHOe BHeJpeHMe NPOeKTOB BTOPUYHOIO NC-
NosIb30BaHNA OTXOA0B MMBOBAPEHHOIO NPOn3-
BOACTBa rno3ssonuno komnaHun B 2010 roay yse-
JINYNTB SO0 BTOPUYHOIO UCMOSb30BaHMA OTXOL0B
Ha 2,5% no cpaBHeHuto ¢ 2009 rogom. 3HaunTenb-
HaA YyaCTb NPOM3BOACTBEHHbIX OTXOAOB Tenepb
aKTUBHO UCMOJb3YyeTCA B CeNTIbCKOM XO3ANCTBE KaK
s3pPeKTMBHAA KOpMOoBasA AoOaBKa 1 ygobpeHue.

MpoBefeHa PEKOHCTPYKLMA OUYNCTHBIX COO-
PY>K€HUIA IMBHEBO-APEHAXKHbIX CTOUHbIX BOA,
Ha 3aBoje B Kanyre 1 BBefieHbl B 3KCrnyaTa-
LIMIKO OUNCTHbIE COOPYKEHNA Ha 3aBofe B YNnbs-
HOBCKE, UTO CYLLECTBEHHO NMOBLICUIO CTEMEHb
OUNCTKN CTOYHbIX BOA,.

“Slavianka”

To reduce negative impact on the
environment, a unit has been com-
missioned to collect and reuse carbon
dioxide.

llDekall

The has signed agreements with
licensed contractors to utilize
(bury) and recycle its waste (used
polyethylene and paper).

“SABMiller RUS”

Active implementation of projects
that reuse brewing wastes helped

the Company in 2010 to increase the
proportion of reused waste by 2,5%
compared to 2009. A substantial part
of industrial waste now is actively
used in farming as efficient additive to
fodder and fertilizer.

Wastewater treatment plant has
been retrofitted at the Kaluga
brewery; water treatment have been
commissioned for operation in the
Ulyanovsk brewery, considerably
improving the quality of wastewater.




«MNHO»

Ha npeanpuatnmn paspabotaH [MpoeKkT Hopma-
TBOB 00pa30BaHNA OTXOAOB U IMMUTOB Ha UX
pa3meLlleHune. NpoBeaeHa NMHBEHTapU3aLMA NC-
TOUYHWKOB BbIOPOCOB 3arpA3HAIOLLINX BELLECTB
B aTMocdepy 1 peanusyetca [MpoekT HopmaTu-
BoB [1[1B (npeaenbHO gonyCcTrMbIX BbIOPOCOB).
[onyyeHa nMueH3MA Ha pa3meLleHre N TPaHC-
NOPTUPOBKY OTXOAOB.

«banTuka»

KomnaHusa ncnonb3yeT MOLLHblE CUCTEMbI MNe-
pepaboTKM Cbipoi ApPoOUHbLI, 06pa3syoLenca
nocsie BapKun 1 NPOLEXMBAHNA SUMEHHOIO
cycna. Cyxas rywa n3 obonoyek 3epHa ABnA-
eTCA Nosie3HOWN KOPMOBOW 106aBKOW B MOSIOY-
HOM 1 MACHOM »KMBOTHOBOACTBE. lNogobHoe
MCNONb30BaHNE NUBHOWM APOOVHbI MO3BONA-
€T CHUXKATb M3AEPXKKN Ha YTUIM3aLMNI0 OTXOA0B
NPOX3BOACTBA N BEPOATHOCTb HebnaronpumAT-
HOro BO34ENCTBMA Ha OKPYKatoLLyto cpeay.

B 2010 rogy 3aBepLueHbl MOHTaX 1 HaNagKa ge-
KaHTepoB Ha 3aBofax B CaHkT-leTepbypre, Bo-
poHexe 1 YenAabuHcKke, cTapToBasn aHanorny-
HbI NpoeKT B Xabaposcke. O60opynoBaHme no
06€3BOXMBaHNI0 OTPAOOTAHHOIO K13enbrypa
(maTepuana aAna NpoMbiLlIeHHOW GpunbTpaumnn
N1Ba) yCTaHOBJIEHO B pamKax 3KONOrmyeckomn
nporpaMmmbl KOMNaHnn. HoBble AeKaHTepHble
YCTaHOBKM MOMOTraloT YMEHbLUNTb Harpy3Ky Ha
OKpY>KatoLLyto cpefly 3a CYeT COKpalLeHnsa obb-
e€Ma 1 Maccbl OTPAbOTAHHOIO K13enbrypa, Ko-
TOPbIN TaKXKe MOXeT CNYKUTb Cbipbem ANA ApY-
rMX NPOM3BOACTBEHHbIX OTPAC/EeN.

KomnaHua ontummsnpyeT Ucnonb3oBaHue v ne-
pepaboTKy YNakOBOYHbIX MAaTEPMANOB C LieNblo
MVUHMMM3auUM BO3LENCTBUA Ha OKPY>KatoLLyHo
cpepy. Tak, € Luenbko yBennyeHna gonn o6oport-
HoW OyTbINIKM B NPON3BOACTBEHHOM NMpoLecce
B 2010 rogy KoMnaHMA NpogomKkmna paboTty no
npoekTty «ObopoTHadA 6y Tbiikax. [lona obopoT-
HOW By TbINKK, MCNONb3yeMON ANA Lenen npo-
n3eoacTea, B 2010 rogy coctaswuiia okono 36%.
lnAa noBbiweHnA cbopa Oy TbINKM KOMMAHNA
pa3paboTana v NpeanoXuna NocTaBLMKam

llPINoll

The Company has developed a draft re-
gulation on generation of waste and uti-
lization limits. Inventory has been taken
to keep record of all sources of atmos-
pheric pollutants, with implemented
draft regulation on maximum permissi-
ble limits. License has been received to
place and transport industrial waste

“Baltika”

The Company uses powerful systems to
recycle raw grain produced after brew-
ing and sifting of the barley malt. Dry
meal of grain husks is a useful additive
to fodder in dairy and meat farming.
Such use of beer pellets reduces the
costs of industrial waste utilization and
the probability of negative environ-
mental impacts.

Installation and setup of decanting
units was completed in 2010 in St. Pe-
tersburg, Voronezh and Chelyabinsk;

a similar project was launched in Kha-
barovsk. Equipment to dehydrate used
fossil meal (used for filtration of beer
on industrial scale) has been installed
as part of the company’s environmen-
tal activities. The new decanting units
reduce the load on the environment by
reducing the volume and mass of used
fossil meal that can be reused as raw
material in other industrial facilities.

The Company has optimized use and
recycling of packing materials to mini-
mize environmental impact. For examp-
le, to increase the proportion of recyc-
led bottles in its production processes
in 2010, the Company continued its ac-
tivities under the Recycled Bottle pro-
ject. The share of recycled bottles used
in production during 2010 amounted
to approximately 36%. To raise the pro-
portion of recycled bottles, the Compa-
ny has designed and presented to




crieumanbHyo agpecHyto Nnporpammy npmem-
HbIX MYHKTOB, HAXOAALLUXCA B Pa3/INYHbIX pe-
rMOHax CTpaHbl. B pesynbrate KonnmyecTso NyH-
KTOB npuema cteknoTtapbl B 2010 rogy ysenu-
yunnocb Ha 30% no cpaBHeHUto ¢ 2009 rogom.

«O6beanHeHHble NMnBoBapHN XeMMHEKeH»
JNlornctnyeckue nogpasaeneHns KoMnaH1n B
Poccun paspaboTtanu gokymeHTaumo ana obo-
CHOBAHWA CBOEW AeATeNbHOCTN No obpalle-
HMIO C OTXOAaMU, MONYUUIN IMMUTBI HA pa3me-
LLeHe OTXOA0B 1 CTanu KOHTPONMPOBATb pas-
MeLLleHE OTXOA0B U X KOJINYECTBO.

Ounuan «lLluxax» (Cmep1umMamak) 3aknounn
[OroBOPbI Ha Nepefayvy OTXOLOB NPOV3BOACTBA
NMBa Ha NPeANPUATUA XXMBOTHOBOACTBA ANA
KOpMa CKOTY.

Qunuan «lusosapHa XetiHekeH» (CaHKmM-
[Temepbypea) 3akNtoumn 4OroBOP Ha NPOAaAXKY
MNCMOJIb30BAHHbIX APOXKXKEN Ha npegnpuaTne
MO 3aroTOBKe KOPMOB AJ151 YKUBOTHbIX.

GOunuan «[lusosapHa XetiHekeH» (CaHKm-
[Temepbypz) — B MeCTax, rae XpaHATCA 1 Npo-
N3BOAATCS OMnepaunin C LWenoybio U KUCIIOTOMN,
yCTaHOB/EHbI CrielunasibHble NOJAOHbI, Npe-
LOTBpaLlaloLe nonagaHne nx B KaHanmsa-
LMo B CJTyYae MX pasnuBa.

Ounuan «Cubupckas lNusosapHs XeliHekeH»

(e. Hosocubupck) 3anycTin B paboTy HOBYHO
3HeprocbeperaoLLyio KOTeNbHYHO, YTO NO3BO-
N0 NPEeanpPUATUIO COKPaATUTb NOTpebneHne
NPUPOZHOrO rasa, BoAbl M 3HAUYMNTENIbHO YMEHb-
LINTb KonnuecTBo Bbibpocos CO, B aTMochepy.

its suppliers are special target pro-
gram of recycling centers in different
regions nationwide. As a result, the
number of senators that accepts used
glass containers rose by 30% in 2010
compared to the previous year.

“Heineken Breweries”

The Company'’s logistic subdivisions
in Russia have developed documen-
tation to support their waste hand-
ling activities, obtained waste place-
ment quotas, and now controlled the
guantities of placed waste.

Shikhan Branch (Sterlitamak)

signed contracts to sell beer waste
to be used as fodder in cattle
farming.

Heineken Brewery Branch

(St. Petersburg) signed a contract to
sell used yeast to producers of
cattle fodder.

Heineken Brewery Branch (St. Peters-
burg) has installed special trays to
prevent escape of alkali and acids
to the public sewage in areas where
they are used.

Heineken Siberian Brewery Branch (No-
vosibirsk) has commissioned a new
power saving boiler house that redu-
ced consumption of natural gas and
water, and significantly cut CO, emis-
sions to the atmosphere.




«ToMmckoe nnBo»

MpennpuATre B COTPYAHMYECTBE C KOMMaHWeN
«4nCTbI MMP» HAYaNo NepefaBaTb HAa BTOPUY-
Hyt0 nepepaboTKy cTeknobom OT TEMHOMo CTekK-
na, punbTP-KapPTOH, NUCMONb30BaHHbIN NocCse
npouecca punsTpaumm NMBa, MeLKn bymax-
Hble 6/y (6biBLWMeE B yNnOoTpebneHum) oT Knusenbry-
pa. [lo ceHTa6ps 2010 roaa 3T 0TX0Abl BbIBO3U-
nuncb Ha nonuroH TbO (TBepAablx ObITOBLIX
OTXO[0B).

«CAH NHbeB»

B HacToAwWee BpemA KOMMNAHUA rOTOBUT K BBOAY
B DKCr/lyaTaLMio OUMCTHbIE COOPYXKeHUA B Knn-
Hy, OMcKe 1 AHrapcke, CTpOUTENbCTBO KOTOPbIX
HaXOAMUTCA Ha 3aBepLiatoLlen ctagun. B peanu-
3aLMI0 3TUX MPOEKTOB YXKe MHBECTUPOBAHO
6onee 40 mnH gonnapos CLLA.

B pe3synbraTte npeanpuHATLIX YCUNUIA KOMNAHNN
YAANnoCb fOCTMUYb CHUXKEHMA BbIOPOCOB yrne-
Kncnoro rasa — 6ananc CO, 6bin ynyuiieH

Ha 5,46 % no cpaBHeHunto ¢ 2009 rogom.

KomnaHua nepepaboTana 96% OTX0A0B, UTO
Ha 5% Gonblue, yem B NpeablayLLEM rOay.

B nnaHax komnaHUnm — CTPOUTENBbCTBO BOAO-
OUNCTHbIX COOPYXeHuI B [epmMu, Ha KOTOPbIX
ana obpabotku 100% mncxogAwmx o6 bemMoB BO-
Abl 6yaeT ncnonb3oBaHa KOMOUHaUMA aHa3Po6-
HbIX 1 @3POO6HbIX BronornyecKkmx npoueccos. B
3TOT MNPOEKT NSIAHNPYETCA NHBECTMPOBATb 60-
nee 10 mnH gonnapos CLUA.

“Tomskoye pivo”

Jointly with Chistiy Mir Co., the Com-
pany now delivers for recycling bro-
ken tinted glass, cardboard used for
beer filtering, used paper bags after
fossil meal. Until September 2010,
such waste was buried in the solid
waste dump.

“SUN InBev”

Currently the Company is preparing
for commissioning the treatment
plants in Klin, Omsk, and Angarsk that
have now entered the concluding sta-
ge of construction. More than US $40
million has been invested into these
projects.

The Company'’s activities have achie-
ved an improvement in CO, emissions:
the CO, balance was 5,46% better
than in 2009.

The Company has recycled 96% of its
waste, or 5% more than during the
previous year.

The Company intends to build water
treatment facilities in Perm, where

a combination of anaerobic and ae-
robic processes will be used to treat
100% of released water. More than US
$10,000,000 is expected to be inves-
ted in the project.




671aroycTponcTBO permoHOB

MBOBApPEHHbIE KOMMAHNM HE TOJNTbKO OCY-
LLeCTBIAIOT MPOEKTbI N0 06eCrneyeHnio SKoo-
rmyeckom 6e3onacHoCTN co6CTBEHHOro NPoun3-
BOJCTBA, HO 1 UHBECTUPYIOT CPeACTBa B 3KOJIO-
rMuYecKme nNporpammsl 1 61aroycTpoincTeo pe-
FMOHOB NPUCYTCTBUS.

«CeBepoypanbCcKnuin nnB3aBoa»
MpennpuATe Ha perynapHoOn OCHOBE NPOBO-
AVT 3Konornyeckne cybboTHUKM no ybopke
TeppuTOpPMM 3aBOAA U YL, ropoaa
CeBepoyparnbcka (CBepanoBckasa obnacTb).

«banTuka»

B aBrycte n ceHtAbpe 2010 roga npoLuna sKo-
nornyeckasn akLma, opraHn3oBaHHaA 6peHaoM
NUTbeBOW BOAbI «?KnBowm pyyeny. B Hen npu-
HANM yyacTue 6onee 420 [O6POBONbLEB, KO-
Topble ouncTunm 6epera BogoemoB B MockBe,
Apocnasne, BopoHexe, CaHKT-INeTepbypre,
PoctoBe-Ha-[loHy n Camape. bbino cobpaHo v
BbIB€3€HO 0KONo 120 M*> Mycopa, OCTaBEeHHO-
ro otabixatowmum 3a neto. B PoctoBe-Ha-[loHy
B YETBEPTbIN pa3 NpoLen coumanbHbI KOH-
KypcC no 61aroycTponcTey ABOPOB «JTlo61MbIi
LBOPVIK», Y4aCTHUKN KOTOPOro nposenn yoop-
Ky rOPOACKUX ABOPOB 1 Cy6OOTHIMK B ropop-
CKOM rapke nm. YyKoBCKOro.

YenabuHcknin drnman KOMnaHUM NpuHAN
yyacTue B rOpOACKON LieNieBol nporpamme
«[1Bop—2010» — B COBETCKOM palioHe Obinu
6naroycTpoeHbl AeTcKme nnowaakn. Takxe B
ropoAe B OYepeaHOn pas npoLusia akyma no
ybopke pekn Muacc ot mycopa: fo6poBONbLbI
Npu yyacTum NnpopecCcuoHanbHbIX AaliBEPOB
OUNCTUAN PYCIIO N HABEPEXHYIO PEKN.

B Pa3BuTue 3K0/10rM4YeCcKOn KyNbTYPbl HACEJIEHUA,

Not only do the brewing companies
implement projects to ensure environ-
mental safety of their own production,
they also invest in environmental pro-
grams and improvements in the regi-
ons of their presence.

“Severouralskiy pivzavod”

The Company regularly has volunteer
cleanup activities to clean its own pre-
mises and the streets of Severouralsk
(Sverdlovsk Oblast).

“Baltika”

In August and September 2010, an envi-
ronmental action was organized by the
Zhivoy Ruchey potable water brand.

It involved more than 420 volunteers
who cleaned up river banks and latex in
Moscow, Yaroslavl, Voronezh, St. Peters-
burg, Rostov on Don, and Samara. They
collected and moved more than 120 m®
of garbage after the summer. In Rostov
on Don, the fourth social contest took
place for community yard improve-
ments, when the participants cleaned
up condominium yards and collected
garbage in Chukovskiy public park.

The Company’s branch in Chelyabinsk
participated in the municipal target pro-
gram Dvor-2010: children’s playgrounds
were improved in Sovietskiy district of
the city. Also in Chelyabinsk, the vo-
lunteers assisted by professional divers
cleaned up garbage from the embank-
ment and riverbed of the river Miass.




B ueHTpanbHOM ropoackom napke KpacHosAp- In the central municipal park of Kras-
CKa B YecTb 135-neTna nMBOBapPEeHHOro 3aBoAa noyarsk, 40 apple tree saplings were
«bantnka» 6b110 NocakeHo 40 ca)keHUEeB planted to celebrate 135 anniversary of
AGNOHb. Baltika breweries.

Ha Tepputopnn 3aenbLoBCKOro napka Kyb- In Zayeltsovskiy Culture and Recreation
Typbl 1 oTabIxa HoBOCKMGMpPCKa B paMKax npo- Park of Novosibirsk, as part of the Clean
rpaMmbl «4rcTble napku ropoga» obiIn ycTa- City Parks program, beautiful garbage
HOBJIeHbl AN3anHePCKMeE YPHbI A MyCopa, bins were installed that for designed by
odopMNeHHbIE COTPYAHUKAMWN KOMMAHWN U the Company’s employees and architec-
CTYAeHTaMM apXUTEKTYPHbIX BY30B ropoga. ture students of the local colleges.

B ApocnaBne KomnaHmA cTana CNoHCOPOM In Yaroslavl, the Company sponsored
ropoAcKoro KOHKypca «fpocnas/ib B LIBETY», the municipal competition “Yaroslavl
npuypoyeHHoro K 1000-netuio ropoga. in Blossoms” to celebrate 1000 years

from the city’s foundation.

¥
-
F il
Kosnoauyeckas akyusa no o4ucmeke 6epe208 8000eMO8, Environmental action to clean up the shores of reservoirs,
opaaHu308aHHaA 6peroom «Kusoli pyyeli» organized by a brand “Live Stream” of the

KomMnaHuu «banmukay. “Baltika Brewing Company”.




«O6begnHeHHble NMnBoBapHN XelHEeKeH»
B 2010 rogy B VipKyTcke Ha 3aBofe «[lvBoBap-
HA XelHeKkeH bankan» 6b1M NnoaBeaeHbl UTo-
rM oyepefHOro stana v onpegeneHbl HOBble
3apaum 06pa3oBaTeIbHOIO SKONOrNYeCKo-

ro npoekTta «4umcrole bepera bankana». [po-
eKT ctaptoBan B 2007 r., N0 nHMUMATNBE 3aBO-
Aa «[lmBoBapHA XenHeKkeH bavkan» npu noa-
nepxke MNpasuTtenbcTBa MipKyTCcKom obnactuy,
AammnHncTpaumnm OnNbXOHCKOro panoHa 1 npu
yuyactum «lpmrbarikanbckoro HaunoHanbHoro
MNapka».

C 2010 r. npoeKT «Yunctble bepera bankana»
peannsyeTcA B pamKax CTpaTernyeckom
NpOrpammbl yCTOMUYMBOrO Pa3BuTua «Bapum
nMBO — co3faem byayuiee». OCHOBHasA Uenb
npoekTa — popmrpoBaHME SKONMOTMYECKON
KYNbTYpPbl XUTeneun 1 rocten pernoHa.

