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OOpaileHre K YuTaTe M

Yeaxcaemuwle konneau!

Coro3 poCcCUUCKUX MTUBOBAPOB IpeJCTaBideT lie-
ctou CollMaabHBIA OTYET TIMBOBAPEHHOU OTPAC/IU.

B 2009 rozy Coro3y poCcCUNCKUX TMBOBAPOB UCIIOJI-
Huoch 101eT. 3a 3TU oAbl MBI HAKOIIMJIU OOJIBIION
OIIBIT CaMOPEryJHUPOBAaHUA W B3aUMOZENCTBUS
C TOCYZIapCTBOM U 0O0IIIeCcTBOM, pa3dpaboTaiu u 3a-
MyCTUJIU TPOTPaMMBI B 00JIACTH COIMAJIbHOM
OTBETCTBEHHOCTU. MBI BeJIM AMAJIOT C TOCYJapCTBEH-
HBIMHU U OOIeCTBEHHBIMU MHCTUTYTaMH, aKTUBHO
y4acTBOBAJIM B PEIIEHUU BOIIPOCOB PAa3BUTUA CO-
ITMaJbHOM cepsl U AOOUINCH PeaTbHBIX YCIIEX0B
B 00JIaCTH COLIa/IbHOM OTBETCTBEHHOCTH.

KopropaTuBHas colyiaibHasi OTBETCTBEHHOCTh CTaa
B Poccuu HeoThemJieMOU 4YacThiO AeATEIbHOCTU
KOMITAaHUU. V1 OOBSICHAETCS 3TO TPOCTO: CEPhE3HO
BO3poOCJa poJib 6u3Heca B pa3BUTUU 0011[eCTBa, T0-
BBICMJICH TPeOGOBaHUS K €ro OTKPBITOCTUA U TIPO-
3PavHOCTH.

An address to readers

Dear colleagues!

The Union of Russian Brewers hereby
presents its sixth Social Report of the
Brewing Industry.

In 2009 the Union of Russian Brewers
celebrated its 10th anniversary. Over
these years we have gained extensive
experience in self-regulation and in-
teraction with the state and the society.
We have worked out and launched pro-
grams in the area of social responsibility.
We have conducted a dialogue with
federal and public institutions and ac-
tively participated in solving the issues
of social development. We have achie-
ved real success in the area of social
responsibility.

Corporate social responsibility became
an integral part of the companies’ busi-
ness in Russia. And it is easy to explain:
the role of business in the development
of the society has considerably grown and
the requirements towards its openness
and transparency have increased.
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B ConasibHOM OT4YeTe, KOTOPhIM MBI IIpeAjiaraeM
BallleMy BHHUMAaHHIO, cOOpaHbl IMPHUMEPHI peasiu-
3allMU COIIMAJIbHOM OTBETCTBEHHOCTU HE OJHOU
KOMIIaHWHU, a [eJIOM UHAYCTpUHU. MBI XOTUM pac-
CKa3aThb BaM O TOM, 4TO ObLIO czemaHo B 2009 roxy
POCCHUMCKMMU ITMBOBapaMu /i1 Pa3BUTHA SKOHO-
MHWKH U COITUAJIbHON chepbl PETMOHOB, COITHUAJIb-
HOro obOecrieueHus U oOy4YeHUs IMepcoHasa, AJs
3allMThI OKPY>KaroIel cpeAbl U SKOHOMUU MIPUPOJ-
HBIX PECYPCOB, MIOBBIIIIEHHU A KauyeCTBa MPOAYKIINHU.

Coro3 pOCCUMCKUX MMBOBAPOB AKTUBHO MO e U-
BaeT nHunyaTusel [Ipesnzenta Poccuu JIMutpusa
MeaBeieBa, HallpaBJIeHHbIE HA OOPHOY CO 3JI0YIIOT-
pebyieHreM ajJKoOrojieM U MaKCHMMaJbHOe OTpaHU-
YeHUe JOCTyIa K aJKOr'OJII0 HECOBEPIIEHHOIETHUX.
MsbI paboTaeM B 3TOM HallpaBJieHUU y)Xe He OJUH
ro/l, IO3TOMY NPOeKTaM B 00JIacTU Pa3BUTHUA OT-
BETCTBEHHOT'O TNMOTpebseHus MuBa, IporpaMMam
10 OrPaHUYEHUIO JOCTYIIA K IIMBY HECOBEPILIEHHO-
JIETHUX B 3TOM OTYETe yZeaseTcss 0coboe BHUMAaHUE.

Mb1 y6exIeHbl, YTO JIOOUTHCS peaTbHOT'O CHIKEHU S
noTpebieHUsT aJKOT'oJIsT B CTPAaHE MOXKHO TOJIBKO
00beIMHUB YCUJIMS BJacTH, OM3Heca M oOIecTBa.
[TuBoBapel Poccriyi rOTOBBI K TAKOMY COTPYZAHUYECTBY.

HecMOTpsi Ha HEIIPOCThIE SKOHOMUYECKHE YCIOBUS
2009 roga, KOMIIaHUU TUBOBApPEHHOW OTPaCIu He
CBEPHYJIM COITMAJIbHBIE TIPOI'PAMMBI. BOITPOCHI CO-
ITMaJIbHOM OTBETCTBEHHOCTH, IpOIIaraHia OTBET-
CTBEHHOT0 ITOTPebIeHN MMBa, ITPOOIEMbI SKOJIOTH
OBLIN 1 OCTAIOTCH JJIS HAaC IPUOPUTETHBIMU.

IIpedcedamens Cosema Coro3a
poccuiickux nueosapos
Jdanunia bpuman

The Social Report which we hereby
bring to your attention contains ex-
amples of implementation of social
responsibility of the industry in gen-
eral, not a single company. We would
like to tell you what has been done by
Russian brewers in 2009 for economi-
cal and social development of the re-
gions, social welfare and training of
personnel, to protect the environment
and save natural resources, as well as
raise product quality.

The Union of Russian Brewers actively
supports the initiatives of Dmitry
Medvedev, President of the Russian
Federation, aimed at prevention of al-
cohol abuse and maximal restriction
of access of the under-aged people to
alcohol. We have been working in this
area for many years now that is why
we pay special attention to projects of
responsible consumption of beer and
programs of restriction of access of un-
der-aged people to beer.

We are confident that only joining the
efforts of the authorities, business and
society, we will succeed in achieving
real reduction of consumption of alco-
hol in the country. Russian brewers are
ready for such cooperation.

Despite the complicated economic
conditions in 2009, the brewing com-
panies did not give up their social pro-
grams. Issues of social responsibility,
propaganda of responsible consump-
tion of beer, ecological problems are
still a priority for us.

Chairman of the Union of
Russian Brewers

Daniil Briman



ConrajsibHas1I OTBETCTBEHHOCTD
IIUBOBApEHHOU OTPACIH

Social Responsibility of the
Brewing Industry

O¢ddekTHBHOE yIIpaBieHHE OM3HECOM

KayecTBO IpoAyKIIUU
e Efficient Business
KynbTypa 1 oTBeTCTBEHHOE NOTpebieHue Management

IIBa * Product Quality

BkJiaz; mMBOBapeHHOM OTPAC/IU B OXpaHy * Culture and responsible
OKpYy>Karollen cpebl consumption of beer

e Contribution of the brewing
ITapTHEepCTBO C OpraHaMu BJIaCTH, industry to the environmental

mpodeccoHaJIbHBIMHU aCCOUAIIUIMU protection

M 00IIIeCTBEHHOCThIO * Partnership with federal
authorities, professional
associations and public




HacTosAmuii coluagsbHbIi OTUYET — IIECTOMU T10 CUETY.
3a 3TU ToAbl MMBOBApEeHHbIE KOMIIAHUY BBIPabOTa-
JIV TIOJIUTUKY COITAIbHOM OTBETCTBEHHOCTH TIepe]
001IIECTBOM.

HecMoTps Ha HeraTWuBHOE BJIHSAHHE 3KOHOMHUYEC-
KOr'0 Kpu3uca Ha orpacyb B 2009 1., cokpaleHue
TIOKYTIaTeTbHOM CITOCOOHOCTH U OOBEMOB ITPOM3BO/I-
CTBa, Ma/ilcHHE PbIHKA IIMBa, KOMIIAHUY HE CBEPHYJIU
coLajbHbIe TPOEKTHI ¥ IPOTrPAMMBI.

Yto ansa Hac conpaJbHass OTBETCTBEHHOCTBH? MBI
ompeAeuIn s ce0s paMKH, KOTOPBIMU MOTYT PY-
KOBO/ICTBOBATbCA KaK KPYIHBIE IPOU3BOAUTENU,
TaK ¥ HeOOJIbIITYe TMBOBAapPEHHBIE TTPEATIPUSITHS.

B nonHAaTHe COHHaJIbHOfI OTBETCTBEHHOCTH MBI
BKJIFOYAae€M IIATHb OCHOBHBIX HaHpaBJIeHI/Iﬁ Halreun

This social report is the 6th one. Over
these years brewing companies worked
out a policy of social responsibility.

Despite the negative impact of the eco-
nomic crisis on the industry in 2009,
reduction of purchasing power and
production, decline of beer market,
companies did not give up social proj-
ects and programs.

What does social responsibility stand
for, in our opinion? We have established
for ourselves the guidelines for the large
producers as well as small brewing en-
terprises.

We interpret the five key areas of our
activity as a concept of the social re-
sponsibility.

AeATEeJIbHOCTH.

ConuasibHasi OTBETCTBEHHOCTh TUBOBApPEHHBIX IIPeATIPUATHIMI
Social Responsibility of Brewing Companies

(B TOM 4HCIIE, B 06IACTH
coluaabHOM OTBETCTBEH-
HOCTH)

Continuous professional
improvement of the man-
agement team (includ-
ing social responsibility
initiatives)

[ToBbIlIEHE MOTHBALIUK
PaGOTHUKOB
Improvement of the
employees’ motivation

[ToBEIIIEHYE KaYeCcTBa
yIpasieHus 6usHec-
poleccaMu
Improvement of business
processes management
quality

CTEMBI B3aUMO/IECTBHUS C
[IOCTAaBIUKAMU

Raw stock and materials
quality control, suppliers
interaction system

Co0ioieH1e TeXHOJIOT U
MIPOM3BOACTBA
Compliance with produc-
tion technologies

KOoHTpOIb CAHUTAPHOTO
cocTosIHUA 060pyOBa-
HUA U Tapbl

Control of the equipment
and packaging sanitation
level

CobuttofieHYe YCIOBUM
XpaHEeHUA U TPAHCIOPTH-
POBKHU IPOAYKTA
Compliance with products
storage and transporta-
tion conditions

Responsible marketing
and advertising (self-
regulation)

CrieniiaibHbIe IOTUTUKY B
KOMIaHUAX
Specific company policies

ConnasnbHbIEe IPOrPAMMBI
1 aKIIMK1

Social programs and
initiatives

[ponaraHza 3710pOBOTO
obpa3za KU3HU

Physical training and
sports promotion

Rational use of raw stock,
materials, and energy

CoxpaljeHue U BO3MOX-

HOE€ IIOBTOPHOE UCIIONB30-

BaHMe OTXOJ0B
Waste reduction and pos-
sible recycling

PasBuTHE 9KOJIOTUYECKOH
KYJIBTYPBI

Ecological culture promo-
tion

D¢ deKkTUBHOE yIIpaBIIe- KadecTBO IpoAyKIuU OTBeTCTBEHHOE DKoJIorus ITapTHEpCTBO
HUe Gu3HecoM Product Quality norpebeHHe U KyIbTY- Ecology Partnerships
Efficient Business pamnorpebyeHus IUBa
Management Drinking Culture and
Responsible Beer Con-
sumption
[ToCTOSIHHOE MOBBILIEHHE OpraHu3anus CUCTEMBI OTBeTCTBEHHEIN MapKe- ParuoHaabHOE [IporpaMMBI COIL[ATBbHO-
KBa.T[I/I(bI/IKaHI/II/I ynpas- KOHTPOJIA KadyecTBa THUHI U pEKIaMa (CaMO» HCIIOJIb30BaHUE ChIPbA, 9KOHOMUYECKOTO ITap-
JIEHYECKOT'O COCTaBa CHIPbA U MaTepUaJsoB, CU- peryaupoBaHue) MaTepHrasoB ¥ 9HEPTUHU THEPCTBA

Social and economic part-
nership programs

Co1ranibHO-3HaYMMBbIe
aKIuu

Socially important initia-
tives




Efficient Business Management

IInBoBapeHHaa oTpacib B Poccuu MOXKeET CIIYKUTh
IIpYUMePOM MHHOBAIIMOHHOM, MOJ€PHU3UPOBAaHHOU
Y COBpEMEHHOM TPOMBIIIIEHHOCTH.

Ha muBoBapoB npuxoautcsa 3% pabodyux mecT
B IIUIIIEBOU U ITepepabaThIBAIONIEH ITPOMBIIIIEHHO-
ctu Poccuu, mpu 3TOM OHU TPou3BoAAT 6osee 20%
BAJIOBOT'O PO/ yKTa MUIIEBOU IPOMBIIIIEHHOCTH.

ToJIbKO 9KOHOMUYECKH YCIENTHBIN OM3HEC C TPAMOT-
HO BBICTPOEHHOW CHCTEMOW YHpPaBJIEHUSA MOXKET
YCTOATH BO BpeMsA KPU3KMCa U OCTAThCA COLIMAIBHO
OTBETCTBEHHBIM: B IIOJJHOM O0OBeMe yIIJIauuBaTh
HaJIOTU, Pa3BUBATh U MOAJeP>KUBATh COTPYAHUKOB,
aKTUBHO Y4aCTBOBATh B )KM3HU PErMOHA U CTPAHBI.

MBI 1IleHMM CBOMX COTPYAHUKOB U HeceM Iepesi HUMU
OTBETCTBEHHOCTb, ITOCIeJOBATEIbHO U PETYIAPHO
oby4as 1 pa3BuBasi UX, Co3/laBasi OTJIMYHBIE YCIOBUSA
TPyZa ¥ TapaHTUPYA COLIMAIbHYIO 3aIUIIEHHOCTb.

d¢ddekTHBHOE yITpaBIeHUEe OU3HECOM

The brewing industry in Russia may
serve as an example of innovation, a
modernized and up-to-date industry.

Brewers occupy 3% of employment po-
sitions in the food manufacturing and
processing industries of the Russian
Federation while their output is more
than 20% of the gross product of the
relevant industries.

Only economically successful business
with an adequate management system
may survive crisis and remain stay
socially responsible: pay taxes in full
scope, develop and support employees,
actively participate in the life of the re-
gion and the country.

We value our employees. We take re-
sponsibility to them by training and
developing them on a consistent and
regular basis. We create excellent labor
conditions and social protection.

B nusosapeHHOil ompacau pabomaem okosio 50 000

yenosek (no oanHem 2009 200a).

About 50,000 people are employed in the brewing industry

(based on the data of 2009).

KoMmnaHUM IMUBOBAapeHHOHN OTPaCjiU OTKPBLIBAIOT
KOPIIOpAaTUBHBIE IIEHTPHl OOy4YeHUS IepCoHaIa,
IIPOBOZAAT TPEHUHTH U CEMUHApPBI, BHEJAPSIOT CO-
BpEMEHHBIE CITOCOOBI OlleHKH 3(PdEeKTUBHOCTH
IepcoHasia, KOMILJIEKCHbIE CHUCTEMBl MOTHUBAIIUU
Y CTUMYJINPOBAHUS COTPYAHUKOB.

KoMITaHUU-YYaCTHUKU OTYeTa UMeIOT cepTudu-
IIMPOBAHHYIO CUCTEMY MeHe/pKMeHTa KadecTBa
B COOTBETCTBUU C TPeOOBAHUSAMU MEXKAYHAPOJHOTO
cra"gzapra ISO 9001:2000, yTO 1103BOJIAET UM 3HA-
YUTETbHO MOBBICUTH 3¢ PEeKTUBHOCTD YIIpaBIEeHUA
Ov3HeCOM.

Companies of the brewing industry,
open corporate training centers, con-
duct training sessions and seminars;
implement advanced assessment of
performance, as well as comprehen-
sive motivation and incentive systems.

The report participating companies
apply a quality management certi-
fication system in compliance with
international standard ISO 9001:2000,
which makes it possible for them to in-
crease efficiency of management of
business.
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KayecTBO IpoAyKIIuu
Product Quality

MBI HeceM OTBETCTBEHHOCTH IIEPE/] IIOTPEOUTENIMU
Y 00IIIeCTBOM 3a BBICOKOE KauecTBO U 6e30I1aCHOCTh
IIPOM3BOJUMOM MPOAYKIINH.

[TMBO — HaTypaJbHBIN MPOAYKT, UCKIIYUTETBHO
CJIOKHBIN B IIPOM3BOZACTBe. [IMBOBapeHHbBIe KOMIa-
HUU - YYaCTHUKU OTYETa KOHTPOJIUPYIOT KAa4eCTBO
Ha KaXXJOM >Talle NMPOU3BOACTBA: OT 3aKyIKH
BBICOKOKQYECTBEHHOT'O CBIPbSl U UCIOJb30BAHUA
VHHOBAIMOHHOT'O0 0O60PY0BAaHUS [0 TPAHCIIOPTH-
POBKY F'OTOBOU ITPOAYKIIUU.

We bear responsibility to the consum-
ers and the society for high quality and
safety of our products.

Beer is a natural product. It is ex-
tremely difficult to produce it. The
report participating brewing compa-
nies control quality at each stage of
production: from purchasing of high
quality raw materials and use of in-
novation equipment to transporta-
tion of ready produce.

HllBOBClpeHHOG npouseodcmeo co3oaem 8 CMeMCHbIX ompacasax

0o 600 000 pa6ouux mecm.

Production of beer creates up to 600 000 employment positions

in the associated industries.

Har mpoZilyKT IpoxXoAuT 0O6pOBOIbHYIO cepTudU-
KallMio U COOTBETCTBYeT TpebOBaHUAM MeXAyHa-
pozHoro ctanzapTa ISO 9001:2000 u poccuiickoro
cragzapta I'OCT P ICO 90001-2001.

OnHUM U3 Ba)KHEHIINX MOKa3aTejiell KauyecTBa MbI
CYMTAEM YIOBJIETBOPEHHOCTD HAIITHX ITOTPEOUTEIEH.
OmnepaTuBHass obpaTHas CBS3b C TOKYyIaTeJsIMH
Hallei IpoAYKIIMHU IIOMOTaeT pa3BUBaTh TPOU3BOI-
CTBO, MEHATHCs, MpeJJjaraTh HOBBIE COpTa IIHBa
¥ GopMaThl YIIAKOBKH, PaCIIMpPsis BO3MOKHOCTH
BBIOOpA ZJ1A TOTPebUTEEH.

Our produce is subject to free-will cer-
tification and in compliance with the
requirements of the international stan-
dard ISO 9001: 2000 and the Russian
standard GOST R ISO 90001-2001.

Satisfaction of our consumers is one of
the most important indicators of the
quality. Prompt feedback from the con-
sumers of our produce helps develop-
ing production, change, and offer new
brands of beer and packaging formats,
extending opportunities of choice for
consumers.

Ky/bTypa 1 OTBETCTBEHHOE IOTpebIeHre ITUBa

Culture and responsible consumption of beer

OzHO 13 r7IaBHBIX HallpaBJIeHU N Halllel 1eaTeb-
HOCTU — 3TO GOPMUPOBAHHE OTBETCTBEHHOI'O
noTpebieHUs U KyJIbTYPhI MOTPebIeHN I TTUBA.

One of the key areas of our activity is
creation of beer responsible consump-
tion and culture of consumption.



[TMBO — HANMTOK JJI1 COBEPIIEHHOJIETHUX JIOJEH,
KOTOpbIE HECYT OTBETCTBEHHOCTH Iepe/i OOITIECTBOM.
[TuBo TpebyeT yBaKeHUA U yMepeHHOTro moTpebJie-
HUS B COOTBETCTBYIOIIEN /IJIsT 3TOr'0 0OCTaHOBKE.

Bce 5TU IPUHITUIIBI JIOXKATCA B OCHOBY COLTMAIBHBIX
IIPOEKTOB U IPOrpaMM ITMBOBAPOB. MBI BEICTyTIaeM
3a0TBeTCTBeHHOE TOTpebieHre MHUBa, cCOOI0IeHIe
3aKOHO/ZIaTeIbHOI'O 3aIpeTa Ha IIpoZa)ky rBa He-
COBEPIIEHHOJETHUM, ITPOTECTyEM MTPOTUB MOTPeO-
JIeHWA IUBa BOAUTENAMU, CTPEMUMCH pa3BUBATh
KYJIBTYPY OTPeOIeHUs.

MHOpMaIIMOHHO-TTPOCBETUTETbCKHE ITPOEKTHI ITH-
BOBApPOB PEaJIM3yIOTCA BO BC€X PErMOHAX CTPAHBI
IIpU IO IepKKe 0011IeCTBEHHOCTH, BiacTeit u CMUI.
[IuBOBapeHHadaA OTpaC/Jb OTINYAETCA BBICOKUM
YPOBHEM CaMOperyJanpoBaHuda. KoMnaHUU-4JIeHbl
Coro3a POCCUMCKHUX ITMBOBAPOB COOJIIOZIAIOT ITPUHITH-
bl Kozilekca 4ecTr poCcCUMCKUX THUBOBAPOB, OPHEH-
THUPYIOTCS Ha COOCTBEHHBIE TIOJTUTUKY Y BHYTPEHHE
ZIOKYMEHTHI.

KpyTibIii cTOJ, HOCBSAIIEHHBIN TOBEZIEHIIO UTOTOB ITpoekTa «EcThb 18? IloaTBepau!»
B IlepMcKOM Kpae.

Ha ¢pomo (cnesa Hanpaso):
Ky3uenos Biagumup BiagumMupoBud — npecc — cekpetapb Cor03a POCCUHACKUX
[IPOU3BOAUTENEHN MMBO-6€3aTKOTOIbHON TPOAYKI[UK

®unumoHoB FOpuii AHaTOIbeBUY — HaYaIbHUK CIIYKOBI pauoBeiaHus uninana
BI'TPKI'TPK «Ilepmb»

Kypanos I'puropuii BiagumupoBud — reHepanbHbli AupekTop PITA «Kyuep»

BosikoBa AsiiHa AHaTOJIb€BHA — PErMOHaTbHBIN JUPEKTOP 110 KOPIIOPATUBHBIM
otHomeHuAM (Boctok) OAO «CAH MuBeB»

Beer is a drink for persons older than
21 who are responsible to the society.
Beer requires respect and moderate
consumption in a relevant environment.

All these principles are the basis of social
projects and programs of brewers. We
are for responsible consumption of beer,
compliance with the legislative ban on
sales of beer to persons under age,
against consumption of beer by drivers,
and are striving to develop consumption
culture.

Information and educative projects of
brewers are implemented in all regions
of the country with the support of pub-
lic, federal authorities and mass media.
The brewing industry is characterized
by a high level of self-regulation. The
members of the Union of Russian Brew-
ers comply with the principles of the
Code of Conduct of Russian brewers,
abiding their own policies and internal
procedures.

MPOJAXA NMUBA
HECOBEPWEHHONETHAM
JANPELLEHA!

*FTOBHIBA

-
4

The round table devoted to summarizing the project «Are You
18? Prove It!» in Perm Region.

On a photo (left to right):

Kuznetsov Vladimir Vladimirovich — Press Secretary

of the Union of Russian Producers of Beer and Soft Drinks
Filimonov Yuri Anatolyevich — Chief of Broadcasting service
of «Perm» branch of All-Russia State TV and Radio Company
Kuranov Grigory Vladimirovich — General Director of
Advertising Political Agency “Kucher”

Volkova Alina Anatolyevna — Regional Director, Corporate
Relations, “SUN InBev” (East)



OKpYy Kalollel cpebl

BkJiag muBOBapeHHOM OTPacCjy B OXpaHy

Contribution of the brewing industry to the

environmental protection

[luBOBapeHHas OTPACIb HE OTHOCUTCA K KaTeropyuu
IIPOMBIIIIIEHHBIX OTPac/iel, OKa3bIBAIOIINX CUTBHOE
HeraTUBHOE BO3/IeHCTBIHE HAa OKPYKAIOIIYIO Cpey.
[Ipu 5TOM NMUBOBapeHHble KOMIIAHUHW—YYaCTHUKU
OTYeTa BKJIAZBIBAIOT CPEJCTBA B IIPOEKTHI TI0 YMEHb-
IIeHNIO BMelIaTeJbCTBA B 9KOCUCTEMY — CTPOSAT
COBpeMeHHbIE TIbljIe- ¥ Ta300YUCTHBIE COOPYKEHUH,
VICTIONIB3YIOT OOOPOTHYIO Tapy, SKOHOMST ITPUPOJHBIE
pecypchl — BOJY U 9HEPTUIO.

B 2009 roagy KOMIIaHUU y4acTBOBAaJIU B MeX/AyHa-
POAHBIX 3KOJIOTUYECKUX MPOEKTaX, CBA3aHHBIX
C 3alUTOUN OKpY’Kalolllel cpeAbl OT HeraTHMBHBIX
BO3/IEVICTBUU, B POCCUUCKUX IMPOEKTax MO 3KOJIO-
rU4YeCKOMY ayAuTy, MEHEIKMEHTY, «4UCTOMY IPO-
M3BOJCTBY», a TaK)Ke 3aHUMAaJICh IIPOCBETUTEb-
CKOMH IeATeIbHOCTBIO.

The brewing industry is not within
a category of production industries
which make a serious negative impact
on the environment. However, the re-
port participating brewing companies
invest in projects to reduce the inter-
vention in the ecosystem. They build
modern dust removal and gas purifica-
tion facilities, use returnable packag-
ing and save natural resources: water
and energy.

In 2009 companies participated in
international ecology projects related
to environmental protection of nega-
tive impact, in Russian ecology audit,
management, “clean production” and
educative projects.

[TapTHEepCTBO C OpraHaMM BJIacTH, MPodeCcCUOHATbHBIMU

acconuanuaMHU H 00I1[eCTBEHHOCTBIO

Partnership with federal authorities, professional

associations and public

[TapTHEpCTBO BiacTU U b13Heca CTPOUTCA Ha B3aUM-
HOU 3aMHTEPEeCOBAaHHOCTHU B Haubosee 3bPeKTHBHOM
HCII0JIb30BaHU Y UMEIOIINXCA PECYPCOBBUHTEPECax
o0IecTBa U perroHa.

[IlnBOBapeHHble KOMITAHUW—-YYaCTHUKU OTYETa
aKTHUBHO B3aWMOJENCTBYIOT C OpraHaMu BJIacTH
Ha caMbIX pa3HbIX YPOBHAX, OOIeCTBEHHBIMU
OpraHu3alysAMU, y4acTBYIOT B JKM3HM CTPaHBI
1M peruoHa, MHBECTUPYIOT CPeACTBa B Pa3BUTHE
MIPOU3BOZCTBA U CMEKHBIX OTPacjel, COllMaIbHYO

MHOPaCTPYKTYPY.

Partnership of authorities and business
should build upon mutual benefitin the
most efficient use of available resourc-
es in the interests of the society and the
region.

The report participating brewing com-
panies actively interact with feder-
al authorities at various levels, public
organizations, participate in the life
of the country and the region, and in-
vest in development of production and
associated industries, and social infra-
structure.
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JKOHOMHYECKHE Pe3ybTaThbl
2009 roza

Economic Results of 2009

* Cocrosauue orpacau B 2009 roay:

BKJIaZl BOKOHOMHXYE€CKOE Pa3BUTHUE

e Condition of the Industry
* IloBhIlIEHUE KaUyecTBa yIIPpaBJIeHUA in 2009: Input in Economic

OHM3HEeCOM Development

* Increase of Quality of Busi-
ness Management

* OO0yueHUe paOOTHUKOB U IIOATOTOBKA
pabouunx KagpoB

* Training of Employees and
Blue-Collar Personnel
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CocTosaHue orpaciau B 2009 roay:

BKJIaZl BOKOHOMHUYE€CKOE€ pa3BUTHE

Condition of the Industry in 2009: Input in

Economic Development

[TIo ntoram 2009 rozga mpou3BOACTBO IIMBOBAPEH-
HOU IIPOAYKIIMM MOKa3ajJ0 OTPULIATEJbHYIO AWHAa-
MuUKy. [1o fanHubIM areHTCTBa «br3HeC-AHAIUTHKA»,
POCCUUCKHUM PBIHOK NUBa cokpatmiica B 2009 roxy
Ha 10,3%.

IIpousBoacTBO MuBa B Poccuu
B 2000-2009 rT.

Production of beer in Russia
in 2000-2009

Based on the results of 2009, produc-
tion of brewing produce showed nega-
tive dynamics. In accordance with the
data provided by the agency “Business
Analytica”, the Russian beer market
declined in 2009 by 10.3%.
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Production of Beer (mln dal)

1147,2 1140,5 1085,0
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[TuBOBapeHHAas OTpac/Jb OTHOCUTCSA K Haubosee
CTabUJBHBIM U CYI[eCTBEHHBIM UCTOYHUKAM
MIOCTYIJIEHUSI HAJIOTOB B KOHCOJUAUPOBAHHBIU
OIO/I’)KeT CTpaHbl, U B MIEPBYI0 ouepe/b aKIIM30B.
Tak, o urtoram 2009 roza, mo faHHbBIM Pocka3Ha-
yelcTBa, 0O cO0p aKIM30B OT MPOHU3BOACTBA
nuBa Ha Tepputopum Poccuiickon Pegepanuu
cocraBun 31,2 mupz pybnerr (Ha 4,3% Ooblile,
yeM B 2008 rozgy), yto coctasisieT 28% oOT 00111ero
o6beMa aKI[M3HBIX COOPOB B I'pyIIIe «AJKOTOJb-
Hble HAIIUTKU, BUHO U ITUBO».

The brewing industry is among the
most stable and considerable sources of
tax revenues in the state consolidated
budget and, first of all, excise. Thus,
based on the results of 2009 according
to Roskaznacheistvo (the Treasury of
the Russian Federation), total excise rev-
enue from beer production on the terri-
tory of the Russian federation account-
ed for RUR 31.2 billion (by 4.3% higher
than in 2008), which makes 28% of the
total volume of excise revenues in Group

“A” (“Alcohol drinks, wine and beer”).

Pacuem c60pa akuu3oe 6 nU808APEeHHOIl OmMpaciu HA 0CHO8e OaAHHbLX
Poccmama u Pockasnaueiicmea (c yuemom 0oxo006 om umnopma)

nokassieaem, 4mo agﬁgﬁekmueuocmb c60pa akuusose 6 ompacjau npessl-

waem 90%.

Calculation of excise collected in the brewing industry on the basis of data
of the Russian Statistics Committee and Rozkasnacheistvo (Russian Treasury)

shows that efficiency of collection of excise in the industry exceeds 90%.

Ob6miasi cymMMa HaJIoTOB, BBIIJIAY€HHBIX ITWBOBa-
PEHHBIMY KOMIIAaHUSAMU B OI0/KETHI BCEX YPOBHEH
B 2009 rozy, coctaBuia okosio 100 Myipz pyoiei.

Bo MHOTMX pervoHax MUBOBapeHHbIE KOMIIaHUU
SABJISAIOTCSA KPYITHEH UMY HaJIOTOILIaTeIbIITUKAMU,
B psfge cybbekToB Poccuiickoit ®egepanuu —
Or0)KeTO0OPA3yIOIUMHU ITPEATIPUATUIMH.

[To MHEHMIO OOJIBITMHCTBA SKCIIEPTOB PHIHKA U QU-
HAHCOBBIX aHAJUTHUKOB, B TOM YHUCJIe IIpe/ICTaBUTe-
Jett MunucTtepcTBa drHaHCcoB PO, mrBoBapeHHBIN
CEeKTOp ABJAETCA OJHOM W3 CaMbIX IIPO3PavyHbIX
Y TpeJcKa3yeMbIX OTpacjeld MPOMBILIJIEHHOCTU
B cTpaHe. [IuBoBapeHHbIU OM3HEC HE UMeeT TeHe-
BOr'0 000pOTa, Ha PhIHKE OTCYTCTBYIOT CyppOTraThl
MUBOBAPEHHOU MPOAYKUUU. DTOT PakToOp ABJIS-
eTcsA KJII0YEBBIM C TOUYKM 3peHUSA SKOHOMUYECKOH
Y TIPOZIOBOJILCTBEHHOM 6€30I1acHOCTH roCyAapCTBa.

PacyeT c6opa aKIIM30B B MTMBOBAPEHHOU OTpPaCIv
Ha ocHOBe JaHHBIX PoccTtaTa u PockasHauericTBa
(c yyeTOM OXOZ0OB OT UMITOPTA) ITIOKA3bIBAET, UYTO
3¢ PeKTUBHOCTDH cOOpa aKITU30B B OTPACIU ITPEBHI-
maet 90%.

Total amount of taxes paid by the
brewing companies in budgets of
all levels in 2009 accounted for RUR
100 billion.

In many regions brewing companies
are large tax payers and budget making
enterprises in many economic entities
of the Russian Federation.

According to the majority of market ex-
perts and financial analysts, including
of the Ministry of Finance of the Russian
Federation, the brewing sector is one of
the most transparent and predictable
industries in the country. The brewing
business does not have shade turnover.
There are no surrogates of brewing pro-
duce on the market. This is a key factor
from the point of view of economic se-
curity and food safety of the state.

Calculation of collection of excise in the
brewing industry on the basis of data pro-
vided by Rosstat (the Russian statistics
committee) and Roskaznacheistvo (the
Treasury of the Russian Federation)
(with revenues from imports) shows that
efficiency of collection of excise in the in-
dustry exceeds 90%.
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[TocTynieHue aky3a o BUAaM aJIKOTOJIbHOU ITPOAYKIUHA
1 IMBa (IPOMU3BO/ICTBO U UMIIOPT) B SHBape-Aekaope 2009r., B %

Excise Receipt by Kinds of Alcoholic Products and Beer (Manufacture and

Import) in January-December, 2009, in %

1.3% 2.8%

HI/IBOBapeHHbIe 3aBO/bI obecIieuynBaioT paGO‘II/IMI/I
MecTaMHu OK0JiO 50 ThIC. YeJIOBEK M CO3Jal0T 10
600 ThIC. JOITIOJIHUTEJIIbHBIX pa60‘{I/IX MECT B CMEXK-

HBIX OTPACIIAX.

70% cTekaoTapsl u 90% aTlOMHUHUEBOW OaHKH,
KOTOPYIO IPOU3BOAAT B Poccuu Ay NUILEBOU
MIPOMBILIJIEHHOCTU, HWCIOJB3YIOT MpeJNpUATUd

IIMBOBAapEeHHOM OTPaC/IH.

4

ObecnieunBasi ceOsi TPOU3BOJICTBEHHON 6a30U M ChI-
pbeM OTeYeCTBEHHOI'0 IIPOM3BO/CTBA, IMMBOBApEH-
Has OTPaCjb CIOCOOCTBYET Pa3BUTHUIO CEJbCKOTO
X03AHUCTBa, MMPOMBINIJIEHHOW 6a3bl 1 BO MHOT'OM
OKa3bIBaeT aHTUKPHU3HCHOE, CTaOMIN3UpyIolee
BO3/leliCTBYE HAa DKOHOMUKY PETMOHOB.

COupT 3TUJIOBBIHA
Ethyl alcohol

Buno
Vine
I[IuBoO

Beer

Kpenkuii ank.
Strong alcohol

AnK. 9-25%
Alcohol of 9-25%

Ciab. ank. 10 9%
Weak alcohol to 9%

Providing itself with a production-
base and locally produced raw mate-
rials, the brewing industry promotes
development of agriculture, the in-
dustrial base, and in many ways makes
an anti-crisis, stabilizing impact on
the economics of the regions.

Breweries provide employment to
approximately 50 thousand people
and create up to 600 thousand addi-
tional employment positions in the
associated industries.

Brewing industry companies use 70%
of glass packaging and 90% of alu-
minum cans which are produced
in Russia.
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[TiBoBapeHHBIN fA4YMeHb i1 NUBOBApoB Poccuu
BO3ZeJbIBaeTCsa Ha maomaau B 1,3 MiuH ra. B 40
arpoxojiuHrax u Oosiee yem 600 Xx035HMCTBAX,
OCBOMBIIIUX IIPOM3BO/ICTBO IIMBOBAPEHHOT'O STYMe-
HSI B COOTBETCTBUU C BBHICOKMMH TpeOOBaHUSIMU
OTpac/Iv, 3aHATO CBBIIIE 25 THIC. YeJIOBEK, a B 00-
CAYKUBAIOIMINX UX KOMIAHUAX — Oojiee 3 THIC.
yesioBeK. [IpoHM3BOACTBO NMMUBOBAPEHHOTO SYMEHS
MeXAYHAapOAHOT'O KadeCcTBa U COJIo/la U3 HEro B
OsIM>KaMIe mepcrieKTUBE MOXKET CTaTh pealbHON
oTpacyibio s (GopMHpPOBAHUSA KOHKYPEHTHOT'O
arpapsoro skcnopTta Poccun. CerogHsa nmpousBoJ-
CTBO MMBOBAPEHHOI'0 TYMEHSA B CTPAHE COCTABJISAET
OKOJIO 2,5 MJIH TOHH eXXero/[HO.

Brewing barley for brewers of Russia is
grown atan area of 1.3 million hectares.
In 40 agricultural holdings and more
than 600 households which produce
brewing barley in accordance with the
requirements of the industry employ
more than 25 thousand people. More
than 3 thousand people are employed
by the relevant servicing companies.
Today production of brewing barley
of international quality and malt out of it
may become a real industry for forma-
tion of competitive agrarian exports
of Russia. For the time being, production
of brewing barley in the country is
about 2.5 million tons.

Oﬁuga.ﬂ cyvuma HaJ/i0208, 8LlJiAUYeHHbLX NUB0B8APEHHbLIMU KOMNAa-

Husamu 8 6rodxcemol 8cex yposHeil 6 2009 200y, cocmasuwia 0Ko/10

100 mapo pyo.aeii

Total amount of taxes paid by the brewing companies to the budgets of

all levels in 2009 amounted to approximately RUR 100 billion.

3a 6 JileT MUBOBApPEHHBIMU KOMITAHUSMU ITOCTPO-
€HO BHOBb W PEKOHCTPYMPOBaHO 17 cCoOJIOZOBEH
c obmuM oO6BEMOM BBIXOZA cosioZa Oosiee 1 MUIH
TOHH. [To MHEHHIO MeKIYHAPOAHBIX SKCIIEPTOB, CO-
JIOZIOBEHHAsI TPOMBIIIIJIEHHOCTh Poccry Ha cerofHs
camasi COBpeMeHHasA U TEXHUYECKH OCHaIleHHas
B EBporre.

Over 6 years brewing companies have
built new and upgraded 17 malt pro-
duction capacities with the total out-
put of malt exceeding 1 million tons.
According to international experts, to-
day the malt production industry of
Russia is the most up-to-date and tech-
nically equipped in Europe.

