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KpaTtknit 0630p

Kommanna «bputnm Amepuran Tobaxko Poccma»
sapepmuna npoxomausmmi B 2002—2003 romax
BTOPOH THKT COMAANBHON oTIeTHOCTH. KoMmanna
OMHOM W3 MEPBEX B POCCHM Havama THATGT

¢ OBIMECTBOM B (OPME PETYIAPHLIX BCTPET
PYKOBOMCTRA KOMTAHUY M MPEACTAaBUTENCH 06TIIE -
CTBECHHOCTH, TO ¢CTh hU3HICCKUX M 0P HANIECKIX
THI, KOTOPEIE MHOO BIMAIOT Ha TO, KaK KOMTAHHIT
OCYITIECTRITACT CBOIO TEATCTRHOCTE, THHO
MCTBITHBRAIOT ¢¢ BAMAnne. [lenh mpoTecca
COTIHATLHOH OTICTHOCTH — MOMOYL KOMTAHHH
TYYIE TPeIcTaBuTh, KAKHE acTeKTh €6
OEATETRHOCTH BOMHYIOT PASTHIHEIEC TPVITTTH
TPEACTABATETCH OBIMECTREHHOCTH, a TAKKE
chOpMYTHPOBATE W OCYITECTRATL TPAKTHICCKIES
AeHCTBEA B OTBET HA BHICKAZAHHEIEC OONMICCTBEHHEE
OXUIAHNA.

«BAT Poccma» BemeT TpoTece cOMHATBHO T
OTYETHOCTH B cOOTBeTCTBIM ¢o CTtammapTtoM AA1000,
paspaboTaHHBIM MeXKTyHapo HeM HMHcTRTYTOM

MO COMHATBHO-3THYCCKOH OTIeTHOCTH B 1999 roay

" HCTOTB3YEMbIM KOMMEPUCCKHMH U OBIECTBCH-
HBEIMH OpTAHHRANHAME B TCIIX KOHTPOIS

W COBEPIICHCTBOBAHAA CBOCH COTMATRHOM
JeATeThHOCTH. COOTBETCTBHE TAHHOMY CTAHTAPTY
noaTeepEIcHO «biopo Beputac Pycws, oTnemenmem
Tpynusl koMmanni «biopo BepmTtacs.

B mmanmotax BTOPOTO MHKIA MPOTECca COMMATBHOH
OTICTHOCTH TIPUHATH yIacTHe okono 7() mpemcta-
BUTETEH PasTUIHBIX MUHACTEPCTE W BEJOMCTE,
OPTAHMBATIHH 3IPAaBOOXPAHEHAA, OOIMECTBEHHEX
OOBCIMHEHUN W CPEJCTE Maccosod wHbDOpManmn
u3 Mocken, Capatopa u Cankt-IleTepbypra —
TPeX TOPONOE, TIE PACTIONOKEHE (habpuKn
komuanun: «BAT-Ipas, «BAT-CTD»

u «BAT-CII6».

Executive Summary

British American Tobacco Russia has completed

its second cycle of social reporting, which took
place in 2002—2003. Our company was among the
first organisanions in Russia to start a dialogue with
society in the form of regular meetings of the
company’s management with our stakeholders,

i.e. any persons or organisations on whom the
company’s business impacts or whose actions
impact upon it. The aim of the social reporting
process is to enable the company to achieve a better
understanding of stakeholders’ concerns related to
the company’s activities, and also to find and apply
practical solutions that meet societal expectations
expressed in the dialogue.

BAT Russia’s social reporting process complies with
the AA1000 Standard developed by the Institute of
Social and Ethical AccountAbility in 1999 and
employed by commercial and public organisations
to control and improve their social performance.
The compliance of the social reporting process to
the AA1000 Standard has been verified by Bureau
Veritas Rus, a part of the Burecau Veritas network.

Participants of the second cycle of company’s social
reporting encompassed almost seventy representa-
tives of governmental bodies, public health organisa-
tions, NGOs, and mass media from Moscow,
Saratov and St.-Petersburg, i.e. the cities where
BAT Russia’s factories — BAT-Yava, BAT-SPb and
BAT-STF — are located.



VYacTHHKH BCTPped BRICKABATH CBOW OXKHMIAHNA,
KAcaroImuecd JeATENLHOCTH KOMTAHNH B TAKHX
0BTACTAX, KaK TMPOTIEcS COTHATBEHON OTIETHOCTH
" TpeTocTABICHUE MHDOPMATTHH 0BTIECTREHHOCTH,
nHOOPMUPOBAHTE TOTPEOUTENSH, MapKETHHT
TabavuHOH MPOIVKIHY, TPEAOTBPAITEHNE KYPEHTA
CPEIN HECOBEPIIEHHOICTHHX, CTTOHCOPCTREO

7 BIAaTOTBOPHUTETILHOCTE, OXpaHa Tpyaa Ha
tdabprrax kommannnu «BAT Poccuas, sammTa
OKPYEKAIONIEH ¢PEeIbl W OTHOTIEHHUA ¢ MECTHLIM
COOBITECTROM, KavecTRO TPOTYKITAY, COTHATLHAL
peKTaMa M TOTYIAPH3AIng 300poBOTO 06pasa
KHUIHA, BOTPOCH KYPECHUI W 3T0POBLA, a TAKKE
TOCYAApPCTREHHOE PETYIHPOBAHTE TabadHoH
OTpacim.

B xofme AMamoroR BTOPOTO MHETA KOMTIAHHT
«BAT Poccug» oTuuTamach o BHEITOIHCHHH
0043aTeNBCTE, TPUHATHIX B XO/¢ TTEPBOTO MHKA,
" B3A7a Ha ¢cba 18 HOBBIX 0043aTCILCTR,
OTHOCAIMHXCA K ACATCILHOCTH KOMITAHHH.

3apepIIeHUEM BTOPOTO MHETA COMHATBEHOH
OTYETHOCTH SBIAcTeS mybnukanusg ConmHaTbHOTO
otueTa 2002—2003. Ero zagaya — OaTh 4HTaTSIIAM
npeactapmenne o kKoMmannu «BAT Poccma»
(rmapa I), mpomecce cOMMATbHON OTIETHOCTH
(rmapa IT), kpatkoe HHOOPMUPOBATEL O TPEABIIVITEM
MHEIE OTYSTHOCTH KoMuauun (rmapa 11T},
H3TOXKATH BOTIPOCH], MOCTABICHHBIC YIAaCTHHKAMH
JHATOTOB BTOPOTO MUK, a TAKKS OTBETH

n o643aTeTLCTBA KOMTAHuH (rmasa V).
Odunuancauii oTaeT «biopo Beputac Pycns

IaH b rIaBe V.

Brnextponnad sepend ComHamTbHOTO
otyeta 2002—2003 onybnukopana
Ha KopHopaTuBHOM Beb-caliTe www.batrissia.ru.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

The dialogue participants expressed their
expectations of the company’s performance
regarding the social reporting process and providing
information to the general public; providing infor-
mation to consumers; marketing of tobacco prod-
uets; vouth smoking prevention; sponsorship and
charity; safety conditions at BAT Russia’s factories;
environmental protection and local community rela-
tions; product quality; social advertising and promo-
tion of a healthy lifestyle; smoking and health
issues; and state regulation of the tobacco industry.

In the course of the dialogues of the second cycle,
BAT Russia reported on its progress towards
commitments assumed by the company during the
first cycle, and took on 18 new commitments relat-
ed to the company’s activities.

The Social Report 2002—2003 is a conclusion

to the second cycle of the social reporting process.
Tts aim is to provide readers with information about
BAT Russia (Chapter T), help them to better under-
stand the social reporting process (Chapter IT), give
brief information on the previous cycle of compa-
ny’s reporting (Chapter TII), set out issues raised by
the dialogue participants during the second cycle,
and also give an account of the company’s respons-
es and commitments (Chapter TV). Official Report
of Bureau Veritas Rus is placed in Chapter V.

The electronic version of the Social Report
2002—2003 is published on the corporate website
www.batrussia.ru.
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«BPUTULL AMEPMKAH TOBAKKO POCCUS»

BRITISH AMERICAN TOBACCO RUSSIA

Yeaxcaemoie yumamenu!

Conmanpusist otyer 2002—2003 oTpaxaer pe3yabTaTH
BTOPOTO IAKIA MPOIECca CONHATRHON OTIETHOCTH
xommarnn «bpuran Avepuran Tofaxko Poccmrs. Hara
KOMIaHAd Hadala 3TOT MPOIece ABa rofa Ha3al, B KOHIE
2001 roma HApAAY ¢ ApYTHME ToapasreeHnaMn 1 pymmor
«bpuranr Amepnkan Tobakko» B 13 ctpamax. B Poccnn
MBI CTATH OFHOH H3 MEPBBIX KOMIAHTF, BRICTYIFABIIHY

C JaHHOH HHHITHATHBOIH.

Ilogemy 51 BeJeM MpOIECC CONHATHLHON OTICTHOCTH?
«BAT Poccrg» cTpeMuTCA CTATH THICPOM POCCHHCKOTO
TabaqHOTo PRIHKa — YCIENTHOH, GTBETCTBCHHOH
H YCTOHYHBO pasBHBAICTICHcT KoMmarneH. [nd roctaxe-
HIA 5TOH Mead HaM HeOOXOMHMO ORITE B KVPCe pasTHIHLX
OBIMECTBEHHBIX ORKHIAHNH, 3HATE JOTTOCHOTHBIC HHTCPECH
KaK CTpaHsl B IETOM, TAK H PETHOHOB, B KOTOPBIX MBI
paboTaeM, a TAKKE YIHTHIBATE HTH PA3HOOBPASHEIE

1 Mopokt IPOTABOPCIABEIE ORHAAHI
B CBOCH JCATCTRHOCTH.

Dear readers,

This Social Report reflects the second cycle of the social
reporting process of British American Tobacco Russia.

Our company started this process two years ago, at the end
of 2001, together with 13 other companies of the British
American Tobacco Group. In Russia, we were one of the
first companies to report to society in this manner.

Why do we conduct the social reporting process?

BAT Russia is a commercial enterprise, secking leadership
of the national tobacco market and aspiring to be

a successfiil, socially responsible and sustainable business.
This means to be aware of a wide range of socictal expecta-
tions and long term interests of the community and the
country in which the company operates, and to absorb and
balance the diverse and sometimes conflicting expectations of
stakeholders.

The social reporting process gives us an opportunity

to listen to representatives of the Russian society, and to
respond to them both in words and actions, and to embed
the principles of Corporate Social Responsibility (CSR)

in all our activities.

BAT Russia conducts its activitics according to three
Business Principles: Mutual Benefit, Responsible Product
Stewardship and Good Corporate Conduct. These principles
serve to all companies of the British American Tobacco
Group as guidance in responsible decision-making.

What did we learn and accomplish during the second cycle
of social reporting?

Firstly, we successfully and on schedule fulfilled
commitments made during the first cycle of social reporting
in 2001 and 2002. Sccondly, we made certain progress in
the development of our social reporting process: its
geographic scope was extended, the number of the dialogue
participants was increased, and the scope of issues was
expanded.



Tponece conmampHol OTICTHOCTH MPCIOCTARTACT HAM
BOSMOKHOCTE Y3HABATE O CYIICCTBYIONIHX OOTICCTBCHHBIX
OXKHIAHAAX H OTBEYATh HA HHX, MPHYCH HE TOJBKO
CTOBOM, HO H JETOM, H BHCAPATE TPHHITHIIE KOPIOPATHE-
Holf conmanbHel oteTcTBeHHOCTH (KCO) B Hany
MOBCCTHEBHYIO IPAKTHKY.

«BAT Poccna» pyKoBOICTBYETCA TpeMA MPHAHITATAME
BeAeHmd GH3Heca; IPHHIITOM B3aHMHOH BRITOIH,
TMPEHIATOM OTRETCTBCHHOTO VIPARTCHIA TPOIYKIACH o
TPHFITHTOM JOGPOTOPATOTHOTO KOPTIOPATHEHOTO TOBCTCHIA.
Barecte oHP cIVKAT OCHOBOH TPHHATHA PEINCHITH IIT BCEX
xommarmai Tpymmer «bparanr Asreprkan Tobakkos.

Y10 MBI Y3HATH H GICTATH B X0[¢ BTOPOTC MAKIA
CONMUATEHON OTICTHOCTH?

Bo-1epBBIX, MBI YCIICIITHO H CBOCBPEMCHFO BRITOTHIITH
obasaTenpeTBa, MpAHITRe KoMmanmeit s 2001 m 2002 ronax.
Bo-BTOpRIX, MBI HCIPCPHIBHO paloTATH HAT YIYIIICHICM
npornecca COMAATPHON OTICTHOCTH H JOOHIIICE B 3TOM
OTPCICTCHHBIN YCITEX0B: PACTITHPHIIH TeOIPAIHTO JHATOTOR,
MpHBACKIH BOBIICE THCTO YIACTHHKOR H OOCYIHIT

HOBBIC TEMEL

Hwanors mocetwmm okono 70 npeacTaBaTeIcH 06TIeCTRCH-
woctn w3 Mocksrr, Caparopa n Cankr-Iletepbypra —
TOPOIOB, TIE pacrioaoReHB! (habpuke Kommanm. Mrr
6TAroJapHB BCEM, KTO MPHHAT IPATIAMICHHE TOCCTHTD
BCTPEYH U MOAETATHCA CBOAM MHCHHEM H OXHJAHIIMH.
Tounee npegcrapnad, aro oxnaacted oT «BAT Poccmas
Kak OTBeTCTBCHHOH TabayHoli KOMITAHHH, MEI CMOXKCM
BoJ1ee YCITEINHO peraTh TOCTABICHHBIC 33aH.

Kaxoprr Harmm mraHsr Ha 6yaymec?

B 2005 romy MbI 3aKOHYHM BLITOTHEHIE 063aTCIIBCTB,
TPHHATRX HAMH B X0J¢ BTOPOTO ITHKIA COTHATBHOH
OTYETHOCTH.

Cleffyac MBI BejJeM TOJTOTOBKY K TPCTEEMY IHEIY
CONMMPATBHON OTIETHOCTH, KOTOPHH HagHeTed B 2004 roxy.

Mur ctpemmycd & o(hhekTaBHOMY GOMEHY MHCHIAMI

CO BCCMI 3AMHTEPCCOBAHHBIMHA CTOPOHAMH — H YIACTHHKA-
M JAATOTOB, H TeMH, KTO TOKA HE BOBTCTICH B JHCKYCCHIO.
CpeneTra KOMMYHIKAITHA PasTHYHBL KOPIOPATHBHEIE
H3JAHIA 0 HEMocpencTeeHHoe obmmerme. IToatomy
ConaansHEI OTICT — He TOJTRKO HEOOXOMIMOE 3ABCPITCHIC
TOIHYHOTO AR, HO 0 NPATTAINICHIE K pasroBopy.

Mer 6yrent pagsl y3rate Barme mmerme.

Hxon Tsiimop,
Vopanmarommit gupexTop
«bpatim Amepuran Tobakko Poccma»

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Around 70 stakeholders from Moscow, Saratoy and

St.- Petersburg — the cities where BAT Russia has production
sites — took part in the dialogue sessions in 2002 and 2003.
We would like to thank all those who participated in the
dialogues and voiced their opinions and expectations during
the dialogue sessions. Now we better understand what is
expected of BAT Russia as a responsible tobacco company,
and therefore, we are better placed to deliver upon

the objectives set.

What are our plans for the future?
Between now and the year 2005, we shall fulfil the commit-
ments made during the second cycle.

We are preparing for the third cycle of social reporting that
will start in 2004.

We seek to improve, both through the corporate media and
personal communication, our dialogue with stakeholders,
whether currently involved in the social reporting sessions
or not. This is why this Social Report Is not only a neces-
sary conclusion of the annual eycle of the social reporting
but also an invitation to the dialogne. We verv much
welcome your feedback.

W

John Taylor
Managing Director
British American Tobacco Russia

VISSNY OOOVAOL NVOI4INY HSILIYG

“BNDD0d OMNVIOL HYINJINY MUNLNIT>



«BPUTULL AMEPMKAH TOBAKKO POCCUS»

BRITISH AMERICAN TOBACCO RUSSIA

10

O komnaHum «bAT Poccusa»

«bputum Amepukan Tobaxkko Poccmas sxomuT

B I'pynny xommannit «bputam AMeprkran
Tobakko», MexayHapomaHOoTO Tabauynoro BmM3HECa
¢ caMo¥ mupokoil reorpadrell TeATECNHPHOCTH,
pabdoTatomero mHa 180 pLIHKax W BO BCEX 0OMACTIX
TabaqHO# OTpacial — OT BREIpAIMHBAHHA TalagHOTO
nHCTa A0 AUCTPUOVIMA TOTOBOH MPOTVKINH.
Koumanna «bputnm Amepukan ToBakko» Gwima
ocHoraHa B 1902 rogy W ¢ TEX Mop 3aBOCHANA
PETMYTANIAIC TPON3BONUTEN BHICOKOKAYECTREHHOM
TPOAYKITHE, OTEEYAIONIEH pasHOooOpa3HEIM
sampocaM moTpebuteneii. B 2002 rony ¢e moma
MHPOBOTO PHIHKA TabavyHBIX H3IENHE COCTABMIIA
14,6%. KoMnanun npHHagIeXKuT 85 dabpuk

B 66 cTpanax, 300 MeXKIVHAPOTHBIX W MECTHBIX
Mapok. bonee 85 000 "wenmopexk Mo BCEMY MHUPY
paboTaroT B pa3sTHYHBIX KoMOaHuAX [pymmsr.

«bputnm AMepuran Tobakko» cTPEMHUTCA ¢TATh
THACPOM MHUPOBOH TabauHo MHIYCTPHH

B KONMUIECTBEHHOM W B KAUCCTBEHHOM OTHOTICHH.
TlepBoe o3mavgaeT HAMOONBITHE OOBEMBI TIPOJTAK,
POCT TPUOLUTLHOCTA W AOXOMOB aKMAOHEPOR.
Bropoe TpebyeT OTBETCTBEHHOTO MOAXOIA K BOTPO-
caM, BEIZBIBAICTIIAM 03a00ICHHOCTE B OBIMECTRE,

M BHUMATENLHOTO OTHOMICHMA K TOITOCH OUHBIM
WHTEpECaM ¢TPaH, B KOTOPLIX paboTaloT KOMTaHIH
Tpynnow «Bputnm AMmepuran Tobakkos.

«bputnm Amepuran Tobakko» Haganma paboTaThb
Ha poccuiickoM poiHke B 1991 romy, a B 1994
Tpuobpena KOHTPOMBHLIE TAKETH akMnil THVX
BEIVITIAX pOCCHHCKNX Tafaunbix Gabpuk B Mockse
u Capatowe (cetivac OAO «BAT-Apa» mw OAO
«BAT-CT®» cooTreTcTBeHHO). [Toche cnuaHma
«bputum Amepuran Tobakko» ¢ «PoTmanc
Hurepnsmuns B 1999 rony B coctap «BAT
Poccuar Bolmma ogHa W3 HAWOOTEE COBPEMEHHEX
Tabaunbrx abpuk Poccnu, mMonyIuBInag B
nansHeiimeM Haspanmne 3A0 «BAT-CII6» (Cankr-
Tletep6ypr). Taxke «bputum AMepuran Tofakko
Poccua» srmouaet 3A0 «MexnmyHapoHBIE VCIVTH
o MapKeTHHTY TabaKar, 00LeIMHAIOIEE BCe
HETMPONIBOACTREHHEIE TOAPA3IETCHIA KOMITAHNH.

About BAT Russia

British American Tobacco Russia is a part of British
American Tobacco, the world’s most international
tobacco group, working in 180 markets and almost
all areas of the tobacco business — from leaf
growing to finished products distribution.
Established in 1902, the company has built an
international reputation for producing high guality
products able to meet the diverse tastes of
consumers. In 2002, its global market share equals
14.6%. British American Tobacco owns 85 factories
in 66 countries, and has 300 international and local
brands in its portfolio. The Group employs over
85,000 people around the world.

British American Tobacco seeks to achieve leader-
ship of the international tobacco industry both in
a quantitative and qualitative sense. Quantitative
criteria mean volume, increasing profitability and
shareholder value, while qualitative ones imply

a responsible approach to all issues of societal
concern and long term interests of the countries
where the company operates.

In 1991, British American Tobacco entered the
Russian market and in 1994 acquired controlling
interest in two leading national tobacco factories,
now OJSC BAT-Yava (Moscow) and

OTSC BAT-STF (Saratov). In 1999, through merger
with Rothmans International, British American
Tobacco became the owner of one of the most
advanced tobacco factories in the country, now
CISC BAT-SPb (St.-Petersburg). The structure

of British American Tobacco Russia also includes
CISC ‘International Tobacco Marketing Services’,
which comprises all the company’s functions except
manufacturing.



C caMoro Hadaia ¢BOCH OEATCIBLHOCTH KOMITaHHA
«BAT Poccuas mocTapmIa MENAbIc BHEAPHUTD B CBOTO
TOBCETHEBHYIO TTPAKTHKY JYUIIHI OTHIT,
CYIICCTRYIONTAE B chepe MPOU3BOACTER, PabOTH
¢ TIEPCOHANOM M KOPTOPATHBHON CONMHATRHOMN
OTBETCTRCHHOCTH. KOMITaHNd ABIICTCA ONHHM
"3 THACPOR POCCHICKOTO TafagHoTo pHIHKA,

a Takke Hambomee BHICTPO pasBHBAOICHCA
TabavyHoi KoMmanueil ctpanbl. ToproBbie
npeactaputenn «BAT Poccua» paboTaioT BO Boex
pernonax Pocenm.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

From the very beginning, the company was deter-
mined to employ and promote the best practices in
the fields of production, employment and corporate
social responsibility. Today, British American
Tobacco Russia is one of the leaders of the national
tobacco market and the fastest growing tobacco
company in the country. Its trade operations cover
all regions of Russia.

«BPUTULL AMEPUKAH TOBAKKO POCCHSA»: OCHOBHDIE ®AKTbI U LLUDPDbI

M Hauano gesarensHocTn B Poccun 1991 r.
B O6bem nHBecTuUMiA (k kKoHLy 2002 1.) 6onee 400 mnH. gonn. CLUA
M LeHTpanbHbIi odurc Mocksa

M dabpuikm

«bAT-f1Ba» (Mocksa), «bAT-CIN6» (CaHkT-lMeTepbypr),

«BAT-CT®» (CapaToB)

M Toprosble npeacTaBUTeNbCTBA

okono 100 ropoaos

M KonunyectBo coTpyaHMKOB

6onee 3000 yenosek

B Bepylume mapku

Kent, Vogue, Pall Mall, flea 3on0mas

H O6bem npogax (2002 r.)

60nee 50 Mapa. WT. cMraper

M Hanoru 1 c6opsbl, ynnadyeHHble B 6104XeTbl pa3Hbix ypoBHeit (2002 r.)

7,1 Mmnpa. pybnen

BRITISH AMERICAN TOBACCO RUSSIA: KEY FACTS AND FIGURES

M Start of activities in Russia 1991
M Total investments (as of 2002) more than 400 min USD
B Headquarters Moscow

M Factories

BAT-Yava (Moscow), BAT-SPb (St.-Petersburg),
BAT-STF (Saratov)

M Trade representatives

around 100 cities

B Number of employees

more than 3000 people

M Drive brands

Kent, Vogue, Pall Mall, Yava Gold

M Sales volume (2002)

more than 50 bn sticks

M Taxes and duties paid to the state budgets of different levels (2002)

7.1 bn roubles
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[MpuHuMnbl BegeHnsa 6usHeca pynnbl KOMNaHUN
«bputnw AmepunkaH Tobakko»

Ocuopnoit 3amadeit «bputnm Amepuran Tobakkos
KaK KOMMEPYECKOH opTaHu3anny apIaeTed
obecneye e cTABMIBHOTO TOX0a AKITMOHEPOR

Ha JONTOCPOTHOH OCHOBE TMYTEM VIOBIETBOPEHUA
TOTPeOUTENBCKIX TPEATOYTCHAH B OTHOIIEHHA
TabagHOH MPOIVKIHMH BRICOKOTO KadecTea. B TO Xe
BpeMA AN YCTOHYMBOTO PasBUTHA DH3HECA MBI
MOJAKHE VIUTHBATE B CBOCH JeATENBHOCTH Bonce
MAPOKUH CTEKTp OEUTAHTH oOMECTBA.

T'nofanmuzaria SKOHOMHKH CTIOCOBCTBYET
VCIEIMTHOMY PasBHTHI0 MeKIYHAPOTHBIX KOMTaHM.
BumecTe ¢ 5THM OBIMIECTRO TPETBABIACT K HAM
BO3pACTAIOITHE TPEOOBAHNA B TOM, YTO KACACTCA
TMPO3PATHOCTH BH3HECA T HOPM KOPTOPATHBHOTO
MOBEICHNA, KOTOPHIC B TPOTUIOM, BO3MOKHO,
TpHHUMATHCE HA BEPY.

B coBpeMeHHOM MHPE K KPYITHLIM W VCTTETITHEIM
KOPTOPATTHAM YaCTO OTHOCATCA ¢ OTIPEAETCHHBIM
HemoBepHeM. Takme KOMTAHAH MOTYT BOCTIPHHH-
MATBCA KaK BIMATEILHBIE W MPH 9TOM PYKOBOACT-
BYIOTITHECA HCKTIOUHTETRHG COBCTREHHBIMH
nuTepecaMu. byayanm TabagHBIM GM3HECOM, MBI
CTANMKHBAEMCA ¢ TAKHM OTHOTICHHEM YaIe, TeM
apyrue. TpyIHOCTE 3aKMIOTACTCA TAKKE B TOM, ITO
TpeBOBAHNA OBMIECTBA IO OTHOMICHANIO K KPYITHBIM
KOMTAHTAM HEOAWHAKOBE B PA3HBIX CTpaHax

M 9acTo MPOTHBOPEIAT APYT APVIY.

B pamrax o643aTenbeTha, TPUHATOTO Ha ceba
«bputrm Amepuran Tobakko T.J.C.» B XOAE TPO-
necca conHanbHoll otyeTHocTH B 2001—2002 Togax,
onun paspabotanel [IpuHTHTE BeAeHAA BU3HECA.
B ux moAroToBKe MPUHATH YIACTHE KAK COTPYI-
aukn «bputnm Amepuran Tobaxkos, Tak

T TMPENCTABMTETH OOTIECTREHHOCTH.

Tlpuununo seacuna 6uzHeca U OCHOBHBIE
VoexaeHnd TeKaT B OCHOBE KOPTIOPATHBHO it
COTIHATBEHOH OTRETCTEEHHOCTH «BpUTHIT AMepHKan
Tobakko» Kak MEKIVHAPOTHOHN KOPTOPATIHH W TPH
STOM OTPaXKAIOT cenuduKy paboThl B TabavHo i
OTPacH.

British American Tobacco
Group Statement
of Business Principles

British American Tobacco is a commercial enter-
prise, and our primary role is to build long term
shareholder value by meeting consumers’ prefer-
ences for high-quality tobacco products. However,
we believe that by absorbing and balancing a wider
range of expectations, we are best placed to
continue building a sustainable tobacco business.

Like other multinational enterprises benefiting from
economic globalisation, we also face increasing
demands to be more transparent and to demonstrate
high standards of corporate conduct that might in
the past have been taken on trust.

In today’s rapidly changing world, large and suc-
cessful businesses can be perceived as powerful and
self-interested and can face barriers to trust. As a
tobacco business, we can face more than others.

In addressing these, a further challenge is that major
enterprises like ours often encounter varying and at
times conflicting stakeholder expectations in differ-
ent countries and cultures.

To help meet these challenges, and following a
commitment in the first British American Tobacco
p-l.c. Social Report 2001—-2002, we have developed
this Statement of Business Principles in consultation
with managers from our businesses, as well as with
external stakeholders.

The Business Principles and Core Beliefs cover the
kev issues that we believe underpin Corporate Social
Responsibility (CSR) for a multinational business
and, particularly, for the unique characteristics

of a tobacco business.



Mmur paspaboTamu Tpu lpuHnnuna pegeHua
ousueca: IIpuHmuan p3anMHON BHTOALI, [IpAHIHATT
OTBETCTRCHHOTO YIOpaBieHAS mpoayknach n IIpwremmmmn
JOBPOTIOPANOIHOTO KOPIOPATABHOTO TOBEICHE.
Kaxnwiit TIpHHITAT TOAKPETISIOT HECKONBKO
OcHoOBHBIX YOeKIeHNH, KOTOPBIE TO3BOIAIOT
PasBACHUTE €T0 ¢MBIcH. Buecte TIpuHITHIIED

u Voexmeuna dhopMupyioT 6asy ana
OTBETCTBEHHOTO BEACHHA HAIESTO DH3HECA.

TlpuHmunel 1 YOeKIeHUI, a TAKKE TPOTIECC
X paspaboTKH MOMTHOCTHK COOTBETCTBYIOT
geThIpeM OCHOBOTIOMATAIOTITHM TPHHITHIAM
«bputum AMepuran Tobakko», KOTOPBIE
BRIPAXKAKT KOPTOPATHEHYIO KYIBTYPY HAIIeH
rommannn: Cuna B pasHoobpasud, OTKPHTOCTS,
Cpobofa Jepe3 OTBETCTBEHHOCTb,

Hyx mpeAnpuHUMATEHCTRA.

NPUHLUMN B3AUMHOM BbIroAbl

TIpuHAT B3aUMHON BBHITOAB TEKHUT B OCHOBE
HAIMAX OTHOMICHHUHN ¢ MPEACTABUTEIAMA
obmectrenHocTH. Harmedl masHol Menplo aBIdgeTcd
ofecmege e cTaBMILHOTO TOX0Aa AKMNOHEPOR Ha
gonrocpouoit ocroBe. Jmd ToTo YTOOH VCTIEITHO
BBITONMHATD HTY 3a7a9y, HaM HeoOXOTMMO
VYUTHIBATE MHTCPECH BCEX, KTO TAK MW HHAYE
¢BA3AH ¢ HANTHM OH3HECOM.

OcHoBHble YoexaeHus

Mo yoexRICHB B HEOOXOIUMOCTH OBECTIEINBATE
cTabOUIBHEI TOX0J HAIMHX aKIMHOHEPOH
Ha JONTOCPOTHOH OCHOBE.

Mo yOeKIeHE B HEOOXOIUMOCTH BECTH
KOHCTPYKTHBHEBIH AHATOT CO BCEMH, KTO Tak
HJIH MHa4Ye CBA3aH ¢ HANIAM OH3HCCOM.

Mo yBexIeHB B HEOOXOANMOCTH CO3IaBATh
TBOPUECKYIO aTMochepy IS BEEX HATTHX
COTPYIHUKOE.

Mo yBexaeHB B HEOOXOAUMOCTH CTTIOCOBCTBOBATD
PasBHTHIO CTPAHH W OBIIECTBA, B KOTOPBIX MBI
paboTaem.

M1 yOeKIEHE B TOM, 9TC COTPYIHHYESCTBO C
Hamell KoMIaHuel TOTKHG OBITE BRITOIHBIM JIIIT
HAIUX TOCTABIIHKOR W IPYTHX JTEIOBBIX
TapTHEPOR.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

There are three Business Principles, Mutual Benefit,
Responsible Product Stewardship and Good
Corporate Conduct, cach of which is supported by
a number of Core beliefs, which explain what we
think the Principle means in more detail. Together,
these form the basis on which we expect our busi-
nesses to be run in terms of responsibility.

Both the Business Principles and Core Beliefs and
the way they have been developed are consistent
with the four Guiding Principles of British
American Tobacco, which collectively express the
culture of the Group: Strength from Diversity;
Open Minded; Freedom through Responsibility;
and Enterprising Spirit.

MUTUAL BENEFIT

The principle of Mutual Benefit is the basis on
which the company builds its relationships with
stakeholders. British American Tobacco is primarily
in business to build long term shareholder value and
the company believes that the best way to do this is
to seek to understand and take account of the needs
of all its stakeholders.

Core Beliefs
We believe in creating long term sharcholder value.

We believe in engaging constructively with our
stakeholders.

We believe in creating inspiring working environ-
ments for our people.

We believe in adding value to the communities
in which we operate.

We believe that suppliers and other business
partners should have the opportunity to benefit
from their relationship with us.
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NMPUHLUN OTBETCTBEHHOIO YNPABJIEHUS
NPOAYKLMEN

TIpuHIHAT OTBETCTREHHOTO VIIPaBIcHHA
TpOAYKIHEH NEKNUT B OCHOBE TOTO, KAKAM 00pa3zoM
MBI VIOBJETBOPAEM TMOTPeOUTENRCKAT cIpoc

Ha NeTalbHBIH TPOAVKT, KOTOPHIH ABNIeTCH OTHOHN
U3 MPUYAH CEPhe3HBX 3adonesanunii. PaspaboTka,
TMpOU3BOACTEC H MapKeTHHT TaKoH NpOIYKIIHA
JOJEKHBI OCYIIECTBIATECA OTBETCTBEHHO.

M= cTpeMuMca paspaboTaTh KOMMEPYECKA
VCIEIHYIO TabagHyio TPOIVKIINI, KOTopad

CO BpeMeHeM OYIeT TPH3HAHA HAYIHBIM
COOBTIECTBOM W TOCYIAPCTBECHHBIMH OpTaHAMHT
KaK IpeAcTaBIdIoInad cyIecTBeHHO MeHBITHH
PHCK A 3I0pOBEI.

OcHoBHble YoexaeHus

Mo yOeKIeHB B HEOOXOAUMOCTH TPEAGCTABIATE
SCHYIO M TOYHYK MHPOPMAITHK O PHCKAX,
CBABAHHBIX ¢ KYpCHUEM.

Mo yOexRIeHB B HEOOXOAUMOCTH paboTaTh Haml
CHUEKCHHUEM PHUCKOB JINIA 3M0POELT W B TO KE BPEMS
VBAXKATH TPABO B3IPOCTBIX MIOACH, OCBEIOMICHHBIX
0 PHUCKaxX, BHIOUpATEH TY WIH HHYIO TPOIYKITHIO.

Mo yBexkIeHE B TOM, 9TO 3HAYHMasd WHGOpMarng
0 Hamle# TPOIVKIHA JOTKHA OBITH MO-TIPEXKHEMY
JOCTYITHOH.

Mrr yﬁe}K,E[CHBI B TOM, YTO HCCOREPIMICHHOICTHHC
HE JOJIZKHEL HOTpCﬁJ'IHTB TabagHEIC H3OCITHA.

Mu1 yOCKICHE B TOM, YTO MapKETHHT HamTe
TPOIYKIHHE JOIEKEH OCYITECTBIATHCA OTBETCTREHHG
7 BBHITH HATPABICH TONBKO Ha BIPOCTBIX
ToTpeOUTEE .

Mo yBexIeHB B TOM, 9TO TabadHad TpOoayKITHA
TOAICKHUT COOTBETCTRYIOEMY HATOTOOONOKEHATO,
4 HE3aKOHHAA TOPTOBMA JOIKHA HCKOPEHITHCA.

RESPONSIBLE PRODUCT STEWARDSHIP

The principle of Responsible Product Stewardship

is the basis on which the company meets consumer
demand for a legal product that is a cause of serious
diseases. Therefore, these products and brands
should be developed, mamufactured and marketed

in a responsible manner. The company also aspires
to develop tobacco products with critical mass
appeal that will, over time, be recognised by scien-
tific and regulatory authorities as posing substantial-
ly reduced risks to health.

Core Beliefs

We believe in the provision of accurate, clear health
messages about the risks of tobacco consumption.

We believe the health impact of tobacco consump-
tion should be reduced whilst respecting the right of
informed adults to choose the products they prefer.

We believe that relevant and meaningful information
about our products should continue to be available.

We believe that underage people should not con-
sume tobacco products.

We believe that our brands and products should
be marketed responsibly and directed at adult con-
Sumers.

We believe in the appropriate taxation of tobacco
products and the elimination of illicit trade.



Mur yOeXKIEHE B TOM, 9TO PETYIHPOBAHHE
TabaqHOH OTPACTH JONKHO VINTHIBATE HHTEPECH
BCEX TpercTarmTeNetl oBIMecTRa, BRITOYAT
noTpebuTene TabagHoN TPOAYKIIHH W TPeACTaBN-
Tenett TabavHol WHAYCTPHUH.

Mrr yﬁe}K,E[CHBI B TOM, 9YTO BONIIPOCHI, CBRA3ZAHHEBIC
C KYypEHHCM B O6H_ICCTBCHHBIX MECTaX, JOJKHEBL
PEITaTRECA ¢ YICTOM HHTEPCECOB W KYPHUIBEITHKOR,
W HCKYPATTHX.

nPUHUMUN AOBPOMOPAAOYHOIO
KOPMOPATUBHOIO NOBEAEHUA

IIpuanun Ao6poMopATeIHOTO KOPTOPATHBHOTO
TOREICHNT JTOIKEH JIEXKATh B OCHOBE MeATSIBHOCTH
KaXkmo# KoMUaHuW. YcmeX B BHM3HECe O719 HAC
HEOTAETHM OT OBA3AHHOCTH OBITE MOPATOTHEIMHI

" coBmoIaTh BEICOKHE CTAHMAPTH TOBEICHNA

BO BCEM, UTO KacaeTcd Hamero O6m3meca. Mur

HE JOKHE! OTCTYHATE OT 3THX CTAHTAPTOR pagn
TOCTHREHHA KOMMEPUECKHX PE3VIBTATOR.