“Heineken Breweries”

In 2010 in Irkutsk, Baikal Heineken Bre-
wery summed up the results of an-
other stage and set new objectives for
the environmental education Project
“Clean Shores of Baikal”. The project was
launched in 2010 by initiative of Baikal
Heineken Brewery, supported by the Ir-
kutsk Oblast government, administration
of Olkhonskiy Rayon,and with assistance
from the “Baikal National Park”.

Since 2010, “Clean Shores of Baikal” Proj-
ect has been part of the strategic program
for sustainable development “Brewing
Our Future”. The main goal of the proj-
ect is to promote environmental culture
among the local citizens and visitors to
the region.

O6pazosameribHbIl 3K0102U4eCKUl Npoekm 3asooa
«lusosapHs XeliHekeH batikan» — «Yucmele 6epeza batikanas.

Educational Environment Project of the “Heineken Brewery
Baikal” factory — “Pure shores of Lake Baikal”.




B nepeueHb meponpunATU BXOAUT He TOSb-

KO OUMCTKa TeppuTopun oCTpoBa rpynnovi Bo-
NOHTEPOB, MNPOLUEALWNX CNelnanbHO obyye-
HUe, HO N PaboTbl NPOCBETUTENBCKOIO Xapak-
Tepa cpeaun otabixaowmx Ha 0. ONbXoH.

Ha octpoBe OnbxoH n nobepexkbe Manoro
Mops ycTaHOBNEHbI MHPOPMALMOHHbIE LWUTDI

N yKasaTenu, "HbopmmpytoLme rpakaaH

0 BaXXHOCTM COXPaHEHNA UNCTOTbl beperoB
bavkana.

«CAH UnbeB»

B 2010 rogy KoMnaHuaA NpuHANa yyacTne BO
BcemmnpHom gHe skonorun. B Omcke coBmecT-
HO co cTyanen «CKBOpeUYHNK» KOMMaHWA
OTKpblfa BbICTaBKY, KOTOpasa HanpasfieHa Ha
NpoABUKeHNE 6EPEXKHOrO OTHOLLIEHMA K OKPY-
Xatowwen cpege. B iBaHOBO npoluen KOHKypC
AeTCKOro pucyHka. B Kypcke coTpyaHUKM KOM-
NaHUW Lenyto Hefento nepeaBuraancs Ha
Benocunegax. B Bomkckom coTpygHUKKM 3aBO-
Aa ounctunu 6eper pekn AxTyba, a B Knuny

K OUMCTKe MeCTHOro Bogoema npusneknm
[Aa<e BOAONA30B.

00111eCTBEHHOCTbIO

Kak v B npeapiayLme rofbl, NMBOBAPEHHbIE KOM-
MAHUWN NPOAOIIXKMIIN aKTMBHOE COTPYAHNYECTBO C
3KOJTIOrMYeCKNMIM 0OLLECTBEHHBIMI OpraH13auma-
MU 1 doHAaMKN. KOMMaHM NPUHUManu akTUBHOe
yyacTue B COBMECTHbIX 3KOSIOrMYECKUX NPoekK-
Tax U akKLUMAX, YTO NO3BONMIO caenaTb 3TN Me-
ponpuATMA 6bonee MacCoBbIMU, NPMBEYD K Yya-
CTUIO B HUX LUMPOKME CNOUN HaceNneHns, ocobeH-
HO MOJIOZEXb, a TaKXe COTPYAHNKOB KOMMaHWUN.
Takoe coTpyaHMuecTBO 6U3Heca 1 06LLecTBa
Ccnoco6cTBYeT GOPMUPOBAHNIO SKOSTOTNYECKON
KYNbTYpbl HaLLUX FpaXAaaH.

The list of activities includes not only
efforts to clean the island by a team of
specialists trained volunteers, but also
educational activities targeted at tou-
rists who come to the island of Olkhon.
Special information boards and science
now have been installed on the island
and near the water line reminding about
how important it is to keep clean the
shores of Baikal.

“SUN InBev"”

In 2010, the Company participated in the
International Day of the Environment. In
Omsk, jointly with the Skvorechnik art de-
sign studio, the Company opened an exhi-
bition that promotes careful attitude to the
natural environment. A children’s drawing
contest was held in Ivanovo. In Kursk, the
company’s employees used bicycles to
move around for a week. In Volzhskiy, em-
ployees of the brewery cleaned the banks
of the river Akhtuba, while in Klin they
hired divers to clean the local lake.

BN BsauMojencTBUe C 3KOJIOTUYECKUMU OPTaHU3aAUUAMU U

Just as all the years before, the brewing
companies continued active coopera-
tion with environmental public orga-
nizations and foundations. They were
actively involved in joint environmental
projects and actions. Helping to ex-
pand their scale and involved citizens
from all walks of life, particularly young
people, and their own employees. Such
partnership between business and pu-
blic promotes environmental culture
among our citizens.




«CABMwunnep PYC»

CoxpaHeHue NUTbeBON BOAbl U obecneveHne
AOCTYMa HaceneHnA K YACTON BOAEe — BaXKHaA
3a[aua, B pelueHne KOTopown KOMMNaHuA, Kak
COUMaNbHO-OTBETCTBEHHAA, BHOCUT CBOW BKJaA.

B 2010 rogy KomnaHuaA ycnewHo 3anyctuna
AONTOCPOYHbBIN COLMANbHbIN NPOEKT
«ObycTponM pogHuKn BMecTel», Lienbo gaHHO-
ro npoekTa ABnAeTcA 00yCTPONCTBO POAHU-
KOB, PaCcnonNOXeHHbIX Ha TeppUTOPUAX Ynba-
HoBcKow, Kany»ckon obnacten n Mpnmopckoro
Kpas, obecneyeHmne JOCTyna K YNCTOWN MUTbLEBOM
BOZeE OJ19 MeCTHbIX XKutenen. Ob6bem coumanb-
HbIX HBeCTUUMI B NpoekT B 2010 rogy cocTa-
Bun 1 mnaH 700 Tbic. pybnen. OCHOBHbIMKM Nap-
THEpPaMu1 3KONOrMYeCcKom MHMLUMaTBbl «O6y-
CTpOuM pogHuKM BMecTel» BbicTynunu Bcepoc-
CcuicKana obuiecTBeHHana opraHusauma «Poccmi-
ckum Coto3 Monogekn», permoHasnbHble opra-
Hbl NICNOSTHUTENbHOW BNACTU, agMUHNCTPALNN
MYHULMUNAaNbHbIX 06pa3oBaHMi, OKa3aBLine
3HAUMTESNIbHYIO OPraHN3aLOHHYIO NOAAEPXKKY,
NPV aKTUBHOM Yy4YaCTUN MECTHbIX KOormye-
CKUX CTPYKTYP.

B 2010 rogy 6binm 06ycTpoeHbl 6 POAHMKOB 1
2 konopua. bonee 100 Tbic. yenosek B rog Oy-
AyT NONb30BaTbCA BOAOW U3 6/1aroyCTpOeHHbIX
POOHUKOB.

Bce 6naroycTtpoeHHble POAHVKN PACMONOXKEHDI
BONN3U CENbCKMX U TOPOACKNX MOCENEHNIA, KO-
TOpble 10 MOMEHTa peannsaumm NpoeKTa nme-
NN OCTPYIO NOTPeObHOCTb B 0becneyeHnn Hace-
NeHnA YNCTOW NUTbEBOW BOAOWN.

B 2011 rogy KomnaHua coBMmecTHO ¢ Poccunn-
CKMM COK030M MOJIOAEXM NPOAOIIKUT peanu-
3aUMi0 JaHHOTO O/ITOCPOYHOrO COLNANbHOIo
nNpoeKTa 1 NpopuHaHCcMpyeT 0OyCTPONCTBO
6onee 10 pogHMKOB.

“SABMiller RUS”

Preserving potable water sources and
ensuring public access to clean water
is unimportant mission to which the
Company contributes as a socially
responsible player.

In 2010, the Company successfully
launched a long-term social project
“Jointly Improving the Springs”. The
purpose of the project is to improve
access to springs in Ulyanovsk, Kaluga
and Primorye regions, and making
clean potable water available for lo-
cal citizens. The project received
1,700,000 rubles of social investments
during 2010. The main partners of
the project “Jointly Improving the
Springs” have been the Russian Public
Organization “Russian Young People’s
Union”, regional executive govern-
ments and municipal administrations,
who gave great support, actively as-
sisted by local environment protec-
tion agencies.

In 2010, the project improved six
springs and two wells. More than
100,000 persons will have access

to water from improved springs every
year.

All improved springs are located near
rural and urban communities that had
experienced acute shortage of clean
potable water before the project.

In 2011, jointly with the Russian
Young’s People Union, the Company is
going to continue with this long-term
social project, and finance works to
improve 10 more water springs.




«banTuka»

27 mapTta 2010 roga coTpyaHUKM BCEX 3a-
BOAOB KoMnaHum B Poccnm ot CaHKT-
MNeTepbypra oo XabapoBcKa nogaepkanu
MeXAyHapoaHyto akuuo BcemnpHoro poHaa
avkon npupoabl (World Wildlife Fund - WWF)
«Yac 3emnun». Llenb akuum — npusBneyb BHUMA-

Hue obLllecTBa K Nnpobneme rnobanbHOro note-

NAEeHNs U U3MEHEeHMA KnnmaTa. B geHb npose-
AEHUA aKUMKM ee yYaCTHUKM Ha OAMH Yac OTKa-
3bIBAOTCA OT MCMOJIb30BaHUSA 3NEKTPUYECTBA],
4TOObI CHU3UTb BbIOPOC NAPHUKOBbIX ra30B B
atMocdepy.

KomnaHuA nogaeprkana KOHKYPC «IKOCTUSbY,

opraHu3oBaHHbIN B CaHKT-lNeTepbypre CeBepo-

3anagHbim 3eneHbiM Kpectom n O6wepoccuii-
CKUM ABuXKeHveM 3eneHbix. B 2010 rogy B KOH-
Kypce NPpUHANM yyacTue XKYpPHanucTbl, a X pa-
60Tbl, OCBelLLatoLme AeATENbHOCTb OO EeCTBEH-
HbIX SKOIOMMYeCKMX OpraHmn3aumin permoHa, ny-
61MKOBaNNCh B NEYATHBIX VN SNTIEKTPOHHbIX
CMW B TeueHue roaa.

Ha 6a3e xabapoBckoro ¢unmnana 6oina npose-
JleHa JKonormnyeckas KoHpepeHuusa, NocBaA-
LeHHaa BcemmnpHomy AHIO BOAbI, C y4acTUEM
CTYAEHTOB 3KONTIOMMYeCKMX CreLmnanbHOCTeN Xa-
6apOoBCKMX By30B, NpeAcTaBUTeNen Npnupoao-
OXpPaHHbIX 1 06LECTBEHHbBIX OpraHn3aLuunii.

Cpenu cTyneHToB Obi1 NpoBeAeH KOHKYPC
paboT Ha TeMy COXpPaHEHNA BOAHbIX pecyp-
coB 3emnu «[lepcneKTUBHbIN 3KONOM». Jlyy-
WX aBTOPOB onpegenanu npenogasarenu
TxoOKeaHCKOro rocyfapcTBEHHOro YHUBEP-
cnTeTa, [lanbHEeBOCTOYHOIO rocygapCTBEH-
HOro rymaHUTapHOro yHUBepcuTeTa, npesa-
cTaBuTenu 3aBofa «bantmnka-XabapoBcky,
3KCnepTbl-3KoNorn 13 Ynpasnenma Pocnpu-
pofHag3opa no XabapoBckoMy Kpato, peru-
OHanbHOro AMypckoro 6accemHo-BOAHOrO
ynpaBfieHUA, KpaeBoro YnpaBneHnsa OXpaHbl
OKpy»katoLen cpefbl u LleHTpa npaBa okpy-
Xatwuwen cpegbl.

“Baltika”

On March 27, 2010, employees of all
Baltika breweries in Russia, from St.
Petersburg to Khabarovsk, supported
the international action of the World
Wildlife Fund: the Earth Hour that tried
to shift public focus on the problem of
global warming and climate change.
On the day of the action, its partici-
pants refused to use electric power for
one hour in order to reduce atmosphe-
ric emissions of greenhouse gases.

The Company supported Ecostyle
contest organized in St. Petersburg by
the Northwestern Green Cross and the
Russian Green Movement. In 2010, the
contest published reports by journa-
lists covering the activities of public
environmental organizations in the
region, in the printed media or web-
based media.

The Khabarovsk branch hosted the
Environmental Conference dedicated
to the International Day of Water,
involving environmental students
oflocal colleges, and representatives of
governmental and public environmen-
tal organizations.

A contest among college students was
conducted for the best essay about
preservation of water resources on pla-
net Earth: Future Ecologist. Best writers
were named by faculty from the Pacific
State University, Far Eastern State Hu-
manities University, representatives of
Baltika-Khabarovsk brewery, ecology
experts from the Khabarovsk Nature
Supervision office, the regional Amur
River Basin Navigation Department,
regional Environment Protection De-
partment, and Environmental Legis-
lation Center.




«CAH UHbeB»

B 2010 rogy KomnaHmA npucoeanHunach

K NpoeKTy «[pnHnNuc Poccna» — «3eneHbin
oducy». NpoeKT HanpaBneH Ha SKOHOMMUIO
pecypCcoB — 3/1eKTPO3Hepruu, Bogpl, Tenna
N pa3genbHbli COOp OTXOAOB.

«ToMmckoe nnBo»

KomnaHuen okasaHa CnOHCOPCKaA noaaeprkka
B NPOBeAeHn dKonormyeckon akumm «flopoga-
CKMM peKkam — 4ncTble bepera», opraHn3oBaH-
HOM TOMCKOW CTyeHUYeCKOW 3KONTOrmyeckomn
nHcnekumen (TICK) um. J1.bnrnHoB.a.

B anpene-mae 6binv nposeaeHbl CybO0THUKN
MO OYNCTKE rOPOACKNX YL, PACNONOMKEHHbIX
PAOOM C TEPPUTOPUEN NPEeaNPUATUA, @ TaKXKe
TeppuUTopun WKon KNpOBCKOro panoHa
TomcKa ¢ npuBneyeHneM LKOSIbHNKOB.

Oka3aHa crnoHcopckas nomotlb ObLuepoccnin-
CKOW 06LLEeCTBEHHOW OpraHmn3aummn Poccumnckoi
Akagemumn Jxonorum (PAD) B npoBeaeHnn
rOpoOACKOro npasaHnka — [HA BoApl.

Oka3zaHa nomolub cTygeHTam By30B TOMCKa,
OyayLWwmm cneynanmucTam-3Konoram s npo-
XOXKAEHNA NPaKTUKK Ha npeanpuAaTun. B 2010
rogy NPaKkTUKY NpoLwiv CTyAeHTbl TOMCKOro
rocygapCTBeHHOro nefjarormnyeckoro yHu-
BepcuTeTa n TOMCKOro yHMBepcuTeTa CUCTemM
ynpasfieHnA N Ppagnos/1eKTPOHUKMN.

«MnB3aBop»

[NpegnpuATMe NPUHANO yyacTre B SKOMornye-
cKon nHnymatmee «OpraHn3yn oTabix A4pyrum
N OTQOXHW Cam» MO CO3AaHNI0 N faNbHENLWeMy
6naroycTponcTBy MecT obLeCTBEHHOIO OTAbI-
Xa. PabOTHMKN NpeanpuaTUA PacunCcTUIn poa-
HVK 1 NPUBENN B MOPAOOK TEPPUTOPUIO BO-
KpYr Hero, yCTaHOBW/IM CKaMeWnKn Ana OTAbIxa.

“SUN InBev”

In 2010, the Company joined the Green
Office project launched by Greenpeace
Russia. The purpose of the project is to
save resources: electric power, water,
heating, and separate collection of
waste.

“Tomskoye pivo”

The Company has sponsored environ-
mental action “Clean Banks of Urban
Rivers” organized by the Tomsk Envi-
ronmental College Inspection.

During April and May, volunteers as-
sisted by high school students cleaned
city streets next to the premises of the
Company, and the premises of high
schools in Kirov District of the city.

Funds were allocated to sponsor the
Day of Water - a city event organized
by the national public organization
“Russian Environmental Academy”.

Students of local colleges, future en-
vironmental specialists, were invited
for apprenticeships. In 2010, the Com-
pany welcomed apprentices from the
Tomsk State Pedagogical University
and Tomsk Control and Radio Electron-
ics System College.

“Pivzavod”

The Company participated in the
environmental initiative “Rest and Let
Rest” to organize and improve areas
for public recreation. The employees
of the company cleaned a water spring
and the adjacent area, and installed
seating benches around it.




CounanbHO-3KOHOMUYECKOE
IIAPTHEPCTBO
N 671ar0OTBOPUTENbHOCTD

Social and Business Partnership
and Charity

[lapTHEPCTBO C OPraHaMu BlaCcTH

[IapTHEpPCKUE IPOEKTHI C 00111eCTBEHHBIMU
OpraHu3anuamu

BJlaI'OTBOp]/lTeJlebIe U COUaJlbHbIE ITPOEKTHI




Pa3BuTuMe pernoHoB npucyTcTBusA, GopmMmnpo-
BaHVe 6naronpuUATHOM CcoUManbHOW cpeabl,
MapTHEpPCTBO C OpraHamm BNacTu, 0oL EeCTBEH-
HocTbio, CMU n gpyrummn 3anHTepecoBaHHbI-
MM CTOPOHaMN — OCHOBbI YCTONYNBOTO pas-
BMTUA KaK MMBOBAPEHHOWN OTpac/n, Tak 1 06-
LLeCcTBa B LIeNIOM.

B 2010 rogy nnBoBapeHHble KOMMaHUu Npo-
JONMKNNW peanu3auuio N pasBuTre NoNTUKN
YaCTHO-TOCYJapCTBEHHOrO NAapPTHEPCTBA,
yyacTBYA B 3HAUMMbIX UHBECTULMOHHbIX NPO-
eKTax, pa3BUTUN rOPOJCKON NHPPACTPYKTY-
pbl 1 NOAAEeP>KKE 0O6BEKTOB COLMANTIbHOIO
Ha3HayvyeHwuA.

MBOBapeHHbIE KOMMNAHWUM — YYACTHUKN
oTyeTa TPAAMLUMOHHO OKa3blBalOT afPEeCHYH0
MOMOLLb OpraHM3aunam 34PaBoOOXPaHEHNA

N COLMANbHOW 3aLUTbI, KYNbTYPHbIM, PENUrn-
O3HbIM, Hay4YHbIM, CMIOPTMBHbIM, O6LLECTBEH-
HbIM OPraHM3aLMAM U HYKAaLWNMCS

B MOMOLLN KOHKPETHbIM JTIOAAM.

B 2010 roay Ha npoeKTbl coLuranbHOro
napTHepPCTBa U 651aroTBOPUTENBHOCTY MNBO-
BapeHHble KoMMnaHum Hanpasunu 160 mnH
pybnen.

KomnaHmnm nnBoBapeHHOW OTpac/n 3aKoya-
0T COrnaLleHna o0 CouManbHO-IKOHOMNYECKOM
Pa3BUTUN PErMOHOB NPUCYTCTBUA. Ha B3au-
MOBbIFO4HOW OCHOBE KOMMAHUN N afMUNHW-
CTpauum permoHoB onpeaensatoT coynanbHble
N SKOHOMUYECKMe 0b6A3aTeNnbCTBa Npeanpus-
TWUIA, YCNOBUA NHBECTULMOHHOIO KimaTa

B pervoHe, a TakXe HanpaBneHna COBMeCT-
HOW AeATEeNbHOCTM NO PA3BUTUO SKOHOMUKN
N couranbHom cpepbl PEFVIOHOB.

Development of the regions of our
presence, creation of favorable social
environment, partnership with the gov-
ernment, public, mass media and other
concerned parties are basis for sustain-
able development of both the brewing
industry and the society as a whole.

In 2010, the brewing companies contin-
ued implementation and development
of their policy of private-government
partnership, as they contributed to sig-
nificant investment projects, develop-
ment of urban infrastructure, and sup-
port to objects of social relevance.

The reporting brewing companies have
traditionally provided target assistance
to health and welfare organizations, cul-
tural, religious, science research, sports
and public organizations, and to spe-
cific individuals in need of aid.