[ToBbIllIeHHE KayeCcTBa yIIpaBJieHUA OM3HECOM

Increase of quality of business management

ObdeKTUBHOCTD yIpaBleHUsA OM3HECOM, BHeApe-
HHE COBPEMEHHBIX TEXHOJIOT'UH, ITOCTOSTHHOE U 3¢-
dexTrBHOE 00ydYeHMe COTPYAHUKOB, BHICTPOEHHAS
crucTeMa MOTHUBAIIMM, a TaK)ke Ha/JIU4yue 4YeTKOH
cTpaTeruy pa3BUTUS — BCE 3TO MO3BOJISIET I'OBO-
PUTH O BBICOKOM KaveCcTBe yIpaBJIeHUs OM3HECOM
B IIMBOBapeHHOM OTPacC/Iu.

Efficiency of business management,
introduction of modern technologies,
consistent and efficient training of em-
ployees, an efficient motivations system,
as well as, availability of clear strategy
of development, make it possible to say
that the quality of business manage-
ment in the brewing industry is high.
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[TpakTrYecKku Bce KOMIIaHUU — YYaCTHUKU OTYeTa
MPOILIN CePTUDUKAIINIO CUCTEMBI VIIpaBJeHU
Ha cooTBeTcTBUE cTaHAapTy ISO 9001 u cucteMsbl
sKkosiorndeckoro meHezxkmeHrta ISO 14001. Kowm-
MaHUM peau3yloT IPOrpaMMbl, HallpaBjeHHbIE
Ha TIOBBILIEHUE OlepalruoHHON 3ddeKTUBHOCTU
Y cOXpaHeHMe BBICOKON peHTabebHOCTU OU3Heca.
[IlporpaMMbl COBEPIIEHCTBOBAHUS BHEAPSIOTCS
B TaKUX 006JIaCTAX, KaK IPOZAAKU, IOTUCTUKA, TIPO-
V3BO/ICTBO, 3aKYIIKHU.

«bapHay/JIbCKM NUBOBapEHHBIU 3aBOJ»
[TpumepoMm 3PPeKTUBHBIX yTpaBIeHUYECKUX pelile-
HAU CIy)XUT TlepenpopriipoBaHre yOBITOYHOTO
¢ 2003 roga ¢rimana — Ycrb-IIprCTaHCKOrO MUHU-
nuB3aBoza. B okTsa6pe 2009 roza MeHeKMEHTOM
OBLIO TIPUHSATO pellleHre O co3ZaHuM Ha Oase pu-
Jiiajia SKCIIepUMEHTAJbHOI'O LieXa JJjsd [IPOU3BOJ-
CTBa HOBBIX BU/IOB IIPOAYKIIVMU, B YaCTHOCTH, KBaca.
Masble Bapo4YHble €MKOCTHU Iexa (B OTIM4Yue OT
€MKOCTE€! IMBOBAPEHHOI'0 IIPOM3BOZACTBA) I03BO-
JIAIOT OIepaTUBHO IIPOM3BOAUTH SKCIEPUMEHTAIb-
Hble BApKU HOBBIX COPTOB ITMBA, YTO 0OecrieYnBaeT
BBICOKYIO CKOPOCTh Pa3paboTKu u ampobaiuu
HOBBIX COPTOB.

Pemenre o mepenpoduarpoBaHum ¢uanaga Io-
3BOJIUJIO TIPEATIPUATUIO TIEPEUTH OT YOBITOYHOCTHU
K IOJy4YeHUI0 NPUOBLIM 3a CYET IIPOM3BOJACTBA
HOBBIX BHU/IOB ITPOJYKIUH.

Practically all the report participat-
ing companies have been certified
in accordance with the management
system certification for compliance
with the ISO 9001 standard and the
ISO 14001 system of ecology manage-
ment. Companies implement pro-
grams aimed at increase of operation-
al efficiency and maintaining of high
profitability of business. Programs
of improvement are implemented in
such areas as sales, logistics, produc-
tion, and purchasing.

“Barnaulsky Pivovarenny Zavod”
(“Barnaul Brewery”)

Conversion of an affiliate — Ust-Pris-
tansky Mini-Brewery, which has been
unprofitable since 2003, may serve as
an example of efficient management
solutions. In October 2009, the man-
agement took a decisionto create on the
basis of the affiliate a pilot workshop
for production of new types of produce,
in particular, kvass. Small brewing ca-
pacities of the workshop (in comparison
with the capacities of brewing pro-
duction) enabled to promptly process
pilot brews of new brands of beer
which provides for a high speed of de-
velopment and testing of new brands.

The decision with regard to affiliate
conversion made the enterprise profit-
able due to the new types of products.

3a 6 1em nueosapeHHbIMU KOMNAHUSAMU NOCMPOEHO U PeKOHCMPYUPO-
8aHO 17 cono008eH c oowumM 06emom 8slxoda conooa b6oiee

1 MTH MOHH.

Over 6 years brewing companies built and upgraded 17 malt production

capacities with the total malt output exceeding 1 million tons.

«banTuka»

B 2009 roay koMIaHUA IPOAOJIKUIIA peanlnu3aluio
IIpoeKTa «bepexInBoe IPOU3BOZCTBO» BO BCEX CBO-
ux puananax. «<bepexarnBoe Iponu3BOACTBO» — 3TO
CHCTEMHOE UCII0JIb30BaHWE IPUHILIVIIOB, METO/OB
Y UHCTPYMEHTOB MOBbINIeHUsS 3PGEKTUBHOCTH,

“Baltika”

In 2009 the company continued imple-
mentation of the project “Careful Pro-
duction” in all affiliates of the compa-
ny. “Careful Production” is integrated
application of principles, methods and
tools to increase of efficiency based
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OCHOBaHHOEe Ha KYJIbType Z00pOBOJIBHOTO HeIpe-
PBIBHOT'O COBEPIIEHCTBOBaHUA. B KoMmaHuUM
OBLIO TIpOBeZleHO MaciiTabHoe oOydeHUe Iep-
coHajla B ¢uauanax, IIpoAoJKeHa pabora
10 HaIMpaBJeHUAM «YTOpsSIAoUYeHue», «BUayasau-
3auudA», «bbICTpBIE MepeHalafKu», «3aljuTa OT
HellpeJlHaMEPEHHBIX ONIMOOK», «BocCmUTaHUE
JIU/IEPOB».

«CAH NnbeB»

HauwmHasi ¢ 2005 roza Ha Becex 3aBogax «CAHVIHbeB»
peanusyercd [Iporpamma Ontumusanyu 3aBOAOB
«Bosgaxep» — VPO (Voyager Plant Optimization).
[Tomumo Poccun, VPO ycnenHo 3apekoMeH/joBasia
cebsT BO MHOTUX CTpaHax Ha MPEeANPUATHUAX TJI0-
6aJIbHOM KOMITaHUY «AHX0oU3ep-By1 VinbeB».

OfHOU W3 KJIIOYEBBIX 33/a4 3TOM IPOrpaMMBbI AB-
JiseTcsl pa3BUTHUE y COTPYAHUKOB KOMIITAaHUW OTHO-
IIEHUS K TIPOIIeCCy MPOU3BO/ICTBA KaK y cOOCTBEH-
HMKa, a He HAeMHOI'0 MeHe/kepa. Pe3yipraTom ke
CIY>XUT OOBEKTHUBHOE YIydllleHue IToKa3aTeel
MIPOU3BO/CTBA.

B ocHOBe mporpaMMbl JieXXaT IIPUHIIUIIBL Hempe-
PBIBHOT'O COBEPIIEHCTBOBAHUA, YCTAHOBJIEHUA
KOHTPOJIBHBIX Pe3y/JbTaTOB, BHEJAPEHUA JIYYIINX
MIPAaKTUK YU WHHOBALIMOHHBIX TE€XHOJIOTUM. 3HAYM-
TeJIbHasA POJIb OTBOAUTCA MCIHOJIb30BAHUIO TaKOI'O
pecypca, KaKk MHUIIMATUBa IepcoHaia, pa3paboT-
Ka ¥ OpeAJioXeHHe PallMOHAJIN3aTOPCKUX HJEH.
[Tostomy HeoTbemiemou 4actb VPO ABiAwTCA
MIporpaMMbl MOTHUBAllMU, PAa3BUTHS U OOy4YeHUS
IIepCcoHaJIa.

Ha ¢oHe Apyrux mporpaMM COKpaIleHUs U3Jep-
KeK «BosiKep» BbIZIEAETCS CBOUM KOMILIEKCHBIM
noAxofoM. Peanusyercss mporpaMma IO BCeM
OCHOBHBIM HAIIPABJIEHUAM ITPOU3BOACTBEHHOMN
AeATETbHOCTH, BKJIIOYas OOIMUN MeHEeIKMEHT,
TeXHUYeCKoe 00CTyKMBaHUEe TPOU3BO/CTBA, Kaye-
CTBO, JIOTUCTUKY, paboTy ¢ mepcoHasoM. Takum 06-
pa3oM, OIITUMHU3AITHS KaXKA0H KOHKPETHOM cdhepbl
JeATETbHOCTH TPEATNIPUATHSA, KaK IIPaBUJIO, Bie-
yeT 3a coboii addeKTUBHBIE MU3MEeHEHM I Ha IPYTUX
HaIpaBJIeHUIX.

on the consistent voluntary improve-
ment. A large-scale training of person-
nel was carried out by the company in
affiliates. Work has been continued in
the following areas: “Aligning”, “Vi-
sualization”, “Quick Readjustment”,
“Protection from Unforeseen Mis-
takes”, “Upbringing of Leaders”.

“SUN InBev”

Since 2005 VPO (Voyager Plant Opti-
mization) program has been realised
at all “SUN InBev” factories. Besides
Russia, VPO has successfully proved
itself in many countries at the enter-
prises of the global company “Anheus-
er-Busch InBev”.

One of key problems of this program
is to develop in employees of the com-
pany the relation to manufacture pro-
cess as of the proprietor, instead of the
hired manager. The result is objective
improvement of production indices.

Principles of continuous perfection,
establishment of control results, and
introduction of innovative technol-
ogies are the basis of the program.
A considerable role is played by using
of such a resource as the personnel ini-
tiative, working out and suggestion of
rationalization ideas. Therefore, pro-
grams of motivation, development
and personnel training are an integral
part of VPO.

Against other programs of reduction
of costs “Voyager” stands out with its
complex approach. In comparison
with other cost reduction programs,
including the general management,
manufacture maintenance service,
quality, logistics, work with the per-
sonnel. Thus, optimisation of each
field of activity of the enterprise is fol-
lowed, as a rule, efficient changes in
other areas.
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OG6y4eHue pabOTHHUKOB U MMOATOTOBKA pab0o4Yux KaJpoB

Training of employees and blue-collar personnel

[Torutuka ¢GopMHUpOBaHUS BbICOKOTpodeccro-
HaJIbHOT'O TlepCOHaJjia B OTpaciu IOJy4Yusa CBOe
pasButue u B 2009 roay.

B KpyTITHBIX KOMTIaHUAX YKe He OZIMH roZi paboTatoT
KOPIOpPAaTUBHBIE YYeOHBIE IIEHTPHI, B KOTOPHIX ITPO-
BOZSITCSI TPEHWHTH U 00y Jarolye MporpaMMBbl IJIsT
COTPYZIHUKOB, OCYIIECTBJsIETCSI OOMEH OIBITOM
c 3apyb6e’XHBIMU KOMIIaHUSIMH.

s obecneyeHuss mpodeccuoHaJbHOTO pOCTa U
peanusanyu COTPYAHUKaMU CBOEro IMOTeHInasa
B pA/Zile KOMIIaHUM Ha PeryaspHOU OCHOBE IIPOBO-
JIUTCA OLleHKa IIepCOHasa, pe3yJbTaTbl KOTOPOU
BJIMSIOT HAa KapbePHBIN POCT paOOTHUKOB.

The policy of formation of highly pro-
fessional personnel in the industry
was developed in 2009 as well.

Corporate centers for training courses
and programs, best practice with for-
eign companies have been working
in large companies for many years
NOW.

In order to provide professional growth
and employee development, several
companies assess their personnel on
a regular basis. The results of such as-
sessment make an impact on career
growth of employees.

B KpyIHBIX KOMITaHUAX Pa60TaOT KOPIOPATUBHBIE LIEHTPHI, B KOTOPBIX IIPOBOAATCA TPEHUHTY ¥ 00y Jalolye IIPOrpaMMBI /I COTPYAHUKOB,
ocyIecTBIIAeTC 0OMEH OIBITOM C 3apyOeKHBIMU KOMIAHUAMY (Ha GOTO TPEHUHT B KOMIIaHUU «BaTHKa»)

Corporate centers, in which training and educational programs are carried out and exchange of experience with the foreign companies is

implemented, operate in large companies (on the photo: training at “Baltika”)
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I'pynna Kommnanuii EFES B Poccun

KoMmaHus eXerofHo MPOBOAUT OIIeHKY pe3y/bTa-
TUBHOCTH BCEX COTPYAHUKOB. PopMupyeTcs 1iaH
obyuyeHUsi, B KOTOPOM IIpeAycMaTpHUBaeTcs KakK
oOydeHMe yIpaBIeHYECKUM HaBbIKaM, TaK U IIPO-
deccruonanpHOe obydeHUe. BHeapsieTcs: cucTemMa
HacTaBHUYECTBA.

OyHKIIMOHUPYET CUCTEMA IJIAHUPOBaHUA PECYPCOB
Ha ocHOBe SAP ERP. IIpoBogutca perynsapHas 1oj-
rOTOBKa U 06y4yeHUe PyKOBOZAIIEr0 COCTaBa U pA-
JIOBBIX COTPYAHUKOB. [logep:xriBaeTca TBOpYeCcKas
aKTUBHOCTb PAOOTHUKOB (€KETroZHO ITPOBOZAATCS
Kpy»xku kauecTBa Odec).

KoMmmnaHua BHUMaTeJIbHO OTHOCUTCA U K ITIOATOTOB-
Ke Oyaymux coTpyaHuKoB. B 2009 roay Ha Ka3aH-
ckom 3aBozie EFES npoxoauiu npou3BOACTBEHHY IO
Y NPEeAJUIUIOMHYIO IPAKTUKY CTYAEHTH 3, 4 1 5
KypcoB KaszaHckux BY3os. [Ipeanpuarve umeer
ZIOTOBOPHI O TIPOXOXKAEHUU MPAKTUKU CTYAEHTOB
CO MHOTYIMU KPYITHBIMH Y4eOHBIMY 3aBeJIEHUSIMU
Kasauu, B ToM uyucie KasaHckuM l'ocyzapcTBeH-
HBIM TexHoJsiornyeckuMm YHuBepcutetoM U Kaszan-
CKUM MEXaHUKO-TEXHOJIOTUYECKUM TEeXHUKYMOM.
JlocTrKeHUsT KOMIIAaHWMU B 00JIaCTH KaZpOBOM
MOJIUTUKY, OOy4YeHHs M pa3BUTUS IEepCcOHasa
B 2009 rozay ObLIM OTMEYEHBI HAJ30PHBIMH Op-
raHaMu: TrocyZapcTBeHHOU VHcnekuuen Tpyza
B Pecriybiiuike TaTtapcran OAO «I10 KB — Cosozos-
nuBo» 1 000 «BocTok conog» BeiZaHbl «CepTudu-
KaThl ZIOBepUsi pab0OTOaTe IO,

«banTuka»
KopriopaTHBHBIN y4eOHBIN IEHTP KOMITaHUH Pabo-
TaeT ¢ AHBapsa 2006 roza.

Crpaterusa «baiTuku» B yIpaBleHUU COTPYAHU-
KaMM OpHEeHTHPOBaHA Ha UX pa3BUTHE U MPOJBU-
*keHUe. OcyllecTBaAeTCsI 0OMEH ONBITOM C 3apy-
6eXKHBIMU KOMMaHUsAMU. Bosblliie BO3MOXXHOCTU
A1 IpodecCHOHaNbHOIO0 Pa3BUTUA NIPeJOCTaBIIA-
IOT MPOrpaMMBbI aKIIMOHepoB (koMmaHusa Carlsberg),
cpeZii KOTOPBIX, HAal[pUMep, akaZileMys MapKeTUHTa,

The EFES Group of Companies in
Russia

Annually, the company assesses the
performance of all employees and pre-
pares an education program which
includes management skills training
and professional education. A tutor
system is implemented.

Thereisaresourcesplanning systemon
the basis of SAP ERP. Regular prepara-
tion and training of management per-
sonnel and employees is held. Creative
activity of employees is encouraged.
Efes quality sessions are held on an an-
nual basis.

The company pays attention to the
training of the future employees. Stu-
dents of the 3rd, 4th and 5th years
took a practical training course and
pre-degree practice at Kazan brewery
“EFES” in 2009. The company has
agreements for the practical training
courses for students with many large
educational establishments of Kazan,
such as Kazan State Technologi-
cal University and Kazan Technical

KopriopaTHBHBIN TPEHUHT MOXKET CTaTh
yBJIeKaTeJIbHBIM JJeliCTBOM

Corporate training may become a fascinating activity
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aKazieMus JIOTUCTUKH, a Takke CKaHAWHaBCKas
rrkosia muBoBapeHus (Den Skandinaviske Brygger-
hojskole) u Carlsberg Customer Development
Academy.

B cBfI3U C U3MEHUBILIENCA CUTYyalliell B 5KOHOMUKE
KOPITOPAaTUBHBIN YYeOHBIN 1IEHTP KOMIIAHUU CMe-
CTHJI aKIEHTHl B cHcTeMe OOydeHUs C BHEUTHUX
Ha BHyTpeHHUe. B 2009 rogy B KoMnaHuU Oblia
co3zaHa «lIIkosa BHyTPEHHUX TPEHEPOB» — IIPOEKT
[0 TIPUBJIEYEHUIO U TMOATOTOBKE 3KCIIEPTOB
13 4YKUCJa COTPYAHUKOB KOMIIAHUM, MOTHBHPOBAH-
HBIX Ha nepezavy 3HaHuU. Celvac Ha «baaTuke»
6osee 50 BHyTpeHHUX TPeHEPOB U 10 BHYTPEHHUX
IIpOrpaMM.

«ToMmckoe muBO»

BaskHelI1iee MeCTO BO BCeX COIMAJIbHBIX IIPOrpam-
MaxX KOMIIAaHUS OTBOAUT OOYYEeHUIO IepcoHasa.
B 2009 rozy 153 4desioBeka U3 yucjia pyKOBOAUTE-
Jlell U CIelaJrCTOB U3y4aJu BOIPOCHl TEXHUKU
W TEXHOJIOTUM, 3KOHOMHWKMU, YIIPaBJICHUA IIpej-
MIPUSATHEM B COBPEMEHHBIX YCJIOBUAX XO3SIHCTBO-
BaHUA, YIpPaBJIEHUA KadeCTBOM, COBPEMEHHOI'O
MapKeTUHTa, OpraHu3aluyd yYeTHOM U HUHAHCO-
BOU AeATEJIbHOCTU U T.[.

10 pykoBoguTe/Ier BBICIIETO U 56 PYKOBOAUTEIEN
cpezHero 3BeHa, 87 pabouux npouuiu obydeHue
no teme «CoBpeMeHHble METOAbl yIIpaBJeHU:
opraHusaiue». B cBsasu c BBegenuem I'OCTa ISO:
9001 — 2008 r. B opraHu3aluu c 1eabio cepTudu-
Kalliy CHUCTEMBbl MEeHeJ KMeHTa KadecTBa Ha CO-
orBeTcTBUe HOBOoMY 'OCTy mpoBezieHO oOydeHUe
36 pykoBOAUTEIeU U TJIaBHBIX CHELIMATNCTOB.

«bapHaynbCKNi TMBOBapEHHbBIN 3aBOJ»

B 2009 rozy craproBaJjia nporpamMmMa IOBBILIEHUA
KBanUUKaAIUM ClleluaancToB. B pamkax Impo-
IrpaMMBbl [IpeAyCcMaTpUBAETCA IOCELIeHUe CEeMU-
HapOB, MTPOBOJUMBIX OpraHaMU CepTUPUKAIIUU U
npobunbHbiMU MHCTUTYTaMu (MockBa, CaHKT-
[leTepOypr), permoHa bHbIX KOH(EpPEHIUN 10 Te-
Matuke «CeIpbe - [Ipor3BoACTBO -TOpProsiis».

School for Mechanics and Technolo-
gy. Achievements of the company in
the area of human resources policy,
training and development of person-
nel in 2009 was honored by supervi-
sory authorities: “Certificates of trust
to the employer” were issued to the
OJSC “PO KB - Solodovpivo” and LLP
“Vostok solod” (Vostok (East) Malt) by
the State Labor Inspectorate in the Re-
public of Tatarstan.

“Baltika”

The corporate training center of the
Company has been working since Jan-
uary 2006.

The strategy of “Baltika” with regard to
the human resources management, fo-
cuses on their development and promo-
tion.

Best practices with foreign companies
are implemented. Vast opportunities
for professional development are
presented by shareholder programs
(Carlsberg), such as, the academy of
marketing, the academy of logistics,
and, in addition, the Scandinavian
School of Brewing (Den Skandinaviske
Bryggerhojskole) Carlsberg Customer
Development Academy.

Due to the new economic situation,
the corporate training center of the
company shifted its focus from exter-
nal trainings to in-house. In 2009 a
“School of Corporate Trainers”, a proj-
ect of training the experts out of com-
pany employees motivated for sharing
knowledge was set up in the company.
Today there are more than 50 in-house
trainers and 10 in-house programs.

“Tomskoye Pivo”

According to representatives of “Tom-
skoye Pivo”, training of personnel is
extremely important within the
framework of all social programs. In
2009, 153 people managers and spe-
cialists studied the technical subjects
and technology, economics, man-
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«CABbMunnep PYC»

11 pa3BUTUA BBICIIETO U CPEAHEr0 MEHEXKMEeHTa
B KOMIIaHUU CYIIEeCTBYIOT TPEHUHI'OBBIE IIPOrpaMm-
MBI, OpraHu3yeMble mrtab-kBapTupoit SABMiller
plc, — Engaging with the Future, European Leader-
ship Program, European Management Development
Program. IIpoBozgutca rozoBasg M IIOJYyTroZ0OBafd
OLIeHKa BCeX COTPYAHUKOB KOMIIAHUU.

KoHbepeHI1s cOBETa TPYZOBOTO KOJJIEKTHBA — UHCTPYMEHT, HO3BOJIAIOUINH
COTPYZHUKAM U PyKOBOZCTBY KOMIIaHUY BECTU KOHCTPYKTUBHBIN ZKaJIOT 110
AKTyaJIbHBIM IPOM3BO/ICTBEHHBIM U COLIMAIbHBIM BOIIPOCaM

The conference of the council of labor collective is the instrument which allows
employees and administration conducting a constructive dialogue on burning
industrial and social issues.

agement of enterprises in a modern
economic environment, quality man-
agement, modern marketing, arran-
gement of accounting and financial
activity etc.

10 top managers and 56 mid-level
managers, 87 workers have been trai-
nedin accordance with the program
“Modern methods of organization
management”. Due to the introduc-
tion of GOST — ISO: 9001-2008 36
managersand chief specialists were
trained for the quality management
system to be certify to comply with
the GOST.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

A program of advanced vocation-
al training started in 2009. The pro-
gram includes of seminars held by
certification authorities and special-
ized institutions (Moscow, Saint-Pe-
tersburg), regional conferences on
the topic “Raw Materials — Produc-
tion — Trade”

“SABMiller RUS”

With relation to development of top
and middle management, there are
training programs in the compa-
ny, which have been arranged by the
head office of SABMiller plc, such as
Engaging with the Future, European
Leadership Program, European Man-
agement Development Program. An-
nual and bi-annual assessments of all
company employees are held.
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«CAH nbeB»

B xoMmaHuU OOJIbIlIOe 3HAaYEHUE MPUAAIOT IIPO-
rpaMMaM OOyYeHUs MOJIOABIX CIeI[UaJIrCTOB.
Cy1ecTByIollle TPOrpaMMBbl CTa>KUPOBOK ITO3BO-
JIAIOT BBIITYCKHUKAM BY30B HAauaThb CBOIO Kapbepy
B MeXJyHapOAHON KOMIIAHWU, TZle CO3ZaHbl BCe
BO3MOXKHOCTH /I KapbePHOT'0 U MPOodeCcCUOHAb-
HOT'O pOCTa.

[TIporpamma «MeHezxep-cTaxkep» AeUCTBYET B KOM-
MmaHuu yxe 16 jieT. Y4aCTHUKOM CTaXKHPOBKU
MOXKeT cTaThb J0O0W BBINIYCKHUK BY3a wau
MOJIOZIONM CIIEITUAJINCT, MMEOIIUM OIBIT PabOTHI
He 0OoJsiee ABYX JIeT, HalleJIeHHBIN Ha JOCTUKEHUE
aMOUIIMO3HBIX PE3YIbTATOB.

[Iporpamma «MoJsiofoii THUBOBap» IOSABUJIACH
B 2001 roay u opueHTHMpPOBaHa Ha BBHIIYCKHU-
KOB T€XHUUYECKUX BY30B, BIA/CIOIINX 3HAHUAMU
HEOPraHW4YeCKOM W OpPraHUuYecKou XMMUHU. B Teye-
HUe MepBOro rofia CTa)kepbl U3y4alT CIeluPuKy
6usHeca U Mpou3BoAcTBa nuBa. OHU paboTaioT
Ha pasHBIX y4yacTKax 3aBoza. [locie atoro B Te-
yeHUe roja cjeJyeT caMocToATelbHasaA paboTa
Ha MeHe/»)KepPCKOU MO3UIUY Ha OZHOM U3 3aBOZIOB
KOMITaHUHU. llocie CTOJb MHTEHCUBHOI'O Kypca
COTPYAHUK CJaeT MeX/JYHapOAHBIM 3>K3aMeH
I10 IMBOBApPEHMUIO.

“SUN InBev”

The management pays great atten-
tion to the programs of training of
young experts. Existing programs of
training allow graduates of institu-
tions of higher education to begin the
career in the international company
where all possibilities for career and
professional growth are created. The
program

The “Manager-Trainee” program has
been implemented in the company for
16 years. Any graduate of institution
of higher educationor or the young
expert who has an operational expe-
rience not more than two years and
is aimed at achievement of ambitious
results can become the participant of
training.

The program “Young brewer” ap-
peared in 2001. It is focused on grad-
uates of the technical institutions of
higher education who have knowl-
edge of inorganic and organic chem-
istry. Within the first year trainees
study specificity of business and beer
manufacture.They work at various
departments of the brewery. Later,
during a year, trainees work at man-
agement positions at one of the com-
pany’s breweries. After such an in-
tensive course, employees pass an
international brewing exam.
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[ToBbIlIIeHHBIE TPEOOBaHUSA K KAYE€CTBY

KoMnjiekcHBIH NOZAX0J K 00ecIIedeHUIO
Ka4yecTBa IIPOAYKIIUH

KauyecTBO ChIpbs
IlocTaBIIUKU U TOPIrOBLIE NapTHEPHI
‘Tapa 1 ymakoBKa

OolecrieyeHue yCJI0OBUU XpPaHEHUS
1 TPAHCIIOPTUPOBKH

OOyuyeHHre 1 THHOBAIIUU

MapkupoBka

OO6paTHas cBS3b

KauecTBO nmpoaykuu
Product Quality

Increased Quality Require-
ments

Multifaceted Approach to
Ensuring of Product Quality

Quality of Raw Materialss

Suppliers and Business Part-
ners

Containers and packing

Ensuring of Compliance with
Storage and Transportation
Terms

Training and Innovation

Tagging
Feedback
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[TnmieBad NPOMBIIIJIIEHHOCTh OTJIWYAETCA OCO-
OBIMHM YCJIOBUSIMU MPOM3BOACTBA. 3/1eCh, KaK HU
B OZIHOU pyTOM OTpacu, Ba>KHbI KaueCcTBO U 6e3-
OITACHOCTBb — KaK CaMoro IIpoliecca Iporu3BOACTBa,
TaK ¥ KOHeYHOro npozaykra. He ciyvaiino B Kogekce
YeCTU POCCUMCKUX MMBOBAPOB 3HAYUTCA: «Mcxozaa
13 TOT'O, YTO MOTPEOUTEND JOIKEH MOJy4YaTh Oe3-
OIIACHYIO /Jid 3J0POBbA U KaUYEeCTBEHHYIO IIPOAYK-
I[UI0, MBI 00s13yeMcs NIPOU3BOAUTH U IOCTABIATh
Ha PBIHOK BBICOKOKAQUECTBEHHOE IIUBO, KOTOPOe
OTBedaeT TPeOOBAHUAM T'OCYJAPCTBEHHBIX CTaH-
ZlApTOB U CAHUTAPHBIX HOPM».

[ToMruMO HeOO6XOAUMBIX T'OCYAAPCTBEHHBIX 3aKJIIO-
YeHUU, CTAaHJApTOB U pa3pelInuTe/JbHON JOKYMeH-
Tal[¥, Ha IPEeJNPUATHUAX MUIIEBOU TPOMBIIILIEH-
HOCTHU MCIIONIB3YIOT pa3jiMyHble MeXXAYHapOAHbIE
CTaH/ApTHL.

The food industry is distinguished by
specific conditions of the production
process. There is no other industry
where the quality and safety are that
important for both the very process of
production and the final product. It is
no coincidence that the Code of Hon-
or of the Russian Brewers contains the
following provision: “Based on the as-
sumption that the consumer is enti-
tled to receive quality and health-safe
products we are committed to produce
and provide the market with quality
beer that shall meet the requirements
of the state standards and sanitary
regulations”.

Apart from the necessary state regu-
lations, standards and approval doc-
umentation food industry enterprises
use various international standards.

Ha npeanpuATHax IMBOBapEHHON OTPacIy KOHTPOJIUPYETCsA BeCh IIpoliecc IIPOU3BOACTBA

The whole process of production of beer is controlled at breweries



KpynHbie npousBoguTeNu UBa, KaK IIpaBUIo, UMe-
10T cepTUUKAThl COOTBETCTBUSA HECKOJBKUM CTaH-
flapTaM — Kak 3alaZHbIM, TaK U OTEYECTBEHHBIM.
B cBoMO ouepe/ b, Ha OCHOBE 6A30BBIX CCTEM U CTaH-
JlapTOB KOMITQaHUU pa3pabaThiBalOT COOCTBEHHBIE
BHYTPHUKOPIOPATHUBHbIE CTaHAAPThI. 3abUKCUPOBAH-
Hble B HUX TpebOBaHUA B 00d3aTETbHOM IOPSKE
Z[IOBOZATCA 0 CBEZIeHUA COTPYAHUKOB U IIOAJIeKaT
HEIPEMEHHOMY UCIOJHEHMIO. [Ipy 3TOM B pAze KOM-
naHuii, Harpumep, B SUN Inbev cyiiiecTByeT mpaBUIo,
COIVIACHO KOTOpPOMY €CJU IPU HaJO0XKEHUU CTaH-
lapTOB BHYTPEHHErO 3aKOHOZATEJbCTBA CTPAHBI
1 BHyTpeHHUX TpeboBanuii SUN InBev kakue-To
13 TpebOBaHUU He COBMAZAIOT, BBIOOD Bcerza zea-

€TCA B IIOJIb3Y 0oJiee JKECTKUX 13 HUX.

Large brewing companies, as a rule,
have certificates of compliance with
several standards — both western and
domestic ones — and on the ground
of basic systems and standards they
work out their own internal ones.
Their requirements are bound to
be communicated to the employ-
ees to be obligatory fulfilled. In ad-
dition, several companies, for exam-
ple in SUN Inbev, have a policy when
the most stringent requirement pre-
vails if there is an overlap between
the domestic legislation standards

and internal SUN InBev standards.

ITusosapeHHbLii AuUMeHb 8 Poccuu 8o3denvleaemcs HA naowaou

1,3 maH 2a, 8 40 azpoxonduHzax u 6oee uem 600 xo3siicmeax.

Brewing barley in Russia is cultivated on the area of 1.3 million hectares in
40 agricultural holding companies and more than 600 households.

Jlna cucteMaTuyecKoro obecriedyeHUsT M yJIydllle-
HUS KadyecTBa HEJOCTAaTOYHO KOHTPOJHPOBATH
TOJIBKO TOTOBYIO MIPOAYKIIUIO. KOMITaHWY TTPOBOAST
peryjisipHoe o0ydeHUe IMepCcOHasa, MPUTJIAIIAIOT
K COTPYAHUYECTBY BBICOKOIIPOGhECCHOHATBHBIX
CTIEIIMAJIMCTOB, AaHAJU3UPYIOT MHEHUs IOTpeOu-
Tejel, KOHTPOJIUPYIOT HajIudue HeoOXOAWMBIX
JIOKYMEHTOB Ha paboYMX MeCTax.

MeHeI>KMEHT Ka4eCcTBa B KOMITAHUSX-YYaCTHHUKAX
OTYeTa — I3TO KOHIEMNIIUs YIIpaBJeHUs OpraHu-
3alyen.

Jlnss obecrieyeHUsT CTAaOMJIBHOTO KadyecTBa IIPO-
OYKIIWH, KOTOPOE OCTaeTCsd HEeM3MEHHBIM /Jake
P BO3ZEUCTBUU Ha [JESATETbHOCTb ITPOW3BOZU-
TeJIs HEraTUBHBIX BHENTHUX (aKTOPOB, HEOOXO/ M-
Ma yeTKas CTaHJapTHU3alus — Kak Mpoljecca mpo-
V3BO/ZICTBA ITPOAYKTA WJIU ITPEJOCTABIEHUS YCIYTH,
TaK U €r0 JIOCTaBKU, IIPOJAXK U T.7I.

To ensure consistent maintenance and
improvement of the quality it is not
sufficient to control the finished prod-
ucts only. Companies provide person-
nel trainings on a regular basis, em-
ploy professionals, conduct consumer
surveys, and control the availability of
the required documents at work places.

Quality management for the report
participating companies is the philos-
ophy of their management.

To provide a sustained quality of the
products that is consistent even un-
der the negative external factors there
is a need for clear standards both in
the process of product manufactur-
ing or service provision and its deliv-
ery, sales etc.

The quality management system of
the report participating companies
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CucremMa MeHeJXKMEHTa KadecTBa KOMIIAHWM-y4acT-
HUKOB OT4YeTa 00ecrieyrBaeTcs B COOTBETCTBUY C TPeHO-
BaHUAMU MexgyHapozaHoro cranzapra ISO 9001:2000
u poccurickoro cranzgapra I'OCT P ICO 90001-2001.

Increased quality requirements

B pamkax conajsibHON OTBETCTBEHHOCTU BCE KOM-
MaHUU TIPOILIU JOOPOBOJBHYIO CepTUUKAIUIO,
TeM CaMbIM B3dB Ha cebs TOBBIIIIEHHbIE 00s13a-
TeJIbCTBA Tepes moTpebuTreneM (0 AeHCTBYIOIIEMY
3aKOHOZATeNbCTBY IIMBO He MOJJIEXUT 00s3aTesb-
HOU cepTUbUKaAIUN).

«Q0'beJUHeHHbIEe TMBOBAapHU XeliHeKeH»
CeprudurnupoBan puniuan «~AMYP-TTMIBO» B 1. Xaba-
poBck Ha VICO 9000; 2000 u MICO 22 000.

«ToMCKOe MUBO»

B 2009 rogy xoMmaHWsA IpHU3HaHa J0OpPOCOBECT-
HBbIM MTOCTABIIMKOM B CHCTEMeE Z0OPOBOJIBHOU cep-
TUPUKALIMU TIOCTABIIUKOB IMPOAYKIIUM U BHece-
Ha B dezepasbHBIA peecTp A0OPOCOBECTHBIX IIO-
CTaBIIWKOB, 3aperucTpupoBaHHbIX B Pexpepab-
HOM areHTCTBE IT0 TEXHUYECKOMY PETYIUPOBAHUIO
Y METPOJIOTUH. Besl POAYKITMS KOMITAHUU CEPTHU-
dumupoBaHa B cucteMe J0OpOBOJIBHOU cepTudU-
kauuu «CHuOupcKoe KauyecTBO».

CucteMa KadecTBa KOMIIAHUM CepTUPULMPO-
BaHa OOO «MHTtepcepTudurka THOD» coBmecTHO
¢ «THO® TiopuHTeH» Ha COOTBETCTBHE TpeOOBaHUU
MCO 9001: 2000. ExxerozHo IpOBOAUTCA IIPOBE-
POYHBIM BHEITHUH ayJUT.

«baaTuka»

B 2009 rozgy xoMiiaHud IOATBEpAUJIA COOTBETCT-
BUE MEXAYHapOJHBIM CTaHZApTaM CUCTEMBI Me-
He/[PKMeHTa IUIIeBod Ge3ormacHocTH. [Ipon3BoACT-
BeHHBbIE IJIOMAZKY KOMIIAaHUY Oy YUIu cepTudu-
KaT COOTBETCTBUA IIPOLIECCOB IIPOM3BOACTBA IIUBA.

areensured in accordance with the re-
quirements of the international stan-
dard ISO 9001:2000 and the Russian
standard GOST RISO 90001-2001.

[ToBbIllIeHHBIE TPeOOBaHUSA K KA4YECTBY

Within the framework of the social
responsibility all companies have un-
dergone a voluntary certification en-
suring higher commitments to the
consumer (in accordance with the
current legislation beer is not subject
to mandatory certification).

«Unified Breweries of Heineken»
The Amur-Pivo in Khabarovsk affili-
ate was certified for compliance to
ISO9000; 2000 and ISO 22 000.

“Tomskoe pivo”

In 2009 the company has been rec-
ognized as an honest brewer by the
system of voluntary certification of
suppliers and entered in the Feder-
al Registry of Honest Suppliers regis-
tered in the Federal Agency on tech-
nical regulation and metrology. All
the company products are certified to
comply with the certification system
“Sibirskoe kachestvo”.

The quality system of the company is
certified by LLC “Intercertifica TYuF”
together with “TYuF Tyurigen” for
compliance of the requirements of ISO
9001: 2000. External control audit is
carried out on an annual basis.

“Baltika”

In 2009 the company has confirmed
the compliance to the international
standards of the management system
for food security. The production facil-
ities have obtained a certificate of com-
pliance of beer production processes
to the Management System for Safe-
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Cucreme MeHe/KMeHTa 6e30MacHOCTU TMUIIEeBOU
npoaykinuu (CMBIIIT), ocHOBaHHON Ha IPUHIIU-
nax HACCP (Hazard Analysis and Critical Control
Points — aHa/nM3 OMacHOCTeN Y KPUTHUYECKUE KOH-
TPOJIbHBIE TOUKM). /laHHbBIe IPUHITUIIBI ITpeAycMa-
TPUBAIOT PETYIAPHYIO OIIEHKY U yIIpaBjieHUue pak-
TOpPaMH, BAUAIOUIMMY Ha IUIEBYIO 6€3011acHOCTh
IPOAYKIUMN.