OcHoBHble YoexaeHus

Mo yoekmeHnl B HEOOXOTHMOCTH COOTBETCTBOBATE
BBICOKAM CTAHIAPTAM MOBSACHHUS H TOPSTOYHOCTH.

M1 yOeKIEHE B TOM, YTG BBRICOKHE CTAHTAPTHI
KopHopaTHBHOH cONHaNbHOH OTBETCTBEHHOCTH
JOIZKHE MOJVIATh paclpocTpaHeHHE cpeln
KoMTaHni TafavHo# oTpacm.

Mo yOeKICHE B HEOOXOAUMOCTH YBAKeHUA
(hyHIaMCHTATBHEIX Tpak W ¢BOBOT YeT0BEKA.

Mo yBeXIeHE B TOM, UTO MHEeHHE TabadHoH
OTpaciy JOKHO MPHHUMATHECA BO BHHMAHHE TIPH
BRIpabOTKE 3aKOHOJATCIBHEIX PEIICHET, KOTOPHIEC
€¢ 3aTparmBaroT.

Mer yOeKIEeHEI B TOM, 9TO HAIla JeATeTHRHOCTE
MOIEKHA COOTBETCTROBATh MEKIYHAPOTHBIM
cTaHAapTaM B oOIACTH OXpaHBl OKpyXKaloIei
CPENBL.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

We believe in regulation that balances the interests
of all sections of society, including tobacco con-
sumers and the tobacco industry.

We believe that public smoking should be
approached in a way that balances the interests
of smokers and non-smokers.

GOOD CORPORATE CONDUCT

The principle of Good Corporate Conduct is the
basis on which all the businesses should be
managed. Business success brings with it an obliga-
tion for high standards of behaviour and integrity in
everything the company does and wherever it oper-
ates. These standards should not be compromised
for the sake of results.

Core Beliefs

We believe our businesses should uphold high stan-
dards of behaviour and integrity.

We believe that high standards of corporate social
responsibility should be promoted within the
tobacco industry.

We believe that universally recognised fundamental
human rights should be respected.

We believe the tobacco industry should have a voice
in the formation of government policies affecting it.

We believe in achieving world class standards of
environmental performance.
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Llenb

E] Henr mpomecca cOMMATbHOM OTISTHOCTH —
TOMOYb KOMITAHAH MHTETPHUPOBATE TPHHITHITE
KOPIOPATHRHON CONMATEHON OTBETCTBEHHOCTH

B CROIO TTORCETHEBHYIO JIENOBYIC MPaKTHKY

" A¢HCTBOBATE B COTIACHH ¢ COBPEMEHHBIMA OXKH-
TAaHHAMA ODIMECTBA W AONTOCPOYHBIMHE HHTEPECAMH
Pa3BUTHA CTPAHEL, B KOTOPOH oHa paboTacT.
IIpormece comMaTbHOH OTIETHOCTH TO3BONAET
KOMMEPYECKHM OPTaHM3alnaM AeHcTROBATE Domee
OTBETCTBEHHO W CTaTk DOJEe MPO3PATHEIMH A
0BIIMecTRa, a TAKKE YCTEIIHEE aIalTHPOBaThCA

K TOCTOAHHO HM3MeHAOMEHcA cpee.

B ocHOBe mpomecca coONMUaNbHON OTISTHOCTH —
TPOBOIMMBIE Ha ¢KETOIHOH OCHOBE TTHKITEI
PETYAAPHBIX BCTPEY MPeICTABHTEICH KOMIAHHA
W TpeacTapuTenei 0BMecTReHHOCTH, TO €CTh
OU3AYECKAX W IOpUAMISCKHX JTHI, KOTOPEIE THOO
BIMAIOT Ha TO, KAK KOMITAHAA OCYIIECTRIAET CBOTO
JeATeTbHOCTh, THO0 HCTHTHBAKT e¢ BINAHNE .
B 9ncno y9acTHUKOR AHATOTA BXOTAT MPECTABN -
TENH OPTAHOB TOCYIAPCTBEHHOM BIACTH,
OBIMECTREHHEBIX OPTAHH3ANHI, METUITHHCKAX

1 0GpasoBaTCIBHBIX YUPCKICHHI. |

3aaa4un

Aim

m The aim of the social reporting process is to
enable a company to embed principles of Corporate
Social Responsibility in its daily practice and to act
in line with expectations of modern society and
long term interests of the country where the compa-
ny operates. The social reporting process assists a
commercial organisation in achieving wider
accountability and transparency as well as better
adapting to a changing environment.

At the core of the social reporting process is a con-
tinuous stakeholder dialogne — annual cycles of reg-
ular meetings attended by the company’s senior
managers and stakeholders, i.e. any persons or
organisations on whom the company’s business
impacts or whose actions impact upon it.
Governmental bodies, regulators, non-governmental
organisations, local communities, medical and
educational institutions are among the company’s
stakeholders. ]

KoMmannsa BefeT AWATOT ¢ MPEACTABATEIAMK
0BIMTECTEEHHOCTH, YTOOLI PETTATE CNEAVICIIIAS
3amadn;

* HpHBJ’IC‘-IB BCC 3aMHTCPECOBAHHEBIE CTOPOHEL
K VOaCTHIO B TUCKYCCHH W CO30aTh YCIOBHA
OIIA OTKPBITOTO obMeHa MHCHHAMH,

*+ VagaTh 06 OXKMIAHUAX TpPEICTABUTENEH
OBIIECTREHHOCTH, a TakkKe 00 OCHOBHBIX
BONMHYIOTTAX HX TPoOIeMax;

* [IpegocTapuTh — Kak B cloBecHOH hopme,
TaK ¥ B BHAEC NPaKTHYeCKHUX ASHCTRUH — OTRETH
Ha TOJHATEIE B X0J¢ 00CYKIeHWH BOTPOCH.

1. B aHznutickom si3bike 0151 ONUCAHUS OAHHbIX 2pynn UL UCNO/b3yemcs!
cnoeo stakeholder («cmetikxondep»). dmom mepmuH ynompe6asiacs
u 8 CoyuansHom omyeme 2001-2002.

Objectives

The company conducts the stakeholder dialogue
in order to achieve the following objectives:

* To involve all interested parties in, and create
opportunities for, an open exchange of views;

* To attain awareness about stakeholder expecta-
tions and the key issues of their concern;

+ To respond, in words and actions,
to the issues raised.



STansbl
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E] TIporece comUanbHON OTISTHOCTH ABIIETC
HETIPEPHIBHBIM U TIPH 3TOM COCTOHUT W3 €3KETOTHDIX
nukIos. Kaxaer mukn mpollecca coTMHATbLHO R
OTYSTHOCTH BKIICYAET B ¢eba YeTHIpe HTama.

Stages

E] The social reporting process is on-going and
divided into annual cycles. Each cycle of social
reporting process has a four-stage structure.

MEPBbIN 3TATI TpebyeT creaytoLmx Waros:

BHyTpukopnopaTuBHOe UccieoBaHue

M NOAroToBKa K iMasioram
BHyTprKopnopaTuBHOe ncciesoBaHve NPOBOAUTCS
C Leniblo onpeaeneHns Kpyra Tem, KoTopble npea-
CTaB/IAOT MaKCUMaJIbHbIA UHTEPEC A5 KOMMaHUN.
Hapsigy € 3TMM BbINOMHAETCS MOATOTOBUTE/IbHAS
paboTta, BKItoYatoLLas c6op n obHoBAeHUE (haKTU-
4ecKUx AaHHbIX O KOMMaHUMN.

OnpeaeneHne Kpyra npeacrasutesneii obuie-
CTBEHHOCTM U BOMNPOCOB ANsl 06CyKAeHUsA
[JlaHHOe vcciefoBaHVe HanpaB/eHO Ha onpeaene-
HWE OCHOBHbIX FPYMNM NpeACTaBUTENEN OBLLECTBEH-
HOCTM 1 NoayYeHne NHOPMaLIMM O TOM, Kakue BO-
MPOCbI, CBA3aHHblE C COLMANbHON AEATENbHOCTbIO
KOMMaHuM, Haubosiee 3HaYMMBbI A/sH HUX.

YcraHOB/€eHUE TeMaTU4eCcKUuX NMPUOPUTETOB
U rpaHmLy

Mocne Toro kak onpeaeneHbl TeMaTUYeCKne rpaHm-
Ubl Ananora MU ero noTeHuuasbHble YHaCTHUKM,
KOMMaHua BblbMpaeT NPUOPUTETHbIE BOMPOCHI
1 TeMbl A4N18 06CyxaeHns B xoae Juanora 1.

THE INTRODUCTORY STAGE embraces:

Internal Scoping Study and Preparation

The internal scoping study is conducted to identify
topics of particular interest for the company. In
addition, the preparation includes the collection
and updating of facts about the company.

Stakeholder and Issues Mapping

This research is undertaken to identify key stake-
holders groups and to learn more about areas of
concern they may have as regards to the social
activities of the company.

Selecting and Prioritising Issues and Scope

When the scope and the stakeholders are identi-
fied, the company selects and prioritises issues and
defines the scope to be covered during Dialogue 1.

BTOPOW 3TAI - nposeaenune Auanora 1.
OH BK/IIOYaET:

Onpeaenenme yuactiukos [inanora 1
[nda yyactna B Ananore komnaHusa BolbrpaeTt npea-
CTaBUTENEN Pa3NINYHbIX OOLLLECTBEHHbIX FPYMI.

Aunanor 1. O3HakOM/IeHME C MNO3ULUAMMU
npeacTaBuTeNie OOLWECTBEHHOCTU M ysICHe-
HMEe X OXXUAaHUN

YYacTHVKM BCTpeY, MPoBOAMMBIX B pamkax Juano-
ra 1, obcyxaatotr Hanbosiee 3Ha4YNMbIE A1 HUX BO-
MPOChI 1 BbiCKa3blBalOT CBOU peKOMeHAaL MmN OTHO-
CUTEJIbHO COLMaNbHOW AeATENbHOCTM KOMMAaHUN.

Y1BepxAeHUe TeMaTU4eCcKuX rpaHuLy
Ananora

CornacHo caenaHHbIM B xoae [nanora 1 koppekTu-
BaM €ro TemMaTM4eckux rpaHuL, K 06CyXAeHUIo
MOAHATLIX BOMPOCOB MPUI/IALLAOTCA HOBble, [0-
MOMIHUTE/NbHbIE YHaCTHUKMU.

THE SECOND STAGE covers Dialogue 1 and
comprises:

The Identification of Participants

in Dialogue 1

The company selects the dialogue participants rep-
resenting the identified groups of stakeholders.

Dialogue 1. Listening to Stakeholders and
Understanding Their Expectations

During the dialogue sessions, the participants dis-
cuss issues of concern to them and voice their rec-
ommendations regarding the social activities of the
company.

Confirmation of the Process Scope

According to the scope of corrective measures
drawn up within Dialogue 1, new stakeholders are
invited to discuss the issues which have emerged.
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TPETUWA 3TAN sratoyaer Auanor 2, uim BTOPOM
Typ BCTpeY, B XOAe KOTOPbIX NpeACcTaBUTENN KOM-
MaHWY OTBEYalOT Ha BOMPOChI, MOCTaB/EHHbIE YYa-
CTHUKkamu Juanora 1, n 06CyxaatoT ¢ HUMKU Noka-
3aTe/Iv YCMEeLIHOro BbIMOJIHEHUS KOMMaHWeln npu-
HSATbIX 06513aTe/IbCTB. JaHHbIN 3Tan BKIOYAET:

®dopmynupoBaHue 06sa3aTeNbCTB

PyKOBOACTBO KOMMaHUU aHaNM3UPYyeT OXUAAHUS
npeacraBuTenell O6LLECTBEHHOCTU U onpeaenseT
BO3MOXHOCTV AN NMPUBEAEHUS peanbHOW CUTya-
LM B COOTBETCTBME C AaHHbIMU OxuAaHuamu. Mo
3aBeplUeHUN aHanau3a PyKOBOACTBO Mpejsaraer
cnucok 06a3aTesIbCTB KOMNaHUK AN5 Noc/ieaytoLLe-
ro 06Cy>/AeHUs C y4aCTHUKaMM MasioroB.

Ananor 2. 06cyxaeHne 06A3aTeNbCTB U
nokasarteJsiel X BbINOJIHEHUSA
MpeacraButenein o6LECTBEHHOCT BHOBb MpuUria-
LIAIOT K YHaCTUIO BO BCTPeYax C PyKOBOAUTENAMM
komnaHuu. lNocnegHne NnpeacTaBAAOT NaH AeNCT-
BWUIA, B KOTOPbIN BK/IOYEHbI OTHOCALLMECA K 3aTPO-
HYTbIM BOMnpocamM ob6s3atenbcrBa. lMniaH BMecTe ¢
rpacrkoM 1 NoKasaTe/iMM ero yCrneLwHoro Bbinoi-
HEHMA COracyeTcs C y4acTHUKamMu Ananoros.

THE THIRD STAGE embraces Dialogue 2, namely,
the second round of meetings, during which com-
pany representatives give responses to stakehold-
ers and discuss with them the indicators of success-
ful fulfilment of the company’s commitments. This
stage includes:

Formulating Commitments

The top management team analyses stakeholder
expectations, and identifies gaps between them
and the current situation. When the analysis is
completed, the team suggests commitments
designed to bridge these gaps, for subsequent dis-
cussion with stakeholders.

Dialogue 2. Discussing Commitments

and Indicators

Stakeholders are invited to meet with the company
representatives again. During the meetings, man-
agers present an action plan containing commit-
ments relevant to the subjects of the dialogues and
agree it, together with the timeframe of fulfilment
and indicators of success, with the dialogue partic-
ipants.

B xone YETBEPTOIO DTAITA koMnaHus BbINoJ-
HAET NpuHATbIe 0bsa3aTenbcTBa. OH BKAtOYAET Cile-
Aytouime AencTBums:

Peanusauusa nnaHa Aeﬁcrsuﬁ U MOHUTOPUHT
KomnaHunsa BbimoaHsAeT NPUHATbIE obs3aTenbCcTBa
B COOTBETCTBUU C COrlaCOBaHHbIM I'paq)MKOM.

NMoaroTroBka n pacnpocrpanenve Coumnanb-
HOro oT4yeTa

KomnaHua nybaukyetr CoumanbHbl OTHET U pac-
NPOCTpaHseT ero cpean npeacraBuTesIen obLecT-
BEHHOCTU. |

THE FOURTH STAGE relates to delivery of the
commitments and is formed by:

Action Plan Implementation and Monitoring
The company fulfils its commitments within the
agreed schedule.

Reporting and Communicating
The company publishes a Social Report and distrib-
utes it among stakeholders. _|

E:ReromHO OCYIIECTRIAA 5TH YeTHIPE Tana B OTH-
CAHHOH MOCTETOBATEIRHOCTH, KOMIIAHHA TTONyIacT
BO3MOXKHOCTE CBOSBPEMEHHO V3HARBATE, YTO PA3IHY-
HEIE OBIMECTREHHEBIE TPYIITTH OXKHIAOT OT €€ COTIH-
aTBHOMH MEeATENREHOCTH, W BKITIOYATE 5TC 3HAHHE B
KOpIOpPaTHBHEI Tpollece MPHHATAA pelleHnii .

1. bosnee nodpobHas uH@opmayus 06 3manax npoyecca coyuanbHoU
omyem+ocmu OaHa 8 [punoxceHuu 2.

Progressing annually through these four stages, the
company has an opportunity to learn what various
groups of stakeholders expect of its social perform-
ance at a given moment of time — and to embed
this knowledge in the corporate decision-making
process’.

1. There is more information about the stages of social reporting process in
Appendix 2.



COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

CraHpapTbl COLMaNbHON OTYHETHOCTU

E] Kommanna «bputam Amepuran Tofakko
Poccrma» ocymIecTBIAET MPOTECE COTTHANBLHO I
OTIETHOCTH B COOTBETCTBHH ¢ TPEOOBAHMAMEA
Craumapta AA1000. Kpome ToTO, B JaHHBIH
ConuarhHEH OTIET TAKKE BRIIOTICHA HHGHOPMa-
THA MO PATY WHIAKATOPOR, PEKOMEHIOBAHHEX
TnoGanmpHo MHANHATABOHN O OTICTHOCTH.

AA1000

Paspaboramuniit MexayHApoAHEIM WHCTHTYTOM O
TpobaeMaM COTMHATRHO-THICCKOH OTISTHOCTH |
BTIEPBEE onMyOMHKoBaHHBI B 1999 rony, CranmapT
AA1000 yeTamaBIuBacT paMKH TPOTEcca
COTHATBEHOHN oTaeTHOCTH. CTaHgapT TpeaHazHadeH
OT9 KOMMEPUIECKUX, HEKOMMEPUECKUX 1

OBITECTBE HHEIX OPTAHMBAININ, CTABATIINX TEND
TOBBICHTE 3 QERTHBHOCTE CBOMX COTTHATLHBIX
HHUTIHATHE W OCYINIECTBIATh CBOIO ACATCILHOCTE
Bonee OTBETCTREHHO. MHCTPYMEHTOM
COBEPIMEHCTEOBAHMA TPH HTOM ABIACTCA THATOT

¢ TPEICTABMTEAMH GOIECTBE HHOCTH.

Cormacuo Crangapty AA1000 B paMkax mpotecca
COTIMATBHON OTIETHOCTH 0BA3ATETRHEIM ABIACTCA
COBMIOMCHIE CMEAVIONTHX TPHHTHITO R

* Hegepnriparoriee oTpazKeHIEe CYIITCCTRYIOIIIX
MHEHIH. VIET BCEX MHEHHH W TOYEK 3peHHA,
BHICKA3aHHBIX NPeJcTaBHTEIIMHA
OBTMIECTREHHOCTH;

IonroTa npeacTapICcHHd JCATCIbHOCTH
KOMITAHHH.! BKIIIOYCHHAC B IIPOMCCC OTYCTHOCTH
BCCX HaHpaBJ’ICHI/Iﬁ COTTHATBHO -3THICCKO
ACATCIBEHOCTH KOMIIAHHH,

IparkTHgeckad 3HATUMOCTD, PACCMOTPEHIE
HHPOPMATTHH, cTocofHON TOBIUATH Ha MHEHUE
oaHoM nnu Gomee OOMECTBEHHLIX TPYII,

* PerymapHOCTR H CBOCBPEMEHHOCTR, PETYIApHALA
OTYETHOCTE;

O6ecnedcHIE KAYeCTRa: MPOBEACHNAS ayIuTa
HE3aBACHMON W KOMIETEHTHOH TpeThell
CTOPOHOH, HE MPHHUMAIOIIEH yIacTHA

B TIpoTlecce COTMANBHOM OTISTHOCTH,

Social Reporting
Standards

m BAT Russia carries out the social reporting
process in accordance with the AA1000 Standard.
Some indicators recommended by the Global
Reporting Initiative (GRI) guidelines are also
published in this Social Report.

AA1000

The AA1000 Standard is a process framework
designed by the Institute of Social and Ethical
AccountAbility (in short — AccountAbility) and
first published in November 1999. Tt is designed
for businesses, non-profit organisations and public
bodies aiming to improve their accountability and
social performance by learning from dialogue with
stakeholders.

According to AA1000, the following basic principles
are obligatory for the process:

+ Inclusivity: Taking the views and opinions of all
stakeholder groups into account;

+ Completeness: Unbiased inclusion into the report-
ing processes of all appropriate arcas of activity
relating to the organisation’s social and ethical
performance;

* Materiality: Consideration of any significant
information that is likely to affect the opinion
of one or more stakeholder groups;

*+ Regularity and Timeliness: Regular reporting;

+ Quality Assurance: Bxternal verification by an
independent and competent third party or par-
ties, which has not been involved in the detailed
implementation of the process;
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* /[ocTYTHOCTR: pactpocTpaHeHne nHBOpMAITHA
0 PE3VNBTATaX COMMANTRHON MEITCTBHOCTH
OPTAHURANHMHA H OTISTHOCTE TEPEN MPEICTABNTE -
nAMHA OBIMECTREHHOCTH;

¢ HHTerpamma: BKTIOYCHEE TPOTECea COMAAThHOTH
OTIETHOCTH W €T0 ayANTa B TOBCEIHEBHYIO
MPaKTHKY OPTAHH3ATNH, e CHCTEMBI H TPOTIECe
paspaboTKH MPaBHI OCYIICCTRICHAA
MCATCTEHOCTH N

PYKOBOAALLME NPUHLUMbI IMOBA/IbHOM
MHULIMATUBbBI MO OTYETHOCTHU

T'mofanpiag HHHITHATHBA 0 OTYSTHOCTH OBLIA
onmybmukosana B 1997 rony Koamnumeit 3a sromo-
TAYCCKH OTBETCTBCHHBIH BU3HEC B TapTHEPCTHE

¢ Oromormueckoit [porpammoit OOH. Tnobanbmas
HHHNHATHRA TPEICTABIICT cOBO CHCTEMY,
TMO3BOIAIOIIYIO TPOBOIATE CPABHCHHA MEKIY
OPTAHH3ANMAME, VIUTHIBAA TPH 5TOM 0COBEHHOCTH
HCTONB3YEMBIX UMH cTTOCcoB0B chopa M MPeCcTaRIIe-
uug wHpopManun. JIng ToCTHREHHT STOH TMeTH
PEKOMEHAVIOTCT KOHKPETHBIC TEMBl H WHIHKATOPHI
IIJIA MCIOAL30BaHAA B XOI¢ COIMAaNbHO
OTICTHOCTH .

1. bonee nodpobHas uHgopmayus o Cmardapme AAT000 daHa
Ha eeb-catime MexcdyHapoOHozo MHcmumyma no npobiemam
COYUANbHO-3MuHeckoli omyemHocmu:
www.accountability.org.uk

2. bonee nodpobHas uHgpopmayus o [nobanbHol uHUYyuamuee
no omyemHocmu daHa Ha eeb-catime:
www.globalreporting.org.uk

* Accessibility: Communication of social perform-
ance and reporting to stakeholders;

+ Embeddedness: Making the social and ethical
accounting, auditing and reporting processes
a part of the organisation’s operations, systems
and policy making’. |

GLOBAL REPORT INITIATIVE (GRI)
GUIDELINES

The Global Reporting Initiative (GRI) was pub-
lished in 1997 by the Coalition for Environmentally
Responsible Economies (CERES) in partnership
with the United Nations Environment Programme
(UNEP). The GRI suggests a reporting framework
that facilitates comparability between organisations,
whilst taking into account implications of collecting
and presenting information across diverse organisa-
tions. To achieve a better comparability,

the GRI recommends particular topics and indica-
tors for reporting’.

1. There is more information about the AA1000 Standard on the website
of the Institute of Social and Ethical AccountAbility:
www.accountability.org.uk

2. There is more information about the Global Reporting Initiative
on the website:
www.globalreporting.org.uk



Ayaut npouecca

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

E] CoOTBETCTBHE TPOTIECCa COTTHATRHOH
otueTHOCTH «BAT Poccmas Crangapty AA1000
" TOCTOBRCPHOCTh JAHHEX O TIPHUPOIOOXPANHOH
MEATETBEHOCTH KOMTAHWH, TPEIcTaRIe HHRX

B COOTBETCTBHY ¢ WHINKaTOpaMu [ mobanhHoid
MHUTHATABE O OTICTHOCTH, OBITH TOATHEPIKICHE
«biopo Beputac Pyce». Cornmacuo CranmapTy
AA1000 ayouTtopwt «biopo Beputac Pyew» 6vinm
TPUTIATICHH B KadecThe HabTIomaTeme Ha
BCTPEUN ¢ TIPEACTABMTEIAMHA OBIECTREHHOCTH,
opraumzosanaeie KoMmannei «BAT Poccma»

B 2003 rogy, W TOATBEPIUTH COOTBETCTBHE
OUATOTO® TpeboBAHMAM JAHHOTO CTaHIapTa,

a TAKCKe BRITOMHEHME 0043aTETBCTR, TPHHATHIX
B TCUCHHC MPEABIIYIICIO IHKIA. |

Hubdopmanng, 1o0cTOBEPHOCTL KOTOPOH BBITa
moaTeepEAcHa KoMuanneti «bopo Bepurac Pycp»
B XOJI¢ aVIUTOPCKON TPOBEPKH, BHICTCHA B TEKCTE
OTIETA CAETVIOTTUMY 3HAKAMH.

BepudukaumoHHble CUMBO/IbI

m Mpouecc: gannad uHGopManua AcHcTBH-
TETBHO TMONYYCHA B XOJIC OTMHCHBACMOTO
mpoTecca (HAMPHUMEDP, B Pe3YIbTATE AHATOTA),
a caM TMPOoTECE COOTBETCTROBAT
Craumapty AA1000

@’, ba3oBble AaHHbIE: TIPHECICHHbBIE (hakTh
~  WJTH 3adBICHAA TOJTRECPKICHE ¢ TTOMOTIRIO
sampoca WM WHOH ayTuToOpPcKoil METOINKN

LindpoBbie AaHHbIE: TOITRCPEKICHA
TOYHOCTD HM/HNH HCTOYHHK MU pPOBHIX
JaHHBIX

AOI’IOJ’IHMTEJII:HI:IG o603Ha4YeHun

_| Torna xax mavgano dhparMenTa TeKcTa,
COMEPIKAIETO BEPUBATHPOBAHHYIO
MHGOPMATIHIO, OTMEICHO ONHAM H3
CHMBONIOR, YKA3AHHLIX BHIIE, OKOHIAHAE
dparMenTa 0603HAYCHO 3AKPHIBATONIEH
CcKOBKOH.

Verification

m The compliance of BAT Russia’s social report-
ing with the AA1000 Standard and the reliability of
information on the company’s environmental per-
formance aganist the GRIT indicators, were assessed
and confirmed by CISC Bureau Veritas Rus. In
line with the AA1000 Standard, auditors of Burcau
Veritas Rus were invited to the meetings with
stakeholders arranged by BAT Russia during 2003
and subsequently verified the compliance of the
dialogues with the requirements of the AA1000
Standard as well as the fulfilment of the commit-
ments made during the previous cycle._'

The content of this report, verified by Burean
Veritas Rus, is marked by the following symbols.

Verification Symbols

m Process: information has been checked for
accuracy and is derived using a verified
AAT000 process e.g. stakeholder outputs

@" Base Data: the facts stated or claims made
~  have been confirmed by enquiry or other andit
technique

@) Numerical: numerical data has been checked
for accuracy and/or source

Additional Symbols

_| While the beginning of a text containing veri-
fied information, is marked by one of the veri-
fication symbols given above, the end of the
text is indicated by the closing bracket.
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He3aBncnMble y4aCcTHUKMU

E] Hwuanor sanyMaH Kak pemnpe3eHTaTHBHEIN,

3 DEKTUBHBIN W OTKPHITBIH 0OMEH MHEHNIAMH.

C 3Tofl Menbio KOMIAHHA TPHITAIIAET MOJepaTopa
" hacuaHTaTOpa J1d TPOBEICHHT BCTped |
ofecmegenna aTMochepBl TOBEPHA, HEOOXOIUMOH
oA ¢ceOBOIHOTO BRIpAXKEeHUA YYACTHUKAMH CBOWX
MHEHHH.

Mopaepatop — $u3HIeCKOE HAH IOPHAHIECKOE
JHTIO, KOTOPOE ABIAETCA CTOPOHHAM TapaHTOM
KayecTBa MPOIEcca; IPHIIAIMACT M0Te HITHATBHBIX
VIacTHUKOB K AMATOTY H B XOAC BCTPEUH
BBHIMOJHACT (DYHKINH TPEAceIaTed.

dacunutatop — HE3aBHCHMOC (QHIUICCKOS HIH
IOPUAMYECKOE THTO, KOTOPOE COMEHCTRBYET
VIACTHHKAM B CBOBOJHOM BLIPAXKCHHW MHEHHN,
TO3HNHH K O)KHJIaHHI‘?I._I

Independent
Parties

m Every dialogue session is designed to be a rep-
resentative, effective and open exchange of views.
In order to achieve this, the company invites a
moderator and a facilitator to lead the meetings,
assure credibility and create an atmosphere appro-
priate for a free expression of opinions.

Moderator — an independent individual or compa-
ny who ensures quality of the process. He or she
invites stakeholders to the dialogues and acts as a
chair of the meetings.

Facilitator — an independent individual or company
assisting dialogue participants in expressing their
views, positions and eXpectations._'

YnpasneHue geatenbHocTbio «bAT Poccnsax» B cpepe
KopnopaTUBHOM coumranbHou otBeTcTtBeHHOCTM (KCO)

@‘ B 2001 rogy B «bputnm Amepuran Tobaxkos
OrImo cosmama [pynma mo yopapmeHIIO
AEATETRHOCTRIO B chepe KOPMOpaTHBHON
COTIHATLHON OTBETCTBCHHOCTH. B ¢¢ MOTHOMOYNA
BOTUTA KOHTPOTE W ONMEHKA COMHATRHOH
JEATETBRHOCTH W OTICTHOCTH «BpuTHIT AMepHUKaH
Tobakko», a TAKKE COMCHCTBRE KOMTAHTAM
Tpymmel 5O BHEAPCHUHT MPHUHITHIOR
KOPTOPATABHON COMUATBEHON OTBETCTBCHHOCTH.

B «BAT Poccua» cTpyKTYpa O VIPABICHHUIO
pearenbaocThio B chepe KCO dopuupoBanach

B 20022003 rogax. B 2002 rogy 6®im cozgan
VIpasrdionmui KOMUTET IO KOPTOPATHBHOH
COTIHATBHOH OTBETCTREHHOCTH MOM PYKOBOJCTBOM
Vopapnaiomero aupextopa «BAT Poccnas; B ero
COCTak BOTIIH PYKOBOAMTETH OCHOBHBIX OTAECTOR
KOMTIAHWH.

CSR Governance
at BAT Russia

@‘ At the British American Tobacco Group,
Corporate Social Responsibility (CSR) Governance
was established in 2001. Tt was empowered to moni-
tor and evaluate social performance and social
reporting within the Group and to help Group
companies to embed principles of Corporate Social
Responsibility.

At BAT Russia, the CSR governance structure was
developed during 2002 and 2003. In 2002, the CSR
Steering Committee was set up.



BeTpeun KOMUTETa TPOBOIATCA Ha PETVIAPHON
OCHOBE IITA aHaTn3a OXKUIAHNH, BRICKA3aHHEX
TPECTABATEIAMA OBMIECTREHHOCTH, TOATOTOBKH
COOTBETCTBVIONIAX OTBETOR W 00A3ATEILCTE
KOMTIAHWH, a TAKKE BRGOpa cmocoba ux
COOBIIEHNA TPEACTABHTETAM OBIITECTBEHHOCTH.
HeATempHOCTh YIpaBIaionero KOMATETA HATPABIE -
Ha Ha WHTETPATHIO TPHHTHIOB KOPTOPaTHBHOH
COTIHATBHOH OTBETCTBEHHOCTH B JETOBYIO MPAKTHEY
KoMTannu. QOCHOBHHIME 3aJadaMyi KOMUTETA
ABIACTCA ODECTICIEHTE COOTBETCTRIA TIPOTIECCA
COTIHATBHOHN OTICTHOCTH, GCYITECTRIACMOTO
koMmanueii, Tpebopanmar Crammapta AA1000,

a TakEKe PaccMOTpeHHe WHHDOPMAIIHHT O
MEATCTBRHOCTH KOMTAHHN M6 WHINKATOPAM
TnofaneHoft MHANMHATHEL MO OTICTHOCTH T4
BRITIOYCHNA B OTUET.

B 2003 ronmy U3 yMcIa MEHETKEPOB KITIOYEBBIX
OTACTOB KOMTaHWH BuITa chopMupoBaHa
TTpockTHAad TPYITa MO KOPTOPATHBHON COTHATLHOH
OTBETCTBCHHOCTH, TTOJOTICTHAA YIIPABIIIONEMY
komuTeTy o KCO. T'pynna roToBUT W HATPaBIAET
TPEATOKEHNA B YIPABIAIONHA KOMHTET 1
BRICTYTACT B KAYCCTRE OMHON W3 ABMEKYIIMX CHIT
KOMTAHNH B chepe KOPTOPaTHBHON cOTTHATLHOMN
OTBETCTBCHHOCTH. |

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Chaired by the Managing Director of BAT Russia
and comprising heads of key functions, it meets
regularly to analyse stakeholder expectations, devel-
op relevant responses and decide on ways of com-
municating them. The overarching aim of BAT
Russia’s CSR Steering Committee is to integrate
principles of Corporate Social Responsibility into
the company’s activities. The Committee’s main
objectives are to ensure that the company’s social
reporting complies with requirements of the AA1000
Standard and to consider information on the com-
pany’s performance against the GRI indicators for
reporting.

In 2003, the CSR Drive Team has been formed,
which comprises managers of key functions and
reports to the CSR Steering Committee. The CSR
Drive Team proposes initiatives to the CSR Steering
Committee and serves as one of the driving forces
of the company’s performance in the field of corpo-
rate social responsibility. ]

CoBellaHne YnpaBasiowero KOMuTeTa no KOpnopaTmeHom
coumanbHol oTBeTcTBEHHOCTU «BAT Poccusa»

Meeting of BAT Russia’s CSR Steering Committee
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O630p NepBOro uukna

@‘ Kommanna «BAT Pocena» magama npomece
conmmanbHo# oTaeTHOCTH B 2001 TOomy BMECTE

¢ 13 xoummanmamu [pynnet «bputuim AMepukan
Tobaxko» — «bputnm Amepuran Tobakko m.m.c.s
(BemukoBpnTanua) u koMmmanuamu [pynmer

B Apreutnie, Asctpannu, bpasunnu, Beurpun,
Tepmannn, Tlonkoure, 3umbabpe, Mamaiizwm,
CIIMA, Vranmne, lpu-TTanke m FOAP. B Poccun
TEPBEIH MUK MPOTECCa COTHATBHOH OTICTHOCTH
npoBoauica B mepuon ¢ aexabpa 2001 roga

mo gexabpn 2002, OH BRIOYAT YeTHIpE >Tama —
noarotTosky, Juamor 1, duanor 2 w BLIMOTHEHAE
06a3aTenseTE. [IpoBepKa TpoTecca

Ha cootBeTcTBHEe CTanmapty AA1000
OCYINECTBILIACH HE3aBHCHMEIM ay[HTOPOM. |

[ToaroTtoBka

Overview of Cycle 1

@‘ In 2001, BAT Russia started the social report-
ing process, together with 13 other companies of
the British American Tobacco Group: British
American Tobacco p.l.c. (UK) and Group compa-
nies in Argentina, Australia, Brazil, Germany, Hong
Kong, Hungary, Malaysia, South Africa, Sri Lanka,
Uganda, USA, and Zimbabwe. In Russia, Cycle 1
embraced the period between December 2001 and
December 2002. Tt included four stages —
Preparation, Dialogue 1, Dialogue 2 and the
Delivery stage. The social reporting process was
independently verified as compliant with the
AA1000 Standard._'

E] TIporseaeHNIc AMATOTOR TPEIINECTRO BAT
TOATOTOBUTETLHEH HTAT, B XOJ¢ KOTOPOTO
kommannga «BAT Poccua» mpu akTHBHOM YIacTHH
MCCTEAOBATENHCKOTO arcHTCTRA MPOBETa
KaccuhuKAIuIic TPEACTABATENEH 0BIMECTREHHO -
ct. Ha e¢ ocHore 6511 chopMUpOBAH CTIHCOK
TOTCHITHATBEHBX YIACTHUKOE JTHATOTOE, KOTOPHIE
MOTTH 6B 6BITh 3aHMHTEPECOBAHE BO BCTPETAX

¢ «BAT Poccmas. OHE TOMYINIH, BMECTE

¢ TPHTTATICHIAME TOCETATE BCTPEYTH, TAKETRI
THGOPMATTHOHHEX MATEP HATOR, BRIOYAIONTNE
OTHCaHNe MPOTIEcca COMHATEHON OTIETHOCTH 0
0bmIme creAeHNA ¢ KoMmannu. CocTak YIacTHUKO B
COOTBETCTBOBAT OKHTAHMAM KOMTTAHNH.