In 2010, the brewing companies spend
106 million rubles in social partnership
and charity projects.

The companies of the brewing
industry sign contracts on social and
economic development in the regions
of their presence. On the mutually
beneficial basis, the companies and
regional governments determine
social and economic obligations for
the companies, the conditions of
investment climate in the area, and
directions for their joint activities to
develop local economy and welfare
systems.




Tonbko B coTpygHun4yecTBe BJ1aCTH, 6u3Heca
n O6LLI,€CTBa KOMMaHNN — YYaCTHUNKWN OTYe-
Ta BNOAT yCI'IeLIJHbIIZ NyTb SKOHOMMNYECKOTIo
Pa3BUTUA N counanbHOMn CTabUNbHOCTMW.

«MunBoBapeHHana komnaHua HALLUE MABO»
B 2010 rogy KomnaHuen 6binn peannsosa-
Hbl MPOEKTbl NOAAEPXKKM rOPOACKON NHPpa-
CTPYKTYpPbl U OOBEKTOB COLMANbHOrO
Ha3HayvyeHwuA.

KomMmnaHumA BbICTynua reHepasnbHbIM
napTHepom loga monopexun B Pecnybnuke
Mapwn Jn.

«YeboKcapckana nuBoBapeHHasa pupma
«bykeT YyBawmnn»

KomnaHuen 3aknoyeHo cornawieHmne o
COUMaANbHO-3KOHOMNYECKOM COTpyaHMNYECTBE
C aAMUHUCTPauuen r. Yebokcapbl.

«banTuka»

B 2010 rogy 6b11n NnpogneHbl cornawieHmsn

O CoUMaNbHO-3KOHOMUYECKOM NapTHepCTBe
¢ npaBuTtenbcTtBaMn Camapckon obnactu

n XabapoBCKoro Kpas.

KomnaHuA 3aBepLlunna NHBECTULMOHHbIN
NPOEKT MO YCTaHOBKE 1 3anycKy HOBOM
6aHOYHOW NHUK Ha 3aBoje «banTuka-PocTtoBs».
MowHOCTb NMHUK pOo3nnBa cocTaBnAeT

60 TbIC. NON-NMNTPOBbLIX N 30 TbIC. NIUTPOBbIX
6aHoOK B Yac. MHBecTuumnm «bantmnkmy»

B MPOEeKT cocTaBmam 260 miH pybnen.

Beop B akcnnyartauuio HOBOro o60pyaoBaHmA
YBENNYNIT aCCOPTUMEHT BbINMyCKaemMon 3aBo-
AOM NPOoAYKLMW, YTO NPUAANO0 UMMNYNbC
Pa3BUTMIO CMEXHbIX OTPaC/eN Ha TEPPUTO-
pun obnacTu.

B J[apTHEpCTBO C OpraHaMu BNACTU

The reporting companies maintain that
the road to successful economic devel-
opment and social stability lies through
cooperation of the government, busi-
ness and the public.

“NASHE PIVO Brewing Company”
In 2010, the Company implemented
projects to support urban infrastruc-
ture and facilities of social significance.

The Company acted as general partner
of the year to support young citizens in
the Republic of Mari El.

“Cheboksari Brewing Firm

“Buket Chuvashii”

The company signed a contract on
social and economic cooperation with
the municipality of Cheboksari.

“Baltika”

In 2010, contracts on social and eco-
nomic partnership were extended
with the governments of Samara and
Khabarovsk regions.

The Company accomplished is invest-
ment project to install and commission
the new tin-filling line in Baltika-Rostov
brewery. The output capacity of the
new line is 60,000 half-liter tins and
30,000 one-liter tins every hour. The
Company invested 260 million rubles in
the project.

The newly commissioned equipment
has increased the product range of the
brewery and gave an impetus to associ-
ated industries in the region.




AnekcaHgp HockoB, 3amecTutens rybepHaro-
pa PocToBcko 06nacTu, CKasan Ha OTKPbITUN:
«3anyck 6AHOYHOW NINHMK CTaN YacTblo rNo-
6anbHON pernoHanbHOM CTpaTernn No cos-
AaHuIo Ha [JoHY NPOMbILNEHHOrO NULEeBO-

ro Knacrepa, kKatannsaTopom npouecca npu-
BneYyeHnA B POCTOBCKYto 0651acTb HOBbIX
KOMMaHUN-NHBECTOPOB. DTOT NPOEKT, HafJ KO-
TopbIM «banTnka-PocToB» paboTana COBMeCTHO
C AreHTCTBOM MHBECTULMOHHOrO pa3Butua Po-
CTOBCKOW 06nacTn, — NprMep yCreLwHbIX Ael-
CTBUW NO BOCCTAHOBJIEHNIO [LOKPU3NCHOIO PO-
CTa JIOHCKOW 3KOHOMUKW. [11151 HAaC Tak»Ke OY€eHb
BaXKHO, UTO ycnexu, NpOnU3BOACTBEHHbIE U UH-
BECTULMOHHbIE MNaHbl MMBOBApPEHHOW KOMIMa-
HUM «banTnka» NPMBNEKNN BHUMAHMWE K perno-
HY OQHOrO 13 KPYnHenwmnx B mvupe npon3soan-
Tenen antoMMHNEBON OaHKN — aMePUKaHCKOM
KoMnaHuu Ball, koTopas B utore cBow nepsblit
B Poccuu 3aBog nnaHupyeT NOCTPOUTb MMEHHO
Ha [JoHy».

At the commissioning ceremony, Alek-
sandr Noskov, Deputy Governor of
Rostov Oblast, said: “Launching this
filling line has become part of the
regional strategy to create an indus-
trial foodstuff cluster in the Don area,
and acts as a catalyst to attract new
investors into the region. This project
implemented jointly by Baltika-Rostov
and the Agency of Investment Devel-
opment of Rostov Oblast gives an ex-
ample of successful activities to recover
the pre-crisis growth rate level for the
local economy. It is also very important
for us that achievements and industrial
and investment plans of Baltika brewer-
ies have gained the attention of the US-
based Ball — one of the world’s largest
tin can manufacturers, who as a result
plans to build their first Russian-based
facilities in our region.”

B 2010 200y Ha npoeKmbI coyuasIbHO20 napmHepcmeaa u 6;1azomeopumesibHocmu
nueosapeHHble KoMmnaHuu Hanpasusu 160 mnH py6neti.

In 2010, the brewing companies spend 106 million rubles

in social partnership and charity projects.

B pamKkax cornaweHusa o cotTpygHumyecTse C
aAMUHUCTPaunen ApocnaBckorn obnactu K
1000-neTHemy 0buneto Apocnasna 6bin Npons-
BeAEeH KanuTaNbHbI PEMOHT AeTckon obnact-
HOW KITMHNYEeCKOW 60bHULbI.

NMunBoBapeHHbIN 3aBog Mankonckum

Mexay 3aBogom n Pecnybnukon Agbiresa B nu-
ue Mpe3ungeHTa pecnybnukm TxakywmHoBa A K.
3aK/TI0YEHO MHBECTULIMOHHOE COrnalleHmne o ro-
CyAapCTBEHHOM CTUMYNTMPOBAHNN NHBECTULIN-
OHHOW [eATeNbHOCTM MO peann3aunm npoekTa
«PekoHcTpyKuma n mogepHusauma OO0 «MIMK»
lNnBoBapeHHbIN 3aBod Mankonckumy». Cornatue-
Huem NpegycMaTpuBaeTca npefocTaBieHne Ha
CPOK [0 Tpex fIeT HaNoroBbIX JIbroT MO Hasnory
Ha MMYLLEeCTBO peanm3yemMmoro MHBeCTULMOHHO-
ro npoekTa.

As part of the partnership agreement
with the government of Yaroslavl
oblast, the Company financed capital
repairs of the regional children’s clinical
hospital.

Pivorarenniy zavod Maykopskiy

An investment agreement has been
signed between the Brewery and the
Republic of Adygea, represented by its
president A.K. Thakushinov. Under the
agreement, the government provides
incentives for investment activities to
implement project “Reconstruction and
Modernization of LLC MPK : Maykopskiy
Brewery”. The agreement provides tax
exemptions of up to three years for prop-
erty used on the investment project.




«CABMunnep PYC»

HoBbI 3aBOA KOMMaHUM B YNbSAHOBCKE CTO-
NMOCTbIO 170 MAH AONNAPOB CTan AKOPHbIM
NPOEKTOM HOBOW MHAYCTPUANIbHOW 30HbI

r. YNbAHOBCKa «3aBOXbe», MO3BONMBLUEN 006-
nacTHbIM Bractam nony4untb B 2010 rogy fo-
nosfiHUTeNbHoe GUHAHCMPOBaHME 13 dpeae-

panbHoro 6ioaxeTa B pa3mepe 6onee 200 MiH

pybnei Ha CTPOUTENbCTBO OOBbEKTOB MHpPa-
CTPYKTYpbI.

B 2010 rogy KomnaHua npogonxuna peanvsa-
LMI0 JONITOCPOUHbIX COLMaNbHbIX NPOrpamm
nogaepKu cneynann3npoBaHHbIX MeaULINH-
CKUX yupexkgeHun B ropogax Kanyre n Ynba-
HOBCKe. B oTueTHOM rogly cpefctea Komna-
HUW B pa3mepe 3 MiH 627 TbiC. pybnein 6binu
HanpaeeHbl Ha NPoJoKeHNEe 00YCTPONCTBA
LUKOSIbI-MHTEpHaTa AnAa cnabocnbiwamnx ge-

Ter N2 5 um. Pay 1 geTckoro npoTnBoTybepKy-

Ne3Horo caHaTopuA B 1. Kanyre, a Takxe npo-
BeJIeHNe PEMOHTA NeanaTPuUYeckoro otaene-

HUA YnbAHoBcKoro obnactHoro CMAI-ueHTpa.

KomnaHua npogonxuna paboTtbl Mo BOC-
CTAHOBJIEHUIO XKMTOr0 KOMMJEKCA LWKOJIbI-
MHTepHaTa anA cnabocnbiwamnx geten N 5
nm. Pay n Bbigenuna Ha 3t uenu 839 Toic. 347
py6nen. MpogonxeHbl paboTbl N0 BOCCTAHOB-

JIEHNIO XKNJTOIO KOMIJ1EKCa AETCKOro npoTmBoO-

TybepKynesHoro caHatopusa um. lN.Mopo3oBa

B I. Kanyre, Ha 3Tu Lenun 6b110 BblgeNeHo 2 MIH

658 TbIC. pybnen.

OmpemoHmMuposaHHsili pacad
J1leyebHO20 Kopnyca 0emcKo2o
npomugomybepkyne3Ho20 caHa-
mopus e Kanyze. KomnaHusa
«CABbMunnep PYC».

“SABMiller RUS”

The company’s new brewery in Uly-
anovsk, where it US $170,000,000 has
become the anchor project for Za-
volzhye — the new industrial zone in
Ulyanovsk for which the local govern-
ment in 2010 was able to receive 200
million rubles as additional financing
from the federal budget, to build local
infrastructure.

In 2010, the Company continued
implementation of its long-term so-
cial programs to support specialized
medical institutions in the cities of
Kaluga and Ulyanovsk. During the re-
porting year, the Company allocated
3,627 thousand rubles to continue
improvement of boarding school No.
5 for hearing-impaired children and
the children’s tuberculosis prevention
sanatorium in Kaluga, and to repair
the pediatric ward of the Ulyanovsk
original AIDS center.

The Company continued its efforts

to restore the residential complex of
boarding school No. 5 for hearing-
impaired children with 839,347 rubles
invested. Activities also continued

to rebuild the children’s tuberculo-
sis prevention sanatorium in Kaluga:
2,658,000 rubles invested.

Repaired of a medical center
building for child antituberculous
health resort in Kaluga.
“SABMiller RUS”




bnarogapsa 3Tnm coumanbHbIM HBECTULMAM
B CaHaTopun Npownu nevyeHne 2457 geten,
97% KOTOpPbIX ObINV NOAHOCTBIO Bbl/IEYEHDI.
KomnaHua He pa3 nonyyana 6narogapHocTu
ot lMpaButenbctea Kany»xckon obnactu 3a
BKJ1a[ B pa3BUTME CNCTEMbI 34PaBOOXPAHEHMA
pernoHa.

O6wuin o6bem prHaAHCOBOW NOMOLLM AHHOMY
neyebHOMY yupeXKaeHNIo 3a BCe Bpems peanu-
3aLMn ONTOCPOYHONM NPOrPaMmMbl COCTaBUJ
24,4 mniH pybnen.

B 2010 rogy komnaHuA, peannsya oaviH U3 rno-
GanbHbIX NPUOPUTETOB YCTOMUYMBOIO Pa3Bu-
1A («[MpepoTBpalleHne pacnpoCcTpaHeHnA
BUY/CTN ), npogonxuna couunanbHyo Npo-
rpammy noaaepkKu YnbaHOBCKOro obnact-
HOro LeHTpa no npodunakTuke n bopobe co
CMNJom n HPEeKLUMOHHBbIMKY 3a60NeBaHNAMY
(CMNA-uenTp) 1 NnpodpuHaHCMpOBana paboThbl
No NpoBefeHNI0 peMOHTa B NegnaTpmuyeckom
oTtaeneHnn Ha cymmy 130 TbiC. pybnen.

Thanks to these charitable investments,
the sanatorium was able to provide treat-
ment to 2,457 children, of whom 97%
were completely rehabilitated. The Com-
pany has repeatedly been commended
by the government of the region for

its contribution to development of the
health-care system of Kaluga oblast.

Since the beginning of the long term
program, total financial aid to this
health-care institution has amounted to
24.4 million rubles.

In 2010, pursuing one of its global priori-
ties of sustainable development (“Pre-
vention of HIV/AIDS”), the Company con-
tinued its social program to support the
Ulyanovsk original Center for prevention
and treatment of AIDS and infectious
diseases (the AIDS center), by allocating
130,000 rubles for finance repairs in the
pediatric ward.

[nasHeili 8pay YnvaHosckozo obnacmuozo CIMING-ueHmpa
C.X.Mbpazumosa nepedaem HO80200HUE NOOAPKU OM KOMNAHUU
«CABbMunnep PYC», BUY-uHguyuposaHHsim 0emsm.

Medical superintendent of Ulyanovsk region AIDS
Center S.Kh.Ibragimova brings New Year presents from
“SABMiller RUS” to HIV-positive children.




B pe3ynbrate peanusauyumn npoekrta 1365 geten
13 rpynmnbl pYcKa Tenepb CMOTYT NPOXOAUTb Auna-
FHOCTUKY B 060CO0NEHHOM 34aHNN LeHTPa —
OTPEMOHTUPOBAHHOM OTAENEHNN NeJUaTPUN.

«KopcakoBcKuil 3aBoj NnMBa N HaNUTKOB
«CeBepHan 3Be3pga»

B 2010 rogy KomnaHuen 3aKoyeHo cornaltue-
HVe O COLMaNbHO-OKOHOMMYECKOM MapTHEPCTBE
C AreHTCTBOM CropTa, TYpPM3Ma 1 MONOLEXHOM
nonutnku CaxanuHckon obnactu. Mpeanpuatne
nogaepKMBaeT CNopPTMBHbIE MePONPUATUA, NPO-
BOAVMble AreHTCTBOM.

«TomMmcKoe nMBo»

KomnaHuA BXoAuUT B rpynny rpagoobpasyowmx
npeanpuATUn ToMcKom 061acT U akTUBHO Yyua-
CTBYET B Pa3BUTUM MHOPACTPYKTYpPbl FOpoaa,
06bEKTOB 34PaBOOXPAHEHMA, KYNbTYPbl U CrIOpP-
Ta, OKa3blBaeT «apeCHYo» COLMANbHYIO NOA-
LEPKKY ManoobecneyeHHbIM KaTeropuam rpa-
JaH.

B 2010 rogy KomnaHwmer Obin 3aBepLUeH KPYMHbIi
NPOEKT Mo 61aroycTponcTBy I. TOMCKa, KOTOPbI
LNUIICA HA NPOTAXKEHNN ABYX NleT, — 00yCTpon-
ctBo CkBepa NnBoBapoB. Top»kecTBEHHOE OT-
KpblTne CKBepa NMBOBApPOB U NaMATHUKA ToM-
CKVM MBOBapam NPOLLIO NP yyacTum rybepHa-
Topa Tomckow obnactn Buktopa Kpecca

n mapa Tomcka Hukonaa Hukonanuyka.

[y6epHaTop Tomckom obnactn Buktop Kpecc:
«TOMCKO€ NUBO» — OAMH M3 KPYMHENLLMX Hano-
ronnatenbwmkoB Tomckom obnactn. Ho ocoboe
cnacnbo paboTHMKam NpeanpuaTrA 3a 3aboTy
O TOMUYax. BoT 3TOT 3aMeyaTesibHbIV CKBEP —
oAviH 13 06pa3LoB Takol 3a60Thbl. /I oueHb 6bl
XOTeNnocb, YTobbl 1 Apyrme KpynHble TOMCKMNe
npeanpuATUA 6panu B 3TOM CMbIC/e NPUMep C
«TOMCKOro nmsan.

Ha nocTtoAaHHOM ocHOBe GMHAHCOBYIO MOAAEP-
Ky Ha NpoBeAeHME PEMOHTHbIX PaboT 1 yKpe-
nneHne maTepuanbHO-TEXHNYECKOWN 6a3bl No-
NIyYatoT BCe LWKOSbl KNpOBCKOro oKpyra ropoga
Tomcka — nx Bocemb.

As a result of the project, 1,365 chil-
dren from the risk group will not be
able to be diagnosed in a separate
building of the Center: the recently re-
paired pediatric ward.

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

In 2010, the Company signed an agree-
ment on social and economic part-
nership with the Agency for sports,
tourism and youth policy for Sakhalin
oblast. The Company supports sports
events hosted by the Agency.

“Tomskoye pivo”

The Company is among the key
employers in the region, actively in-
volved in development of the urban
infrastructure, facilities for healthcare,
culture and sports; it provides target
social aid to low-income categories of
citizens.

In 2010, the Company concluded a
large project to improve the city of
Tomsk that took two years to con-
clude: the Brewers Square. Inaugura-
tion of the Brewers Square and monu-
ment of Tomsk Brewers was attended
by the Tomsk Oblast Governor Viktor
Kress and Mayor Nikolai Nikolaichuk.

Said the Tomsk Oblast Governor
Viktor Kress, “Tomskoye Pivo is
among the largest taxpayers in

the area. We highly appreciate the
Company’scharitable activities,

and this wonderful square is a fine
example. It would be great that other
large local businesses followed your
example”.,

On a regular basis, financial aid for
repairs and current costs is given to
all eight schools in the Kirov district of
the city, who have received




Ha 3Tn uenn 6bino BbigeneHo 210 Tbic. pybnen.
Hetckomy cagy N2 31 npegnpuATe NOMOro
NPUoOBpPeCcTV OPIrTEXHUKY Ha CymMmy 45 TbiC. py-
6nen gna NpUMeHeHNA Pa3BMBaAOLWMX NPO-
rpamm. MNpegnpuaTtnem Gbina okazaHa MOMOLLb
B pa3mepe 100 TbiC. pybnen cembam, NOCTpa-
Aaswum B 2010 rogy OT HaBOL4HEHUA Ha Teppu-
Topun obnacTu.

Cromatonorunyeckom nonnknuHuke N2 2 6bino
BblgeneHo 100 Tbic. pybnen B KauecTBe PUHaH-
COBOV MOMOLLM Ha NprobpeTeHne NpodubHO-
ro obopynoBaHus. 50 Tbic. pybnen BbigeneHo
Ha pebeHKa 13 ManoobecneyeHHOWN cemMby O
neyeHus 3a pyoexxom. [lpyromy pebeHky 6bi10
BblgeneHo 50 TbiC. pybnen Ha cneynuTaHume.