«MaxayKaJTMHCKUY NUBOBAPEHHBIN 3aBOJ,
«[lopT-IleTpoBCK>»

B 2009 rozy mpeampuaTheM IpoiiieHa J06po-
BOJIbHAA cepTUdUKaIMsa BCero acCCOPTUMEHTA BBI-
IIycKaeMoOM MpoAyKIuu B cucteme ['occranzapra
Pecnry6siuiku JlarectaH, nonydeHbl CepTUOUKATEI
COOTBETCTBUA.

ty of Food Products (MSSFP), based
on the principles of HACCP (Hazard
Analysis and Critical Control Points —
an analysis of the hazards and critical
control point). These principles envis-
age a regular assessment and manage-
ment of factors that have an impact on
the food safety of the products.

“Mahachkalinsky brewery “Port-
Petrovsk”

In 2009 the enterprise has undergone
voluntary certification of the whole
range of the manufactured products
in the system of the State Standard of
the Republic of Dagestan; Certificates
of correspondence have been received.

KoMILiekcHBIN IIoaxoAa K obecreyeHHIO KadyecTBa MMpoOAYKIINHA

Multifaceted Approach to Ensuring of Product Quality

KagectBo — mnoHATHEe KoMILIeKcHoe. C omHOM
CTOPOHBI, €CTh Psi/i BIIOJTHE OOBEKTUBHBIX Iapa-
MEeTPOB, [0 KOTOPBIM OHO olieHuBaetrcda. C Apy-
ro¥, 3HAYUTENbHYIO POJb UIPaeT CyObeKTUB-
Hasl peakIius MoTpebuTensd. Ycrex NPOAYKIIUHN
y IoTpebuTesisi — 3TO, B KOHEYHOM CYeTe, U eCTh
IJIaBHBIM MOKa3aTesb ee KadecTBa. Eciu mokyma-
TeJIb W30 [IHs B IeHb BLIOMPAET M3 OTPOMHOTIO CITEK-
Tpa npeAJoKeHUN OAVH U TOT JKe IPOAYKT, 3TO I'o-
BOPHUT O CTAOMIBHOM KayecTBe.

«JloBepsaill, HO MpoBepsii!» — IacUT U3BeCTHasd
vctuHa. /[lyis ee peajn3anyu Ha MPaKTUKe Ha MU-
BOBapeHHBIX MPEANPUATUAX pabOTAIOT TPOU3BOI-
CTBEHHBbIE JJAOOPaTOPHUH.

«MaxaykaJUHCKHUM TMBOBapEeHHBIN 3aBOJ,
«[IopT-IleTpoBCK»

[lpeanpusaTre nMeeT CcOOCTBEHHYIO ITPOM3BOJ-
CTBEHHYIO JIabOpaTOpPUIO, OCYIIECTBJIAIOUIYI0 00-
WM U IOCTaJUMHBIN KOHTPOJIb KA4eCTBa ChIPbA.

Quality is a multifaceted concept. On
the one hand, there is a number of
quite objective parameters for assess-
ment. On the other hand, the subjec-
tive feedback of the consumer matters
significantly. Product success among
consumers is eventually an ultimate
indicator for its quality. If the buy-
er keeps on choosing the same prod-
uct from the vast spectrum of offered
goods, that proves its stable quality.

There is well-known saying: “Trust but
verify”. To implement it into practice
there are testing production laborato-
ries at the breweries

“Mahachkalinsky Pivovarenny Zavod

“Port-Petrovsk” (Mahachkala Brewery
“Port-Petrovsk”)

The enterprise has its own production

laboratory that carries out quality con-
trol of raw materials and phased con-
trol of the quality of raw materials.
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«ToMcKOe ITuBO»

KoHTposb KadecTBa BBIIYCKAaeMOU IPOAYKIIMUA
110 GU3UKO-XUMHYECKHUM 1 MUKPOOHOJIOIYEeCKIM
IOKasaTeJdM Ha COOTBETCTBUE HOPMAaTHWBHBIM
IOKYMEHTaM OCYIIeCTBJIAET ITPOU3BO/JCTBEHHAA
snabopaTopusi, UMeIoas CBUAETETbCTBO O COCTOS-
HUM u3MepeHuii 7o 2013 roga u TUIeH3UIO.

«Cl1aBgaHKa»

[Ipon3BoACTBEHHas Jj1abopaTopus HMeeT CBH/e-
TeJIbCTBO 00 aTTecTalluy U JIUIEH3UI0 Ha MUKPO-
OMOJIOTUYECKYIO JIabOpaTOPUIO, YTO IIO3BOJISET
B ITOJTHOM 06'beMe MCC/IeIOBATh Y KOHTPOJIUPOBATh
BCE acIeKThI IPOM3BO/ICTBA U TOTOBYIO IIPOAYKIIHIO.

«XopBarckaga IluBauna»

PazpaboTaHa U peanusyeTcs IporpaMma IMpPOU3-
BOZICTBEHHOT'O KOHTPOJIsA, BKJIIOYAIOMIAs eXKeMe-
CAYHBIM aHAMW3 B AaKKPeAWTOBAHHOU Jraboparo-
pUU, TIOJYTOJOBOM WHCIEKIIMOHHBIA KOHTPOJIb,
dKCIIpecc-aHaMu3 KaXKJOW MapTHUU TPOAYKIIUU
B COOCTBEHHOU MUHU-1a00paTOPUH.

KauyecTBO cbIpbs
Quality of raw materials

K kadecTBYy MCXOAHBIX COCTABJIAIOLINX IPOAYKTA
BCe KOMITAaHWY ITMBOBApPEHHOMN OTPACIU MOAXOAAT
OTBETCTBEHHO. B cooTBeTCcTBUU ¢ «KOZEKCOM YecTu
POCCUUCKUX MTUBOBAPOB», KOMIIAHUU HE UCITOJIb3Y-
10T B IIpoun3BoicTBe ['MO-KOMITOHEHTHI.

HpI/I BBIITYCKE JIMIIEH3MOHHBIX COPTOB IIMBA KOMIIA-
HHWHW HEYKOCHUTEJIIbHO CO6JIIO,Z[aIOT YyCJIOBHUA COoIJia-
IIIEHUM O COCTaBe U TEXHOJIOTUIX ITpON3BOACTBA.

«banTuka»

Jlns  obecriedeHUsA IIPOM3BOJACTBA BBICOKOKaue-
CTBEHHBIM ChIpbe€M KOMIaHUs MATHIN I'0Zl aKTUBHO
pa3BUBaeT COOCTBEHHBIU arpompoeKT. «bajTuka»
3aKyIaeT BhICOKOKAUYeCTBEHHbIU ceMeHHOU (OHJ
AYMeHs 32 PyOeXoM M 3aKJIoYaeT IMpsMble KOH-
TPAKTBl C CEeJbXO3MIPOU3BOAUTENAMU Ha BBIpa-
muBaHue sYMeHdA. TakuMm o6pa3oM, KOMIIAHUHU

“Tomskoe pivo”

Quality control of the manufactured
products is carried out by the produc-
tion laboratory for physical, chemical
and microbiological indicators for cor-
respondence to the regulatory docu-
ments. The laboratory has a license
and a testing certificate up to 2013.

“Slavyanka”

The production laboratory has a testing
certificate and a microbiological labora-
tory’s license which allows carrying out
full research and control of all aspects
of production and finished products.

“Horvatskaya Pivnitsa”

A program for production control has
been developed and being carried out
to include a monthly analysis in an
accredited laboratory, a half-year in-
spection control, an express analysis
of each batch of products in their own
mini-laboratory.

All companies from the brewing indus-
try have a responsible approach to the
quality of the original components of
the product. In correspondence with
the Code of Honor of Russian brew-
ers companies do not use GMOs in the
production process.

During the production of licensed
brands of beer companies strictly ob-
serve the conditions of the agreement
in terms of the composition and the
technologies of the production.

“Baltika”

To ensure the production of high-qual-
ity raw materials the company “Balti-
ka” has been developing its own agri-
cultural project for five years now. The
company purchases high-quality seed
stock of barley abroad and concludes
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yZlaeTcs OCYIIECTBIATh KOHTPOJIb KauyecTBa TYMeHs,
a Tak»ke [IOMOTraTh OTeYeCTBEHHBIM CEJIbX03ITPOK3-
BOAWTENAM BbIpAlllUBaTh BBICOKOKAYeCTBEHHBIN
TUBOBApPEHHBIN AYMeHb, TIPUTOAHBIN /JIsI TIPOU3-
BO/ZICTBA COPTOB «OaNTUICKOr0» NUBA. B mepcriek-
TUBe «balThKa» IJIaHUPYeT 3aMeHUTh OTeUYeCTBEH-
HBIM 3€pHOM HMIIOPTHOE ChIpbe, COKPAaTHUB IIpU
3TOM WU3JEpP>KKU, HO COXPaHUB BCEMUPHO U3BECT-
HOE KauyeCTBO ITUBA.

Suppliers and business partners

Jlnsg BBIIyCKA KAYeCTBEHHOUW NPOAYKIMU Ba*KHO
VMMeTb XOPOIIIMe IIPOYHbIE OTHOIIIEHUS C ITOCTABIIIH-
KaMU U KOHTpareHTaMu. KOHTpOJIMpOBAaTh Kade-
CTBO pabOTHI KAXKJ0T0 OBIBAET IOCTATOYHO CJIOXKHO,
TIOCKOJIbKY C KPYIHBIMU KOMIIAHUAMU COTPYAHHU-
YaloT COTHM Pa3/IMYHBIX OpraHu3aluii. IloaTomy
6osee 3ddeKTUBHBIN MTyTh — MPABUIBHO OTOUPATH
IIapTHEPOB U BBICTPAUBATh C HUMU OTHOIIIEHUs Ta-
KM 00pa3oM, YTOOBI pe3y/IbTaTOM ObUTH JIOBOJTbHBI
00e CTOPOHBI, a IVIABHOE — ITIOTPEOUTEITD.

[luBOBapeHHBIE KOMIIAHWUU OTAAIOT [IPUOPUTET
MocTaBIMKaM, cepTuduupoBanHbiM 1o ICO 900.

KoMImaHuu akTHBHO B3aWMOJEHCTBYIOT CO CBOU-
MU TOPrOBBIMHU ITAapTHEPAMH IIO BOIIpOCaM Kade-
cTBa, paboTe C MpPETEeH3USAMU MOTPeOUTeNel, Co-
OJTIOZIEHUIO 3aKOHOJATETbCTBA 10 OTPaHUYEHUIO
IIPOJIaKY MTMBA HECOBEPIIEHHOJETHUM, ITPOBOJSIT
COBMECTHBIE aKITUU U MEPOTIPUATHAA.

«CABMwuiep PYC»

[IporpaMma HOCTpPOEHHUS MAaPTHEPCKUX OTHOIIe-
HUM c noctaBuiukamu (Supplier Partner Program)
II03BOJIAET HE IPOBOJUTDH BXOJHON KOHTPOJIb IIPO-
AYKIIUY, pa3BUBas NMapTHEPCKHE U JOBEpPUTENb-
Hble OTHOIIIEHUA C MOCTABIIMKAMU U yIIpaBJIeHHUe
KayeCTBOM IIOCTaBJAeMOM NMPOAYKUMU. Beda 3aky-
nmaeMas MPOJAYKIIUsA MoCcTaBsieTcs ¢ cepTudukarTa-
MU KauyecTBa U 6€30MacHOCTH, TapaHTUPYIOUTUMU

direct contracts with agricultural pro-
ducers for barley’s cultivation. It is ex-
actly the way that the company man-
ages to control the quality of the barley
and help domestic agricultural produc-
ers to cultivate high-quality brewing
barley suitable for the production of the
“Baltic” beers. In the long term the com-
pany is planning to replace the import-
ed raw materials with domestic grain
to reduce costs while maintaining the
world-famous high quality of beer.

[TocTaBIMKH ¥ TOPrOBbIE IIAPTHEPHI

It is very important to have good and
stable relations with suppliers and
business partners for quality products.
It is quite challenging to control the
quality of each as large companies deal
with hundreds organizations. That is
why the more efficient approach is to
correctly select partners and build re-
lations with them to ensure that both
parties, and what is more important,
the consumer, are satisfied with the
result.

Brewing companies give priority to
suppliers certified in accordance with
ICO 900.

Companies actively work with their
business partners on quality, the con-
sumers’ claims, compliance with the
legislation on limiting the sales of beer
to the under-aged and carry out joint
promotions and events.

“SUBMiller RUS”

Supplier Partner Program allows
eliminating the entrance control on
the products, while developing part-
ner and trust relations with suppliers
and quality management of supplied
products. All purchased products are
supplied with quality and safety cer-
tificates to guarantee the specifica-
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BHITIOJIHEHHEe TpeOOBaHMI K 3aKyIlKaM B COOTBeT-  tion requirements. The acceptance of
CTBUHM C COIVIACOBAHHOM crenudukanyeii. [Ipuem- raw materials is carried out by using

Ka CHIPbEBBIX MATEPUAJIOB OCYIECTBIIAETCS c oMo~ L1 standards. Prior to the acceptance
of raw materials for production they

bl0 cTaHZapToB. [lepes IIpHUeMKON MaTepHaIOB .
I Adp PEA TIp pu are visually controlled and tested.
B ITPOM3BOACTBO IIPOBOAATCA MX BHU3yaJIbHbIN KOH-

TPOJIb U TECTUPOBAHHE.
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BXOAHOfI KOHTPOJIb UCXOAHOT'O ChIPbA ITIO3BOJIAET obecrreynBaTh CTabOMIHLHO BEICOKOE Ka4eCTBO IIpoAyKIINN

The incoming control of raw materials allows provision of high quality of produce




«banTuka»

BXoZHOM KOHTPOJIb KauecTBa ChIPbsl HAUMHAETCS
cBbIOOpa mocTaBUIMKA. [ToCTaBIIMKY OI[eHUBAIOTCA
IO OMBITY PabOThI, KayeCTBY IIOCTABJABLIETOCH
paHee CbIpbSl M OTCYTCTBUA K HHUM IHpeTeH3ui
10 KauecTBY B IMpeAblAyIIve Mepuobl pabOTHI.
Ha crnezytoiemM sTare ocyuiecTBisgeTcsa IpoBepKa
06pa3IoB Ha COOTBETCTBUE UX TPeOOBAHUAM KOM-
IIaHVU K NOCTaBJIAEMOMY CHIDBIO U HaJIM4ue Bcel
HeoOxXoANMOU JOKyMeHTaIuu. ToJIbKO ITOcJie 3TOTO
IPUHYMAaeTCA pellleHWe O COOTBETCTBUU CHIPbS
TpebOBaHUAM KOMITAHUY WU JAaeTcs 3aKII0YeHne
II0 BBIABJIEHHBIM HeJocTaTkKaM. Ecau mocTaBIIMK
MTOKa3bIBaET CTAOWIbHO XOPOIIUE Pe3YAbTaThl, ObLI
IIpOBeZleH ayJuT, U «banaTuka» JOBOJbHA pe3yJib-
TaTaMU COTPYAHUYECTBA, KOJIWYECTBO IapaMe-
TPOB KOHTPOJIA NOCTAaBIIMKA Ha CJIeAYIOUIUMN TOZ
YMEHBIIAETCA.

OTa IpaKTHKa IUPOKO MMPUMeHseTcs 3a pybexom
1 ObUIa BHEZIpEeHA B KOMITAaHUM «baiTrKax.

B KOMIIaHWY HaJla)KeHO NHPOPMHUPOBaHUE IIPO/IaB-
IJOB TOPTOBBIX TOYEK O paboTe «Tropsdel JTUHUW»,
TIO3BOHUB Ha KOTOPYIO MOTPEOUTENTH CMOXKET II0-
JIYYUTb BCIO HEOOX0ANMYIO0 MHGOPMAIHIO 0 paboTe
«banTUKW», a TakKe 33/IaTh BOTIPOC O MPOAYKTAX
KoMmaHuu. [T MpozaBIlOB pa3paboTaHa CIely-
ajbHas MaMsATKa O IOpsAKe paboTHl ¢ MOTpeOu-
TEJIIMU, Y KOTOPBIX BO3HUKJIM BOIIPOCHI K KQ4eCTBY
IPOAYKITUY KOMITAaHUH.

«MaxayKaJMHCKUN TMBOBAapEeHHbBIN 3aBO/
«IlopT-IleTpoBCK»

B ciyyae BO3HUKHOBEHUS CIIOPHOUM CUTyallUuu
B TOUKAaX peanusaluy (COMHEHHUS B KayeCTBe IIpo-
AYKTa WIA WHOE), Ha MECTO BBIE3KaKT Clielua-
JIUCTBHI 3aBOZla BO IVIaBe C IVIAaBHBIM TE€XHOJIOT'OM.
B Teuyenme 2009 roza Takux BBIE3ZOB ObBLIO 12,
B pe3y/bTare OBbLIO BBIABIEHO HECOOIOIEHNE TEM-
IepaTypHOTO peXruMa XpaHeHMsA U peanu3aliuu
IIPO/AYKTa B TOPTOBBIX TOUKAX.

“Baltika”

Incoming inspection of the quality of
raw materials starts with selecting the
supplier. Suppliers are assessed in ac-
cordance with their track record, the
quality of raw materials supplied ear-
lier and the absence of the previous
quality claims. The next stage is a sam-
ple examination for its compliance to
the supplied raw materials supplied
and availability of the relevant docu-
mentation. Only after that the compa-
ny makes the decision about the raw
materials compliance to the company
requirements or the conclusion about
the found defects. If the supplier shows
stable and good results, and audit has
been carried out and “Baltika” is satis-
fied with the results of the cooperation,
the number of control parameters over
the supplier for the next year is reduced.

This procedure is widely used in west-
ern countries and has been imple-
mented in “Baltika”.

The company keeps well informed the
sales outlets staff about the “hot line”
where the consumer is able to receive
all the necessary information about
the work of “Baltika” and make en-
quires about the its products. A special
memorandum was sent to the sales
staff to detail the procedure with con-
sumers’ communication regarding the
company products quality.

“Mahachkalinsky pivovarenny za-
vod “Port-Petrovsk”

In the case of a dispute (doubts about
the quality of the product or anything
else), specialists from the plant headed
by the chief process engineer visit the
location. During 2009 there have been
about 12 such visits which revealed
the non-compliance with the tempera-
ture regulations of storage and sales of
the product in the points of sales.
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«ToMmckoe nuBO»

B menax 3pPeKTUBHOrO KOHTPOJSA BBHITOTHEHUS
TpeOOBaHUU JIOTOBOpA IMOCTAaBOK ChIPbS Ha IIpeJ-
NPUATAN TPOBOJATCA CIWYUTENbHBbIE AHATM3bI
MeKy 1abopaTopusAMU MOCTABITUKA U 3aBOJICKOM
smabopaTopuel, BHEAPSAIOTCS IMPOTPaMMBbI IIPOBe-
JIeHUS BHEIIHEero ayJuTa y IOCTABIIMKOB CHIPbHA.
[TpeamodyTeHre OTAAETCA MOCTABIIUKaAM, cepTUdU-
nrpoBaHbiM 110 ICO 9001.

«POOAHUK»

KoMmnaHuss Ha IIOCTOSIHHOM OCHOBEe B3auMOoOel-
CTByeT ¢ 0ObeKTaMH OINTOBOM M PO3HUYHOU TOP-
TOBJIM, OCYIIECTBJISIET KOHTPOJIb CPOKOB U TEM-
IepaTypHBIX PeXKUMOB XpaHeHUsA. MIHopMaluio
O CBOWCTBax IPOAYKTa UMeEET KaXKAbIM OITOBBIM
Y PO3HUYHBIU ITPO/aBell.

Tapa 1 ymakoBKa
Containers and packing

B nocneznHee BpeMs MOKymnaTeau Bce O0Jbllle BHU-
MaHUA YAeNAIT yInakoBKe IpoaykTa. C omHOU
CTOPOHBI, AKKypaTHBIM BHEIIHUW BHJ TMOKa3bl-
BaeT yBakKeHHe IPOM3BOAUTENA K MOTpebUuTeso.
C apyroii CTOpPOHBI, yrakoBka GOpMUpPYeT 3CTe-
TA4YeCKoe BIeYaTIeHWe O IPOAYKTEe U ABJIAETCA
VIMU/KEBBIM GAaKTOPOM, UTO JJIA COLIMaTIbHOIO Ha-
MIUTKa, KOTOPBIM ABJAETCA MHUBO, HEMaJIOBAXKHO.
Menstonecs TOTPeOUTETbCKUE TPEATIOYTEHUS
3aCTaBJIAIOT IPOU3BOAUTENIEN yaydlllaTh BHEITHUN
BUJI IPOZAYKTA, BHEAPAA Pa3IUYHble HOBIIECTBA.

HekoTopble KOMITAHUW KCIIONb3YIOT B IIPOU3BOI-
CTBe 0OOPOTHYIO Tapy, ee KauecTBy M Oe30IMacHo-
CTH yzessieTcs: ocoboe BHMMaHuMe. Takas Tapa HoJ-
BepraeTcs TIIaTeTbHON 06paboTKe B CIIEIIMATbHBIX
MOEYHBIX MAaIlllMHAX, JOTIOJTHUTEIBHON 00paboTKe
III€JIOYBIO TIPU BEICOKOM TEMIIEPATYPHOM PEXUME,
Ccepbe3HOM MpPOMBIBKe. [IpoBOASATCA MUKPOOMOJIO-
T'MYeCKUH KOHTPOJb M KOHTDPOJb 3JEKTPOHHBIMU
VHCIIEKTOPAMU YHCTOTHI.

“Tomskoe pivo”

For the purpose of the effective control
over the fulfillment of the raw mate-
rials contract, comparative analysis is
carried out at the brewery’s laboratory
and the supplier’s laboratory, as well
as the supplier’s external audit. Pref-
erence is given to suppliers certified in
accordance with ICO 9001.

“Rodnik”

The company is constantly working
with the wholesale and retail outlets,
controls the time-frames and the stor-
age temperature conditions. Every
wholesaler and retailer has information
about the properties of the product.

Buyers have recently started to pay
much attention to the product pack-
ing. On the one hand an accurate ap-
pearance shows respect of the produc-
er toward the consumer. On the other
hand the packing creates aesthetic im-
pression of the product and an image
which is not unimportant if we talk a
social drink like beer. The changing
consumer preferences force manu-
facturers improve appearance of the
product by implementing various in-
novations.

Some companies use in their produc-
tion process reusable packaging pay-
ing special attention to its quality and
safety. Such packaging is processed in
special washing machines, addition-
ally processed with alkali at high tem-
perature and thoroughly washing-out.
Microbiological control and cleanli-
ness electronic inspection units con-
trol are carried out.
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B 2009 r. Coro3 pOCCUUCKUX MMBOBAPOB MOANMCAJ
COoIVIallleHUE O COTPyAHMUYeCTBe ¢ HanmoHalibHbBIM
TapubiMm CorozoMm. Terreps AByM Coro3aM MpeJCTOUT
pa3pabaThiBaTh KOMIUIEKCHbBIE TTPOT'PAaMMBbI pa3BU-
TUA TMBOBAPEHHOW OTPAC/IN U OTPACIU IIPOU3BOJ-
CTBa Tapbl U YIIAaKOBKHU, COAENUCTBOBATh PAa3BUTHUIO
TEXHUYECKOT'O PETryJINPOBAHMA.

Takke corvialieHue 0 COTpyZHUYECTBE ObLIO 3aKJTIO-
yeHo ¢ HanmoHnanbHbIM O0bearHeHHBIM COBETOM
MpeANPUATHUHN CTEKOJIBbHON TPOMBIIIIEHHOCTH.

CormmacHO JOKYMEHTY COTPYAHUYECTBO OyzeT Ha-
IIpaBJIeHO Ha pa3pabOoTKy KOMIUIEKCHBIX ITPOTPaMM
Pa3BUTHS IMBOBAPEHHOU 1 CTEKOJIbHOM OTpaceu,
IIpOBeZleHre MePOIPUATHUM, HallpaBJeHHBIX Ha MO-
BBIIIIEHHE Ka4eCTBa CTEKOJbHOM MPOAYKIINU, KOTO-
pas moCTyIlaeT B MTUBOBAapeHHbIE KOMITAHUU — YJle-
Hbl COI03a POCCUMCKUX TUBOBAPOB.

In 2009 the Union of Russian Brewers
signed an Agreement of Cooperation
with the National Packaging Union.
Now the two Unions are to work out in-
tegrated programs of development of
the brewing industry and the industry
of production of containers and pack-
aging, promote development of techni-
cal regulation.

Likewise, a cooperation agreement
has been concluded with the National
United Council of enterprises of glass
industry.

In accordance with the Agreement of
Cooperation, the parties will cooper-
ate in the area of working out of inte-
grated programs of development of the
brewing industry and glass industry,
holding of activities aimed at increase
of quality of glass products which is re-
ceived by brewing companies — mem-
bers of the Union of Russian Brewers.

B npouseobcmee nueoB8aApPEeHHO20 AUMEHSA 3AHAMO ceblule 25 mulc.

yejioeeék, a e o6c.nymueatougux KOMNaHusax — 0oJiee 3 moic. Ueno6ex.

More than 25 thousand people are engaged in the production of brewing

barley and more than 3 thousand people - in servicing companies.

«bapHay/1bCKMi IMBOBapEHHBIN 3aBOJ
Ha «BI13» aya obecriedeHus COXPaHHOCTH MPOAYK-
IIUU OCYILIECTBIIAIOTCA CAEeAYIOIIe MEPHIL:

- IUBO PA3JIMBAIOT B MOTPEOUTENBCKYIO U TpPaHC-
MOPTHYIO Tapy, M3TOTOBJIEHHYIO U3 MaTepHasoB,
IpUMeHeHUe KOTOPhIX B KOHTAaKTe C MUBOM obe-
CIIEYMBAET €ro Ka4eCcTBO 1 6€30T1aCHOCTb;

- crtocob YKyIIOpHUBaHUsA MTOTPeOUTETHCKOM U TPaHC-
MTOPTHOU Taphl obeclieunBaeT ee repMeTUYHOCTh
Y COXPaHHOCTb MHWBA NPU TPAHCIOPTUPOBKE,
XpaHEeHUU U peanu3alliuy OTPEOUTENI0 B TEYEHHE
BCEro CPOKa I'OZTHOCTH.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)
For product safety the following mea-
sures are observed at Barnaul Brewery:

- beer is poured into consumer and
transportation packing made of mate-
rials that ensure the high quality and
safety of beer;

- the method of closing of the consum-
er and transportation packing ensures
its air-tightness and preservation of
the beer during transportation, stor-
age and sales to the consumer up until
its expiry date.

33



ObecneyeHue yCJIOBUM XpaHEHU S U TPAHCIIOPTUPOBKU

Ensuring of Compliance with Storage and Transportation Terms

[Tpu XpaHeHUM MUBHAs MIPOAYKIUA TpebyeT cobIrto-
JIEHUsT OTIPE/IeJIEHHOTO TEMIIEPATyPHOTO PEXUMa,
3aIIUTHl OT TIOMAZAaHUSA COJHEYHBIX JIydel. Ycio-
BUsSI XpPAaHEHWs MTUBA BCET/Ia YKA3bIBAIOTCS HA 3TH-
KeTKe. [lepes TeM, Kak TOMACTh Ha CKJIAJ, TPOAYK-
IS yIIAaKOBBIBAETCS B IUIEHKY W3 IMOJMATHIEHA
Y TpynnupyeTcsa B majuieThl. CrieraabHbIe Keru
B IeJIX TMpeJOTBpAlleHUus HerepMeTUYHOCTH
VMEIOT KPBIIIKU-TUIOMOBI. [lakeTHpOBaHUE TPY-
30BbIX MECT TIPOU3BOAUTCA B COOTBETCTBUU
cI'OCT 23285.

TpaHcopTHpOBKa TOTOBOU MPOAYKLMU OCYIIECT-
BJIAETCA CIIELTPAHCIIOPTOM, B KOTOPOM IIpeny-
CMOTPEHBI IOJTHOE OTCYTCTBUE COJTHEYHOI'O CBeTa
Y OIpeJle/IeHHBIN TeMIlepaTypHBIU pexum. [lpu
IIOrpy3Ke, IepeBO3Ke U BBITPYy3Ke YIIaKOBOYHAasd
TPaAHCIIOPTHAsA Tapa 3allUllleHa OT 3arpsA3HeHUU

1 aTMocepHBIX 0CAJIKOB.

=)

During storage brewing produce re-
quire observance of certain tem-
perature conditions and protection
from sun rays. It is always indicated
on the label in what conditions beer
should be stored. Prior to being
stored at the warehouse the products
are packed in polyethylene film and
grouped onto pallets. Special kegs
are made with seal-like covers to avoid
leakiness. Theitemsofcargoarepacked
in accordance with GOST 23285.

The final goods are transported by
specialized vehicles with no sunlight
exposure and special temperature
conditions. The transportation tare
for packing is protected from contami-
nation and atmospheric condensation
during loading, transportation and
unloading.

TpaHCHOpTI/IpOBKa TOTOBOI OPOAYKIUHU OCYIIECTBIACTCA CIIEHTPAHCIIOPTOM, B KOTOPOM IIPEAYCMOTPEHEBI IIOJTHOE€ OTCYTCTBHE COJI-

HEYHOTO CBeTa U Ollpe/ieIeHHBIY TeMIIepaTyPHBIA PeXXUM

Transportation of finished produce is made by special transport in which total absence of sunlight and a specific temperature mode are

provided
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«MaxayKkaJMHCKUU TMBOBapEeHHbIN 3aBO/
«[lopT-IleTpoBCK»

Bcro mpoAyKIMIO MpeANnpuATHe OCTaBIAET B TOP-
TOBYIO CeTh COOCTBEHHBIM M30TEPMUYECKUM aBTO-
TPaHCIIOPTOM.

«ToMcCKOe IUBO»

114 IepeBO30K I1Ba B 3MMHEE BpEMA B KOMIIaHUU
HCIIOJIb3YIOTCSA MAIIUHBI ¢ TepMoOyzakou. Takike
IIpeANpUATUE TPOBOAUT €3KErOAHYI0 IIPOBEPKY
YCJIOBUW XpaHEHU:, MPUEMKHU U OTIIyCKa CojioZa
Ha OAO «ToMcKkHe MeJTbHUIIbI».

«bapHay/bCKHI1 MUBOBapEeHHbIN 3aBOJ»

[T1BO TPaHCIIOPTUPYETCA B KPBITHIX TPAHCIIOPTHBIX
CpeACcTBaXx B COOTBETCTBUM C MPAaBWIAMU MEPEBO
30K, A€UCTBYIOIIUMH JJI1 TPAHCIIOPTA KOHKPETHBIX
BU/IOB. [Ipu TpaHCIIOPTUPOBKE NTUBA PYKOBOACTBY-
1orcsa TpeboBanusamu 'OCT P 51174, samumiaior
MIPOAYKT OT HU3KUX TeMmIiepaTyp (Hmke 0) 1 cBeTa
(TepMOOYAKHM).

OOyuyeHHe 1 HHHOBAITUU
Training and innovation

COTpyZIHUKY TUBOBAapEeHHBIX KOMITAaHUN—y4aCTHU-
KOB OTYETAa JOJDKHBI OBITh TOTOBBI K MHHOBAITUAM
B CBSI3U C IIOSBJI€HWEM HOBOT'O COBPEMEHHOTO
o60OpyZOBaHUSA W BHEJPEHHEM HOBBIX pEIENTYP-
HBIX pa3pabOTOK, a MOTOMY PETYIAPHO ITPOXOAAT
crieriaJbHOe OOyUeHue.

Yrobel oTBevyaTh TpebOBaHUAM pPBIHKA, KOMIIAHU-
AM TIPUXOAUTCA yAenATb Oosbllioe BHUMaHUE MC-
C/le[OBaHUAM TOKYyNaTeNbCKUX IpPeANOoYTeHUN
Y O3KUIaHUU. DTO CTAaHOBUTCSA 0COOEHHO aKTyaJbHO,
KOT/ZIa B KOMITQaHUY 3aITyCKalOT HOBBIM COPT ITMBaA.

«CTaBpOIOJbCKUY MUBOBAPEHHbIN 3aBO/»

B MIpoOu3BOACTBEHHBIX JAOOPATOPUAX KOMITAHUU
MIPOBOJATCA HAy4YHO-UCCIe0BaTeNbCKUEe PabOThHI
C 1[eJIbI0 YIyYllleHUA KayecTBa MPOAYKIMUU U pac-

“Mahachkalinsky Pivovarenny Zavod
“Port-Petrovsk”

The enterprise supplies all the products
to the retail outlets by its own refriger-
ated motor transport.

“Tomskoe pivo”

During winter time the company trans-
ports beer in automobiles equipped
with thermal boxes. The storage con-
ditions, the acceptance and release
of malt at OJSC “Tomskie Melnitsy”
are also examined annually at the enter-
prise.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

Beer is transported in enclosed vehi-
cles in line with the relevant transpor-
tation rules. While the transportation
the requirements of GOST R 51174 are
observed, the product is protected
against low temperatures (below 0)
and light (thermal boxes).

Personnel of brewing companies
should be prepared for the innova-
tions, start-up of the new modern equip-
ment and the implementation of newly
developed formulae. That is why they
receive special training on a regular
basis.

To meet the market requirements
companies really have to focus on mar-
ket research, consumer preferences
and expectations. That is especially im-
portant when companies launch new
brands of beer.

“Stavropolsky Pivovarenny Zavod”
(Stavropol Brewery)

The production laboratories of the com-
pany conduct scientific and research
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mupeHua accoprumenTta. ComectHo ¢ MITVIIII
(MocKkOBCKHM TOCYyJapCTBEHHBIM YHUBEPCUTET
MUIEBON TMPOMBIILIEHHOCTU) OCYIIEeCTBISIOTCA
MHHOBAIIMOHHBIE U peleNTypHble pa3paboTKu, He
nMeroniye aHajaoron B Poccuu u CHI'.

«[InBOBapeHHbIH 3aBO «ChIKThIBKApP CKU»

B 2009 rozy xomnaHuA BBeja HOBbIE IIPOIPAMMBI
o0yJyeHUs TepcoHasa B obsacTtu obecreuyeHUs Ka-
yecTBa MPOAYKLUY, YIIPaBJIeHUA KauyecTBOM. Pery-
JIAPHO TIPOBOAUTCS OOMEH OIBITOM C 3apyOeKHBIMU
KOMIIQHUAMMU.

«MockoBckasa IlmBoBapenHada Komnanusa»

B 2009 rozy koMnanued BelryleHa 21 HoBasg Mapka
MHUBa: COOCTBEHHBIX MAPOK — 6, TNIIeH3UOHHBIX — 10,
KOHTPAaKTHBIX — 5.

«bapHay/1bCKUU NUBOBApEeHHBIN 3aBOJ»
B 2009 rogy 6bLIH CO3ZaHbI U BBIILIA Ha ITOTPeOU-
TeJIbCKUU PBIHOK 7 COPTOB IuBa: «bapxaTHoe» TeM-

Hoe, «baBapckoe» cBetioe, «baBapckoe» OpHU-
TUHAJIBHOE cBeTIoe, «baBapcKoe» IOJIyTEMHOE,
«YIauHoe» CBeTIoe, «YellCcKoe» OpUTHMHAJIbHOE

CBETJIOE, «Yelckoe» KPEIIKOE CBETIIOE.

«MaxadyKaJIMHCKU INBOBapEeHHbIN 3aBO/
«[lopT-IleTpoBCK»

PaspaboTaHa 1 BbIBe/leHa Ha PHIHOK ITPOOHAs MapTUs
HOBOTr'0 copTa nuBa «IlopT-IleTpoBCcKOe TEMHOE».

«ToMcKkOe TuBO»
BriBeZieHBI Ha PBIHOK 4 HOBBIX COPTa IMBaA.

«C1aBgHKa»
Komnanusa Beinyctiiia B 2009 rogy 2 HOBUHKU.

«banTuka»
PaspaboTasa 1 BbIBe/Ia Ha PHIHOK 3 HOBBIX COPTA IUBA:
Tuborg, Black&Lemon, Eve, «)KaTelkuii ryco».

«CABMwwiep PYC», «O6befuHEHHbIE TUBOBAPHU
XeilHeKeH», «CTaBpPOMOJIbCKUN NHUBOBAapeHHbIMN
3aBO/», «[IMBoOBapeHHbIN 3aBOJ, “MalKOICKUN»
U «HYutuHckue Kiroum» BBIBEJM HAa PBIHOK IO
OZHOMY HOBOMY COPTY IIMBA.

work aimed at enhancing the quality
and the product expansion. Innovative
formulae and solutions unique for Rus-
sia and the CIS countries are carried out
in collaboration with MGUPP (Moscow
State University of the Food Industry).

“Syktyvkarsky Pivovarenny Zavod”
(Syktyvkar Brewery)

In 2009 the company launched new staff
training programs in product quality as-
surance and quality management. There
is a regular best practices exchange with
foreign companies.

“Moskovskaya Pivovarennaya Kom-
paniya” (Moscow Brewery)

In 2009 the company launched 21 new
brands of beer: 6 private labels, 10 li-
censed and 5 contractual.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

In 2009 7 brands of beer were devel-
oped and released to the market, to name
a few: “Barhatnoe Tyomnoye” (Dark Vel-
vet), “Bavarskoe” svetloye (light), “Bavar-
skoe” original, light, “Bavarskoe” semi-
dark, “Udachnoe” light, “Cheshskoe”
original, light, “Cheshskoe” strong, light.

“Mahachkalinsky Pivovarenny Zavod

“Port-Petrovsk”

A trial consignment of a new brand of
beer was developed and marketed -
“Port-Petrovskoe tiomnoe (dark)”.

“Tomskoe Pivo”
4 new brands of beer were marketed.

“Slavyanka”
The company marketed 2 specialties
in 2009.

“Baltika”
Developed and launched to the market
three sort of beer: Tuborg Black&Lemon,
Eve, Zatecky Gus.

“SABMiller RUS”, “United Breweries
of Heineken”, “Stavropolsky pivova-
renny zavod”, “Pivovarenny zavod
“Maykopsky” and “Chitinskie Kly-
uchy” have marketed 1 new brand of
beer each.
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MapkupoBKa
Tagging

B cooTrBercTBUM c 3akoHozaTenabcTBOM (I'OCT P
51074-2003,TOCT P 51756-2001, CTO-76646294-001-
2007, TOCT 10117.2-2001), undopMmalys o mpouns-
BO/IUTEJIE, O IIPOAYKTE, 00 YCIIOBUSX €r0 XpaHeHUs,
O CPOKe TI'OJHOCTU U JaTe NPOU3BOZCTBA pa3Me-
II[A€TCA Ha STUKETKAX IIPOAYKIIVIN.

KoMmaHuy - y9acTHUKH OTYeTa Takke B I0OPOBOIb-
HOM TIOpSiZIKE pa3MelaloT Ha STUKEeTKaX TeepOHbI
«TOpAINX TUHUI», «CITy»K0 KauecTBa» U IPYTYI0 KOH-
TaKTHYI0 MHOPMAIIUIO /1JI OTIepaTUBHOM CBA3M.