Preparation

E] Dialogue sessions were preceded by a prepara-
tory stage during which BAT Russia, with the active
assistance of research agency, undertook stakeholder
classification in order to define groups which are
potentially interested in the dialogue with BAT
Russia. As a result, a list of stakeholders to be invit-
ed to the dialogue was drawn up. Together with
invitations, prospective dialogue participants
received information packs including detailed
description of the social reporting process and key
information about the company. Actual participa-
tion was in line with that anticipated.
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Awnanor 1

Huamor 1 mepsoTe mMukna npopoaunca B Mockse, Dla|Og ue 1
B HEM TMPUHATH VIACTHE TPEICTABHTEIN
MUHHCTEPCTE W BETOMCTE, OPTAHU3AIIAT Dialogue 1 of Cyele 1 took place in Moscow and
3APaBOOXPAHEHNA W OBIMECTRE HHBIX 06BN HEHMH. engaged various groups of key stakeholders —
VgacTHUKAM JHATOTOB OLUTO TPEaToKeHO representatives of governmental and regulatory
08cyauTh MOOBIe 3HATUMBIE JIJTA HUX BOTIPOCH, bodies, medical circles, and public organisations.
3aTPOHYTH MIOBLIE TIPOBIEMEI H BEICKA3aTh CBOTO The dialogue participants were encouraged to raise
TOUKY 3pCHUA M MHeHUE 6¢3 Kakux-mubo any issue of interest for them, address any problem
orpannde . B cooTBeTeTBHN ¢ TpeboBaHUAMA and express their viewpoints and opinions without
Craumapta AA1000, x nuanory 6BITH TPATTATIICHET restraint. In order to meet the requirements of the
HE3ABUCHMEBIE VIACTHUKH — MOJEPATop W AAT000 Standard, an independent moderator and
hacumuTATOP. facilitator were engaged in the dialogues.
B xome BCTped MepBOTO TMHUKIIA TPEACTABUTETN During Dialogue 1 of Cycle 1, stakeholders raised
OBMIECTREHHOCTH OBCYININA PAT BOTPOCOB, dozens of issues, which can be grouped into the
OTHOCATITUXCA K CIETVIONIHM TEMAaM: following arcas:

+ UndopMuposanie noTpednuTemei; + Consumer information;

+ PaspaboTka W BHEAPEHNE TPOIYKITHH, * Development and introduction of lower risk

TP EACTARTAIGINCH TOTEHTHATLHO MEHBITTHH products;

PUCK O 3T0POBHEA KYPHILITHKOR,
+ Responsibility of tobacco companies for the

+ OTBETCTBEHHOCTD 33 OTUIATY METHITHHCKHX health costs of smoking;
PAcXoMoB, CBABAHHBIX ¢ MOCTEICTRIAMHT
KYpeHUT, + Tobacco marketing policy;
+ [lonnTHKa KOMTAHWHE B OBTACTH MapKeTHHTA * Youth smoking prevention;

TabauHbIX W3Aemmii;

* The company’s activities in the areas of charity
TIpenoTepameHne KYpeHAT CPEan and social partnership.
HECOBEPITE HHOTMETHHX,

HedTenpbHOCTE KOMTAHHH B 0BIacTH
BMATOTBOPHUTENEHOCTH W COIMHATRHOTO
TapTHEPCTERA.
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Awnanor 2

Tlo oxowgannm Huanora 1 koMmanug paspadoTana
naaH JeHCTBHIN, BIIIGYHBINHN P HHATHIE
KOMTaHueH 0643aTenbeTa W rpadh ik ux
peimonucHud. [logroToBIeHHBIN Al O¢HCTBHIT
OLIT COTHACOBAH ¢ TMPEACTABUTCIAMHE
0BIMecTBeHHOCTH B Xoae¢ Juanora 2, Takke
nposeneHHoTo B Mockne.

Ayaut npouecca

Dialogue 2

Upon completion of Dialogue 1, BAT Russia
prepared an action plan, which laid down the
company’s commitments and the schedule for their
fulfilment. During Dialogue 2, which also took
place in Moscow, the action plan was agreed with
stakeholders.

Koumanna «bopo Beputac Pycb» nposena aymut
TPOTECCa COTTHATBHON OTICTHOCTH KOMTAHTH
«BAT Poccma». B paMkax ayinTa cTAaBHIHCH
CHCAVIONTAE TEITH:

+ VeTaHOBIEHNE CTETEHN COOTBETCTBHA MPOTIECCa
COTHATEHOHN OTUCTHOCTH, TPOBOIIMOTO
kommanneti, Ctaugapty AA1000;

+ TlogTeEpXKACHNE JOCTOBEPHOCTH W TOIHOCTH
wHQOPMAIIHH 0 COTHANbHON AcATCIBHOCTH
«BAT Poccua», mpenctasnetumoi B ConmatbHOM
otueTe 2001—2002.

IIpu mporenennu ayanta KoMmanng «biopo
BepuTac Pyer» memonam3oRaa TaKHe METOIBI, KakK
TpoBEpKa 3aMucedl M JOKYMEHTOB, BHYTPEHHHE W
BHEITTHHE 3aMpOCH, MOATREPKICHNE aIeKBATHOCTH
AHGOPMATIAT ¥ ¢€ MCTOYHUKOB, HEMOCPEACTREHHOE
HabTIONCHAE THANCTOR W IPYTHX KITIOYeBBIX
3MEMEHTOR TIPOTIECca COTTHANRHON OTIETHOCTH.

TIpeacrapntenn «biopo Beputac Pycws
TPHCYTCTBORBAIH Ha BCTPEYAX A TOTO, YTO6H
HMETh BO3MOKHOCTDL OIEHHTEL KAYSCTRO
ofcyknenna u oTeeToB KoMmauun «BAT Poccua»
Ha BOTIPOCH TIPEACTABUTENEH 0BIeCTBEHHOCTH.
TTo okoHYaHWH TepBOTO MHKIA KoMTanus «biopo
Bepurac Pych» somyctunma OQUMHATBHBIA OTIET
Mo MUTOTAM ayJaHTa MpoIlecca COTHAThHO N
otucTHOCTH «BAT Poccna», a Taxxke
MpeaocTaBHIa TOAPOOHRE PEKOMEHIATTHT

MO COBEPTICHCTBOBAHMIO TIpotecca. OTaeT

W PCKOMCHIANNH ayauTopa OBUTH BRITIOYCHE

B Conmansuerii oruet 2001—2002.

Verification

CISC Bureau Veritas Rus conducted an audit of
BAT Russia’s social reporting process. The verifica-
tion had the following purposes:

+ To carry out analysis of the compliance of the
social reporting process introduction and imple-
mentation with the requirements of the AA1000
Standard;

* To verify the reliability and accuracy of the
information about BAT Russia’s social activity
presented in the Social Report 2001—-2002.

Burean Veritas Rus used such audit methods

as verification of records, documents, internal and
external inguiries, confirmation of sources and
information adequacy, together with monitoring of
the dialogues and other key ¢lements of the social
reporting process.

Representatives of Bureau Veritas Rus attended

the dialogues in order to be able to evaluate the
quality of the discussion and the way in which BAT
Russia responded to stakeholders’ questions and
concerns. Upon the completion of Cycle 1, Bureau
Veritas Rus issued an Official Report on the
Verification of BAT Russia’s Social Reporting
Process and provided the company with compre-
hensive recommendations for improvement.

This report and recommendations were included
into the Social Report 2001—-2002.
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BbinonHeHne ob6s3aTenbCTB

B xonme 2002 roga xoMoanng «bAT Poccma»
primycTiaa Comumanbabiit otaet 2001—2002.

Ero megaTtHad mepcma 0BT pacmpocTpaHeHa cpeqn
TpecTaBRTENEH OBMIECTRCHHOCTH, a BNEKTPOHHAT —

OoTYSINKOBAHA Ha KOPTIOPATABHOM Bebh-caiTe
www.batrissia. .

K HACTOAIMEMY MOMCHTY OﬁHf}ﬂTCJ’IBCTBa, IPUHATEIC

B XOOC TEPBOTO IMUKIa Mporecca COTTHATBHOH

OTYECTHOCTH, YCIICIMTHO BRIMOIHEHBI B COOTBETCTBHH

C YCTAaHOBISHHBIM TpahuroM . ]

Delivery

At the end of 2002, BAT Russia published, both
in print and online, the Social Report 2001—2002.
Hard copies were distributed among the stakehold-
¢rs, while the ¢lectronic version of the Social
Report 2001—-2002 was placed on the corporate
website www.batrussia.m.

To date, all the commitments made by BAT Russia
in Cycle 1 of the social reporting have been suc-
cessfully fulfilled within the schedule agreedl._|
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1. There is more information about the fulfilment of commitments
in Chapter Ill and in Appendix 3 of this report.
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[naBa IV

BTropoit umkn npouecca coumanbHOM OTYETHOCTU

koMmnaHun «bAT Poccuga»

O630p BTOPOro LMKa

lpouecc counanbHOM OTHETHOCTH
N npefocTaBneHne nHgpopmaLmnm
06LLLeCTBEHHOCTU

Nudopmaumnsa ana notpebutenei

MapkeTuHI Taba4yHOM NPOAYKLNN

MpenoTepalleHne KypeHus cpeam
HeCcoBepLUEHHONETHNX

CnoHcopcTBO 1 61aroTBOPUTENBHOCTb

OxpaHa Tpyaa Ha babpukax
komnaHum «bAT Poccus»

OxpaHa okpyxatoLLeii cpeapl
M OTHOLLEHWUS C MECTHBIM COOBLLIECTBOM

KayectBo npoaykumn

CoumanbHas peksaMa 1 nonynspusaums
340pOBOro 06pasa Xu3Hu

Bonpochbl kypeHus 1 340p0Bbs

locypapcTBeHHOE perynpoBaHue
Taba4yHoOM oTpaciu

O6sa3atenbCTBa, NPUHATBIE KOMNAHUEN
«BbAT Poccnsa» no pesynbratam
BTOPOrO LMK/a npoLecca coumanibHom
oTt4yeTHOCTM B 2002-2003 rogax

Chapter IV

Cycle 2 of BAT Russia’s Social Reporting Process

Overview of Cycle 2

Social Reporting Process and Providing
Information to the General Public

Consumer Information
Marketing of Tobacco Products
Youth Smoking Prevention
Sponsorship and Charity

Safety Conditions at BAT Russia’s Factories

Environmental Protection
and Local Community Relations

Product Quality

Social Advertising and Promotion
of a Healthy Lifestyle

Smoking and Health Issues

State Regulation of Tobacco Industry
Commitments Assumed

by BAT Russia as a Result of Cycle 2

of the Social Reporting Process
in 2002-2003
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O630p BTOPOro uukna

E] B xonme 2002 u mauane 2003 roma xoMmanma
«bputum Amepukan Tobaxko Poccmas mposema
HCCNEAOBAHNE ¢ TEIBIO OMPEIeTeHNS KPyTa Tpef-
CTAaBHUTENEH OBIMEeCTBEHHOCTH, KOTOPEIE THOO OKa-
3BIBAIOT BIMAHME HA TO, KAK KOMTAHHA OCYIICCTR-
JIIET CBOK OEATSILHOCTD, MO0 HCOLITHIBAIOT BIHI-
HHE TOCTETHEH, a TAKKe TMPOoBENa HCCIeToBaHNuE
TeM A7 0BCYRIeHNS B Xoae auanorok. ITo sapep-
MIEHHT 5TOH paboThl OBUTH YCTAHOBICHBI MacIIITa-
6u1 1 TeMBI JInamora 1.

Berpeun B pamkax Jwanora 1 mpommm B MapTe

u anpene 2003 roma. B uux npunanm yugactue Gonce
70 mpeacTapuTene obmecTBeHHOCTH M3 MOCKBHL,
Capartora u Canxr-Iletepbypra. U3 BocoMu BeTpew
YETHIPE OBUTH TMPOBEACHET ¢ TPYITAMA TPEACTABUTE -
nedt obmecTeentocTH 13 Mockswl, Tpu — w3 Capa-
Topa u ogua — w3 Cauxr-IletepBypra. Ota TpH
Topoaa BBUTH BLHIOPAHE, TOCKONBKY B HUX PAcTIoo -
xKeHe! (habpuki: «BAT-Asa» (Mocksa), «BAT-CTdD»
{(Capator) u «<BAT-CII&» (Canxt-Iletepbypr).
EmuHCTBEHHEIM OTPAaHWYSHIEM CTANA HETOCTATOT-
Had BOBICUCHHOCTL B COTMATLHEIN JHATOT TPEAcTa-
puTencit obmectrennocTn B Cankr-IleTepbypre,
OBVCIOBICHHAT MEPOTIPUATHAMHA, CBABAHHBEIMH

¢ mpasgHoBaumneM 300-meTHeTO TOOMIE mpona._'

B xod¢ TpeTheTo MUKIA COTHATRHON OTIETHO CTH
«BAT Pocenas, xotopwiit naganetca & 2004 romy,
B Cankr-TleTepbypre OYAYT TPOBENCHE CECCHNT
OUATOTA ¢ COTPYIHMKAMYT KOMTAHWHN, a TAKKE
VBETWUEHO YHCITO BCTPEY ¢ TPACTABATETAMH
OBITECTEEHHO CTH.

E] Vuactunkn uanora 1 cyImecTBEHHO TOMOTIH
KOMTIAHWH JTYYITe TOHATD HAnBOTEe 3HAUAMBIC
I COBPEMEHHON pocCcHHcKoN 0BMIecTBEHHOCTH
Bompochl. Beero 6n1m0 3atpomyTo Honee 100 pasz-
JMYHBX TEM, KOTOPBIE MOKHO OOBLEIMHATE

B 11 xaTeropwuii.

* HpOHCCC COTTHMATBHON OTICTHOCTH H
IPEeTJOCTABICHHC HHqJOpMaHHI/I OﬁH.ICCTBCHHOCTH;

+ Uudopmupopanne moTpebuteneit,
+ Mapretnar TabagHo# TPOAYKITHE,

+ [IpenoTepanmieHue KypeHNd cpeqn
HECOBEP I HHOE THHX,

Overview of Cycle 2

m At the end of 2002 and the beginning of 2003,
BAT Russia conducted a research in order to define
the circle of stakeholders as well as scope for the
dialogues. After the study was completed, the over-
all scope of Dialogue 1 was clarified.

Dialogue 1 took place in March and April of 2003,
with more than 70 participants from Moscow,
Saratoy and St.-Petersburg being involyed. Four
of the eight dialogue sessions were held with groups
of stakeholders from Moscow, three with groups
from Saratov, and one with an individual from
St.-Petersburg. These three cities had been chosen
because of location of the BAT-Yava factory
(Moscow), the BAT-STF factory (Saratov), and
the BAT-SPb factory (St.-Petersburg). The only
limitation to the process scope was insufficient
involvement of stakeholders from St.-Petersburg,
due to the city’s 300" anniversary celebration
events._'

Internal dialogues with company employees and an
increased number of dialogue sessions with external
stakeholders will be conducted in St.-Petersburg in
Cycle 3 of BAT Russia’s social reporting process,
which will start in 2004.

m Participants of Dialogue 1 made a very valuable
contribution to the company’s understanding of
issues of societal concern in the modern Russia.
They raised more than 100 issues, which, though
rather diverse, can be grouped into the following

11 categories:

+ Social Reporting Process and Providing
Information to the General Public;

*+ Consumer Information;
+ Marketing of Tobacco Products;

*+ Youth Smoking Prevention;



* CHOHCOpCTEO " 6J'IaDOTBOpI/I'DCJ'IBHOCTB;

+ Oxpana Tpyaa Ha hadpUKax KOMTAHUH
«BAT Poccuas;

+ 3amuTa OKPYKAONICH CPEABl H OTHOIITEHH T
¢ MECTHBIM COOBIICCTBOM,

+ KagecTBo TpogyKIInm;

+ ComuanbHasg pekTaMa W TOTyIApH3annd
3M0poROTO ofpasa KH3HH,

+ Bompochl KypeHHS U 3M0POREA,

* TocymapcTReHHOE peTymHpoBanne TabavHoH
OTpaciH.

B mamHoii mmake MpeacTaBeHA TOYKA 3pCHHA
roMmaHui «BAT Poccusgs Mo KIMIOUCBRIM BOTIPOCAM,
3aTPOHYTHIM B XO¢ NHANOTOE BTOPOTO MHKTA, U
TMPABEACHBI 0643aTCIBCTRA, TPHHATHE KOMITAaHHEH.
Tabnuma ob43aTeNbCTE JaHa Ha c¢Tp. 74—76. Bra
TaBa TAKKE BRIIOYACT 0BA3aTeIBCTEA MEPBOTO
IHEJIA H OTYCTHL 06 X BEIMOJIHCHAH. _ |

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

+ Sponsorship and Charity;
+ Safety Conditions at BAT Russia Factories;

* Environmental Protection and Local Community
Relations;

+ Product Quality;

* Social Advertising and Promotion of a Healthy
Lifestyle;

+ Smoking and Health Tssues;
+ State Regulation of the Tobacco Industry.

This chapter describes the company’s views and
commitments on the key issues raised during
Cycle 2. The table of commitments is given on
pages 75—77. This chapter also presents both
commitments made during Cycle 1 and reports
on their fulfillment. |

[Mpouecc coumanbHOM OTYETHOCTU M NPeaoCTaBAeHNe
nHopmaymm o6LLEeCTBEHHOCTU

E] Vyacrankm Ananoros BRICKA3ATA PAT 3aMcYaHHI,
KacaroIllTHXCA Mporecca CONHaTbHON OTIeTHOCTH,

a Takxe cojJepxaHad u (ropmara ConmarsHOTO
oT9eTa. OHH NPOABHIN HHTEpEC K TAKAM TEMaM,
KaK 1ejenad ayanTopHd, QopMar # TepaCTHIHOCTh
JaHHOH MYOIIKAITHH, PEeKOMEHIOBATH ITOJCTHTRCT

¢ IPYTHMHA KOMTAHHAMI OIBITOM B 0O1aCTH
COITHATEHOH OTHCTHOCTH, 8 TakXKe HMpOoNaraHgupo -
BaTh NPAKTHKY JEeATCTRHOCTH B JaHHOH cghiepe.
Kpowue Toro, npeqcTasHTeH 06IICCTBEHHOCTH
BBICKA3ATH KCJIAHHE TOAYIaTh Doslee MOTHYK?
HHGOpMAITHIO 06 VYACTHHKAX JHATOTa H 3aTPOHYTHIX
BOTIpocax H PeKOMEHIOBAIH TPHITACHTE K JHATOTY
JOMOIHATCIBHBIX YIACTHHKOB. |

3amadgeit CoManbHOTO OTIETA ABIACTCA TPETOCTAR-
NeHHE 0BIMECTReHHOCTH JOCTOREPHOH W PETVIAPHO
00HOBMAEMOH MHADOPMATIAHN O NEATEIBHOCTH KOM-
TaHHK B chepe KOPTOPaTHBHON COTHAThHOMN
OTBETCTBEHHOCTH.

Social Reporting Process
and Providing Information
to the General Public

E] Dialogue participants made recommendations
regarding the social reporting process and the actual
content and presentation of the Social Report.

They expressed interest in the target audience,
format and frequency of the Social Report and asked
BAT Russia to share the social reporting experience
with other companies and to promote the practice of
social performance reporting. Stakeholders also
requested the company to provide more information
about the dialogue participants and the issues raised
and recommended to invite particular stakeholders
to take part in the social reporting dialogues. ]
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TMewatubie H>K3eMTAApE COTHATRHOTO OTIETA

3a 2001—2002 pacupocTpaHeHB Cpean
TPEACTaBUTENCH OBIMECTREHHOCTH. OCHOBHLIM
KaHaToM KOMMYHUKAIHE ¢ MMHPOKOH ayTuTopuei
ABIACTCA KOPTOPATHBHEH Beb-callT KoOMTAHNH
www.batrussia.ru, 6marogapsa KOTOPOMY JTOCTYITHEI
pyeckad W anTaniickad sepcun ConmamhHOTO
oTaeTa. [IyBIuKanmd cONMMANLHEX OTICTOR
ABIACTCA 3ABEPIICHIEM TOIUTHOTO THKIA
TPOTECCa COTTHATRHON OTICTHOCTH.

HeobxoauMo 0TMETHTD, UTO, XOTA KOMTAHHA
«BAT Poccuas IpUBETCTBYET HHTEPEC GO CTOPOHBI
CPEMCTE MaccoBOl HHQOPMATTHH H OBIMECTREHHO -
CTH W OTBEYACT Ha TMOCTYTAIONINE 3aTpoCh, 0Ha

HE 3aHUMAacTed HAMEPEHHBIM TPOJBMKECHIEM
OMYOINKOBAHHBIX COTIHATRHLIX OTUYCTOR W

HE PAccMaTpUBACT JaHHLIE MYOTUKATHA B KAa9eCTHE
CPEICTBA KOPTMOPATHBHON perTaMEL.

Kommanna yBexneHa, 9T0 TPOU3IBOACTEO H
MAPKETHHT TPOAYKIIHH, TPEICTABIIIONICH PHCK
I 300pOBhA TOTPEOUTENCH, JOMKHBI OCYIIECT-
BIATHCA OTBETCTBEHHO. [Ipu3Hanme HToH OTBETCT-
BEHHOCTH JEKHT B OCHOBE BCEX cOOBIMeHMH
KoMTauuHu o cebe w cpoclt mponykmun. Jamusii
ComuanbHBIH OTIET OTPAKACT MOSUITHH KOMITAHHT
W OTHCHIBAET €€ JCATENLHOCTD, Kacalolyiocd
ofmacTelt, BEI3BIBAIGITAX HHTEPEC WIH
03a009eHHOCTD MPEICTABATENSH 0BMIECTBEHHOCTH.

COTMAATBHBIE OTIETH COOTBETCTBYIOT TPEOOBAHTAM
Cranmapta AA1000 u moToMY He PacKpBIBAIOT
AMEH W AOMKHOCTEH TPelcTaBuTeIeH OBIeCTREH-
HOCTH, VIACTRYIOTIHX B JHATOTE. YCIOBHE aHOHAM-
HocTH, yeTanosmennoe Crangaptom AA1000,
cocoBeTBYeT SPheRTHBHOMY 0OMEHY MHCHUIMHE
M TMOMOTAET YIACTHUKAM CBOBOTHO BRICKA3HIBATE
CBOW B3TMAARL. TeM He MeHee, KOMTAHNA
CTPEMUTCA JaTh DOMLITE WHHOPMATTHH O POIE
mpodeccHoHANBHEIK 3aHATHH 0 HHTEpecax
VUACTHHKOE IUATOTA, 4 TAKKE TPOIEMOHCTPH -
pOBaTh MPOTPECE, JOCTHTHYTHH B 0BIacTH
PACIIAPEHMT KPYTa VIACTHHKOR.

The aim of the Social Report is to provide
stakeholders with correct and regularly updated
information on the company’s activities in the field
of Corporate Social Responsibility. Hard copies of
Social Report 2001—-2002 have to date only been
distributed among stakeholders. The main channel
of communicating with the general public is the
corporate website www.batrussia.iu, making both
Russian and English versions of the company’s
Social Report available. Social Reports are pub-
lished in the fourth quarter of the year, establishing
an annual cycle for the social reporting process.

Tt should be stressed that although BAT Russia
welcomes, and reacts to, all requests from the
media and general public, it neither intentionally
promotes the Social Reports nor considers these
publications to be a tool for raising awareness about
the company’s brand.

The company believes that if a business manages
products that pose risks to health, it should do this
responsibly. Acknowledgement of this responsibility
is a foundation of all communications about the
company and its products. This Social Report is an
expression of the company’s views as well as a
record of its activities regarding issues of stakehold-
ers’ concern.

Social Reports comply with the requirements of the
AAT000 Standard to social reporting process and
therefore, do not reveal names and job titles of the
dialogue participants. The anonymity clause is set
by the AA1000 Standard in order to facilitate a free
exchange of views and help participants to feel
comfortable when expressing their opinions.



E] B cOOTBETCTBMH ¢ TPUHATEIM KOMTAHHCH
«BAT Poccug» ObgsatensctsoM 1 B ConuanbHBIN
otyeT 2002—2003 BRIIOGYEH COUCOK OPTaHu3aNMil
u ODIMECTBEHHBIX OOBeTHHCHUN, TPEACTABUTEIH
KOTOPHIX VIACTBEOBANH B JHATOTAX BTOPOTO MHKIA
{cu. Tlpmnoxenne 1)._|

«bputum Amepuran Tobakke Poccuas cTtpeMuTes
V3HATE PasTHYHBE MHECHAA, CYIECTBYIONTHE

B COBPEMEHHOM POCCHHCKOM OBIECTRE.

TTo cpaBHEHNIO ¢ AMATOTOM TEPBOTO TTHEIA
BCTPETN BTOPOTO TMHKIA OBITH BONEE PETPE3ICHTa-
TUBHLIME. KoMTannd mpeaToXnTa yIacTHRKAM
OUATOTOR BHICKA3ATH CBOW MOKETAHNA IO MOBOIY
TOTO, KOTO TIENMecooOpasHo MPHTIACHTh K YIacTHIO
B BYIVITHX BCTPEUax, YTOOH BOBICYDL BOMBITIE
VUACTHHKOE B TPOTECE COMUANTLHON OTIETHOCTH.

Hampumep, TpeAcTABUTETH HEKOTOPHIX OpraHH3a-
THH 3IpaBOOXpaHCHEA TPHHAIH TPHTIATICHIE
KOMTAHWH TPHHATh VIACTHE B AHATOTAX B
2001—2003 romax, W OWH W3 YIACTHUKOB BTOPOTO
TMHKIA PEKOMEHTO BT KOMITAHHT OpTaHn30BaTh
BCTPEUY MEKIY MPEACTABHTEIIMH TabauHo i
OTpaciy ¥ OPTAHM3ATIHIH 3ApaBoOXpaHcHHT, HA KO-
TOPHIX MOXKHO OBII0 6B 0BCYIUTL BOIMOKHOCTH
A PEeTYIApHBIX THATOTOR M APYTHX (QopM
MOCTOSHHOTO B3aMMOICHCTRI.

E] KoMmanndg mzama Ha cebs O643aTenscTBO 28
TPATIACHTE TPEACTABATENCH POCCHHICKIY
OpTaHuzAInil 3ApaBooXpaHeHUd TIPHHATE YIACTHE
B ananorax, KoTophic «BAT Pocemas mpomsemet

B 2004 rony._'

OnuH U3 YyIacTHUKOB JHATOTA

B CapaToBe TPEATOKII MTPHTTACHTE
npeacTapuTend CoBeTa Mo 0BMIECT-

BCHHBIM OTHOITCHUAM TpH TyDepHa-
Tope CapaTtoBckoi obracTn

K VIACTHIO B CICAVIOMIEM IHANOTE.

e
=t
]

E] Koumanug s3gma Ha ceba
Obg3aTenbeTBO 3 W MpUTIACHTA
mpencTapnTend ConeTa, KOTOPHIH
MoBEe3HO COTTACHNCA TOCETHTD
BCTPETY, COCTOABITYIOCT

B Capatose B 2003 rogy. |

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

E] In order to give more information about the
profile of the stakeholders engaged in the dialogue
and show the company’s progress in terms of inclu-
sivity, the list of the organisations and communities
whose representatives participated in the dialogues
of Cycle 2 was included, in accordance with the
company’s Commitment 1, in the Social Report
2002-2003 (Appendix 1). |

British American Tobacco Russia secks to achieve
awaweness about opinions of various stakeholders
groups in modern Russia. In comparison with the
dialogue of Cycle 1, the Cycle 2 dialogue was more
inclusive and representative. The company actively
encouraged stakeholders to make their recommen-
dations regarding possible new invitees in order

to involve more participants in the process of social
performance reporting.

For example, representatives of some public health
organisations accepted the company’s invitation

to attend dialogues in 2001—2003 and a participant
in the dialogue of Cyele 2 recommended the
company to organise a meeting between representa-
tives of the tobacco industry and public health
institutions where opportunities for regular dialogues
and other forms of continuous interaction could be
discussed.

E] The company assumed Commitment 2, an obli-
gation to invite representatives of the Russian public
health organisations to take part in the dialogues
that are to be organised by BAT Russia in 2004._|

A participant of the dialogue
held in Saratov suggested to
inyite a representative of the
Council for Social Relations
at the Governor’s office,
Saratoy Region.

E] The company made
Commitment 3 and invited a
representative of this organi-
sation, who kindly accepted
the invitation to attend the
dialogue which was held in
Saratov in 2003._|
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NHpopmauma ana notpebutenen

. BONBITHHCTRO YHaCTHHKOB THATOTOR BHICKA3ATI
MHEHHE, 9T0 TOTPEONTESTH XOPOIITO OCREIOMICHRT

O pHCKaX I 3J0pOBhA, CBA3AHHBIX C KVPCHHCM,;

OPH 3TOM HEKOTOPEIC M3 HAX MPCITORKITH HHQPOPMI -
POBaTE OBHICCTRO O JaHHRIX pHCKAX 60Ice aKTHBHO
I IPEToCTARIATE BOTBIIIG HHPOPMAITHH

O IPOIVEITHH. _|

«bputam Amepurkan Tobakko» Ha TpOTIKECHUA
MHOTHX TeT TPH3IHACT, UTO KYPEHNE COTPAKEHO
¢ PECANBHBIM PHCKOM BOSHHKHOBCHMA pAMa
CEPBE3HEX 3ab0NeBaHMi, M AMd MHOTHX TIOIEH
BpPOCHTE KYPUTH JOCTATOUHO TpyaHo. [osTomy
KOMTIaHuga tnyBoko yOexIeHa, 9To BHGOD —
KYpHTE MIIH HE KYPUTL — JOTKEH CTOATH TONLKO
TEPEN BIPOCTLIMHA TIOABMH, OCBEIOMITE HHBIM T

0 CYMIECTBYIOMAX prcKax. [To3unmga KoMTaHnn
3AKITIOYACTCS B TOM, UTO TEHTPATLHYIO POIH

B HHGOPMUPOBAHNN 0BMIECTEA O BPEAe KypeHnA
MOTKHBI UTPATH TOCYAAPCTREHHEBIE OPTAHEI,

B TO BpeMd KakK TabavHble KOMTAHWN TOTKHEI
OKA3LIBATE MM AKTHBHOE COACHCTRIE, TPEOCTAR-
A4 COOTBETCTRYIONIYIO WHOOPMATTHIO H pasMeTan
TPEIVIPEIATENLHBE HATTUCH © BPEIe KYpeHnA
Ha BCEX TMavkax cuTapeT W B pekmame. KoMmanma
TAKKE YBEPEHA, YTO OPTAHE 3ApaBOOXpaHeHA
MOTKHB BEHCTYIATL B KAYSCTRE WHHITHATOPOE
ampecoBAHHEIX TMHPOKOH ayIHTOPHA COOOITEHIH
0 pHCKax ITT 3A0POBD.

B cooTsetcTBMU C PesepanbHbM
3akoHOM «O6 orpaHuveHum
KypeHus Tabaka» KOMMNaHus
pa3MeLlaeT Ha CUrapeTHbIX
naykax JOMOAHUTENbHbIe
npeaynpeauTenbHble Haanucn

According to the Federal Law
‘On Restricting Tobacco
Smoking’ the company places
additional health warnings
on cigarette packs

Consumer information

. Whilst most of the stakeholders expressed their
perception that consumers are generally well informed
about health risks associated with smoking, some of
them recommended putting additional effort in com-
municating health risks and other product information
to the general public. ]

British American Tobacco has long acknowledged
that smoking is associated with real risks of serious
diseases. The company also recognises that for
many people it is difficult to quit. Therefore, British
American Tobacco strongly belieyes that smoking
should only be for adults who are aware of the risks
associated with smoking. The company believes that
national governments should play a central role in
origination and communicating information about
the health risks to various groups of citizens, while
tobacco companies should assist the government by
providing relevant data and reinforcing messages
through health warnings on all packs and advertising
materials. The company also believes that the com-
munication of health risks to the general public
should be initiated by public health authorities.




@

= Kaxpgag mauxa curapet, TpoaaHHag
rommanmeil B Poccuiickoit emepanum, cogepXuT
IBC TPENYIpeIUTeTbHBIC HAITNCH O BpeAs
KypeHHA, U3 KOTOPHIX OJTHA ABIICTCA OCHOBHOM,

a BTopad — JOTONHHUTENbHOH. UeThIpe W3 MATH
pa3MelaeMBIX Ha MaYKaX CUTApET JOTONHHATSIRHBIX
TpeIVIPEIUTEIRHEIX HAATHCEH depeayioTes

B paBHBIX Konnqecmax._'

B Pocenm Bee TEKCTH AOTTOMHUTENLHBIX HAIMHCETH,
0643aTEeTLHBIX 17T PA3METICHNA Ha CHTAPETHRIX
magkax, mauynuag ¢ 2003 roxa, 6puTH pazpaboTaHbl
MuHHCTEpCTROM 3APABOOXPAHEHNA TPH VIACTHH
TabayHbIX KOMIAHUH, B ToM ynciae H «bBAT
Poccua». TaBaunag oTpachb BRICTYIIHMIIA

¢ TPEIMOKEHHAMI OTHOCHTETRHO COMEPRKANNA
JOTOTHATEILHBIX TP EAVIPEARTETRHBIX HAATTHCEH.
BuecTe ¢ TeM T0 YOEEKICHUIO KOMTAHAH

«BAT Poccua» comepXatue AOTOTHUTETLHEIX
TPEAYIPETUTENRHEX HAIMHCEH Ha Tadkax JTOTKHO
OTPETETATECA B TEPBYIO 0Tepeqb MUHUCTEPCTBOM
3IPaBOOXPAHEH.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

@ Fach cigarette pack sold by the company in the
Russian Federation carries two health warnings, the
first of which is the main one and the second of
which is the additional one. Four of the five addi-
tional health warnings placed on cigarette pack,
alternate with equal frequency. ]

The texts of these new alternating health warnings,
made compulsory in Russia for placement on ciga-
rette packs from 2003, were developed by the
Ministry of Health with the participation of tobacco
companies which included BAT Russia. The tobac-
co industry made proposals on the content of these
alternating health warnings. At the same time,

BAT Russia believes that the Ministry of Health
should play a central role in defining the content
of these alternating health warnings on the packs.

E] O6sa3arenbcrBo Uukna 1

KomnaHus 6yaet cTpeMuTbCs yoeauTb Apyrux yva-
CTHMKOB Taba4HOro pbiHKa NoC/1eA0BaTh €€ NPUMe-
py 1 Ha4yaTb NPUBOAWTL Ha CUFapPETHbIX Naykax 1 B
pek/iaMe, FAe WCMOMb3ylOTCS UX M306paxkeHus,
JlaHHble 06 YPOBHE CcoAep>KaHUs CMOJIbl U HUKOTU-
Ha B AblMe Curaper.

OT4eT 0 BbINOJIHEHUMN

Hauunas c IV kBaptana 2002 roga, «bAT Poccus»
pa3sMeLlaeT Ha curapeTHbIX nadvkax MHdbopMaLlmio
0 CoAep>KaHUN CMOJIbl U HUKOTUHA B AblIME CUraperT.
370 6bIN0 CAENaHO B COOTBETCTBMMU C TpebOoBaHMUA-
mMn PegepanbHoro 3akoHa «O6 orpaHU4eHUN Ky-
peHus Tabaka». HaunHas co Il kBaptana 2002 roaa
KoMnaHus Ny6anKyeT JaHHY0 MHOPMaLnIo B pe-
KNaMHbIX MaTepuanax, Coaepxalumx nsobpaxeHune
naYek curapet, NPoun3BeAeHHbIX KOMNaHuen. «bAT
Poccus» ybexaeHa, 4To 3Ta MHopMaLma BaxkHa
Ans notpebuteneli, noatomy B | keaptane 2003 ro-
[la KOMNaHuWA Hanpasuaa B ACCOLMaLMIO pekiamo-
JaTtenen NUcbMo A/ NocaeyoLero pacnpocrpa-
HeHWs cpeau nNpousBoauTenei Taba4yHon NpoayK-
Lun, peknaMmpyoLLIX CBOIO NPOAYKLMIO Ha PbiH-
Ke. OTO MMCbMO NPU3bIBaNO peknamojartenen —
npousBoAuTENelN Curaper pasMellatb B KaxAoMn
pekiame, rae MCNob3yeTcs nsobpaxeHne naykuy,
NHMOPMaLMIO O COAEPX)KAHNUMN CMObI U HUKOTUHA B
AblMe curapetbl. |

E] Cycle 1 Commitment

The company will aim to persuade other tobacco
market participants to follow its example and to
start printing tar and nicotine levels on cigarette
packs as well as on advertising visuals where a cig-
arette pack is depicted.

Report on fulfilment

The company started printing information on tar
and nicotine content in cigarette smoke on packs
from the fourth quarter of 2002. This was done in
accordance with the provisions of the Federal Law
‘On Restricting Tobacco Smoking’, which pre-
scribes the placing of such information on cigarette
packs. Starting from the second quarter of 2002,
BAT Russia has been placing information on tar and
nicotine content in the cigarette smoke in adver-
tisements depicting packs of cigarettes manufac-
tured by the company. BAT Russia considers this
information to be important for consumers, so in
the first quarter of 2003 the company sent an infor-
mation letter to the Association of Advertisers for
distribution among manufacturers of tobacco
products which advertise in the market. This letter
attempts to persuade advertisers - manufacturers
of cigarettes - to place information on tar and nico-
tine content in the cigarette smoke on advertise-
ments where packs are depicted. |
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TTozunug xommaunu «BAT Poccug» saxmouacTted
B TOM, 4TO MOTPEOHUTENTH BIpaBe MOIVIATh
wHGpOpMANHIG 0 TabadHoH TPOAYKITHH, CBA3AHHBIX
¢ Hedl pHCKaxX II4 3I0POBbA, TYTIX HX BOSMOKHOTO
CHHKCHHS, a TAKKE TOTMOTHUTCIBHYIO
THGQOpMAIHIO 0 XapaKTepHCTHKAX MPOTYKITHA.

OfHUM U3 BAaXHBIX KPATCPHEE, KOTOPHIH MOMOTACT
TOTpeBUTEIM CIeNaTh OCO3ZHAHHBIN BRHIGOD
OTIpeleTeHHOT MApKH CHTAPET, SBITCTCH pasMe-
MeHHAA Ha Tayke HHOOPMATHA 0 COACPKAHNT
CMOJBI H HUKOTHHA B ABIME OJHOM cHTapeTH.

B cooTBeTeTBEE ¢ TpeBOBAHHAMHE POCCHICKOTO
3aKOHOMATENBCTEA, ¢ auBapa 2003 roma
TPORIBOTATCTH 00A3aHEl PASMEINATE JAHHBIEC O
COlepKAHMHA CMOTH W HUKOTHHA Ha MadKe.