«O6beanHeHHble NnBoBapHN XeMHEKeH»

B kKoHue 2010 roga Ha 3acegaHun VIHBecTnun-
oHHoro CoseTa npwu [ybepHaTope Huxxeropopa-
CKOM 06nacTn NPoeKTy «PEKOHCTPYKLUUA
NMBOBApPEHHOro 3aBofa «Bonra»

(r. HmxHun HoBropog) 6bin1 NprcBOEH CTaTycC
«NPUOPUTETHDBIN MHBECTULMOHHbIN MPOEKT
Huxxeroponckoin obnactmy.

a total of 210,000 rubles. The Company
purchased 45,000 rubles worth office
equipment for kindergarten No. 31
with child-oriented software.The Com-
pany allocated 100,000 rubles as aid to
families affected by the 2010 flood in
the area.

Dental polyclinic No. 2 received
100,000 rubles as financial aid to pur-
chase profile equipment. 50,000 rubles
was donated to a child from a low
income family for medical treatment
abroad. Another child received 50,000
rubles for special nutrition.

“Heineken Breweries”

At the end of 2010, at the meeting of
the Investment Council under the Gov-
ernor of Nizhny Novgorod oblast, the
project “Retrofitting of Volga Brewery”
(Nizhny Novgorod) was awarded the
status of “priority investment project
of Nizhny Novgorod oblast”.
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Ounuan «llluxas» OO0 «OlX» (r. Crepnvutamak)
OCYLLEeCTBUA CTPOUTENBCTBO HOBOTOAHETO
[IeTCKOro ropojika B MMKpoparoHe
lOro-3anagHbin.

Qunuan «lusosapHsa XeliHekeH baukas»

(r. pKyTCK) B paMKax peanun3aumm obpa3oBa-
TeNbHOro 3KOI0rnMYecKoro NpoekTa «4ncrole
bepera bankana» (ctaptosan 8 2007 rogy)
COBMECTHO C agMUHUCTpaymen ONbXOHCKOro
paroHa NpoBenu NepBbl 3Tan MeponpuATUN
NO COXPaHEHMIO NAaMATHNKA NPMPOAbl Ha OCT-
poBe ONbXoH — 3HaMeHNTOM cKanbl LLlamaHKa,
KOTOpas ABNAETCA BUSUTHOW KapTOUYKOW 03epa
bankan.

Ounuan «[lampa» OO0 «Of1X» (r. Ekatepuh-
6ypr) no gorosopy ¢ AAMUHMCTpaLMeEn ropoaa
npown3een 6naroyCcTponcTBo 3aBOACKON Tep-
puTOpPUK, NONOXNB achanbTOBOE NOKPbLITHE,
00ycTpouB aBTOOYCHOE KOJbLIO, MPONOXNB
neLexoaHble JOPOXKN N Fa3oHbl C Hacaxkae-
HUAMMN.

«CAH NubeB»

B 2010 roagy 6b11m nognncaHbl cornalleHus
O COUMANbHO-3KOHOMNYECKOM COTpYAHUYe-
CTBE C PYKOBOACTBOM VIpKyTCKom, Kypckon
obnacten n Nepmckoro Kpas.

KomnaHua ocyulecTsaseT CTpOUTeNIbCTBO
OUYUCTHbIX COOpYyXeHnn B KnnHy, OMcke n AH-
rapcke. B ctpontenbcTBO MHBECTUPOBAHO 60-
nee 40 mnH gonnapos CLUA.

B anpene 2010 r. KoMNaHWA OTKpbIa ouepen-
HOW rof coumanbHOW nporpammbl «<Ham 3gecb
XUTb!» BeceHHMN cyb66oTHUKamn. CoTpyaHM-
KW npegnpuaTum, NX cembiu, roporkaHe, npea-
CTaBUTENN MeCTHbIX OPraHoOB BNIAaCTU 1 06-
LLeCTBEHHbIX OpraHn3aumin BMecTe BbILWAn Ha
ynuubl KnuHa, ViBaHoBO, KypcKa, Bonxckoro,
CapaHcka, HoBouebokcapcka, lNMepmu, Omcka u
AHrapcka onAa npusefeHunsa ux B NOpAJoK no-
cJie Jonrom 3nmbl.

Shikhan Branch LLC OPKh (Sterlitamak)
built a New-Year children’s playground
in Southwestern Estate.

Baikal Heineken Brewery Branch

(Irkutsk) acting under the environmen-
tal awareness project “Clean Shores

of Baikal” (launched 2007) jointly with
the administration of Olkhon Rayon,
hosted the first stage of the program to
preserve the natural monument on the
island of Olkhon: the famous Shamanka
Rock known as the visit card of the late
of Baikal.

Patra Branch LLC OPKh (Yekaterniburg)
acting under a contract signed with the
municipal administration has made im-
provements on the premises, laid tarmac
payment and organized a city bus route,
with pedestrian walkways and beds of
green grass.

“SUN InBev”

In 2010, agreements were signed on
social and economic partnerships with
the governments of Irkutsk, Kursk and
Perm regions.

The Company is building sewage facili-
ties in the cities of Klin, Omsk, and An-
garsk, with a total investment of US $40
million.

In April 2010, the Company organized
volunteer spring cleaning to start an-
other year of its social program “That’s
Where We Live!” Employees, their fami-
lies, citizens and representatives of the
local government and public organiza-
tions jointly went out to the streets of
the cities of Klin, Ivanovo, Kursk, Volzhs-
kiy, Saransk, Novocheboksarsk, Perm,
Omsk, and Angarsk to pretty up the
streets after the long winter.




«MAHO»

KoMnaHusa ABNAeTCA yYaCTHUKOM pervioHasnb-
Horo cornawenma N2 1-3 «O MUHUMaNbHOWM
3apaboTHoM NnaTe B KpacHoaapckom Kpaey
(c 2008 roga) n oTpacneBoro cornaleHns

MO arponpoOMbILLIIEHHOMY KOMIIEKCY
KpacHogapckoro Kpaa Ha 2009 — 2011 rogpbl.

«CeBepoypanbcKuin nuB3aBon»

3aKNl0YEeHO TPEXCTOPOHHEE CormalleHne
mMexay npeanpuatTnem, npopCco3omM 1 agmu-
HucTpaumen ropopa CeBepoypanbCK Mo co-
LinanbHbIM BOMPOCaM.

«dec»

Ka3aHCKum 3aBoj TeCHO COTPYAHNYaeT

C pecny6anKaHCKMMM OpraHamm 3aHATOCTU
Hacenenus. B mae 2010 roga B COOTBETCTBUN C
lNocTtaHoBneHnem MuHncTepcTBa TPyaa,
3aHATOCTN 1 CcoUManbHOM 3almTbl Pecnybnmkin
TaTapcTaH no pe3epBUpPOBaHMIO pabounx mecTt
ANA rpakgaH B Bo3pacte ot 18 go 20 net 13
4yMcna BbINMYCKHUKOB yUupeXxaeHn HayasibHOro
N cpeaHero npodeccmoHanbHOro obpasosa-
HMA OblN NPUHAT Ha PaboTy OANH BbIMYCKHUK
yuebHOro 3aBefieHus, He MeLWUn TPya0BO-
ro CTaka,  TeM cambim Obisia BbINMOIHEHA YCTa-
HOBJIEHHAs NOCTaHOBJIEHNEM KBOTa.

IIPINOII

The Company is a party to regional
agreement No. 1-3 “On minimum
wages in Krasnodar Krai” (since 2008),
and industry-level agreement on the
agro-industrial complex of Krasnodar
Krai for the years 2009 —2011.

“Severouralskiy pivzavod”

A three-party agreement has been
signed between the Company, the
trade union and the city government of
Severouralsk to regulate social issues.

llEfeSII

The Kazan-based brewery closely co-
operates with the Republican employ-
ment agencies. In May 2010, according
to the regulation of the Ministry of
Employment, Labor and Social Welfare
of the Republic of Tatarstan, requiring
that jobs should be reserved for citizens
aged between 18 and 20 from among
graduates of intermediate and high
occupational schools, one graduate
without working experience was hired
for employment, thereby meeting the
quota required by the regulation.




OpraHu3auuAMmn

«CABMunnep PYC»

[lonrocpoyHasa nporpamma NogaepxKu v
Pa3BUTMA MONOAEKHOIO NpeanpuHUMaTeb-
cTBa «MonogaexHbih 6usHec Poccumny, pea-
nu3yemas KOMMaHnen COBMeCTHO C MeXay-
HapOAHOW 0OLWEeCTBEHHOW OpraHn3aLnen
«MexxayHapoaHbIt oHA nuaepoB 6usHeca»
(IBLF), npn3BaHa maTepunanbHO MOOLWPUTb
TaNaHTIMBbIX MOMIOAbIX NpeanpuHMUMaTenen
B Bo3pacTe oT 18 go 25 neT, npegoctaBuTb
MM BO3MOXHOCTb peann3oBaTb Ha NpPakTuKe
CBOW MHTEPECHbIE N HEOPAMHAPHbIE BU3HeC-
naew.

B 2010 rogy 6narogaps nporpamme «Mono-
JeXHbl 6u3Hec Poccnn» 6onee 40 monoabix
npeanpuHUMaTenen CMorfn yCnewHo OTKPbITb
cobcTBeHHOE aeno B Kany»kckom obnactu n
Mpumopckom Kpae. Ha Tepputopunmn YnbAHOB-
CKOro pernoHa NpoeKT TakXe akTUBHO Nof-
LeprKkana MeCTHasa aBTOHOMHasA o0l eCTBEH-
Haa opraHu3auuna «PermoHanbHbIA LEHTP Noa-
AEPXKKN 1 CONPOBOXAEHUA NpeanpuH1MaTenb-
CTBa», KOTOPaA OpraHnU3oBana 1 Nnposena
203 MeCTHbIX HaYMHaLWKWX NpeanpuHMMaTe-
nen Kypc obyyaroLmx CeMUHapPOB.

ll YNbAHOBCKWUIA OBNACTHOM
BW3HEC-UHKYEATOP

BN [IapTHepCcKUe MPOEKTLI C 0011eCTBEHHLIMU

“SABMiller RUS”

The long term program to support

and develop young citizens enterprise —
“Young Business of Russia” — that the
Company implements jointly with the
international public organization “In-
ternational Business Leaders Founda-
tion” has the purpose to create material
incentives to talented young entrepre-
neurs aged between 18 and 25 ner,
giving them opportunities to practically
realize their interesting and unique
business ideas.

In 2010, thanks to the Young Busi-

ness of Russia program, more than

40 young entrepreneurs were able to
start their own businesses in Kaluga
and Primorye regions. In Ulyanovsk
region, the project received active sup-
port from the local autonomous public
organization “Regional Center for Sup-
port and Assistance to Entrepreneur-
ship”, which organized and hosted a
series of workshops for 203 local start-
up business owners.

lMpozpamma no00epKKu Mos100bix NpednpuHumameneli
«MosnooexHwlili 6uzHec Poccuu». MeHedxep no eHewHUM
€8A3AM yneaHosckozo ¢punuana 000 «CAbMunnep PYC»
A. Ky3Heyoe epy4aem mosno0omy npednpuHuMamersto

A. CeHUHY cepmucbukam Ha noJsly4yeHuUU yenegozo 2paHma
8 pasmepe 300 meoic. pybel Ha peanusayuro npoekma
OMKpbIMUS NeKAapHU 8 cesibCkoM patioHe obiacmu.

Program of support for young businessmen “Youth

business in Russia”. PR-manager of Ulyanovsk sub-office
LLC “SABMiller RUS” A.Kuznetsov presents young businessman
A. Senin scholarship certificate for 300 thousands rubles for
implementation of a project of opening a bakery in the back
district of the region.




O6bem coumanbHbIX MHBECTULMI B AAHHbIN
npoekT B 2010 rogy coctaBun 2 MiH pybnen.

«O6begnHeHHble NMnBoBapHN XelHEeKeH»

B pamkax rnobanbHoOM NporpaMmbl KOHLIEP-

Ha Heineken «®opmnpoBaHme KynbTypbl OTBET-
CTBEHHOro ynotpebneHua nuea» B 2010 rogy
KOMMNaHuA npogomknna B Poccun ¢prHaHCMpo-
BaHue npoekTa «Cny»6a «TenepoH 3KCTpeHHOM
ncuxonoruyeckon nomotwmy (TIMM). Cnyx6a
Oblna opraHnM3oBaHa VIHCTUTYTOM NcuxoTepanmm
N KOHCYNbTUpoBaHuA «fapmoHua» B 1989 ropy.

C 2009 ropa KomMnaHuA ABNAETCA NaPTHEPOM
ewle ogHoro npoekta NHctuTyTa «lapmMOoHmna» —
«fl 3a cebA oTBEYAlO», KOTOPbLIV NpeacTaBnaeT
cobon nporpammy nepBrMYHON NPOPUNAKTU-
K1 ynotpebneHna ankoronsa cpefm Hecosep-
LWEHHONETHUX 1 GOPMUPOBAHMA Y MOAPOCT-
KOB OTBETCTBEHHOI0 OTHOLLEHUA K BOMNpocam
ynotpebneHus ankorons. B 2010 rogy nunot-
HbII NPOEKT NPOorpaMmbl Obin peann3oBaH B
wkone N2 643 MockoBcKOro panoHa CaHKT-
MNeTepbypra.

Oununan «[nBoBapHA XeHeKeH» OKa3an noa-
aepxkKy CaHkT-lNeTepbyprckomy 6narotsopu-
TenbHOMY akTepckoMy ¢poHay Hukonaa Cumo-
HOBA, 3aHMMaloLLLEMYCA OpraHu3auuen v no-
CTAHOBKOW TeaTpasnbHbIX M ONepHbIX Npes-
CTaBNEHUN, KOHLEPTOB 1 NPOUUNX CLeHnYe-
CKUX BbICTYMIEHUI, @ TaKXXe NoAAep Kon Be-
TEePaHOB CLEHbI.

«CAH NHbeB»

B 2010 rogy KomnaHusa TpaguUMOHHO NOA-
AepXurBana MecCTHble coumanbHble MHULMATK-
Bbl 1 0OLLECTBEHHO BaXKHble NPOoeKTbl — [IHK
ropofa, BeCeHHue Cy6O60THMKK, KYNbTYPHO-
cnopTmBHble MeponpuaTtuA. B MpkyTtcke «CAH
NHbeB» BbICTynnna napTHepOM MexxayHapon-
Horo barkanbCKoro skoHomuyeckoro ¢popyma.
B r. Bonmkckom KomnaHumA oKa3asna nomMollb B
pPeKoHCTPYKuUum Jpamatnyeckoro TeaTpa v ro-
pOACKOM NioLWwaamn, B CO34aHNM COBPEMEHHOM
MeANLUMNHCKOW NanaTtbl 4N BETePAHOB BOMHDI.

Total social investments in this project
during 2010 amounted to 2 million
rubles.

“Heineken Breweries”

Under Heineken’s global program
“Promoting Culture of Responsible.
Consumption”, the Company during
2010 continued financing of the
project “Psychological Emergency
Care Service Telephone”, organized
by the Institute of psychotherapy and
consulting ‘Harmony’ in 1989.

Since 2009, the Company has acted

as partner under another project with
“Harmony” Institute: “ am responsible
for myself” — a program of initial mea-
sures to prevent alcohol abuse among
teenagers and promote responsible
attitude to use of alcohol. In 2010, a
pilot project under the program was
implemented in School 643, Moskovs-
kiy District of St. Petersburg.

Heineken Breweries branch provided
assistance to the St. Petersburg
charitable actors foundation of
Nikolai Simonov that organizes and
stages theater and opera shows and
supports veterans of histrionic art.

“SUN InBev”

In 2010, the Company traditionally
provided support to local public
initiatives and social significant proj-
ects, such as the city day, spring
cleaning day, cultural and sports
events. In Irkutsk, the Company acted
as partner for the International Bai-
kal Economic Forum. In Volzhskiy,
the Company gave financial aid to
reconstruct the Drama Theater, a city
square, and contributed to the newly
established medical ward for World
War Il veterans.




«banTnka»

27 mapta 2010 roga cOTpyAHMKM BCEX 3aBOAOB
komnaHun B Poccum ot CaHkT-lNeTepbypra go
XabapoBcKa nogaepkany MeXXayHapoaHYo
akumo BcemmnpHoro doHaa ankom npupoabl
(World Wildlife Fund - WWF) «Yac 3emnu».
Llenb akunn — nprBneyb BHUMaHMe o6LiecTBa
K Nnpobneme rnobasnbHOro NoTenIeHnA N n3me-
HEeHWA KN1maTa.

«MAHO»

KomnaHuna cotpygHuyaeT ¢ HoBOpoCCMNCKNM
ropoAcCKMM nctopuyeckum obuectsom. O6-
LLeCTBO yupeanno exerogHyto ObLecTBeHHYIO
npemuio umeHn H.H.PaeBckoro-mnaguwero. 31o
eVNHCTBEHHaA B ropoje npemus, oTpakatoLas
BbICLUME OOCTUXKEHMA rpaXaaH ropoaa B chepe
HayKW, KynbTypbl, 06pa3oBaHuA 1 0O EeCTBEH-
HOW AeATeNbHOCTW.

«dec»
B HoBocrburpcke KOMNaHUA COTPYAHNYAET C
«HemeuKnM KyNbTYPHbIM LLIeHTPOM.

OKa3aHue afpeCcHON MOMOLLM HY>KAAKOLMMCS
N COLManbHO He3aLWLLEHHbIM CNIOAM Hacene-
HWA, rOCYy4apCTBEHHbIM 1 06LLECTBEHHBIM Op-
raHM3aumMAM CouManbHON N KynbTypHOM cde-
pbl U3 roAa B rof ABNAeTCA 06bekToM 0coboro
BHMMaHWA NMMBOBaPEHHbIX KOMMAHWUA.

«Idec»

B aBrycte 2010 roga KasaHckuu 3aBoj BHeC B
«PecnybnukaHckum OoHpg «BospoxgeHne» ge-
HeXHble CpefcTBa B CymMe 2 MIIH pybnen Ha
oCyLecTB/IeHNe OeATeNIbHOCTY MO BO3pOXe-
HUIO MAMATHUKOB UCTOPUM U KYSIbTYPbI Ha Tep-
puTopumn Pecnybnukn TaTapcTaH.

“Baltika”

On March 27, 2010, employees of all
Baltika breweries in Russia, from St.
Petersburg to Khabarovsk, supported
the international action of the World
Wildlife Fund: The Hour of the Earth,
as an effort to place the public focus
on the problem of global warming
and climate change.

IIPINOII

The Company cooperates with the
Novorossiysk History Society that
instituted the yearly Rayevskiy Public
Award — the only award in the city
to celebrate citizens’ achievements
in science, culture, education and
public activism.

“Efes”

In Novosibirsk, the Company
cooperates with the German Cultural
Center.

Il bnaroTBoOpuTenbHbLIE U COLMNANBbHbBIE MPOEKTbI

Target aid to the less fortunate and so-
cially challenged citizens, governmen-
tal and public organizations engaged
in welfare and culture — this is focus
of special attention for the brewing
companies from year to year.

llEfeSII

In August 2010, the Kazan brewery
contributed 2 million rubles to the Re-
publican Foundation ‘Vozrozhdeniye’
to finance its efforts to restore monu-
ments of history and culture in the
Republic of Tatarstan.




«CABMwunnep PYC»

KomnaHuA nogaep»ana obnacTHyo coumanb-
HYt0 aKkuuio «[lomorr cobpaTbCA B LWKONY» B T.
YnbAHOBCKe. B npegaBepumn Hayana HOBOro
yuebHoro 2010 roga kKomnaHuA nogapwna

40 KOMMNEKTOB LUKOJSIbHbIX MPUHAANEXKHOCTEN
AETAM M3 MHOFOAETHbIX 1 ManoobecneyeHHbIX
cemeln. AgpecHas nomolb 6bina okasaHa
YyUYEeHMKaM MIaALLINX KacCoB cpefHei LWKObI

N2 75, pacnonoXxeHHoOm B MUKpopanoHe HoBbin

ropof 3aBOSIXKCKOro panoHa r. YnbaHoBCKa.

B pamkax npogomkeHna NporpamMmmbl coLmarnb-
HbIX MHBECTULINI B KOHLIE AieKabpsA 6bIno noga-
peHO 55 HOBOrogHMX NOAAPKOB AETAM U3 MHO-

rofeTHbIX 1 ManoobecrneyeHHbIX ceMen 3Ton

Ke WKOoJbl, NpoAeMOHCTPUPOBaBLUMM XopoLine

pe3ynbTaThl B yuebe.