«CABMwiep PYC»
KoMnaHua HaHOCUT Ha 3TUKETKY 3HakK «[locie 18.
[Tpogaka m1uBa HeCOBEPIIIEHHOJIETHUM 3allpelleHas

«bajaTuka»

KoMmIlaHUsI Ha 3TUKETKY KaXKAOW eIWHUIIbI IIPO-
OYKIIMY, TIOMHMO CTaHZapTHONW WHGOpPMAIIUH,
HAHOCHUT KOHTAaKTHYI0 WHGOPMAIIUIO O «TOpsYeit
JIUHU .

O6paTHas cBA3b
Feedback

O6parHas CBSI3b IOMOTAaeT KOMITAaHUSM - YIaCTHH-
KaM OTYeTa Pa3BUBATBHCSA M COBEPIIEHCTBOBATHCH.
YTOOBI YC/IBIIIATh TOTPEOUTENA, KOMIIAHUN OTKPHI-
BalOT «TOpsTYMe IMHUW» U pa3esibl Ha caiTax, 000-
PYAYIOT CllelaIbHbIe AUTUKY AJI1 0OpaTHOM CBA3U
Ha TIPEAIPUATHUIX U B TOPTOBBIX TOYKAX, IIPOBOASAT
aKIMU, OTIPOCHI, SKCKYPCHUU Ha TIPOU3BO/CTBO.

«bapHay/1bCKMi IMBOBapEHHBIN 3aBO/»

Ob6paTHas CBA3b OCYIIECTBJSAETCSA 0 CJIeYIOINIUM
HalpaBJIeHUsAM: CaWT KOMIIAHUM WWww.bpz.su
(pazmen «l'ocTteBasi»), a7eKTpoHHass modTa PR-
MeHe/Kepa, «ropsdas JUHUA» KOHTPOJIA KauyecTBa,
OTKPBITBIE ZIETYCTALNU JJI TIOTPeObuTENel, ayuT

The information about the produc-
er, the product, the storage conditions,
the best before date and the production
date are placed on the label of the prod-
uct in line with the legislation require-
ments (GOST P 51074 — 2003, GOST
P 51756-2001, STO - 76646294-001-
2007, GOST 10117.2-2001).

Report participating companies also
place on a voluntary basis the phone
numbers of “Hot lines”, “Quality ser-
vices” and other contact information

for quick feedback.

“SABMiller RUS”

“SABMiller RUS” places the sign “After
18. Sales of beer to the under-aged are
prohibited” on the label.

“Baltika”

Apart from standard information the
company places hotline contact details
on the label of each production item.

The feedback promotes the develop-
ment and improvement of the report
participating companies. To get a chance
to hear the consumer companies open
hot lines and sections on sites, they put
special boxes for feedback at the plant
facilities and retail outlets, they carry
out promotions, questionnaires and tour-
sto plant facilities.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

Feedback is received from the follow-
ing lines: the website of the company
www.bpz.su (the section “Gostevaya”),
the e-mail of the PR-manager, the “hot”
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O6peH/10B, KOMMEHTapHUU K COOOIIeHUAM KOMITAaHUHU
B HMuTepHeT-CMIM M aHKeTHpPOBaHHUE, OIIPOCHI
Ha OOJBUIMHCTBe MeponpuAaTuil 3aBoga. Coo06-
IeHUsI OllepaTUBHO 0OpabaTHIBAIOTCA UM IIOCTY-
TIal0T B COOTBETCTBYIOIIHE CIYKOBI, KOTOPhIE 005-
3aHBl OTpearupoBaTh U OTYUTATHCA O MPOBEJEH-
HOI paborTe.

Paboraer ciayxba KJIMEHTCKOI'O CepBHCA: CIIe-
IIUQJINCTBl PETYISIPHO WHCIIEKTUPYIOT TOPTOBBIE
TOYKH B 30HAaX OTBETCTBEHHOCTH (ZJIsT KOHTPOJIS
paboThI 000PYIOBAHMSA).

«CBIKTBIBKApIIUBO»

KoMIaHus UCIONb3yeT pasJnudHble BUIBI 00-
pPaTHOM CBSI3U C MOTPEOUTENEM: ITO U «TOPSIUIHE»
TeslepOHHBIE JIMHUU, BO BpPeMsA KOTOPBIX IOTpe-
O6uTenu 3a7al0T CBOM BOIPOCH,, M BUZEO IIpecc-
KOoH(bEepeHITUM, U «KPYIJIble CTOJIbl» B IeYaTHBIX
CMU, BO BpeMA KOTOPBIX YYaCTHUKU OTBEYAIOT
Ha BOMpOCH TMoTpebuTeneii. O6paTHas CBs3b
C TOTpebuTeNeM OCYIIEeCTBISIETCS TaKke dYepe3
KOPIIOPaTUBHBIU CAUT.

«JIMHO»

KoMImaHUA OCYIIEeCTBISAET 0OpaTHYIO CBS3b C IIO-
TpebuTtensamMu dYepe3 usmaHUe «Balma raseras.
O6paBaserca mecsan 3A0 «[IMHO», B TeuyeHue
KOTOPOI'0 MOTpeOUTENU 3aJal0T UHTEPECYIOIIUe
1X BOIIPOCHI CIIeliaIrCcTaM IPeANpUATHs. B KoHIle
KaK/IOM HeZleNMu Mecslla B HoMepe MyOIuKyIOT-
cs1 HauboJjlee YacTO 3aJlaBaeMble BOIIPOCHI U OT-
BeThl Ha HUX. Takke paboTaeT B 3TOM HampaB-
JIEHUUW M CalT KOMIIaHUU, Ha KOTOPOM YKa3aHbI
azipeca 3JIeKTPOHHOM MOYTHI BeAYIINX CIelralu-
CTOB, KOTOPBIM 33/Ial0TCSI UHTEpeCyoIue IoTpe-
O6uTesiel BOITPOCHI.

[To pe3ynbraTaM IIPOBeZ€HHBIX MapKETHHI'OBBIX
nccaesoBaHuM oceHbio 2009 roza OBLIO BBHISIBIIE-
HO TIOBBINIIEHWE MPOIleHTa Y/OBJIETBOPEHHOCTHU
noTpebuTeneit npogykuueit «[IMHO» 1o cpaBHe-
Huto ¢ 2008 rogom Ha 8% - ¢ 83% 10 91%.

line for quality control, open tests for
consumers, audit of brands, comments
to announcements of the company in
the Internet media, questionnaires and
polling at the greater part of the events
at the plant. The messages are prompt-
ly processed and forwarded to the cor-
responding offices that are obliged to
respond and report accordingly.

Now the office for customer service
has opened: specialists examine retail
outlets in their areas of responsibility
on a regular basis (to control the equip-
ment operation).

“Syktyvkarpivo”

The company uses various types of
feedback from consumers: these are
the “hot” phone lines when consumers
can ask questions, video press con-
ferences, round tables in the printed
media during which participants an-
swer the questions asked by consumers.
Feedback from consumers is also re-
ceived through the corporatesite.

“PINO”

The company receives feedback from
consumers through the magazine
“Vashagazeta”(Your Newspaper).The
month of CJSC “Pino” is announced
when the consumers ask the special-
ists of the enterprise questions they
are interested in. The most frequent
questions and answers are published
in the magazine issued at the end of
every week of the month. Using this
pattern the company web site lists
e-mail addresses of leading special-
ists who answer questionsasked by
the consumers.

Results of the marketing research car-
ried out in the autumn of 2009 re-
vealed that the level of satisfaction
with the “PINO” products increased
by 8% against August of 2008 (83% to
91% correspondingly).
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«banTuka»

B KOMIIaHWM UCIIOJb3YIOTCA pa3JIUYHBbIE COBpe-
MeHHbIe KaHaJbl OIlepaTUBHON OOpaTHOW CBS3U
CTIIOTPEOUTENAMU — «TOPSYasi TUHUS», KOJUI-LIEHTP,
KOPIIOPAaTUBHBIN Beb-caliT. B KoMIaHUM HalaXKeHa
paboTa ¢ obpalleHusIMHU oTpeduTeneil — 00U
0OpaTUBIINKICSI B KOMIIAHUIO IIOJy4YaeT OTBET
Ha CBOM BOITPOC.

«CAH NnubeB»

JlelicTBytommasi B KOMIIAHWM KPYTJIOCYTOYHASA
«ropsyasi JUHUSA» KadecTBa IIO3BOJISIET OIlepa-
TUBHO PearupoBaTh Ha MPEJIOKEHUS U KaI00bI
notpebureneit. abopmausa, cobpanHas depes
«FOPSAYYIO JIMHUIO», €XEJHEBHO aHAJIU3UPYeTCs
COTPYAHUKAMHU YIIPaBJIEHUs Ka4eCcTBa U UCIIOJIb-
3yeTcs st opMUPOBAHUSA TPEJIOKEHUHN TI0 CO-
BepIIEHCTBOBAHUIO TPOAYKTA.

“Baltika”
Various modern channels for quick
feedback from the consumer are used

in the company — “a hotline”, a call
center, a corporate web-site. Calls
from consumers are processed effec-
tively — any person can ask a question
and receive an answer from the com-

pany.

“SUN InBev”

The “Hot Line” that operates round-
the-clock in “SUN InBev” allows to
react operatively to offers and com-
plaints of consumers. Information
collected through “The Hot Line” is
daily analyzed by employees and is
used for forming the offers on perfec-
tion of a product.

Cucmema meHeOdHMeHMA KAHeCMBA KOMNAHUI-Y4ACMHUKOB8 om4uyema
obecneuusaemcs 8 coomaeemcmaeuu ¢ mpe608aHUAMU MeWOYHAPOO-

Ho20 cmandapma IS0 9001:2000 u poccuiickozo cmaHoapma
I'OCT P HCO 90001-2001.

The quality management system of the report participating companies is
ensured in accordance with the requirements of the international standard
ISO 9001:2000 and the Russian standard GOST R ISO 90001-2001.

B0O3MO)XHOCTH «TOpsTY€el TUHUHW» Ka4eCTBA TI03BO-
JIAIOT IPUHUMATh ZI0 25 3BOHKOB OZITHOBPEMEHHO
B KPYIVIOCYTOYHOM peXuMe. 3BOHOK JJIf MOTpe-
buteneil GecraTHbINM. KoMmaHus MpesoCTaBis-
€T BO3MOXXHOCTB IOy IUTh JII0OYI0 MHGOPMAIIUIO
0 KauecTBe MPOAYKTa, 0OCOOEHHOCTSX ero MPUro-
TOBJIEHU S, TEXHOJIOTUU, 00 UCTOPUU U KYJIbType
ero morpebJeHusd, OTAUYUAX MapokK. [lopazok
opraHu3auuu paboThHl «TopsAdyell JUHUU» U OIle-
pPaTUBHOCTDb pearupoOBaHUs Ha 3aNIPOCH Cealn
ee MeCTBUTENHHO TOMYIIPHBIM HHCTPYMEHTOM
YAOBJIETBOPEHU A OXKUAAHUM MIOKyIaTeeu.

Possibilities of “The Hot Line” allow
to accept up to 25 calls simultaneous-
ly in a round-the-clock mode. Tele-
phone call for consumers is free. The
company gives possibility to receive
any information on quality of a prod-
uct, features of its preparation, tech-
nology and also about history and cul-
ture of its consumption, differences
of marks. All the advantages of “The
Hot Line” have made it a really pop-
ular tool of satisfaction of buyers ex-
pectations.
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KoMmaHuU 0CyIeCTBIAIOT KOHTPOJIb Ka4eCTBa BEITYCKAEMOM TPOAYKIIU B
CepTHUIMPOBAHHBIX IAOOPATOPUIX

Companies carry out quality control in certified laboratories

B 2009 roay xoMIlaHHUAMHU - yYaCTHUKaMU
oT4dyeTa IoJjydyeHa 143 Harpajza 3a Ka4yecTBO
MIPOAYKIIUHU.

000 «Ob6bearHeHHbIE TUBOBAPHU XeHEKEeH» —

2 Harpazbl

000 «CABMwunnep PYC» — 2 Harpa/ibl

OAO «PoaHuK» — 2 HarpaAbl

OAO I IrBoBapeHHaA KOMIIaHUA «baTThKa» —

S4 Harpazpl

00O «Xopsartckas I TnBHUIIa» — 3 Harpaanl

OAO «Batuu» — 9 Harpaz

OAO «CTaBpOIOIbCKUI MMBOBAPEHHBIN 3aBOJ» —
12 Harpaz

OAO «Tomckoe muBO» — 19 Harpaz,

OAO «bapHay/ibCK1M TMBOBAPEHHBIN 3aBO/» —

4 Harpazel

00O «ITuBoBapeHHDIN 3aB0O/, «MalKOIICKUN» —

11 varpag

OAO «[TuBOBapeHHbIM 3aBOJ, «ChIKTBIBKAPCKUI» —
6 Harpaz

3A0 «HuTuHCKMe KiIo4Yn» — 11 Harpaz,

3A0 «Mockosckasd I TuBoBapenHas KoMnanua» —

6 Harpaz Ha 18-i1 MexxiyHapoHOU BbICTaBKe-
sapmapke «[11Bo-2009» B . Couu.

OAO «CAH NubeB» — 2 Harpazsl («Mapka N2 1 B
Poccun» («Cubupckas KOpoHa») U «100 gydmmx
TOBapoB Poccun»)

In 2009 companies — participants of
the report have received more than
143 awards for quality of their prod-
ucts.

LLC “United Breweries of Heinekens-
2 awards.

LLC “SABMiller RUS” — 2 awards.
0JSC “Rodnik” — 2 awards.

OJSC “Pivovarennaya kompaniya
“Baltika” — 54 awards.

LLC “Khorvatskaya Pivnitsa” —
3 awards.

OJSC «Vyatich» - 3 awards.

OJSC “Stavropolsky pivovarenny
zavod” — 12 awards.

0JSC “Tomskoe pivo” — 19 awards.

OJSC “Barnaulsky pivovarenny
zavod” — 4 awards.

LLC “Pivovarenny zavod “Maykop-
sky” —11 awards.

OJSC “Pivovarenny zavod Syktyvkar-
sky” — 6 awards

LLC (O0O0) “Khorvatskaya pivnitsa” —
3 awards.

CJSC “Chitinskie klyuchy” —
11 awards.

CJSC “Moskovskaya Pivivarenna-
ya Kompaniya” received 6 awards at
the 18th International Fair-Exhibition
“Pivo-2009” in Sochi.

0OJSC “SUN InBev” - 2 awards.
(“Brand N° 1 in Russia” (“Siberian
crown” and “100 best goods of Rus-
sia”)
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KyasTypa 1 OTBETCTBEHHOE
IIOTpebeHNe MUBa

Beer Culture and Responsible
Consumption

* KyapTypa norpebjieHua MuBa

* Aknuia «Ectb 18? IloaTBepau!» * Beer Consumption Culture

o ° : « 2 PN Y
e OTBEeTCTBEHHBIM MapKETI/IHI‘ Action “Are you 18? Prove it!

H pEKJJIaMa * Responsible Marketing and
Advertising
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Cpeau OCHOBHBIX HaIlpaB/JIeHHWH COILIMAJIbHOW OT-
BETCTBEHHOCTHU IMMBOBAapPEHHOM OTPACIU KJIIOUEBHI-
MU SABJISAIOTCS Pa3BUTHE KYJAbTYpPhl U IIpolaraHzja
OTBETCTBEHHOT'O0 TOTpebJIeHUsT MUBa B3POCIBIMU
rpakZlaHaMH, a TaKKe jKeCTKOoe OrpaHHuuYeHue J0-
CTyTIa K MMBY HECOBEPIIIEHHOJIETHUX.

[TuBoBapeHHbIE KOMITAHUU CYUTAOT, YTO TTUBO —
3TO HAINUTOK, He MpeAHa3HaYeHHBIN /JId ToTpe-
OJieHUs ero HecoBepIlleHHOJeTHUMU. [IpegoTBpa-
IeHue MOTPpebIeHN TMBaA MOJIOZIE}KbIO B BO3pACTe
710 18 yteT — 2TO 06IIAsI conMabHas 3a/1a4a, B pellle-
HUU KOTOPOM IOJI’KHBI y4acTBOBAaThb BCce — rocyzap-
CTBO, TIPOM3BOAUTEN, TOPTOBBIE CETH, OOIIECTBO
B 11eJToM. [IBOBapbI CBOIO POJIb BU/SAT B TOM, YTOOBI

COZIEICTBOBATh peaJn3allui 3aKOHO/ATEJTbHOT'O
3aIpeTa Ha IIPo/iaKy I1MBa HECOBEPIIIEHHOJIETHHM.

Development of culture of responsible
consumption of beer by adults, as well
as strict limitation of access to beer of
persons under age, are the most im-
portant of the key areas of social re-
porting of the brewing industry.

Brewing companies consider that beer
is a drink which is not designed for
consumption by persons under age.
Prevention of consumption of beer by
young people younger than 18 years
is our common social task. Everyone —
the state, producers, trade networks,
and the whole society should partici-
pate in solving of this task. Brewers
see their role in assisting implemen-
tation of the legislative ban on sales of
beer to persons under age.

2006 200 — cmapm npoexma «Ilocne 18 — IIpodaxca nusa

Hecog8epuleHHOJleMHUM 3anpeuleHal».

2006 — Start of the project “After 18 — Sales of beer to persons under

Age is for bidden!”.

[luBOBapeHHBIE KOMIIAHUM - YUaCTHUKU OTYeTa
OpPraHW30BBIBAIOT KaMITAHUU IO KOHTPOJTIO 3a CO0-
JIIO/leHUeM 3aKOHOZATEJNbHOrO 3alpeTa Hampo-
Jla’Ky mnrBa HecoBepileHHoseTHUM («[locie 18»,
«[TuBHOU [lo30p», «EcTh 18? IlogTBepau!»), mpoek-
THI TIO TIPeIOTBPAIlleHUI0 BOXKAEHUSA aBTOMOOMJIA
B HETPEe3BOM BU/e; IIPOBOAAT T'OPOJCKUE IIpasf-
HUKU, KOHIIePTHI, GeCTUBAU, BEICTABKU U JApyTHe
MEpPONPUATHSA, HAlIPaBJIEHHbIE Ha Pa3BUTUE KYJIb-
TYypbl HOTpebJieH s TUBA.

B 2009 rozy Cor3 poCCUUCKUX TMBOBAPOB BHICTY-
I coopraHusaropoM bosbiioro MOCKOBCKOTro
MeXX/ITYHapOoAHOro GpeCcTHBAIA ITMBA, KOTOPBIH IIPO-
BOJUTCA €XKerogHo ¢ 1999 roga — npu nogaepxke
[IpaBuTenbcTBa MOCKBHEI.

The report participant brewing com-
panies arrange campaigns on control
over compliance of the legislative ban
on sales of beer to persons under age
(“After 187, “Beer Watch”, “Are you 18”
Prove it!”), projects of prevention of
drunk driving; hold city feasts, con-
certs, festivals, exhibitions and other
events aimed at popularization of beer
consumption culture.

In 2009 The Union of Russian Brew-
ers acted as a co-arranger of the Large
Moscow International Beer Festival
which has been held on an annual ba-
sis since 1999 under the support of
Moscow City Government.
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MockoBckuii decTuBaab NHUBa TPAJUIUOHHO
IIpUBJIEKaeT OOJbIIIOE KOJHUYECTBO MOCKBHUYEH
Y TOCTeM Topo/ia U ABJISIETCS OJHUM U3 Haubosee
3aMEeTHBIX KYJbTYPHO-MAaCCOBBIX COOBITUI JIEeTa.
OTO Mpa3AHUK, KOTOPBIM 3aZyMbIBAJICS B pa3BU-
THeE TeX O0raThIX TPAAUIINM, KOTOPBIMU MHTEPECHA
HWCTOPHA IUBA.

B pamkax mpoekTa Coio3a pPOCCUMCKUX ITHMBOBa-
poB «EcTh 18? I[loaTrBepau!» Ha ®ecTuBaie ObLIN
OpraHM30BaHbI PEUIBI 00OIIECTBEHHOI'O KOHTPOJIS
3a coOJII0IeHeM 3arpeTa Ha IMPoaKy ITHBa HECO-
BepIIeHHOJIeTHUM. C TOProBbIMY OpraHU3alusiMMU,
OCYIIECTBJIAIOMIMMU TOPTOBJIIO MMBOM Ha (decTu-
BaJie, ObLI0 moAmrcano CoryarieHue o0 HeZIoMmyCTHU-
MOCTU IIPOZAXKU IUBA IIOAPOCTKaM.

MockoBckuii pectuBasb muBa B JIy:xHuKax 2009r.

Ha ¢pomo (cnesa Hanpaso):

MawmoHTOB B. U.
[peaceznaTens VcronmHUTENBHOTO KOMUTeTa COI03a POCCUHCKUX
MMMBOBAapOB

bpuman JI. M.

[MpexncenaTens CoBeta Cor03a POCCUNCKUX

NUBOBApPOB, Bulle-npe3nzieHT OAO «[luBoBapeHHad KOMIIaHUA
«banTuka»

ITanTenees E. A.
Munuctp [IpaBuTenbcTBa MOCKBEL, pyKOBOAUTEIb JlennapTaMeH-
Ta HayK4 U IPOMBIIIJIEHHON ITOJIMTUKHU ropoZia MOCKBEI

Pocnsaxk I0.B.
[TepBeiit 3amecTuTesnb Mapa B [IpaBuTenbcTBe MOCKBBI

Moscow Beer Festival traditionally at-
tracts a large number of Muscovites
and city guests. It is one of the most
remarkable cultural and mass events
of summer. The idea of this holiday is
development of those rich traditions
which the history of beer is interesting
for.

Within the framework of the Union
of Russian Brewers “Are you 18 yet?
Prove it!” at the Festival sweeps of pub-
lic control were arranged over compli-
ance with the ban on sales of beer to
persons under age. An agreement on
inadmissibility of sales of beer to per-
sons under age was concluded with
trade organizations which sold beer at
the festival.

Moscow Beer Festival 2009, Luzhniki

Onaphoto (lefttoright)

Mamontov Vyacheslav Ivanovich
Chairman of Executive Committee of the Union of
Russian Brewers

Briman Daniel Mihajlovich
Chairman of Council of the Union, Vice-President
Of “Pivovarennaya Kompaniya “Baltika”

Panteleev Evgeny Alekseevich

Minister of the Moscow City Government, Head

of the Department of Science and Industrial Policy of
Moscow City

Roslyak Yury Vitalyevich

First Deputy Mayor, Moscow City Government
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KynbTypa noTpebeHus nuBa
Beer Consumption Culture

[TBOBapeHHbIE KOMITAHUH-YYaCTHUKY OTYETA CUH-
TAIOT, YTO B3POCJIbIE MMOTPEOUTENN THUBA HE JIOJIK-
HbI 3a0bIBaTh 00 OIpaHUYEHHUSIX B YIIOTPEOJIEHUU
HamuTKa. J[Jist 5TOro KOMITAaHUH MTPOITaraHAupyoT
yMepeHHO€e U OTBETCTBEHHOE ITOTpebieHre, TTOMO-
raroT B passutuu cermeHta HoReCa u Bo3poxze-
HUU UCTOPHUYECKUX TPaJUIUH.

«Q0beguHeHHbIe [TnBOBapHU XeilHeKeH»

Myseit uctopuu nuBoBapenus unuana «[IuBoBa-
peHHbIN 3aBoA uM. Ctemana Pasura» OO0 «O6B-
eanHeHHble [IuBoBapHM XelHekeH» U l'ocyzap-
CTBEHHBIM My3ed wuctopun CaHKT-IleTepOypra
B aBrycre 2009 roza peannsoBaiu COBMECTHBIU
MpoeKT 1o GOPMUPOBAHUIO KYIBTYPHI NOTpebie-
HUA TTUBA — BBICTaBKY «M A Tam ObLI, MeJ-TIMBO
MIUJT», TIOCBSAIIEHHYI0 TIeTepOyprcKUM TPaAUuIUsaAM
KYyJbTYPbI HOTpebieHu A THUBa.

The report participant brewing compa-
nies consider that adult consumers of
beershould not forgetaboutlimitations
of consumption of the drink. For this
purpose companies propagate mod-
erate and responsible consumption,
help in development of the HoReCa
segment and revival of historic tradi-
tions.

“Obyedinenniye Pivovarni Heineken”
(Heineken Breweries)

The museum of history of brewing of
the affiliate “Pivovarenny Zavod Im.
Stepana Razina” (Brewery Named af-
ter Stepan Razin) of LLP “Obyedinen-
niye Pivovarni Heineken” (Heinek-
en Breweries), and the State Museum
of History of Saint-Petersburg, in Au-
gust 2009 implemented a joint project
on formation of beer consumption cul-

BrIcTaBKa HCTOPUYECKUX TUBHBIX IIJIAKATOB U3 KoJuleKIuu koMmnanuu Carlsberg Breweries A/S.

Exhibitions of historic beer posters of the collection of Carlsberg Breweries A/S
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OTO TepBBIM MOAO0OHBIN My3eit B Poccuu. OCHOB-
Had 3aZaya Mysed HUCTOpUM TNHUBOBApEHUA —
KYJIbTYPHO-00pa3oBaTebHasi, TPOCBETUTENbCKAS.
Haunnas ¢ 2001 roga my3eit oduIinaabHO BXOAUT
B Coro3 mysees Poccuu.

«CABMuunep PYC»

Kommanus paspabaTbiBaeT U peajusyeT IIPOCBe-
TUTE/JbCKHE ITPOrPaMMBbI, OJJHOM M3 KOTOPBIX SIB-
nsgeTcs: Beb-caiT www.alcofact.ru, cozepskamuii
00BEKTUBHYIO MH(POPMAIIMIO O BIUSHUHU ajKo-
roJIsT Ha OpraHW3M, COBETHI O TOM, KaK ce0s BeCTH
B Da3/JMYHBbIX CUTYallUsX, CBA3aHHBIX C yIOTpe-
OJIeHHEeM aJIKOTOJIs.

«basmTuka»

Ha TpazunuonHbix PecTuBasidgxXx NMUBA U KBaca
B paMkax nporpaMmel «baituka — Poccuu!» kom-
naHuer ObLIM OpPraHM30BaHBI BHICTABKU MCTOPU-
YEeCKMX IMBHBIX IUIAKATOB U3 KOJUJIEKIIUU KOM-
nanuu Carlsberg Breweries A/S. B aKcmo3uIuio
BOLIJIM pEKJIaMHble IIaKaThl CKaHAWUHABCKUX
XyA0KHUKOB KOHIIa XIX — Havasia XX BEKOB pa3HbIX
CTWJIEW U HallpaBJIEeHUU, KOTOPBIE JaBHO Iepeliar-
HYJIA pEeKJaMHble T'DaHULbLI U CTajJld UCTOpUYe-
CKMMMU KYJAbTYPHBIM HacieaueM. KoneKIMoHHbIE
DKCIIOHATBl HAIJIAAHO MHPOAEMOHCTPUPOBAIU IIO-
CEeTUTEJNIAM BBICTABOK WCTOPUIO IIMBOBapeHUA
Y pa3BUTHE KYJbTYPbI TOTPebIeHU s TNBA, a TAaKXXe
DBOJIIOIIMIO IIJTaKaTa KakK BU/Zla UICKYCCTBA.

«CAH NubeB»
Ocennio 2009 roza KoMIaHueH ObLIa IPOAOIKEHA
peanu3aliusa npoekrta «He reu 3a pysiem!».

C 2004-ro mo 2007 roj kommaHus mpobHUHAHCU-
poBajia IIPOM3BOJCTBO TPEX COLMAJIBHBLIX POJIU-
KOB «[loxkasyiicTra, He caZJUCh 3a PY/b MbSIHBIM!»,
«byzayiee», «[IbgHCTBO 3a pyseM ybuBaeT. PaHo
WU 1T034HO. Beerzal». MeponpuaTua B HoALepKKy
npoekra npouuid B OMcke, Kypcke, Boarorpaze,
Kiuny u MockoBckol obsactu. Pe3yabraToM cTa-
su 6osee 10 000 mpoKaTOB COLMATBHBIX POJTUKOB
Ha YJIMYHBIX [IJIa3MEHHBIX ITaHe X, 6osee 600 mpo-
KaTOB Ha PerMOHaJIbHBIX TEJIEBU3MOHHBIX KaHalaX,
pacripoctpanenue 20 000 JIUCTOBOK C JIOTOTUIIOM
akuu 1 47 nHPOPMaIIMOHHBIX BBIXOZIOB B PETrHo-
HaJabHBIX CMI.

ture —the exhibition “I have been there.
[ drank honey and beer” (“And there I
stayed, and drank of mead”, named
after a Russian proverb) dedicated
to St. Petersburg traditions of beer
consumption culture.

This is the first museum of this kind in
Russia. The key task of the Museum of
History of Brewing is culture and ed-
ucation. As of 2001 the museum is on
the list of members of the Union of Mu-
seums of Russia.

“SABMiller RUS”

The company works out and imple-
ments educational programs, one of
which is the www.alcofact.ru web-site
which contains informed stories on
impact of alcohol on the human body,
on how to behave in various situations
related to alcohol consumption.

“Baltika”

Exhibitions of historic beer posters of
the collection of Carlsberg Breweries
A/S were arranged at traditional Festi-
vals of beer and kvass within the pro-
gram “Baltika to Russia!” Advertising
posters of Scandinavian artists of the
late 19th-early 20th century were part
of the exposition. Posters represented
various styles and areas. They stepped
over advertising borders a long time
ago and became historic and cultural
heritage. Collector’s exhibits demon-
strably displayed to visitors of exhibi-
tions the history of brewing and devel-
opment of beer consumption culture,
as well as evolution of posters as a type
of art.

“SUN InBev”

In autumn 2009 the company contin-
ued implementation of the project “Do
not drink when you are driving (when
you are at the steering wheel!”

From 2004 to 2007 the company
financed production of three social
commercials: “Please do not drive when
you are drunk”, “Future”, “Drunk driv-
ing Kkills.Early or late. Always!” Events
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B npomegireM rozy Ha BCEX ITPOU3BOZACTBEHHBIX
wiomaakax «CAH Mubes» Havasnach peanusanusa
npoekTa «/[HU OTKPBITHIX ZiBepeii». B ero pamkax
6osnee 3 000 moceTuTeseli, B TOM YUCJIE TIpeACTa-
BUTEJIU OPraHOB BJACTU U KOHTPOJIUPYIOLIUX
OPr'aHOB, XYPHAJIUCTHL, APYy3bA U POACTBEHHUKU
COTPYZIHMKOB KOMIIaHUU, a TaKxe MOTpebuTenu
CMOIJIM TIO3HAKOMUTBCA C TeXHOJOTMel IPOU3BO/-
CTBa AYMEHHOI'0 HAlIMTKA, 3a/laTh BCE UHTEPECYIO-
1Y€ UX BOIIPOCHL.

TpasUuLIMOHHO TOAAEP>KMUBasA MOJIOZbIe TaJaHThI
Y IIPeJOoCTaBJiAd PaBHbIE BO3MOXHOCTU JJI Kapb-
€pHOro pocCcTa U camopeajusaluu JIy4YIIUM
BBIITYCKHUKaM poccuiickux BY3os, «CAH ubes»
ABJIIETCA JABHUM IIapTHepOM Bcepoccuiickoro
CTYyZIEHYECKOTO KOHKypca «XpyCTaJbHBIN alesb-
cub». IlaTpoHaT HOMUHaLUU «KopnopaTuBHOE
I'PakIaHCTBO U COITMA/IbHAsA OTBETCTBEHHOCTDb OM3-
Heca», MHUIIMATOPOM Y4PeXXJeHNA KOTOPOM BBICTY-
Iia KOMITaHUs, OOYCIOBJIEH €€ aKTyaJIbHOCTHIO
1 3HauYeHHeM, KOTOpOe MPUAAI0T KOPIOPAaTUBHOU
colaJbHOM oTBeTcTBeHHOCTU B «CAH HbeB».

«Tomckoe muBO»

Ha npotsaxenuu 9 neT B ToMcke PyHKIIMOHUPYET
peCTOpaHHBIN KOMILIEKC «/loM nuBa «Y Kprorepa».
JloM nmyBa IMO3ULIMOHUPYETCA KaK IIPOAOJKATENb
TpPaZULIMM, 3aJ0)KEHHBIX OCHOBAaTeJeM TOMCKO-
ro nus3asozZa Kapiom Kprorepom, OTKPBIBIIUM
B XIX BeKe ceTh IIMTEHHBIX 3aBeJeHUI, CUNTAB-
I XCST 0OpPa3IOBHIMU.

Bojiee 5 jieT Ha NMpeANPUATHN aKTUBHO paboTaeT
My3ed TOMCKOTO NHUBOBapeHHusda. 3a 3TO BpeMA
KOJIMYECTBO 3KCKYPCAHTOB IpeBbICUIO 10 ThICAY
yesioBeK. Ha aKCKypCUAX ITOCETUTENN 3HAKOMATCA
C MCTOpHEeN U TpaAuLUAMU MPeAIPUATHUA, COBpe-
MEHHBIMU TEXHOJIOTUAMU IIMBOBAPEHUS, a TAKXKe
MOT'YT MPOAEryCTUPOBaTh MNPOAYKIIUIO TOMCKUX
IIMBOBAPOB.

in support of the project were held in
Omsk, Kursk, Volgograd, Klin and Mos-
cow Region. The result was as follows:
more than 10 000 film distributions of
social commercials at outdoor plasma
display panels, more than 600 distri-
butions at regional TV channels, distri-
bution of 20 000 leaflets with the logo-
type of the action and 47 information
outputs in the regional mass media.

Last year realisation of project “Open
Doors” started on all “SUN InBev” in-
dustrial platforms. In frameworks of the
project 3 000 visitors, including rep-
resentatives of authorities and super-
vising bodies, journalists, friends and
relatives of employees of the compa-
ny, and also consumers could get ac-
quainted with technology of a “barley
drink” production and could ask any
questions.

Traditionally supporting young talents
and giving equal possibilities for career
growth and self-realisation to the best
graduates of the Russian institutions of
higher education, “SUN InBev” is an old
partner of the All-Russia student’s com-
petition “Crystal orange”. “SUN InBev”
pays a lot of attention to corporate so-
cial responsibility. That is why company
have taken the initiative in establishing
the nomination “Corporate citizenship
and social responsibility of business”.

“Tomskoye Pivo”

The restaurant complex “The House of
Beer “At Kruger’s” has been functioning
in Tomsk for over nine years now. The
House of Beer has is positioned as succes-
sor of traditions established by Karl Kru-
ger, the founder of the Tomsk brewery,
who opened in the 19th century a net-
work of places where alcohol is served.
These places were considered to be exem-

plary.
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«MocKOBcKas IMBOBapeHHas: KOMITaHM I»

C mpocBeTHUTENbCKOM 1esibio MOCKOBCKas ITMBOBA-
peHHas KOMIIaHUA IPOBOAUT SKCKYPCUU TI0 3aBOAY,
CTeIMaJIMCThl KOMIIAHUW PACcCKa3bIBalOT 00 MCTO-
pUU TUBOBApeHM s, O TPOM3BOZCTBE.

B okTs6pe 2009 roza mOSBUIOCH COOOIIECTBO
B COITUA/IbHOU ceTU — «;KMBOM Ky pHaJI», BKOTOPOM
pasMelnjalTca MaTrepuajbl, pacCKa3blBalollue
O KYJIbTYpe€ IIUTHUA IIMBa B pa3HbIX CTPaHaX.

«bapHay/IbCKHUI NUBOBapeHHbBI 3aBO/»

B KOoMnaHUM MPOBOAUTCA aHKETHPOBAHUE ydacCT-
HUKOB JerycTallui U SKCKYPCUM, BBIACHAIOTCA
MHEHUS TMoTpebuTese 0 KyJIbType MpoAaK U To-
TpebneHusa nmuBa B bapHaysie u AnTalickoM Kpae,
O BO3MOXHBIX NYTAX (QOPMUPOBAHUA OTBETCT-
BEHHOTO OTHOIIEHUA K IUBY CpeAu HacejeHHU.
[To uToram aHKETHUPOBAaHUA COCTABJAETCA OTYET,
JlaHHBble KOTOPOT'0 MCIIONB3YIOTCA IIPU IIJIAaHUPOBA-
HUM OyZyIUX TTPOEKTOB, HaIpaBJIeHHbIX Ha GpOpMU-
pPOBaHME OTBETCTBEHHOT'O MOTPeOIEHUS U KYIbTYPBI
TIOTpebJIEHN ITUBA.

i

The museum of Tomsk brewing has been
actively working for over five years now.
The number of visitors over this time
amounted to 10 thousand persons. Dur-
ing these excursions visitors get famil-
iarized with the history and traditions
of the enterprise, state-of-the-art tech-
nologies of brewing, and, in addition,
may taste produce of Tomsk brewers.

“Moskovskaya Pivovarennaya Kom-
paniya”

For educative purposes, Moskovskaya
Pivovarennaya Kompaniya (Moscow
Brewing Company) holds brewery tours,
specialists of the company tell about the
history of brewing, about production.

A community in the social network, the

“Live Journal”, appeared in October
2009. Documents which tell about beer
consumption culture in various coun-
tries are published in this journal.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

The company holds tasting and tour
participant questionnaire surveys. Con-
sumeropinionsarerevealed withregard
to beer sales and consumption culture
in Barnaul and Altaisky Kray (Region),
on potential ways of formation of re-
sponsible relation to beer among the
population. On the basisof the results
of the questionnaire the data of which
is used upon planning of future proj-
ects aimed at formation of responsible
consumption and culture of consump-
tion of beer.

Axnusa «Ects 18? IlogTBepau!» Ha MOCKOBCKOM
¢dbecTuBase nuBa: J06POBOJIBIBI PA3JAIOT TAMSIT-
KU IIpOoJiaBLiaM, HallOMUHAOLIKe O 3aKOHe, 3aIpe-
IjaroLeM IIpoJaKy IIMBa HECOBEPILIEHHONETHUM

The action “Are You 18? Prove It!” at the Moscow
Beer Festival: volunteers distribute to sellers the
instructions reminding them of the law, forbid-
ding sale of beer to minors
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Axknusa «<Ectb 18? [logTBepau!»
Action “Are you 18? Prove it!”

Eme B 2004 rogy Coro3 pOCCHMCKHUX NMUBOBApOB
BBICTYIIUJI C WHUIIUATUBOW NPUHATH 3aKOH, KO-
TOPBIM 3alpeTwyT OBl MMPOJAKy IMHUBA TOAPOCTKAM.
3akoH «O0 OrpaHWYEHUAX PO3HUYHOU ITPOAAKU
Y oTpebsieHus M1MBa U HATTUTKOB, U3TOTOBJISIEMBIX
Ha ero OCHOBe» BCTYINJI B cuiy B anipesie 2005 rozga.

V1 Bce-TaKku MPUHATBIX CETOAHSA 3aKOHOB O 3arpeTe
MPOZIa’Ky MMBa HECOBEPIIEHHOJETHUM, O 3allpeTe
pacnuTUA NMUBa Ha yAUllax HeJocTaToyHo. [TomHo-
CTBIO HCKJIOUUTH yHoTpebsieHre ajKorois He-
coBeplIeHHOJeTHUMU — OoJjiee cloXHadA 3ajadva.
M 3mech HeOOXOAMMBI KOHKDETHBIE AeWCTBUA
Yl PO3HUYHBIX CeTel, U IPYTUX YIaCTHUKOB PBIHKA,
Y KOHTPOJUPYIOIINX OPraHOB, U 3aKOHOZAATeJel,
Y POJUTEJIEN.