VpoBeHDb COAEPKAHNA CMONB W HUKOTHHA B JALIME
CUTApPET U3MEPAETCA TIO CTAHAAPTHOH METOMTHKE,
yTeepEAcHHO T Mexmymapoanoli opranusamnnei
no crangaptusanun (MCO) u ogobpennoit
TocynapcTBeHHBIM KOMATETOM IO CTAHTAPTHIAITHN
(ToccraumapT) Poccuiickoit Degepanum.

BTC MO3BOMIET VKA3HIBATDL Ha TAavKaX CHTApeT
YHEQUTHPOBAHHBIE MOKA3ATETH COMEPKANAT
CMOTB W HHKOTHHA, BHIPAXKCHHBIC B
MUTHTpaMMax (MT) Ha OfHY CUTAPETY.

BAT Russia believes that consumers are entitled to
receive information about tobacco produects, includ-
ing information about product-related health risks,
measures one can take to reduce them and addi-
tional information on product characteristics.

One of the important criteria for consumers to make
an informed choice between brands is tar and nico-
tine content in cigarette smoke. According to the
Russian legislation which came into force in January
2003, each manufacturer of tobacco products should
show information on tar and nicotine deliveries on
cigarette packs.

The tar and nicotine levels in cigarette smoke are
measured according to the standard method
endorsed by the International Organisation for
Standardisation (ISO) and approved by the State
Committee for Standardisation and Metrology
(Gosstandart) of the Russian Federation. This
enables uniform labelling of tar and nicotine meas-
urements on cigarette packs, expressed in milligrams
(mg) per cigarette.

m O6s3arenbcrBo Uukna 1

«BAT Poccus» 6yaet npogomkatb paboTy no obec-
nevyeHuto notpebutener n obLLecTsa B LLEeJIOM UH-
chopmavumert o puckax Ans 340P0Bbsl, CBA3aHHbIX C
KyPEHMEM, 1 O TOM, Kak MOXXHO 6POCUTb KypUTb.

OT4YeT 0 BbINOJIHEHUU

9 nioHs 2003 roaa koMnaHuWs 3anycruia 06HOB/EH-
HbIli KOPNOpPaTUBHbINA Be6-callT www.batrussia.ru.
Ha calite moaBuaca cneunanbHbIn pasgen ans no-
TpebuTene No BoMpocaM KypeHWs U 340POBbs.
Bo Il kapTane 2003 roga 6611 pasMeLLeHbl CCbll-
KW Ha pecypcbl HE3aBUCUMBbIX MEAULMHCKUX Opra-
HWU3aLMW, rAe MOXHO HalTU MHOPMAaLLMIO MO yno-
MSHYTbIM BOMpOCaM, a TakXe COBeTbl O TOM, Kak
GpocuTb KypuTb. |

m Cycle 1 Commitment

British American Tobacco Russia intends to continue
providing consumers and the public with informa-
tion on health risks associated with smoking and on
how to quit smoking.

Report on fulfilment

The company has updated its website
www.batrussia.ru and the amended version was
launched on June 9, 2003. A special section for con-
sumers containing information about health risks
related to smoking was created. In the second
quarter of 2003 the company also placed on its
website electronic links to independent medical
sources (websites) containing relevant materials
and advice on how to quit smoking. |




DTa MeTOAMKaA He TpeTHA3HAYCHA JIT H3MEpeHHA
ToTpeBIeHNA JaHHBIX BENIECTE OTICIBHEIM
KYPHIBITHKOM, TTOCKOIBKY CYITIECTRVIOT PazIHIHBIE
MaHephl KypeHnd. YXKe JaBHO TPH3HAHO, YTO
MAIMUHHBIH METOJ OTIHYAETCT OT MAHEPHl KYPEHUA
PEATBHOTO YeIOoBEKa. Bolee TOTO, pasmuyaloTes

W TMPHBBYKH caMuX moTpebuTeneit. Kro-To memaer
DONBINEe KOTHYSCTRO 3aTAKECK WJIN 3aTATHRACTCA
TIyOKE; KTO-TO 3aTATHRACTCA peke WIH
BRIKYPWUBAET CHTAPETY HE OO KOHIIA.

OnuH 7 TOT XK€ KYPHIBIIHK MOXKET KyPHUTE TTO-
pasHOMY B PasHBIX 0DcTOATeNbCTRaX. B TO XKe
BpeMA MaITHHHBIE M3MEPEHUA 0T cTabMIBHEIH

W CTAaHAAPTH30BAHHEBIN cmocob KraccHpHKanm
CHTAPET B 3aBHCUMOCTH OT VPOBHA COAePEKAHNI
CMOJ W HUKOTHHA B WX TBIME.

byknet «KypeHue v 300poBbe»
BbiNyLLeH B ceHTa6pe 2003 roga

‘Smoking and Health’
booklet was published
in September, 2003

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

This method was never intended to measure pre-
cisely the amounts of those substances taken in

by an individual smoker because smoking practices
vary. It has long been recognised that machines
do not ‘smoke’ the same way as people do. People
not only smoke a cigarette in a different manner
from machines but differently from each other;
some take more puffs or puff more strongly; some
take fewer puffs or smoke less of the cigarette.
The same smoker may also smoke differently
according to the circumstances. However, the
machine measurement gives a consistent, standard-
ised way of ranking tar and nicotine yields
amongst different types of cigarettes.

m O6sa3arenbcrBo Uukna 1

«BAT Poccua» ony61uKyeT 1 pacnpocTpaHnuT cpeam
npeactaBuTenein oOLLECTBEHHOCTU ByKIeT, NOCBA-
LLIeHHbI BONpOCaM KypeHWs U 340POBbS.

OT4YeT 0 BbiMOJIHEHUM
B Ill kBapTane 2003 roaa komnaHusa «bAT Poccuns»
nsgana byknet «KypeHue 1 340poBbe», NpeacTas-
NAOLWNIA NO3ULNIO KOMMAHUWN MO AaHHbIM BOMPO-
caM. B IV kBapTane 2003 roga gaHHas nybankaums
pacnpocTpaHeHa Cpeau y4acTHWKOB AWasioroB U
APYTVX NpeacTaBuTenein o6|.u,eCTBeHHocw|._|

m Cycle 1 Commitment

BAT Russia will release and distribute among its
stakeholders a booklet dedicated to smoking and
health issues.

Report on fulfilment
BAT Russia published a booklet representing the
company position on smoking and health in the
third quarter of 2003 for distribution among stake-
holders during the fourth quarter of the year. |

41

$S3D0Yd DNILYOdIY TVIDOS S, VISSNY Lv4 4O Z I1DAD

«BMDD0d LY9» UMHYLINOM NIDOH1Ih1O WOHALYUTIOD YDDIMOdU LN MOdold



BTOPOW LIMK/ MPOLIECCA COLMAIbHOW OTYETHOCTM KOMMAHUMN «<BAT POCCUS»

CYCLE 2 OF BAT RUSSIA’S SOCIAL REPORTING PROCESS

42

MapkeTuHr TabayHOM NPOAYKLUN

E] Hpencrapprenn o6ITECTBEHHOCTH O TM ¢TI,
YTO XOTAT BHICTH peKIaMy TabadHBIX H3TCTHIT
MEHEE HABA3TIHBOH I 607¢e HH(POPpMATHRHOH.

Onn pexomernopami «BAT Poccuas ocyIiccTBHTE
npoBepKy cobumoaceng DemepanpHoro 3aK0HA
Poccmiicroii Demeparnm «O pexmanes. VIacTHIKA
JHATOTa TAKKE MPESTORHIH KOMIAHIH pasMcIaTh
PERTIAMY CBOCH TPOAVKITHA HCKTIOUHTEIBHO B CICITHA-
JTH3HPOBAHHBIX MTEYATHRIX H3JAHIAX, HAIPABICHHBIX
Ha OIPE/ICTCHHBIC IICACBHIC AYTHTOPHA. |

KoMmmanug Teepao TpHAcpEUBACTCS VOCKICHNA,
YTO MApPKETHHT TAGAYHBIX W3ICTNH TOMKESH
OCYITIECTRIATLGA OTBETCTREHHG. MET YBEPEHE

B TOM, 9UTO OH HH B KOEM CIyYac HE TOTKCH OLITDH
HampapIeH Ha HECOBEPITEHHOMETHIX W MOKET
OBITE AIPECOBAH TOTBKO B3POCTEIM TOTPECOMTEIAM.
Kpome ToTo, MApKETHHTOBYIO ACATETRHOCTD
HEOOXOANMG OCYIIECTRIATE ¢ VICTOM PUCKOR T4
3A0POBRA, CBABAHHLIX ¢ KypeHueM. 1o MHEHHMIO
«bputrm AMepuran To6akkos, B3pOCTBIE TOIH,
TPUHABIIAE PETICHAE KYPUTE, JOLKHE UMETh
BOSMOZKHOCTh TOTYIATE WHOOPMATIHIO O MPO-
OYKITHH, KOTOPYIO OHNW MOKYIAIOT, & TPOU3IBOTHTE -
TH JTOMEKHKE AMETh BOSMOKHOCTh OTBETCTREHHLIM
06pazoM TOBOIUTEL A0 CBEACHNA MOTPEONTENE I
THGOPMATTHIO 0 CBOUX TOPTOBLIX MapKax.

Henxp MapKeTHHTOBOH TeATETEHOCTH KOMIAHHA
3aKMIOYAeTCd HE B TOM, YTOORI «TIPOJATE KYPeHHES.
Koummanna paboTaeT ¢ JapHO CVINECTRYIONIE
TpOAYKIACH, OCHOBHEIE TOTPEOHTEIBCKHAE CROTICT-
Ba KOTopoil Xopomo u3pecTHR. MapKeTHHTOBad
OeATENBHOCTE «bpuTH AMepuran Tobakko»
HallpaBlcHa Ha NPoJBAXKCHHE MapoK KOMIaHHHR
A TOTO, YTOBH COXPAHUTE JOLTBEHOCTD HX
CEeTOTHATTHHX TOTPEOUTENEH, a TakXKe NPHBICYR
TeX, KTO OpeANoYnTaeT IPOAVKIHIO KOHKYPEHTOR.
Mapku — ognH U3 Hanbolee BaXHBIX AKTHBOR
roummanun. «bAT Poccua» memer pasyMHy©O
MapKeTHHTOBYIO J¢ATEIBHOCTE, HallpaBlIeHHYIO

Ha B3POCITBIX TOTPpeOUTEneH, KOTOPEIE TP HHIITH
peIeHNe KypHUTE. B H3YydeHHE WX BKYCOB
HHBECTHPYIOTCI 3HAUYRTENBHEIE CPEACTRBA, BPEM

u Tpya. Kaxnwerit B3pocnblil 9eNoBeK IPAHAMAET
0CO3HAHHOE pEIleHHE, KYPHTh HIH He KYPHTE,

a KakABIH B3pOCHEIH KYPHIBIMHAK JETacT
OCO3HAHHBIN BHIGOP TOH WM WHON MapKH.

Marketing
of Tobacco Products

m Stakeholders stated that they expect tobacco
advertising to be less obtrusive and, possibly, to pro-
vide more substantial information about tobacco.

They recommended BAT Russia to conduct monitoring
of the compliance of the company product adyertising
to the Federal Law ‘On Advertising’. The dialogues
participants also suggested channelling advertising

of BAT Russia’s brands into special interest printed
publications aimed at specific target audiences. ]

The company strongly believes that marketing
should be conducted responsibly and tobacco prod-
ucts should never be marketed to minors but only
to adult smokers, and only in an appropriate way,
which takes into account health risks associated
with smoking. British American Tobacco also
believes that adults who have chosen to smoke
should be able to receive information about the
legal tobacco products they buy, and that the man-
ufacturers should be able to communicate responsi-
bly with them about their brands.

Marketing activities of British American Tobacco
are not designed to 'sell smoking'. The company is
working in a long-established mature product
category, where people already know what the basic
characteristics of products are. The company’s
marketing is about its brands, retaining the brand
lovalty of the customers, and winning them over
from competing brands. The company’s brands are
amongst its most important assets. They are posi-
tioned intelligently to adult consumers who have
chosen to smoke. British American Tobacco invests
effort and care in understanding their preferences,
because just as adults make informed choices about
smoking, adult smokers make informed choices
about brands.



Pexnamuag gearensHocth «BAT Poccmas
mogunHeHa TpebosanuaM PegepambHOTO 3aK0HA
4«0 pexmaMe» W IPYTHX 3aKOHOB, PETYIAPYIONTHX
OaHHBA BHI JeATeabHoCTH. OHa TaKKE COOTBETCT-
BYET TpeBOBAHUAM JOOPOBOIBHEIX KOJEKCOER,
Hampumep, «MeRIVHAPOTHBIX CTAHIAPTOR MapKe-
TuHTa Tabavnoil mpoaykmuus. [oaxon KoMIaHHT
K MapKeTHHTY TpOJ0DKACT PAa3BHBATHCA BMECTE

¢ OKUJAHUIMHE OBIIECTBA, aIpecoBaHHBIMA
OTBETCTBCHHO TafauyHol KOMIAHHHA.

@: B cooTBeTCcTBHH ¢ 0643aTEIBCTBAMH, TP HHITHI-
mu B 2002 roay, kommanua «BAT Poccuas
pazpaboTana kKoprnopatHsHEH «Kogeke oTEeTCT-
BEHHOTO MapKeTHHTA TabadyHBIX H3Aeauii>. B sToMm
TOKYMEHTE CBEICHBI BOCAMHO TpeboBaHTS
POCCHICKOTO 3aK0OHOJATENBCTRA, «MeXKIVHAPOIHEIX
CTAHIAPTOB MApPKCTHHTA TAOAYHOH MPOIVEITHH»

W BHYTPCHHUX MapKETHHTOBHIX TMPOTIEIYD

«BAT Poccuas. _|

Koumanma nponarangupyet «Komeke oTBeTCTREH-
HOTO MapKeTHHTa TaladHBIX MRACTHH» Cpean
OPVTHX VIACTHUKOE PHIHKA, & HMEHHO PEKITAaMHOTO
cooBIMecTra, MapTHEPOR MO BH3HECY M KOHKYPEH-
TOB, U MPEJOCTABIAET HHOpMATTHIO 06 3TOM
TOKYMEHTE TI0 3ampocy 3aWHTEPECOBAHHBIX CTOPOH.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

All advertising activities of BAT Russia are con-
ducted in full compliance with the requirements of
the Federal Law ‘On Advertising’ as well as with
other laws regulating these activities. The company
also aligns its marketing activities with such volun-
tary codes as the ‘International Marketing
Standards of Tobacco Products’ and some others.
Society’s expectations from a responsible tobacco
company continue to evolve, and so does the com-
pany’s approach.

@; In line with commitments made in 2002,

BAT Russia has developed a corporate ‘Code of
Responsible Marketing of Tobacco Products’.

The document encompasses the requirements set
by the national legislation, ‘International Marketing
Standards of Tobacco Products’ and BAT Russia’s
internal marketing procedures. ]

BAT Russia’s representatives promote the ‘Code
of Responsible Marketing of Tobacco Products’
to other market players, namely the advertising
community, business partners, and competitors.
The company provides information upon request
to all parties interested in this document.

m O6sa3arenbcrBo Uuxna 1

«BAT Poccusa» HamepeHa cneauTb 3a CO610AeHEM
6yKBbl 1 Ayxa nonoxeHnin PesepasbHOro 3akoHa
«O pekname» U «MexXayHapoAHbIX CTaHAapTOB
MapKeTuHra Taba4Hon NPoAyKLMMN».

OT4eT 0 BbINOJ/IHEHUM
«BAT Poccusi» cobntogaet TpeboBarus Peaepanb-
Horo 3akoHa «O pekname» U «MexayHapoOAHbIX
CTaHAapTOB MapKeTuMHra TabavyHON MNPOAYKLUWN».
B pekname ucnonb3yiotca obpasbl PU3NYHECKUX
v, ctaplue 35 net, Bo3pacT KOTOpbIX NOATBEPXAaA-
€TCAd MX MacmopTHbIMU AaHHbIMK, a MoBejeHue
COOTBETCTBYET CTU/IIO XXU3HWU JI0AEN [AaHHOTO

Bo3pacra. _|

m Cycle 1 Commitment

BAT Russia is committed to observing the Federal
Law ‘On Advertising’ and the ‘International
Marketing Standards of Tobacco Products’ both in
their letter and intent.

Report on fulfilment

BAT Russia is complying with the requirements of
the Federal Law ‘On Advertising’ and the
‘International Marketing Standards of Tobacco
Products’. Persons whose images are used in adver-
tising are above 35 years old by passport verifica-
tion, and the visuals employed are in line with the
public view of the lifestyle and behaviour of people
of thisage. |
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E] OIWH U3 VIACTHUKOE JHATOTA BHICKAZaT
yoexmeune, ato «BAT Poccua» yMeHBITTHT
BIRAHAE TabauHoH peRTaMBl Ha JAETCH, ¢CIH
COKPATAT KOTMYECTBO HAPYKHON PeKIaMbl H
CIETAET BHIDOP B TMONB3Y PASMETTICHNA PEKITAMBI
B CICIHATH3APOBAHHBIX EYAaTHEX H3JaHIAX. |

Hyxno npu 3T0M yIuTHBaTh, 9T «BAT Poccma» —
HE eIMHCTBECHHAA KOMTIAHWUA, PERIaMAPVIONTAL
TabagHble M3JeINA ¢ NCIOTb0BAHNEM HapYKHOMN
pexmaMbl. [[pHHIMAT BO BHAMAHAE KeCTKYIO
KOHKYPEHITAIO Ha poccHiicKoM TabadHoM PRIHKE,
KOMIIaHHA HE MOXKeT OBRITh YBEpEHA B TOM, YTO
OPYTHE €TO VYACTHHEH OJHOBPEMEHHO COKPATAT
KOJTHYECTRO HapyKHOH pexmaMel. KoMmanng

HE CYMTAET, YTO peKNaMa mobyXmaeT MogeH HadaTh
KYPHTh WIH XKe VICPKHMBACT UX OT TOTO, ITOORI
paccTaTked ¢ 3TOH TPHBBIYKOH.

m One of the stakeholders’ statements was that
BAT Russia would reduce the exposure of children
to tobacco advertising if it turned away from
outdoor advertising in favour of printed publications
aimed at specific audiences._'

It should be taken into account that BAT Russia is
not a single tobacco company in Russia employing
outdoor advertising. Because of the highly competi-
tive nature of the tobacco market BAT Russia
cannot be sure that other market players would
also decrease the quantity of outdoor advertising.
The company does not believe that advertising
makes people start smoking or prevent them

from quitting.

m O6sa3arenbcrBo Uukna 1
KomnaHusa o06a3yetca pa3paboTtatb U NPUHATb BHYT-
peHHu «Kogekc OTBETCTBEHHOrO MapKeTUHIa».

OT4eT 0 BbINOJIHEHUU

B mapTte 2003 roga komnanua «bAT Poccusa» npwm-
HAMa BHYTPEHHNI «KoAeKkc OTBETCTBEHHOIO Mapke-
TUHra TabayHblx n3gennii». [JaHHbli AOKYMEHT
BK/lOYaeT TpebOoBaHMSA POCCUINCKOro 3akoHOZa-
TenbcTBa, «MexXxayHapoAHblx CTaHAapTOB Mapke-
TUHra Taba4yHol NPOAYKLMU» U BHYTPEHHUX NpPO-
ueayp. TekCT AOoKyMeHTa pasMelleH Ha Beb-caiite
KOMMaHUN 1 pacnpocTpaHeH Cpeaun 3auHTepeco-
BaHHbIX CTOPOH. OH Takxe npuseseH B [punoxe-
HUU 4 faHHOTO OT‘-IeTa._I

m Cycle 1 Commitment

The company assumes an obligation to work out
and adopt an Internal Code of Responsible
Marketing.

Report on fulfilment

In March 2003, the company adopted the internal
‘Code of Responsible Marketing of Tobacco
Products’. This document comprises the require-
ments of national legislation, the ‘International
Marketing Standards of Tobacco Products’ and
internal practices of BAT Russia. It was published
on the corporate website and distributed among
relevant parties. It is also included in Appendix 4 of
this report. |




Hna pexmamer ceoux Mapok «BAT Poccma»
AKTHBHO MCTONB3YET MEYATHRIC H3TAHNA.

TIpw BBIBOpE TECYATHBIX H3JAHHH KOMITAHMIT
PYKOBOICTBYETCS KOPTOPATHEHRIM «KoJekcoM
OTBETCTBCHHOTO MapKeTHHTA TaDaYHBIX M3ICTHT»,
B KOTOPOM TOBOPHUTCS, UTO peKaamMa TabaduHo
TPOAYKITHH JOMKHA PASMENIATECA B TICYATHBIX
W3IAHUIX TONBKO B TOM CIAyYac, eCIH HMEIOTCA
TOATBEPKICHNS FTH IBHBIC 0CHOBAHHS TOTATATE,
UTO MIOAH cTapine 18 JeT cocTapIsdioT HE MEHEE
75% umTtatenei mammoro mamanmd. ma
TOATBCPKICHHA W MPOBEPKEN 3TOTO KOMIAHNA
TMOMB3YETCT VCIYTAMH HE3aBHCHMOTO
HCCNET0BATEILCKOTO arcHTCTRA.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

BAT Russia actively uses print media in advertising
its brands. When choosing a print publication the
company is guided by the ‘Code of Responsible
Marketing of Tobacco Products’, which states that a
tobacco product advertisement shall only be placed
in a printed publication if there is evidence or a
clear reason to assume that at least 75% of the
readers of this publication are adults. To confirm
and verify this, the company is employing an inde-
pendent research agency.

m O6GasarenbcrBo Uukna 1

«BAT Poccusa» nnaHupyeT peryasipHO 3HaKOMMUTb
npeacraBuTeneinl O6LLECTBEHHOCTM C MNPUHATbLIMU
B KOMMaHUW MpasuiaMu U MNPaKTUKOW BeAeHUs
OTBETCTBEHHOrO MapKeTuHra.

OT4eT 0 BbINOJIHEHUMN

B IV kBapTane 2002 roga komnaHus ony6ankosana
Ha KoprnopaTuBHOM BebG-calitTe www.batrussia.ru
TekCT «MexayHapoAHblX CTaHAapTOB MapKeTUHra
Taba4yHOW NpoAyKUUn». TekcT BHyTpeHHero «Koge-
KCa OTBETCTBEHHOrO MapkeTuHra TabayHbix M3je-
Nnii» 6bin ony6anMKoBaH Ha KOPNOpaTMBHOM Be6-
cawnte B | kBapTane 2003. Echn poccninckoe 3akoHO-
[aTebCTBO UM J0OPOBOJIbHbIE cOornalleHus Oy-
AYT MEHSATHCA, B JOKYMEHT 6yAyT BHECEHbl COOTBET-
CTBylOLLME NONpaskn. |

m Cycle 1 Commitment

BAT Russia is committed to informing the stake-
holders on a regular basis about the rules and
practices of responsible marketing pursued by the
company.

Report on fulfilment

In the fourth quarter of 2002 the company pub-
lished on its corporate website www.batrussia.ru
the text of the ‘International Marketing Standards
of Tobacco Products’. The text of the Internal Code
of the Responsible Marketing of tobacco products
was published on the corporate website in the first
quarter of 2003. The Code will be updated in line
with any future amendments to the Russian legisla-
tion and voluntary agreements. |
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[lpepoTBpalleHmne KypeHunsa cpeam

HECOBEPLUEHHONETHUX

E] VaacTHHKH JHATOTOB OKHIAOT OT KOMIAHHIT
«BAT Poccna» akTHBHOIO YYACTHA B MPOIPaMMax
M0 OPSIOTBPAITICHIG KVPEHHT CPEH HEeCOBCPIIICHHO -
gerrnx. Takzxe oHH peKOMEHIOBATH ONCHUTE

e KTHBHOCTR TAHHBIX TPOTPAMM H TPEIOCTABHTE
Pe3YIIBTATH] 3aHHTCPECOBAHHLIM CTOPOHAM. |

TTo3unHa KOMTAHAH IO 5TOMY BOTMPOCY COBEPTICH-
HO ACHA: KYPEHHME AOIDKHO OBIThH COZHATETHHBIM
BEIGOPOM TOJBKO B3POCTHIX momeil. TeTu

He TOMKHH KYpUTh. KypeHue HeCOBEPIICHHOTET-
HHUX ABIAETCA CEPREIHON mpobnemoil, m Ham ce
PEITEHMEM AONMEHO paboTaTh OBMIECTBO B TMETOM.
«BAT Poccua» cTpeMHUTCA TPUHUMATL VIACTHS

B HTOM TIPOTIECCE TYTEM AKTHBHOTO
COTPYAHAYECTRA ¢ TOCYIAp CTBEHHBEIMH OPTAHaMHA,
OBITECTECHHBIMA OPTAHUZANHAMHT, POIUTETAMH,
VIUTETAMH, BpadaMm, a TakKe TPYTHMHA
TabauHBIMH KOMTIAHHAMMA.

«BAT Poccuas TpogomKAT TOICPKABATE
TpoTpaMMBl, HATTPABICHHBIC Ha J0CTHXKCHHE TBYX
OCHOBHBIX TEICH: TPEeKPATHTEL MPOJAXKHT TabauHRIX
W3AeTAH HECOBEPITCHHOMCTHHM W YOSTHTE AeTe
He KypHuTh. KoMTaHHd HaMepeHa TPOJOTKATh
AKTHBHYIO paBoTy Mo MpeJoTBPanieHo KypeHua
CpeH HECOBEPTIICHHOMCTHEX B PAMKAX CYIICCTBYIO-
mmx nporpaMM. «BAT Poccua» paccmoTpuT
BO3MOKHOCTE TTOAACPKKN HHAITHATHE, HATIPABICH-
HBEIX Ha OKA3aHHE TMOMOTIH POIHTCIAM

" TEJaroTaM, OBVIaoIiaM JeTel caMoCTOITETIRHO
MBICTHTE, TPOTABOCTOATh HETATHBHOMY
BO3ICHCTBHIO CBEPCTHHKOB, B TOM THCITC —
TPpHHYKICHHIO K KyPEHHIO, U 3AIMUINATE CBOO
coOCTBRCHHYIO TOUKY 3peHud. KoMmaHmg TakKke
PACCMOTPHT BO3MOKHOCTh OKARAHHS TOIIEPAKKH
mpoTpaMMaM W WHUIHATHBAM B 0BJACTH COIH-
ampHO W peKIaMbl, KOTOpad HAMpaklcHa TPOTHE
KYPCHHSA CPeAH HECOBCPIICHHONCTHNX.

Youth Smoking Prevention

E] Stakeholders expect that BAT Russia will actively
participate in Youth Smoking Prevention (YSP)
programmes, and measure and provide information
regarding their effectiveness. ]

The company’s position is absolutely clear: British
American Tobacco strongly belieyes that smoking
should only be an informed adult choice. Children
should not smoke. Underage smoking is an urging
problem that needs to be tackled by society as a
whole. The company is determined to play its part
and work actively with those addressing this issue:
government, public organisations, parents, teachers,
doctors and other tobacco companies.

BAT Russia will continue contributing to pro-
grammes which have two primary objectives: pre-
venting children from obtaining tobacco products
and discouraging children from smoking. The com-
pany intends to continue working actively to pre-
vent underage smoking within the framework of the
existing programmes. BAT Russia will consider sup-
porting initiatives that help parents and educators to
teach children to think independently, to withstand
the pressure of peers, including the pressure to
smoke, and to defend their own points of view. The
company will also consider providing support to

programmes and campaigns that advertise against
underage smoking.

J10 3AKOH!
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«BAT Poccua» moamepXKuBAcT pam TPOTPaMM,
HANMETEHHBIX Ha MPETOTRPANICHAE KYPEHNA CPENH
HECOBEPTTEHHOMETHHX H CBASAHHEX ¢ PAa3THIHBIMH
cihepaMi THTEPECOB MONOICKH!

Mporpamma no npeaoTBpalLEeHUIO NPOAAX
TabGauHbIX U3AeNnii HecoBepLIEHHO/IETHUM

@ «BAT Poccnas akTHBHO YYIACTBYET B DTOH TIPO-
TPaMMe, KOTOPad OCYITECTBIAETCA PATOM TabadHbIX
KoMmannil. B paMkax 5TOW TpoTpaMMEl TOPTOBEIE
TPEACTABATETH KOMTAHHN KOHCYILTHPYIOT POSHIY-
HBEIX TTPOAABIIOER, YOEKIAIOT HX OTBETCTRCHHO OTHO-
CHTECA K MPOBIeMe KYPEHHA HECOBEPIEHHOTET-
HUX, cobmogath Tpebosamna PemepaTbHOTO 3aK0HA
Poccmiickoit ©egepanun «00 oTpaHUIeHAN Kype-
Hud Tabakar W HE MPOTaBaTh TAbavHyIo TPOIYE-
TTHIO HECOBCPTIICHHOIETHHM.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

BAT Russia supports a number of YSP programmes
in different arcas of vouth interest. They are as
follows:

Retail Access Prevention Programme

@ BAT Russia is actively participating in the
Retail Access Programme carried out by a number
of tobacco companies. In the framework of the
programme, the company’s trade representatives
advise retailers and encourage them to treat the
issue of underage smoking responsibly, to abide

by the requirements of the Federal Law ‘On
Restricting Tobacco Smoking’, and not to sell
tobacco products to minors. The retailers receive
all necessary information support, including point-
of-sale materials announcing that the outlet does
not sell tobacco products to persons under 18 years
old as well as brochures quoting the Federal Law
‘On Restricting Tobacco Smoking’ and the
Administrative Code of the Russian Federation. |

E] O6sa3arenbcrBo Uukna 1

KomnaHus HamepeHa Hanpamyto u Yepe3 ObLecT-
BEHHbI COBeT Mo npobaemMe NOAPOCTKOBOro
KypeHus npurnawatb K COTPYAHUYECTBY PYKOBO-
AvTenein MeanLMHCKUX U 06pa3oBaTeNbHbIX yype-
XAEHWN M OpraHoB rocCyfapCTBEHHOW BacCTU C
Lenbto pa3paboTkn 3hdekTnBHLIX Mep No 6opbbe
C KYpeHMEeM HeCoBepLUEHHONETHUX.

OT4eT 0 BbINOJIHEHUUN

B 2002-2003 rogax NpoBOAUICS PAA, LieNeBbiX MPo-
rpamMM, HanpaeNeHHbIX Ha MPeAoTBpaLleHne Kype-
HUA CpeAn HeCOBepPLUEHHONETHUX U OCYLLEeCTB-
NeHHbIX Npu noaaepxke O6LLeCTBEHHOrO coBeTa
no npobsemMe NOAPOCTKOBOrO KypeHWUs 1 Npwu y4a-
CTUM NpeAcTaBUTEIel COOTBETCTBYIOLMX MUHU-
CTepcTB U BeAOMCTB. IT0 obpa3oBaTesibHas Mpo-
rpamma «Moi1 BbiGOp», NMpPoOBOAMMAs NpU NoA-
Aepxxke MuHuctepctBa o6pasoBaHus P®, npo-
rpamma «CopeBHOBaHMe KNaccoB, CBOGOAHbIX
OT KYypPEeHUsA», KOTOPYIO NOAAEPXMBAIOT aMUHUCT-
paLun 1 KOMUTETHI MO 06pasoBaHMIO B PsAE FOpo-
noB Poccuiickont ®Peaepaunu, 1 nporpamMmma coum-
aNbHOW Hapy>XHOW pekaambl, 0A06peHHasa perno-
Ha/lbHbIMW KOMUTETaMK No pekname. B IV keapTtane
2002 un | kBapTane 2003 roga COOTBETCTBYIOLLMM
MWHWCTEPCTBAM 1 OpraHam rocy/japcTBeHHON Bia-
CT1 6b1IM HanpasaeHbl konun CounanbHOro oTye-
Ta 2001-2002 1 nHopmaLmoHHas 6poLutopa o ge-
AatenbHocTn O6LLEeCTBEHHOIO coBeTa No npobieme
MOAPOCTKOBOTO KypeHus. |

E] Cycle 1 Commitment

The company intends both directly and through
the Public Council on the Problem of Underage
Smoking to invite heads of educational and med-
ical institutions and governmental bodies to coop-
erate.

Report on fulfilment

In 2002-2003 a number of target programmes are
being implemented aiming at youth smoking pre-
vention. These programmes are carried out
through the Public Council on the Problem of
Underage Smoking with the participation of repre-
sentatives of relevant ministries and bodies.
Among these initiatives are: the educational pro-
gramme ‘My Choice’ which takes place with the
participation of the Ministry of Education of the
Russian Federation, the ‘Non-smoking Class’ con-
test supported by the administrations and educa-
tional committees of a number of Russian cities,
and an outdoor advertising programme endorsed
by regional advertising committees. Copies of the
Social Report 2002-2003, together with the infor-
mational brochures describing activities of the
Public Council on the Problem of Underage
Smoking, were sent to the appropriate ministries
and governmental bodies in the fourth quarter of
2002 and the first quarter of 2003. |
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PosHMYHBIE TPOTABITH MOMYIAIGT HEOOXOTHMYIO
THGOPMATTHOHHYIO TOATEPEKY, BRITIOTAL
MATEPHUANLI AJIA PasMETIeHNA B MECTaX POk,
KOTOPHIE COOBIIAIOT, UTO AAHHAA TOPTOBAT TOUKA
He TIpoAacT TabadHble W3ACTHd THTAM MOTOXKE

18 meT, a Takke GPOITIOPHI ¢ MTHTATAMHE W3 YIIOMA-
Hytoto BRI PemepansioTo 3akoHa 1 Komexca
Poccutickott @egepanun 06 afMHHACTPATABHBIX
IpaBOHAPYIICHAAX. |

TTozumug xomnanun «BAT Poccug» B oTHOIIEHHA
Tpoaaxu TabayHbIX H3ACTUH HECOBEP MICHHOIET-
HUM SCHA: HM TPH KAKUX 0BCTOATCIRCTRAX
TabavyHble H3ICTHUS HE JOIKHB TpOJaBaThCa THITAM
Momoxe 18 meT. PoceHiickoe 3aK0HOIATCILCTRO
COMIEPKHAT 3aMpeT Ha MPOJaKy TabaqHBIX H3ICIutl
HECOBEPIMTEHHONCTHIM, TTPOJAKY Uepes aBTOMATH
" TMOTITYIHYIO TOPTOBIK cHTapeTaMu. KoMmaHma
CYATAET, YTO BRIMTONHCHHE JAHHOTO TpeboBaHMTI
TOAKHO OBITH 0BCCTEUCHO COOTBETCTEYIOMIHMH TO -
CYIApCTBCHHBIME OPTAHAME H OYICT CTPEMHTHCA
YOCIHTD UX VACTHTh 0cOB0¢ BHHUMAHNE
MCKOPCHEHU) HE3AKOHHON TOPTOBIN TabauHBIMHA
H3ICTHAMIH.

E] TIpencTaruTe TH OBIMECTEECHHOCTH PEKOMEH/IO -
BaTH KOMTAHWH HHOOPMHPOBATH COOTBETCTBYIO-
e TOCYIAPCTRCHHBIC OPTAHBI 0 TO3HITHH
KOMIAHUH Mo TpofieMe TpoJak TabadHBIX
uzgenuii HeconepmeHuomeTHEM. «BAT Poccmar»

B OTBET B341a Ha ceba Ob43aTeabeTso 4: TOBOIHTD
MO CBEICHHA COOTBETCTBYIONIMX TOCYIApCTBCHHBIX
OPTAHOE TORHIAK KOMITAHHH MO TMPEIOTEPATITE HHIO
TpofaXu TabavHoH TPOoAYKITHH HECOBEP IMTICHHOIET-
wuM. B gactHocTu, «BAT Poccma» obasyetca
onmybmukosaTh Bo 11 kBapTane 2004 ropa
COOTBETCTBYIONMYIO HHGOPMATHI Ha KOPTOPATHE-
HOM caiiTe WWW.batrussia.ru._'

Mocobue ansa yuntenei, npenojatoLmx
Kypc nporpammbl «Moti Bbi6op»

Manual for teachers delivering
the ‘My Choice’ course

BAT Russia has a clear position on the issue of sale
of tobacco products to minors: in no event may
tobacco products be sold to people under 18 years
of age. The Russian legislation prohibits the sale of
tobacco products to minors, sale via vending
machines and sale of individual cigarettes.

The company believes that this legislation should be
enforced by the appropriate authorities, and it will
aim to persuade them to pay special attention to
eliminating illicit trade.

E] Stakeholders advised the company to communi-
cate its position on trade of tobacco products to
minors to appropriate governmental bodies, so

BAT Russia responded to this with Commitment 4,
which is aimed to promote to regulatory bodies the
company’s position in this area, particularly by pub-
lishing relevant information on its corporate website
www.batrussia.ru in the second quarter of 2004._'




O6pasoBaTtenbHas nporpamma «Moit BbIGop»
Ilent TpoTpaMMBl — TOMOYE JETAM W TOAPOCTKAM
PasBUTh YMEHNUE CAMOCTOATENEHG MEBICTHTE,
TPUHAMATE PETICHNA, He TMEPEKITATHBAA OTBETCT-
BEHHOCTH Ha IPYIHX, W MPOTHROCTOATE JABIEHAIO
CBEPCTHNKOB. O6pa3zopaTeabHad TPOTPaM-
Ma «Moil srifop» Gnima paspaboTana
TPYOTOH TpeacTannTeacii MuHncTepcTha
obpasowanna Pocentickoit Pegepamnmm, a
TaKKE VICHBIMH W TemaroTaMu. B gexabpe
2000 roma MunmncTepcTBo 06pazoBanng
OmOBPUI0 BRIIOUEHUE HTOH MPOTPaMMEI

B Kypc «pakIaHoBeAeHne», paspaboTa-
HEBIH 718 VICHHKOB §—9 KIaccoer.