[ s
.

Moddepxxka obnacmHot coyuansHol akyuu «[lomoau cobpamscs
8 WKoJy» 8 YnbaHoscke. [lodapku manoobecnedeHHbIM 0emsam WKO/bl
Ne 75 om «CAbMunnep PYC»

B kaHyH Hosoro 2011 roga komnaHunA
nogapwna 110 HosorogHMx nogapkos BY-

NHPUUMPOBAHHbIM AETAM, COCTOALLMUM Ha yyeTe

B YnbsiHoBcKom obnactHom CMNN[-ueHTpe.

“SABMiller RUS”

The Company supported the original
welfare action “Aid to Students” in
Ulyanovsk. Before the 2010 academic
year, the Company made gifts of 40
school kits to children from large and
low-income families. Target aid was
given to primary students in school
No. 75 of Noviy Gorod estate of
Zavolzhskiy district in Ulyanovsk.

As the program of social investment
continued, 55 new year gifts were
distributed in late December in the
same school among children from
large and low-income families

to reward them for academic
achievements.

Supporting regional social act “Help children to get
prepared for the school” in Ulyanovsk. Presents for
lower-income children from School N°75 from “SABMiller RUS".

On the New Year's Eve in 2011, the
Company distributed 110 gifts among
HIV-infected children registered with
the Ulyanovsk regional AIDS Center.




«MnB3aBop»

MNpennpuaTue NPUHANO yyacTme B NnpoBege-
HUW Npa3gHnka «CabaHTyn» 1 exxerogHom
30HaNbHOW CNapTakuage UHBaNuAoB, exe-
KBapTasibHO OKa3blBasio MOMOLLb COTPYAHU-
kam POBJ1 Meney30BCKOro panioHa, Haxo4A-
WMMCA Ha cny»kbe B YeueHckonm Pecnybnuike,
NpegoCTaBAANO KOPM ANA fiowajen KOHHO-
CMOPTUBHOTO LeHTpa «Tynnap».

«ToMcKoe NNBO»

B KomnaHnu TpagnuMOHHO NPOBOAUSICA
npasgHuK anAa geten cCoTpyaHNKOB,
NPUYypPOYEHHDIN KO [IHIO 3awmnTbl pebeHkKa.

B 2010 ropy B yecTtb tobunes Mobegbl 6bin
06HOBNEH MeMopwuan, NOCBALLEHHbIN
paboTHMKaM «TOMCKOro NMBay, Nornéwmnm
Ha pPOHTE, BpyUY€eHbI oOMNEeNHbIe Meaanu B
yecTb 65-netus MNobeapbl.

B 2010 200y 8 yecmo tobusies [lobedsl 6bii1 06HOB8IEH MeMOopuas, NOCeA-
WeHHbIt pabomHUKam KoMNAaHuu «ToMcKoe NUBo», No2UBWUM 80 8peMs
Benukoti OmeyecmeeHHoU BouHbl.

“Pivzavod”

The Company participated in the Saban-
tuy holiday and the annual zonal contest
of disabled athletes; aid was provided
monthly to the officers of the Meleuz
Rayon Police Department dispatched
for service to the Chechen Republic; the
Company also purchased fodder for the
horses of Tulpar equestrian center.

“Tomskoye pivo”

The Company traditionally organized
festivities for children of its employees
on the day of the child.

In 2010, to celebrate the Victory Day
anniversary, the Company refreshed the
memorial dedicated to the employees
of Tomskoye Pivo fallen in action, and
anniversary medals were awarded to
celebrate 65 years of the Great Victory.

Memorial dedicated to workers of “Tomskoe Pivo” factory,
died during the Great Patriotic War.




«banTnka»

MomoLLb OT KOMMAHWW NONYYMNI0 YenabnHcKoe
ropoackoe obuecTBeHHOEe ABMXKeHME NOMOLLM
60IbHbIM OHKOJTOrMYeCcKMIM 3aboneBaHnAMN
aetam «ckopkan.

K 65-netuto Mobenbl B Bennkon OTeyecTBen-
HOW BOWHE KOMMAHUA He ocTaBuna 6e3
BHUMaHMA BeTepaHoB. Ounuan «bantmka-
HoBocnbupck» BbICTYNW OPraHn3aTopom
Npa3gHNYHOro KOHLUEepTa MacTepoB NCKYCCTB
ANA YYaCTHUKOB HOBOCUOUPCKOro obuiectsa
«bnokagHuK» 1 Bpyunn namaTHble NogapKu
BCEM BeTepaHaM. AgpecHyio nomoLlb OT ¢u-
nvana «bantnka-Apocnasnb» nonyumnu 60o-
nee 400 BeTepaHOB, HBANNAOB, YYAaCTHNKOB
BOVIHbI 1 TPYXEHNKOB TbiN1a. B Tyne npodu-
HAHCMPOBAHO BOCCTAHOB/IEHME NAMATHOIO
3HaKa «[lepeaHunin Kpa 060pPOHbI Tynbly.

KoMnaHua npogosn»kaeT OKa3biBaTb 61aroTeo-
PUTENbHYIO0 NOAAEPKKY MECTHbIM CMOPTVBHbBIM
opraHusaunam — sonenbdonbHomy Knyoy «n-
HaMo» B XabapoBcke, raHAO60NbHOMY Kiy-

6y «PoctoB-[loH» B PocToBe-Ha-[loHy, Knybam
MO XOKKEe C MAYOM — KPaCHOAPCKOMY «EHK-
ceto» 1 HoOBOCMBMpCKomy «Crbcenbmaly».

B pamkax gonroBpeMeHHOro coTpyaHuyecTsa

n nopgaepkku HAW petckon optoneanu

nm. FNTypHepa B CaHKT-leTepbypre KomnaHuA
npodrHaHCMPOBana PeKOHCTPYKLMIO nabopa-
TOPHOro oTaena NHCTUTYTa. [omoLlb nonyuu-
nun Takxke Jetckmnn xocnmc B CaHKT-TNeTepbypre,
LleHTp peabunutaumn «dom Hagexxabl Ha fope»,
TyNbCKaa 60MbHMLLA CKOPOW MEAULMHCKOM MO-
mouwm nm. [1.A.BaHbiknHa.

«O6begnHeHHble NMnBoBapHN XeMMHEKeH»

B 2010 rogy koMmnaHuA cTana reHepasnbHbIM
cnoHcopom VIl MexxayHapogHoro ¢ectBans
«My3bIKanbHbI DpMUTaXk». ExxerogHbin pectu-
Banb npooanTtca DoHaoM dpMmuTarkHom AKa-
LEMUM MY3bIKM U COOMPAET NOA, KpblLlern pmun-
TaX@HOro TeaTpa KOMMO3UTOPOB 1 UCMONHUTE-
nen PasfiNyHbIX My3blKaslbHbIX »KaHPOB: K/laccu-
Ka, A»Ka3, STHO-PblOXKH, PONbKOP 1 ApYyruX.

“Baltika”

The Company provided aid to Iskorka
public movement of the city of Chely-
abinsk trying to save children with can-
cer.

To celebrate 65 years from the Victory
in World War Il, the Company did not
forget about the veterans. Baltika-No-
vosibirsk branch hosted a concert show
for the members of Novosibirsk society
“Blokadnik”, with memorable gifts pre-
sented to each veteran. Target aid from
Baltika-Yaroslavl branch was distributed
among more than 400 veterans, inva-
lids, warriors and heroes of the home
front. In Tula, the Company financed
restoration of the commemorative sign
‘Tula Defense Frontline'.

The Company continues providing
charitable donations to local sports
organizations: Dynamo volleyball club
of Khabarovsk, Rostov-Don handball
club in Rostov on Don, field hockey
clubs: Yenisey of Krasnoyarsk, and
Sibselmash of Novosibirsk.

As part of its long-term cooperation and
support to the Turner Research Institute
of children’s orthopedics in St. Peters-
burg, the Company financed reconstruc-
tion of the institute’s laboratory. Aid was
also donated to the children’s hospice
of St. Petersburg, rehabilitation center
“Dom Nadezhdi na Gore” and Vanikin
emergency aid hospital in Tula.

“Heineken Breweries”

In 2010, the Company was the gene-
ral sponsor of the VIl “Musical
Hermitage” international Festival,
hosted by the Hermitage Academy
of Music Foundation that welcomes
composers and performers of various
musical genres, from classic to jazz to
techno fusion to folklore and others.




B 2010 rogy komnaHuA npogomkuna pabo-

Ty Hag nporpammon «[poLunoe Ha KOHYMKax
nanbues», Hayatyto B 2005 rogy. Co3gaHue npo-
rPamMmbl CTano BO3MOXHbIM 6i1arogapa MHOro-
neTHemy coTpyaHuyectsy [ocygapcTBeHHOro
dpmuTaxKa C neTepOyprckumm WKonaMm-
NHTEPHaTaMn oNsa crenbix 1 cnaboBnaawmx ge-
Ten. [porpamma co3gaHa ¢ yueTom crneundukn
BOCMPUATUA OKPY>KaloLLero Mympa cnenbiMim

n cnaboBuaAMMYM AeTbmu. Ha 3aHATMAX pebsa-
TaM NpefoCcTaBAAeTCA BO3MOXHOCTb MO3HAKO-
MUTbCA C ApPEeBHEN NCTOPUEN YeNoBeKa, BbICTY-
nas B ponun nccneposarenen. [Nporpamma no-
CTPOEHa Ha NCNONb30BaHUM apXeosiornyecKnx
MaTepunasnoBs, KOTOPble AT BO3MOXHOCTb BOC-
€034aTb «06NNK» onpeaeneHHOn 3MoxXu.

Qunuan «lusosapHa XetiHekeH» (CaHKmM-
[Temepbype). OcyLuecTBNANOCb GMHAHCMPOBA-
HMe o6LLEeCTBEHHbIX OpraHn3aLmii:

- PErnMoHanbHOro otaeneHna obLEepPoCCNNCKON
06LLeCcTBEHHON opraHu3aummn «Poccnmnckum
KpacHbin KpecT»;

- CaHkT-eTepbyprckon obLecTBeHHOM opra-
HM3auMn nHBannaoB «CNOPTUBHBIN KNy6 TaH-
LieB Ha MHBANMAHbIX KoNACKax» «TaHel Ha Kone-
cax;

- CaHKT-lNeTepbyprckon pernoHanbHOM opra-
HM3aumn Bcepoccumiickoro obuectsa crenbix.

QOunuan «lluxar» (Cmepnumamak). B 2010 rogy
durnmnanom 6binmn ocywecTeneHbl 6naroTBopu-
TeNlbHble MePONPUATUA 1 aKLNN:

- NocTaBneHa 6e3ankorosnibHasA NPOAYKUMA AnA
'Y «KomMnneKkcHbIN LeHTP coumnanbHOro oocny-
XMBaHMA HaceneHnA CTepanTamakCKoro pavo-
Ha PB» n bawkupckon PecnybnukaHckon
obuecTBeHHOM opraHn3aumm nHeanngos Coto3
«Y4epHOoObbINb;

In 2010, the Company continued its
activities under the program “The Past
at the Fingertips” launched in 2005.
The program became possible thanks
to the many years of cooperation of
the State Hermitage Museum with St.
Petersburg boarding schools for blind
and visually impaired children. The
program has been created to specifi-
cally Consider how blind and visually
impaired children perceive the world.
At the training sessions, the kids have
the opportunity to become familiar
with ancient history of humanity and
act as researches. The program uses
archaeological materials that make it
possible to recreate the ‘appearance’
of a specific historical era.

Heineken Brewery Branch (St. Peters-
burg) The branch provided financial
aid for public organizations:

- regional chapter of the national pub-
lic organization Russian Red Cross;

- St. Petersburg public organization of
disabled citizens “Wheelchair Athletic
Dance Club” — “Wheel Dancing”;

- St. Petersburg regional chapter of
the Russian Society of the Blind.

Shikhan Branch (Sterlitamak)In 2010,
the branch had the following chari-
table events and actions:

- soft beverage products were
donated to the government-owned
“Sterlitamak Welfare Service Center”
and Bashkiria Republican public
organization of disabled citizens
“Chernobyl Union”;




- OKa3aHa GMHaHCOBasA MOMOLLb rOPOACKOMY
CoBeTy BeTepaHOB BOWHbI, Degepaunn mexay-
HapOAHbIX LWaLleK, MecTHOW opraHusaumn Bee-
POCCUNCKOro obLiecTBa ClenbliX N eXkerogHas
drHaHCOBaA nopaepKa xkuntenbHuue r. Crep-
nuTamaka JllobnHon T.N. ona neyeHns pebeHka-
nHBanunga E¢ppemoBon EkatepuHbl.

DuriHaHCOBYO NOAAEPKKY MOMYUMIN TAKXKe
MBQY (MyHuumnanbHoe 6loa»keTHoe obLeobpa-
30BaTenbHoe yupexgeHue) «COLL N2 31», MBOY
«COLW N2 17», MAIOY (MyHMUMNanbHOe aBTO-
HOMHOE [OLWKONIbHOE 06pa3oBaTeNIbHOE YUpeX-
neHne) «LleHTp pa3BuTua pebeHka — [eTCKNN
cag N2 56» n MALIOY «[eTtckuin cag N© 10».

Qunuan «Bonza» (HuxHul Hoszopod). Oka3a-

Ha ¢pnHaHcoBaA nomoLb focygapcTBEHHOMY
yupexaeHunto «CoLranbHO-peabunmnTauioHHbIN
LeHTp An1A HecoBepLlleHHONETHUX «COSHbILLKOY,
LKone-nHTepHaty N2 8.

KomnaHua npuHana yvyactme B akumu «Jonr na-
MATW» O OpraHM3aunmn IeTHero oTAbixa AeTen
NOrmoéLLIMX BOEHHOCYXKALLMX 1 B akuum «llog,
¢dnarom obpa», B pamMmkKax KOTOPOW OCyLLeCT-
BNAETCA OKa3aHne MmegunuMHCKOW nomoLum ge-
TAM, CTPagaLWuM TSXKenbiMy 3aboneBaHNaMN.

QOunuan «Cubupckas lNusosapHA XeliHekeH» (Ho-
gocubupck). OcywectBneHo GMHAHCMPOBaHNE
ropoackoro npasaHunka HA Mobeabi (9 mas).

Qunuan «Komnanus NMAT» (KanuHuHepaod). Okasza-
Ha NOMOLLb 06LLeCTBEHHbIM OpraH13aLVAM:
«MexgyHapogHbi KpacHbin KpecT»,
[YMaHUTapHO-611aroTBOPUTENbHbIN LEHTP MO
coumanbHbIM BONpOcam Mapuu 1. KannHuHrpa-
Aa, CoseT BeTepaHoB JIeHMHrpaackoro panoHa
r. KanvHnHrpaga, YB[ no KannHuHrpaackom o6-
nactn, O6wecTBeHHaA opraHn3auna UHBANMAOB
«lLlaHc», pyTOONBHBIN KNY6 «banTukay.

- financial aid donated to the local
War Veterans Council, International
Checkers Federation, local chapter of
the Russian Society of the Blind, and
annual financial aid to Sterlitamak
citizen T.I. Liubina to pay expenses of
medical treatment for disabled child
Ekaterina Efremova.

Financial aid was also donated

to municipal school No. 31,
autonomousmunicipal preshool
educational institution No. 56 and
municipal kindergarten No. 10.

Volga Branch (Nizhniy Novgorod)
Financial aid donated to government-
owned Solnishko Social Rehabilitation
Center for Teenagers, and Boarding
School No. 8.

The Company participated in action
Memorable Duty to organize summer
vacations for children of fallen
heroes, and action “Under the Banner
of Goodness” that gives medical aid
to children with grave diseases.

Heineken Siberian Brewery
(Novosibirsk) Aid provided to finance
city festivities on the Victory Day
(May 9).

“PIT Company (Kaliningrad)”

Aid provided to public organizations:
International Red Cross, Kaliningrad
Mayor’s Humanitarian Charity Center
for Social Issues, Veteran Council of
Leningradskiy District of Kaliningrad,
Ministry of Interior for Kaliningrad
oblast, Shans Disabled Organization,
and Baltika soccer club.




ExxerogHo K npasgHukam «leHb noxmnnoro
yesioBeKa», MexayHapogHomy [IHto nHBanuaa,

9 mas, 23 ¢peBpana 1 8 MapTa OKa3blBaeTCA Mo-
MOLLb B NPOBeAeHNM TOPXKeCTBEHHbIX Meponpu-
ATWI ONA BETEPAHOB, HBaNNAOB, Manoobecne-
YeHHbIM CemMbsIM, a K 9 MaA — rnomoLlb BeTepa-
Ham BOB — 6biBLUMM pabOTHMKAM 3aBOAa.

«eka»

KomnaHunA exxerogHo opraHusyeTt 1 NpoBOAMUT
KOHLIePTHO-pa3BieKaTesibHY0 Nporpammy
«MnTenHbIn BOP» (KOHKYPCbI, PO3bIrPbILLN, STO0-
Tepew, BbICTYMNIEHNA TBOPUYECKNX KOMNIEKTUBOB)
K npa3gHuKy MacneHunupbl.

B 2010 rogy komnaHuA opraHm3oBana ¢ectu-
Basib POK-My3blkn «[lekadecT» Kak pecTnBanb-
HbI KOHUEePT poK-rpynn n3 Benukoro Hoeropo-
Aa n CaHkT-lNeTepbypra.

ExkerogHo B cepeaunHe anpensa B Bennkom Hos.-
ropoge AOMUHUCTpaUKUA ropoga npoBoanT
ncropmyecknin pectmpans «Cobop paTHbIX Apy-
»KMH», MOCBALLEHHbIN roaoBLMHe 6UTBbI Anek-
caHgpa Hesckoro Ha Yyackom o3epe. KomnaHmaA
OKa3blBaeT aKTMBHYIO MOMOLLb B OpraHmn3aumm
MeponpuATUA.

«CAH NubeB»

B CapaHcke KOMMaHWA NPOAOMXKMUIA OKa3blBaTb
nogaep>Kky myseto Jpb3a. B IBaHOBO BbICTY-
Anna CNOHCOPOM KMHObeCTUBaNA MMeHn AH-
Apea TapkoBCKOro «3epKano» 1 pok-dpecTuBans
«AHTPabpukar». B OMcke komnaHmns nponon-
XKuna nogaepKKy napka — «caga Komuccapo-
Ba», CMIOPTUBHOIO TyYpHUpa «Beno-Jleto», TypHU-
pa no MnHN-PyT60nY. B MNepmun 6bin 3aBepLueH
NPOEKT MO PEKOHCTPYKL MU FOPOACKOro CKBepa.

«YeboKcapckaa nmBoBapeHHaA upma
«bykeTt YyBawunn»

OKa3aHue CroHCOPCKOWN/6MaroTBoOpUTENbHOW No-
MOLLN Ha CTPOUTENbCTBO KYSbTYPHbIX 3aBeAeHNN
(LepkBU 1 T.4.), HAa NpoBeAeHMe CNOPTUBHDBIX U
KYJIbTYPHbIX MEPONPUATUI, MEeHCMOHepaM, OblB-
WM paboTHMKaM NpeanpuATUA Ko [HI0 NoXu-
nbix mogen n OpraHmsaumm BeTepaHoOB BOUHbI.

Every year, on such holidays as the Se-
nior Citizens Day, International Day of
Disabled, May 9, February 23, and March
8, aid is donated to organize events for
veterans, invalids, and low-income fami-
lies, and also on May 9 to WWII veterans
formerly employed by the brewery.

“Deka”

On the annual basis the Company
organizes and hosts a show program
“Piteyniy Dvor” (contests, drawing, lotto,
stage performance) to celebrate the
Shrovetide.

In 2010, the Company hosted Dekafest
rock music festival that featured bands
from Velikiy Novgorod and St. Petersburg.

Every year in mid April in Velikiy
Novgorod, the city government con-
venes a history reconstruction festival
“Assembly of Squads” to commemorate
the battle won by Alexander Nevsky at
the Chudskoe Lake. The Company ac-
tively supports the event.