B 2006-2008 rogzax koMIaHuu, BxogsAiire B Coio3
POCCHICKUX ITMBOBAPOB, HAa COOCTBEHHBIE CPEZICTBA
HalevaTajJu U paclpocTpaHwiu 6onee 1 MIH
3HaKOB-CTHUKePOB «[Ipogaka nmrBa HeCOBepIIEeHHO-
JIETHUM 3alpelleHa» B PO3HUYHBIX TOPrOBBIX TOY-
KaX CTpaHbl. 3HaK ObLT TaKXKe J00pPOBOJIBHO BKJTIO-
YeH KOMIIaHUAMU — YwieHaMu Coro3a B HapY>KHYIO
Y TEJIEBU3UOHHYIO PEKJIaMYy.

C 2008 roza Coro3oM NUBOBApOB peajn3yeTcA
IIPOEKT TO OOIIeCTBEHHOMY HaZ30py 3a COOJIIO-
ZIeHVEM IIpaBUJI TOPr'OBJIU IIMBOM Ha MAaCCOBBIX
MEPOIPUATUAX U B TOProBbIX TOYKax «EcTp 187
[logTBEpAn!».

B ocHOBe mpoeKTa — MPUHIUI IPOBEPKU IIPO/aB-
IJOM BO3pacTa nokymnaressa. He yBepeH B Bo3pacTe
MOKYyTIaTesisl, HE XO4Yelllb HapyllaTh 3aKOH U IPO-
JlaBaThb TUBO TOJPOCTKY — IIOMPOCU JOKYMEHT,
MO/ TBEPKAAIONINIM BO3pACT.

B pamkax mpoeKTa B TOPrOBBIX TOYKax IO BCeH
TepPUTOPUU CTPaHBl pa3MellaloTcs ClieliaJbHble

Yet in 2004 the Union of Russian Brew-
ers put forward an initiative to pass a
law which would ban sales of beer to
persons under age. The law “On lim-
iting retail sales and consumption of
beer and drinks produced on its basis”
of beer to persons under age” came
into effect in April 2005.

Still laws about ban on sales of beer to
minors, ban on drinking of beer on the
streets adopted now are not enough. A
more difficult task is completely elim-
inating the use of alcohol by minors.
Here not only particular actions of re-
tailers are needed, but also other mar-
ket participants, supervisory authori-
ties, legislators, and parents.

In 2006-2008 companies belonging to
the Union of Russian Brewers at their
own expense printed and spread over
1 million of advertising posters “Sale
of beer is forbidden to minors” in re-
tail locations of the country. The post-
er was also voluntarily included by the
Union member companies in advertis-
ing on outdoor plasma display panels
and social commercials.

Since 2008 the Union of Brewers has
continued implementation of the proj-
ect on public oversight for beer trade
regulations at public events and in re-
tail locations “Are you 18? Prove it! “

The project is based on the principle of
checking the age of the buyer by the
seller. If the sellers are not sure about
the age of the buyer, if they do not
want to break the law and to sell beer
to teenagers, they shall ask to prove
the age of those who want to buy beer.

Within the framework of the proj-
ect, special advertising posters “Are
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3Haku-cTukepol «Ectb 18?7 TloaTBepau!», mpoBo-
JATCS aKIIMY 00IIeCTBEHHOT'O KOHTPOJIS 32 COOJTIO-
ZIeHWeM 3allpeTa Ha MPOoJa)Ky IMBa HeCOBEPIIEH-
HOJIETHUM, UHPOPMUPYETCSI TOPTOBBIM ITepCOHAl.
B pelimax oOIeCTBEHHOrO KOHTPOJISI IIPUHHMA-
I0T y4yacTue IIpeACTaBUTENN KOHTPOJUPYIOIIUX
OpraHoB, OOIeCTBEHHBIX opraHusanui, CMU,
YUHOBHUKMU.

B 2009 roay mpoeKT OBl peaTrn30BaH B 6oJsiee yem
25 cyopekTax Pesepanuiu.

you 18? Prove it!” are placed in out-
lets throughout the country, the cam-
paigns of public control over the ban
on sale of beer to minors are held, and
sales staff is informed. Representa-
tives of controlling authorities, social
organizations, media, and officials
participate in raids of social control.

In 2009 the project was implemented
in more than 25 entities of Federation.

B 2006-2008 200ax komnaHuu, exoosuiue 8 Coro3 poccuiicKkux nueosapoa,
Ha co6cmeeHHble cpedcmea Hanewamaau u pacnpocmpaHuau 6oaee 1 mau

3Hakoe-cmukepos «I[I[podaxca nuea HecogepuileHHO/IeMHUM 3anpeuieHa» 8

PO3HUYHbBLX TMOP2068bLX MOUKAX CMPAHDBbL.

In 2006-2008 companies belonging to the Union of Russian Brewers

at their own expense printed and spread over 1 million of advertising
posters “Sale of beer is forbidden to minors” in retail locations

of the country.

«CABMwuinnep PYC»

B pamkax akiuu «Ectb 18? IloaTBepau!» komnaHuA
IIpoBeJia peiibl B 6osiee yeM 350 TOPrOBBIX TOUKAX
YnbaHoBcka, Kanyru v BiaguBocToka.

[lenb aKIUM — He TOJbKO aKLEHTUPOBATh BHU-
MaHHe IIPOJABIIOB aJKOT'OJBHOU MPOAYKIUU
Ha BO3pacTe MOKylaTejel U HeJONYIeHUU MHpo-
JlaKU IMBAa HECOBEPIIEHHOJIETHUM, HO U MOIBITKA
IIPeoZioIeTh BUPYC OOIIeCTBEHHOTO PaBHOAYIINA
K mpobyieMe TpOAaXU THBA HECOBEPIIEeHHOJET-
HUM. C BBIABJIEHHBIMU B pe3ysibTaTe IIPOBEPKU
HeJoOpOCOBECTHBIMU ITPO/JABI[AMU MTPOBOJUINCH
pasbACHUTENbHBIE 6ece/bl, a OTBETCTBEHHBIE IIPO-
JIaBIIbl TIOJy4Yaayd IpUIJIALlleHWe Ha LePeMOHUIO
HarpakJieHus, Tje ToJIy4aar IPaMOThl U CyBeHU-
PBI 32 OTBETCTBEHHYIO I'PAXAAHCKY0 ITO3UIIUIO.

«bapHay/bCKUY MUBOBapEeHHbBIN 3aBO/»

[TpoekT «[IuBHOU NATpPyJib», peajln30BaHHBIN KOM-
nanueir B 2009 rozay, uMesn 6GOJBIION pe30HAHC
B CMU u B 061IecTBe, K TPOEKTY MOAKTIOYUINCH

“SABMiller RUS”
Within the framework of the action
“Are you 18 yet? Prove it!”, the compa-
ny held raids in more than 350 trade
outlets and shops of Ulianovsk, Kaluga
and Vladivostok.

The purpose of the action is not only
that sellers of alcohol produce focus
on the age of customers and do not
permit sales of beer to persons under
age, but also prevent the virus of so-
cial indifference to the issue of sales
of beer to persons under age. Explana-
tory conversations were held with sell-
ers who turned out to be dishonest as
it was revealed as a result of the check.
Responsible sellers would be invited
to the award ceremony at which they
would receive diplomas and souvenirs
for a responsible stand with regard to
social issues.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

The project “Beer Patrol” implement-
ed by the company in 2009 had a large
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o0IlecTBEHHbIE OpPTaHU3aIlUN U aKTUBUCTH B 00-
JIACTY MOJIOZIEXKHOM IMOJMUTUKH. [To pesysnbraram
aKIIUU ObLIU BBISABJIEHBI HanboJiee OTBETCTBEHHbIE
TOProBble TIPeANpUATHsS bapHayia, KOTOpBIE BBI-
pasuii TOTOBHOCTDH He TOJIBKO U Jlajiee CJIeIOBaTh
IMPUHIIMIIAM OTBETCTBEHHOTO BeAeHUs Ou3Heca,
HO U IOAJep>KUBaTh «bapHay/IbCKUI TMBOBapeH-
HBIM 3aBOZl» B €ro IIpOeKTaX, HalpaBJIeHHBIX
Ha popMHpOBaHUE KYJbTYPhl 1 OTBETCTBEHHOTO
oTpebyIeHN s TUBA.

«CAH NnbesB»

B 2009 rozy xoMIiaHud crajna akTUBHBIM Y4aCTHU-
koM mnpoekTa «Ecte 18? [logTBepau!», opraHuso-
BaB pa3MelneHue 120 000 cTukepoB C IOTOTUIIOM
akiuu B 6osiee yem 20 000 TOProBbIX MHpeATIpHU-
ATAXU 11 pOCCUUCKUX TOPOZOB. B aKIuu MPUHA-
au y4yactue 6osnee 700 cOTPYAHUKOB KOMIIAHUM.
[Ty61uyHbBIE MEPONPUATUS TPOILIN B 9 ropozax,
I/l pacnoyIOXKeHbI IIPOU3BOACTBEHHEIE IIIOIAKU
«CAH NHubeB».

[Ty6binyHbIE MEPOIPUSTUSA IPOILJIA B JAEBATH
ropozax, IZie paclojioKeHbl IIPOU3BOACTBEHHbBIE
roiagku «CAH MaHbeB».

public reaction in the mass media and
in the society. Public organizations
and activists in the area of youth poli-
cy got involved in the project. Follow-
ing the results of the action, the most
responsible trade enterprises of Bar-
naul were revealed. They expressed
readiness not only to follow the prin-
ciples of responsible carrying out busi-
ness but also support “Barnaulsky Piv-
ovarenny Zavod” in its projects aimed
at formation of culture and responsi-
ble consumption of beer.

“SUN InBev”

In 2009 the company became an active
participant of the project “Are you 18?
Proveit!”,arrangingplacementof 120,000
sticker signs with the logotype of the
action in more than 20,000 of trade
enterprises of 11 Russian cities.
More than 700 employees of the compa-
ny took part in the action. Public events
were held in nine cities where produc-
tion sites of “SUN InBev” are located.

Public actions have taken place in nine
cities where “SUN InBev” industrial
platforms are located.

«CAH VH BeB», [Tepmb. ®ami-mo6 akuuu «Ecth 18? [TogTBepau!»

”SUN InBev”, Perm. Flashmob of the action: “Are you 18? Prove it!”
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B MBaHoBe noz so3yHrom «Ecte 187 IlogTBepau!»
IpoIllesl pervuoHabHbIN pPOK-pecTuBaIb «AHTU-
dabpuka». B Omcke u VpKyTcKe K pacrpocTpa-
HEHUIO CTUKEPOB OBLIM IPUBJIEYEHBI U3BECTHHIE
CIIOPTCMEHBI, TOJIb3YIOLUeCs 0COO0M MOMYIAPHO-
CTHIO ¥ MOJIOZIEX)KHOU ayauTOopuy, a B [lepmu ObLTH
OpraHW30BaHBI QUIAII-MOOBI, YIACTHUKHN KOTOPBIX
B OJIM3KOM U TMTOHATHOU MOJIOZABIM JIFOASIM MaHepe
IIPU3bIBAIN UX HE YIOTPeOISTh aJTKOrOb 0 Ha-
CTYIIEHWA COBepIIeHHoseTHA. JlJaHHble MHUIUA-
TUBBI BbI3BAJIU IIUPOKUU UHTEpeC y IpeJCTaBUTe-
Jie pernoHabHBIX CMU, pe3yibTaToM 4ero cTaau
6osiee 150 nHGOPMAITOHHBIX BBIXO/IOB.

«banTuka»

B TeyeHue Bcero rozga «bajituka» mpozgoskasia pas-
BUBATb COOCTBEHHBIN MPOeKT «[InBHOM f030p». ETO
Y4aCTHUKU - OpUrazibl J0OPOBOJIBLIEB, COCTOAIIIE
13 COTpyAHUKOB«banTnku», npeacrasuteneri CMU,
OpraHOB BJIACTH U OOIIEeCTBEHHBIX OpPraHU3aIluil.
«/lo30pHBIe» HAIIOMUHAIOT IpOJaBliaM O 3aKOHE,
3arnpeliarolleM IpoAaKy M1Ba JIULam MoJioxe 18 jiet.

Ecnu B 2008 rogy o61ecTBeHHBIN KOHTPOJIb 32 CO-
6JI0leHMEeM TIPABUJI TOPT'OBJIU MUBOM C yYaCTHEM
«banTuku» OBLI OpPraHW30BaH TOJHKO HA IPA3[-
HUYHBIX MEPOMPUITUSIX— IUBHBIX HeCTUBATAX

In Ivanovo regional rock festival “An-
tifabrika (Antifactory)” has passed un-
der the slogan “Are you 18? Prove it!”.
In Omsk and Irkutsk the well known
sportsmen, who are very popular
among youth, have been involved in
distribution of stickers. Flash mobs in
which participants urged young peo-
ple not to take alcohol before attainig
their majority have been organised in
Perm. These initiatives have drawn big
interest among representatives of re-
gional mass-media, more than 150 ap-
pearances in mass media came out as a
result.

Baltika

Within a year, Baltika has continued to
develop its own project “Beer Patrol”.
Its members are teams of volunteers,
consisting of staff of the Baltic “, rep-
resentatives of the media, government
and public organizations». Patrols” re-
mind retailers about the law ban on
sales of beer to persons who are not yet
18 years.

If in 2008 public control over obser-
vance of trade rules with a beer Bal-
tika was established only in the
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BapHaynbckuii nMBoBapeHHbIN 3aBo7 B 2009 rozy peanm3oBai poekKT «[ InBHOU MaTpyib»

“Barnaulsky Pivovarenny Zavod” (Barnaul Brewery) implemented the “Beer patrol” project in 2009.
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U Jluax ropozios, To B 2009 roay s CHUXKEHUA
cay4daeB HeZoOPOCOBECTHOTO TIOBEAEHHUS IIPO-
ZlaBLIOB IPOBEPKU IPOXOJUJIU TAKXKE B TOPIOBBIX
Toukax. B 2009 rozay reorpadus mpoekTa U BO-
BJIEYEHHBIX YUYaCTHUKOB pacmmpuiaack. OgHa u3
KPYIIHBIX aKUuui mpoiwia B Mockse. Peiig «[1uB-
HOT'O /030pa» IIPOBepuJsi 17 TOProBBIX TOYEK.
AKIMA TMOCJIY>XHWJa BBIIIOJHEHUIO O3BYYEeHHOU
[IpesugernTom PO 3azjaye o CHUXKEHUIO OTpe-
OJIeHU S aJIKOT0JISI MOJIOZEKBIO.

celebrations - and beer festivals and
City Holidays, then in 2009 to reduce

the instances of misconduct were
also sellers of checks in retail outlets.
In 2009, the geography of the proj-
ect and the involved parties has ex-
panded. One of the major actions took
place in Moscow. In the course of the
“Beer Patrol” sweep, 17 retail outlets
were checked. The action helped to
solve the problem of reducing con-
sumption of alcohol by young people
articulated by the President of Russia.

OTBeTCTBEHHBIN MApPKETHHI A PE€EKJIaMa

Responsible Marketing and Advertising

B pAabl «Z030pPHBIX» BOLLIW IIpeACTaBUTEIN
CMU, T'YB/I, JlemapTameHTa MOTPeOUTETHCKOTO
pBIHKA M ycayr ropoga MockBbl, Obiepoccuii-
CKOM 001IIeCTBEHHOM OpraHu3aiuu «PoOCCUUCKUI
Kpacusii Kpect», Coro3a pOCCHUMCKHX MMHBOBA-
POB U KOMITaHUU «banTrKa», a TaK>Xe U3BEeCTHHIE
GJIOrTepHI.

Bcero B 2009 roxy ObL10 mpoBeseHO 42 pelifa
B 24 ropozax Poccuu. Y4aCTHUKU «ZI030POB» IIPO-
Bepusiu 890 TOProBhIX TOYEK, B KOTOPHIX 3adpUK-
cupoBasu okosio 200 HapyIIeHU .

Bce xomnanuu — uyieHbl Coro3a POCCUUCKHUX
IIBOBApPOB COOII0aI0T TPeOOBAaHUA POCCUMCKO-
ro 3aKOHOJATEJbCTBA O peKJaMe, MOJIOXKEHUA
«Koziekca yecT poCCUMCKUX ITMBOBAPOB», B 4aCT-
HOCTH, TIOJIOXKEHHSI O AOOPOBOJILHOM BBITIOTHE-
HMU yCTAHOBJIEHHBIX B IOKYMEHTE OrPaHUYEeHU U
Ha peKJamMy U MapKeTHUHTOBble aKI[UW, PO/BU-
ratoiye N1uBo. MapKeTUHI'OBble KOMMYHUKAaIIUU
KOMITQHWM—y4YaCTHUKOB OTYeTa He HallpaBJIEHBI
Ha jaul], He gocturmux 18 set. Komnauuu orpa-
HUYMBAIOT JOCTYI Ha KOPIIOpAaTUBHbIE CAUTHI
HEeCOBEPIIeHHOJEeTHHUX.

Representatives of the media, police de-
partment, the Department of Consumer
Market and Services of Moscow, the
Russian public organization “Russian
Red Cross”, the Union of Russian Brew-
ers and Baltika, well-known bloggers
are in the ranks of “sentinel”.

Total in 2009 42 raids were held in 24
cities of Russia. Participants of “Patrols”
have checked 890 retail outlets. Thus,
about 200 violations were recorded.

\-\’\

IIIlIITBEPIIW

NPOJIAXA NHBA HECOBEPWIEHHONETHHN SANPELEHA — 3T0 SAKOH!

Tbl MOXELIDb NMPEABABUTDb NACMOPT, BOAUTEJIbCKUE NMPABA
WY CTYAEHYECKUN BUNET

Crukep kamnaHuu «Ectb 18? [ToaTBepau!»

Sticker of the project “Are you 18? Prove it!”
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«CTaBpONOJIbCKUY INBOBAapEHHBIN 3aBOJ»

Ha Bcex pekjJaMHBIX MaTepuajaxXx U B MecTax IO-
TpebyieHUs MMBa pasMeliaeTcs mpeaynpexeHue
0 Bpejie ero upe3MepHOro ynorpebienus. Bo Bcex
TOYKaX MPOZAaX BHIBEIIMBAIOTCA ILJIAKATHI C IpeJ-
yIpexXJeHUueM O 3allpeTe U OTBeTCTBEHHOCTH 3a
MpO/iaKy IMBAa HECOBEPIIEHHOJIETHUM.

«banTuka»

Bce peksaMHble MaTepuaJsibl, BBIIIYCKaeMble KOM-
MaHWeU, coAepKaT ClielluajabHbIi 3HaK «[locmel8»
(«[Ipojaka mrBa HECOBEPUIEHHOJETHUM 3alipele-
Ha»). MapKeTHHTOBble KOMMYHUKALIMU KOMIIaHUU
HE OPUEHTHPOBAHbBI HAa ayJUTOPUIO, HE JOCTUTIILY IO
18 siet.

«CABMunep PYC»
KoMmaHMs HAaHOCUT Ha 3TUKETKU CBOEUW IMPOAYK-
1y 3Hak «[locze 18. IIpozgaka HeCOBEpPILIEHHOJIET-

HUM 3aTpeleHa.

Y
Npecca

All companies which are members of
the Union of Russian Brewers comply
with the requirements of the Russian
legislation with regard to advertising,
provisions of the “Code of Honor of Rus-
sian Brewers”, in particular, provisions
on voluntary compliance with the lim-
itations provided for by the document
with regard to advertising and market-
ing actions which promote beer. Mar-
keting communications of the compa-
nies — participants of the report — do not
target persons under 18. Companies
limit the access of persons under age to
corporate sites.

“Stavropolsky Pivovarenny Zavod”
(Stavropol Brewery)

A warning of harm of excessive con-
sumption of beer is placed on all adver-
tising materials and in places of con-
sumption of beer. In all trade outlets
posters are fixed with a warning which
informs of the ban and responsibility
for sales of beer to persons under age.

“Baltika”

All advertising materials issued by the
company contain a special sign “Af-
ter 18” (“Sales of beer to persons un-
der age is forbidden”). Marketing com-
munications of the company do not
target the audience which has not yet
reached the age of 18.

“SABMiller RUS”

The company puts on labels of its pro-
duce the sign “After 18. Sales to per-
sons under age are forbidden”.

B 2009 rozy B 24 ropozax Poccuu 66110 TpOBe/ie-
HO 42 peiiza «[IuBHOM 1,030p»

Total in 2009 42 raids were held in 24 cities of
Russia.
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Protection

[TosinTHKa MUBOBapeHHOM OTPACJIH B 06-
JIACTH 3KOJIOTHH U pecypcocOepexeH s

CepTtudukaiysa mporpaMmm 3Kojaormuyde-
CKOI'0 MEeHe/»KMeHTa

OHeprosdppeKkTUBHOCTH U pecypcocoe-
pexxeHue

OTx0/bI ITPOU3BO/ICTBA

Pa3BuTHE 3KOJOTUYE€CKOU KYJIbTY PbI
HaceJieHHs, 6J1arOyCTPOICTBO PETHOHOB

B3auMojelicTBHE C DKOJIOTHYECKUMHU
opraHu3aIusIMHU U 00IeCTBEHHOCThIO

JKOJIOTHU S U OXpaHa OKpyxKa-
IOIlEer Cpe/ibl

Ecology and Environmental

Policy of Brewing Industry in
the Area of Ecology and Cost-
Effective Use of Resources-
Product Quality

Ecological Management Pro-
grams Certification

Energy performance and Cost-
Effective Use of Resources

Production Waste

Development of ecological
culture of the population. Re-
gional urban redevelopment

Interaction with Ecological
Organizations and the Com-
munity
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U pecypcocoepexeHUs

[TosiuTUKaA IMBOBAapEeHHOM OTPaCJIH B 00JIaCTH 3KOJIOTUHU

Policy of Brewing Industry in the Area of Ecology and Cost-

Effective Use of Resources

Ob6nazass COBpeMEHHBIMHM IIPOM3BO/CTBEHHBIMU
MOIIJHOCTAIMY, ITMBOBApEHHBIE KOMIIAHUU-Y4YaCT-
HUKU OTYeTa YAeJAI0T 60JbllIoe BHUMAaHUe 3KO0JIO-
rAYEeCKOU CUTyallud B PervOHaxX U NMPeAbABIAIOT
caMble BBICOKME TpebOOBaHUA K OSKOJOTHMYECKOMH
6e30IacHOCTU IPOU3BO/ICTBA.

B 2009 roay nuBoBapeHHbBIE KOMIIAHUU peainso-
BBIBaJIU SKOJIOTMYECKYe IIPOEKTHI 10 TPeM Hallpas-
JIEHUAM: BOJOOXPAaHHBIE IIPOEKTHI, OXpaHa ar-
MochepPHOTO BO3/[yXa, OIITUMU3AIM oOpaleHus
C OTXOZlaMH.

Jlnda yMeHbIIeHUs HeraTuBHOTO BO3JeNCTBUA
Ha OKDPY>XAWIIYIO CcpeAy, KOMIaHWMN IOCTOSHHO
COBEPILIEHCTBYIOT TEXHOJIOTUH, MOJEPHU3UPYIOT
obopyzoBaHUe, U3y4aroT MeXKAYHAPOAHBIN OIIBIT.

[Ipon3BOACTBO IUBA WUCIOJL3YET TaKue pecyp-
CBl KaK BOJa, CbIPbE, DJIEKTPO- U TEIJIOSHEPIUS.
B pe3sysibTaTe MpOM3BOJACTBEHHOTO IIporiecca 00-
pasyrorca crouHble Bozabl, CO, U TBep/ble OTXO-
Abl. TpaHCITIOPTUPOBKA MTPOAYKTA TOXKe TPeOyeT 3a-
TpaT SHEPTHHU, a B pe3yJIbTaTe MOTPeOIeHHS MTHBa
00pa3yrTcs TBep/ible OTXOJAbl — YITAaKOBKA /JIsI
TPaHCIOPTUPOBKHU, KEr'U, CTEKJAHHbIE U IJIaCTU-
KOBBIE OYTHIJIKH, aTIOMUHUEBbIE OaHKH.

[luBOBapeHHble KOMIIAHUU HE TOJIbKO WHBECTU-
PYIOT CpeJCcTBa B 3KOJOTUYECKHE IPOrpaMMBI,
HO U TIPOBOJAT MPOEKTHI 10 OYUCTKE TOPOACKUX
TEPPUTOPUI OT Mycopa U 6;1aroyCcTpONCTBY T'OPO/IOB.

Being the owners of state-of-the-art
production capacities, the report par-
ticipant brewing companies have and
pay attention to the ecological situa-
tion in the regions and set the highest
requirements towards the ecological
safety of production.

In 2009 brewing companies implemen
ted ecological projects in the three
following areas: water protection
projects, protection of atmosphere air,
optimizing of waste management.

In order to reduce the negative impact
on the environment, companies im-
prove technologies on a permanent
basis, modernize equipment, and
study international experience.

Such resources as water, electrical en-
ergy and thermal energy are used in
the process of production of beer. As a
result of the production process waste
water is produced, CO,, as well as solid
waste. Product transportation also re-
quires energy costs, and solid waste —
transportation packaging, kegs, glass
and plastic bottles, aluminum cans
are produced as a result of beer con-
sumption.

Brewing companies invest in ecologi-
cal programs. They also carry through
projects of cleaning of city territories
of waste and urban redevelopment.
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«CAH NubeB»

B 2009 roay koMItaHWA IIPOAOCJIKUIIA Peanu3alyio
IIPOEKTOB I10 CTPOUTEILCTBY COBPEMEHHBIX OUMCT-
HBIX coopyxeHuut B KiwnHy, Omcke, AHrapcke
U Ilepmu. B HacTosdllee BpeMA B CTPOUTEILCTBO
BJIOXKEHO ImopAzka S50 MUJIJIMOHOB [JOJLIapOB.
OuuctHble coopyxeHua B Kiuny, Omcke u AH-
rapcke OyZyT BBeZIeHbI B SKCILIyaTaI[UIO K KOHILY
2010 rozga, 4TO CyIIECTBEHHO IOBJIUAET Ha Kaue-
CTBO CTOKOB IIpeIIPUATUU.

«IDEC»

B 2009 r. mpoun3BeieHbI pabOTHI 110 OPraHU3alUU
KOHTPOJIA KayeCcTBa aTMOCPEpHOro BO3AyXa B XKU-
JION 30He, TIpUJierarollel K rpaHulle CAaHUTAPHO-
samuTHOM 30HBI OAO «I10 KB-Cosoz0BIIBO»
Y KOHTPOJIA BBIOPOCOB 3arpsA3HSIOIINX BEIECTB
B aTMocdepHBIN BO3/IyX Ha UCTOYHUKAX BHIOPOCOB
OAO «I1O KB-CoJ1010BIIIBO>.

“SUN InBev”

In 2009 the company continued imple-
mentation of projects of construction
of advanced sewage disposal plants
in Klin, Omsk, Angarsk and Perm. By
now about 50 million of dollars has
been invested in construction. Sewage
purification works in Klin, Omsk and
Angarsk will be put into operation by
end of 2010, what will make a consid-
erable impact on quality of sewage wa-
ters of breweries.

“EFES”

In 2009 works were carried out on ar-
rangement of control of quality of atmo-
sphericairin the residential area adjacent
to the border of the sanitary protection
area of OJSC “PO KV-Solodovpivo” (Pro-
duction Association KV (Krasny Vostok)
Solodovpivo) and control over pollutant
emissions to the atmospheric air at the
sources of emissions of OJSC “PO KV-
Solodovpivo”.

B 2009 200y nueosapeHHble KOMNAHUU PeAlU306bl8AIU IKOJL0-
2uueckue NpoeKkmol N0 Mpem HANPAsaeHUAM: 6000-0XpPAHHbBLE

npoexkmsl, OXpaHa ammocgepHoz0 8030yxa, oOnNMUMU3AUU

obopauwieHus c omxooamu.

In 2009 brewing companies implemented ecological

projects in the three following areas: water protection
projects, protection of atmosphere air, optimizing of

waste management.

MocxkoBckuii 3aBoz EFES ctan mobeguTeseM KOH-
kypca MI'VII «MocBozokaHan» cpeAy OpraHu-
3allMi, aKTUBHO 3aHUMAIOIIUXCA cOepekeHneM
BO/ZIHBIX pecypcoB. B 2009 roay 6;arozaps mpoBe-
JIEHHOW MOZIepHU3aIliH OYMCTHBIX COOPYKEeHUMH,
3aBOZl B 3 pa3a COKpaTUJ cOpOC 3arpsa3HSIONIUX
BEIEeCTB B FTOPO/CKYIO KaHa/IM3alluIo.

Moscow brewery EFES became the win-
ner of the contest of MGUP (Moscow
State Unitary Enterprise) “Mosvodokan-
al” among organizations which carry out
active work in the area of preservation of
water resources. In 2009 thanks to mod-
ernization of sewage disposal plants the
production facility by 3 times reduced
pollutant discharge to the municipal
sewage lines.
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«ToMcKoOe ITUBO»

Ha mnpeampusTtuu paboTaeT CTaHLUUA pereHe-
pauuu yIaeKucaoTH, obpasytolelica B Ipoliecce
6poxeHus u AobpakuBaHuA nmuBa. B 2009 rozay
3a cué€T paboThl CTAHIMU OBLIO YJIOBJIEHO, OYH-
IIEHO U KCIOJb30BAHO Ha IPOU3BOZACTBEHHBIE
HYX bl 2677,38 TOHH yIJI€KUCJIOTHI.

Ha nmpeanpustuu 6bl1a TpoBeZieHa MOZepHU3AIUSA
KOTEJILHOTO L1eXa U 3allyleHbl B DKCIUIyaTalyio
/iBA HOBBIX KOTJa, 3aMe€HEeHa JAbIMOOTBOZALLAA
Tpy6a ¢ h=25 m Ha agBe h=30 M. OHU UMerT 60-
Jiee BBICOKUM K03 PUILINEHT M0JIe3HOT0 JAelCTBHUA,
OTBEYAIOT BCEM TeXHUYECKUM XapaKTepPUCTUKaM
TpeboBaHul Oe3omnacHoi A OC 3KCIIyaTaluy,
SHEPrO3KOHOMUYHEL. 3aMeHa [103BOJIAeT CHU3UTD
noTpebyieHre MPUPOAHOTO ra3a ot 5% 710 15%.

Bce 5TO yMeHbIIIaeT pacxo MPUPOAHBIX PECYPCOB,
CHUKaeT BhIOPOC 3aTrpA3HSAIONINX BEIECTB OT CXKU-
raHus TOILIMBa (AMOKCHZA a30Ta) B armocdepy,
yJIydlllaeT 3KOJOTHYEeCcKyI0 CUTyaIlhlo He TOJbKO
parioHa, HO U TOpoZa.

“Tomskoye Pivo”

The station of carbon dioxide regeneration
operates at the brewery. Carbon dioxide is
produced in the process of fermentation
and secondary fermentation of beer. By
virtue of operation of the station, 2677,38
tons of carbon dioxide was collected, puri-
fied and used toward production in 2009.

The boiler department was renovated at
the brewery. Two new boilers were put
into operation. The smoke removal pipe
was replaced. Its height was h=25 m Now
there are two new pipes, h=30 m each.
Their degree of efficiency is higher. The
new pipes are in line with all technical
characteristics of requirements of opera-
tion safe for the facility. They are energy
efficient. Replacement allows reducing
of consumption of natural gas from 5% to
15%.

All this decreases consumption of natural
resources, reduces pollutant discharge of
fuel combustion (nitrogen dioxide) to the
atmosphere improves ecological situation
of the district, as well as the city.

CepTI/I(l)I/IKaI.II/IH IIporpaMmM 3KOJIOI'H9€CKOTro MEHEIXKMEHTA

Ecological Management Programs Certification

Bce xomnanuu Coro3a MpoxXofAT cepTudUKaLUIO
U pecepTudUKAIINIO HA COOTBETCTBUE CTAHAAPTY
ISO 14001. Ha MHOTMX IpOU3BOACTBAX AEUCTBYIOT
BHYTPEHHUE IIpaBUJIa, IO3BOJAIOIINE OTCIEXKU-
BaThb SKOJIOTMYECKYIO CUTYaIUIO.

«[IMHO»

B kommanuu paspaboraH [IpoeKT HOpPMaTHBOB
06pa3oBaHUs OTXOZOB U JUMUTOB Ha UX pa3Melie-
HUe, NIPOBOJUTCA WHBEHTapUsalusd UCTOYHUKOB
BBIOPOCOB 3arpsA3HAIOIIMX BelllecTB B aTMochepy
u [Ipoekt HOpMmaTuBOB [1/IB (IpeAebHO AOMYCTU-
MbIX BbIOpOCOB). Tak:ke gedcTByeT mpoekT I1/IC
(IpeZieIbHO ZIOMYCTUMBIN COPOC) 3arpsA3HSIONINX
BEIIEeCTB B COCTaBe IIOBEPXHOCTHOI'O CTOKa B BO-
AHBIA 00BeKT. KomMmaHusa mosyyuia JULEH3UI0
Ha pa3MelleHUe U TPAHCIIOPTUPOBKY OTXO/OB.

All companies of the Union undergo cer-
tification and recertification for compli-
ance with the standard ISO 14001. At
many production sites internal rules are
in effect. These rules make it possible to
control the ecological situation.

“PINO”

A draft of norms of waste generation and
limits of their emplacement was worked
out by the company. Atmosphere pol-
lutant source inventory is carried out. A
draft of norms of maximum admissible
emissions is being considered. In addi-
tion, the draft of norms of maximum ad-
missible emissions, as part of the surface
discharge to the water body, is in effect.
The company has received a license for
disposal and transportation of waste.
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OHeprospPeKTUBHOCTD U pecypcocOepekeHne

Energy performance and Cost-Effective Use of Resources

B 2009 rogy xoMIIaHUU-YYaCTHUKU OTYETa IIPO-
JIOJDKaJIN pas3BUBATh TEXHOJIOTWMM, HalpaBJIeH-
Hble Ha CHUKeHMe oTpebieHrs BOJBI , BHEPSAIN
CHCTEMBI «3aMKHYTOT'0 IJUKJIa» BOJOIOTPebIeHN s,
peayin30BbIBAIN MPOEKTHI IO MOBBIIMIEHUIO SHEP-
ros3pbeKTUBHOCTU U SHEpProcbepeKeHUIO.

BHespeHue pecypcocbeperaromux TEXHOJIOTHH,
MIOCTOSAHHAasA paboTa C I[epcoHAJoOM B 3TOM
HaTpaBJIEHUH TI03BOJISIET HE TOJbKO HaKaIlJIMBaTh
OTIBIT Y 3HAHUSA, HO U TOJIy4aTh SKOHOMUYECKUHN

addexT.

«CAH Nubes»

B pamkax peanusainuu LeJOro pszga MepoIpus-
THUM, KOMIIAHUW yZAaJOCh CHU3UTH MOTpebeHre
BOZBI C 4,37 T€KTOJUTPOB Ha 1 Te€KTOJUTP IIPO-
aykra B 2008 roay zo 4,19 reKTOJIUTPOB BOZBI
Ha 1 rektoautp npoaykra B 2009 roay. Ilomoxu-
TeJbHbIE PEe3yJbTaThl ObLIN JOCTUTHYTHI TaKXKe
B CHM)KEHUU DHEPTroNoTpeOseHU U YAYUIIeHUN
6anmanca CO,. B 2009 koMnaHua CHU3MJIA IOTpe-
6JieHUMe 3JIEKTPOIHEPIUY, HAITpaBJIeHHON Ha OTO-
IieHue, Ha 5%, 4YTO ABJAETCA JYUYIIUM Pe3yJib-
TaTOM IO Bcerl kommnaHuu AB InBev. YuuTteiBas
POCCHICKME KJIUMaTh4YeCKue YCJIOBUSA, ITO OT-
JINYHBIN pe3y/bTar.

«baaTuka»

B 2009 r. B XabapoBcke OB OTKPHIT CIIOPTHUBHO-
03/IOPOBUTEBHBIN KOMILIEKC JJIsI COTPYAHUKOB,
KOTOpPBIM OyZleT OoTaIlJIuBaThCA 3a CUET CHUCTEMBI
COJTHEYHBIX OaTapel, ONMTUMU3UPYIONEN SHEPTro-
noTpebieHre. Vcmoab30BaHNE COTHEYHON SHEP-
T'YU TIO3BOJIUT CHU3UTD BIUSHUE HA OKPY KOV IO

cpeny.

In 2009 the report participant compa-
nies continued development of tech-
nologies aimed at reduction of con-
sumption of water, implemented
systems of the “closed cycle” of water
consumption, implemented projects
on increase of energy performance
and cost-effective use of resources”.

Implementation of resource-conscious
production technologies, consistent
work with personnel in this area per-
mits accumulate experience and
knowledge, but also receive economic
effect.

“SUN InBev”
Within the framework of implementa-
tion of a variety of measures, the compa-
ny succeeded in reducing consumption
of water from 4.37 hectoliters per 1 hec-
toliter of product in 2008 to 4.19 hectoli-
ters of water per 1 hectoliter of product
in 2009. Positive results were achieved
also in reduction of energy consumption
and improvement of the balance of CO,.
In 2009 the company reduced consump-
tion of electrical energy used for heating
by 5%. It is the best result of the whole
AB InBev. Taking into consideration
Russian climatological conditions, it is
an excellent result.

“Baltika”

A sports and fitness complex for em-
ployees was opened in Khabarovsk in
2009. The complex will be heated at
the expense of the system of solar bat-
teries. The system optimizes energy
consumption. Use of solar energy will
make it possible to reduce impact on
the environment.
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«bapHay/IbCKUM MTUBOBapEeHHBIN 3aBOJ»

Ha npeanpusaTtuu Oblia M3MeHeHa cxeMa ropsde-
ro BOZOCHAOXeHUA: B3aMeH JJIeKTPUUYeCKHUX BO-
JIOHarpeBaTesiell YCTAaHOBUJIU TEIJIOOOMEHHUKH,
VICIIOJIb3YIOT KOHZEHCAT [AJA MOANUTKU TEeIlIo-
ceTu. XOJOAWIBbHO-KOMIIPECCOPHBIM IleX Iepe-
IIeJ1 Ha 3aMKHYTYIO CXeMY CHUCTEMBI BOZI00O0pOTa
JUIl OXJIQXK/eHHUA KOMIIPECCOPOB, HayaT IIpoIecc
MmogepHusanuu AVNC KYS (ABTomMaTu3MpOBaH-
Had UHPOPMALMOHHO-U3MepUTe/JbHAsA CUCTe-
Ma KOMEpYeCKOTO y4eTa 3JIeKTPOSHEPIMH) U BHI-
X0/, IPeANPUATUA AJA IIOKYIIKU 3JIEKTPO3HEP-
ruv Ha OPOM (OnTOBBIM PHIHOK 3JIEKTPOIHEPTUU
Y MOIITHOCTH).