BEEPOCT HACELAR
P AJINER 1] AR
NPOVPAMMA

E] Kaxnwiit rog nporpamMma «Moit srifop»
pacImupAeTea W OXBATHIBACT Bee BOITBITEE YHCIO
yaacTHUKoB: B 2001 Tomy »Ta mporpaMMa oCyIecT-
pramachk B 13 permomax Poccun, B 2003 rogy —

B 35. BrogxeT mporpaMMBbl, TOAYIAIOTIEH TOIIEPK-
ky «BAT Poccuas» m apyrux TabadqHbIX KOMTAHN,
TakXKe pacTeT. _|

Kommanua monaraet, uto MuHECTEpcTBO 06paso-
paung Poccuiickoit @emepanny ¥ COOTBETCTBYIO-
TMHE PETHOHANRHBIC OPTAHRI BIACTH JOMKHEI OHITH
B DONBIICH CTETICHHW BOBICUYCHEBI B PACITHPEHHE
reoTpathv pacupocTpaHeHAA JAaHHOH TpoTpaMMBbl
W €€ COMICPKATCITRLHOE PA3BHTHE.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Educational Programme ‘My Choice’

The purpose of the programme is to help children
to develop their ability to think independently,
make decisions without being influenced by others’
opinions, and to resist group pressure. This educa-
tional programme was developed by a
group of representatives of the Ministry
of Education of the Russian Federation as
well as by scientists and teachers.

In December 2000, the Ministry of
Education approved that the programme
to be included in the course in Civic
Knowledge designed for pupils of the §”
and the 9™ grades.

m From year to year the “My Choice’ programime
expands and reaches more people: in 2001, it was
carried out in 13 regions of Russia, in 2003 — in 35.
The budget of the programme, which is supported
by BAT Russia and other tobacco companies, has
been growing accordingly._'

The company believes that the Ministry of
Education of the Russian Federation and the appro-
priate regional authorities should be more involyed
in further expansion of the programme and elabora-
tion of its content.

m O6a3artenbcrso Uukna 1

«BAT Poccusa» 6yaeT akTBHO 1 Ha N1aHOBOW OCHO-
BE NPoAo/KaTh paboTy No NpeAoTBPaLLEHMUIO NPo-
Aax TabayHbIX U3AENNA HECOBEPLUEHHONETHNM.

OT4YeT 0 BbINOJIHEHUU

«BAT Poccus» akTMBHO y4acTByeT B NporpaMme no
npeAoTBPaLLEHMIO NPOAAXK TabayHbIX U3AEINN He-
coBepLueHHoneTHUM. B mapTte 2003 roga ogHowm 13
rNaBHbIX 3aa4y TOProBbix NpeAcTaBUTeNel Komna-
HUW SABNANOCH pasmelleHre MHPOPMaLMOHHbIX
MaTepuanos B TOProBblX TOYKAX U Pa3bACHUTENb-
Has pa6oTa c npogasBuamu. COOTBETCTBYIOLLNE
MEpPONpUATUSA NMPOBOAATCA B TEYEHME BCEro roaa
N oTpaxKeHbl B UHCTPYKLMAX A5 TOProBbIX Npej-
CTaBUTENEN KOMMAHUMN.

NHdopMaunoHHble Matepuanbl, NpeAHasHa4eH-
Hble /19 TOProBblX MPeANPUATUIA, [OCTaB/leHbl B
pervoHanbHble oduchl «<BAT Poccusi» B IV kBapTane
2002 roga v Il kBaptane 2003 rop,a._|

E] Cycle 1 Commitment

BAT Russia will continue on a regular basis its active
efforts aimed at preventing tobacco sales to
minors.

Report on fulfilment

BAT Russia is actively participating in the Retail
Access Programme aimed at preventing sale of
tobacco to minors. In March 2003, one of the top
priorities in the work of BAT Russia trade marketing
representatives was the placement of information-
al materials in points-of-sale and advising retailers.
Related activities are carried out throughout the
year and are reflected in relevant instructions for
the company's trade marketing representatives.
Informational materials for retail outlets were pro-
duced and delivered to the company's regional
offices in the fourth quarter of 2002 and the second
quarter of 2003. |
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KoMmanna Taxkxke MOMATAET, YTO PEIMICHHE O TOM,
B Kako# Kype CleayeT BRIOYHTE MpoTpaMMy «Moit
BRIBOD®», TOMKHO TPpUHUMATECS MUHHCTED CTBOM
obpazosanng Pocentickoit ©efeparum.

E] HexoTophie 03 YIacTHHKOB THATOTOR
BBRIPA3HIA KeTaHNe TONYIHTH T0 TOTHATSIBHYIO
uHpopMaATIHIO ¢ TpoTpaMme, mosToMy «BAT
Poccug» Bagama Ha ceba O643aTeILCTBO 5: coenaTh
sampoc B «IleHTp oOpasoBaTeIBHEX M COTMHATHHBIX
nporpamMM «Moit BEIGOP» OTHOCHTEIRHO TEOTpa-
(PHIeCKOTO OXBATA W PE3YIBTATOR 5TOH o6pasoba-
TENMBHOH TPOTPaMMBL, & TAKKE BOSMOXKHOCTH
nyOIuKanun Janaot wudopManni Ha seb-calite
Teutpa unu B oPUITAATEHOM THCHME.

B T xpapTane 2004 roga Ha KOpTOPATHBHOM
Beb-calite www.batrussia.m 8ymeT pasMenieHa
m6o cebpnka Ha Beb-caltt llentpa, mubo

DaHHOS HHCBMO._I

British American Tobacco Russia also believes that
it should be the decision of the Ministry of
Education of Russian Federation into which mod-
ule of the school programme “My Choice’ is to

be integrated.

m During the dialogues several stakeholders
expressed an interest in additional information
about this programme, so BAT Russia made
Commitment 5, to send a query to the Coordination
Centre “My Choice® about the geography and results
of the educational programme, and make a request
to publish this information on the website of the
Coordination Centre or in an official letter. In the
first quarter of 2004, BAT Russia will either post
the link to the Centre’s website or publish the letter
on its corporate website WWW.batrussia.ru._'

m O6sa3arenbcrBo Uukna 1

Ha nevaTHbix peknaMHbIX MaTepuanax, HapyxXHbix
pekIaMHbIX HOCUTENNAX U CUTaPeTHbIX Naykax 6yaet
pa3mMellatbcsa npeaynpexaeHne «fMpogaxa Heco-
BEPLUEHHO/IETHUM 3anpelleHa». [lepcoHan, yvact-
BYIOLUMNI B NPOBEAEHNMN PEKAAMHbIX akLuin, 6yaet
HOCUTb 3Ha4YOK «Hallua akumMs — ToNbKO A/ COBep-
LUEHHONETHNX KYPW/bLLMKOB>.

OT4YeT 0 BbiMOJIHEHUM

HaunHasa c IV kBaptana 2002 roga, Ha nevaTHbIX
peknamMHblx MaTepuasax M CUrapeTHblX Mnadvkax,
BbIMyLLEHHbIX KOMMaHWeln, pasMeLatoTca npeay-
npexaeHus «lpojaxa HECOBEPLUEHHONETHUM
3anpelleHa» 1 «Hawa akumsa — TOAbKO A4/15 COBep-
LUEHHONETHUX KYypPUIbLLNKOB». epcoHan, yyact-
BYIOLIMA B MPOBEAEHUN pPeKJaMHbIX akLui,
opraHu3oBaHHbIX «BAT Poccusa», HOCUT COOTBETCT-
BylOLLME 3HaYKN. |

m Cycle 1 Commitment

All BAT Russia’s print and outdoor advertisements
as well as cigarette packs will bear the warning:
‘Sales to persons under 18 prohibited’. The staff
involved in promotion activity will carry the sign:
‘Our activity is for adult smokers only’.

Report on fulfilment
Starting in the fourth quarter of 2002 printed mate-
rials and cigarette packs produced by the company
are carrying the signs ‘Sales to persons under
18 prohibited’ and ‘Our activity is for adult smokers
only’. The personnel involved in promotional
activities organised by BAT Russia also wear rele-

vantsigns. |




O6pa3oBaTtenbHas nporpaMma Ans poauTenei

@‘ B paMkax 5To# mpoTpaMMBI H3TaHO HECKOIBKO
CTIETTHATTH3HPOBAHHEBIX OpOITIOp-TIPIIOKEHHT K
TOTYIAPHOMY EKypHATy «300poBbes. B Gpommopax
coNlepKATCA aIpecOBaHHBIC TOIPOCTKAM W POITHTE-
aM peKOMEHAANNT W COBETHI, KakK MPeTOTBPATHTE
KYpeHHE CPEeH HECOBEPMICHHONETHAX W KypEHHE
B CCMBHX._I

«CopeBHOBaHMUe K/1aCCOB, CBOGOAHDbIX

OT KypeHus»

OcHOBHAA TETE STOH TPOTPAMME 3aKITIOTACTCA
B TOM, YTOOBI TPETOTEPATATE KYPEHHE CPETH
HECOBEPTTEHHOTETHHX.

@‘ «CopeBHOBAHNE KJIACCOR, CBOBOTHEIX OT
kypeuua» mHaganoch B 2001 rogy B Cankr-
TleTepbypre; ToTa B HEM YYACTBOBATH VICHHKN
280 xknaccor. Celvyac mporpaMMa TPOBOIATCA
Bonee gem B 800 wmaccax B pasIUYHBIX PETHOHAX
crpaubl. «BAT Poccua» Gymer w B gambHEHITIEM
TOAMEPRABATE TPOTPAMMY € TIENTRIO pacITHPEHHA
ce OXBaTa._|

VUacTHHKH AHATOTA BRIPASHIH MOAICPKKY
JCATETHHOCTH KOMITAHWH B 5To# chepe. B aToil
CRA3HM KOMMAHHA BhIpaboTana O6A3aTeMBCTBO 6!
TPOJOIKHTE TMOAACPKKY TPOTpaMM, HATETCHHBIX
Ha TIpeJOTEpaNIcHIEe KyPeHUI Cpen
HECOBEPIMEHHONETHUX, BRITIOYUAT TTPOTPAMMET,
KOTOPBIC VEKE PCalU3VIOTES B COTPYIHHYICCTRE

¢ OBIMECTBEHHBIM COBETOM TG TIPOBIEME
TOAPOCTKOBOTO KYpPCHHUA.
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HE YHECENKDIE AbIMOM
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Teaching Programme for Parents

@‘ Within the framework of this programme,
several special leaflets were published as supple-
ments to the popular journal Zdorovie (Health).
Addressing both teenagers and parents, they
contained recommendations and advice about ways
to prevent underage smoking and smoking in
houscholds. |

The ‘Non-smoking Class’ Contest
The main objective of the programme is to prevent
underage smoking.

@‘ The contest ‘Non-smoking Class® started in
2001 in St.-Petersburg, with children of 280 classes
participating. Now, it is being carried out in more
than 800 classes in different regions of the country.
BAT Russia will continue supporting the
programme, with the aim to expand it to a larger
number of schools. |

Stakeholders expressed their support of the
activities carried out by the company in this area.
In this view, BAT Russia developed Commitment 6:
in 2004, BAT Russia will continue supporting
programmes aimed at vouth smoking prevention
including those already launched and being imple-
mented through the Public Council on the Problem
of Underage Smoking.

WHHE

HE YHECERHBIE AbIMOM
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OTseyad Ha BRICKAZAHHBIC VIACTHHKAMH JHATOTA
PEKOMEHIATTHH OTEHUTE 3(hEKTHBHOCTD
OCVINMECTRICHHBIX TPOTPaMM, KOMITAHNA B3I7a

Ha cebg OBg3aTembeTBO 7: MOAHATE BOTPOC

0 TIPOBCICHUHN OTCHKH PeATM30BAHHBX TpOTpaMM
Mo TMPEAOTEPAICHUIO KYPEHAI Cpean
HECOBEPIICHHONECTHHY, O BO3MOXKHOCTH, BMECTE
C IpYTHMH TabauHBIMA KOMTAHHAME — YICHAME
OBIecTBEHHOTO COBETA O TpobmeMe
noapoctTkoBoTo KypeHnd. Komnamma «BAT
Poccrgs HaMepeHa TPUTIACHTE COOTBETCTBYIOITHE
TOCYIApCTBCHHBIC OPTAHE M HETPABHTCIRCTECHHBIC
OPTAHHBAIIHH, a TakKe Apyrue TabadyHbe
KOMIAHHH K TPOTECcCY BHIPaboTKH KPHTCPHEE
OTeHKN (P PeKTABHOCTH THX TPOTPaMM.

B TV xwaprame 2004 roma «BAT Poccma»
OMYDIUKYET Ha KOPTOPATHRHOM Beb-caiiTe
www.batrussia.ru THGOPMATTHIG OTHOCHTETRHO
moaHa W KPpUTEPHER OTeHKN H(OpeKTHBHO CTH

HpOI’paMM._I

In order to assess the effectiveness of the pro-
grammes and respond to concerns voiced by stake-
holders, the company made Commitment 7, to raise
in 2004 the issue of evaluation of the implemented
yvouth smoking prevention programmes, if possible
together with other tobacco companies members of
the Public Council on the Problem of Youth
Smoking. BAT Russia intends to engage appropriate
governmental bodies and non-government organisa-
tions, as well as other tobacco companies, in work-
ing out criteria for evaluation of the programmes’
performance.

In the fourth quarter of 2004, BAT Russia will pub-
lish information about the action plan and criteria
for evaluation of the programmes’ efficiency on the
corporate website WWW.batrussia.ru._'

EJ O6sa3atenbcreo Uukna 1

Komnanusa «bAT Poccus» HamepeHa 1 B Ja/bHEN-
LIEM aKTVBHO NOAAEPXMBaATb MPOrpaMMbl, Hanpa-
B/IEHHbIE Ha MPeAOTBPALLEHNE KypeHUs Cpean He-
COBEPLUEHHO/ETHMX, B TOM YuUC/Ie OCyLlecTBase-
Mble B COTPyAHM4YecTBe C O6LLEeCTBEHHbIM COBETOM
no npo6sieMe NoApPOCTKOBOro KypeHus.

OT4eT 0 BbINOJIHEHUMN

Ot4eT o npeanpuHaTon komnaHuen B 2002 rogy
AeaTenbHOCTM B 06nacTm  npefoTBpalleHus
KypeHMs Ccpean HeCOBepLUEHHONETHUX 6bin
ony6/nKoBaH Ha KoprnopaTtMBHOM Beb6-caiTe
www.batrussia.ru B IV kBapTane 2002 roga. Otyer
Mo COCTOSHMIO Ha cepeaunHy IV kBapTana 2003 roaa
BK/IFOYEH B AaHHbIM CounanbHbIN oTHeT. KomnaHums
06s3yeTcs Kaxablii rog MHopmMMpoBaTb 06LLLeCT-
BEHHOCTb O CBOEW AeATeNbHOCTM B 3TON cdepe, B
4aCTHOCTW, pa3melllas COOTBETCTBYIOLLYIO MHMDOP-
MauMIO Ha KOpPNopaTNBHOM Be6-caiTe. |

EJ Cycle 1 Commitment

BAT Russia intends to actively support programmes
aimed at youth smoking prevention including
those implemented through the Public Council on
the Problem of Underage Smoking.

Report on fulfilment

The report for the year 2002 about the activities of
the company in the area of youth smoking preven-
tion was published on the corporate website
www.batrussia.ru in the fourth quarter of 2002.
The report as of the middle of the fourth quarter of
2003 is included in this Social report. The company
commits itself to reporting to the stakeholders on
its activities in this area every year, particularly, by
publishing relevant information on the corporate
website. |
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CnoHcopcTBO N 61aroTBOPUTENBHOCTb

m Vyactamrm quamora BEICKazadH OXHIAHIE, ITO
KOMIIAHHA 6yIeT NpoJoIKaTh OKA3BIBATH CIIOHCOD -
CKVIO TTOIACPRKY PATHIHBIM KYIBTYPHBIM H COIH-
ATBHBIM TIPOCKTaM, JeJaTh OaroTBOpHTEIBHEIC
B3HOCHI Ha MOJIEPKKY OpTaHH3aIHI 3IpaBoOXpaHeHI
H JETCKHX VIpCXKICHHH, a TakKe NIPEeToCTABIATE
3aFHTEPCCOBAHHBIM CTOPOHAM GOJIBIIIC HH(pOPpMAIHH
0 MPOCKTax KOMIAHHI B OBNIAcTH COOHCOPCTRA H
61aroTBOPATCABHOCTH. |

«bputum Amepuran Tobakko Poccmas asmnaetca
KOMMepUecKoil opraHusanmeii, KoTopas TpH3HAET
CBOTO KOPTIOPATHBHYK COIHMANTBHYIO OTBETCTBCH-
HOCTh M CTPEMHUTCA BBITH JOCTOHHBIM
4KOPTOpaTHBHEIM TpaxkmaHuHoMs. KoMoanusa
CYATAET, 9TO KPYIHBIC KOMMEPIECKHE OpTAHHM3a-
TMHH JOKHE B COTPYTHUUYCCTRS ¢ MECTHBIM
cOOBINECTBOM BHOCHTE BKJIAN B COITHANLHOE

" KYIBTYPHOE PA3BUTHE TEX CTPAH W PETHOHOE,

rae oum pabotaioT. «BAT Poccua» msammometicT-
BYET ¢ TIPEJCTABAUTCIAMH PASITHIHBIX TPYIIT
0BIMecTBA 114 TOTO, YTOOBLI JOCTHYEL BONBIIETO
MOHAMAHASA X SKOHOMHYCCKHX M COIHANLHEIX
nHTepecok. PuHAHCORBAT W OpraHM3aIHOHHAT
TOAACPKKA PAsSTHIHBIX KYIBTYPHBIX H COTTHATRHBIX
TMPOEKTOR, TaK kK¢ KaK BIaroTEOPHUTEILHAA TTOMOIIE
OPTAHHRATMAM 3IpaBOOXPAHCHUT W JETCKAM

VAP EKMCHAAM, SBIACTCT JACTHIO ACATETRHOCTH
KOMTAHHA B 0BJACTH KOPTOPaTHBHOH COTMaNbHO
OTBETCTRCHHOCTIH.

Kommanna wadopMupyeT 0BIMIECTBEHHOCTD

0 CBOCH AEATCTRHOCTH B 5ToH chepe W HCTOTB3YET
ACHBIE W TMPO3PAYHBIE KPUTEPHN W TPOTEIYPH
OTIEHKH W 0THOPa TPOCKTOE.

BbicTaBka «/leno B wasne» cocrosnacb
B [locyaapcTBeHHON TpeTbsKOBCKON ranepee
npu nogaepxke «bAT Poccus»

The State Tretyakov Gallery hosted the exhibition
It is All About Hats supported by BAT Russia

Sponsorship and Charity

m Stakeholders expressed an expectation for the
company to sponsor various cultural and social proj-
ccts, to make charitable donations to particular caus-
¢s, such as public health and children’s institutions,
and to provide more information about the company’s
projects in the field of sponsorship and chan'ty._'

BAT Russia is a commercial enterprise that
acknowledges its corporate social responsibility and
alms to be a good corporate citizen. The company
believes that large enterprises should contribute, in
cooperation with local communities, to the social
and cultural development of the countries and
regions in which they operate. That is why BAT
Russia communicates with various groups of stake-
holders in order to understand diverse social and
economic interests of the communities they repre-
sent. Financial and organisational support of various
social and cultural projects, as well as charitable
donations to public health and children institutions,
are part of the company’s daily practice in the arca
of the Corporate Social Responsibility (CSR).

The company communicates its activity in this field
and applies the clear and transparent criteria and
procedures of project evaluation and selection.
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KoMmanwmd BeleT ¢BOK COMHATRHYIO ACATETRHOCTD
B COOTBETCTENE ¢ «KopmopaTHBHON TOMMTHROH
«BAT Poccua» B 06IacTi COOHCOPCTBA W BIATO -
TBEOPHUTENBLHOCTHS, paspabotannoit B 2003 romy.
DTOT FOKYMEHT OTUCHBACT TEN W 3aJadd JaHHo i
pearenbiaocT «BAT Poccmas, comepxuT
ToApobHyIo HHOOPMATTHIO 0 TOM, KaK ToAaTh
3AABKY Ha TPEIOCTABICHUE CTOHCOPCKOH |
BIATOTEOPUTETRHO N TOMOTITH, & TAKKE PashACHIET
KPUTEPHH OTIEHKH W 0TOOPaA TPOCKTOE.
PYKOBOACTEYACH HTHUM JOKYMEHTOM, KOMIIAHMA
TPOIOTKHT CBOIO CTIOHCOPCKYIO W BIATOTEOPHTETh-
HYIO AEATENBHOCTE W BHITTOTHUT 06A3aTeTheTha,
TPUHATEE B XOI¢ COTHATRHON OTICTHOCTH.

E] B xofe AHMamoTOR KOMTAHES TPOWHGOPMHEPO-
Basla MPEACTABMTENCH OBIMICCTEEHHOCTH O TPOEKTAX
B 001acTH CTMOHCOPCTRA H BIATOTBOP HTETBHOCTH,
ocyrmecTBIeHHBIX B 2002—2003 rogy. YyacTHUKH
JHATOTA BEIPASIIH KCIAHHE TOMYYIaTh TAKYIO HH-
dopumanuio U B SyayimeM. B oTBeT KoMTaHng
«BAT Poccua» B3ama Ha ceba ABa CAEAVIGTITHX
0643aTCILCTRA.

The company’s activities in the field of sponsorship
and charity are implemented in line with its
Corporate Sponsorship and Charity Policy, which
was adopted in 2003. This document describes the
aims and objectives guiding the corporate sponsor-
ship and charitable activities of BAT Russia,
provides a step-by-step application guide, and lays
out evaluation and selection criteria. Pursuing the
aims and objectives stated in the Policy, the compa-
ny will continue its sponsorship and charitable
activities and fulfil the commitments made during
the social reporting process.

m During the dialogues, stakeholders were
informed about the company's sponsorship and
charitable projects carried out in 2002—2003,

and expressed interest in further receiving such
information. To meet this expectation, BAT Russia
made the two following commitments.

m O6sa3atenbcreo Uukna 1
KomnaHus npoaHanv3vpyeT CBOK MpPakTUKy y4a-
CTWS B COLMaA/IbHO OPMEHTUPOBAHHbIX MPOEKTaXx.

OT4eT 0 BbINOJIHEHUM

KomnaHus npoaHanusvMpoBasa CBOW MOAXOA K
y4aCTUIO B COLMaNbHO OPUEHTUPOBAHHbBIX MPOEeK-
Tax 1 B | kBapTane 2003 roga npeacrasmia 3auH-
TepecoBaHHbIM cTopoHam «KopnopaTusHyto no-
nutnky «bAT Poccus» B obnactu CMoHCOpCTBa U
6naroTBopuTesbHOCTM». OTHeT 3a 2002 roa o Aes-
Te/IbHOCTU B 3TOW cdepe 6blA MOArOTOB/IEH B
| kBapTane 2003 roga. O6a [OKyMEHTa MOXHO
HalTW Ha Beb6-caMTe KOMNaHUKM www.batrussia.ru,
a Takxe B [pnnoxeHnax 6 n 7 JaHHOro oT4eTa co-
OTBETCTBeHHO._I

m Cycle 1 Commitment
The company will reconsider its approach to partic-
ipation in social projects.

Report on fulfilment
The company has revised its approach to participa-
tion in social projects and in the first quarter of
2003 the policy on corporate sponsorship and char-
ity was presented to stakeholders. The report on
activities in the area of corporate sponsorship and
charity in the year 2002 was prepared in the first
quarter of 2003. Both documents were placed on
the corporate website www.batrussia.ru. They are
also included in this Report in Appendices 6 and 7

respectively. |




ObazatenbeTBo 8: B cooTBeTCTBHHE ¢ 0643aTCILCT-
BoM, TpHHATEIM «BAT Poccma» v 2002 rony,
TYyBIHKAIAA ¢KETOMHBIX OTIETOR O CTOHCOPCKOH
" BIaroTBOPUTEIRLHOH AeATeTLHOCTH Ha Beb-caiiTe
www.batrussia.ru 6yget npomomkera. OuepeaHoi
oT4eT (o cocToaumic Ha Hog6ps 2003 roma) mawm
B [punoxennn 7 gannoro CollHaTbHOTO OTIETA.
B T xpapTane 2004 roga Ha KOpTOPATHBHOM
Beb-caliTe www.batrussia.ru SymeT onybrnkoBaH
oTueT 3a Bech 2003 rom.

Obsgzatenbetso 9: «BAT Poccuas Bymer
HCTONB30BATh BO3MOKHOCTH A4 HHQOPMUPOBAHAST
0BMIECTECHHOCTH O CBOHX CITOHCOPCKHMX TIPOCKTAX
Ha COOTBETCTBYIONINX KOHGDEPCHIHIX, B X0OI¢
KPYIABIX CTOMOB» M JPYTHX TYOIHIHBIX
MEPOTIPHATHIH. 1

«BAT Poccusi» BbiCTynaeTt CoHCOPOM
Pa3/INYHbIX BbICTABOK K1aCCUYECKOro u
MOJEPHUCTCKOrO NCKYCCTBa

BAT Russia sponsors numerous exhibitions of
classic and modernist art

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Commitment 8: According to the commitment made
by BAT Russia in 2002, the company will continue
publishing annual reports on corporate sponsorship
and charitable activities on the website
www.batrussia.ru. The next report as of November
2003 is included in Appendix 7 of this Social
Report. The report on 2003 activities will be
published on the corporate website www.batrussia.m
in the first quarter of 2004.

Commitment 9: BAT Russia will take opportunities to
communicate its sponsorship projects at relevant con-
ferences, round tables and other public events. |

E] O6sa3arenbcreo Uuxna 1

«BAT Poccusa» paccMOTPUT BO3MOXHOCTb OKa3aHuA
MOMOLLM, B TOM Yncne GUHaHCOBOW, pady POCCUn-
CKUX MEANLIMHCKNX YUPeXAEHUIA.

OT4eT 0 BbINOJIHEHUU

Hauunas c IV kBaptana 2002 roga, «bAT Poccus»
okasblBaeT prMHaHCOBYO NMOMOLLb [leTCKOMY 0XO-
rOBOMY LIEHTPY MpW AETCKOIN ropoackon 60abHULE
N¢ 9 mmenn I. H. CnepaHckoro. Tak, komnaHus
okasasa noMollb B MPUOBPETEHUN JieKapcCTB
n obopyaoBaHUA 4SS NevYeHus 1 peabuautauun
faetein. B ceHtabpe 2003 roga komnaHma nepejana
KOMMbIOTEPHYIO TEXHWUKY oTAeneHunto KpacHoro
Kpecra CeBepHoro okpyra r. Mocksbl. |

E] Cycle 1 Commitment
BAT Russia will consider the option of providing
support - including financial aid - to a number of
Russian medical institutions.

Report on fulfilment

Since the fourth quarter of 2002 BAT Russia has
financially supported the Children’s Burns Unit of
Children’s City Hospital No.9 named after G.N.
Speransky. Namely, the company helped to cover
the costs of medicines and equipment for treat-
ment and rehabilitation of children. In September
2003, the company donated computers to the
Moscow Northern District Unit of the Red Cross
organisation. |
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OxpaHa Tpyaa Ha pabpukax

koMmnaHuun «bAT Poccunsa»

) IpenctasaTeH 06UCCTBEHHOCTH BLICOKO
OTCHIII COCTOAHIE OXpaHE TpyAa Ha (abpuke
«BAT-CTds. OHE HpeamoXRIaH KOMIAHIH OpPTAHI30 -
BATEH HE3ABHCHMYIO MPOBCPKY COBTIOMCHIA TPaRHT
TEXHHKH G¢30MacHOCTH H OXpaHbl TpYAa Ha

dabpmke. ]

Bo Beex acmekTax cBoeH TeATETHHOCTH

«BAT Poccua» cTporo cobmGIacT MOTHTHKY
«bputum AMepuran Tobakkos» B 0BTaCTH GXpaHbI
TPYAa M OKPYEKAIOIIEH cpeabl. DTO COOTBETCTRAE
TOATBEPKICHO BHETTHUMH W BHYTPEHHUMH
nporepkamu. Bee Tpu dabpukn «BAT Pocemas —
«BAT-MBas, «BAT-CTd» n «BAT-CII6» —
AEMOHCTPAPYIOT OTIHYHBIE PESVARTATE B 0BIACTH
OXpaHbl TPYAa W OKPYEATOICH CPemE.

@‘ 3a mocmegume TATH AT abpura «BAT-CTD»
TOMYIHIa TpH HArpadsl 3a padoTy B TeucHHUe Bomce
1 MunmHMoHa 9acop 6e3 HECYACTHRIX CNYyYach M Obima
yaocTOCHA BRICIIeH Harpadsl «BpuTHIT AMEpHKaH
Tobakko» 3a HOCTHUXKECHHUA B STOH o6ﬂaCTH._|

Bo Beex cTpanax mupa «BpuTHIT AMepuKaH
Tobakko» OTHOCHTCA K BOTIPOCAM OXPAHBl TpyAa H
OKPYEKAIONIEH CPEeHl OUEHD CEPLE3HO W PETYIAPHO
TPOBOAUT OTEHKH ACATCILHOCTH KOMITAHHH B TOM
HampaBIcHUH.

B TabayHom uexe habpukn «bAT-ABa»

The Primary Manufacturing Department
of the BAT-Yava factory

Safety Conditions
at BAT Russia’s Factories

L* Stakeholders expressed their satisfaction with the
safety conditions at BAT-STF. They proposed the
company to organise an independent examination

of BAT-STF for the observance of health and safety
regulations. ]

British American Tobacco Health & Safety policy
is strictly observed in all areas of the business and
both internally and externally audited. All the three
factories of BAT Russia — BAT-Yava, BAT-STF
and BAT-SPb — have outstanding records in the
areas of Environmental Health & Safety (FH&S).

@‘ BAT-STF has received three awards for work-
ing more than one million hours without accident
during the last five years and won the highest EH&S
Merit Award of British American Tobacco. ]




@‘ B ampeme 2003 roma HMezaBucHMAan CEpTHDHUTIH-
POBAHHAA OPTAHHRATHA MPOBETA TPOBEPKY Ha
tabprke «BAT-CTd» u moaTeepanma
COOTBETCTBHE BeeX pabounx MecT dabpurn Tpebo-
BaHIIM POCCHACKOTO 3aKOHOJATeAbCTEA. |

Taxme TpoBEPKH MPOBOIITCT PETYIIAPHO Ha BeeX
npouseoacTeax «BAT Poccnss.

OAQ «BAT-CT®» nmocTurioe 3HaYHTENLHEBIX
VCTIEXOE B VIPABTCHAH OXpaHo Tpyoa M TEXHUKOH
Be30TacHoOCTH U paboTacT Ha YPOBHE MEEKIVHAPOT -
HBEIX ¢TAHAapTOR B HaHHoM cihepe. Kommamms
«bputumn Amepuran Tobakko Poccmas BrpaxkaeT
TOTOBHOCTE MOAETATLCA MOMYICHHEIM OTHITOM

CO BCEMH 3AMHTEPECOBAHHEBIME CTOPOHAMH .

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Environmental Health and Safety management is
a priority for British American Tobacco worldwide
and the Group’s global performance in this field
is evaluated regularly.

@‘ In April 2003, an independent certified
organisation conducted an inspections of BAT-STF
which confirmed the compliance of all factory
working places with the requirements of the Russian
legislation. ]

Such inspections regularly take place at all three
production sites of BAT Russia.

BAT-STF has an excellent record in health and
safety management and works on the level of high
international standards in this field. British
American Tobacco Russia is committed to continu-
ous improvement and ready to share its knowledge
and experience with all interested parties'.

OxpaHa okpyxatoLyen cpeabl
N OTHOLUEHUSA C MECTHbIM COOOLLECTBOM

E] TlpemcrapnTeas 06UICCTREHHOCTH TOJHITH AT
BOMPOCOB, OTHOCATITAXCI K BIHAHIK JCITCIBHOCTH
Gabp K Ha MpHACTAIONTHE K HHM TCppHTOPH,

a Taxke pexoMeHnopatH Kommannn «BAT Poccmas
YACTATE BOJTBIIC BHHMAHHA IPHPOJOOXPAHHBIM MEPO -
npuaTadM. HekoToprle yYacTHIIKH JHATOTA BBIPASH-
T ¢BOTO 03a00YCHHOCTE 110 ITOBOAY BOSICHCTBHSA
CHIapEeTHBIX OKYPKOB Ha OKpYRAIOILIYIO cpely. |

VopawsreHue oxXpaHoil oxpyxawomeil cpemnnt
3AHUMACT OJHO M3 MEHTPAThHBIX MECT B paboTe
«bputum Amepuran Tobakko» B Mupe:
DOMBIMAHCTEO MATEPHATOR, ¢ KOTOPLIMH paboTacT
KOMTIaHud, a UMeHHO Tabak, OyMara, KapToH, —
ABMAIOTCA HATYPATLHBIM CHIPHEM W €TO
TPOUZBOAHEIME. [T05TOMY ¢ HKOHOMUYESCKOH 1
TPAPCIOOXPAHHOH TOUKW 3pEeHNA 0UEHD BAKHO
0BECTIEUNTE BOCTIONHAMOCTE CHIPDA,
ACTMOTB3YEMOTO KOMTaHuAMT [pynnnl « BpuTuimn
Amveprran Tobakko».

1. bosee nodpobHas uHgopmayus o6 ycnosusx mpyda Ha pabpukax
komnaHuu «bAT Poccusi» daHa e lpunodiceHuu 8.

Environmental Protection
and Local Community
Relations

E] Stakeholders raised a range of issues related to
the environmental impact of the company’s factories
on the nejghbourhoods and recommended BAT Russia
to pay more attention to environmental protection
activities. Some of the issues concern the general
Impact of waste in the form of cigaretie stubs on the
environment. |

Environmental management is central to British
American Tobacco operations worldwide; almost
everything the company handles — tobacco, paper,
board — is grown in the natural environment.
Therefore, it makes sound economic and environ-
mental sense to ensure that the use of raw materials
by the Group is fully sustainable.

1. There is more information on safety conditions at the BAT Russia’s
factories in Appendix 8.
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«BAT Poccuas HaxoOUTCAd B TPOTECCE TONYICHAT
cepTHOHKATA COOTBETCTEBRA BeeX TpeX abpuk
Tpebosanmam Ctamgapta HCO 14001.

BTOT cTAHAAPT MPEANOTATACT COBMAHNE CAUHOH
CHCTEMBI YVIIPABICHAA OXpaHoil 0KpyKamIcH
CPENBI, 3MOPOELT W BE30TACHOCTH COTPYTHHKOB.
Axxpenmranmg HazHadeHa Ha | xkeaptan 2005 ronpa.

TTporpaMMBl IO OXpaHe OKPYKAICTICH Cpembl,
peammnsyembie «bputnm Aumepuran Tobaxko»,
BRIIOYATOT CACAVIONTNE MEPEI

* MHHHMI/IBE{HHH HCITOIB30BAHWA PECYPCOB B XOOC
HpOHBBOjICTBCHHOfI JCATCIBEHOCTH,

+ Braenapenmne mameXHoH cHCTeMBI cBopa,
XpAaHeHWA W ONTHMATLHOH YTHIH3AIIHHA OTXOI0E,

* CHEKEHAE BCEX BO3MOXKHEIX BRHIOPOCOB
B OKPVEKAIONIYIC CPEay;

* PCEL]'IHT}E{HI/IH SKOJOTHYCCKHX TIPOTPpaMM,
HallpaBICHHBIX Ha BOCCTAHOBICHHC
J'ICCOHaCﬂ)K,[[CHHfI;

+ CHUXKeHHE BHIOPOCOB THOKCHIA YITEPOIa.

«BAT Poccug» BeOeT cBOIO NEATCILHOCTD

B TOTHOM COOTBETCTBUH ¢ CYITECTBYIOTIHMH
HOPMaMHU POCCHHCKOTO 3aKOHOTATEThCTRA

W TMPH3HACT, YTO B OBIIECTBE €CTh OMpPemcTeHHad
03a809eHHOCTD IO TOBOAY BO3ICHCTENA habpuk
Ha BIN3IERKAITAE TEPPUTOPHN. KoMmanms
VIVIITHIE SKOTOTHICCKYIO 00CTAHOBKY B CaHUTap -
HEBIX 30HaX BOKPYT BoeX ¢ habpHK W TPOJOIKHT
OCVITECTRIATE €¢ PETYIAPHBIN MOHUTOP HHT.

O pesympratax «BAT Pocena» perymapuo
THQOPMAPYET COOTBETCTBYIONTHE OPTAHE BIIACTH.
KoMmanua cTpeMuTed K OTKPHITOMY 0OMEHY
MHEHIAMHE ¢ 3aWHTEPE-COBAHHEIMA TIPEACTARMTE -
TAMY 0BMecTReHHOCTH. C METRIO BHIABICHNA
CYITIECTRYIOIAX BOTPOCOR KOMTAHT TPOIOTKAT
TPOBEACHAE PETYIAPHEX JHATOTOR ¢ MPETICTABATE -
MAMY MECTHBRIX OPTAHMBANINE W PasTuIHBIX
00IIeCcTBEHHBIX 00BeINHEHIH,

BAT Russia is currently in the process of obtaining
the certification of compliance of the company’s
factories with the requirements of the IS0 14001
Standard (an integrated global Environmental,
Health & Safety management system). Accreditation
is scheduled for the first quarter of 2005.