“SUN InBev”

In Saransk, the Company continued sup-
porting the Museum of Erzia.In Ivanovo,
it sponsored the Andrey Tarkovsky Cine-
ma Festival “Mirror” and “Antfabrika” rock
festival.In Omsk, the Company kept sup-
porting the Komissarov garden house,
the Velo-Leto (biking summer) sports
competition, and mini-soccer tourna-
ment. In Perm, a project was accom-
plished that reconstructed a city square.

“Cheboksari Brewery Firm

“Buket Chuvashii”

Sponsorship/charity donations to build
religious institutions (churches etc.), to or-
ganize sports and cultural events, aid to
retired former employees on the Senior
Citizen Day and donations to the War
Veterans Organization.




«MUHO»

ExxerogHO oKa3biBaeTCA CNOHCOPCKaA MOMOLLb
AeTckomy gomy «Jlactouka», HoBopoccnmnckomy
peabnnnTaynoHHOMY LieHTpY «PoMallKay, LWKo-
ne Ana ymCcTBeHHO oTcTanbix geten N2 9 n kpae-
BOMY GOHAY COLMANbHOM 3aLLMTbl.

«Tomckoe nnBo»

CoBmecTHO ¢ lenaptameHTom PepepanbHon
Cny>6bl 3aHATOCTM B NEPUOA NNETHUX KaHNKYN
KOMMaHWA ocyLecTBAeT TPyaoyCTPONCTBO Ae-
Ter U3 ManoobecneyeHHbIX cemen gna paboTbl
Ha LWKOJIbHbIX YYacTKax. B 2010 roagy 6bino Tpy-
noyctpoeHo 60 geten.

B pamkax paboTbl lenapTameHTa couranbHOM
NONUTUKW ropoda NnpeanpuaTe Nogaepano
NHULUMATUBY NIOAEN C OrpaHNYEeHHbIMN BO3-
MOXXHOCTAMM, BblaenmB 30 TbiC. pybnein Ha npo-
BeZleHne ropoacKkoro cemmnHapa. B uenom o6-
LLeCTBEHHbIM OpraHM3auvaM UHBaNaoB

6blna oka3aHa pa3nnyHaa NOMOLLb B pa3mepe
100 TbIC. pybnen (nprobpeTeHne CNOPTUBHON
ofexnabl, 0eTCKUX UTrpyLLEK, OKa3aHne NoOMOLM
Mo Bble3ay Ha SKCKYpCUn 1 T.4).

MNMomolwb B pasmepe 100 TbiC. pybnen nonyynno
otaeneHune «Oblepoccumckoro poHga Muno-
CepAvA 1 340poBbA» Ha NpoBefeHne 61aroTeo-
pUTENbHbIX aKLMi K 65-netuto MNobeabl.

Mo nToram NHAMBUAYaNbHbIX 06paLLeHI
npeanpuATie NOMorno oGopMUTb NOANUCKY
Ha 06nacTHyo raseTy «KpacHoe 3Hams»

83 0QMHOKMM NeHCNOHEpPaM.

Pacxopabl Ha couunanbHyto feATeNbHOCTb
n 6narotsopuTenbHble Lenv B 2010 rogy
npeBbICUN 2,6 MIH pybnen.

“PINO”

Sponsorship aid given annually to Last-
ochka children’s home, Romashka reha-
bilitation center of Novorossiysk, school
No. 9 for mentally challenged children,
and regional social welfare foundation.

“Tomskoye pivo”

Jointly with the Department of the Fed-
eral Employment Service, during the
summer school break, the Company
employs children from low-income
families in school premises and gar-
dens. 60 students receiving such em-
ployment in 2010.

In coordination with the local Social
Policy Department, the Company sup-
ported an initiative of partially disabled
citizens by allocating 30,000 rubles to
finance a municipal workshop. Total
aid donated to public associations of
disabled citizens amounted to 100,000
rubles (to purchase sports clothes, toys
for children, recreational tours, etc.)

100,000 rubles was donated in aid to
the local chapter of the National Foun-
dation for Charity and Health to finance
charitable activities that commemo-
rated 65th anniversary of the Great Vic-
tory.

Based on individual requests, the Com-
pany purchased subscriptions to the lo-
cal newspaper for 83 lonely pensioners.

Spending on welfare and charity in
2010 exceeded 2.6 million rubles.




O6umecTBeHHOE
NMpUu3HaHue

Public recognition

JKOHOMUYECKAA U IPOU3BOACTBEHHAA 3P (HEKTUBHOCTD
1 6€30IaCHOCTD

CoumanbHas 1 61aroOTBOPUTENbHAS NEATEbHOCTD




B 2010 rogy neAtenbHOCTb NMMBOBapeH-
HbIX KOMMNaHUM B 06/1aCTK CoLManbHO-
3KOHOMUNYECKOro pa3BuUTUA 1 bnaroTeopu-
TeNbHOCTM 6blfla BbICOKO OLEHEHA rocyfap-
CTBOM 1 OOLLECTBOM.

U 6e30IIacHOCTDb

«CABMunnep PYC»

3a ycrewHyto peanm3aumio MHBECTULMOHHOIO
NpoeKTa CTPOUTENbCTBA MMBOBAPEHHOIO 3a-
BOJa Ha Tepputopumn YnbaHOBCKOM obnactu
nonyyeHo 6narogapcTBeHHOE NMCbMO MuHK-
CTepCTBa CeNbCKOro X03ANCTBa YNbAHOBCKOMN
obnactu.

KomnaHuA nonyuunna gunnom nobegurens
061acTHOro KOHKYypca «Jlyywasa opraHu3auus
nMWeBon 1 nepepabaTbiBatoLLell NPOMbILL-
NIEHHOCTW», OpraHM3oBaHHOro MuHucTtep-
CTBOM CEeJIbCKOro X03AMCTBA YNbAHOBCKOMN
obnactu.

«banTuka»
KomnaHuA ygoctoeHa 3BaHuA Jlyywnim Hano-
ronnatenbwmk CaHkTt-Netepbypra.

3acnyrn KomnaHum B 06nacTu aHeprocbepe-
XeHnA oTMeyeHbl HaumoHanbHOM npemMmuen
«beperute sHepruio!», opraHN30BaHHON
lNpaButenbctBoMm MoOCKBbI Mpu nogaepxKe
MwuHucTepcTBa sHepreTukn PO n Poccuincko-
ro JHepreTnyeckoro AreHTCTBa, B HOMUHa-
unn «Jlyywmnm 6usHec-npoeKT roga B 06nactu
3HeprocbepexeHun».

Harpaga koHkypca «locTtaBwmk CaHKT-
MNeTepbypra», opraHnsoBaHHoOro MNpaButenb-
CTBOM ropopa, 3a BKf1ag B pa3Butne notpebu-
TEeNbCKOro pblHKa.

In 2010, the work of beer brewing com-
panies relating to the social and eco-
nomic development and charity was
appraised by the government and the
public.

B JKoHOMUYECKasa U Mpou3BoAcTBeHHaA 3(PPeKTUBHOCTL

“SABMiller RUS”

The company received a letter

of gratitude from the Ministry of
Agriculture of Ulyanovsk region

for successful completion of the
construction of a new brewery in the
region.

The company also got a winner’s
diploma at the local “Best Food and
Processing Enterprise” Contest held
by the Ministry of Agriculture of Ulya-
novsk region .

“Baltika”
The company got the status of the
Best Taxpayer of Saint-Petersburg.

The company’s progress in energy
saving is marked with the “Save Ener-
gy!” National Award organized by

the Moscow Government with the
support of the RF Ministry of Energy
and Russian Energy Agency in the no-
mination “The Best Business Project of
the Year in Energy Saving”.

Award of “Saint-Petersburg Supplier”
Competition organized by the City
Government for the contribution to
the development of the consumer
market.




AunnioMm

HATPASKJAETCA

OAO «lnBoBapeHHas KOMMNaHUA

«bantuka»

NAYPEAT NMPEMUN
B OBJIACTV SHEPIOCBEPEHKEHNA
«BEPEMNTE SHEPIUO»

B HOMUHALIUU

Jlyywmnii 6U3Hec-nNpoeKT roga
B 0bnactu aHeprocbepekeHus

B 2010 rogy HauanbHuK cny»>6bl ynpaBneHus ar-
ponpoekTamn kKoMmnaHum CyxoHuH B.A. Obin Ha-
rpaxxgeH Co30oM pOoCCUNCKNX Npou3BoanTenen
NMBo6e3aNKOroNbHOM NPOAYKLUUN OPAEHOM

«3a 3acnyrv B pa3BuUTv NMMBOBAPEHHOW OTPACU».

MuHUCTEPCTBO Cenbckoro xo3ancraa PO
npucsouno bpumany .M, Buue-npesngeHty
KOMnNaHuun «banTnka» no KoprnopaTBHbIM
BOMpocam, 3BaHune «[ToyeTHbI paboTHMK arpo-
NPOMbILWAEHHOro KoMnekca Poccnm» 3a 3acny-
M B arponpoMbILLIIEHHOM NMPON3BOACTBE,
aKTVBHYIO OOLLEeCTBEHHYIO PabOTy N MHOrONeT-
HUI MNJI04OTBOPHbIN TPYA.

[NoyeTHbIMK rpamoTamMu 3@ MHOTOJIETHUI J0-
O6POCOBECTHDBIN TPYA B CUCTEME arpPONpPOMbILL-
NIEHHOro KoMmneKkca HarpaaeHol: A3nmmHa E.B,
BULIe-Npe3naeHT KoMnaHum «banTtrka» no ¢u-
HaHCaM 1 SKoOHOMUKe, n [leperkaes A.T., BuLe-
npe3uaeHT KoMmnaHun «bantuka» no onepauu-
OHHOW AeATeNbHOCTH.

beperute
3Hepruio

In 2010, Sukhonin V.A., the head of
Agroproject Management Service,
was awarded with the order “For
Services in Development of Brewery
Industry” by the Russian Union of
Alcohol-Free Beverages Producers.

The RF Ministry of Agriculture assig-
ned to Briman D.M.,, the Vice-Presi-
dent for Corporate Issues of Baltika
Company, the degree of “Honorary
Worker of Agricultural Sector of Rus-
sia” for services in the agricultural
production, active social work and
fruitful labor.

Certificates of honor and multi-year
fair labor in agricultural production
were granted to: Azimina E.V., Vice-
President for Finance and Economy,
and Dedegkaev AT., Vice-President
for Operational Activities.




«O6begnHeHHble MMnBoBapHN XelHEeKeH»
KomnaHua nonyymna gunaom «Jyylumim Hano-
ronnatenblmk CaHkT-MeTepbypra 2009».

B pamkax npoekra «[leknapupoBaHue ge-
ATENbHOCTV NPEeANPUATM NO peann3ayunm
TPYyQoBbIX NpaB PaboOTHNKOB 1 paboToaaTe-
newnx, ocywectesnaemoro [ocygapCcTBeHHOM
nHcnekuunen Tpyaa B CaHkT-Netepbypre npu
yuactum QegepanbHbix Npodcoto3o CaHKT-
MeTepbypra n JleHnHrpagckom obnactu, Pe-
rMoHanbHoro obbeanHeHna pabotogatenen
«Co103 NPOMBILLNEHHNKOB 1 NpegnpuHumaTe-
nen CaHkTt-lNeTepbypra» nonyuyeH Ceptndukar
fosepuA pabotogartento, KOTOpbIA YOCTOBE-
PAET, UTO KOMMaHWA BHeCeHa B peecTp pabo-
TofaTenen, rapaHTUPOBaHHO CObMOAAIOLLMX
TPyQoBble NpaBa PabOTHNKOB.

GOunuan «[lusosapHsa XetiHekeH» (CaHKT-
MNeTepbypr) HarpaxaeH KomuteTom s3KOHOMU-
4eCKoro pa3BUTUA, MPOMbILLIEHHON NOINTUKN
1N TOPros/n coBMecTHO ¢ fopoackmm Komunte-
TOoM npodcoto3a paboTHnkos AlNK PO gunno-
MOM 3a CTpaTerno pa3BuUTNA U BHeapeHMe Co-
BPEMEHHbIX TEXHONOT M.

QOunuan «Komnanus MAT» (KannHWHrpag) nony-
ynn Boicwyto Harpagy Coto3a poCcCMnCKnX nm-
BOBAPOB «3a pa3BuTME NNBO-0€3anKorosibHOM
oTpacnm Poccnm «AHTapHas 3Be3aa.

AnpekTtop ¢unuana «<KomnaHua MAT»

000 «OTlMX» bekoea C.M. HarpakaeHa opae-
HOM «3a 3ac/yrv B pa3BuUTun NMMBOBapPEHHON
oTpacnu» 3a BblAaloLmecs 3acayru B obnactu
NPOM3BOACTBA NNBA, CBA3aHHbIE C Pa3BUTUEM
N yKpenaeHnem oTpaciu.

Pag coTpyaHMKOB 3aBOfia OTMEYEH 3a Npo-
deccrmoHanbHble OCTUXEeHMWA, CMOCOOCTBYIO-
e pasBuUTHIO NPeanpuATAA U B LENTOM OT-
pacnu, Meganbto «Jlyuwmnin cneumanncT nmBo-
BAPEHHOW OTpacnuny»; 3a 3aCiyru n 60nbLIon
BKJ1aZ B pPa3BUTME NMBOBAPEHHON OTpacu
3BaHueM «[ToUeTHbI PabOTHNK NMBOBapPEH-
HOW OTpacan».

“Heineken Breweries”
The company got "The Best Taxpayer of
Saint-Petersburg 2009” Diploma.

Following the project “Declaration of
Corporate Activities in Exercising Wor-
kers and Employers Rights” implemen-
ted by the State Labor Inspectorate in
Saint-Petersburg with the involvement of
Federal Trade Unions of Saint-Petersburg
and Leningrad region of the Regional
Union of Industrialists and Entrepreneurs
of Saint-Petersburg, a Certificate of Trust
was granted to the company confirming
that its was entered into the register of
employers observing worker’s rights.

“Heineken Brewery” Subsidiary (Saint-
Petersburg) was granted a Diploma for
Development Strategy and Implemen-
tation of Modern Technologies by the
Committee of Economic Development,
Industrial Policy and Trade jointly with
the Municipal Committee of RF Agricul-
tural Workers Union.

“PIT Company” Subsidiary (Kaliningrad)
was granted the Supreme Award of the
Russian Brewers Union: “For Develop-
ment of Beer and Alcohol-Free Bever-
ages “Amber Star”.

Bekoeva S.F., the director of “PIT Compa-
ny” Subsidiary was awarded with the or-
der “For Services in Development of Beer
Brewing Industry” for the distinguished
services in the sphere of beer production
related to the development and enhan-
cement of the industry.

A number of plant workers are marked
with the medal “Best Brewer” for profes-
sional success contributing to the advan-
cement of the plant and the industry as
a whole and a degree of “Honorary Bre-
wer” for services and contribution into
the development of the beer industry.




MNueo «lWnxaH Ceetnoe» n «Cegon Ypan, a
TaKke 6€3a5IKorofbHbI HAaNUTOK «JluMoHaa»
npon3BoAcTBa ¢punmana «Wuxan» (Crepnuta-
MaK) 6bl/I1 HarpaaeHbl 30/10TON Mefanbio Ha
KOHKYypCe, MPOBOAVBLLEMCA B PaMKaX exerog-
HOW arponpPOMbILLNIEHHON BbICTaBKU «3010Tasn
oceHb — 2010» B MocKBe.

KomMnaHus Boluna B nATepKy nobeputenen
KOHKypca B obnactu kauecta 2009 Heineken
QualityAwards, nonyums BbiCLLNE OLEHKN B HO-
MUHaLUMN «3a JOCTUXKeHMe Hanbonbluero npo-
rpecca B obnactn nponseoactea» (Heineken
Most Improved Operation Award).

«ToMmckoe nuBo»

B pamkax pernoHanbHoro stana KoHkypca
«PoccrmncKas opraHn3auma BbICOKOW COLMANbHOW
3¢ EeKTUBHOCTM» KOMMaHKA nonyunna Aunnom
3a Il mecTo B HOMMHaUMK «3a CoKpaLleHne npo-
N3BOACTBEHHOrO TpaBMaTmn3Ma 1 Npodeccro-
HanbHOM 3a60NeBaeMoCT».

«KopcakoBcKui1 3aBOj, NBa N HANUTKOB
«CeBepHasn 3Be3fa»

Ha mexxgyHapoaHou BbicTaBke B Coun «[1mBo —
2010» 6bInn HarpaXkaeHbl 3a OTAIMYHOE KayeCcTBO
cnegytowme Mapkm npogykumm: «fpan-Mpu» 3a
OT/IMYHOE KayeCTBO — M1HepanbHas Boga «Kop-
CaKOBCKas»; 30/10Tas Mefjasb 3a KayecTBO —
«[epBbili 3UMHUI KBAC», KBAC «XNebHbIN», NUBO
«[nnb3eHcKoey; cepebpaHan mefanb 3a Kaue-
CcTBO — NnBO «OxoTCKoe TpaaAnLMOHHOEY.

HoBsbin npogyKT «[lepBbl 3MHMIA KBAC» MOsy-
ymn 6ONbLUYIO 30/10TYI0 MefaNb 3a KayeCTBO

Ha meXKpervoHanbHom [pramypckon TOproBo-
npombiwneHHon Apmapke — 2010 (r. XabapoBcK).

Ha Bcepoccuminckom koHkypce «100 nyymx To-
BapOB rofga» Obinn NpUCy>KAeHbl 3010TON 3HAK
3a KauyeCcTBO — MUHepasibHOW Bofe «KopcakoB-
cKkasA» 1 «HoBuMHKa roga» — «lepBomy 3MMHeMy
KBacy».

“Shikhan Svetloye”and “Sedoy Ural”
beers and alcohol-free Lemonade
produced by Shikhan subsidiary
(Sterlitamak) were awarded with the
gold medal at the competition held
within the framework of Zolotaya
Osen-2010, the annual agricultural
exhibition in Moscow.

The company is among the five
winners of 2009 Heineken Quality
Awards, getting the highest scores in
Heineken Most Improved Operation
Award.

“Tomskoe pivo”

The company received Diploma for Il
place in “Reduced Occupational Inju-
ries and Diseases” during the regional
stage of the “Russian Effective Soci-
ally-Oriented Company” Competition.

“Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

The international Sochi-based Pi-
vo-2010 Exhibition brought awards to
the following brands: Grand Prix for
top quality — Korsakovskaya mineral
water; a gold medal for quality —
Pervy Zimny Kvass, Khlebny kvass, Pil-
zenskoye beer; silver medal for
quality — Okhotskoye Traditsionnoye
beer.

Pervy Zimny Kvass, the new product,
got a gold medal for quality at the
intergovernmental Amur Trade and
Industry Fair — 2010 (Khabarovsk).

The All-Russian Competition “100 Best
Products of the Year” awarded Kor-
sakovskaya mineral water and Pervy
Zimny Kvass with the gold mark for
quality.




«CAH UnbeB»

CapaHckum dunmnan nonyumn Harpagy «Kpyn-
Henwmnn Hanoronnatenbwmk Mopgosum» n
6narogapHocTb Ynpasnenusa M’ no Mop-
[oBuK 3a yyactue B nHuumatmsax 2010 roga,
HanpaB/ieHHbIX Ha NponaraHgy HeCoBMeCTU-
MOCTM aNKorons 1 BOXKAeHNS aBTOMOOUNS.

Bomxkckunm ¢punman no nroram 2010 roga npwu-
3HaH lNpaBuTenbcTtBoM Bonrorpaackon obna-
CTV Nyywmm nuwesbiM npegnpuatnem. Gunum-
an 3aHuMaeT 1-e MecTo Mo NoKasaTeso ynna-
Tbl HANIOrOB 1 COOPOB B KOHCONMNANPOBAHHbIN
6rog>keT obnactu, BHebogKeTHble GOHAbI, B
pacyeTe Ha OfHOro paboTatoLlero 1 Ha oAuH
py6nb BbiMyCcKaemMou NpoayKuum.