«dpec»

B 2009 roay B koTenbHOU OAO «I10 «KB — ConozaoB-
ITUBO» OBLJT IPOU3BE/IEH TTEPBBIM dTAIl PEKOHCTPYK-
I[UU: TPU YCTAPEBIINX APOBLIX KOT/IA ObLIU 3aMe-
HeHBI Ha /IBa COBPEMEHHBIX BBICOKOI()DEKTUBHBIX
koTia «Condor Boiler HD-01-22, ycTaHOBJIEHO
HOBOE BOJIOTIOAATOTOBUTENbHOE 00OpyAOBaHUE,
JIBIMOBBIE TPYOBI.

CoBpeMeHHOe 000pyZOBaHUE ITO3BOJISET PAIHO-
HaJIbHee pacxo/0BaTh ras, CHMXKAET IOTpebIeH e
3JIEKTPOSHEPTUH, obecrieunBaeT 6osiee BBHICOKHI
ypOBeHb 6e30I1acHOCTH B paboTe 000pyZOBaHUS.

[lepexo/ Ha UCTIOIb30BaHME AN3ETHLHOTO TOILIMBA
B KayecTBe pe3epBHOI'0 BMECTO MasyTa, [T03BOJIfA-
€T 9KOHOMUTH T1ap, TaK Kak He TpebyeT mogorpesa
B 3MHee BpeMs.

JlaHHBIE MEpOIPUATUA IIPUBEIU K CYyLIECTBEH-
HOMY pecypcocOepeKeHUI0: TIPU POCTe BBITYCKa
IIPOAYKLMY NUBa U cosoza B 2009 rogy no oTHO-
meHuro kK 2008 rogy, pacxoz rasa npejrnpuaTueM
110 CPABHEHUIO C ITPOILJIBIM I'0ZIOM COCTaBUJ MEHB-
mre Ha 1 188 435 m3, yto gaso 3 089 931 py6rei
SKOHOMMUH.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

The system of hot water supply was
changed at the brewery. In place of
electric water heaters thermal ex-
changers were installed. Condensate
is used for thermal network feeding.
The cooling and compressor depart-
ment switched to the closed network
of system of water rotation for cooling
of compressors. The process of mod-
ernization of automated measuring
and information system for electric
power fiscal accounting has been
started. It was decided that the brew-
ery would purchase electrical energy
from the wholesale market of electric-
ity and power.

“Efes”

In 2009 the first stage of restructur-
ing was completed in the boiler house
of OJSC “PO “KV-Solodovpivo”. Three
out-of-date steam boilers were re-
placed with two modern high perfor-
mance boilers “Condor Boiler HD-01-
22”. New water treatment equipment
and smoke pipes were installed.

Upswing equipment makes it possible
to consume gas in a more efficient way,
reduces consumption of electrical en-
ergy, and ensures a higher level of safe-
ty in work of equipment.

A switch to use of diesel fuel as a reserve
fuel instead of black oil fuel makes it
possible to save steam as it does not re-
quire heating in winter time.

These activities led to efficient use and
saving of a considerable amount of re-
sources: the amount of production of
beer and malt in 2009 grew year-on-
year, spending of gas by the enterprise
in comparison with the preceding
year was less by 1,188,435 cubic mem-
bers which gave an additional RUR
3,089,931 of saving.
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B pamkax peanusaniuyd pecryOJIMKaHCKOW IIpo-
rpaMMbl «JHepropecypcoaddekTuBHOCTH B Pe-
ciybiuke Tataperas» OAO «I[10 KB-CoozoBImBo»
peaynn30BasIo psAJ IPOEKTOB:

-paspaboTraHa ¥ 3alylleHa B JKCILIyaTalluio
aBTOMaTHyecKas cUCTeMa TEXHUYECKOI'o yueTa
3JIEKTPOIHEPTUHU, TIO3BOJIAIONIASA ONTHUMaJbHO
IJIAHUPOBATh €€ oTpebIeHue.

-pa3paboTaHa u BHeJpseTCS IporpaMma
M0 KOMIIEHCAI[UU TMOTpebyieHus1 peaKTUBHOU
MOIITHOCTH, YTO II03BOJIIET COKPATUTh IOTe-
P 3JIEKTPOSHEPIUU U CYIIEeCTBEHHO CHU3UTH
Harpy3Ky Ha dJIeKTpUYeCKUe CeTH.

Ha npeanpuATUU pean3oBaH KOMILIEKC MepO-
NPUATHUHN, HANpaBJIEeHHBIX HAa CHWKEeHUWE IOTpe-
6JIeHU S DJIEKTPOIHEPTUU:

- 3aMeHa CBeTHUJIbHUKOB U JIaMII HaKa/IMBaHUs
Ha dHeprocOeperarolye B lieXe IMPOM3BO/CTBA
IIMBAa U IleXe pOo3JiMBa MO3BOJINIa CHU3UTD pac-
X0/l JIEKTPOIHEPTUM HAa CHUCTEMY OCBEIleHU
Ha 34%.

- YyCTAaHOBKa ONTUYECKUX [AAaTYUKOB B CETh
HapY>KHOT'O OCBeleHU s IprBeja K CHUXKEHUIO
MOTpebsIeHNUsA 2JIEKTPOIHEPTUM HaPYKHBIM
ocBellleHUeM Ha 14%.

- BHeZIpeHO 3HeprosdPeKTUBHOE 000pYyAOBa-
HMeE: YCTAaHOBKA HOBOI'O BO3JYIITHOI'O KOMIIPEC-
copa ZR90 momHocThi0o 90kBT BMecTO ycTa-
pesiero momiHocThio P — 160 kBTt XKII-2 gaio
sKOHOMMIO 3neKkTposHepruu 280 000 kBrtu.
3arof.

- MOZIepHU3AalluA YCTPONCTB KOMIIEHCAIlUU pe-
aKTUBHOM MOIITHOCTU C YCTAaHOBKON QUIBTPOB
BBICIINX TapMOHUK 0OOecleuuso CHUXEHUe
pacxozia 3JIeKTpO3Hepruu Ha S5-7%.

Within the framework of implementa-
tion of the republic program of “Energy
resources efficiency in the Republic of
Tatarstan”, OJSC “PO KV-Solodovpivo”
implemented several projects:

-an automatic system of technical re-
cord-keeping was worked out and put
into operation. This system allows
planning its consumption in an opti-
mal manner.

-a program of compensation of con-
sumption of reactive power has been
worked out. This program is being im-
plemented now. Thanks to implemen-
tation, losses of electrical energy will
be reduced. The load on electrical net-
work will be considerably reduced.

Activities have been implemented at the
brewery. These activities were aimed at
reduction of consumption of electrical
energy:

- replacement of light fittings and fila-
ment lamps with energy saving lamps
(bulbs) in beer production department
and the bottling department allowed
reducing consumption of electrical en-
ergy by the system of lighting by 34%.

- Installation of optical sensors in the
network of outdoor lighting led to re-
duction of consumption of electrical
energy by 14% thanks to use of out-
door lighting.

- Energy efficient equipment is used:
installation of the new ZR90 air com-
pressor with the capacity of 90 kW
in place of the out-of-date compres-
sor with the capacity “P — 160 kW KH-
KTS-2 (XKII-2) provided with an op-
portunity of saving of 280 000 kW/
hour of electrical energy per year.

- modernization of power factor correc-

tion units with installment of filters of
higher-order harmonic provided for a
reduction of consumption of electrical
energy by 5-7%.
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MockoBckuii 3aBoz EFES cTan nmobeguteneM KOH-
kypca MIVII «MocBogokaHan» cpeayd OpraHu-
3allMii, aKTHUBHO 3aHUMAIOIIUXCSI cOepexeHuU-
€M BOJHBIX PECYpPCOB U IIOJYYUJ CBUJAETEIbCTBO
nmobeauTens KoHkypca Ha Jydllero KJIWEHTA
MI'VII «MocBogoKkaHa/l» B HOMHHAIUU «CaMbIi
palMOHaJIbHBIN BOAOIIOJIb30BATENIb>.

«O6beanHeHHbIe [ITNBOBapHU XeiHEKeH»

B kxoMnaHum 3amyileH IpoekT “Simple Saving”
(mpocTas 5KOHOMUS), HAIlpaBJIeHHBIM Ha coOJIto-
JleHue 37ieMeHTapHbIX ITPaBUJI IPOCTOM SKOHOMUU
SHEpPropecypPCoB.

B 2009 rozy Bo Bcex ¢unmansax KOMIaHUU IIPOBO-
JUJIUCh MEpPOIIPUATUA, HalIpaBJIeHHbIE Ha BHeApe-
HUe pecypcocbeperamuux TeXHOJIOTUN U 9KOHO-
MUIO SHEPTUHU.

The Moscow brewery EFES became
the winner of the contest of MGUP
(Moscow State Unitary Enterprise)
“Mosvodokanal” (Moscow water and
wastewater treatment plant) among
organizations which carry out active
work in the area of saving of water re-
sources and received a certificate of
the winner of the Contest as the best
client of MGUP (Moscow State Uni-
tary Enterprise) “Mosvodokanal” in
the nomination “The Most Efficient
Water Consumer”.

“Obyedinenniye Pivovarni Heinek-
en” (Heineken Breweries)

The “Simple Saving” project was
launched in the company. The project
is aimed at compliance with elemen-
tary rules of simple saving of energy
resources.

CBUAETEJIbCTBO

0 NPUCBOEHMY 3BaHNA NOGeAnTens KoHkypca
Ha NyHLLEro KneHTa MrYM «<MocsoaokaHan»

B HOMUHALMN
«Cambivi pauuonanbnuiﬁ Boaonons3osarenb»

3A0 <ITueosapHs Mocxkea-3¢pec>

€ U NONHOE BHINOTHENUE 02080pHbIX YCT08UL,
ypy 6000MOTBIEAHUR

3a uemxo
ce0eapeMennyto onaamy ycryz i KYAbm

C.B.XpameHkos

61



@unuan «[TusosapHs XeiinekeH baiikas»,
Hpxymck

OKOHOMMSI 3JIEKTPOIHEPTUY JOCTUTAETCS 3a CUET
mepexo/ia Ha OHOTAHKOBBIM MPOIIECC C OCTAHOB-
KO JIarepHBIX 110/IBAJIOB, yay4lneHue 3GPeKTUB-
HOCTHY PabOThI IMHUU PO3TUBA.

dunuan «Komnarnus I[MUT», KanuHuHepad

3a cuer oOTkpeITUA KomaHAbl TPM (Total
Productive Management) Obly1a IOCTUTHYTA CYIIIe-
CTBEHHasA 5KOHOMUS 3JIEKTPO3HEPTUU (ONTHUMU-
3al[id OCBellleHM) B lleXe PO3JrMBa U SKOHOMMU S
BO/IBI (ONITUMM3AlIMS pereHepaniy GUIbTPOB).

dunuan «Cubupckas IusosapHs XeliHekeH»,
Hoesocubupck

OKOHOMMS 3JIEKTPOIHEPTUU C IOMOIIBIO COKpa-
IIEeHUS yTeUeK BO3/IyXa 1 BO/bI 3a CYET YCTAHOBKU
MIPOCTHIX TOHKUX KPaHOB (ITMCTOJIETOB) HA MBIThE
MOJIOB. DKOHOMHUSA TeIlla 32 CYeT M30JAIUU
MapoBBIX TPYO Ha PO3JiMBe U TPyD ropsueit BoAb!
B BApOYHOM IIeXe.

dunuan «[lampa», Ekamepunbypz

ODKOHOMUS BOZIBI O1aroiapsi UCKJII0YEHUTO ITOTEPh
ropsiueil BoAbl BO BpeMsI OKOHYaHUs BapOYHOI'O
IIPOM3BO/CTBA 1 DKOHOMMSA TeIUla 3a CUYET HM3Me-
HEHHA CXeMbI pacipezie/ieHus mapa Ha JUHUH Ke-
T'OB.

dunuan «[TusosapHs XetiHeKeH»,
Caxkm-ITemep6ype

OKOHOMUSA 3JIEKTPO3HEPruu IIyTEM BOBJICUEHUA
IepcoHasia B IPOIiecC 3KOHOMUM OJ1arozapsi exe-
HeZleTbHBIM COBMECTHBIM 006xoaM ITPOU3BO/JI-
CTBa.

dunuan «[luxau», Cmepaumamax
(bawkopmocmat)

B ¢umasie BBeZileHa ITpaKTHUKA IIOMCKA YTEYEK C CO-
cTaBJIeHUEM aKTa 00Xoza, YTO II03BOJINJIO SKOHO-
MUTb JIEKTPOIHEPTHIO.

In 2009 in all affiliates of the company
activities were held aimed at implemen-
tation of resources saving technologies
and energy saving.

Affiliate “Pivovarnya Heineken Baikal”,
Irkutsk

Saving of electrical energy due to swit-
ching to one-tank process with stopping
of lager basements, and improvement of
efficiency of work of bottling lines.

Affiliate “Company PIT”, Kaliningrad
Saving of electrical energy due to open-
ing of the TPM (Total Productive Man-
agement) team of optimization of light-
ing in the bottling department and
saving of water at the expense of open-
ing of the TPM team of water treatment
(optimization of regeneration of filters).

Affiliate “Sibirskaya Pivovarnya Heinek-
en”, Novosibirsk

Saving of electrical energy with the help
of reduction of air and water leaks at the
expense of installation of simple thin
taps (water spray guns) for floor wash-
ing. Heat saving due to insulation of
steam pipes in the bottling department
and hot water pipes in the brewhouse.

“Patra” Affiliate, Yekaterinburg

Saving of water thanks to exclusion of
losses of hot water during the finaliza-
tion of brewing and saving of heat due
to the change of the scheme of distribu-
tion of steam at the line of kegs.

“Pivovarnya Heineken” Affiliate,
Saint-Petersburg

Saving of electrical energy by way of in-
volvement of personnel in the process of
saving thanks to weekly joint watch of
production.

Affiliate “Shikhan”, Sterlitamak
(Bashkortostan)

Leaks are under control in the affiliate.
A special procedure of control has been
introduced. It allowed saving electrical
energy.
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dunuan «Bonzar», Huncnuii Hoszopod

OKOHOMHUS 3JIEKTPOSHEPTUM 3a CUET YCTAHOBKU
SHeprocoeperaronux Jamil (raJoreHOBbIX, HATPU-
€BBIX) Ha IIPOM3BO/ICTBE U /JIJIsI HAPY>KHOMU ITO/ICBET-
K.

dunuan «<AMYP-TIMBO», Xabaposck

OKOHOMUSI TeIIa 3a CYeT PEMOHTa ITapOIIPOBO-
Zla C YaCTUYHOW 3aMeHOUW TpyO W M30JIALNH, yTe-
IJIEHUS TIOMEIeHWH, OKOHHBIX IIPOEMOB, BOPOT
Y DJIEKTPO-SHEPTUU 3a CYET YCTPAaHEHMsS YTedeK
CKaToro BO3ayXa.

OTX04BI IPOU3BOACTBA
Production Waste

[Tpy TPOM3BOACTBE MUBHOM MPOAYKIINY OOJIBITYIO
JIOJIFO OTXO/IOB 3aHUMAET MUBHAas [pobrHa. Komma-
HUU, B OCHOBHOM TlepeJlaloT ee CeJbX03MpeAIprsi-
TUAM, KOTOPbIE MCIIONb3YIOT €€ B KauecTBe KopMa
CKOTY, a TaKKe Ha U3rOTOBJIEHHE yI0OpEeHU.

OCHOBHBIMH HENUINEBHIMU TBEPABIMU OTXO/a-
MU ITPOM3BO/ICTBA MUBA SABJSAIOTCA YIIAKOBKA JJIA
TPAHCIIOPTUPOBKH, KerH, IaJUIeThl, CTEKJISHHBIE
Y IIJIACTUKOBBIE OYTBHIIKH, aJIIOMUHUBBIE OaHKU
1 aJlfOMUHYEeBas IIeHKa. TBepzble OTXOAbI ITPOKU3-
BO/ICTBA CKJIQZIUPYIOTCS, OTIIPABJISIOTCS Ha CIIEIU-
aJIM3UPOBAHHBIE TPEANIPUATHUS [0 YTUIU3AILNH,
CTEKJIO TepeIlyiaB/seTCsd Ha CTeKJIOIIaBUJIbHBIX
3aBo/Iax.

«Maxa4yKaJMHCKUV MINBOBAapEeHHbBIN 3aBO/,
«[lopT- IleTpoBCK»

OCHOBHBIE OTXOZ bl TUBOBAPEHHOT'O TPOU3BOACTBA —
6ap/ 11 6eTKOBBIN OTCTOM IIepeiaeTcs CeNbX03Ipe/i-
NPUATUAM I[PUTOPOAHBIX TOCEIKOB B KadyecTBe
T'OTOBBIX KOPMOB /IS CKOTa aGCOTFOTHO GeCIIIaTHO.

«TomMcKoe MuBO»
OTX0Zbl OT MOJATOTOBUTEIBHBIX IPOIIECCOB IIPH-
TOTOBJIEHUS THWBA: TOAPabOTKU COJOJA, BapKHU

“Volga” Affiliate, Nizhny Novgorod
Saving of electrical energy in produc-
tion at the expense of energy saving
lamps (halogen, sodium) and for out-
door lighting.

“AMUR-PIVO” Affiliate, Khabarovsk
Saving of heat at the expense of re-
pairs of steam conduit with partial
replacement of pipes and insulation,
heating of premises, window aper-
tures, gates and electrical energy at
the expense of elimination of leaks of
compressed air.

Beer mash makes a large part of waste
in the process of production of beer
produce. Companies mainly hand it
over to agricultural enterprises which
use it as feedstuff for cattle and also
for manufacturing of fertilizers.

The main beer production waste
which is non-edible is as follows:
transportation package, kegs, pal-
lets, glass and plastic bottles, alumi-
num cans and aluminum foil. Hard
production waste is stored and sent to
specialized disposal plants. Glass is
remelted at glass furnace facilities.

“Makhachkalinsky Pivovarenny Za-
vod “Port-Petrovsk” (Makhachkala
Brewery “Port-Petrovsk)

The main type of waste of brewing
production is spent beer and albumin-
ous resides is given to agricultural en-
terprises of small towns and villages as
ready feedstuff for cattle absolutely for
free.

“Tomskoye Pivo” (Tomsk Beer)

Beer production preparatory process-
es (malt underworking, beer wort brew-
ing) waste is collected and given to spe-
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IIUBHOTO cycjia cobuparoTcs U IepefaroTcs AJis
OTKOPMaKpPYITHOT'O POraToro CKOTa, ITUIIbI, CBUHEU
Y B KaUeCTBe OPraHN4YeCKOTro yZI00peHU IOYBHI.

YmnakoBouHble MaTepuasjbl, a UMEHHO KapTOH,
rodpoKapToH, MOJMITUIEeHOBass ILIéHKa, [IDT-
OyTBUIKA, ANIMKOTApa pa3ZeibHO cOoOMparoTcH,
CKJIaZJUPYIOTCAHA IPOMILIOIIAJKAX IPEATIPUATHUA
Y MepefalTcad B CHelUalnu3vpOBaHHbIE OpPTraHU-
3alluy Ha BTOPUYHYIO iepepaboTky. B 2009 roxay
OBLIO cZ@aHO 62 TOHHBI OTXOJIOB YIAaKOBOYHOTO
KapTOHAa, yIIaKOBOYHOM IVIEHKY — 9,3 TOHHHI.

«banTuka»

PeanusyeT mpoekT «O6opoTHas OyTHLIKa», Ha-
IIpaBJIeHHBIA Ha yBeJWYEHUE [OJU BO3BPATHOU
Tapel. [IOBTOPHOE WCIIOIb30BaHNE CTEKJITHHBIX
OyYTHIJIOK HE TOJBKO CHM)KAeT IPOM3BOJACTBEH-
Hble W3JEPKKU, HO W YIy4IlaeT 3KOJOTMYECKYIO
CUTYyaIlvIo, CHWIKas Harpy3Ky Ha TOPOJACKHUE TIO-
JIUTOHBI OTXOJIOB W HETaTHMBHOE BO3/eMiCTBHE Ha
OKpY’KaIIllyl0 Cpelly OT MPOM3BOACTBA CTEKJISAH-
HBIX Oy TBIIOK. B paMKax 3TOTo IMPOeKTa B YeThIPEX

cialized enterprises for feeding of
bovine animals, birds, pigs and as an
organic fertilizer of soil.

Packaging materials, as cardboard,
corrugated cardboard, shrink wrap
(plastic), PET bottles, packing cases are
collected separately. They are
stored at production sites of the en-
terprise and are given to special-
ized organizations for second-
ary processing. 62 tons of packing
cardboard waste was sold in 20009.
As for shrink wrap, 9.3 tons were sold.

“Baltika”

The company implements the proj-
ect “Returnable Bottle” aimed at in-
crease of the share of returnable tare.
Secondary use of glass bottles reduc-
es production costs. It also improves
ecological situation decreasing the
load on city waste landfills and nega-
tive impact of production of glass bot-
tles on the environment. Within the
framework of this project, in four re-
gions (Saint-Petersburg, Krasnodar,

Bce kxomnanHuu Coro3a npoxoosam cepmudukauuro
u pecepmudukauuro Ha coomeemcmaeue cmaHoapmy

ISO 14001 — «Cucmemd 3K0/102u4ecKko20 MeHeoic-

MeHmMma»

pervonax (Cankrt-IleTepOypr, Tyna, KpacHozap,
XabapoBCK) peasnM30BaHbl 3JKOJOTUYECKUE IIPO-
I'PaMMBI IT0 CTUMYJIMPOBAHUIO HACEJIEHUS CAaBaTh
CTEKJIOTApy B IYHKTHI TpHeMa. B paMkax mporpam-
MBI IIPOBeIeHBl KOHKYPCHI arUTAI[OHBIX SKOJIOTH-
YeCKUX ILJIAKATOB, KPYIJIble CTOJIBI HA TEMY «YTH-
Ju3anus ObITOBBIX OTXOZOB. [IpobGyeMbl U MYyTH
pelIeHusT».

All companies of the Union undergo certification and recertifi-
cation for compliance with the standard ISO 1400 —
System of ecological management.

and Khabarovsk) ecological programs
have been implemented on stimula-
tion of the population to sell glass tare
in glass bottles buy-back centers. With-
in the framework of the program, con-
tests of agitation ecology posters were
held, as well as round tables in the fol-
lowing topic: “Disposal of household
waste. Problems and ways of solution”.
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_Pa3bun?
_Bribpocun?
...Tbl MOXelb N0AapUTHL
CTEKRAHHOR ByThinke
HOBYIO XM3Hb —

cpan ee
B NYHKT npuema!

«CAbMmuiiep»

Ha xay>XCKOM 3aBO/ie KOMIIaHWH BBE/IEHO B CTPOU
000pyZioBaHNE IO CYIIKE CBIPBIX OTXOZAOB, KOTO-
pbleé MCIIONB3YIOTCA B CEIbCKOM XO3AMCTBE B Ka-
JyecTBe OpPraHMYecKoro yzAobpeHHA. PeKOHCTPYK-

oA OYMCTHBIX COOpY)KeHI/Iﬁ IIOBBICHUJIA CTEIIEHD
O4YHMCTKH CTOYHBIX BOZ.

«bapHay/J1bCKHUI1 IMBOBapE€HHBIN 3aBO»

B 2009 rogy Ha npeanpuATAN NPUHAT «[IpoekT
HOPMaTUBOB 00pa30BaHUA OTXOZOB U JIUMHUTA UX
pasMellleHUA», CPOK JeMCTBUA IPOEKTa — IATh JIeT.

CAaBaiTe MycToie GyThIIKH B
NYHKTEI NpWeMa CTeKNoTaphbl,

“SABMiller”

At the Kaluga brewery of the company
equipment was put into operation for
drying of wet waste. This waste is used
in agriculture as organic fertilizers. Re-
structuring of purification facilities in-
creased the degree of disposal of sew-
age.

“Barnaulsky Pivovarenny Zavod”
(Barnaul Brewery)

The “Project of norms of generation of
waste and limit of their disposal” was ap-
proved at the brewery in 2009. The term
of effect of the Project is five years.
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POMICTBO PETUOHOB

Pa3BUTHE DKOJIOTUYECKON KYJIbTYPhI HaceJIeHU s, 6J1aroycr-

Development of ecological culture of the population. Regional

urban redevelopment

«basTuka»

[TpOSIB/ISIST DKOJIOTUYECKYIO OTBETCTBEHHOCTH IIe-
peZ obIIecTBOM, KOMIIaHUA «bajTuka» IMpPOBOJAUT
9KOJIOTHYecKUe aKIUu 1o cbopy Mycopa U Topoj-
cKue cyOOOTHUKY, B KOTOPBIX aKTUBHOE yJacTHe
MIPUHUMAIOT COTPYAHUKYU KOMITAaHUU.

B TecHOM B3auMOZEUCTBUU C a[MUHUCTPALUAMU
ropozioB B 2009 T. MpOBOAMINCH KOHKYPCHI IO OJ1a-
FOYCTPOMCTBY U 03€JIEHEHUIO TOPOJCKUX JBOPOB
«JIFOOM MBI TBOPHK».

Komnanusa «banTvka» ABAAETCA WHUIIMATOPOM
Y YYaCTHUKOM aKInMu «4ucTele mapku» B HoBocu-
bupcke, 11eJib KOTOPOM — TUKBUAALMNA CTUXUUHBIX
CBaJIOK B Iapkax ropoja IMocJje JIETHErO CEe30Ha
1 akuuu «bajnTuka 3a 4UCTOTY», B pe3yjbrare
KOTOPOM OT Mycopa ObLIN OuUllleHbl HabeperkHas
1 yacTb peku Muacc (HYensabuHckas 061acTh).

“Baltika”

Manifesting ecological responsibility
with regard to the society, “Baltika”
holds ecological actions. Within the
framework of these actions people col-
lect rubbish. “Baltika” also arrange vol-
untary city clean-ups in which employ-
ees of the company take active part.

In close cooperation with administra-
tive offices of cities, in 2009 contests
were held in the area of urban redevel-
opment and landscape gardening of
city yards “Lubimy Dvorik” (my favor-
ite yard).

“Baltika” is the initiator and the partic-
ipant of the action “Chistye Parki” in
Novosibirsk. The purpose of this action
is liquidation of emerging junkyards in
city parks after the summer season and
actions “Baltika Za Chistotu” (Baltika —
For Cleanness!) as a result of which
the embankment and part of the Miass
River were cleaned of rubbish.

YensabuHckasa 061acTh, peka Muacc. «9KopblbaKu» MOWMasIy MaclopT, CAIloT ¥ BEJIOCUTIEA!
Chelyabinsk Oblast, Miass River. “Ecofishermen” have caught a passport, a boot and a bicycle!
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B 2009 r. komMmnaHuA NpUHAIA aKTUBHOE yyacTue  In 2009 the company took an active
B PErMOHAJbHOM 3KOJOTUYECKOM MpoekTe «Jle-  Part in the regional ecological project
BATH 03€p» II0 PacdmcTKe AJeKceeBckux ogep  Dcvvat Ozer” (Nine Lakes). It cleaned
(«Bantuka-Camapa»), B IPOIpaMMe CIIACEHHUs Alekseevskiye Ozera (Lakes) (“Balti-

pa»), 13 p ka-Samara”). Within the framework
MasbIX peK (PeruoHabHbIN MPOEKT MO PACUUCT-  of the project, small rivers would be

Ke pycya peku [TagoBka B CamMmapcKoi 06J1acTH). saved (the regional project of cleaning
of the Padovka river waterway in Sa-
[IpoBesieH MeCAYHUK MO 6JaroyCTPOUCTBY ropo-  marskaya Oblast).

Aa KpaCHOHpCK, BAOJIb TEDPUTOPHUHU 3aBOJa «bai- A one-month action was held in Kras-

THUKA — HI/IKpa» BhICcakeHa aJiies u3 60-Tu BA30B. noyarsk' Peop]e would improve the
landscape of the city. An alley of sixty
«ToMcKOe muBO» elms appeared along the territory of

KoMmmaHusa mpoBesia aKIUIO MO0 OYMCTKe ONpUpOA-  the brewery “Baltika-Pikra”.

HBIX JIECOB OT MYyCOpa, MPeAOoCTaBUIa aBTOTPAH-  «Tqomskoye Pivo”

CIIOPT M IIepevnciinja J€HEXHBIE CPEACTBA Ha IIPO- The company held an action of clean-
BeJleHUe aKIUU 110 OYUCTKE MPUT'OPOAHBIX JIeCOB, ing of natural forests of rubbish. It pro-
opraHusoBaHHOM O6IecTBEHHON opraHusanueii  Vvided automobile transport and trans-

rpu AMuHMCTpanuK TOMCKO# 06/1acTH. ferreq an amount so that the action of
cleaning of natural forests was held.

The action was arranged by the Pub-
lic Organization under the Administra-
tion of Tomskaya Oblast.

ViBau Knsitn, renepanpabiil fupekTop OAO «ToMcKoe MUBO» (CIIpaBa) ¥ KOJUIEKTUB KOMIIAHUU CO3/,AI0T AJIIEIO TUIIEBUKOB.
BricaxxeHo 250 fepeBbeB.

Ivan Klein, General Director of “Tomskoepivo” (right) and company collective create Pishevikov Alley (the Alley of Workers of the
Alimentary Industry). 250 trees were planted.
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«CAH NUnbeB»

B 2009 rozy npozoykeHa peanusalnus IIPOEKTa
«Ham 3z1ech )KUTh!», B paMKax KOTOPOT'O OCYIIECT-
BJIAeTCA 6IaroycTpPOMCTBO T'OPOZOB, I7le pacroJa-
raloTCs IPOM3BO/ICTBEHHBIE TIJION[AAKY KOMITAaHUU.
BecHO# COTPYZJHUKU KOMIIAHUU MPUHUMAJIU y4a-
CTHE B TPAAUIMOHHBIX TOPOJACKUX CyOOOTHUKAX.
JleTOM U OCEHbIO peanu3yloTCA IIPOEKTHI, CBA-
3aHHbIE C O3eJleHeHUeM, Pa3BUTHEM TOPOJCKOU
MHOPaCTPYKTYPhl, MOAAEPKKONM OOBEKTOB COIIU-
aJIbHOTO Ha3HaYeHUs.

«O0BbeanHeHHbIe [ITUBOBapHM XeliHeKeH»
OKOJIOTUYEeCKHUI IpoeKT I[IMBoBapHU XelHeKeH
Baiikan - «Hucteie bepera baiikana» peann3oBaH
COBMECTHO € agMuHHcTpauumeir VpkyTckoir o06-
JlacTh U agMuHUcTpaumeit OJbXOHCKOTO palioHa
u Illapa-ToroTckoro MyHUIIMIIAJIbHOTO 006pa3o-
BaHMUA Ha TeppuTopum octpoBa OnbXxoH. [IpoekT
HallpaBJeH Ha pa3BUTHE OTBETCTBEHHOT'O OTHO-
IIeHUs K OKpy»Kalollel cpeze u GopMupoBaHUe
9KOJIOTUYECKOU KyJIbTYpPhl Cpeau KuTteaeu VIpKyT-
cka 1 VIpKyTCKO# 00IacTH.

B ocHOBe TpoeKTa JIeXXUT obecrieyeHre 3KOJIOTU-
9YecKOW CTabWIIbHOCTH, PAa3BUTHE CUCTEMBI obpa-
IEHUs C TBEPABIMU OBITOBBIMHM OTXOJaMU Ha TeP-
puTopuu o3epa balikaj, B 4aCTHOCTH, Ha OCTPOBE
OnbxoH. B paMmkax mIpoeKTa OCYIIeCTBIAETCS
He TOJIbKO OYMCTKa MpUOpeKHON 30HBI OCTPOBA
I'PYIIIION BOJIOHTEPOB, IMPOIIEANINX CIeluaTbHOe
obydyeHHe, HO U IPOCBEIeHNE OTABIXAIIINUX
Ha ocTpoBe OJIbXOH.

B mpoekTe Ha J0OPOBOJIBHOM OCHOBE IPUHSIN
yuactue 6osee 3 000 yesIoBEK.

3a 3 roga, 40 kM mobepexbsa baiikaia ObLIO OUUIIIE-
HO oT 6osee 8 000 m® Mycopa, moctpoeHo 30 KOH-
TeWHEPHBIX IJIOMa0K. Pa3paboTaHa KapTa OCTpO-
Ba c 0003HaUYEeHHEM PACIIOJIOKEHU I KOHTETHEPHBIX
TIJIOMIA/IOK, TPOBOAATCS IIPOCBETUTENIBCKUE Me-

“SUN InBev”

In 2009 implementation of the project
“It is us who will live here!” was contin-
ued. Within the framework of the proj-
ectlandscape improvement is arranged
in the cities in which production sites
of the company are located. In spring
employees of the company took part in
traditional voluntary city clean-ups. In
summer and in spring projects are im-
plemented related to landscape gar-
dening, development of city infrastruc-
ture and support of facilities intended
for social needs.

“Obyedinenniye Pivovarni Heineken”
(Heineken Breweries)

The ecological project Pivovarni
Heineken Baikal — “Chistye Berega Bai-
kala” (Baikal’s Clean Coast) has been
implemented in cooperation with the
administration of Irkutskaya Oblast
and the Administration of Olkhonsky
District and Shara-Togotsky Municipal
Establishment on the territory of the
Olkhon Island. The project is aimed at
development of responsible relation to-
wards the environment and formation
of ecological culture among the citi-
zens of Irkutsk and Irkutskaya Oblast
(the Irkutsk Region).

The basis of the project is ensuring of
ecological stability and development
of the system of solid household waste
management on the territory of the
Lake Baikal, in particular, on the Olk-
hon Island. Within the framework of
the project, the coastal area of the is-
land is cleaned by a group of volunteers
who had been specially trained. Also,
people who have their vacation on the
Olkhon Island are educated.

More than 3,000 persons took part in
the project on a voluntary basis.

Over 3 years, 40 km of the coast of Bai-
kal was cleaned of more than 8,000
cubic meters of rubbish. 30 container
sites were constructed. A map of the is-
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POTIPUATHS C TYpPUCTaMU: pa3MellleHbl OaHHephI
c obpallleHreM K TypHCTaM He OCTaBJATh IOCTe
cebs1 MyCOp; SKOJIOTUYECKUH IIaTPy/Ib OOMEeHNBAeT
coOpaHHbIE TYPHUCTAaMHU U BOJIOHTEPAMM ITaKETHI
C MyCOPOM Ha ITPU3bI C CUMBOJIMKOH ITPOEKTA.

3acayru ¢unuana «[IuBoBapHsa XeliHekeH baii-
Kaj» B 00JIaCTM OXpaHBbl OKpY’KaIlel Ccpezbl
1 GOPMUPOBAHUA IKOJOTMUYECKON KYJIbTYyphl Ha-
ceJieHUs OTMeYeHbl NMPaBUTETbCTBOM VpKyTCKOM
o6JlacTy AUTLIIOMOM 3a OOJIBIION BKJIAZ B 3aLIUTY
OKpyKalolller cpeJibl peruoHa U o3epa baiikai.

¥ 00I1IeCTBEHHOCTHIO

land was worked out. Container sites
are marked on this map. Educative ac-
tivities are held for tourists. Thus, ban-
ners are placed. On these banners there
are messages for tourists so that they
do not leave rubbish after they have
spent some time on the territory. Ecolo-
gy patrol exchanges packs with rubbish
picked up by tourists and volunteers to
prizes with symbolics of the project.

The merits of the affiliate “Pivovarnya
Heineken Baikal” in the area of envi-
ronment protection and formation of
the ecological culture of the population
are marked by the government of Ir-
kutskaya Oblast for a great input in pro-
tection of environment of the region
and the Lake Baikal.

BBaHMOﬂeﬁCTBHe C93KOJIOTHUYE€CKUMMHA OpraHn3aniunaMmn

Interaction with Ecological Organizations

and the Community

[luBOBapeHHbIE KOMIIAHUU COBMECTHO C 3KOJIO-
T'MYeCKUMH OOINeCTBEHHBIMU OpraHU3aIlUusIMU
1 GOHJAMU MPUHUMAIOT yYacTHe B MeXyHapO/-
HBIX aKIUSIX U MEPONPHUSITHUAX, IeJb KOTOPBIX —
dbopMHupOBaHUE SKOJOTUYECKOU KYIBTYpHl U Oe-
pe’KHOT'0 OTHOIIIEHUA K OKPY’Kalolel cpee.

«ToMcKkoOe ITUBO»

Kommnanusi B TecHOM coTpyzAHudYecTBe ¢ OOie-
CTBEHHOU opraHusaiuei «LIeHTp 3KOJOrnvecKon
nHopMmaruu» npu OI'Y «O6akoMIIpupozaa» — y4a-
CTBOBaJsa B poBeZieHnU JHA 3amuThl JeTel u op-
raHysanuu npaspgHoBaHua BcemupHoro /IHaA 3a-
IV THI OKpY2Karolllei cpeabl — JIHA DKosora.

«CABMuiiep»

CoTpyZHUKY ypaJbCKOr'O IIPEACTaBUTENBCTBA KOM-
naHuu B EkaTepuHOypre v 60JbITHHCTBO COTPYAHU-
KOB TIAPTHEPCKUX AUCTPUOBIOTOPCKUX KOMITaHUM

Brewing companies, in cooperation
with ecological public organizations
and funds, take part in international
actions and events. The goal of these
is formation of ecological culture and
environmental friendliness.

“Tomskoye Pivo”

The company in the close cooperation
with the public organization “Cen-
ter of Ecological Information” under
the regional government department
“Oblkompriroda” (Regional Commit-
tee for Nature) participated in the ar-
rangement of the Day of Protection of
Children and arrangement of celebra-
tion of the World Day of Environment
Protection — Ecologist’s Day.

“SABMiller”
Employees of the Ural representa-
tive office of the company in Yekat-
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MIPUHSAIN JIMYHOE yYacTHe B S3KOJOTUYECKOU aKIIMU
- ybopke u obnaropakuBanuio Ilapka Ha Bo3HeceH-
CKOI ropke. AHaJIOTMYHAs aKIMs Ipoliia Ha 6epery
®uHckoro 3amrBa o CaHKT-IleTepOyprom.

«CAH Nubes»

Komnanuda mnpuHAMa ydacThue B IIpasgHOBAHUU
BceMupHOro AHA OKpYy’Karollel cpelbl (5 HIOHA).
B 5TOT IeHb COTPYAHUKU AHTapCKOro, Bomkckoro
u KiauHckuxX QuanasoB KOMIIAHUU HCITOJIb30Ba-
JIM B KQ4eCTBE TPAHCIIOPTHBLIX CPEACTB 3KOJIOTUY-
Hble Besiocuneasl. B Bomkckowm, [Tlepmu, CapaHcke,
KJIMHY COCTOSIIUCH JKOJOTMYecKUe CyOOOTHUKM.
Ha Bcex NnpoOM3BOACTBEHHBIX ILJIOLIAZKAX KOMIIA-
HUM Hayajach peajusalnyda IIPOeKTa II0 paszesb-
HOMY XPaHEHUIO OTXO/IOB.