The Environmental, Health & Safety programmes
of British American Tobacco are as follows:

+ Minimising the use of resources across
operations;

* Promoting sound waste management and
recycling activities;

* Reducing air and water emissions;

+ Maintaining forestation programmes to ensure
sustainable use of wood;

*+ Reducing carbon dioxide emissions.

BAT Russia fully complies with the existing legal
requirements and recognises that there is a certain
concern about the impact of its factories on local
neighbourhoods. BAT Russia has improved the
cnvironmental conditions of the arcas adjacent to
its factories and will continue regular monitoring.
The company informs appropriate authorities about
the results. BAT Russia encourages open two-way
communication with stakeholders and, with the aim
to identify the existing concerns in mind, will
continue regular dialogues with the representatives
of the local communities.



) B xod¢ AWATOTO®B YIACTHHKH BRIPAZHIH
OTPETCTCHHYIO 03a60T¢HHOCTE IO TTOROMY BO3MECH-
cTBHA geartenbHocTH Gabpuk «BAT-CTdD» u
«BAT-ABa» Ha oKPYXKAOIIYIO CPEIY U TP EATOKIITN
HECKOMBKG TPOSKTOR, HATENCHHEX Ha VIVIITCHIE
cutyanuu. KoMmannd s3ana Ha ceba
ObgzatenberBo 10: B COTpYIHMYCCTRE ¢ MECTHBIM A
opranaMu BracTi «BAT Poccua» mpogoLKHT
BEIABIATE U H3YIATH BOIMOKHOCTH
BIATOYCTPONCTEA TEPPATOPHN, TP UIETAIGTIEH

K (abpure «BAT-CTds.

«BAT Poccma» maama va ceba ObgsatenseTro 11:
TPOTOIKATE KOHTPOTE BOSMOKHOTO BOBICHCTRITA
dabpurn «BAT-Ara» Ha mpuneTAICIIAS
Tepputopun u B IV kBaptane 2004 roga W3BICKaTh
TYTH 09 CHUKEHUA JAHHOTO BOSACHCTRIA.

3amax Tabaka, OTMYTUMEBH B OKPECTHOCTIX
tabpurn «BAT-CT®s, 61T 0OJHEM M3 BOTMPOCOB,
0BCYRIABIMUXCA B X0A¢ AHanoTob. COTTacHo
ObazatensetBy 12 B Havame 2005 roma OAO «BAT-
CT®» yeTaHOBAT JOMOTHATCNBHOE 060PYI0BAHNE
OId CHUEKEHWA YPOBRHA zamaxa. K magamy

TV xpapTtana 2004 roga KoMTaHnd TPEJOCTABUT
COOTRETCTHYIONTYIO HH(OOPMATTHIO BCEM 3aMHTEPE -
COBAHHBIM CTOPOHAM.

B oTBeT Ha peKOMEHIATIHIG VIACTHHKOR JHATOTOR
MAHHUMH3HPOBATH BIUAHAES JEATETLHOCTH (habpuKm
Ha oKpyERawylo Tepputoprio, OAO «BAT-CTO»
mpuHaao Obgszarenserso 13: 5 2004 rogy mpoBOIUTH
PETVIAPHEIE MPOBEPKN TMAPKOBOK, PACTIONOKECHHBIX
panoM ¢ ¢abpukoil, n TakKuM 08pasoM 0BeCTeYNTD
X TENMEBOE MCTOMB30BAHIE TOMBKG COTPYIHUKAMH
habpukn. COOTBETCTBYIONIAE OTICTH BYIVT
npenocTasneHsr B 2004 ro;ly._|

[Jetckas niowaska,
o6opyaoBaHHas Npu noaaepxke
OAO «bAT-flBa»
(JleHnHrpaackunin npocnexT,

a. 14, kopn. 5)

The playground was built with
assistance of OJSC BAT-Yava
(Leningradsky prospect,

house 14, bld. 5)

COLMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

L* During the dialogues, stakeholders expressed
concerns regarding the impact of the BAT-STF and
BAT-Yava factories and suggested several projects
aiming to improve the situation. The company
responded with Commitment 10, to continue, in
cooperation with the local authorities, to identify
and investigate possibilities to improve the neigh-
bourhood of BAT-STF.

BAT Russia made Commitment 11, to continue
monitoring the potential impact of the BAT-Yava
factory on the neighbouring areas and, in the fourth
quarter of 2004, to define further measures aimed at
decreasing the effects.

Tobacco odour around the BAT-STF factory was
the issue of concern during the dialogues, and
according to Commitment 12 OJCS BAT-STF will
install additional equipment to reduce the factory
odour impact in the beginning of the year 2005.
The company will make the relevant information
available for all interested parties by the fourth
quarter of 2004.

To further minimise its impact on neighbouring
areas, as recommended by the stakeholders,
BAT-S5TF assumed Commitment 13: in 2004, to
conduct regular inspections of the parking arcas
adjacent to the factory and thus ensure that they
are used by the BAT-STF emplovers only.

The relevant reports will be provided in the fourth
quarter of 2004._|
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PyxoBOACTBYACH YOCKICHHEM B BBICOKOT
SHAYHMOCTH OXpaHbl OKPYEKAOIIEH cpebl,
«BAT-CT®» ocymiecTBIACT ¥ MOAACPEKABACT
pPasIHYHBIC TPHPOTOOXPAHHEIC TPOTPAMMEL.

@‘ Ha mporaxenun Tpex et «BAT-CTds pMmecTe
¢ IPYTHMU TIPEATPHATHAME TOPOJa TOMIEPKABACT
mporpaMmy «CapaToBcKue POIHUKNAS, HATPABICH-
HYIO Ha COXpAHeHHE POTHUKOE HAa TEPPHUTOPHH
ropona Capatosa. Kommanna nmoMorna o6opymo-
BAThL W ¢AETaTh JOCTYIHRMHA JI4 0BITECTBEHHOTO
NONB30BaHHA TPH POJHHKA. |

E] TIpeacTaBUTENN OBMICCTECHHOCTA CUHTAIOT,
YTO KOMTAHHA JOMKHA TPOTOKHTE TOIICPKKY
5Toil mporpaMMBl. B oTBeT KoMTaHua B3A7a

Ha ceba ObgsarenseTBo 14 TpPOJOTKATE
noamepEKyY mporpaMMel «CapaToBcKue poIHEKH>
B 2003—2004 mnax._'

«BAT Poccma» mmaHHpYeT pasTuIHBIE MEPDH

o 3amnuTe OKpyEAoIedl cpean n ymeT nHhop-
MHPOBATh COOTBETCTBYIONIHE KOHTPOMUPYIONTHE
OPTAHBl W KHTETCH coceMHUX ¢ habpuKaMi JOMOR
0 JeHCTEMAX KoMTaHuu B 5Tol chepe. Koummanmna
TOTOBA TOJETATHCA OMBITOM ¢ 3aMHTEPECOBAHHBIMH
CTOPOHAMH.

«bputum Amepuran ToBakko» cUUTAET, UTO
BO3ACHCTRIE OTXOIOB Ha OKPYRAIGIIVIO CPEIY
ABMAETCT BaXHON mpobnemoii. [laukw n
DHABTPH, HCTOTBIVEMEIE B TPOUIBOCTRE
TPOAVEIIAHT KOMITAHNW, TOABEPKEHBI, B OTPEIE-
MEHHOH Mepe, BHOXUMHYIECKOMY PasIoXKEHIIO.
Ho oo mpoMcXoAuT OTHOCHTEIRHO METNCHHO,
u moztoMy «bputum Amepuran Tobakxo» ma
TIoBaThHOM YPOBHE HIIET MYTH COZTAHNA TaKoH
TpOIVKITHH, KoTopad 6vma 661 6oNee moagBepXKEHa
TAHHOMY TPOTECCY, HATTPUMED, MOTIA BB TOCTE
MCTOMB30BAHTA PACTATATLRCA Ha 0UCHE METTKHE
JACTHITH.

B nomonHeHHE K YCHIHAM KOMTAHHHE OYCHB
BAXKHO, YTOOH TOTPEOUTETH W36aBIATHCEH OT
CHTApETHRIX TIaYeK U OKypKoB 6e3 ymiepba ama
OKPYKAIOIIEH CPEIbL.

With a strong belief in the high importance of envi-
ronmental protection, BAT Russia conducts and
supports various environmental programmes.

@‘ For three vears BAT-STF has been supporting
The Saratov Water Springs programme, aimed at
preservation of the water springs located in the city
of Saratov. With the help of BAT-STF, three of
them have been cleaned and equipped for

public usc. |

m The stakeholders are expecting the company

to continue this programme, so the company
responded with Commitment 14, which is to contin-
ue supporting The Saratoy Water Springs programme
in 2003—2004. |

BAT Russia plans to conduct a range of actions
regarding environmental protection. The company
will keep appropriate controlling bodies and neigh-
bours aware of its activities in this field and share
the experience with other interested parties.

British American Tobacco considers the environ-
mental impact of waste to be an important issue.
The packs and filter tips used in manufacturing of
the company’s products are to some extent
biodegradable. This is a relatively slow process,
which is why British American Tobacco seeks ways
to speed up the biodegradability of its products,
including ways of making products able to break up
into very small particles.

Apart from the company’s efforts, it remains equally
important for consumers to dispose of cigarette
packs and filters in a responsible and environmen-
tally conscious manner.



KavectBo npoaykuum

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

E] IpencrapuTen 06MCCTEEHHOCTH BBIPASHITH
3aFHTEPECOBAHHOCTD B MOyICHHH HHPOPMAITHH

o metonax, kotopric «BAT Poccma» memomn3yeT
HpH KOHTPOJIC KAYeCTBA CBOCH MPOAVKIIHH H B I[CTIX
60pB6EI ¢ KOHTPpahaKTHEMI HYTCTHAMI. ]

TIpoH3BOACTBO CHTAPET, KOTAA-TO BRITOIHABIICECT
HCKNIOYATENBEHO BPYYHYIO, W CTABIIEE MACCOBBIM
B Havase XX BeKa, CETOTHA MOYTH TMOJTHOCTRIO
aBTOMaTH3MPOBAHO: Pe3aHbIl Tabak, curapeTHad
OyMmara m GHUIBTPH HENPEPHIBHO MOJAIOTCA B
CHTapeTHBIE MamnuHeL. Co BpeMeHEM TEXHONOTHA
clenana OTPOMHEBIH TTar BUEpe, TPH 3TOM
ABTOMATH3MPOBAHHOE MAacCoOBOE TIPOM3IBOICTRO 03-
HAYaeT HOBBIE BO3MOXKHOCTH VIVYINEHHA KadecTRa
TPOAVKITHH.

«BAT Poccua» 3akymacT MaTepuATL TOTBKO
BREICOKOTO KAYECTEA V MPOBEPEHHRIX TTOCTARTIHKOR,
TIMATENBEHO TECTHPVET HOBLIC MATEPHATHI H OCY-
MECTBIACT CTPOTHH KOHTPOTL KaTecTha TOTOBOH
TPOIYKIAY Ha MPOU3BOACTRS, TPUMEHAT T4 STOTO
COBpPEMEHHOE 0BOPYIOBAHIE.

@‘ B 2002 rony 6bimo cepTHOUIHPOBATO
COOTBETCTBHE CHCTEM VIIPABICHU KAaTecTBOM,
nemonbsyeMex Ha ¢abpure «BAT-CTDs,
MeKAyHapoaHoMy craHapty HCO 95001, |

Ha cabpuke «bAT-S1Ba» KOHTPO/Ib KayecTBa
OCYLLLECTBNIAETCA C MOMOLLbIO
COBPEMEHHOro 060pyA0BaHUA

BAT-Yava uses advanced equipment for
quality control purposes

Product Quality

E] Stakeholders expressed their interest in information
about the methods employed by BAT Russia in order to
control product quality and curb countezﬁfiﬁng._'

Cigarette making was once done entirely by hand
and shifted to mass production at the beginning of
the 20" century. Today it is almost fully automated,
with the cut tobacco, cigarette paper and filters
continuously fed into cigarette-making machines.
The technology has advanced dramatically over the
years and automated mass production means new
opportunities for improving and ensuring product
quality.

BAT Russia purchases high quality materials only
from reliable suppliers and conducts thorough tests
of the raw materials. The company closely and con-
stantly inspects the quality of finished products at
the manufacturing stage and uses the most modern
equipment for this purpose.

@‘ Quality management systems used by the facto-
rv BAT-STF were certified for compliance with the
ISO 9001 Standard in 2002, |
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CoOTBETCTBHE TAHHBIX cHcTeM Ha habpurax
«BAT-ABa» m «BAT-CII&» Tacke GymeT
CEpTHOHUIAPOBAHG B OAMKANIIEM SYIVIIEM.

Bea mponyknua kommannn «BAT Poccmas
TOTHOCTLIO COOTRETCTEYET TPEOOBAHMAM POCCHEi-
CKOTO 3aKoHOaTembeTha. eaepanbublil 3aK0H
«O6 oTpaHUYeHUN KypeHNA Tabakas yCTAHABINBACT
TPENECTBEHG JOTVCTAMEBIC YPOBHNA COTEPKAHNA CMOTT
W HAKOTHHA B ABIME CHTAPETHL. OHW COCTABIAIOT
16 MT cMomBl ¥ 1,3 MT HEKOTHHA I CHTapeT 6e3
bunpTpa w 14 MT eMonnt w 1,2 MT HEKOTHHA AT
curapeT ¢ puAbTpoM. TpeboBaHnd K KadecTBY
TPOIYKIAY M PasMeTIeHuo Ha YIAaKosKe HHbOp-
MATTHH A7d TOTpeOUTENeH YCTAHOBICHE TAKKE
TOCTowm 3935-2000 «Curapetn. OBMIHMe TEXHIYE-
CKHE YCIOBIA». Bo MHOTHX cmydadx Tpebomanmd
BHYTPESHHUX cTammapTos KoMmanun «BAT Poccma»
K Ka9¢cTBY TPOAYKIHA TOPa3to cTPOXKE TEX, UTO
COMEpEATCA B HATTHOHATRHOM 3aK0HOTATEITRCTRE.

KonuTtpahaxtias mpoayKIInd TpeacTaBIacT coboit
CEPBE3HYIO MPOoBIeMY I719 MHOTHX OTpaciet
TPOMBINIIEHHOCTH, BEMIGUad Tabaunyio. [loTpebu-
TeNH TabavyHBIX M3AeTHIH CBA3BIBAIOT HARBAHNA
TOPTOBBIX MApoOK ¢ OTPEAeICHHBIM KadecTBOM

" OXKHAAIOT cTAOMIBHOCTH W MPEACKA3ZYEMOCTH
KagecTBeHHBIX XapaKTepHCTAK MOTpebadeMoi
npoayknun. KoutpadakTHas mpoayknua He TapaH-
THPYET 3TOTO W TEM CaMBIM TIOIPHIBAET OCHOBY
OH3HeCca KOMIIAHUHT — MPHUBEPEKEHHOCTh TTOTPEHN -
TENEH €& MapKaM.

Bur3yasibHbI KOHTPO/b KavecTBa roToBow
npoaykuumn (pabpuka «bAT-fABa»)

Visual control of finished goods quality
(the BAT-Yava factory)

Similar certificates will be obtained by both the
BAT-Yava and BAT-SPb factories in the nearest
future.

All products of BAT Russia are fully compliant with
the requirements of the Russian legislation.

The Federal Law ‘On Restricting Tobacco Smoking’
defines the maximum permitted tar and nicotine
content in cigarette smoke as 16 mg tar and 1.3 mg
nicotine per cigarette for non-filter cigarettes, and
14 mg tar and 1.2 mg nicotine per cigarette for fil-
ter ones. State standard 3935-2000 ‘Cigarettes.
General technical requirements’ contains other
requirements of product quality and consumer
information on the pack. Tt must be mentioned that
in many cases BAT Russia’s internal standards of
product quality and its sustainability are much
stricter than those set by the national legislation.

Counterfeit goods are a significant problem for
many industries and tobacco is not an exception.
Consumers of tobacco products associate brand
names and trademarks with distinctive qualities and
therefore expect them to be consistent. In this situa-
tion, counterfeit products that offer no guarantee of
quality and consistency undermine consumers’
loyalty to brands that is the foundation of a compa-
ny’s business. Counterfeit goods also severely
damage government tax revenues.




TMoamenkn Takyke HAHOCAT CEPLE3HEIH yImepH
TOCYIapcTBeHHOMY BlomkeTy. «bpuTHNT AMepuKan
TobBaxko» 3aMAMIACT PETYTATHIO CBOHX TOPTOBHIX
Mapok W paboTaeT HaJ peIeHUEM TOH TPOoBIeMET
BMECTE ¢ OpTAHAME 3aKOHOJATETLHON M WCTOTHH-
TETBHOH BAACTH, OTBCHAOITHMH 33 cOOTIOICHTES
MEEKIYHAPOTHOTO U POCCHICKOTO 3aKOHOTATEThCT-
Ba B ODTACTH OXPaHBl HHTEIIEKTVATRHOH
CcODCTEEHHOCTH.

«BAT Poccua» coOTpyIHHYAET ¢ MPABOOXPaHH-
TENMBHBEIME OpraHaMu B 6opbbe ¢ KoHTpadakTHOo i
MPOAYKITHEH.

|

@ Komnanuga asagercd uneHoM JIUTH mo sammmmTe
TOTPEOUTETBCKOTO PHIHKA OT MOAASTBHON 1
HEKAYSCTBEHHOH MPOTYKITH. ]

TIpencrasuTtenn «BAT Poccna» akTHBHO VIACTBYIOT
B CEMWHApax, TOCBATICHHEX JaHHOH TeMe, 0 B
OPYTUX MEPOTPHATHAX.

Jamuimag ceom Toprosbie Mapkn, «BAT Poccma»
MCTMOTB3YET CAMBIC COBPEMEHHBIE TEXHOTIOTHH
VIAKOBKH. DTO MO3BOIACT KOMITAHAN OTCIEKABATE
CBOTO TPOTYKITHIC, PACTTOZHABATE BOIMOKHES
TOAAETKA W BRIABIATE MOO0E HECAHKITHO HHE-
POBAHHOE WCTOML30BAHAE TOPTOBEX Mapok,
npunagnexammx «bputnim Ameprukan ToSaxkos.

COLMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

British American Tobacco is vigilant in defending
the integrity of its trademarks, and aims to tackle
this problem together with regulators and the
authorities in charge of enforcement of international
and national laws pertaining to intellectual property
protection.

In order to curb counterfeiting, BAT Russia actively
cooperates with law enforcement bodies.

@‘ The company is a member of the League for
Protection of the Consumer Market against
Counterfeit Products. ]

Company representatives participate in workshops
on these issues as well as in other activities.

To protect its trademarks the company actively uses
advanced packaging technologies, which allow the
company to trace its products, discern smuggled
ones and identify unauthorised use of the trade-
marks owned by British American Tobacco.

KyputenbHas MalumHa
MO3BOJISIET BECTU KOHTPO/Ib
nokasaTesieli KOMMNOHEHTOB
AbiMa (pabpuka «bAT-SBax)

The smoking machine
allows to control levels
of smoke components
(the BAT-Yava factory)
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CoumanbHas peknama v nonynsapmsaums

34,0p0oBOro ob6pasa XX13Hu

m HpCﬂ'CTEIBH‘H?ﬂH OﬁlHeCTBCHHOCTPI PEKOMCHIOBATH
KOMIOAHHH NPHHATE VIACTHE B COZTAHNT COIHATEHOH
PEKTAMEI H TOINYIAPH3AITHI 3T0POBOIO oﬁpasa ZKH3HH.

Kommanna «bputnm Amepuran Tobaxko Poccma»
yOEeXKICHA B 3HAYMMOCTH COTMANBHON peKIaMbl 1
TOTYIAPH3ANHAE 310pOoBOTO 06paza KU3HT |
pazfendeT 03ab0TIEHHOCTh Ka9ecTROM U YPOBHEM
pPacupocTpaHeHHOCTH COBPEMEHHON POCCHICKON
COTMHATRHON peKIaMbl. Bynyun wieHoM
OBIecTBEHHOTO COBETA IO TpobmeMe
TOAPOCTKOBOTO KYPEHNA, KOMIAHTA OKa3BIBACT
OIArOTROPUTENBHYIO TOAMEPKKY PAIY TIPOTpaMM
Mo TMPEAOTEPAINEHATO KYPEHNI CPEeH HECOBEP-
meHHOTeTHEX. Cpeln HUX — MporpaMMa
COTMMAaTRHON peKIaMbl, TpeJHasHaYcHHAT J14
MOIPOCTKOB U YOCKIAIOMAL NX HE KYPHTD. |

B paMKax KaMITaHWKW Ha TeICKaHalaX TEMOHCTPH -
POBATACE PCKIAMHEIC PONMHKH, a B MOJOOCKHBIX
NEYATHRIX H30aHHAX Hy6J’IHKOBaJ’IHCB peKIaMHBIC
MaTCPpHAIEI.

@‘ B oxrabpe 2003 roma B 14 xpynmHeHITHX
ropofax PoccHH TpH OpTAaHH3ATTHOHHOM YIACTHH
OBIMEcTBEHHOTO COBETA MO TPOBIEME TOAPOCTKO -
BOTO KYpeHHA M (PMHAHCOBOH TOIIECPKKE

«BAT Poccua» m gpyrux KoMOaHui Obina
MpoBEAeHA COTHANBHAT PeKIAMHO-HHDOPMATTHOH-
Hag KaMmaHng. Be 1Menplo aBI4I0Ch YECIOMICHHE
paboTHHKOB POSHUYHON TOPTOBIH O COACPHKAHUH
Craten 4 @epepanbioro 3akoHa «O6 oTpaHUYCHHT
KypeHHd Tabaka», a AMEHHO, 0 3aTpCclicHHA
POSHHUYHOH TpoJakHu TabauyHBIX M3ACTHE THIAM,
HEe TOCTHTIIHM BospacTa 18 meT. Brino pasmemnieno
fonee 300 mmakaToB, TPHU3BIBAICIITAX cOBMIOIATH
PepepanbHbIil 3aK0H W HEe TpoJaBaTh TabagHBC
H3[CIHA HECOBSPIICHHOICTHIM. |

MMnakaT, ncnonb3yemsblii B COLManbHON pekaamMmHo-
nHdopMaumoHHol kamnanum 2003 roga

The billboard employed by a social advertising
campaign in 2003

Social Advertising and
Promotion of a Healthy
Lifestyle

E] Stakeholders recommended the company to take
part in, and support, the development of the social
advertising and promotion of a healthy lifestyle.

British American Tobacco Russia believes that
social advertising and promotion of a healthy
lifestyle are important. The company entirely agrees
with those concerned with quality and coverage of
social advertising in the Russian Federation. Being
a member of the Public Council on the Problem of
Underage Smoking, BAT Russia supports, through
charitable donations, a number of youth smoking
prevention programmes. Among them there is the
campaign of social advertising, aimed at teenagers
and discouraging them from smoking._|

Relevant advertisements were placed on TV chan-
nels and in the youth press.

@‘ In October 2003, an outdoor advertising cam-
paign organised by the Public Council on the
Problem of Underage Smoking, and financially
supported by BAT Russia and other tobacco com-
panies, took place in the 14 largest Russian cities.
The purpose was to inform retailers about the
requiremnent of the Article 4 of the Federal Law
‘On Restricting Tobacco Smoking’, which prohibits
tobacco sale to minors. More than 300 billboards
were placed, persnading the retailers to obey the law
and not to sell cigarettes to minors. ]

MNponanrw! Colnmaai see o’
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Pyronoacteyach «KopmopaTHBHOH TOTNTHKOH

B 0ONACTH CTOHCOPCTBA M BIATOTROPHTETRHOCTH,
KOMIIaHHd PacCMOTPHUT BCE RadABKH Ha MOATEPEKKY
COBJaHNd M PAcupOCTPpaHEHHA PERITaMHBIX
MaTepHaNos COMAATEHOH TEMaTHKH.

Bumecte ¢ Tem «BAT Poccma» mpuaepxubaeTes
yOeKICHNA, UTO OPTAHU3ANNAL, TPOHIBOIATIAL
TabadHyio TPOAYKIHIG, — He caMBIi TOAXOIATTHEH
3AKAYNK COMUATBEHON PeKIaMBl WIH IPYIHX
MATEPHATOH, TPOTATAHTHPYIONTHX 3T0POBLIH obpas
EKusuu. KoMTaHua cYUTacT, 970 B 5TOH poan
Topasae Bomee eCTECTREHHG W YCTETTHO MOTYT
BEICTYTTHTE POCCHUHCKNE TOCYIAPCTRCHHEBIE OPTAHE,
MunneTepeTso 3apasooxpaneund Poccniickoit
@enmepanun, MEAUTHHCKAE VIPEKICHIA |
COOTBETCTBYIONAE OBMIECTRCHHEIE OPTAHM3ATH.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Guided by its Corporate Sponsorship and Charity
Policy, BAT Russia will consider all applications for
financial support of origination, production or dis-
semination of social advertising materials.

At the same time, BAT Russia believes that a
tobacco company is not best placed to commission
social advertising or other materials promoting a
healthy lifestyle. The company holds a view that the
national government, the Ministry of Health of the
Russian Federation, public health organisations and
appropriate NGOs are in a much better position to
take up and successfully fulfil this role.

Bonpochl kypeHus n 340p0Bbs

E] VyacTHIKE IHATOTOR PEKOMEHTOBATH KOMIAHHH
6o7ee aKTHEHO HHQPOPMHPOBAT MIHPOKYED OBIICCT-
BEHHOCTH O PHCKAX /I 3CPOBBA, CBA3AHHBIX

¢ KVpeHHEM, a Takxke 06 okpyXxaroreM TabadHOM
Abrve. OHA Mpe/ToRaIl KOMIAHIH OKa3bIBATE
HHPOPMAITIOHHYIC H KOHCYIBTATHEHYIO TOIICPKKY
KEJTARIIHM OpOCHTh KYpHTh. B Xoq¢ quanoron
HEKOTOPBIC YIACTHHKH MTOCOBETOBATH KOMIAHIH
paspabotate 7 onybnuropaTh «Koleke mopeJeHAT
KYpRIBIIAKA>, 3HAKOMATIHE YHTATeNCH ¢ TaKAM
MOHATHEM, KaK «KYIBTVpar, HIA «3THKCT»,
kypernadg. Hexotoprre npeqcTapaTesin o6IICCTBEHHO -
CTH IpeTOKHIN KOMIAHIH TOIICPRKAT
METHITHHCKHE HCCACTOBAHNA H IPOIPaMMEBI, HATPaB-
JICHHEIC Ha VMEHBITTCHIC TOCTSCTRIE KYpeHHA,

a TakXKe NPHHATH VIACTHE B OIICHKE €TI0 SKOHOMH -
YecKHX mocaeacTrii. KoMmanmm Ob116 peKoMeHITOBarHO
HaYaTh OPOH3BOJCTEC CHTApET, MPpEIcTaBIIIOIITHX
MOTCHIHATBHO MCHBIINH PICK [T 3A0POBBA. _ |

«bputum Amepuran Tobakko» Ha TPOTIKECHUA
MHOTHX TeT MPH3HACT, UTO KYPEHNUE COTPAKEHO
¢ PUCKOM JNA 3A0POBBA, W BPOCHTL KYPHTH JITA
MHOTHX MoAeH gocTatouno cnoxno. KoMmanna
HE THTACTCA TPOTATaHIHPOBATE KYPEHHE, OHA
TPEeamaracT KaueCTREHHYIO TPOAYKITHIO B3POCTRIM
TMOAAM, KOTOPLIC V&KE MPHHATH PEIMCHUE KVPHTE.
Koumanma rnyboxo ybexmeHa, 94To BHIOOGP —
KYpHTE MIIH HE KYPUTL — JOTEKEH CTOATH TONLKO
TEPEN BIPOCTLIMEA MIOABMHE, OCBETOMICHHBIME O
CYITIECTBYIONTHY pPHCKAX.

Smoking
and Health Issues

E] Stakeholders recommended the company to
intensify communication of health risks associated
with smoking to the general public, and more active-
Iy inform the public about environmental tobacco
smoke (ETS). They suggested that the company
should assist those who wish to quit, through infor-
mation and advice. During the dialogues several
participants advised the company to originate and
publish a ‘Smoker's Code of Conduct’, introducing
the concept of the ‘culture’, or ‘etiquette’, of smok-
ing. Some of them also proposed to support medical
research and programmes aimed at diminishing the
health effects of smoking and considered it necessary
for the company to participate in the evaluation of
cconomic consequences of smoking. It was recom-
mended to the company to manufacture potentially
reduced exposure products._|

British American Tobacco has long accepted that
smoking is risky and for many people it is difficult
to quit. The company’s business is not about per-
snading people to smoke; it is about offering high
quality tobacco products to adults who have already
taken the decision to smoke. British American
Tobacco strongly believes that smoking should only
be for adults who are aware of the risks.
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Puckn, conpaXKeHHBIE ¢ KYPEHHEM, BHIABIAIOTCA,
TMaBHBIM 06pa3oM, B XOA¢ STHAEMHOIOTHICCKUX
(OCHOBAHHLIX Ha CTATHCTHYCCKUX JAHHBIX) MCCIE-
posaunii. PesynnTaThl HCCcTeAOBAHUA MTOKAZBIBAIOT,
YTO KYPUILIIUKH ¢ BONBIMTAM CTAaXKEM B BONBIICH
CTETIEHT TMOMBEPKEHBI OMPEIeTIEHHBIM 3a00I¢BAHN -
aM, 9eM Hekypamue. KoMTauma TpHu3HAST, 9TO
KYPEHHE COTIPIKEHO ¢ PUCKOM I 3A0POBBA
HE3ABUCHMO OT TPUBBYUEK KOHKPETHOTO TOTPEOIH-
Tend TabauyHbIX U3ENHi, W ¢IHHCTBEHHBIH crmocod
TMOIHOCTRIC W3BEXKATh PHCKA — 3TO HE KYPHTD.

VYeHBIM 10 ¢HX TIOp HE VIANOCh OTPEAETATD
BMOTOTHYCCKHIE MEXAHU3MEBI BOSHAKHOBEHAA W
pasBUTHA 3ab0NMeBatnil, CBAZAHHEX ¢ KYPCHHUEM,
M PONL B 5TOM TPOTECCE OTACTBHLIX KOMTOHEHTOR
Tabaunoro AnMa. He VCTAHOBICHO, TOUEMY OTHH
noTpebuTenn TabayHol TPOAVKIINY 3a60TeBAIOT,

a IpYTHE HET, M ABIACTCA TH KYPEHHE eANHCTBEH-
HOH MPUIHHON BOSHHKHOBEHHA JaHHBIX
sabonesannii. He acHo Taxke, mouemy GomesHm,
CBABAHHLIC ¢ KYPEHUEM, BCTpeTATOTCA M V TIOMCH,
KOTOPHIE HUKOTIA HE KYPHIH.

Koummanma IPpHU3HACT, YTO B HACTOATTHEH MOMEHT
MIHAPOKS pacupoCTPaHCHO MHCHHUC O TOM, YTO
KypCHHC BRIBBIBACT MPHBBEIKAHHC. KprHHC JOCTaB-
JTACT YIOBOJIBCTBHE, W HOTpC6I/I'DCJ'IHM CHTApET MO-
KT OBITH TPYAHO OTKA3ATRCA OT ITOH NPpHUBBIYKH,

The risks associated with smoking are primarily
defined by epidemiological (population statistical)
studies that show that groups of lifetime smokers
have far higher incidence of certain diseases than
comparable groups of non-smokers. The company
acknowledges that all smoking behaviours are asso-
clated with risk, and the only way to be sure to
avoid a smoking-related risk is not to smoke.

Scientific research has not to date been able to
identify biological mechanisms which can explain
with certainty the statistical findings linking smoking
and certain diseases, nor has science been able to
clarify the role of particular smoke constituents in
these disease processes. Science has still to deter-
mine which smokers will get a smoking related dis-
case and which will not. Nor can science tell
whether any individual became ill solely because he
or she smoked. This is, in part, because all of the
diseases that have been associated with smoking also
occur in lifelong non-smokers.

m O6sa3arenbcrBo Uukna 1

«BAT Poccus» 06sa3yeTcs perynsipHo MHpOpMUpo-
BaTb OOLLECTBEHHOCTb O XOAE OCYLLEeCTBASEMbIX
«bputnw Amepwukan Tobakko» wnccaesoBaHWUM
B 06/1aCTU CHWXEHUS PUCKOB A5 340POBbA Ky-
PUbLLMKOB.

OT4eT 0 BbINOJIHEHUM

Ony6nvkoBaHHbIE Ha LEHTpalbHOM Beb-caliTe
«bputnw AmepukaH Tobakko» www.bat.com ma-
Tepuanbl 0 NPOAYKLMM, NPeACTaBAsioleli NOTeH-
LiManbHO MeHbLLUNI PUCK A4 340P0BbsA NOTpebuTe-
newn, 6bIM nNepeBefeHbl Ha PYCCKUMA S3blK U BO
Il kBapTane 2003 roga pa3melleHbl Ha Be6-caliTe
koMnaHuu «bAT Poccusa» www.batrussia.ru. JdaH-
Has MHopMauns Takxke Bowwia B 6polutopy «Ky-
peHve u 340poBbe», U3gaHHyto B Il kBapTane
2003 rop,a._'

m Cycle 1 Commitment

The company will regularly provide stakeholders
with information about the progress of research on
PREPs conducted by British American Tobacco.

Report on fulfilment

The texts on this topic published on the BAT central
website www.bat.com were translated into
Russian and made available on BAT Russia’ website
www.batrussia.ru starting from the second quarter
of 2003. This information is in addition provided in
the ‘Smoking and Health’ booklet which was pub-
lished in the third quarter of 2003. |




MazKe eCTTH OHH OCO3HAIOT, 9TC KYPeHHE COTPAXKE-
HO ¢ PHCKOM BOZHHKHOBEHWA CEPhe3HRIX 3aboena-
HHUfl. OJHAKO KOMIIAHHSA CYNTAET BAXKHBIM TOT

hakT, 9TC KYPHIBITHKH MOTYT OPOCHTE KYPHUTH, €C-
W ¥ HAX €CTh TAKOE RKeJTaHHEe W BEPA B CBOW CHIIHL

E] B cootseteTRum ¢ mpunatoiMu B 2002 rogy
ofazatenbeTBaMu KoMmanua «BAT Poccua» omy6-
THKOBATA Ha KOPTIOPaTABHOM Beh-caiite
www.batrussia.iu, obHosmeHHOM Bo Il KBapTame
2003 roma, HOBRIH pasgen «KypeHne W 310poBBe».
OH coepEAT MHHOPMATTHIO O COTMPAKEHHBIX ¢
KypeHUEM PHCKAX T4 3T0POBHhI W 0 TOM, UTO
HYXKHO 3HATL TEM, KTO PENTHT 6pOCHTE KYPHUTh,

a TaKcKe MPUBOIUT CCHITKH Ha HE3ABUCHMEBIE METH-
THHCKNE BEO-CANTH, MPEANATalonIne MHPOKIEH
CTIEKTp MATepHUanos W MHCHHH O BOTPOCaM,
CBABAHHBIM ¢ TOTPEOTCHNEM TabaqHBIX M3ACTHI,
a TakKe COBSTH A4 KETAOTINX BPOCHTL KVPHTE.

VYacTHUKH AWATOTOR BRIPASHIH HHTEPEC K TOMY,
KakuM 0BpazoM KOMIAHHA AOBOJINT 10 CBEICHHT
TMHPOKOH GBITECTECHHOCTH HHOOPMATTHIO O PHCKaX
O 3T0POBE, CBAZAHHEX ¢ KypeHueM. OTBETOM ¢O
cropoubl «BAT Poccuas ctamo Obg3atenbeTso 15:
BRIIOYATE CBEACHNA, OTHOCATIHECT K ACATENHHOCTH
KOMTaHu® B Jauuoi chepe, B COMHUATRHBIN 0TICT
2002—2003. KpouMe TOTO, KOMTAHUA TPHHATA
O6g3aTenbeTBo 16; oMYOIMKOBATE HA KOTOPATHE-
HoM Beb-cafite pasgen «KypeHne u 300poBLe» U
PETYIAPHO OBHOBIATE MPEAOCTABITACMYIO
HHPOPMATTHIO.

B TIT xBapTane 2003 roma ¢ 1Menbio YAVIIICHHTT
THOOPMUPOBAHTA PASTAYHLIX TPYIT OOIIECTRA

0 BOTIPOCAX KYPEHUA W 3I0POBEA W B COOTBETCTBUH
¢ mpuHATEIM B 2002 Tony 0843aTETBCTBOM
KoMmanng onybnukosana Gponropy «Kypenmne

T 3A0POBEEH, OTPAKAIOITYIO TTOSHITHH KOMITAHNN

B JaHHO# cthepe W TpemIHASHAYCHHYIO 1ITA
PACTIpOCTPAHEHHA CPEIN TPETCTABMTEIICH
ofmectrernocTr. B 2003 rogy KoMTaHua TpHHANA
ObsazatenberBo 17: B 2004 rogy mepensaaTh
opommiopy «Kypenne u smopoBbes u, mubo
CAMOCTOATETLHO, TGO MPH YIACTHH COOTBETCTHY-
IOIMTAX MEAUTTHHCKAX VIPSKMCHAN W accoMHalmi
O 3amliTe Mpak TOTPEOHTENEH, pacmpocTpanuTh
€¢ CPEaN MUPOKOH 0BMecTReHHOCTH. TeRCT
BPOTTIOPH TAKKE PasMEIeH Ha KoPTOPaTHRHOM
Beb-caliTe www.batrssia.ru u gocTymeH ana
3aHHTCPCCOBAHHBIX JIAI W OpTaHu3anuil. |

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

The company accepts the common understanding
today that smoking is addictive. Certainly, smoking
is pleasurable and smokers can find it hard to quit
even though they know smoking is a real risk of
serious diseases. However, the company believes
that it is also important that smokers who decide to
quit realise that they can, provided they have the
motivation to quit and belicve they can.