HoBouebokcapckuim ¢punvan ctan nobean-
Tenem KOHKypca «3onoTasa ornopa Yysawimm»

B HOMMHauuun «3ppeKTrBHOE NoTpebneHne
3Hepropecypco». Kpome Toro, npeagnpuartume
yaoCToeHo Harpagbl lMpasutenbctea Yysawumn
3a 1-e meCTO B permoHanbHOM 3Tane
Bcepoccumckoro koHKypca «OpraHusauus
BbICOKOW coLMnanbHom 3GpPeKTUBHOCTU», B HO-
MMHaUUK «3a COKpaLLeHne Npon3BOACTBEHHO-
ro TpaBmaTM3ma 1 npodeccroHanbHom 3abo-
NneBaemMoCTu».

Kypckunm ¢punman KOMnaHuUm nNpusHaH nyyLmnm
B paMKax copeBHOBaHUA, nposogmnmoro MYC
pervoHa. Pykosogutenb ¢unumana Npwuna Mpu-
BasioBa 06bABNeHa «Jlyuwm meHeXepom»
Kypckon obnactu no utoram 2010 roga.

«YeboKcapckana nuBoBapeHHaa pupma
«bykeT YyBawunn»

Avinnom | cteneHn «3a Hannyywme
NPON3BOACTBEHHO-3KOHOMMNYECKME MOoKasaTe-
nn», Annnom 3a yyacTume B BbiCTaBKe «30/10Tas
OceHb».

«leka»

MNonyyeHo 6narogapcTBeHHOE NNCbMO LleH-
Tpa 3aHATOCTN Bennkoro Hosropopa 3a Bknag
B popmMumpoBaHue n pa3BuTre pbiHKa Tpyaa.
KopnopaTueHas raseta «3akeac!» ynoctoeHa

“SUN InBev”

Saransk subsidiary got the “Biggest Tax
Payer of Mordovia” award and a gratitu-
de of State Traffic Safety Inspectorate in
Mordovia for participation in initiatives
in 2010 aimed to highlight the incompa-
tibility of alcohol and driving.

Volzhsky-based subsidiary was named
the best food company at the end of
2010 by the Government of Volgograd
region. The company is the top tax pay-
er to the consolidated regional budget
and non-budget funds per employee
and per one rubles of the output.

Novocheboksarsk subsidiary won the
“Zolotaya Opora Chuvashii” Competition
in Efficient Energy Consumption. Moreo-
ver, the company was awarded by Chu-
vashia Government for winning Reduced
Occupational Injuries and Diseases”
Award at the regional stage of All-Russian
“Russian Effective Socially-Oriented Com-
pany” Competition.

Kursk subsidiary of the company is reco-
gnized as the best participant in the con-
test arranged by the regional Emergency
Ministry. Irina Privalova, the director of
the subsidiary was announced the

Best Manager of Kursk region at the

end of 2010.

“Cheboksary Brewery Firm

“Buket Chuvashii

The 1st Degree Diploma “For Best Pro-
duction and Economic Efficiency”, Dip-
loma for participation in Zolotaya Osen
Exhibition.

“Deka”

The company received a letter of grati-
tude for the contribution into the for-
mation and development of the labor
market from the Employment Center of
Veliky Novgorod. Corporate “ZaKvass!”




3BaHWA Jlyullee KOpnopaTUBHOE N3gaHne B
HOMWHAUMN «3a OPUIMHANBbHOCTb» B PaMKax

KOHbepeHUnmn «<BHyTprKopnopaTUBHblE KOM-

MyHuKaumm HR vnn PR».

«O6beaunHeHHble NTnBoBapHN XeMHEKeH»

Ounuan «lMatpa» (EkatepuHbypr) OGbin Harpak-

[EeH aunnomMmom 3a nobeny B HOMVHaLMK

«Jlyywana TeppuTOpMA NPOMbILLIIEHHOIO Npes-
NPUATUA» KOHKYpca «Mol ropog — MO foMy.

«Tomckoe NnnBo»

Annnom 3a | mecTo B HOMUHaLMK «3a yyacTue
B peLleHnn coumanbHbIX Npobnem TepputTopun
N pa3BUTME KOPNOpaTUBHOWN 6naroTsopuTenb-

HOCTU» PermMoHasibHOro 3Tarla KOHKypca

«Poccnmnckana opraHusauma BbICOKOW coumanb-

HOWM 3 PEKTUBHOCTIY;

MNoueTHaa rpamota AgMUHUCTPaUMK . ToMcka —
3a | MmecTO B HOMUHaLUMN «Jlyyliaa nHMumnaTmBea

MO CoAepP>KaHMIO0 TOPOACKOro CKBepa»
FOPOACKOro KOHKYypca «TOMCKUIA IBOPUKY;

MNoueTHaa rpamota AgMUHUCTPauUmMK . Tomcka —
3a | mecto B HOMMHauum «Camas 6naroycTpoeH
HaA TepputTopua odrca» ropoackoro KOHKypca

«TOMCKUI OBOPUKY;

[NoueTHas rpamoTta AgMUHUCTpauuu r. Tomcka —

3a nobeny B HomuHauun «OTKpbITUE rofax»
ropoAcCKoro KOHKypca «ToMCK1IA OBOPUK;

bna rogapHOCTb HeTckoro 6na rotBOpPUTEJSIbHO-

ro ¢oHga «O6bIKHOBEHHOE YyaO» — 3a y4a-

CTUe B MeponpuATUAX B NOAAEPXKKY 6NnaroTeo-

putenbHon akumm «O6bIKHOBEHHOE Yya0»;

[eHepanbHbIN aupekTop 3aBofa KnavH W.I.
OTMeYeH NOYETHbIM 3HAKOM «3a 3acnyru
nepen ropoaomMm ToMCKoM».

newspaper was granted a rank of the
Best Corporate Edition within the Origi-
nality Award during Corporate Commu-
nications: HR or PR Conference.

B CoyuanbHas u 61aroTBOPUTENbHAA [EATENbHOCTD

“Heineken Breweries”

“Patra” Subsidiary (Yekaterinburg) was
awarded with a Diploma in the nomina-
tion of “Best Area of Industrial Enterprise”
of “My City-My Home” Competition.

“Tomskoe pivo”

1st Degree Diploma “For Participation in
Resolving Social Issues of Areas and De-
velopment of Corporate Charity” at the
regional stage of “Russian Organization of
Highest Social Effectiveness” Competition;

Certificate of Honor issued by Administ-
ration of Tomsk City for | place in the no-
mination “Best Initiative in Public Garden
Management” of the “Tomsk Yard” Com-
petition;

Honorary Certificate from Tomsk Administ-
rative Authorities for | place in the nomina-
tion “The Most Landscaped Office Area” in
the “Tomsk Yard” Municipal Competition;

Honorary Certificate from Tomsk Admi-
nistrative Authorities to the winner in
«Discovery of the Year» nomination in the
“Tomsk Yard” Municipal Competition;

Gratitude from “Ordinary Miracle”
Children’s Charity Fund for participation
in the events aimed to support the
“Ordinary Miracle” charitable action;

The General Director Klain 1.G. is marked
with the Honorary mark “For Services to
Tomsk City”.




———
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dCotemna it
I'PAMOTA

HATPAKIAETCAH

I'panT
Maxeiivme Xapuc-
TCHCPATBHBIN THPERTOP 00IMIECTRA ¢ OrPAHHY CHHOH
oreeTeTBeHHOCTLID &CABMEmnep PYCn

3@ Oprasrsankio pabor no GraroyeTpoficTey POIHHEOR
¥ meanoBckoi 00nacTH B paMKaX NpoeKTa
«O0YCTPOMM POTHHKH BMECTE:

mckoit ofinncTa

«CABMwunnep PYC» “SABMiller RUS”

bnarogapcTBeHHOe NUcbMo gupeKkTopa Lenap- A letter of gratitude “For social res-
TaMeHTa pa3BuUTUA NpegnpuHMaTesibCcTBa ponsibility, active participation in the
MNpaBnTENbCTBA YNIbSHOBCKOWM 06MacTu regional program of support of young
«3a counasnbHy0 OTBETCTBEHHOCTb, aKTUB- entrepreneurship, financial aid to the
HOe yyacTue B peanm3saumm obnacTHOM Npo- winners’ projects and contribution
rpamMmbl MOALAEPKKMN MONOAEXKHOIO npes- into the development of regional inf-
NPUHMMATENbCTBA, PUHAHCOBYIO MOMOLLb rastructure of small businesses” from
npoeKkTam-nobeanTensam v BKnaa B pa3Butune Director of Department for Develop-
pPEernoHanbHON NHPPACTPYKTYPbI Masioro ment of Entrepreneurship of Ulya-

6usHeca». novsk region.




bnarogapcTtBeHHOE NMCbMO ANpPEKTOpPa
JernapTameHTa no monogexHom nonntuke lNpa-
BUTENbCTBA YNIbSAHOBCKOWM 06M1acTu «3a opraHu-
3aUMI0 1 YCMEeLWHO NpoBeaeHne Ha TeppuTopun
YnbsaHoBcKor obnactn akumm «Ectb 18? Mop-
TBepAu!ly, akTBHOE yyacTue B peanmsaumm co-
LManbHbIX MPOEKTOB 1 MHULNATUBY.

bnarogapcteeHHOe ncbMo MNaBbl 3aBOMMXKCKO-
ro panoHa ropofa YnbAHOBCKa «3a akTMBHOE
yyacTue B obnactHom akuum «flomoru cobpatb-
CA B LWWKOJY» 1 OKa3aHme 651aroTBOpUTENIbHON
MOMOLUM JEeTAM M3 ManoobecrneyeHHbIX U MHO-
rogeTHbIX ceMel 3aBOSIKCKOro panoHa Ynba-
HOBCKa».

bnarogapctBeHHoe nNncbMo 3akoHoAaTeNbHO-
ro CobpaHunsa YnbAHOBCKOM 0bnactu «3a couu-
afibHY0 OTBETCTBEHHOCTb 1 BK/1aA B pelueHne
OCTpoM Npobnembl O 0becneyeHnto XXutenem
CeNbCKNX PANOHOB YNCTOW NUTbEBOW BOAON,
yCreLHyo peannsaumto npoekta «O6ycTponm
pPOAHUKN BMecTel»,

bnarogapcteeHHoe nncbmo O6LecTBeHHON Na-
natbl YNbAHOBCKOM 0651acTu «3a COLManbHyo
OTBETCTBEHHOCTb, aKTUBHOE BOBJIEUEHME
006LeCcTBEHHbIX OpraHn3aUnii pervmoHa B pea-
NN3aLmio couranbHO 3HAUMMOrO NMPoeKTa
«OByCcTponM pogHUKM BMecTel.

lNoueTHasa rpamoTa YnpasneHna Pocnpupoa-
Hag3opa no Kany»xckorm obnactn «3a nposepe-
H1e SKONormMyeckomn rnosmTUKN Ha npeanpua-
TUW NO CHUXEHWNIO HEraTUBHOIO BO34eNCTBUA
Ha OKpY»aloLLyto cpeay».

«CAH UHbeB»

Bomxcknin punuan komnaHmm 6bin yaoCcToeH
3BaHMA «MeLeHaT B KynbType», Mony4yus Ha-
rpagbl OT [naBbl ropoAckoro okpyra — unnom
nobeguTena ropoackoro KoHKypca «MeueHar B
KynbType», [loueTHbIn 3HaK «Bo cnasy r. Bomx-
ckoro. MeueHatcTBoy. Ounman Tak»ke nonyuun
[NoueTHylo rpamoTy 3a 1-e MecTo B KaTeropum
«O6BbEKTbI SKOHOMUKW» MO rpakaaHcKom obo-
POHE U 3aLmTe OT Ype3BblYaNHbIX

A letter of gratitude “For preparation and
implementation of the action “You are 18?
Confirm!”, active involvement in social pro-
jects and initiatives” from director of Depart-
ment of Youth Policy of the Government of
Ulyanovsk region.

A letter of gratitude “For active involvement
in the action “Help Get Ready for School”
and beneficent aid to children from low-
income and multi-children families of Za-
volzhskiy District of Ulyanovsk” from the
Head of Zavolzhskiy District of Ulyanovsk.

A letter of gratitude “For social responsibility
and contribution into the resolution of the
acute problem relating to the procurement
of pure drinking water for rural dwellers,
successful implementation of the project
“Let’s Manage our Springs Together” from
the Legislative Assembly of Ulyanovsk Regi-
on.

A letter of gratitude “For social responsi-
bility, active involvement of local public
organizations in the development of soci-
ally significant project “Let’s Manage our
Springs Together” from the Public Chamber
of Ulyanovsk Region.

Honorary Certificate “For Implementation
of the environmental policy at the enterpri-
se to reduce the negative environmental
impact” from Inspectorate of Federal
Service for Supervision of Nature Resources
in Kaluga Region.

“SUN InBev”

The Volzhsky-based subsidiary of the com-
pany was awarded a “Patron of the Arts” rank
and got awards from the Head of the mu-
nicipal county — the Winner’s Diploma in
“Patron of the Arts”, an Honorary Mark “To
the glory of Volzhsky Patronage of the Arts”.
The subsidiary also received an Honorary
Certificate for | place in “Economic Facilities”
nomination in civil defense and emergency




cUTyauun npeanpuatii obnactun ot MasHoro
ynpasneHua Munuctepcrtea PO no genam N0
n YC Bonrorpaackon obnactu.

MNepmckun punman 3aHAn 2-e mecTo cpean
NPeanpUATAIA Kpasa B KOHKYPCE Ha NyYLlyto
opraHum3aumio paboTbl MO OXpaHe Tpyaa.

Kypckomy dunmnany BpyuyeHo 6narogapcrBeh-
Hoe NMcbmo [MaBbl agMUHUCTPaLMK . Kypcka
3a NpoBefeHne 6/1aroTBOPUTENbHbIX aKLMI MO
YyCTaHOBKE CMOPTUBHO-UIPOBOro obopyaoBa-
HWA Ha BOPOBbIX TEPPUTOPMUAX Fropoaa.

«leka»

bnarogapctBeHHOEe NnUcbMo OT [upeKkyun
npasaHnKos no Benvkomy Hosropopy 3a crnoH-
copckyto nogaepxkKy «MacneHnuybl — 2010,

bnarogapctBeHHoe nucbmo oT KomuTeTa Kynb-
TYPbl 1 MONOAEXHOW NONUTUKN AGMUHNCTPa-
uun Benmkoro HoeBropoga 3a CNoOHCOPCKYH0
noagepKy ncropuyeckoro dectnsans
«Co60p paTHbIX APYXKNHY.

bnarogapcTtBeHHOe NUCcbMO OpT M3pa Bennko-
ro Hosropopfa KonnekTney KOMMNaH1 3a pa3su-
TUe 1 yKpenneHune B rpakaaHCKom o60poHe 3a-
LLNTbl HACENEHWA U TEPPUTOPUN B Ype3Bblyai-
HbIX CUTYaLUAX.

bnarogapctBeHHOE NMCcbMO OpT Mapa Benvkoro
HoBsropopga KonnekTney KoOMrnaHuu 3a yyactue B
NPUPOA0OXPaHHOM akunn «HYnCTbIn Gepers.

«banTnka»

MNonyyeHa Harpaga KoHKypca «Jlyuwmnm Kagpo-
BbI NPOEKT» B HOMUHaLUmMn «Jly4uimin NUHHOBa-
LIMOHHDBIN MPOEKT» 3a YCreLlHyo peann3aumio
Nporpamm no passBUTUIO NepcoHana v lpaH-npu
PEOPLE INVESTOR B HOMUHauuu «YnpasneHue
yesiloBeyeCcKkMn pecypcammy.

protection of regional enterprises from
the Head Inspectorate of the RF Emer-
gency Ministry in Volgograd region.

Perm subsidiary occupied the second
place among regional companies in
occupational safety.

Kursk subsidiary received a letter of
gratitude for charitable actions relating
to the installation of sports and playing
equipment in the municipal yards from
the Chief of Administration of Kursk city.

“Deka”

A letter of gratitude for sponsorship of
Maslenitsa-2010 from Fests Directorate
of Veliky Novgorod.

A letter of gratitude for sponsorship of
Military Art History Fest from the Com-
mittee of Culture and Youth Policy of the
Authorities of Veliky Novgorod.

A letter of gratitude to the company
team for the development and enhance-
ment of population and territory securi-
ty in an emergency from Mayer of Veliky
Novgorod.

A letter of gratitude for participation in
Clean Riverbank Action from Mayer of
Veliky Novgorod.

“Baltika”

The won the Best Innovation Project
Award within the Best Personnel
Project Competition fir successful
implementation of personnel
development programs and won
the PEOPLE INVESTOR Grand Prix

in HumanResource Management.




Undopmanua o
nearenbHocTu Coto3a
POCCUNCKUX MTNBOBAPOB

Information about activities of
the Union of Russian Brewers

OcHOBHbIE HaIlTpaBJIEHUA OEATEJIbBHOCTU

Cocras Cosera Co103a pOCCUNCKUX IMBOBAPOB

OcHoBHble pocTuxerua Cor3a pOCCUNCKUX IINBOBAPOB




Colo3 poCcCcMncKux NnponssBoanTenen NMBo-
6e3ankoronbHon npoaykuum (Cotos poccun-
CKNX NMBOBAPOB) — HEKOMMepYeCKasn
opraHu3aums, obbeguHALWan NpeanpuAaATrA
NMBOBAPEHHOW nHAYCTpumn Poccun.

Coto3 co3paH 15 ceHTa6psa 1999 roga pelweHu-
em Bcepoccurckonm (yupeamTtenbHom) KoOHde-
peHuUn NnporssoanTener NMBo-6e3ankorosib-
HOWM MPOAYKLUN.

- opmmpoBaHme NPaBOBbIX, COLNASIbHO-
3KOHOMUYECKNX YCNIOBUIA ANnA SGHEKTUBHOIO U
LIMBUIN30BAHHOMO BeeHVA NpeanpyHUMaTenb-
CKOW JeATenbHOCTU B 0611acTy NPOU3BOACTBA U
060poTa NMBOBAPEHHOW NPOAYKLNY;

- B3aIMOJENCTBYE C OpraHaMu roCcyapCTBEHHON
BNIACTV 1 YNPaBeHns, CTPYKTYpamu FpaxaaHc-
Koro o6LecTBa B paMKkax CoLManbHO-3KOHOMM-
UeCKOro NapTHepPCTBa;

- copencTame GOPMMPOBAHMIO KYSBTYpbl MOTPe-
6neHnA NBa 1 NponaraHaa OTBETCTBEHHOIO Mo-
TpebneHna N1Ba;

- 06beKTMBHOE MHPOPMMPOBAHME OPraHOB ro-
CyOapCTBEHHOW BNACTW, AENOBOrO M SKCMEPTHO-
ro coobLecTBa, LWMPOKOro Kpyra obLiecTBeHHO-
CTW O KJIOYEBbIX acrneKTax AeATebHOCTM NNBO-
BapeHHOW OTpac/n.

Col03 coTpyaHUYaeT C OpraHaMm rocyapCTBeH-
HOW BNacTu B cpepe HOPMaTMBHO-NPABOBOrO pe-
rynnpoBaHnA NMBoBapeHHon oTpacnn. Coto3 ak-
TUBHO COTPYAHMYAET C accoumaumamm n obbveam-
HeHnAMN npegnpuHnumaTenen, ¢ 2004 roga Bxo-
[T B cocTaB Toproso-npombiwnieHHon Nanatbl
P®. B pamkax Komuteta TIIM PO no pa3sutuio

The Union of Russian producers of beer
and soft beverages - the Union of Rus-
sian Brewers is a nonprofit organization
that unites businesses from Russia’s
brewing industry.

The Union was established onSeptem-
ber 15, 1999 by resolution of the Russian
(founding) conference of producers of
beer and soft beverages.

I (OcHOBHbIE HAIlPAaBJIEHUA AE€ATEJIbHOCTU

- creating legal, social and economic
conditions for efficient and civilized
business in production and sales of
brewed products;

- interaction with the government agen-
cies, supervisors, and public organiza-
tions through social and business part-
nerships;

- assistance to beer culture and promoti-
on of responsible consumption of beer;

- objective information to government
agencies, business and expert commu-
nities, and general public about key as-
pects of activities of the brewing
industry.