B Owmcke nipu nnogaepxke «CAH ubes» BriepBuie
OBLI ITpOBeZieH 00J1acTHOM Mpa3gHUK /l[eHb BeJo-
cure/ia, IponaraHAu Py 3TOT 3KOJIOTMYHBIN
BU/J, TPAHCIIOPTA, a TaKXe COCTOANACh 3KOJIOTH-
yeckasd aknuA «CTpaHCTBYIOIIVMN CKBOPEYHUK».
[lenpto akiuu OBLIO TpPUBJIEYEeHUE BHUMAaHUSA
IIMPOKON OOIIeCTBEHHOCTH K MpobieMaM 3Ko-
JIOTUU B LIEJIOM, U PEKOHCTPYKILIUY JeH/polapKa-
MeMmopuasa uM. I1. C. KomuccapoBa B 4aCTHOCTHU.

«banTuka»

Bce poccuiickye 3aBOJIbI KOMIIaHUU OT [leTepOyp-
ra 1o XabapoBcKa OTKJIIOUAIH 3JIeKTPOIHEPT IO Ha
OZIVIH Yac, B 3HAK IIPHUCOEUHEHUA KOMIIAHUU U ee
COTPYZHUKOB K MUJUIMOHAM JIFOZIeH 110 BCeMy MUY,
KOTOpbIe IIPUHAIN y4acTue B aKIuKu BceMupHOro
donza aukoit mpupoasl (WWF) «Hac 3emitu».

«Hac 3emin» — 3TO T06ATBHBIA MpoeKT, ¢ 2007
rozla MPUBJIEKAIOIINI BHUMaHUe, KaK MpeATpus-
TUH, TaK ¥ Ipak/laH BCero Mupa K mpobieme 1io-
6aJIbHOTO MOTEIIEHUS M U3MEHEHU KTMMara.

Qunuan «<banmuxa-Tyna»

[lpuHANa ydyacThe B MeXAyHapoAHOU KOHpepeH-
MU «DKOJIOTMYECKHU YCTOMYMBOE pa3BUTHe. Paru-
OHaJIbHOE MCIOJIb30BaHUe TPUPOAHBIX PECYPCOB».

erinburg and the majority of employ-
ees of partners’ distributor companies
personally took part in the ecological
action — cleaning and landscape im-
provement of the Park on Voznesen-
skaya Gorka (Hill). A similar action
was held at the coast of the Gulf of Fin-
land, near Saint-Petersburg.

“SUN InBev”
The company took part in celebra-
tion of the World Day of Environment
(June 5). On this day employees of An-
garsky (Angarsk), Volzhsky (Volzhs-
ky) and Klinsky (Klin) affiliates of the
company used as transport vehicles
ecological bicycles. Ecology days — vol-
untary city clean-ups — were held in
Volzhsky, Perm, Saransk and Klin. Im-
plementation of the project of separate
storage of waste was started at all pro-
duction sites of the company.

An oblast (regional) holiday “Bicycle
Day” was held in Omsk for the first
time with the support of “SUN In-
Bev”. This holiday propagandizes this
ecological type of transport. Also, an
ecological action “Stranstvuyuschy
Skvorechnik” (vagabond birdhouse)
was held. The goal of the action was
attracting of attention of wide public
to the problems of ecology in general,
and restructuring of the tree nursery
which is a memorial of P.S. Komissa-
rov, in particular.

“Baltika”

All Russian breweries of the company,
from Saint-Petersburg to Khabarovsk,
switched off electrical energy supply
for one hour, to commemorate join-
ing of the company and its employees
to millions of people all over the world,
which took part in the action of the
World Wildlife Fund (WWF) “Hour of
the Earth”.

“Hour of the Earth” is a global project
which has been attracting attention of
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dunuan «banmuxa-Xabaposck»

[IpoBes Ha cBoel 6a3e DKOJIOTHMUECKYIO KOHpe-
PEHIINIO, TIOCBAILLEHHYIO BceMUpPHOMY AHIO BOZHI,
C ydacTHeM CTY/JeHTOB-3K0JIOrOoB XabapoBCKUX
By30B, IIpe/iCTaBUTeJell MPUPOAOOXPAHHBIX
1 001I[eCTBEHHBIX OpraHU3alui.

Tak>ke 3aBO/] MPUHSI y4acTre B MexXyHapOoaHOH
nporpaMme «MOHUTOPUHT aTMOCPEPHOUN BUIUMO-
ctu» (bopbba ¢ mecyaHbIMU Oy PAMM).

enterprises and citizens of the whole
world to the problem of global warm-
ing and climate change since 2007.

Affiliate “Baltika-Tula”

Took part in the international confer-
ence “Ecologically stable development.
Rational use of natural resources”.

Affiliate “Baltika-Khabarovsk”

Held under the auspices of the affiliate
an Ecological Conference dedicated to
the World Water Day with participa-
tion of ecology students of Khabarovsk
Higher Education Establishments, rep-
resentatives of nature protection and
public organizations.

Also the brewery took part in the In-
ternational Program “Monitoring of
Atmospheric Seeing” (fighting with
sand storms).
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CouuajbHO-3KOHOMUHYECKoe
[IapTHEPCTBO

Social and Economic Partnership

* [TapTHepCTBO C OpraHaMu BJIaCTHU

e Partnership with govern-

e [TapTHepcKUe MPOEKTHI C 00IIIe- ment agencies

CTB€CHHBIMHA OpraHrU3aliuaMun . y 3
e Partnership Projects with

Public Organizations

* bilaroTBopuTeIbHbBIE COLIUAIbHBIE
IIPOEKThI

* Charity Social Projects
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B3aMMOBBITOZIHOE COTPYHUYECTBO ¥ TAPTHEPCTBO
C OpraHaMu BJIaCTH, MECTHBIMY aJIMUHUCTPAIASIMHU,
00I1IeCTBEHHOCTBIO, TTpodeccroHaNIbHBIMU 0O0IIIe-
CTBEHHBIMM OpPraHU3AlMAMH CO3/al0T CTAOWJIb-
HYI0 I1aTdopMy 151 OrsHeca.

KoMIlaHUM NHWBOBApeHHOW OTpacju Y4acTBYIOT
B 3HAUMMBIX [JI1 PErMOHOB HHBECTUI[MOHHBIX
IIpOeKTax, TPAAUIIMOHHO OKa3bIBAlOT 0JaroTBO-
pUTEJbHYIO TIOMOIb YYPEeXJeHUAM 37paBOOX-
paHeHUs, 00pa30BaHUsA YW COITMAJbHOM 3allUTHI,
MOZIEP>KUBAIOT TIPOEKThl MAacCOBOT'O U Mpodeccu-
OHAJILHOTO CIIOPTA.

[IlnBOBapeHHble KOMIIaHUU - YyUaCTHUKU OTYeTa
OKa3bIBAIOT aIPECHYI0 TTIOMOIIb T'OCYAAaPCTBEHHBIM
1 HEKOMMepYeCKUM JiedeOHBIM U TpodUIaKTHYe-
CKUM YYPEeXAEHUSIM, OCYIIEeCTBJIAIOT MOAAEPKKY
IIPOEKTOB B cdepe 3apaBOOXpaHEHU s, KYJIAbTYPHI,
a TaKXe BBIJIEJIAI0T CpeJCTBAa Ha IPOrpaMMBbL,
HallpaBJieHHble Ha TOAJEPXKKY COIlMaJbHO He3a-
IIUIIeHHBIX CJI0€B HaCeJeHU .

Poccutickue IMMBOBAPpE€HHbBIE KOMIIAHHMHW COTDPYA-
HHWUYaloT C O6H.leCTBeHHI>IMI/I u 6JIaI‘OTBOpI/ITeJII>-
HBIMM OpraHu3alnuAMUA.

Mutually beneficial cooperation and
partnership with government agen-
cies, local administrative offices and
general public, professional public or-
ganizations create a stable platform
for business.

Companies of the brewing industry
participate in investment projects
which are significant for the regions.
In accordance with the tradition, they
provide charity support health care,
education and social security insti-
tutions, and support projects of mass
and professional sports.

The report participant brewing com-
panies render targeted social assis-
tance to state and non-commercial
medical treatment and preventive
medicine facilities. They render sup-
port to projects in the area of health
care, culture, and also appropriate re-
sources on programs aimed at support
of socially unprotected groups of pop-
ulation.

Russian brewing companies cooper-
ate with public and charity organiza-
tions.

KomnaHuu nueosapeHHOoil ompacau y4acmaeyrom 6 3HaUUMbLX 0N
Pe2UOH06 UHBeCMUUUOHHbLX NPoeKmax, MpaouyuoHHO 0Ka3blearom
0/1az0meopumetbHyr0 NOMOULb yupeicoeHUAM 30pasooXpaHeHusl,

00pa3o0e8aHUs U COUUMTBLHOIL 3AUUMbL, NO00JePIHCUBAION NPOEKMbL
MmMaccoeoz0 u npodeccuoHW1bHO20 cnopmad.

Companies of the brewing industry participate in investment projects which
are significant for the regions. In accordance with the tradition, they provide
charity support health care, education and social security institutions, and
support projects of mass and professional sports.
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[TapTHEpPCTBO C OpraHaMi BJIaCTHU

Partnership with government agencies

MHorve NHBOBapeHHblE KOMIIAHWUU TPaJUIIMOHHO
3aKJIIOYAIOT COTVIAIIEHUS O COTPYAHUYECTBE C aIMU-
HUCTPAIUSIMU PETrMOHOB PaCIIONIOKEHUs ITPOU3BO/I-
CTBEHHBIX IIJIOMAZ0K. Takue JOrOBOpHI ITOMOTalOT
HaJaKUBaThb JUajIor BJacTU M OM3Heca, CIOCOD-
CTBYIOT COLIMAJIbHO-DKOHOMUYECKOMY Pa3BUTHUIO
PETHOHOB U CO3JaHHUI0 OJAarONpUATHOrO KJaUMarta
ZIIS TIPUBJIEYEHU ST THBECTHITHH.

«CAH NubesB»

B 2009 rogy corziaiieHusa O COLMAJIbHO-3KOHOMMU-
YeCKOM COTPYAHUYECTBE OBLIH TIOAMMCAHBI C aMU-
HUcTpanuaMu Bosrorpazackou, Kypckou, Omckon
u VpkyTckout obnacreit, ITepMmckoro kpas u Peciry-
6k MopzoBHs.

B Ilepmu B 2009 rozy 3aBeplleH IepBBIM 3TAll pe-
KOHCTPYKIIUU TOpPOJACKOro ckBepa. B AHrapcke
3aBeplleHa PEeKOHCTPYKIUA LEHTPAaJbHOIO BXOZa
Y LIEHTPaJIbHOU aJliey ropozckoro [lapka crpouTesnei.

«banTuka»

B 2009 roay AelicTBOBajs X COTJAllleHHWSA O COI[Ua-
JIbHO-3KOHOMHWYECKOM ITapTHEPCTBE C MPaBUTEJbCT-
Bamu Camapckoit u fpociaBckoii obsacreii, Xabapos-
CKOr'o Kpas 1 Mapueii . KpacHosipcka.

KommaHusa mpuHSAIA ydacThe B COLIMAbHOM Ipor-
pamMe «/[oJir» 110 OKa3aHUIO MOAIePKKU BeTepaHaM
Besnukoit OTeyecTBeHHOM BOMHBI B CaHKT-I1leTepOypre.
Pa3mep 6,1arOTBOPUTETHHOM ITIOMOIIY OT KOMITAHUU
cocTaBu 1 MJTH pyOJIet.

Cpeau yieyeOHBIX yUpeXAeHUM, MOJyYUBIINX IOJ-
nepKy «bantuku», B 2009 rogy 611U IIEHTP peabu-
JIUTAIUK OOJbHBIX aJkoroausmoMm «Jlom Hazexxabl
Ha ['ope» B JIEHUHT'PaJICKOM 00J1aCTU Y KJIMHUYECKas
6ospHMIIAa B BopoHexke, KuHenmbckasi IeHTpaabHas
patioHHas 6opHUIIA B CaMapcKoi 061acTH, IeTCKas
obacTHasA KJIMHUYecKas bonbHUIIA B fIpociaBie.

In accordance with a tradition, many
brewing companies conclude agree-
ments of cooperation with administra-
tive offices of the regions of location
of production sites. Such agreements
help arranging a dialogue of authority
and business, promote social and eco-
nomic development of the regions and
creation of favorable climate in order
to attract investment.

“SUN InBev”

In 2009 agreements of social and eco-
nomic cooperation were signed in Vol-
gogradskaya Oblast (Volgograd Re-
gion), Kurskaya Oblast (Kursk Region),
Omskaya Oblast (Omsk Region) and
Irkutskaya Oblast (Irkutsk Region),
Permsky Krai (Perm Region) and the
Republic of Mordovia.

The first stage of reconstruction of the
city garden was completed in Perm in
2009. Reconstruction of the central en-
trance and the central alley of the city
park of Builders was finished in Angarsk.

“Baltika”

In 2009 agreements of social and
economic partnership were in effect
with governments of Samarskaya Oblast
(Samara Region) and Yaroslavskaya
Oblast (Yaroslavl Region), Khaba-
rovsky Kray (Khabarovsk Region) and
the Mayor’s Office of Krasnoyarsk City:.

The company took part in the social
program “Dolg” (“Tribute”). The pro-
gram is aimed at support of veterans
of the Great Patriotic War in Saint-Pe-
tersburg; the amount of beneficent
help rendered by the company was
RUR 1 million.
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«CABMwusiep»

Hoseii1 3aBozg «CABMwusiep» B YIbAHOBCKE CTOU-
MOCTBIO 170 MJIH [0JIapOB CTajJl AKOPHBIM IIPO-
€KTOM HOBOUW HHAYCTPHUAJbHOW 30HBI YJIbIHOBCKA
«3aBOJI)Kbe», IIO3BOJIMBIIEN OOJACTHBIM BJIACTAM
MOJIYYUTD IOTIOJIHUTEIbHOe pruHaHCUPOBaHUe U3 de-
ZiepaJbHOTO OIO/KeTa Ha CTPOUTENbCTBO UHOpa-
CTPYKTYPBI U IIPUBJIEYb HOBBIX MTHBECTOPOB.

«ddec»

B 2009 rozy ObLIM TIPOBEZEHBI OCHOBHBIE CTPOMU-
TeJbHble M MOHTa*KHble paboOTHl IO KPYIHOMY
WHBECTUIIMOHHOMY IpoeKTy. B Kazanu Ha Teppuro-
puu 3aBojia «Boctok Cosoz» ObLI MOCTPOEH HOBBIU
COBpEMEHHBIU 3jIeBaTop IO MpHUeMKe, OYUCTKe, Xpa-
HEHUIO IIMBOBAPEHHOI'O AYMEH, yBeJU4YeHa MOIIl-
HOCTbB COJIOZIOBHU.

BBoA B SKCIIyaTanuio HOBOW KPYTJIONM CYUIUJIKUA
MO3BOJINJI JOMOJHUTENBHO NOoAy4YUTh B 2009 rozay
14 500 ToHH cosoza. B 1iesiomM mocsie MOJIHOTO 3ally-
CKa MPOEeKTa MOILIHOCTb COJIOZOBHU YBEJIUUUTCA Ha
45 000 ToHH B rog.

«Q0beJMHEHHBIE TUBOBapHU XeiTHEKEeH»
@unuanom «[luBoBapuu MBana Tapanosa» OO0 «OITX>»
NpOU3Be/leH KalUTaJbHBI PEeMOHT MyHUIIMNaIb-
HOI'O yuYpeXJeHUA 3JpaBooXpaHeHUuA «l'opojckad
6ospHUIla N21» B . HoBoTpouuk (OpeHbOyprckas
obJiacTh).

Kaszaub. Ha Tepputopuu 3aBoga «BocTok Cojio/i» MOCTPOEH HOBLIY COBPEMEHHBIH
aJIeBaTop IO IpUeMKe, OYMCTKE ¥ XpaHeHHIo IMBOBAPEHHOI'0 AUMeH I, yBeJIudeHa
MOIITHOCTBH COJIOZIOBHU

Kazan. A new modern elevator was built on the territory of the “VostokSolod” brewery.
Itaccepts, cleans and stores brewing barley. The malt-house capacity has been increased

The center of rehabilitation of alcohol

addicted people “Dom Nadezhdy Na
Gore” (The House of Hope on the Hill)
in Leningradskaya Oblast (Saint-Pe-
tersburg Region) and the clinical hos-
pital in Voronezh, Kinelskaya Central
District Hospital in Samarskaya Oblast,
children’s regional clinical hospital
in Yaroslavl were among the medical
treatment facilities which received the
support of “Baltika” in 2009.

“SABMiller”

The new “SABMiller” facility in
Ulianovsk in the amount of USD 170
million was the anchor project of the
new industrial area of Ulianovsk “Za-
volzhye” which allowed oblast authori-
ties receive additional financing from
the federal budget for construction of
the infrastructure and attract new in-
vestors.

“Efes”

In 2009 main construction and instal-
lation work on the large investment
project was carried out. A new state-of-
the art grain elevator was built at the
territory of the brewery “Vostok Solod”
in Kazan. This grain elevator accepts,
cleans and stores brewing barley. The
capacity of the malt production facility
has been increased.

The new round dryer was put into op-
eration. This allowed to additional-
ly receive in 2009 14 500 tons of malt.
In total, after the project has been
launched in full scope, the capacity
of the malt production facility will in-
crease by 45 000 tons per year.

“Obyedinenniye Pivovarni Heinek-
en” (Heineken Breweries)

The affiliate “Pivovarni Ivana Tarano-
va”, LLP “OPKH” carried out refurbish-
ment of the Municipal Health Care In-
stitution “City Hospital No. 1” in the
town of Novotroitsk.
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«[InBOBapeHHBbIM 3aBOJ, «ChIKTBIBKAPCKMIT»
O61muii 06beM CPEICTB, TIOTPAYEHHBIX HAa BHEIITHHE
collajibHble U GJaroTBOPUTE/bHBIE MTPOrPaMMBbI
B 2009 rogy, npesbicu 120 muH py6. KomudecTBo
yupexxZieHull — MoJiy4daTesiell nomomu B Pecmy-
6smke Komu - 6osee 40.

“Pivovarenny Zavod Syktyvkarsky”
(Syktyvkar Brewery)

The total volume of assets spent on ex-
ternal social and charity programs in
2009, accounted for more than RUR
120 000 000. The number of institutions
which have received assistance in the
Republic of Komi exceeds 40.

[TapTHepCcKHe NPOEKTHI C 00ITeCTBEHHBIMY OpraHu3ausaMu

Partnership Projects with Public Organizations

«ToMCcKoOe M1UBO»

B npeaaBepuu /IHA 3aimuTHrUKa OTedyecTBa KOMIIa-
HUA OKa3ajia nomoinb CoBeTy BeTepaHOB Kupos-
ckoro parioHa TomMcKa B ITOATOTOBKE ITPpa3AHOBaHUS.

Kommanusa coBMecTHO ¢ Accojaliiey MUIeBUKOB
IIpoBeJIa aKIUIo M0 61ar0yCTPOUCTBY AJller Mullle-
BUKOB. B ckBepe y TeaTpa 10HOTO 3pUTeid «TPyZA0BOU
JleCaHT» BO IJIaB€ C I'€HepaJbHbBIM JAUPEKTOPOM
koMmmaHuu M.ILKiAaiiHOM mpoBes IoCcaZIKy CaKeHIIeB.
Bcero 61710 BeICa)KeHO Topsizika 250 iepeBbeB.

«basTuka»

BricTynuia mapTHepOM KOHKYypcCa »XYPHaJIMCTOB
«30JI0TOE TIepO» U BPy4YUJia HarpaZy B HOMUHALIUU
«[lepcrrekTrBa-2008». Ee 061azjaTesieM cTaJ Crienu-
aJbHBINM KOppecIoH/eHT TesekaHasa 100TB Mak-
cuMm 3arosopa 3a pernopTax «l[xuHBaj. /leHb BHE
3aBUCUMOCTU».

«banTuka» BeIcTynuia crnoHcopoM XI dectusansa
cpeAcTB MaccoBoil mHpopmanuu YeassOMHCKOMN
obJsacTu.

«MockOBcKasa NMBOBapeHHasd KOMIIaHU A»
Kommanus oka3asa 6JaroTBOPUTENbHYIO IIOMOIIb
O6beaunennoMmy CoBeTy BeTepaHoB BoeHHBIX
CrpouTesieli B paMKax npasaHoBaHusa 23 deBpais
19 mas.

«MOCKOBCKas MMBOBapeHHAaA KOMIIAHWA» COBMECTHO
c ®oHgoM 6aTOTBOPUTENBHBIX ITporpaMm «CITOpT-
K1y0» mpuHsa ydacthe B XXIX MoCKOBCKOM

“Tomskoye Pivo”

On the threshold of the Day of Defend-
er of Motherland, the company ren-
dered assistance to the Council of Vet-
erans of Kirovsky District of Tomsk in
preparation of the celebration.

The company in cooperation with the
Association of Alimentary Industry
Workers held an action of landscape
improvement of the Alley of Alimen-
tary Industry Workers. A team head-
ed by I.G. Klein, the general director
of the company, planted young trees
and bushes in the city garden, near the
Theater of Young Spectators. All in all,
about 250 young trees were planted.

“Baltika”

The company acted as a partner in the
contest of journalists “Zolotoye Pero’
(the Golden Pen) and handed an award
in the nomination “Perspektiva-2008”
(Perspective-2008). For the coverage
“Tskhinval. A day without dependence”.

’

“Baltika” acted as a sponsor of the 11th
Festival of Mass Media of Chelyabinsk
Oblast (Chelyabinsk Region).

“Moskovskaya Pivovarennaya Kom-
paniya” (Moscow Brewing Company)
The company rendered charity assis-
tance to the United Council of Military
Builders within the framework of cele-
bration of February 23 and May 9.
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Mex/yHapoZHoOM MapadoHe Mupa — ¢ Poccuiickum
locyznapcTBeHHBIM YHUBepCUTETOM (GU3NUECKOU
KYJBTYPBI, CIIOPTa, MOJIOZEKU U TypU3Ma IIpUHsIa
ydacTtue Bo Becepoccuiickom decTrBase cTygeHue-
CKOr'0 CIIopTa.

CoBMecCTHO ¢ 06JaroTBOPUTENTbHBIM (POHIOM IIO-
MOIIU TAKEJI00OJMbHBIM JAeTAM «JIuHua Kusuwm»
KOMIIaHUA y4YacTBOBaJjia B OpraHu3alyu U IIpoBe-
JIeHUY COPEBHOBAHMH 110 TaHIIeBaJIbHOM a3poOUKe
(CK «Jly>KHUKW»), COD€BHOBAHU 110 XOKKEIO Cpeun
IOHOIIIECKUX KOMaH/J, IIPUHAJNA Y4acTUE B aKIUU
«K13HBb He MeJI0Yb».

“Moskovskaya Pivovarennaya Kom-
paniya”, in cooperation with the Fund
of Charity Programs, “Sportclub”, took
part in the 29th Moscow Internation-
al Marathon of Peace. Along with the
Russian State University of Physical
Culture, Sports, Youth and Tourism it
took part in the All-Russia Festival of
Student Sports.

In cooperation with the charity fund of
assistance to seriously ill persons “the
line of life” participated in arrange-
ment and holding of dance aerobics
(Sport Complex “Luzhniki”), hock-
ey competition between youth teams,
and took part in the action “Zhizn Ne
Meloch” (“Life is Not a Trifle”).

Tomck. Berpeua yuennkos mkossl N210 ¢ JI.K. AnekceeBoii — yyacTHUIIel Bennkoii oTedecTBeHHOU BOMHEL, y4acTHULIEH
CranuHTpaCKOM GUTBbI

Tomsk. A meeting of pupils of school No. 10 with L. K. Alekseeva, participant of the Great Patriotic War, Battle of Stalingrad
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Charity Social Projects

KoMmnaHuU - yYaCTHUKU OTUYeTa BUASAT CBOIO COIIU-
aJIbHYI0 OTBETCTBEHHOCTb, B TOM UUCJIE, B a/[pPECHOMN
IIOMOIIIM TeM, KTO B HACTOAIIMM MOMEHT B Hel
OCTPO HYKJaeTcs.

ITomo1us AeTImM

«bajJTHuka»
Oxka3zasa 6;1aroTBOPUTENbHYIO OAJEPKKY:

- geTckoMy zgomy N°8 u ropoackomy JleTckoMy
xocnucy B CII6;

- I€TCKOMY CaHaTOPUIO U TPaBMATOJOTMUYECKOMY
OTZIeJIEHUIO TOPOJICKOM OOTBHUITBI CKOPOU TTOMOIITU
PocrtoBa-Ha-/lony;

- IETCKOMY KapAHOJIOT'MYECKOMY CaHAaTOPHIO B TYJIe;

- YCTaHOBJIEHA /[leTCKad WUrpoBad IUIOLIAAKA [JiA
crienuaabHOM (KOPPEKLIMOHHOM) IIKOJBI N26
Beiboprckoro p-Ha CaHkT-IleTepOypra;

[ ..

BJIaI‘OTBOPI/ITeJII)HI)Ie ConaJIbHBIEC ITPOECKThI

The report participant companies re-
gard their social responsibility, inter
alia, as targeted social assistance to
those who desperately need it at the
moment.

“Help to the Children”

“Baltika”
The company rendered charity assis-
tance to the following institutions:

- To orphan asylum No. 8 and the city
children’s hospice in Saint-Petersburg;

- Children’s sanitarium and the trauma-

tological department of the city hospi-
tal of emergency ambulance in Rostov-
On-Don;

- Children’s cardiological sanitarium in
Tula;

- Children’s playground was set up for
the special (correction) school No. 6 of
Vyborgsky District of Saint-Petersburg;

CankT-IleTepbypr, Beiboprckuii paiioH. JleTckas UTpoBast IJIOMIAAKa /IS CIIelnaabHOM (KOPPEKITMOHHOI) IIKoIbl N26

Saint Petersburg, Vyborg Area, a playground near special (correctional) school #6
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«ddec»

B PocToBckoM dunase Ko JHIO 3alllUThI JeTel 1Mo
WHUIIMATUBE COTPYAHUKOB KOMIIAHUM OBLIN CO-
O6paHbl IMYHBIE cpeacTBa — 29 000 pybieit ansa
npuobpeTeHUs1 HEOOXOAMMBIX MaTepHajioB, 060-
PYZOBaHUS M TUTAHUSA JJIsI OTKA3HBIX JIeTeH ZIeT-
ckoro HWH}eKIUOHHOro otaeneHus 20-ii ropoa-
CKOM OOJIbHUIIBL.

«O0beIMHEHHbIE TUBOBAPHU XelHEKEH»

C 2006 roza xomnauusa Heineken B Poccuu aBig-
eTCsl CIIOHCOPOM TpoekTa «[Ipoliioe Ha KOHYMKax
majblieB». [I[porpaMmma co3ZlaHa C y4eTOM cIIelu-
GUKY BOCTIPUATHSA OKPYKAIOIIET0 MUPA CJIETTBIMU
U CJIa0OBUAAIIIMMU A€ THMHU.

B ampene 2009 roza B PecTraBpallMOHHO-XpaHU-
TEeJIbCKOM IIeHTpe l'ocyZapCTBEHHOro JpMUTaKa
«CTapas AepeBHSA» COCTOAJNCA BBITyCKHOU Bedep
JJ151 CTIETIBIX U CTTa00BUAAIINX JieTell, 3aHMMaBIIUX-
cA B T€YEHHE TpeX JIeT 10 Iporpamme «lIpoiioe
Ha KOHYUKAaX [1aJbleB».

«CABbMuiep»

Okaszan noAZepX Ky JAeTCKoMy gaomy «Poxze-
cTBeHCKUM» (KpacHozap). DTo y»xe He mnepBas
a1y MoZo0HOro pozia, MPoBoAUMas KOMIaHuel
«CABMwiep PYC». Yuactue B 6J1aroTBOPUTEND-
HBIX COLIMAJIbHBIX IIPOEKTax II0 WHUIMATUBE
COTPYZAHUKOB KOMIIAHUU CTAHOBUTCA MOCTOSHHOMN
IIPaKTUKOM.

Ilogaepxka KyJAbTYPBI

«Q0beJMHEHHBbIE MUBOBAapHU XeliHEKeH»

B 2009 rogy komnanus Heineken B Poccuu crana
reHepajibHbBIM croHcopoM VI MexyHapoAHOT'0O
dectuBana «MysblKaabHBIN DpMUTAXK». Exxeros-
HbIN decTuBaMb «My3bIKaJbHBI DPMUTAXK» IPO-
BoguTca PoHAOM OpMHUTAXHOU AKaJeMUU MY-
3bIKU U CcOOUpaeT IO KphIlled DPMUTAKHOTO
TeaTpa KOMIIO3UTOPOB M MCIIOJTHUTEJEU pasiny-
HBIX MY3BIKaJbHBIX )XaHPOB — KJIACCUKH, /2Ka3a,
3THO-dbI0KHA, GOIBKIIOPA U MHOTUX JIPYTUX.

“EfeS”

In the Rostov affiliate, to celebrate the
Day of Protection of Children, following
the initiative of employees of the compa-
ny, personal assets were collected in the
amount of RUR 29,000 for purchasing of
necessary materials, equipment and food-
stuffs for abandoned children of the infec-
tious diseases department of the 20th city
hospital.

“Obyedinenniye Pivovarni Heineken”
(Heineken Breweries)

Since 2006 “Heineken” in Russia hasbeen
the sponsor of the project “Past on your
fingertips”. The program had been estab-
lished with consideration of specific fea-
tures and perception of the environment
by blind and visually impaired children.

A graduation party for blind and visual-
ly impaired children was held in the Res-
toration and Storage Center of the State
Hermitage “Staraya Derevnya” (Old Vil-
lage) in April 2009. These children had
been educated for three years in accor-
dance with the program “Proshloye Na
Konchikakh Paltsev (The Past on Your
Fingertips).

“SABMiller”
The company rendered assistance to the
orphan asylum “Rozhdestvensky” (Kras-
nodar). It is not the first action of this type
which was held by “SABMiller RUS”. Par-
ticipation in charity social projects, in ac-
cordance with the initiative of employees
of the company, is becoming a permanent
occupation.

Support of Culture

“Obyedinenniye Pivovarni Heineken”
(Heineken Breweries)

In 2009 Heineken in Russia was the gen-
eral sponsor of the 6th International Fes-
tival “Muzikalny Hermitage” (Music
Hermitage). The annual festival “Music
Hermitage” is held by the Fund of Her-
mitage Academy of Music and attracts
under the roof of the Hermitage Theater
of Composers and Performers of various
music genres: classic, jazz, ethno-fusion,
folklore and many other styles.
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«ddec»

PocToBckuii ¢unvan okasan NOAAep:KKy (GOHAY
cTpouTesnbcTBa Xxpama Jimurpua Jlouckoro B Poc-
TOBe-Ha-/loHy.

«banTuka»

B 2009 rozy 6bL1M IOXKePTBOBaHBI CPe/ICTBA HA 3a-
BepIlleHe PeCcTaBPalMOHHO-BOCCTAHOBUTEIbHBIX
pabot B CBaTo-Tpouiikom M3maitmoBckoM cobope
B Cankrt-IleTepOypre. OkazaHa ¢uHaAHCOBAsA IO-
MOILIb B MPOBEAEHUU KANUTAJIBHOTO PEMOHTA
noMeleHUur TeaTpa «KyKJjbl» A/ eTel C OrpaHu-
YeHHBIMHU BO3MO>XHOCTSMHU.

KomnaHuda crioHcUpoBasa pAJ ITOCTAaHOBOK TeaTpa
«Pycckada AuTpenpusa» uM. A.MupoHosa.

KoMmiaHua OCyIIecTBIAET PEryJaApHYIO CIIOHCOpP-
CKYIO IIoJZiepXKy KpacHOAPCKOro ApaMaTu4decKo-
ro tearpa um. A.C.IlymkuHa u biarorBopuress-
Horo ¢onza uM. B.I.ActadneBa.

«ToMcKkoOe ITUBO»

B 2009 rozy BeicTyniuio crioucopom VII pervoHasnb-
HOro ¢ecTuBad aBTOPCKOU MecHU «TOMCKUH Tie-
pekpecTok». KpymnHeiiliiee MmepornpusaTue cobpaso
OoJiee Tpex THICSAY 3pUTeel u nmopsazaxka 500 aBTo-
POB U UCIOJHUTEJIEN U3 Pa3HbIX yTOJIKOB Poccum.

«CAH NubeB»

B AHrapcke KoMInaHuA IpUHAJA YYacTUe B peau-
3alMU I'OPOJCKOr0 TBOPUYECKOI'O IpoeKTa «AHrap-
ckuit ApbaT». B IBaHOBe — B ITPOBEIEHUU MEXKY-
HapoZHoro KuHodecTuBassd M. A.TapKOBCKOTO
«3epKaJjo».

Cooprt

JleicTBYIOLIIUM 3aKOHOJATeJbCTBOM 3alIpelleHa
CIIOHCOPCKas MoAJepKKa MMBOBaPEHHBIMU KOMIIA-
HUSIMHU CIIOPTUBHBIX COPEBHOBAaHWH U CIIOPTCMe-
HOB. TakuM 0Opa3oM, BO3MOXKHOCTH ITHBOBapOB
10 TOAJAEp:KKe cropTra B PoccuuW orpaHUYEHBI.
KoMImaHWU peasu3yioT COIHaJbHbIE ITPOEKTHI
B 06J1acTU crIopTa Ha 6;1arOTBOPUTETHLHOM OCHOBE.

“Efes”

The Rostov affiliate rendered assis-
tance to the fund of construction of the
cathedral of Dmitry Donskoy in Ros-
tov-On-Don.

“Baltika”

In 2009 donation was made for com-
pletion of restoration and reclamation
work in Svyato-Troitsky Cathedral. Fi-
nancial assistance was rendered in
holding of capital repairs of premises
of the theater “Kukly” (Dolls) for handi-
capped children in Saint-Petersburg.

The company sponsored several plays
of the theater “Russkaya Antrepriza”
Named after A. Mironov.

The company renders sponsor assis-
tance on a regular basis to Krasnoyarsk
Pushkin Drama Theater and the Char-
ity Fund Named after V.P. Astafyev.

“Tomskoye Pivo”

In 2009 the company acted as a sponsor
of the 7th Regional Festival of Guitar
Poetry “Tomsky Perekrestok” (Tomsk
Crossroads). A largest event attracted
more than three thousand spectators
and about 500 authors and performers
from various Russian towns.

“SUN InBev”

The company participated in imple-
mentation of the city art project in An-
garsk. The name of the project is “An-
garsky Arbat”. In Ivanovo the company
took part in the international cinema
festival “Zerkalo” (Mirror) named af-
ter A.-Tarkovsky.

Sport

In accordance with the current legis-
lation, sponsor assistance by brewing
companies of sports events and sports-
men is prohibited. Thus, opportunities
for brewers to support sports in Rus-
sia are limited. Companies implement
social projects on a charity basis.
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«ToOMCKO€e IUBO»
Boeigenuno ToMckoi demepaliiy OABOAHOTO ILjIa-
BaHUA CPEeZCTBA Ha [TI0€3/IKy Ha YeMIIMOHAT MUpa.

«CAH UubeB»

B Teyenue 10 jileT KOMIIAaHUA y4acTBYeT B peasiud-
3al[Uy TOPOJCKOro IMmpoekTa «Kaxxaomy ABOpy —
KOMILJIEKCHYIO CIIOPTUBHYIO IIOIaaky!» B OMCKe.
Pe3y/nbTaTOM B3aMMOBBITOJHOTO COTPYAHUYECTBA
CTajJI0 CTPOUTENBbCTBO 12 MUHU-CTAZVOHOB B pas-
JIMYHBIX patioHax OMCKOM 061acTH.

B Omcke «CAH MHbeB» dbuHaHCUPYET IpoBeieHue
ropozickux ¢yTOONBHOTO U BOJEHOONBHOTO TYP-
HUPOB. B BomkckoMm — yyacTByeT B GrHaHCHPOBA-
HUU Gy TOONIBHOTO KITy6a «OMUMITU».

«CAbMusiep»
IlocTpoeHa OTKpbBITasg TOPOACKas CIIOPTHUBHAA
IJIOIa/IKa B TOPO/iEe YIbTHOBCKE.

340pOBbLE

«ToMcKOe MUuBO»

B mae 2009 roza B KOMHOAHUU IMPOILIA aKIUA
[0 c/laye KPOBU COTPyAHUKamMu 3aBoza. Cpeau
JIOHOPOB — pabouue 1eX0oB U oducHble paboTHU-
KU, MOJIOZIEKb U JIFOAX B Bo3pacTe. YacTb U3 HUX
IIOCTOSTHHO NMPUHHMAeT yd4YacTHe B 3TOU OJsaro-
POAHOU aKIIMM, U OHU BIIOJIHE JJOCTOWHBI 3BAaHUA
MTOYETHBIX /JOHOPOB.

Oxkazana nomois HMIY MUukpoxupypruu B npose-
JfeHnu «[lapaza MUPOBOM MUKPOXUPYPTrUW».

«CAH NnubeB»

B Bosrorpazckoii o6ysacTd KOMITAHUS TPUHSIIA
drHAHCOBOE ydYacTHe B peasm3anuy MporpaMMbl
«3/10poBast MOJIOZie’Kb — Hallle OyzAy1ee!», caenana
1[eJIeBOM B3HOC Ha OKa3aHHWe MOMOIIY COITUATbHO
He3alUIeHHBIM CJIOSIM HaceJIeHU .

«CAbMusiep»

Komnanua oxkasana nozazepxky CIIN/ ueHTpy
YAbSIHOBCKOM 00J1aCTH YW MPOTHUBOTYOEPKYJIE3HO-
My caHaTopurio B Kasiyre.

“Tomskoye Pivo”

The company devoted funds to the
Tomsk federation of underground
swimming on the trip to the world
championship.

“SUN InBev”

The company has been participating
for more than 10 years now in imple-
mentation of the city project “A fea-
ture-rich sports ground for each yard!”
in Omsk. The result of mutually bene-
ficial cooperation was construction of
12 mini stadiums in various districts
of Omsk oblast. “SUN InBev” finances
football and volleyball tournaments in
Omsk city. The company takes part in
financing of the football club “Olym-
pia” in Volzhsky.

“SABMiller”
An open city sports ground was built in
Ulianovsk.

Health

“Tomskoye Pivo”

In May 2009 the company took action
on blood donation by staff of the plant.
Work shop and office workers, young
and aged people are among the donors.
Some of these people have always been
involved in this noble action, and they
quite deserve the title of honorary do-
nors.

The company provided assistance in
the conduct of Institute of Microsur-
gery “The Parade of the World Micro-
surgery’.