E] According to the commitments made in 2002,
BAT Russia published the ‘Smoking and Health’
section on the corporate website www.batrussia.r,
which was relaunched in the second quarter of
2003. The section offers information on health risks
associated with smoking, some key points about
quitting smoking, and includes links to independent
medical websites; the latter present a wide range of
materials and opinions regarding tobacco-related
issues as well as advice on how to quit smoking.

Stakeholders expressed their interest in the methods
employed by BAT Russia for communicating the
health risks associated with smoking, to the general
public. The company responded to this concern
with Commitment 15, which is an obligation to pro-
vide information regarding this matter in the Social
Report 2002—2003. In addition, the company macde
Commitment 16, to publish the *Smoking and
Health® section of the corporate website and to reg-
ularly update the provided information.

In order to improve the communication of health
risks associated with smoking, and in accordance
with the commitment made in 2002, in the third
quarter of 2003 BAT Russia published the *‘Smoking
and Health® booklet voicing the company’s positions
in this area and intended for distribution among
stakeholders. In 2003, the company macde
Commitment 17: in 2004, to reprint the ‘Smoking
and Health’ boolklet and distribute it among the
general public. The company will distribute the
booklet either directly or through appropriate public
health authorities and consumer rights associations.
The content of this booklet is also published on the
corporate website www.batrussia.ru and available to
interested parties. ]
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Kommanua «bputum Amepurkan Tofakko» mpusHa-
€T, UTO OKPYKAIOTIHH TabauHbIil M MOXKET Hec-
TOKOHTh W HEKYPAIIHX, W TEX, KTO KypHT. CyImecT-
BYET MHCHME, UTO BALXAHHE OKPYEKAIONETO Tabad-
HOTO JBIMA, KOTOPOE TACTO HA3HIBAIOT «TACCHBHBIM
KypeHUEM», ABIACTCA MPUIAHOH HEKOTOPEHIX Xpo-
HugecKuX 3abonesanmii. «bBpuTHIT AMepHKan
Tobaxkos» momaracT, 9TO HAYYHBIE TAHHBIE, CO6-
paHHee 3a mocmenumne 20 MeT, He TOATBEPEIAIOT
5Ty THTOTeRY. Ha B3THAN KOMTAHNH, BECOMBIX
MOKA3ATENHCTE TOTO, ITO BOIACHCTBHE OKPYKATOTIE -
To TabadgHoTo ARMa AeHCTRUTENBLHO TOBHITIACT
PHUCK BOSHUKHOBCHNA paka METKUX, 3ab0TeBanmit
CEPATTa MITH XPOHWUECKOTO OBCTPYKTHEBHOTO 3a60-
MEBAHTA JETKUX, HeT. TeM He MeHee, KOMTAHTA
CYUTACT, UTO CYMIECTBYET MHOKECTRO CHTYATIHH,

B KOTOPEX 3APABLIH CMBICT TOACKASHIBACT BOIICD-
KATLCA OT KypeHHA.

KoMmanma cTpeMuTCd COTPYIHUYATE ¢ POCCHIT-
CKHMM NIpaBHTEIBCTBOM, OpTaHH3AIHAMH 3IpaBOOX-
paHeHNd, TabaYHEIMHY KOMIAHHIMA W IPYTHMHA
3aMHTEPECOBAHHBIMA CTOPOHAMH, YTOOH VOETHTh
poauTeicH He KypHTh B NIPHCYTCTBRH OcTel,
ocobenno MmameHnes. [To MHEHHIO KOMTIIaHNUH,
KYPHIBIIHKH JOIKHE! VIHTEBATh HHTEPECH
moaeit, cTpamaronx 3ab0IeBaHAMA JhIXaTeIBHEBIX
myTelt, HAmpuMep, acTMoidi'.

1. bonee nodpoGHas uHgopmayus 06 okpyxicarowem mabaqyHom ObiMe
OaHa 6 pasdesie «KypeHue u 300posbe» KopnopamueHozo eeb6-catima
www.batrussia.ru.

British American Tobacco acknowledges that
Environmental Tobacco Smoke (ETS) can be a real
annoyance and may be of concern to some non-
smokers and smokers. There are claims that ETS,
sometimes called ‘passive smoking®, is a cause of
various discases. The company believes, however,
the claim that ETS exposure has been shown to be
a cause of chronic disease is not supported by the
scientific evidence that has developed over the past
20 years or so. In the company’s view, it has not
been established that ETS exposure genuinely
increases the risk of non-smokers developing lung
cancer, heart disease or chronic obstructive pul-
monary disease. At the same time, the company is
sure that there are many occasions where common
sense dictates no smoking.

BAT Russia seeks to work together with the govern-
ment of the Russian Federation, public health
authorities, tobacco companies and other interested
parties to convince parents not to smoke around
young children, especially babies. The company
believes that smokers should consider the interests
of people suffering from respiratory discases such

as asthma'.

1. There is more information about ETS in the ‘Smoking and Health’ section
of the corporate website www.batrussia.ru.

m O6s3arenbcTBo Uukna 1

«BAT Poccusa» oba3yeTca peryasipHo npefocras-
NATb NPeACTaBUTENSM OBLLECTBEHHOCTU MHOpP-
MaLMio O Hanorax u Apyrux cbopax, ynnayvisae-
MblX KOMMNaHWel B O104KETbl Pa3HbIX YPOBHEN.

OT4eT 0 BbINOJIHEHUN

B 2002 rogy Hanorm u cbopbl, ynaavyeHHble
KOMMaHuen B 6104)KeTbl Pa3HbIX yPOBHENR, COCTaBu-
am 7 156 maH. pybnein, skaodaa HAC B pasmepe
1 535 maH. pybneit 1 akumsHble naatexu B pas-
mepe 1 706 MnH. pybneii.

JaHHble 0 Hanorax u Apyrux c6opax, ynna4eHHbix
KOMMNaHueln B 610AXeTbl Pa3HblX YPOBHEN B Npo-
LLIOM FoAy, BKOYeHbl B npecc-penns 3a 2002 rog,
ony6ANKOBaHHbIM Ha KOPNopaTMBHOM Beb6-calite
www.batrussia.ru. |

m Cycle 1 Commitment

BAT Russia assumes an obligation to provide stake-
holders regularly with information on taxes and
duties paid by the company to state budgets of dif-
ferent levels.

Report on fulfilment

In 2002 the company paid 7,156 mn Roubles in taxes
and duties to state budgets of different levels; in par-
ticular this sum includes 1,535 mn Roubles of VAT and
1,706 mn Roubles of excise paid.

Figures on taxes and other payments made by the
company to state budgets of different levels are includ-
ed in the 2002 press release which was published on
the corporate website www.batrussia.ru. |




KoMmanua npomo KT TOAIepKUEBATE HHHITHATH -
BBI, HATIPABICHHEIE Ha CHHKEHNUE BO3ICHCTRAA
OKPVEKAOMIETO TabaqHOTO JBIMa B TIPH DTOM
VIUTHIBAIOITHE HHTEPECH KYPHNBITHKOE.

TTo MHEHWIC KOMTAHWH, BBEUIEIEHNTE B 0OTIECTREH-
HEIX MEcTaX CTeNHaTbHBIX 30H A4 KypAINnX,

a TAKXKE XOpOoTad BEHTHIANHA — 3TO PasyMHBIH

" mpakTHaHbil Bexod. «BAT Pocenas Taxxe
CYATAET HEOOXOINMEIM TIPOJOIIKATE paspaboTKy
SKOHOMHYECKN 3(hheKTHBHEIX YCTPOHCTE A1
CHUXKECHNA BOIEHCTERA OKPYXKAONIETo TabavHOTO
OEMa B OBIMECTBEHHBIX MECTaxX, a TakKe OKA3BIBATh
cofeficTeHe BRIpAbOTKE PA3YMHBIX PEIIEHAH, KOTO-
pBEE MOTIH BB OBITH HCHOIBROBAHE B MPEATPHATH -
AX PECTOPAaHHOTO W TOCTHHHYHOTO DH3HECA.

Bee zagrkm Ha mpemocTapneHHE (DHHAHCORBOH
TOMOTIH TIPOTPaMMaM TIo OpPTaHU3AIHA
CTETHATBHO 0BOPYIOBAHHEIX 30H T4 KYpEeHNT
OVIYT paccMOTPeHB! KOMTAHHWEH B COOTRETCTBHH
¢ «KopmopatnpHo#t momuTHKOH B o6TacTH
CTOHCOPCTBA W BIaroTROP UTENRHOCTHY . JJOKYMEHT
onyonukoBan B [IpHIoKeHNHN 6 FAHHOTO OTICTA.

E] OTBeuad Ha TpochOBI TPEACTABATENEH 0BIMeCT-
BEHHOCTH O paspaboTrke m nmybamkanun «Kogexca
MOBEACHAA KypuIbIIAKas, KoMmannd «BAT Poccna»
OTMETHIA, ITO CO3JAHHE TMOT0OHOTO TOKYMEHTA
BpAM TH BXOJHUT B 007acTh 3a7a9 KOMITAHNH.
OnHaKo, pYKOBOACTBYACH VOCKICHHEM B 3HAUMMO -
CTH JaHHOTO BOTIpOCa, KOMIAHHA B3I Ha cebg
Obsgzatenberso 18: B TIT keapTane 2004 roga
TMPEJOCTABUTE 3aHHTEP CCOBAHHO T 0BMICCTBEHHO M
OPTAHHRAIHH TONICPKKY, HEOOXOTUMYIO [T
cosmanng u nybnukanun «Kogekca mosegenns
KYPHILIIH KA. _|

Hma Tpynnwer koMmmauuit «bputam AMepukran
Tobaxko» co3manne TPOAYKIHHE, TOTSHITHATHHO
TPENCTABTAIOIEH MEHBITHN PHUCK A4 3T0POBHA,
ABIACTCA OJHUM W3 TPUOPUTETOR. Ha MpoTaReHnn
MHOTHX T¢T KOMIAHNA MPOBOIAT CEPhE3HVIO HC-
CIEI0BATENBCKYIO paboTy B 061acTH MOTUDAKATIHT
TEXHWUCCKAX XapakTepHCTHK CUTApETH.

Honrue Toab paboThl Hal CHUKEHUEM COTEPRKAHNNA
OTIENBHEIX COCTABMAIOTINY CHTAPETHOTO THIMa TTOKA
HE TPHBETH K CO3TAHMIO TPHEMICMEIX ¢ KOMMED -
YeCKOH TOUKH 3PEHNA CUTAPET, KOTOPHIE MOTITH OLI
OLITh TPUBHAHLI «60Jee BE3OTACHBIMIS.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

The company will continue to support initiatives
that aim to reduce exposure to ETS for non-smok-
ers, while respecting the rights of smokers. BAT
Russia believes that the sensible and practical way
forward is through voluntary approaches that
encourage non-smoking areas with good ventilation
to be provided in public venues. The company also
believes that there should be further research into
cost effective devices for reducing ETS in public
places, and support for practical solutions in the
hospitality industry.

All applications for financial support of arranging
specially equipped smoking zones within public
places, will be considered by the company accord-
ing to the Corporate Sponsorship and Charity
Policy of BAT Russia. This document is given in
Appendix 6 of this report.

m Responding to the stakeholders® request to orig-
inate and publish the ‘Smoker's Code of Conduet’,
BAT Russia stated that it does not consider itself as
an appropriate originator of this document. Still,
being convinced of the importance of the issue, the
company made Commitment 18: in the third quarter
of 2004, BAT Russia intends to support an appro-
priate public organisation in undertaking develop-
ment and publishing of the ‘Smoker’s Code of
Conduct’. ]

British American Tobacco considers the develop-
ment of a potentially ‘safer’ cigarette as a priority.
Over the years, the company has conducted a
major research effort into possible modifications in
cigarette design. Years of work on reducing select-
ed constituents of cigarette smoke did not lead to
a commercially acceptable cigarette which might
be recognised as ‘safer’.
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CocTak cUTApeTHOTO TRIMa HACTONBKO CIOXKEH,
YTO, MHITAACH COKPATHTE COMCPRKAHNNE OTHOTO HITH
HECKOMBENX KOMTOHEHTOR, VICHEE CTATKHBAIOTCA
¢ BOMBITHM KOMUYECTEOM TPAKTHYCCKHX MPOBITEM.
Tax, ocTacTca HEACHDIM, KAKWE TTPEUMYITIECTRA
JacT CHUEKCHUE COACPKAHNA KAKOH-THOO OTIETh-
HOH COCTABIAIONEH AhiMa. TeM He MeHee CIElna-
muceTel «bputnm Amepukan Tobaxko» TpogomEalOT
MCCTMEMOBAHAA B TanHoi ofractn. KoMnanms
CTPEMUTCA K THATOTY ¢ OPTAHU3AIHAMH 3IPaBooX-
paHeHNd W IPYTHMH 3aWHTEPECOBAHHBIMHE
CTOPOHAMY A4 MOMCKA HOBBX TYTeH OMEHKH
TOTCHITHATLHO MEHEE BPESAHBIX ATA 3I0POBLA
curapeT. HeATeIbHOCTh, HATpaBIcHHad Ha 10 CTH-
KeHHe HTof Menn, SyAeT TpofonKeHa .

Kounanma «BAT Pocena» rmyboxo yOekmeHa b
TOM, UTO BHIOOD — KYPHUTh W HE KYPHUTh — AOIDKEH
CTOATH TONBKO TEPET BIPOCTRIMHE TOABMI, OCBE-
TOMICHHBIME O CYITECTBYIONAX prckax. KoMmarmma
CUNTACT, UTO TOCYIAPCTREHHBIM OpTaHaM TPHHAT-
TEKUT MEHTPATLHAT POTL B OTPEACTEHNH
COTEPEKAHIA cOOBMICHNIH 0 PHCKAX /A 300POBLA,

a TaKEKe cMocoboB WX KOMMYHHEAITHHA. B To Xe
caMoe BpeMda TabadHble KOMTAHUHT AOIDKHEI TOIIE]D-
KABATH YCHIUA TOCYIAPCTEA W MOJKPETITATE
APTYMEHTATTHIO ¢ TIOMOTIBIC MPETOCTARTEHHA COOT-
BETCTRYIOMEH WHOOPMATTHT 06 W3TCTAIX, a4 TAKKE
PasMETTEHNA MPESIVIPEKACHUN O BPEMe KYPeHNA Ha
VIaKOBKAX TPOAVKIIMH W B PEKITAMHBIX MaTepHaTax.

BapocaniM, KOTOpHIE TPHUHANA PEMEHuE He Bpocarh
KypHTE, «bputum Amepukan Tobakko» peKOMEHIY-
€T OCTABATLCA B PAMKAX YMEPEHHOTO TOTPEOIeHIT
curapeT. [1o MHEHNIO KOMTAHuA, paspaboTro
METUTTMHCKUX MPOTPaMM ANTA KYPHILIIAKOR
MOKHE 3aHUMATHCA COOTBETCTBYIONTHE OPTAHEB
3IpaBoOXpatcHnd, 0 TabavHad KOMTAHWd Bpal Iu
MOZKET OBITE MOAXOAANTAM (QUHAHCOBRIM TAPTHEPOM
O TTOAOBHBIX TPOeKTOR. UpesBhuaiitne Manmo-
BEPOATHO, YTOOH HTO TAPTHEPCTRO VBETHUMIIO
MOBEPHE K PEIVIRTATAM MPOTPAMM.

1. bosee nodpobHas uHgopmayusi 06 ucciedo8aHUsX u paspabomkax,
nposoduMbix komnaHueli «bpumuuw AmepukaH Tob6akko», 0aHa 6 pasdese
«Kyperue u 300posbe» kopnopamusHozo eeb-catima www.batrussia.ru.

Cigarette smoke is so complex that there are
immense practical problems in trying to reduce
one constituent or group of constituents, and the
benefits of reducing any one element of smoke
remain uncertain. However, this is an area British
American Tobacco continues to explore. The com-
pany is actively seeking dialogue with public health
groups and others to find ways to assess potentially
less hazardous cigarettes, and the company’s
research efforts towards this goal continue'.

BAT Russia believes that smoking should only be
for adults who are aware of the risks associated with
smoking. In the company’s view, a central role in
determining the content of messages about those
risks, as well as deciding on the ways of their
communication, belongs to the government.

At the same time, tobacco companies should
supportt its efforts and reinforce its messages,
providing relevant information about their products
and placing health warnings on all packaging and
advertising materials.

British American Tobacco encourages moderation
among those adults who choose not to quit.

The company believes that development of medical
programmes for smokers should be undertaken by
appropriate public health authorities and does not
consider a tobacco company as an appropriate
financial supporter of initiatives of this kind.

Tt is rather doubtfil that such cooperation can add
credibility to the outcomes of these programmes.

1. There is more information about the activities of British American
Tobacco in the fields of research and development, in the ‘Smoking and
Health’ section of the corporate website www.batrussia.ru.



Hanoroswiit komexre Pocemiickoit @epepanun
OTHOCHT TabadgHyIo TPOIYVKIIHIO K MOTAKITA3HO I
kateropuu ToBapos. C KaXIo# MaYKH BHITYITCH-
HBIX M TIPOJAHHBIX CATAPET MPOUIBOTATETH TIAATAT
B BIOIXKET aKIllM3, TO ¢CTh KOCBCHHDBIH HANOT,
BKITIOYacMBIH B TICHY TPOIVETA.

B Poccuu pasMep akIHZHON CTABKH VBCIHIMBACTCH
exeronto n «BAT Poccma» mommepKuBacT 510
VBCHYCHAS TPH YCIOBHMH, YTO OHO ABIACTCH
SKOHOMHUYCCKH 060CHOBAHHBIM H MOCTSICHHBIM.
TTo poccHiicKOMY 3aKOHOIATCIRCTRY HATOTOBHIC
OTYHCTCHHUS HE MOTYT BBITH COOTHECEHBI

¢ KOHKPETHRIMH pacxogaMu biomxeta. C TOUKH
3PEeHNI KOMTAHUH, OJHON U3 MPHOPHUTETHHIX
PacXomHBIX ¢TaTei rocyaapcTBeHHOTO BIOIKeTA
TONAKHO ABIATHCT 3ApaBOOXpaHeHHE.

Kommanna «BAT Poccnmar moHUMAaeT TPpHIHHET
3AMHTEPECOBAHHOCTH OPTAHOE 3IPaBoOXpaHeHNA
B OTIEHKE HKOHOMWYECKAX TOCHEICTRAN KypeHui,
HO COMHEBACTCA B TOM, ITO YUACTHE TabadHEX
KOMTaHuH B JaHHOH JeATENHHOCTH VBETHIUT
JOBEPUE OBIMECTEEHHOCTH K €€ PE3VIRTATAM.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

The Tax Code of the Russian Federation defines
tobacco products as excisable goods. From each
pack of cigarettes, produced and sold, tobacco
manufacturers pay excise — an indirect tax imposed
on certain goods and included in their price.

In Russia, the excise tax increases annually, and
BAT Russia supports economically sound and grad-
val increases. According to the Russian legislation,
taxes paid to the state budget must not be
carmarked for specific budget expenditures.

In the company’s view, support of public health
organisations and projects should be one of the
important budget items.

BAT Russia understands the rationale behind the
interest of public health organisations in evaluation
of the economic effect of smoking, but considers it
doubtful that the participation of tobacco companies
in this activity will add credibility to its outcome.

[ocypapcTBEHHOE peryanpoBaHue

TabayHOM OTpacau

E] TpeacTapaTean o6IICCTREHHOCTH PEKOMEIITO-
BATH KOMIAHHE TPOJODKATE COTPYIHTICCTRO

¢ TOCVIAPpCTBCHHRIMH OPTAHAMHA H IPETOCTARIATE
M HEOOXOJIMYIO HH(DOPMAIHIG MO TAKHM BOTIPOCAM,
KakK HATOTOOGIORCHIE, TPEIOTBPAITICHIE KYPEHIT
CPEH HECOBEPITICHHONCTHIX, a TAKKE MOSHITHA
KOMTIAHHH OTHOCHTETRHO Pamourioft KoHBEHITH
Beemmprori opranmsaran 3apapooxpaHeHnd (BO3)
mo fopnbe ¢ mﬁaKOM._'

«bputum AMepuran Tobakkos» cUMTAET, YTO BCE
TPOIYKTE, TOTPEONCHIE KOTOPHIX MPEACTABIACT
PHECK ITA 3A0POBE, TOMICKAT PETYIHPOBAHHIG.
KoMmanud BLICTVIAET B TOIMEPEKY 060CHOBAH-
HOTO TOCYIAPCTBEHHOTO PETYAMPOBAHNA TabadHo it
OTPacyn, HATPaBICHHOTO Ha YMEHBIICHNAE CTETCHH
BOBACHCTEMA TOTpebIeHna Tabaka Ha 3T0POBHE
TPaXkKIaH W B TO KE BPEMA TAPAHTHPYIOIIETO
BIPOCTHIM KYPHIBITHKAM, HHOOPMIPO BAHHEIM

0 PHCKaX, TPABe MOTPEHIATL METATHHEIH TPOIYKT.

State Regulation
of Tobacco Industry

E] Stakeholders recommended the company to work
together with governmental bodies and provide them
with relevant information about such issues as tobacco
products taxation, youth smoking prevention and
implementation of the WHO Framework Conyention
on Tobacco Control (FCTC)._|

British American Tobacco believes that all products
that pose risks to health should be regulated in vari-
ous ways. The company supports sensible tobacco
regulation that can help to reduce the impact of
tobacco on public health whilst ensuring that adult
consumers can continie making informed choices
about consumption of a legal product. BAT Russia
seeks to engage with government, regulatory bodies
and other tobacco companies in order to tackle real
issues in workable ways.
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«BAT Poccua» ctpeMuTcd paboTaTh BMECTE

¢ TOCVAAPCTBEHHBIMA OpTaHaMi W IpVTUMA Tabad-
HEIMH KOMTAHHAMHA ¢ N0 KOHCTPYKTHBHOTO
PETTECHUA TPAKTHICCKHX BOTIPOCOD BEICHMIT
TabagHoTo HU3HECA.

Koummanma yﬁe}KjICHa B TOM, 9TO TOCYAAPCTBRCHHBIC
OpTaHbBl JOJTKHEL TIPHACPKHUBATHCA O6H.IHX IPAHITH-
OB ONTHMAILHOTO PETYIUPORBAHNA TTPH PENICHHUH
BOTIpOCa O TOM, YTO MOTIO OH CTaTh HAWITVYIITTHM
CPCACTBOM OOCTHKCHHA ICIH. BBECICHHC
AJOTTOMHHTCIIBHEIX PETYITHPVIONTHX MCEP HITH XKE
AJONMOITHHATCILHEBIC OﬁpaBOBaTCJ’IBHBIC IpOoTpaMMEBL

W WHEBIC OCHOBAHHEIC HA KOHCEHCYCC MCTOIERIL.

Huxe mamoxena mosumnug xoMmmnannu «bAT Poccna»
OTHOCHTEIBHO COTPYIHHYCCTBA ¢ TOCYIAPCTBCHHEI-
MH OpTaHAMH TI0 BOTIpOCAM HATOTOOBIOKCHNA
TabauHO il TPOAYKIIHE, TIPEAOTEPAIICHHUS TPOTaKH
CHTAPET HECOBEPIICHHOMCTHUM W PEaTH3ATHT
Pamounoit kouseunuu BO3 mo Goprbe ¢ Tabakom.

«BAT Poccugs» aBngeTcd OTBETCTBEHHBIM
HATOTOTNATEIBITAKOM H MOSTOMY TPETOCTABIICT
BCIO TpebyeMyio HH(POPMAITHIO O JTOXOJax

B COOTBETCTBHH ¢ 3aKOHONATCILCTBOM PoccHICKOI
Oepepannn. KpoMe Toro, KOMTAHUS eXEMECTIHO
mepeaacT ACCOTTHATTHH TPOH3BOIATeNeH TabauHo i
TpOAYKITHH «TabaknpoMs» BCIO CTATHCTHYCCKYIO
nHQOPMATHIO 0 TPOUIBOIUMOT TTPOIYKITHH.
AccoTHanmsa MpeJocTaBIIACT COOTBETCTEYIOTTHM
opraHaM JaHHEBIC, TONYYCHHBIC OT KOMTaHui —
YWICHOB ACCOITHAIINH.

«BAT Poccnar cTpeMHUTCA COTPYIHWYATL ¢ TOCYIAp-
CTBCHHLIME OPTAHaAMH B JETE¢ MPETOTEPATIICHIA
TPOJaKN TabaTHEX U3ACTHH HECOBEPIICHHOTET-
uuM. TTosuing KOMTaHuT O STOMY BOTIPOCY
COBEPITEHHO ACHA: KYPEHUE — HTO COZHATSTLHEIN
BRIGOP BIPOCIEIX TIOACH, W IETH KYPHThL HE TOJLKHEL

Byayum uneHoM paboduci TPYITIE, ¢O3TaHHOH

B paMrax ACCOTTHATIHH TMPON3BOANTENCH Tabaamoit
mponykiny «Tabakmpoms, KOMTAHA TPHHATAL
yuacTie B oBcyEAcHNN TpockTa PemepanbHore
sakoHa «O6 oTpaHWIeHNH KypeHnd Tabakas.

The company believes that the government should
use the general principles of better regulation when
considering whether additional regulation, rather
than additional public health education or voluntary
approaches, ar¢ the best means.

The company’s views on cooperation with govern-
mental bodies in the fields of regulation of taxation,
prevention of tobacco sales to minors and the WHO
Framework Convention on Tobacco Control, are
given below.

BAT Russia is a responsible taxpayer and therefore
submits all required tax returns in accordance with
the legislation of the Russian Federation.

In addition, the company reports all production
statistics to the Association of Producers of Tobacco
Products ‘Tabakprom®, on a monthly basis. The
Association analyses the data presented by its mem-
ber-companies and provides the resulting aggregated
information to the appropriate authorities.

BAT Russia is determined to work together with the
government in order to prevent minors from obtain-
ing tobacco products. The company’s position on
underage smoking is absolutely clear: smoking
should only be an informed adult choice; children
should not smoke.

As a member of the working group established with-
in the Association of Producers of Tobacco
Products ‘Tabakprom®, BAT Russia participated in a
public discussion about the draft law ‘On Restricting
Tobacco Smoking’. The sale of individual cigarettes,
sale via vending machines and sale of cigarettes to
minors have been prohibited by this law since
February 2002.



Haunwmaa ¢ deppana 2002 roga, TadHLIN 3aK0H
3AMpeNmIacT TOMITYIHYIO TOPTOBIIO CHTAPETAMHM, WX
peaNHM3aniio 9epes aBTOMATEl M TPOJAXKy CHTApeT
HECOBEPIITE HHOICTHHM.

K coxamcHmio, 3ampeT Ha MPpoAaxy TabadHoi
TPOIVKITAT HECOBEPTTEHHONETHHM KOHTPOIHPYETC
HemocTaToUHo ddderTnnro. KoMmanna yoexmena
B TOM, 9TO TICHTPATRHAA PONL B OOCCTEICHAH
COBMIOMEHNA BCEMH VIACTHUKAMHE PRIHKA
TpeBOBAHTN ACHCTRYIONIETO 3aK0HOTATENLCTRA
TPAHAIICKAT TPABHTCILCTEY M MTPABOOXPAHHTETh-
HBIM OpTaHaM. TeM He MeHee BMECTE ¢ KPYITHBIMH
TabaunbiMu kKoMmanuamu «BAT Poccuas
OCVITIECTRIAST MPOTPaAMMy To TPEAOTEPATTEHATG
TPOTaK TabadHbIX U3TCTHHE HECOBEP MEHHOMETHHM.
B paMkax JamHON TPOTPaMMBI KOMTAHNA HHQOP-
MHPVET POSHUYHEIX TPOJABIOE O TPeHOBAHMAX
3AKOHOJATETRCTRA W VOCKIACT HX He MPOIaBaTh
TabagHyIo TPOIYKIHIO HECOBEP TEHHOMETHHM.

Vgactanku auanotros obpatnnuck K «BAT Poccmas
¢ TIpockBOH PashICHUTE MO3ATIHIO KOMITAHHH
OTHOCHTETBHO peanuzanun PaMouHoH KOHBEHITHE
BO3 mo Sopwbe ¢ Tabaxom. OHa zakmogacTea

B crmenyionieM. TOMBKO TOCYIApCTRO, a HE KOMMED -
gecKad OpTaHU3aIng, MOKET BRICTYIATD

B KagecTBE CTOPOHH, MOoATHCHEBawINeit PaMounyio
kouseHnuic. byoyan xoummanneit, «BAT Poccuas
Takoil cTopoHoil He aBmgeTca. B To Xe camoe
BpeMs, 9BIAACH OPTAHHRATHEH, 0CYIIECTBIAIONIEH
TPOU3BOICTEO M TTPOJAXKY TAOAUHBIN H3TCITHI,
«BAT Poccuas ByaeT mpeIocTaBIATL HHOOPMATTHIO
0 ¢BOCH JeATCMBHOCTH, OTHOCATIEHCT K TPOU3BO/-
CTBCHHBIM H MapKCTHHTOBHIM acmekTaM PaMouHoi
KOHBCHIIHA, B CAyYac, eCTH 3Ta HHOOPpMAaTua
3ampollcHa HATICKATTHMH OpTAHAMY W HE ABI-
eTCA KOHDHACHITAATRHO M.

KoMmanng roToba K COTPYTHHYCSCTBY ¢ OpTAHH3A-
TMHAMHE, OTBETCTBCHHBIMH 38 PeaTH3aniio
Pamounoii kouseumnuu B Poccun. «BAT Poccua»
ABIACTCS OTBETCTBCHHON KOMIAaHHEH M Kak
Tonmeko Pocewiickag Demepanua patudpunupyer
KoHBeHTIHIO M BHECET COOTBETCTBYIOIIHE
H3MCHCHHAA B HAHOHAILHOE 3aKOHONATEILCTRO,
OYIET BRIMOMHATE HOBHIC TPeOOBAHN.

COUMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Unfortunately, at the present time the ban to sell
tobacco products to minors is not effectively
enforced. The company believes that the govern-
ment and appropriate law enforcement authorities
should play a central role in observing the compli-
ance of all market players to legislation require-
ments. At the same time, BAT Russia, together with
other tobacco companies, conducts the Retail
Access Programme, in the course of which the
company informs retailers about the requirements
of the Russian legislation and puts efforts into
persuading them not to sell tobacco products to
miners.

Dialogue participants requested BAT Russia to
express its position regarding the implementation
of the Framework Convention on Tobacco Control,
which is as follows. Only a national state, not

a commercial organisation, can be a party to the
FCTC. Being a company, BAT Russia cannot be

a party to the FCTC. At the same time, being an
entity manufacturing and marketing tobacco prod-
ucts, BAT Russia will provide information about its
operations related to the manufacturing and
marketing aspects of FCTC, upon the request of
appropriate authorities, given that such information
is not confidential.

BAT Russia is also ready to cooperate with appro-
priate bodies in charge of the implementation of the
FCTC in the Russian Federation. BAT Russia is

a responsible company and as soon as the Russian
Federation joins the FCTC and introduces the
relevant clauses of the Convention in the national
legislation, the company will comply accordingly.
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E] O6sa3aTennbcrBa, NpuHATbIE KOMNnaHuen «bBAT Poccuna»
no pesyibTaTtaM BTOPOro LMKJ/ia NPoLEecca COuMa/ibHOW OTYETHOCTH
B 2002-2003 ropax

OGna3aTe/IbCTBa KOMNAHNMK Unankatopol Cpokn

1 | «<BAT Poccusa» skntount B CounanbHblini otyetr 2002-2003 | BkatoyeHne cooTBeTCTBylOWEen wuH- | IV kBapTan
CMNCOK OpraHu3auuin, nNpeacTaBUTeNn KOTOPbIX y4acTBo- | hopmaumn B CoumnanbHbIn  oTtyer | 2003 r.
Ba/IN B AManorax BTOPOro LuKia. 2002-2003

2 | «<bAT Poccusa» npurnacut npeacrasutenein poccuinckmnx | Paccoiika npeacrasutenam meanuut- | C 2004 r.
opraHusauuin 3paBoOXpaHeHNs K y4acTUiO B Auanorax, | CKUX OpraHu3auuii permoHoB, B KOTO-

KoTopble coctosaTcsa B 2004 roay. pbix «BAT Poccus» ocylecTBnser npo-
Llecc coLMaibHOM OTHETHOCTH, NpUrIa-
LIEHWI K y4acTuUIO B Ananorax

3 | «<bAT Poccus» npurnacut npeactasutenein Coseta no | HanpasneHue B agpec Coeeta no o6- | 2004 r.
061ecTBEHHbIM OTHOLIEeHMAM npu rybepHaTtope CapaTtos- | LIEeCTBEHHbLIM OTHOLIEHUAM Npu rybep-
CKOW 061aCTV K yHacTUIo B C1eflytoLLeM ananore. Hatope CapaTtoBCckon 06/1aCcTW MUCb-

MEHHOrO MPUINALIEHNA K y4acTuio B
Avanore

4 | «bAT Poccus» 06s3yeTcs 4OBOAUTbL A0 CBefeHus cooTBeT- | [y6nukaums cooTBeTcTBytollein uH- | |l kBapTan
CTBYIOLLMX FOCYapCTBEHHbIX OPraHOB Mo3uuUMi0 komna- | hopMaummM Ha kopropatuBHoM Be6- | 2004 r.
HWUW MO NPeAOTBPALLEHUNIO NPOAaXN Taba4yHON NpoAyKLUUN | canTe. Koan4ecrtso pas, koraa Bonpoc
HecoBepLUeHHONeTHUM. B yacTHocTh, «BAT Poccusi» 0653y- | 6bl1 NOAHAT K O6CYXAEHUIO NpeacTa-
etca ony6anMkoBaTb COOTBETCTBYIOLLYIO MHQOPMaLMIO | BUTENSMU KOMNaHUK
Ha KoprnopaTMBHOM Beb-caliTe www.batrussia.ru.

5 | «bAT Poccus» caenaet 3anpoc B LleHTp o6pasoBatenibHbix 1 | [ly6avkaums Ha kopnopaTuBHOM Be6- | | kBapTan
couynanbHbix nporpamm «Moit BeI60p» OTHOCUTENBHO reo- | caitte www.batrussia.ru ccoinku Ha | 2004 r.
rpadmyeckoro oxsaTta M pe3synbTaToB 3TOM NporpamMmel, | Beb-caiT LleHTpa «Moli BbiGOp» nan
a TakKe BO3MOXHOCTM Ny6nmKaummn JaHHOM nHopmaumm | TekcTa nucbma
Ha Be6-cavite LleHTpa nam B opuumanbHoM nucbme. «bAT
Poccnsi» pasmecTuTt Ha KoprnopaTMBHOM Beb-caiiTe
www.batrussia.ru 1m6o ccbinky Ha Be6-canTt LieHTpa «Moli
BbI6OP», 160 obuLManbHOE NUCbMO.

6 | «bAT Poccma» npoaomxkmT noaaepxky nporpamm, Haue- | Koanvectso noaaepkxnBaemblx 2004 r.
NeHHbIX Ha MpeAoTBpalleHne KypeHUs Cpeau HecoBep- | Mporpamm
LLIEHHONETHUX, BKtOYas NPOrpamMMmbl, KOTOPbIE YKe peanu-
3ytoTca B coTpyaHuyectse ¢ OO6LLEeCTBEHHBIM COBETOM
no npo6eme NOAPOCTKOBOrO KypPEHMS.

7 | «<bAT Poccus» nogHUMET BONPOC O MPOBEAEHUU OLEHKMU — 2004 .
peanun3oBaHHbIX Nporpamm Mo npefoTBPALLEHUIO Kype-

HUA Cpean HeCcOoBepLIeHHONETHMX, MO BO3MOXHOCTH,

BMeCTe C ApyrMMu TabavyHbIMU KOMMNaHUAMU-YNeHaMu

O6uectBeHHOro coseta no npobjeme MOAPOCTKOBOro

KypeHus. Komnanus HamepeHa npuriacuTb COOTBETCTBYO-

LLine rocyapCcTBeHHble opraHbl U HenpaBUTE/bCTBEHHbIE

opraHusauuu, a Takxe Apyrve TabayHble KOMAAHUK K NPO-

Leccy BblpaboTku kpuTepueB oueHkn 3hheKTUBHOCTU

3TUX NPOrpamm.

«BbAT Poccusa» onybnukyeT Ha KopnopaTuBHOM Be6-caiite | lMybavkauma Ha www.batrussia.ru nn- | IV ksapTan
www.batrussia.ru nHdopmaumio, Kacawollytocs nnaHa | dopMaumm, kacatlolencs naaHa gen- | 2004 r.
[eNCTBUIN N KkpuTepres oueHkn 3PheKTUBHOCTU MpPOo- | CTBUN U KpuUTepues OLeHKN ddpdek-

rpamm. TUBHOCTU MPOrpamm.