The Union cooperates with government
agencies in legal and standard regulati-
on for the brewing industry.The Union
actively works with business associations
and organizations, and has been a mem-
ber of the RF Chamber of Trade and Com-
merce since 2004. A subcommittee for
development of beer and soft beverages
has been created under the Committee




npeanpuHMMaTeNIbCTBa B arpapHO-NpPOMbiLL-
neHHon cdepe gencrtasyeT [NogkomuTeT no pas-
BUTWIO NMBO-6€3anKoronbHOM NpoayKLmu.

OOHUM 13 NPUOPUTETHBIX HanpasieHNn aes-
TEeNbHOCTW OpraHu3aunmn ABAAETCA pa3BuTme
MeXKayHapoaHbix ceAzen. C nekabpa 2006 roga
Coto3 poccnmnckmx NMBoBapoB BXoanT B Mupo-
BOW NMMBOBAPEHHDIN aNlbAHC, KOTOPbIN 06beaun-
HAeT npounsBoauTenen nruea CesepHom AMepuKu,
EBponbl n A3natcko-TnxokeaHCKOro pervioHa.
CyMmmapHasa Jona MUpPOBOTro pPblHKa CTpaH
AnbaHca coctasnaet 60%.

YneHnamu Coto3a anarTtca 30 KomnaHuUN, Bna-
Aetowme 90 NpPon3BOLACTBEHHBbIMN NOLWAAKaAMM
Ha Tepputopum Poccuinckon Gegepaunm n Bbl-
nycKatoLme okono 95% poccmmnckoro nuvea.

Npencepatenb Coseta Coto3a
MamoHTOB BAuecnas IBaHOBWY

3amectutenu Mpepcenatena Coseta Cotosa:

MNaTko Bukrop Bnagnmuposuny
Buue-npe3uoeHm KomnaHuu Heineken 8 Poccuu

Knann UBaH Npuropbesuny
[enepaneHoil dupekmop OAO «TomcKoe NUBo»

BbonmaTtoB Kupunn Anekcangposuny
Lupexkmop no kopnopamusHeim sonpocam OO0
«CAbMurnnep PYC»

YneHbl CoBeTta Coto3a
ApTtembeB AHTOH Onerosuny

Mpe3uoeHm OAO «[lusosapeHHaAa KOMNAHUsA
«banmuka»

for Development of Entrepreneurship
in the Agroindustrial Sector.

Development of international relations
is one of the priority activities for the
organization. In December 2006, the
Union of Russian Brewers joined the
Worldwide Brewing Alliance that unites
Brewers from North America, Europe
and Asia-Pacific. The total share of the
countries of the Alliance on the global
market amounts to 60%.

The Union has 30 corporate mem-
bers who own 90 production sites
within the Russian Federation and
make about 95% of all Russian
beer.

B (CocraB CoBera Co103a POCCMICKUX MUBOBAPOB

Chairman of the Council
Vyacheslav lvanovich Mamontov

Deputy Chairman of the Council:

Viktor Vladimirovich Piatko
President Heineken in Russia

Ivan Grigoryevich Klein
CEO 0JSC “Tomskoye Pivo”

Kirill Aleksandrovich Bolmatov
Director for Corporate Issues,
LLC “SABMiller Rus”

Members of the Council

Anton Olegovich Artemyev
President, OJSC “Baltika Brewing
Company”




fonsaes EBreHnn Bukroposunu
[Mpedcedamens Cosema oupekmopos
OAO «Buzum»

WMiokcen lek6ynyT
[eHepasibHbIl OUpPeKmMop 2pynnbl KOMNAHUL
DOEC 8 Poccuu

N'y6ka Auppenn AHaTonbeBUY
Buue-npe3udeHm no npagossim u Kopnopamus-
HbiM 8onpocam «Ab VInbes» 8 LleHmpasibHoU

u BocmouHou Espone

MapkoB Bayecnas Hukonaesunu
[enepaneHeil dupekmop 3A0 «Jluneyknugo»

Mawn UpuHa lNeTpoBHa
leHepanbHoeit dupekmop OAO «CbIkmbl8Kapnugo»

XacaHoB MaromeTt A6aynmMmapXuTtoBuny
leHepanbHeiti oupekmop OAO «Cmagponosnbckuli
NUBOBAPEHHBIL 3aB00»

LlUnxmaH Cepren ButanbeBuy
lenepaneHeit dupekmop 3A0 «[TMHO»

NcnonHmnTenbHbIn AupeKkTop
TynryHoB Anuk Mupcanpgosuny

OcHoBHbIMY AoCTUKeHUAMYM Coto3a POCCUMNCKUX
MMBOBAPOB 3a NPOLUELLINE FOAbl MOXXHO CUMTaTb:

2003 r. MpunaTne Kopexkca yectn
pPOCCMNCKNX NNBOBapPOB

JIOKyMeHT npefcTaBnAaeT cobon cornatleHme o
npaBunax NpopeccnMoHanbHOM AeATeNbHOCTY

N CTaHZapTax AenoBow 3TUKKU. B ero ocHoBe ne-
XUT NPUHLMN CamOoperynnpoBaHnA NMBOBAPEH-
HOW OTPAC/IN B TaKMX KJTHOUYEBbIX acNeKTax Be-
AeHunA br3Heca, Kak NPon3BOACTBO, KAYeCTBO U
npopaa nvBea, OTHOLWEHMA C NoTpebutTenamm.

Yevgeniy Viktorovich Goliayev,
Chairman of the Board,
OJSC “Vizit”

Yuksel Gokbulut
Managing Director EFES Group
of Companies in Russia

Andrey Anatolyevich Gubka

Vice President for legal and corporate
issues, AB InBev, Central and

Eastern Europe

Viacheslav Nikolaevich Markov
CEO, CJSC “Lipetskpivo”

Irina Petrovna Mai
CEO OJSC “Siktivkarpivo”

Magomet Abdulmadjitovich Khazanov
CEO 0OJSC “Stavropolskiy Pivorarenniy
Zavod”

Sergey Vitalyevich Shikhman
CEO CJSC “PINO”

Executive Director
Alik Mirsaidovich Tuygunov

BN (OcHoBHbIe focTuKeHUA Cot03a poCCUNCKUX TMBOBAPOB

Main achievements of the Union of Russi-
an Brewers in the recent years include:

2003 adopting the Code of Honor of
Russian Brewers

The document is a convention on the ru-
les of professional activities and business
ethic standards. It is based on the prin-
ciple of self-regulation in the brewing
industry, as regards such key assets of
business as manufacturing, quality and
sales, and relations with customers.




B HacToALWee BpemMa K cornalieHumto npucoeam-
HUANCb 80 KOMMaHUM NVBOBAaPEHHOW OTpacau,
B TOM UKcC/ie NPON3BOANTENN, He BXoJAL e

B oObeanHeHwme.

2003 r. BctrynneHue B Toproso-
npombiwwneHHyo nanaty PO

2005 r. MpuHATNe 3aKOHOAATENbHOIO 3anpe-
Ta Ha NPoAa)Ky NMBa HECOBEPLUEHHONIETHMM
Coto3 6b171 0OQHUM U3 HMLMATOPOB 3aKOHO-
[aTeNbHOro 3anpeTta Ha NpoJaXky N1Ba Heco-
BEPLLUEHHONETHMM, KOTOPbIN B pe3ynbraTte Obi
ycTaHoBNeH ¢denepanbHbiM 3akoHOM N11-03
«O6 orpaHNYeHNAX PO3HUYHON NPOAAXKM

1 notpebneHna (pacnnTns) NBa U HaMMUTKOB,
N3roTaBIMBAEMbIX Ha €r0 OCHOBEY.

2005 r. Bbinyck nepsoro CouunanbHOro ot-
yeTa NMBOBapeHHOW oTpacnu

Cot03 pOCCMNCKUX MMBOBAPOB CTas NepBomn
accoumauven nponssoauTenen B Halen cTpa-
He, NpeACTaBUBLLEN KOHCONMMANPOBAHHYIO MO-
3uymio B chepe KoprnopaTBHOM COLMANbHOM
oTBeTCTBeHHOCTU. HaunHaa ¢ 2005 r. Coto3 ocy-
LEeCTBAAET eXerogHyto NpakTUKY BbiMycKa
CoumanbHbIX OTYETOB, KOTOPbIe BKJTHOUAKTCA

B HaunoHanbHbIN perncTp KopnopaTuBHbIX
HedMHAHCOBbIX OTYETOB, AAMUHUCTPUPYEMbIX
Poccninckmm coto3om NpoMbILLIEHHVKOB

N NnpegnpuHUMaTenen.

2006 r. CrapTt npoekTa «locne 18»

B pa3BuTme 3akoHogaTeNbHOro 3anpeTa Ha
npoAaxy nuea HecoBepLeHHonetHUm Coto3
NPUCTYNWI K peanusaunu nporpammsl «flocne
18». B pamKax nporpammbl KOMAAHUAMN —
yneHamum Coto3a b6bin pacnpocTpaHeH 1 Munnn-
OH 3HaKOB-CTUKepoB «[1pogaka nvBa HecoBep-
LWeHHoNeTHMM 3anpeweHa» B 600 pO3HNYHbIX
TOProBbIX TOYKax MO BCewn cTpaHe. Kpome Toro,
KOMMaHN [OO6POBOMbHO BKIOYWIIM STOT 3HAK
B CBOW peK/laMHble MaTepuarnbl.

As of today, more than 80 companies
from the brewing industry have joined
the convention, including some who
are not members of the Association.

2003 Membership in the RF Chamber
of Commerce and Industry

2005 Enactment of legal ban on sales
of beer to minors citizens

The Union was among the initiators
of the legal ban on sales of the year to
underage consumers, ultimately regu-
lated by federal act No. 11-FZ “Restric-
tions on Retailing and Consumption/
Drinking of Beer and Related Prod-
ucts”.

2005 First Social Report of the Brew-
ing Industry

The Union of Russian Brewers became
the first Manufacturing Association in
this country to present a consolidated
position in the sphere of corporate
social responsibility. Starting from
2005, theUnion annually issues its So-
cial Reports, included in the national
Registry of corporate nonfinancial
reports, administrative by the Russian
Union of Industrialists and Entrepre-
neurs.

2006 Launching the 18+project
Supporting the legal ban on sales of
beer to underage consumers, the Union
launched its 18+ program. As part of
the program, the companies members
of the Union distributed one million of
sticker signs ‘Beer May Not Be Sold to
Minors’ in 600 retailing outlets nation-
wide. In addition, the companies volun-
tarily added this sign to their advertising
materials.




2009 r. HoBbin 3Tan nporpammbi «Mocne
18» — npoekT «EcTb 18? MNoaTBepan!»
MpoekT Cot3a pOCCUNCKMX MMBOBAPOB «ECTb
18?7 lNMoaTeBepaun!» HanpaBeH Ha OpraHn3a-
LMo 0OLeCcTBEHHOroO KOHTPONA 3a cobnioge-
HVYeM 3aKoHOaTesIbHOro 3anpeTta Ha npoga-
XY NBa HecoBepLleHHONeTHUM. [TpoeKT pe-
ann30BaH B 25 perrnoHax CTpaHbl, 4O KOHLa
roga UM 6yaet oxBauyeHo 6ONbLUNHCTBO CYyOb-
ekTtoB Pepepaumn.

2010 r. Bctynnenuve B Poccnnckvim cotos
NPOMbBILIIEHHUKOB 1 NpeanpuHUMarTenen
(pcnm)

2010 r. MpuHaTne Kogekca Kommepuecknx
KOMMYHMKaLunn

Kogekc Kommepueckux KOMMYHUKaLuin Obin
noanucaH yneHamu Coto3a POCCUNCKNX NMUBO-
BapoB 31 mapTta 2010 roga. B sokymeHTe cdop-
MYJIMPOBaHbI CyLLeCTBYOLWME N NepCreKkTnB-
Hble MOAXOAbl MMBOBAPOB B 06/1aCTV peKambl.
Kogekc He TONbKo NpefycMaTpurBaeT HeYKOC-
HUTeNbHOEe cobntoeHre NMBOBapamy HOPM U
npasui 4encTByolero 3akoHa «O pekname,
HO 1 onpefenseT fOMNONHUTENIbHbIe OrpaHuye-
HUA NPV NPOABMKEHN MNBOBAPEHHOW NPO-
AYKUMW, HanpaBfieHHble Ha obecneyeHne nHTe-
pecoB noTpebuTenei.

2009 New phase of the 18+ program:
“18? Confirm! Project”

“18? Confirm!” Project launched by the
Union of Russian Brewers organizes pub-
lic control to enforce legal ban on sales of
beer to underage consumers. The project
has been implemented in 25 regions na-
tionwide, and until the end of the year is
going to involve most of the administra-
tive subjects of the Russian Federation.

2010 Membership in the Russian
Union of Industrialists and
Entrepreneurs

2010 Adopting the Commercial
Communication Code

The Commercial Communication Code
was signed by the members of the
Union of Russian Brewers on March 31,
2010. The document states the current
and future approaches of the ruling
companies to advertising. The Code not
only envisages that Brewers must act in
strict compliance with the standards and
rules of the effective Advertising act, it
also introduces additional restrictions on
promotion of beer products in order to
protect interests of the consumers.

Kooekc kommepyeckux KommyHuKayut 6611 noonucaH ynesamu Corosa
pocculickux nueoeapos 31 mapma 2010 2o0a.

The Commercial Communication Code was signed by the members
of the Union of Russian Brewers on March 31, 2010.

Hanpumep, nnBoBapbl 06A3yt0TCA He UCMNONb-
30BaTb B PEKJ/IAME »KAPrOH, XapaKTepHbIN AnA
HeCoBEPLUEHHONETHMX, KOHTPONNPOBATb CO-
6niofeHve 3anpeTa Ha NpoAaXky N1Ba Heco-
BEPLUEHHONETHUM Ha MAaCCOBbIX MEPONPUATH-
AX, He MO3ULNOHNPOBaTb BbICOKYIO KPENoCTb
MyBa B KauecTBe NO3MTUBHOWN XapaKTepUCTUKN
Kakoro-nnbo 6peHga 1, HaNPOTUB, He YTBEPXK-
[aTb, YTO ynoTpebneHne NnBa ¢ HA3KMM CO-
AEepXKaHNeM anKkorona noMoraet nsbexartb
ype3mepHoro noTpebneHus.

For example, Brewers undertake not
to use teenager slime in their
advertising, they promise to control
and enforce ban on sales of beer to
underage consumers during public
events; they also promise that they
willnot position strength of beer as a
positive characteristic of any brand,
and never assert that consumption
of low-alcohol beer can prevent
alcohol abuse.




MNepBoe 3acegaHne HabnogatenbHOro copeta
cocToanocb 21 pekabpsa B Mockse. Takmm 06-
pa3oM, POCCUMNCKME NUBOBAPbI CTasn NepPBbI-
MU Cpeav YYaCcTHUKOB afIkOrofibHOrO pbiHKa
Poccun, koTopble 3anycTnnm B gencreme

OAVIH N3 pearnibHbIX MEXaHN3MOB Camoperynu-
pOBaHNA — 0bLeCcTBEHHOE 006CYXAeHME KOM-
MepYeCKMX KOMMYHMKaLMN MMBOBAPEHHbIX
KOMMaHuN.

2010 r. Coto3 nogpepan NHGOpPMaLNOH-
Hylo nporpammy MB/] PO, HanpaBneHHy10
Ha NpepoTBpaLleHne NpoaaxK nuBa
HeCOBepLUEHHONETHUM

KamnaHnua, npoxoguswas B MockBe, nonyym-
Na BbICOKYI0 0OLECTBEHHYIO OLEHKY 1 MPU3Ha-
Hue. B 2011 rogy oHa 6yfeT npogonxeHa

y>Ke B WwecTu ropogax Poccum.

2010 r. B nuBoBapeHHON OTpac/n HavYanu
AeNcTBOBaTb MeXaHU3Mbl camoperynmpo-
BaHMA B 0611aCcTN KOMMepPUYeCKNX KOMMY-
HUKaynm

KoHTponb 3a peknamon nnea ctan ocyuect-
BNsATb HabnogaTtenbHbI COBET 3a cOONI0AEHN-
em Kogekca kKommepuyecknx KommyHumkauum Co-
032 POCCUMNCKUX MMBOBAPOB — OOLLECTBEHHDIV
opraH, B COCTaB KOTOPOro Bowwv npodeccmo-
Hanbl peknamHoro pbiHKa n CMW. 3a Bpemsa pa-
60Tbl COBET M3yunn 6ONbLUMHCTBO aKTyasbHbIX
(naywmx B Teneapupe) ponmkoB, B KOTOPbIX pe-
KNnamupyoTca Hanbonee n3BecTHbIe Ha POCCUN-
CKOM pPbIHKe MapKu nuBa.

Peknamy, npmn3HaHHyto COBETOM KaK He COOT-
BETCTBYHOLLYIO NonoxeHnam Kogekca, nnBoBa-
pPeHHble KOMMaHUKW HaYann CHMUMaTb ¢ 3dupa.

The first meeting of the Supervisory
Council took place on December 21 in
Moscow. In this way, Russian Brewers
were the first among the players on
the market of alcohol in Russia to have
launched a practical mechanism for
self-regulation: public discussion of
commercial messages issued by brew-
ing companies.

2010. Support to RF Ministry of Inte-
rior awareness campaign to prevent
sales of beer to underage consumers
The campaign took place in Moscow
and was highly appreciated and recog-
nized by the public. During 2011, the
campaign will continue in six cities na-
tionwide.

2010. Self-regulation mechanisms
for commercial communications put
in operation in the brewing industry
Control of advertising of beer is now
exercised by the Supervisory Council
for Enforcement of the Commercial
Communication Code: a public body
formed of professionals from the ad-
vertising market in the mass media.
Since its beginning, the Council has ex-
amined many relevant (telecast) com-
mercials that advertised beer brands
most popular on the Russian market.

The brewing companies began to
withdraw commercials that the Council
recognizes as non-compliant with the
provisions of the Code.




KoMmaHun-y4acTHUKU
oTYeTa

Company members of the
social report
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B KoMmaHUM-YYACTHUKU OTYETa

OAO «llnBoBapeHHas KomnaHuA «banTnka»
000 «O6begnHeHHble NBOBaPHN XeNHEKEH
000 «CAbMunnep PYC»

OAO «CTaBpOononbCKMi NMBOBapPeHHbIN 3aBOA»
OAO «BaTtnu»

000 «MnBoBapeHHaa KOMNaHWA
HALLE MABO»

3A0 «[1nHO»
OAO «TomcKoe n1nBo»

000 «MIK» NnBoBapeHHbIN 3aBOA,
Mankonckui

3A0 «[lpnasoBckaa baBapusa»

00O «Xopsatckas [MnBHMUa»

3A0 «MuTnHCKne Knoum»

000 «lMne3asopg», r. Meney, bawknpus,
OAO «CnaBsaHKa»

OAO «CbIKTbIBKAPIMBO»

3A0 «KopcakoBCKMin 3aBOA, NNBA
1 HannTKoB «CeBepHaAa 3Be3aa»

OAO «CAH NHbep»
OAOQO «PogHuK»

OAO «YeboKkcapckas NMBOBapeHHas
dupma «byket YyBawimm»

OAO «[leka»
3A0 «CEBEPOYPAJIbCKMW MMB3ABO»
lpynna komnanu SOEC

0JSC “Baltika Brewing Company”

LLC “Heineken Breweries”

LLC “SABMiller RUS”

0JSC “Stavropolsky pivovarenny zavod”
0JSC “Vyatich”

LLC “NASHE PIVO”
Brewing Company”

CJSC “PINO”
0JSC “Tomskoe pivo”

LLC “MPK” Maykopskiy Pivorarenniy
Zavod

CJSC “Priazovskaya Bavaria”
LLC “Khorvatskaya Pivnitsa”
CJSC “Chitinskie klyuchy”
LLC “Pivzavod”

0JSC “Slavianka”

OJSC “SIKTIVKARPIVO”

CJSC “Korsakovsky Beer and Beverages
Plant “Severnaya Zvezda”

OJSC “SUN InBev”
0JSC “Rodnik”

0OJSC “Cheboksary Brewery
Firm “Buket Chuvashii”

0JSC “Deka”
CJSC “SEVEROURALSKIY PIVZAVOD”

EFES group