“SUN InBev”

In the Volgograd region the company
contributed financially to the “Healthy
youth - our future!” program, and
made the landing fee for the provision
of assistance to socially vulnerable
people.

“SABMiller”

The company supported the AIDS cen-
ter in Ulyanovsk region and the anti-
tuberculosis sanitarium in Kaluga.
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OO1IecTBEeHHOE ITPHU3HAHHE

Public Recognition

e DKOHOMHYECKas ¥ IPOU3BO/ICTBEHHASI
3 PeKTUBHOCTH M1 0€30I1aCHOCTD

* Economic and Industrial
Efficiency and Safety
e ConuaJjbHas U 6J1arOTBOPUTEIbHAS

nedaTeJIbHOCTD * Social and charitable
activities
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B 2009 rogy BKJaJA MHBOBApEHHBIX KOMITAaHUU
B COIMA/JIbHO-DKOHOMHYECKOE Pa3BUTHE OOIIeCT-
Ba OBLJT OTMEeUYEeH KaK rocy/JapCTBOM, TaK U OH3HeC-
COOOIIECTBOM.

1 0e30I1aCHOCTh

In 2009 the input of brewing compa-
nies in social and economic develop-
ment of the society was marked by the
state and the business community.

OKOHOMHYECKAs U IPOU3BOJCTBeHHAaA 3P PEKTUBHOCTD

Economic and Industrial Efficiency and Safety

«banTuka»
YnocroeHa 3BaHUs «KoMIaHWs — JIyqIIUN HAJIOTO-
miaTe bk CaHKT-IleTepOypras.

[TobeauTenb KOHKypca «JIydiiii KaZipoBbIi TPOEKT»
B HOMMHaIVU «Jly4nii aHTUKPU3UCHBIU IPOEKT»
3a CO3/laHHe CUCTeMBl MOATOTOBKU BHYTPEHHUX
TPEeHepOB JJisl IPOBeJieHUs peryasapHoro obyue-
HUA COTPYJHUKOB KOMIaHUU B «lIIKose BHyTpeH-
HUX TPEHEPOB».

[lpemuss B cdepe KOPIOPATUBHOTO OOyYeHUs
Trainings INDEX 09 B HomMuHanum «3¢ddeKTus-
HOe pellleHUWe B OOsacTH OOy4YeHUS U Pa3BUTHA
JUIS TIOZIIEPXKKY OU3Heca».

HanuvonanbHaa npemusa «DPUHAHCOBBIU AWPEK-
TOp — 2009» B HOMUHa1UU «Jlydiee yrpasjieHUe
drHAaHCAMU KPYITHOT'O OU3Heca» (BUlle-TIPe3U/eHT
o puHaHCaM 1 SKOHOMUKe KOMIIaHUU «baniTrka»
E.B.AsumuHa).

JlnTiyioM KOHKypca cpefiu IoTpebuTesnei aIeKTpu-
YecKol sHepruu «30J10Tas OlOpa» B HOMUHAIIUU
«[IpoMBbIlLIEHHBIE TPEANPUATHUS» (BOPOHEKCKUM
dunran komnanuu «banaTuka).

“Baltika”
Awarded with the title: “Best tax payer
company of Saint-Petersburg”.

The winner of the contest “Best Human
Resources Project” in the nomination
“Best Anti-Crisis Project” for creation of
the system of preparation of in-house
trainers for regular training of employ-
ees of the Company of the “School of
In-House Trainers”.

A prize in the area of corporate train-
ing: “Trainings INDEX"09” in the nom-
ination “Efficient Solution in the Area
of Training and Development for Sup-
port of Business”.

A national prize: “Financial Director —
2009” in the nomination “Best Finance
Management of Big Business” (E.V.
Azimina, Vice-President, Finance and
Economics, “Baltika”).

A diploma of the contest among the
consumers of electrical energy “Zolo-
taya Opora” (Golden Prop) in the nomi-
nation “Industrial Enterprises” (the Vo-
ronezh affiliate of “Baltika”).
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[TobenuTenb KoHKypca «JkoJlugep-2009» B HOMU-
Ha1uu «[IpeAnpusaTUe — KPYITHBIN OM3HEC» (Aasb-
HEBOCTOYHBIN GUIram KoMIaHuu «baaTuka»).

«CAH NUnbeB»

Boaxcckuil gpunuan:

[TobeauTenb KOHKypca «JIydias oOpraHu3alius
roza» Bosrorpazackoit o6j1acTu B HOMHHAIIUU
«ATpOITPOMBIIIIEHHBIN KOMILJIEKC, TTHIleBast 1 Iie-
pepabaTtsiBaionias MPOMBIIIIEHHOCTb». VICTIONTHU-
TeJbHBIN AupeKTop Pumnana M.B.I'aliabiM 00bAB-
JieH «Jlydmum meHegxepom — 2009».

®unuan mpusHaH caMbiM 3QPEeKTUBHBIM IIpe-
NpUuATHEM KOHLepHa «AHxonsep bym-lubes»
cpeau 6osnee yem 130 3aBOZIOB KOMIIAHUU B MUDE.
[To6esa mpucy:k/eHa 1o UToraMm KOpIopaTUBHOTO
KOHKypca «AB InBev».

B 2009 roay ®unuany Bpyuén Ceptudukar 106po-
MOpSIZIOUHOTO paboTozaTesisi Boarorpajickoir o6-
smactu 3a HoMepoM 01 B paMkax BHEJpEHUA B pe-
rMOHe MpoeKTa «/lekjapupoBaHue JesATeJbHOCTU
NpeANpUATUA N[O peanu3dalluy TPYAOBBIX IIpaB
pabOTHUKOB U paboToAaTEIEH».

Kypckuil punuan:

«3a ycIlexu B TPyZle U MHOT'OJIETHIOIO Z106pOCo-
BECTHYIO paboTy B 06/1aCTU MMUILEBOM UHYCTPUN»
B 2009 rogy WUCHIOMHUTENBHBIU AupeKkTop Pu-
muana W.b.IlpuBasioBa HarpaxzeHa IlodyeTHou
rpamoToi Kypckoii obmacTu.

VcnonuuTenbHbil AupekTop Punuana M.b.IlpuBa-
sgoBa B 2009 roay HarpaxzeHa IloyeTHOM rpaMo-
Tou Kypckoit o6acTHOM JlyMbl «3a MHOT'OJIETHUMN
ZI0OPOCOBECTHBIM TPy, CYIIECTBEHHBINM BKJIA/]
B COIlMAJIbHO-3KOHOMMYEeCKoe pa3BuTue Kypckoii
obyacTm».

Hosouebokcapckuil punuan:

VciomHUTEbHBIN AupeKTOp 3aBoza Opuii 'opOy-
HOB Harpa/ieH opZieHOM «3a 3acJyTyd B pa3BUTUU
MIMBOBApEHHOU OTPaCIU».

A winner of the contest “Eco-Lead-

er—2009” in the nomination “Enter-
prise — Big Business” (Far Eastern Af-
filiate of “Baltika” company).

“SUN InBev”

Volzhsky Affiliate:

“Volzhsky” affiliate in Volzhsky is the
winner of the contest “Best Organiza-
tion of the Year” of Volgograd Region in
the nomination “Agricultural complex,
alimentary and processing industry”.
LV. Gaidym, executive director of the
branch, is proclaimed the “Best Manager
of 2009”.

“Volzhsky” affiliate was recognized as
the most efficient enterprise of the con-
cern «Anheuser Busch-InBev” among
more than 130 breweries of the compa-
ny across the globe. On the basis of the
results of the corporate contest, the vic-

tory was awarded to “AB InBev”.

In 2009 the “Volzhsky” branch was
awarded Certificate of Law Abiding Em-
ployer of the Volgograd Region No. 01
within the framework of implementation
in the region of the project “Reporting on
activity of the enterprise on enforcement
of rights of employees and employers”.

KurskAffiliate:

“For success in labour and many years of
bona fide work in the area of alimentary
industry” in 2009, 1.B.Privalova, the ex-
ecutive director of the “Kursky” branch
was awarded with the Certificate of Mer-
it of Kursk Region.

In 2009 I.B.Privalova, the executive di-
rector of the “Kursky” branch was award-
ed with the Certificate of Merit of Kursk
Region “For many years of bona fide
work, considerable input in social and
economic development of Kursk Region”.

Novocheboksarsky Affiliate:

Yuri Gorbunov, executive director of the
brewery, is awarded with the decoration
“For merits in development of the brew-
ing industry”.
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[lony4eH auIioM Jyiaypeata KOHKypca «OpraHusa-

IS BBICOKOM coOIManibHONM 2P dEeKTUBHOCTH»
3a 2-e MeCTO B I'PYIIIEe MPeANPUATHHN YHCIEHHOCTHIO
10 200 gesioBeK.

«Q0beauHeHHbIe [InBOBapHU XeliHEKEeH»
Komnanusa Heineken B Poccuu mostyumsia BeICIINE
OIleHKM B HOMMHAIMMU «3a JOCTHU)KEHHe Hau-
Oosblllero Iporpecca B 00JaCTH MTPOU3BOACTBA»
(Heineken Most Improved Operation Award) B KoH-
Kypce B obnactu kadectBa 2009 Heineken Quality
Awards.

Received a diploma of the prize winner
of the contest “Arrangement of high so-
cial efficiency” was received for the 2nd
place in the group of breweries with the
number of employees up to 200 persons.

“Obyedinenniye Pivovarni Heineken”
The company “Heineken” in Russia re-
ceived high rates in the nomination “For
achievement of the best progress in the
area of production” (Heineken Most Im-
proved Operation Award) in the “2009
Heineken Quality Awards” contest in
the area of quality.

«ITusoeapna Mockea-3gec»

JHAILIOM

Drvmeny asoronaresnan Conee eeirs
[ ————

e o

cmana aaypeamom excezo0Hoil mexcoyHa-
g PpOoOHOIl npemuu «JIyywiuii HaA020N1IAMeENb-
wuk 200a-2009»

“Pivovarnya Moskva-Efes” became the prize
winner of the annual international prize
“Best Tax Payer of the Year of 2009

Jlyuwiuil Hanozonaamenvwuk mait 2009
Best Tax Payer of the Year of 2009

Qunuan «luxau»

Cras obsnaziaTensiMu cepebpssHOM Mezanu «3a Mpo-
M3BO/ICTBO BBICOKOKAQUYeCTBEHHOU OUOJIOTUYECKU
6e30macHON IMPO/IOBOJILCTBEHHOU IPOAYKIIUW»
Ha 11-i1 Poccuiickoul ATpOnIpOMBIIIIEHHOM BBICTaB-
ke «3omoraa OceHb-2009». Harpazasl yZoCTOEHBI
MapKu npoaykuuu: nuBo «lluxan ceeTnoe», «[lu-
XaH Kperkoe», «Cenou Ypas», MUHepaJlbHasA Boza
«[[luxaH-2» U 06e3aJKOTOJbHBI Ta3WPOBAHHBIN
HAIMIUTOK «JIUMOHAa/».

Mapxka «<AMYP-TIIBO kpernkoe» mmosy4usia bossiyo
30J0TyI0 Meziaib 3a obesy B KOHKypce KadecTBa
Ha XIII crnenuann3svupoBaHHOM MeXXperruoHaJlbHOU
BeIcTaBKe—-ApMapke «/laabArpo-Iluimellpom-2009»
«Texnonoruu. Ob6opyzoBaHue. YmakoBKa» (Xaba-
POBCK).

The “Shikhan” Affiliate

Became the winner of the silver medal
“For the production of high quality bio-
safe foods” at the 11th Russian Agricul-
ture Production Exhibition “Zolotaya
0sen-2009” (Golden Autumn-2009). Pro-
duct brands as “Shikhan Svetloye” beer
(light), “Shikhan Krepkoye” (strong), “Se-
doy Ural” (Grey-Haired/Old Urals), min-
eral water “Shikhan-2” and non-alcoholic
carbonated drink “Lemonade” won awards.

The AMUR PIVO Krepkoye brand received
a Grand Gold Medal for winning in the
quality contest of the Thirteenth Special-
ized Interregional Exhibition-Fair of “Da-
1AgroPischeProm-2009” — “Technology.
Equipment. Packaging” Khabarovsk.
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Punuan «Cubupckas IusosapHs XetiHekeH»

B pamkax npoekra «/leksiapupoBaHue JeATeJIbHO-
CTHU MIPEATIPUATHM 10 peasu3alluy TPYAOBHIX IIPaB
pabOTHUKOB U pabOTOAATENIE», OCYIIECTBISIEMOTO
T'ocymapcTBeHHOM WHCIIeKIMel Tpyaa B HoBocu-
O6upcKoii 061acTH, BHECEH B peecTp paboTozaTesei,
rapaHTHPOBAHHO COOJIIOAIOIINX TPYAOBHIE ITpaBa
pabOTHUKOB, 4YTO yzaocToBepeHO CepTudHKATOM
Z0Bepus paboToAaTeIIo.

<<3(l)ec>>

Komnanuu «[TuBoBapHs MockBa-ddec» MprcBOeHO
3BaHUe obeNTeNA KOHKypca Ha JIyqIIero KiueH-
ta MI'YII «MocBozgokaHa » B HoMUHAIUU «CaMbIH
pallMOHAIbHBIN BO/IOIIO/Ib30BATEb>.

«[luBoBapHsa MockBa-Odec» cTajia JlaypeaToM
€XeroJHou MeXJyHapOAHOU IpeMHuM «JIydlmmn
HaJiororiaTeablnK roga—2009».

«ToMCKoOe ITHBO»

Komnanua HarpaxzeHa /luriomom MexzayHapos-
Horo ¢oHza pa3BuTusa «EBpasus» B HOMHHAIIUU
«[Ipeanpuarue roga — 2009».

l'enepanbHbii gupekTOop OAO <«ToMCkoe MHBO»
Knsitn .I. — nobeauTtenb Bcepoccuiickoro KoH-
Kypca «/lobpocoBecTHbIN nocTaBiuiuk 2009» B HO-
MHWHAIUN «3a BBIAIONINECS pe3yJbTaThl B 0bJia-
CTH yIIpaBJeHUs, BKJAJ, B yCTOMYMBOE Pa3BUTUE
CTPaHBbI».

«bapHay/IbCKHI1 NNBOBapeHHbBI 3aBO/»

OpzeH «3a 3acjiyru B pa3sBUTHUU IHUBOBapeHHOU
oTpacin» BpydeH H.FO.KosTakoBou, Haya/JbHUKY
cosiogoBeHHOrO 11exa OAO «BbI13».

«CTaBpOIOJIbCKNI MUBOBapPEHHBIN 3aBO/»
[lonyueH /[lunioMm o 3aHeceHuu Ha /IoCKy moyeTa
JlennHckoro parioHa CTaBpOMoJis.

«YUTHUHCKHE KITIOYH»
Jlaypeat, AgumjoMaHT KoOHKypca IIporpamMmsl
«100 my4mux ToBapoB Poccum».

The Siberian Heineken Brewery Affiliate
Under the “Declaration of enterprises’
activity to implement the labor rights
of workers and employers”, implement-
ed by the State Labor Inspectorate in
the Novosibirsk region is included in the
register of employers who guarantee to
respect the rights of the employees that
is certified by a Certificate of confidence
to the employer.

“Efes”

The company “Pivovarnya Moskva-Efes”
was awarded with the title of the win-
ner of the Contest for the best customer
of the Moscow State Unitary Enterprise

“Mosvodokanal” in the nomination “The

most efficient water customer”.

“Pivovarnya Moskva-Efes” became the
prize winner of the annual internation-
al prize “Best Tax Payer of the Year of
2009”.

“Tomskoye Pivo”

The company was awarded with a Di-
ploma of the International Fund of De-
velopment “Evrazia” in the nomination
“Enterprise of the Year of 2009”;

L.G. Klein, the general director of OJSC
“Tomskoye Pivo”, the winner of the
All-Russia contest “Bona Fide Suppli-
er of the Year of 2009”, in the nomina-
tion “For prominent results in the area of
management and the input in stable de-
velopment of the country”

“Barnaulsky Pivovarenny Zavod”
Received a decoration “For merits in
development of the brewing industry’
was given to Nelya Yurievna Kolgakova,
head of the malt production department,
OJSC “BPZ”.

Y

“Stavropolsky Pivovarenny Zavod”
Received a diploma of entering the hon-
ours board of Leninsky District;

“Chitinskiye Kluchi”
Prize winner, competition winner with-
in the framework of the Program “100
Best Goods of Russia”.
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I ConuanbHasa v 6J1aroTBOPUTENbHAS 1€ ATEILHOCTD

Social and charitable activities

«baaTuka» “Baltika”
Jlaypeart npusa «3o0Toii [Tenkad» B HomuHanuu ~ VVinner of the Golden Pelican prize in

«3a BO3pOKIeHHe TPAAUIUH MeIleHaTCTBa». ghenomination “Fortheirey e
tradition of philanthropy”.

3010TOU NENMUKAH

KOAAEKTHNB
0AO «[MIMBOBAPEHHAS KOMNAHNS
«BATHKA»

(npe3unaeHT AptembeB AHTOH Onerosm

fisnserca naypearom npusa &
30N10TOW NENUKAH !
“3a munocepaMe ¥ AYWEBHYH wWen|

0bO 1,

Cunko A.B =
Tpeacenarens TTpasnenus « iy
Coroza OBO “lpaxaaHckas % &
CoumansHas MHuumaTusa” J
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[To uToram wucciaefoBaHus 6JarOTBOPUTENbHON
e ITeTbHOCTU POCCUUCKUX KOMIaHUM «bantu-
Ka» 3aHsaa 1-e MmecTo B cekTope FMCG-koMnaHuM
1 7-e MeCTO B PIHKUHTE KOPIOPAaTUBHOU 6Jaro-
TBOPUTEJNBHOCTHU 110 pesynbraTaM 2008 roza. Vc-
cjeZloBaHue MPOBOAMJIOCH ra3eTou «BejomMocTu»
COBMECTHO C MEXJAYHapOJHOW CeThbI0 KOHCAaJ-
TUHT'OBBIX GupM PricewaterhouseCoopers u «®o-
PYMOM IOHOPOB» IIPU coieicTBUY MUHUCTEpCTBa
SKOHOMMYECKOro pa3BuTHu:A, Poccuiickoro corosa
IIPOMBIIIVIEHHUKOB U IIpeAnipuHruMaresiei u Komuc-
cUH OOIEeCTBEHHOU ITaIaThl 10 Pa3BUTHIO OJaro-
TBOPUTEJIBHOCTU U 3aKOoHOoZaTeabcTBa 0 HKO.

«CAH NubeB»

Kypckuil punuan:

[locTraHoBieHeM AJMUHUCTpanuu TI. Kypck
«3a TpoBeJieHre 0JaroTBOPUTETBHOU aKIWU TI0
YCTAHOBKE CIIOPTHUBHO-UTPOBOTO OOOPYZOBAHUS
BO ZBopax Ceumckoro okpyra r. Kypck» B azpec
pykoBoautens Kypckoro ¢unmana OAO «CAH
ubes» M.b.I[lpuBanoBoi HampaBaeHo biarozaap-
CTBEHHOE IIUCHMO.

Hesanosckuil punuan:

AnmuHucTpanus I. ViBanoBo B 2009 rogy o6bs-
BUJa odullmaabHyo biarogapHOCTh KOJIJIEKTU-
By MBaHoBckoro ¢unuana OAO «CAH Hubes»
3a akKTHBHOe yd4acTue B OpOpPMJIEHHH Tropoza
B IIEPUO/, HOBOTOJHUX U POKAECTBEHCKHUX Mpasz-
HUKOB.

B 2009 rogy AamunucTpanys FiBaHOBCKoM obacTr
Harpazuia isanoBckuii pumnran OAO «CAH MHbeB»
['pamMOTOl 3a MOMOIIb B ITPOBEJEHNU MeXX/yHapOo/-
Horo KruHodecTuBasa UM. A.TapKOBCKOTO «3epKaJio».

Omckuil punuan:

[TonydyeHo GyarogapcTBEHHOE MHCHMO OT 0bJIacT-
Horo PoHzAa MOAAEPKKU U PAa3BUTUSA MACCOBOTO
cropra.

Basd on the results of the study of
charitable activities, Russian Baltika
rate first in the sector of FMCG-com-
panies and seventh place in the rank-
ing of corporate philanthropy as the
results of 2008. The study was con-
ducted by The Times in coopera-
tion with an international network
of PricewaterhouseCoopers consult-
ing company and the Donor forum,
with the assistance of the Ministry of
Economic Development, the Russian
Union of Industrialists and Entrepre-
neurs and the Public Chamber’s Com-
mission on the development of philan-
thropy and the law on NGOs.

“SUN InBev”

Kursk Affiliate:

By the decision of the Kursk Ad-
ministration “For charitable action
on installing sports gaming equip-
ment in the yards of Seymsk District
of Kursk” a letter of gratitude was
submitted to the head of the Kursk
Branch of OJSC “SUN InBev” Pri-
valova I.B.

Ivanovo Affiliate:

In 2009, the administration of Iva-
novo submitted a formal thanks to
the staff of Ivanovo Affiliate of OJSC
“SUN InBev” for the active participa-
tion in the design of the city during
the New Year and Christmas holi-
days”.

In 2009, the Administration of Ivano-
vo region has awarded Ivanovo Affil-
iate of OJSC “SUN InBev” a diploma
“for assistance in Tarkovsky’s “Zerka-
lo” international film festival.

Omsk Affiliate:

Obtained a letter of gratitude from
the region for the support and devel-
opment of sports.
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«dPec»

PoctoBckuit ¢unman 3A0 «[IuBoBapHsa MockBa-
Odec» HarpaxaeH CepTudrUKaToOM CIIOHCOPA ITpa3-
AHOBaHUA 260-nmeTua r. PoctoBa-Ha-/[oHYy.

«CTaBpONOJILCKMI INBOBAPEHHBIN 3aBO/J»
[Moryunn 61arogapHocTb OoT Pesepaliuii CIIOPTUB-
HOM 60pbObI CTaBPOMOJIBCKOTO Kpas 3a IOMOIIb
B OpraHmu3alnuu yeMnuoHara Poccuu 1o BOJIBHOU
60pbbe cpey JKEHIIHH.

«O0begnHeHHbIe [InBOBapHU XeliHeKeH»
[IpaBuTenbCcTBO MpPKyTCKOM 06J1aCTU BPYUHUJIO
bunuany «[TuBoBapHs XeliHeKeH batikas» AUTLIOM
3a 60JIBIION BKJIAJ, B 3aIIUTY OKpY Karolleil cpezbl
pervoHa u osepa barika.

“Efes”

Rostov affiliate of JSC “Brewery Mos-
cow-Efes” was awarded the Certificate
of Sponsor’s celebration of 260 anniver-
sary of Rostov-on-Don.

“Stavropol Brewery”

Received gratitude for their help in or-
ganizing the Russian Championship of
Female Wrestling from the Wrestling
Federation of Stavropol Territory.

“Obyedinenniye Pivovarni Heineken”
(Heineken Breweries)

The Government of the Irkutsk region
awarded a subsidiary of Heineken
Brewery Baikal” a diploma for its out-
standing contribution to environmental
protection and the region of Lake Baikal.
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Muadopmaius o AesaTeIbHO-
ctu Coro3a pOCCUUCKUX
IINBOBAapPOB

Information on activity of the
Union of Russian Brewers

* OCHOBHBIC HallpaBJIE€HUA
AeATeJIbHOCTU

e Cocras CoBeTa Cor03a pOCCHICKHUX * Thebasicdirections

of activity
IINBOBapOB
e Structure of Council of the
Union of Russian Brewers

 OcHOBHBIEe HoCcTHKeHnud Coro3a
POCCUMCKUX IIMBOBAPOB 3a MpoIle/-

mue 10 et ers for the past of 10 years

e The basic achievements of
the Union of Russian Brew-

90



B 2009 roay Coro3y poCCUUCKUX MINBOBApOB
vcnosHuiaock 10 aet!

Cor03 POCCUHCKUX ITPOM3BOAUTENEN MTHUBOOE3a-
KOT'OJIBHOU TPOAYKIUY — COI03 POCCUMCKUX TUBO-
BapoOB — HeKOMMepYecKas opraHu3aiys, 00beu-
HAOIIasA MpeANpUATHA TIMBOBapEHHON UHAYCTPUU
Poccumn.

In 2009 the Union of Russian Brew-
ers celebrated its 10th anniversary!

The Union of Russian Brewers is a
noncommercial organisation which
unites the enterprises of the brewing
industry of Russia.

OCHOBHBIE HaITpaBJIEHUA A€ATECJIbHOCTHA

The basic directions of activity

dbopMurpoBaHUe MTPABOBBIX, COIIMATBHO-3KO-
HOMUYECKUX yCIOBUM A1 3 PeKTUBHOTO U
IIUBUJIN30BAaHHOTO BeJIeHUS MPeATIpUHUMA-
TEJbCKOU /IesITETbHOCTH B 00JIaCTU TIPOM3-
BO/ICTBa 1 000pPOTa ITMBOBAPEHHOM ITPOAYKITUM;

B3aMMOZIEMICTBHE C OpraHaMU I'oCy/JapCTBEH-
HOW BJIACTU U YIpaBJIeHUs, CTPYKTypaMH
rpakZIaHCKOT'0 00IecTBa B paMKax COITHa-
JIbHO-3KOHOMHUYECKOI'0 NapTHEPCTBa;

cozerictBre GpOPMHUPOBAHUIO KYJIBTYPHI IT0-
TpebJieHUs MMMBa U IIpolaraHia OTBETCTBEH-
HOT'O TTOTPeOIEHY S ITHBA;

00beKTUBHOE NTHGOPMUPOBAaHHE OPTAHOB'0-
CyZapCTBEHHOM BIACTH, IeJIOBOT'O Y SKCIIEPT-
HOT'O COO0IIeCcTBa, MUPOKOIO Kpyra obiie-
CTBEHHOCTH O KJIIOUEBBIX ACIIEKTAX JeATeNb-
HOCTY TMBOBapPEHHOM OTPACIIH.

formation of legal, social and econo-
mic conditions for effective and
civilised conducting of enterprise
activity in the field of manufac-
turing and a circulation of brew-
ing production;

interaction with public authorities,
structures of a civil society within
the limits of social and economic
partnership;

assistance to formation of beer
consumption culture and prop-
agation of responsible beer con-
sumption;

objective informing of public au-
thorities, business and expert
community and public on key
aspects of activity of brewing
branch.
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Coto03 COTpYAHHUYAET C OpraHaMU roCyapCTBEHHOU
BjJacTU B cdepe HOPMATUBHO-TIPABOBOT'O pe-

ryIAPOBaHUA MHWBOBAapeHHOW oTpacau. Tak,
B amnpesie 2008 roga 6wt co3gan dDKcrepTHBIN Co-
BET II0 BOIPOCAM TOCYAApPCTBEHHOI'O Peryanpo-
BaHMsA IIPOM3BOJCTBA U 000pOTa MUBOBapeHHOMN
npoAykuuu npu KomuTeTre MO 5KOHOMHUYECKOU
IIOJIUTUKE U TpeJlpuHUMAareabCcTBY locyzap-
cTBeHHOU /lymbl PO.

Cor03 aKTHUBHO COTPYZHUYAET C acCcoluanuaMU
1 00beIMHEHUAMU MIpeAnpuHuMaresei, ¢ 2004
roZia BXOAUT B coCTaB TOProBo-npoOMBILIJIEHHOU
[Tamater P®. B pamkax Komwurtera TIIII PO
110 Pa3BUTHIO IPeANIPUHUMATEIbCTBA B arpapHO-
NpOMBbINIJIEHHON cdepe aeiicTByeT IlogkoMu-
TET 110 PAa3BUTHIO PBIHKA MMHUBO-0€3aJTKOTOJIbHOMN
MPOAYKIIVU.

C dexabps 2006 200a Coro3 poccuiicKux nueosapos exooum 6

The Union co-operates with public
authorities in the sphere of standard-
legal regulation of brewing branch.
Expert Council concerning state regu-
lation of manufacturing and a circula-
tion of brewing production was estab-
lished in April, 2008, at Committee on
economic policy and business of the
State Duma of the Russian Federation.

The Union actively co-operates with
associations of businessmen and since
2004 is a part of Commercial and In-
dustrial Chamber of the Russian
Federation. The Subcommittee on de-
velopment of the market of beer-non-
alcoholic production operates within
the framework of Committee of Com-
mercial and Industrial Chamber of the
Russian Federation on business de-
velopment in agrarian and industrial
sphere.

Mupoeoil nueosapeHHbLiL ANbSAHC

of the World Brewing Alliance

OZHVM U3 IPUOPUTETHBIX HAalTPaBJICHUM JieATeb-
HOCTU OPraHU3allUU ABJAETCA Pa3BUTHE MeEXAYy-
HapoAHbIX cBszed. C gekabpss 2006 roza Coro3
POCCHUMCKUX MUBOBAPOB BXOAUT B MHUPOBOU MH-
BOBAapeHHBIN AJIbSHC, KOTOPBIY 00beJUHAET IIPO-
nspoguTesner nuBa CeBepHOU AMepuKH, EBpOIbI
1 A3naTcko-TUXOKeaHCKOro peruoHa.

Ynenamu Corosa gBJIAOTCA 33 KOMIIAHWU, BJa-
Zeroiire 90 mpoOM3BOACTBEHHBIMM IJIOLAAKAMU
Ha Tepputopuu Poccuiickon Pezepaniii U BBIMY-
CKarolye OKoJo 95% poCccuiicKoro nusa.

Since December, 2006 the Union of Russian Brewers is a part

One of the main directions of activity
of the organisation is development of
international contacts. Since Decem-
ber, 2006 the Union of Russian Brew-
ers is a part of the World Brewing Al-
liance which unites manufacturers
of beer of the North America, Europe
and Asia.

34 companies that own 90 industrial
platforms on the territory of the Rus-
sian Federation and produce about
95% of beer in Russia are members of
the Union.
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Cocras CoBeTa Coro3a poCCUMCKUX INBOBAPOB

Structure of Council of the Union of Russian Brewers

IIpeacenarens CoBeTa Coro3za

BbpumaH lannuia MuxaiijioBu4
Bunie-mpesu/ieHT 110 KOpIIOpaTUBHBIM BOIIpOCaM
OAO «ITruBoBapeHHasa KOMITaHUA «banTuKa»

3amectutenu [Ipeaceaarens Cosera Corosa

IlaTko Bukrop Bragumuposuy
Butie-nipe3uzieHT ['pymIibl KOMIIaHUM «XelHEeKeH»
B Poccun

Knaita iBaun I'puropreBuyd
I'enepanbHbIU AHpeKTOp OAO «TOMCKOE THUBO»

Yiaennl CoBeta Coro3a

ApTtembeB AHTOH OJieroBuy
[IpesugenT OAO «IIuBOBapeHHasaA KOMHOaHUA
«banTuka»

ApxunoBa MpuHa IlerpoBHa
JUpeKTop MO0 KOPNOPAaTHUBHBIM OTHOLIEHUAM
1 kommyHUukanuam OAO «CAH Nubes»

XappucI'panT
I'enepanbubIl AHpekTOp OO0 «CABMuiiep PYC»

Maii Mpuna [leTpoBHa
l'enepanbHbIl AUpeKTOP OAO «CBIKTBHIBKAapPIINBO»

MamoHTOB BsgyecyiaB IBaHOBUY
IIpeacenarens VictionHuTenbHOro Komurera

XacaunoB MaromMmeTt AGAy/IMa3)KUTOBUY
I'enepanbHbId gupeKTOp OAO «CTaBpOMOJbCKUMN
MIMBOBAPEHHBIN 3aBOJ»

IIlnxmaH Cepreii BurasibeBu4
I'enepanbHbIU AHpeKTOP 3A0 «[TMTHO»

The chairman of Council of the Union

Briman Daniel Mihajlovich
The Vice-president on corporate
questions of “Pivovarennaya
kompaniya “Baltika”

Vice-presidents of Council of the Union

Pyatko Victor Vladimirovich
The Vice-president of Group of com-
panies “Heineken” in Russia

Klein Ivan Grigorevich
The General Director of
“Tomskoye pivo”

Councillors of the Union

Artemyev Anton Olegovich
The President of “Pivovarennaya kom-
paniya “Baltika”

Arhipova Irina Petrovna
The Director on corporate relations
and communications “SUN InBev”

Harris Grant
The general director of
“SABMiller RUS”

Mai Irina Petrovna
The General Director of
“Syktyvkarpivo”

Mamontov Vyacheslav Ivanovich
The Chairman of Executive
Committee

Hasanov Magomet Abdulmadzhitov-
ich

The General Director of “Stavropolsky
Pivovarenny Zavod”

Shihman Sergey Vitalevich
The General Director of “PINO”
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npoiueamue 10 jget

OcHoBHBIE AocTUKeHU A COI03a pOCCUMCKUX INBOBAPOB 3a

The basic achievements of the Union of Russian Brewers

for the past of 10 years

2003 r. [TpunaTue Kogekca 4eCTU POCCUUCKUX
IIUBOBAapPOB

JIOKyMeHT TpejcTaBasieT cobOOW coralieHue
0 mpaBuWIax NpodeccCHoHAJTbHOU [esATeNbHOCTHU
YU CTaHJapTax /eJIoBOM 3TUKU. B ero ocHoBe Je-
)KUT MPUHIIUII CaMOpPeryJupoBaHUsA NMHUBOBAapeH-
HOM OTpaciy B TaKUX KJIIOYEBBIX aclleKTax Bejle-
HUA OM3Heca, KakK MPOU3BO/CTBO, Ka4eCcTBO U IIPO-
Jla’ka THMBa, OTHOIIEHUs C MOTpebuTenamu. B Ha-
CTosIlee BpeMs K COTJIAIIEHUIO ITPUCOeAUHUIIOCH
80 xoMmnaHUM MUBOBAPEHHOMN OTPAC/H, B TOM YUC-
Jie TIPOM3BOAUTENH, He BXOAAIINE B 00beINHEHNE.

2005 r. IIpuHaTHe 3aKOHOZATEJILHOI'O 3alpeTa
Ha IIPOZaKy IIMBa HECOBEPILIEHHOJETHUM

Coto3 ObLJI OJHUM U3 MHULIMATOPOB 3aKOHO/ATEb-
HOT'O 3allpeTa Ha MpoJa)ky IMBa HeCOBEPILIEeHHO-
JIETHUM, KOTOPBIN B pe3ysbTaTe ObLI YCTaHOBJIEH
denepanbHbiM 3akoHOM N211-©3 «O6 orpaHude-
HUSX PO3HUYHON ITpoAaXu U notpebimeHus (pac-
MUTUSA) MHUBAa U HAMUTKOB, U3TOTaBIMBAEMBIX
Ha ero OCHOBE».

2005 r. Beimyck nepsoro CouuaJbHOrO OTYeTa
IIABOBapeHHOU! OTPpaciau

Co103 pOCCUMCKHMX NMMBOBApOB CTaJl MEPBOM acco-
1yalel Ipou3BOJUTENEN B Halllel cTpaHe, Mpe-
CTaBUBIIEN KOHCOMUAUPOBAHHYIO MO3UIUIO B che-
P€ KOPIIOpaTUBHOU COIMAIbHOM OTBETCTBEHHOCTH.
Hauwnnasa ¢ 2005 r. Coro3 exxerogHo BeityckaeT Co-
[[MaJibHble OTYeThl, KOTOphblEe BKJIOYAalOTCA B Ha-
IIUOHAJIbHBIA PETUCTP KOPIOPAaTUBHBIX HedUHAH-
COBBIX OTYETOB, aAMUHUCTPUPYEMBIX PoccuiicKuM
COI030M ITPOMBIIIJIEHHUKOB Y IIpeAIIpUHMUMATEJIEN.

2003 — Acceptance of the Code of
honour of the Russian brewers

The document represents the agree-
ment on rules of professional activ-
ity and standards of business eth-
ics. The principle of self-regulation of
brewing branch in such key aspects
of business dealing as manufacture,
quality, sales of beer and relations
with consumers lies in its basis. Now
80 companies of brewing branch
have joined the agreement, includ-
ing the manufacturers who are not in
the association.

2005 — Acceptance of the ban on
sale of beer to minors

The Union was one of initiators of the
ban on sale of beer to minors that has
been established by the federal law
11-FZ “About restrictions of retail and
consumption (drinking) of beer and
the drinks made on its basis”

2005 — Release of the first Social
report of brewing branch

The Union of Russian Brewers be-
came the first association of manufac-
turers in our country which has pre-
sented the consolidated position in
the sphere of corporate social respon-
sibility. Since 2005 the Union annu-
ally releases Social reports which are
included in the National register of
the corporate nonfinancial reports
administered by the Russian Union of
industrialists and businessmen.
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2006 . Crapt npoekTa «[locie 18»

B nogiep:KKy 3aKOHOZAaTeJIbHOI'0 3alpeTa Ha Ipo-
JlaxXy IrBa HecoBeplleHHOoJIeTHUM CoOr3 [pu-
CTYIIMJI K peanusanuu nporpaMMsbl «l[locie 18».
B pamMkax nporpamMmbl KOMIIaHUAMU — 4JI€HaAMU
Coroza ObLI pacmpocTpaHeH 1 MHJIJIMOH 3HAKOB-
CcTUKepoB «[Ipoziaxa 11MBa HECOBEPIIEHHOIETHUM
3anpenieHa» B 600 poO3HUYHBIX TOPrOBBIX TOYKaX
mo Bcel crpaHe. Kpome Toro, kommnaHuu 7o6po-
BOJIBHO BKJIFOYWJIU 3TOT 3HAK B CBOU PEKJIAMHBIE
MaTepuaJbl.

2009 r. HoBbIM 3Tann nporpaMMBbl
«I[Tocye 18» — mpoekT «EcTb 18? [loaTBEepAU!»

[TpoekT Coro3a pocCHUMCKUX NTUBOBAapoB «EcTh 187
[ToaTBepaU!» HampaBjeH Ha OpraHU3aluio obIie-
CTBEHHOT'0O KOHTPOJIS 3a COOMIOZIeHUeM 3aKOHO/Ia-
TEJIbHOI'O 3allpeTa Ha IIPoAaXKy IIMBa HECOBEPIIEH-
HOJIeTHUM. IIpoekT peanns3oBaH B 25 pervoHax
cTpaHsl, 0 koHIa 2009 roza uMm OyeT OXBadyeHO
6OJIBITMHCTBO cyOBeKTOB Poccutickoit ®eziepanu.

2006 — Start of the “After 18” project

In support of the ban on sale of beer
to minors the Union has started a pro-
gram “After 18”. Within the framework
of the program the companies mem-
bers of the Union have distributed 1
million stickers “Sale of beer to minors
is prohibited” among 600 retail shops
all over the country. Besides, the com-
panies have voluntary included this
sign in the advertising materials.

2009 — New stage of the program
“After 18” — the project “Are you 18?
Prove it!”

The project of the Union of Russian
Brewers “Are you 18? Prove it!” is di-
rected on the organisation of public
control over the ban on sale of beer to
minors. The project is realised in 25 re-
gions of the country, by the end of 2009
it will capture the majority of subjects
of the Russian Federation.
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