74




COLMAJIbHBI OTYET / 2002-2003 / SOCIAL REPORT

Commitments Assumed by BAT Russia
as a Result of Cycle 2 of the Social Reporting Process
in 2002-2003

Commitments Indicators
BAT Russia will include the list of the organisations and | Inclusion of the relevant information in | Q4 2003
communities, whose representatives participated in the | the Social Report 2002-2003
dialogues of Cycle 2, in the Social Report 2002-2003.
BAT Russia will invite representatives of the Russian public | Letters of invitation sent to the repre- | Starting from
health organisations to take part in the dialogues that are | sentatives of the public health organi- | 2004
to be organised by the company in 2004. sations in the regions where BAT Russia
conducts its social reporting
BAT Russia will invite representatives of the Council for | Invitation to attend the next dialogue | 2004
Social Relations at Governor’s Office, Saratov Region, to | sent to the Council for Social Relations
participate in the next dialogue. at Governor’s Office, Saratov Region
BAT Russia commits itself to promote to regulatory bodies | Publication of the relevant information | Q2 2004
the company’s position on illicit trade of tobacco products | on corporate website. Number of
to minors, particularly by publishing relevant information | times when the issue was raised
on its corporate web-site www.batrussia.ru.
BAT Russia will put a query to the Coordination Centre of | Publication of either the link to the | Q1 2004
educational and social programmes ‘My Choice’ about the | website ‘My Choice” or the letter on
geography and results of the educational programme, and | www.batrussia.ru
make the request to publish this information on the web-
site of the Coordination Centre or in an official letter to BAT
Russia.
BAT Russia will either post the link to the Centre’s website
or publish the letter on its corporate website
www.batrussia.ru.
BAT Russia will continue supporting programmes aimed at | Number of the programmes supported | 2004
youth smoking prevention including those already
launched and being implemented through the Public
Council on the Problem of Underage Smoking.
BAT Russia will raise the issue of evaluation of the imple- — 2004
mented youth smoking prevention programmes, if possi-
ble together with other tobacco companies - members of
the Public Council on the Problem of Underage Smoking.
BAT Russia intends to engage appropriate governmental
bodies and non-government organisations, as well as
other tobacco companies, in working out criteria for evalu-
ation the programmes’ efficiency.
BAT Russia will publish information about the action plan | Publication of the relevant information | Q4 2004
and criteria for evaluation of the programmes’ efficiency | on www.batrussia.ru
on the corporate website www.batrussia.ru.
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06s3aTe/IbCTBa KOMNaHUUN Unpauxatopsbl Cpokn

8 | «BAT Poccua» onybankyeT Ha KopnopaTuBHom Be6-canTe | ly6nukaums otyeta Ha koprnopatus- | | ksapTan
www.batrussia.ru ot4eT o CnoHcopckoil u 6naroTBopu- | HOM Beb-calite www.batrussia.ru 2004 r.
Te/IbHOW AesTenbHOCTU komnaHum B 2003 roay.

9 | «BAT Poccusa» 6yaeT MCnob30BaTb BO3MOXHOCTU ANa UH- | KonnyectBo pas, korga Bonpoc 6bii1 | 2004 r.
dopmrpoBaHns 06LLECTBEHHOCTU O CBOMX CMOHCOPCKMUX | MOAHAT K OBCY>XAEHMI0 Ha COOTBETCT-
npoeKTax Ha COOTBETCTBYIOLUX KOH(DEPEeHLMUAX, <KPYIbIX | BYIOLIMX MEPONPUATUAX
cTonax» U B xoAe ApYyrux ny6anyHbIX MEPONPUATUNA.

10 | B cotpyaHunyectBe C MeCTHbIMKM opraHamu Bnactu «bAT | KonnyectsBo noaaep>kmBaembix Tekywas
Poccns» nNpoaonxkuT BbISBAATL U M3ydaTb BO3MOXHOCTU | NPOrpamMm [leAaTeNbHOCTb
61aroyCTpoicTBa Tepputopumn, NpuneratoLLen k habpurke
«BAT-CT®».

11 | «BAT Poccusa» NpoaoIKUT KOHTPONbL BO3MOXHOrO Bo3aeii- | MpeaocTaneHme niaHa AencTBui 3a- | IV ksaptan
cTBus habpukn «bAT-S1Ba» Ha npuneratoLine TeppUTOPUN | UHTEPECOBAHHBIM CTOPOHAM 2004 r.

N M3bILLET MYTU CHUXKEHWUA AaHHOTO BO3AENCTBUS.

12 | OAO «bAT-CT®» ycTaHOBUT foNoNHKUTebHOe 060pyaoBa- | [JoBeaeHne uHdopmaumn Ao ceege- | | kapTan
HVe 415 CHUXKEHUS YPOBHA 3anaxa, OLyTVMOro Ha Teppu- | HUA 3aMHTEPECOBaHHbIX CTOPOH 2005 .
Topuu, Nnpuneratowlein k habpuke.

KoMnaHus npeaocTaBuT COOTBETCTBYIOLLYIO MHOPMaLuio K navany IV
BCEM 3aMHTEPECOBAHHbIM CTOPOHAM. kBaptana 2004 r.

13 | OAO «BAT-CT®» 6yaeT npoBoaunTh peryaspHble nposepku | MNpeaoctasneHne oT4etoB 3auHTepe- | |V kapTan
napKoBOK /1151 COTPYAHMKOB, PAaCNoN0XeHHbIX PAAOM C da- | COBaHHbIM CTOPOHaM 2004 r.
6pPUKOI1, N NPeJOCTaBUT COOTBETCTBYIOLLME OTHETHI.

14 | «<bAT Poccus» npofonxunT noaaepxky nporpammel «Capa- — 2003-2004 rr.
TOBCKME POAHUKUN».

15 | «bAT Poccusa» skntoumnt B CoumanbHblii otdet 2002-2003 | BkitoueHne COOTBETCTBYOLLEN IV kBapTan
NHGOPMaLMIO O AeATeNIbHOCTU KOMMNaHUW B 061acTvt UH- | nHdopMauun B CoLmanbHblii OTHeT 2003 r.
(hopMMpOBaHUSA LIMPOKOL O6LLLECTBEHHOCTM O puckax ans | 2002-2003
3/10POBbS, CBA3aHHbIX C KypEHNEM.

16 | «<bAT Poccusa» onybaukyet pasgen «Kypenue n 3goposbe» | lNybaukaunsa pasgena «Kypenue n 3go- | |l keapTan
Ha KoprnopaTVBHOM Beb-caliTe www.batrussia.ru n 6yseT | poBbe» Ha kopnopaTtuBHoM Be6-caite | 2003 r.
perynspHo o6HOBAATb NPeA0CTaBAseMy0 MHPOPMaLNIO.

17 | «<BAT Poccus» pacnpoctpanuT 6potutopy «KypeHue n 3g0- | Pacnpoctpaneruve 10 000 3k3. Il kBapTan
poBbe» Cpeau LWNPOKON 06LLLeCTBEHHOCTH. 2004 .

18 | «bAT Poccusa» npefoctaBuT 3amHTepecoBaHHON obuect- | PacnpoctpaHerue 10 000 k3. Il kBapTan
BEHHO OpraH13aLmmn NoanepxKy, HEOOX0ANMYIO A8 CO3- 2004 .

Aanuns n nybavnkaumm «Koaekca noBefeHns Kypuablymka».
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Commitments Indicators

8 | BAT Russia will publish the report on its sponsorship and | Publication of the report on the corpo- | Q1 2004
charitable activities in the year 2003 on the corporate web- | rate website
site www.batrussia.ru.

9 | BAT Russia will take opportunities to communicate its | Number of times when communica- | 2004
sponsorship projects at relevant conferences, round tables | tion takes place
and other public events.

10 | BAT Russia will continue to identify and investigate possi- | Number of the projects supported On-going
bilities to improve the neighbourhood of BAT-STF, in coop- activity
eration with the local authorities.

11 | BAT Russia will continue monitoring the potential effects of | Provision of the action plan to the | Q4 2004
the BAT-Yava factory on the neighbouring areas and define | neighbours community
the further measures aimed at decreasing the effects.

12 | OJSC BAT-STF will install additional equipment to reduce | Provision of the information to the | Q1 2005
the factory odour impact. neighbours community
The company will make the relevant information available By Q4 2004
for all interested parties.

13 | OJSC BAT-STF will conduct regular inspections of the parking | Availability of the relevant reports, | Q4 2004
areas adjacent to the factory, with relevant reports provided. | upon request

14 | BAT Russia will continue to support The Saratov Water — 2003-2004
Springs programme.

15 | BAT Russia will provide information regarding its activities | Inclusion of the relevant informationin | Q4 2003
in the area of communicating health risks of smoking to the | the Social Report 2002-2003
general public, in the Social Report 2002-2003

16 | BAT Russia will publish the ‘Smoking and Health’ section | Publication of the ‘Smoking and Health” | Q2 2003
on the corporate website www.batrussia.ru and will regu- | section on the corporate website
larly update the provided information.

17 | BAT Russia will distribute the ‘Smoking and Health’ book- | Distribution of 10,000 copies Q2 2004
let among the general public.

18 | BAT Russia intends to support an appropriate public | Distribution of 10,000 copies Q3 2004

organisations in undertaking development and publishing
of the ‘Smoker’s Code of Conduct’.
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OduumnanbHbin otyeT «bropo Beputac Pycb»

no uToram ayauTa npouecca couuasbHOW OTYETHOCTU KOMNaHUMU

«BAT Poccusa»

3A0 «bopo Beputac Pycr» {1amee «Biopo Beputacs)
3a4BIACT, YTO HACTOANTAN OTYCT OCHOBLIBACTCA

Ha pE3VIBTATAX MPOBSICHHGH ayTHTOPCKOH TPOBEPKH
H COCPKIT HE3ABHCHMYIO OIICHKY BTOPOTO ITHKIA
pomecca COMUATBHOH OTICTHOCTH KOMITAHHT
«Bpmram Ameprran Tobakrko Poccmar («BAT Poccrma»),
KOTOPHIH TIPOBOIIACA B IEpHOT ¢ Hoa0pa 2002 roma

mo okTI6ph 2003 roga. «bopo Bepmracs He mmeeT
HHKAKHX 3HATAMBIX KOMMCPUCCKHX HHTCPECOB B JCA-
TempHocTH «BpnTam Avmepnran Tobakko» B Poccnm,
33 HCKTIOYCHACH aVIHTOPCKHY YEIVT, TMPEIOCTABICHHBIX
B Ka9CCTRE HE3ABHCHMON TPETHCH CTOPOHEL

1. MHEHMUE

MEI yIOBIETBOPEHBI TEM, UTO WHGBOpMAIH,
mpeactakmeHuas B CONMAATEHOM OTICTE T
OTMEUICHHAS KaK BEpUHITHPOBAHHAL, ABIICTCST
MOCTOBEPHOM, HETIPEAB3ATON W HE COACPEUT
TMPHHIATHATLHBEX HeTogHOCTeH. [antas
uHpopMaIug aeIdeTcad TOHATHON W JOCTYIHOM A4
TMpeICTABATENCH OBIeCTBEHHOCTH, KeTAKOIITHY
GOMBITIE Y3HATh 0 TOM, Kak KoMmmaund <BAT Poccua»
TMOIXOIUT K PEITCHHK) CTOATIHX MEpes, Hel
COTIHANBHEIX W 3THYCCKHX BoTmpocos. Mudopmarnng
TAKKE XapakTepH3VeTed MPaKTHYSCKON 3HATAMOCTRIO,
CYIICCTBEHHOCTRIO W OTpakaeT Ty paboTy, KoTopas
OBUTA Tpofeiata KoMTaHuell B TeUeHUE JBYX ITHKIOB
Tmporecca CoMUansHo oTyeTHOCTH. Kak moKaskBpacT
TMpoBeIecHHAT KadecTBeHHAd oTmeHKa {(eM. m.1.1.),
xoMnanna «BAT Poccug» mobunach 60Jce BEICOKHX
PE3VIBTATOR B BRITONHCHHN Tpebosannit CTangapTa
AAT1000 mo cpaBHEHUIO ¢ MPEABLIAYITHM TTHEIOM
CONHANBHOI OTYETHOCTH.

«BAT Poccrg» BHITONHHIA Bee 0643aTCILCTRA,
TMPHHATHIC KOMTaHueH B XoJ¢ TEPBOTO TMHKITA B OTBET
Ha TPEINOKCHAS TPeCTaBUTENCH 0BIMecTBEHHOCTH,
B COOTBETCTBHH C COTMIACOBAHHEIM TpaduKoM.
TIpoBepka WX BHIMOTHCHHUS CTANA BOZMOXKHOH
Brmarogapd TOMY, Y4TO Ha MPOTAKCHWH TCKYIIETO
MHETa KOMIaHuS MPoBOIHIA MOHHTOPHHT
BBIMOJIHEHHA 06A3aTCIBCTR.

Official Report
of Bureau Veritas Rus

on the Verification of BAT Russia’s
Social Reporting Process

CJSC Bureau Veritas Rus (Bureau Veritas) declares
that this report based upon the results of independent
assurance expresses an independent opinion of the sec-
ond cycle of British American Tobacco Russia’s (BAT
Russiaj social reporting process, covering the period
from November 2002 to October 2003. Bureau Veritas
has no other commercial interests in the activities of
British American Tobacco operations in Russia than
the rendering of third party assurance services.

1. OPINION

We are satisfied that the information conveyed in
the social report and marked as verified, is reliable
and free from significant error or bias. Tt is both
understandable and accessible to stakeholders who
wish to gain a better knowledge of how BAT Russia
is addressing related social and ethical issues. The
information is material and relevant, and commen-
surate with the progress made over the two cycles of
accounting and social reporting. BAT Russia has
demonstrated an improved performance against the
AAT000 Standard in comparison with the previous
reporting cycle, as quantified by the assurance
process (see Section 1.1).

BAT Russia fulfilled all the commitments made by
the company in response to the issues raised by
stakeholders during Cyele 1, within the agreed
schedule. An audit of the company’s progress against
the commitments has been possible as the company
has monitored performance during this cycle.



B macToAmeM TTHKIE COMHATRHON OTIETHOCTH
TMPUHATO y9acTHe GOIBINEe IHCIO TPEAcTaBuTENE
oBIMECTBEHHOCTH, 0OECTIEYNBITEE TOCTATOYHYIO
PEMpPE3eHTATHBHOCTE; OB 3aTPOHYT MHPOKAT
CIEKTP BOMPOcoB. PYKOBOACTRO KOMIIAHHH
TPOAHATH3IAPORATO BOTIPOCH], TTOCTYTIMRIIAE OT
TMpeacTapuTeNcH OBIECTREHHOCTH, TOATOTORUIIO
OTBETHl M COPMYIHPOBAIO TUTAH JeHCTRIIT
KOMTIaHWH, BKIOYAOIHA oba3aTeapeTha. JJaHHbH
Il AeficTBUH HApAAy ¢ OTIETOM O BHITOJIHEHWUH
0BA3aTETRCTE TPEIRIIVINETO TTHKIA BKITIOUCH

B COTMMaNBHI OTIET, YTO MO3BOIHIO CIENATE €TO
HHOOPMATHBHEIM H aKTYAJTBHEIM I7T9 YATATEI.

Vopasmaomuit koMmuteT «BAT Pocena» copMecTHO
¢ poexTHod rpynnoii o KOPHOOPATHBHON
conuanbHo oTBeTeTBeHHOCTH (KCO) mporogut
TEKYIAH aHATAS TMPOTIECCa COTMANBHOHN OTIECTHOCTH.
Hx neaTembHOCTh BRITIOYAET OTCHKY BHIMTOMHEHMTA
JAHHOTO TPOIEcca, a TAKKE e€T0 BHSJAPEHNUE |
HHTETPAITAIO COOTBETCTBYIONIHX CHCTEM TOMIEPKKH
B MOBCEIHEBHYIO JETOBYIO TPAKTHKY KOMITAHIH.
Vopapnaiomuit koMuTeT 1 [IpoekTHag rpynma mo
KCO taxke ocymecTBAIIOT TPOBEPKY coBMGIEHNT
TAKWX TPHHIATOR, KaK HCYCHIOBIBAIOIICS OTPARCHHE
CVIITECTBYIOIIIHX MHCHHH W MOJHOTA HpCICTABICHIA
JegrenpHocTH KoMaanud. YTobs o6ecIeYnTh
BO3MOKHOCTD OICHKH M TOCTOSHHOTO TOBBINICHTA
3 PERTHBHOCTH TPOTIECEa COMHATBHOH OTICTHOCTH,
OBINa TpoBEAeHA PEOPTAHU3ATHA PaboTh
TMPEACTABUTENEH OTAENA BHYTPEHHETO ayIHTa

«BAT Poccnas, 9t0 GIaTOTMPHUATHO OTPASHUICCH

Ha OCYIIECTBICHUH JAHHOTO MPOTECca.

Kommnanma «BAT Poccua» mpunana 9eTrO
cthopMYTHPOBAHHOE 0BABATENLCTRO MO MPOAOTKEHAIO
TPOTECca COMUATHHON OTIETHOCTH KakK MUHEMYM

Ha MEPUOM TPETRETO MUK W YTREPINITA
COOTBETCTRYIOTINH BIOIKET.

COLMA/IbHbI OTYET / 2002-2003 / SOCIAL REPORT

A larger number of stakeholders were engaged
during this reporting cycle, representing a good
cross-section of society and thus capturing a wide
range of issues. The top management of the compa-
ny analysed issues raised by the dialogue partici-
pants, prepared relevant responses, and action plan
comprising the company’s commitments. This
action plan, on a par with the report on fulfilment
of previous cycle commitments, was included in this
Social Report, thus making it meaningful and
relevant for the reader.

BAT Russia’s CSR Steering Committee and Drive
Team provide on-going review of the social
accounting and reporting process. They evaluate the
implementation and the degree of embeddedness of
this process, as well as supporting systems within
the organisation. BAT Russia’s CSR Steering
Committee and Drive Team also monitor whether
Inclusivity and completeness are being satisfactorily
achieved. The internal audit department of BAT
Russia has been re-organised to evaluate perform-
ance and continual improvement, and this has
facilitated the accounting and reporting process.

BAT Russia has made clear commitment, with
appropriate budget allocated, to continue the
accounting and reporting process at least for
Cycle 3.
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m KomeHTapum o cooTBeTCTBMM TPEOOBAHUAM
Cranpapra AA1000 u FNo6anbHO MHULMATUBDI
Mo OTYETHOCTHU

B mHacToATHI OTYESTHHIH MECPHOT KOMTAHHS

«BAT Poccma» mpogeMOHCTpHPOBATA, B TEIOM, 3Ha-
YHTCABHO B0Tee BHICOKHE O CPABHEHHO ¢ TPEIBITY-
MAM THRIOM TOKA3aTeNH TpoIecca coMAanbHo i
oTucTHOCTH. «BAT Poccnas mobunact Hanbomce
CYIMCCTBCHHOTO TORBIMECHNA H(hHeKTHBHOCTH

Ha TaKWx 3Tanax, Kax OnpeleiaeHre/ mepecMoTp
mnerrocteif (K3), Veranorneane manaratopor (K6),
ITogroroexa otyeta (K9), a Tarxe

Paspabortia m paeApenne nporneyp (K12).

TIpepcTaBIcHHBE HIKE AHATPAMMEl HILTIOCTPHPYIOT
OTIEHKY KAdecTBA COMUATbHOM oTdeTHOCTH «BAT
Poccnsa» Ha MPOTIKCHAN TPEX STATIOR TPOIECca

" peanmsanuu 12 Maros mpotmecea B COOTBCTCTEHH
¢ MOoKa3aTelaMH HHCTpyMeHTa VeriSEAARS.

KAYECTBO NMPOLECCA, NO3TANMHO
PROCESS STEP QUALITY

S1anbl npouecca AA 1000
AAT000 Process Step

Pe3synbTatbl, %
% Achievement

m AA1000/GRI Alignment & Commentary

In general, gquality of the company’s social perform-
ance during this cycle is significantly higher than
that of the previous cycle. The main process
improvements concern the Definition and Review of
Values (P3), Identification of Indicators (P6), Report
Preparation (P9), and Establishment and Embedding
of Systems (P12).

The diagrams given below illustrate the
VeriSEAAR® compliance scores for quality of the
BAT Russia’s social reporting performance during
the three stages of the process and twelve AA1000
process steps.
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KAYECTBEHHbDIE MOKAS3ATEJIN TPEX DTAMOB NPOLLECCA, %

THREE STAGE PERFORMANCE, %

OTAnyHo

88

90

L | Advanced 85 o
85.2
[ | Xopowo

L | Good

50

YposnetsopuTenbHO
Average

23
HeynosnersoputenbHo
Poor

Jrtan 1:

MoaroToska k ananory

Stage 1:
Pre-Consultation

m HOATOTOBKa K Ananory
OCHOBHBAACEH Ha TIPpOBCOCHHOM B HaYallc JaHHOTO

TMHKITA HE3ABUCHMOM MCCTETOBAHNT 1 ¢OBCTREHHO
knaccmhMKATTHE TPEACTABATENEH 0BTTECTREHHOCTH
mo rpynnaM, koMmaund «BAT Poccna» obHosmma
AMEIOMYIOEA B €€ PACTIOPAKEHAN WHGDOPMATTHIO.
BTo MO3BOTHNG BOMEE TETKO OMPETETUTh PaMKH

M CXEMY TPOBEICHHA 0BCYRICHNH, OYEPTUTD KPYT
TOTCHNUATLEHEX YIACTHUKOE JHANOTOR; 0
BOBMOKHOCTH VIUTHBATHCH TEMBI, MPEICTARIAIONIIE
MHTEPEC AT BCEX OBIMECTREHHRIX TPVITI.

TIpencTapuTenam oBIMECTBEHHOCTH OBITa 3apamee
mepefata HMEad OTHONMCHTE K JHATOTaM
uabopmanua. UM Takxke 6bma mperocTaBieHa
BOSMOXKHOCTh 3ATPAITHBATE JOMOTHHTETRHYIO
uHGOPMATIHIO, B YACTHOCTH, MATEPHATH MO
TMPEABIAYITEMY TTHETY. B AHamoTax mpHHATH
VUACTHE TIPEACTABHTETH BCCX TMPHTIATTCHHBIX
OBNIECTBCHHBIX TPYIT. EANHCTEE HHBIM
OTPAHWUCHUEM CTATA HEAOCTATOUHAS BOBJICUYCH-
HOCTb B COTHMANbHBIN AWANOT MpeAcTaBHTEICH
obmectennoctn B Cankt-IleTepbypre,
oBYCTOBICHHAS MEPOTPHATHIMA, CBAZAHHBIMHA

¢ mpasguopanmeM 300-meTHeTO T0BMMET TOpOIA.
Ha cnepyiomuit mukn 6pUI0 TPUHATO 0643aTETBCTBO
npowecTn guanorn Takxke B Canwxr-Tletepbypre.

56

86.7
80.9

68

Jtan 2: Jtan 3:
Awnanor Mocne guanora
Stage 2: Stage 3:

Stakeholder
Consultation

Post-Consultation

KRR Pre-dialogue

Based on the independent stakeholder research and
classification carried out early in this cycle, BAT
Russia further updated stakeholders information.
This provided analysis and selection of prospective
dialogue participants and further definition of the
scope and design for the dialogue. The common
interests of all stakeholder groups were taken into
account where possible.

Stakeholders were provided with relevant informa-
tion prior to the dialogues and had the opportunity
to request additional materials on Cycle 1. All inyit-
ed stakeholders attended the dialogues. The only
limitation to the process scope was unsufficient
stakeholders’ involvement in St.-Petersburg, due to
the city’s 300" anniversary celebration events. There
is a commitment to conduct the dialogues in
St.-Petersburg during the next cycle.
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m Aunanor

JHanor ¢ mpeacTAaBHTCIAMH OBIICCTBCHHOCTH
TMPOBOANICA B Ba 5Tama. Ha BeTpedax B paMrax
Huamora 1 gannoro nmukna xomMnanud «bBAT Poccmas
TMEPCIRCTAIA KPYT TeM, TPEITOKCHHBIX YYACTHHKAM A
OUATOTOB TePBOTO MHKIA. 3aTeM TPEICTABATEIIM
OBIIECTBCHHOCTH HLITA JaHa BO3MOKHOCTD 3a1aTh
MOORE HHTEPECYIOTIHE UX BOTPOCH 0 COTHATBHOT
OeATCABHOCTH KOMIAHNH. OHH BIOCICACTEAN OBITH
YIOPATOYCHE MO CTCTICHH WX 3HAYNMOCTH A
VIACTHUKOB, ITOOH 06ECTICUNTR JOCTATOTHOE BPEMsT
ana obcyxnenna Hanbonee BaXHLX. Bo Bpema
peTped Juwanora 2 xommanma «BAT Pocenas
TMPeIOCTABHIA OTECTH HA BHICKA3AHHEBIC MPEICTABHTE-
JTAMH 0BIMECTBEHHOCTH OKHIAHAL, a TAKKS
MPEeATOKAIA HA PACCMOTPECHIE VIACTHIKOB CIHCOK
oba3atenseTs U Tpaduk uX peIMoNHeHuA. KoMmanmeit
OBUTH TAaK&E TPeIIoXKeHB W 0BCYKICHB C
VIACTHUKAMH JHATOTOB HHIHKATOPHI A H3MCpPCHUA
PE3YABTATOR PEATH3AHE COOTBETCTBYIOHX
08A3aTCNBCTR.

BCTpC‘-II/I OBLTH OpraHu30BaHEl CICHTHATUIUPOBAHHBIM
ATCHTCTBOM H OPOBEOCHLI HE3ABMCUMEBEIMA
(I)aCHJ'IHTEiTOpaMI/I, KOTOPBIC TAKZKE OCYIMCCTRIIAIH
«06paTHy}o CBASE> C YHACTHUKAME. HpC}ICTaBHTCJ’IHM
06H_IGCTBCHHOCTI/I GBLTO TIPpEATOKEHO PECKOMEHIOBATE
APYTHX BOZMOXKHBIX YVUYACTHUKORB, KOTOPHIC OBLTH
3aTEM TIPHUTNAINCHBI Ha BCTPCYHM B paMKax HI/I&J'IOT& 2.
B PEIYIRTATE YIAIOCE MOBRICHTE PENIPEICHTATHBEHOCTE
MHEHHH H IPHBICYEL K YHACTHIO B JHAIOTC HonbIICce
HHCIIO HpCﬂCTﬂBHT@J’Ieﬁ OﬁH.ICCTBCHHOCTI/I.

OBcyRIeHNE BCEX TOAHATHIX TPEACTABUTETIMH
oBIECTBEHHOCTH BOTPOCOB H COOTBETCTBYIOTITIY
oTBeToB KoMmanuu «BAT Poccua» mpoBomunoch
OTKPHITO W 6&3 KaKux-Tuho oTpaHndeHuii.
VUacTHHEKH OHANI0TA UMEIH BO3MOKHOCTD
BBICKA3HIBATD KOHCTPYKTHBHBIE KOMMEHTAPUH
MO BCEM TIPEANOKCHHBIM KOMTAHHEH OTBETAM

W MHIHKATOpaM, a Takxe obpamarhed

3a JOTONHUTEILHOH nHpopMATnei.

m Dialogue

Stakeholder dialogue consisted of Dialogue 1 and
Dialogue 2. In the first session BAT Russia
informed stakeholders of issues which were raised
during the first cycle. Stakeholders were then free to
raise any issues of concern related to the company’s
social activities. The issues were prioritised to ensure
that adequate time was allocated for discussing top-
ics of most importance to stakeholders. During the
sessions of Dialogue 2, BAT Russia responded to
expectations and proposed commitments, together
with a schedule for their achievement. To measure
on-going performance aganist the commitments, the
company suggested appropriate indicators and dis-
cussed them with the dialogue participants.

The sessions were administered by a specialised
agency and led by facilitators responsible for stake-
holder interface and feedback. Participating stake-
holders were asked to identify additional stakehold-
ers who were later invited to attend a session of
Dialogue 2. As a result, a larger number and range
of stakeholders were invited.

All the issues raised and BAT Russia’s related
responses were discussed openly and without restric-
tion. Stakeholders were given the opportunity to
comment on ¢ach response and performance
indicators and to obtain additional information

in a constructive atmosphere.



TTocme Kaxmolt BETPEIN VIACTHHKAM TPEITATATHCE
4 3aTONHEHIT aHKETH IO OTEHKE, KOTOPHE 3aTeM
cobupanmch. OT MpeAcTaBRTEIEH 0BMECTBEHHOCTH
TOCTYTTHITN TOXETAHTA MO YCOBEPIICHCTROBAHNIO
TPOTEcea, B OCHOBE KOTOPHIX JIEKATO TPEATOKEHIE
VOCTATL BONBITE BpeMEHHN MOAPOSHOMY 06CYKIEHIIO
3HAYUMEBIX 7T HUX BOTPOCcOB. IIpWHUMAT BO
BHUMAHHE BPEMEHHBIEC OTPAHAUEHI BCTPET,
thacumuTaTopy VIaBaToch 3hEKTHBHO HCTOMB30BATh
NMETOTITECCA BPEMA.

m Mocne agnanora

Mul yIoBICTBOPEHB TEM, YTO KOMTAHHUS TpHHILIA

K CBEACHHMIO BOTIPOCH, MPEACTABIIIONINE HHTEPEC
79 VIACTHHKOB JHanora, W MPeAIoXnaa coOTBeTCT-
BYIOIIHAE OTBETHI, a Takke chopMyTupoBana e,
3a0aunl M A3MEpACMEBIC HHIUKATOPH I CBOCH
JEATCTFHOCTH 110 BEIMOTHEHHIO MPHHATHIX
0643aTENBCTR.

B macToAmee BpeMa KOMIaHHA YCOBEPIICHCTEYET
TMPOTECC COTTHATBHON OTIETHOCTH COTTMACHO
3aNMIAaHIPOBAHHEIM HHIHKATOPAM, a TaKKe
(OUKCHPYET COOTBETCTEYIONINE PE3YIRTATHI.

OT3HIBE HpC}ICTaBHTCJ'ICI‘/'I O6H_ICCTBCHHOCTH,
TIPpAHAMABITHY YIACTHE B MEPROM ITHKIEC, B TICIIOM,
ABIAIOTCA TIONOXKHATCILHBIMHA. HaHHBIfI OTHET
BETIOYACT OTACIBEHBIC MHIWKATOPHI, OCHOBAHHEBIC Ha
PeE3VILTATAX KOMMCHTAPHCE YIACTHHUKOER OHAJIOTOR.
8T0j B CBOIO QUEPLAEL, JACT OCHOBY O OIICHKH
TCKYIIETO ITHKIA COTTHANBHOH OTYCTHOCTH, d TaKKC
TIO3BOIMACT PETVIIAPHO TIPECOAOCTABIATE CYIIIECTBCHHBIC
H DIPAKTHYCCKH 3HaAYUMEIC I/IH(POpMaHI/IOHHbIC
MaTCpHUATIEI.

COLMA/IbHbI OTYET / 2002-2003 / SOCIAL REPORT

Feedback forms were distributed among the
stakeholders and collected after each session.

The dialogue participants made suggestions regard-
ing improvement of the process; they predominantly
focussed on the need to allocate more time to
discuss issues of stakeholders’ concern in more
detail. Whilst the schedule was very tight, the facili-
tator managed the available time to good effect.

m Post-dialogue

We are satisfied that BAT Russia has acknowledged,
and appropriately responded to the main issues of
concern raised by the dialogue participants and has
set objectives, targets and measurable indicators for
those commitments.

Measures for the process improvement are taking
place against the performance indicators and the
results are being recorded.

Stakeholder feedback from the first cycle is general-
ly positive. This report includes selected indicators
based on the results of stakeholder feedback.

This, in turn, is giving a basis for the performance
measurement of the current cycle in the interests
of providing relevant and material information

on an on-going basis.
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m OcHoBbI [1106anbHOW MHNMLMATNEBI

NMo OTYETHOCTU

Koummnanma «BAT Poccnas mcmomap3yeT MONoXKeHNT
TrobantHe#t HHHITHATHEE MO OTICTHOCTH W TOTGMY
prmiounna B ConmmanbHeiil otyet 2002—2003 mannbie,
COOTRETCTBYIONTHE MEKTVHAPOTIHOH CHCTEME
MHARKATOPOE MO OXpaHe OKPYKATOMEH Cpemn

7 TeXHUKE O¢30TACHOCTH, TEM caMBIM WHOOpMIPYA
THTATETCH TAKEKE W O CBOCH MEATCTHHOCTH B
HeKOTOPHIX 06MACTAX, KOTOPHIE HE PAcCMATPHBATHCE
B paMKax JHATOTOB. BRIIGYEHNE B OTIET TAHHBX

0 IEATCTRHOCTH OTACTBLHEIX TOApasIeTeHu
KOMTAHIH CO3MACT MPOUHYIO OCHOBY JITA pasBUTHA
TOTHOTEHHOH CUCTEMBI HWHAMKATOPOB.

MEuI TpoBeTH AYTHTOPCKYIO TPOBEPKY COOTBETCTRY-
fomnx pazgenos cucteM «BAT Poccua» mo
VYIPaBIeHAIO JaHHBIME B OCyIecTBHAN 40%-HYi0
BRIGOPKY KOTMUCCTBCHHRIX MHAHKATOPOE [ M0BamhHo i
WHATHATHEH 0 0TYeTHOCTH. COTNACHO TOMYIeHHBIM
pesymsTaTaM gaHHagd WHQOPMATHT TpeIcTaBleHa

B ConmambHOM OTIETS JOCTOBEPHO W OTMEYcHA KAk
BEpHHUTTHPOBAHHAL.

m GRI Framework

BAT Russia is aligning with the Global Reporting
Initiative (GRI) guidelines and has included the
data on its performance against a selection of inter-
nationally established environmental, health and
safety indicators in the report, thus informing the
reader about the company’s activities in some arcas
that were not explored in the dialogues. Inclusion
of local performance data in this format is a sound
beginning of the development of a full set of report-
ing indicators.

We have andited the relevant parts of the BAT
Russia data management systems and have sampled
quantitative GRI data on a basis of approximately
40%. We have found this data to be reliably
transposed into the report, and marked them as
assured.
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m Future Considerations
Areas of expectation in terms of AA1000 compli-
ance and performance improvement:

m KommeHTapumu no nocneayowmmm geicrBusm
PexoMenayeMele qeHcTBHA MO MOBHITICHAIG 3(hder-
THBHOCTH W YPOBHA COOTBETCTBUA cTaHmapTy AA1000:

* PacmupATh CTEKTp VIACTRYIOMIHX B IpOTIEcce
TmpeacTaruTeNeH obMecTREHHOCTH AId oee
TMOTHOTO OTPAKEHUA CYMIECTBYIONTHX MHEHU,
TMPOIOILKAT IPH BTOM 0OECTIEINBATE OTEPHITOCTE
H IpO3PavHOCTE IpoTIecea;

AKTHEHO TIPpHBICKATE HpC)ICTaBH’PCJ'Ieﬁ
OﬁH.ICCTBCHHOCTI/I K OIpEeOcICHUIO H ONEPECMOTPY
TEHHOCTEH KOMIIAHHH,

Bonee TONHO BOBICKATE MPEACTABUTENEH
OBIMECTRCHHOCTH B ACATCNLHOCTE O hopMymTH-
poBaHUIo U pazpaboTke TMeTeH, zamad

¥ WHINKATOPOE WCTOMHEHAA, 4 TAKKS CHCTEM
o cbopa W aHaan3a WHhOPMATm,

C medpilo CHUKEHHA PHCKOB W HETMPEPHIBHOTO
PasBUTHA TPOTIECCa COMMANBHOH OTIYETHOCTH
COBEPIIEHCTBOBAT CHCTEMBl MOHHTOPHHTA,
BBIABICHUA M KOPPEKTHPOBKH HEKETATETHHEIX
COBBITHH B XOJI¢ MPOTIECCa;

TIpomomkaTs BHEAPEHNE CONMATBHON OTIYCTHOCTH
B TMOBCETHERHYIO TPAKTHKY OPTAHMUZATNAN H MHTET-
PHPOBATE €€ B APYIHE CHCTEMBI, B YACTHOCTH, B
CHCTEMEI OXPAHEl TPYIa 0 OKPYKAOMIEH cpemnl.

+ To further extend stakeholder engagement to
a broader spectrum of groups with continued
openness and transparency for increased
inclusivity;

* To proactively consult stakeholders in the review
and revision of the company’s values;

+ To engage stakeholders more fully in identifica-
tion and development of objectives, targets and
performance indicators as well as systems for
data collection and analysis;

+ To refine systems to monitor, detect and correct
undesirable events in order to address risk and to
aid the process of continuous improvement;

+ To further embed the social accounting and
reporting process within the organisation, and
integrate it with other systems, such as those of
environmental, health and safety management.
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2. PAMKU AYAUTOPCKOM NMPOBEPKU
N AYAUTOPCKOIO OTHETA

Kowmmanug «bopo Beputac» mposena B mepuos
¢ oktabpa 2002 roga mo asryer 2003 roma
AyTHTOPCKYIO TPOBSPKY TPOTecca coTHanbHo i
oTycTHOCTH KoMmauuu «BAT Pocena» u
Comumansrore otyeta 2002—2003. Aynut
OCYITICCTRIANCT B CIEIVIONTHY MeTAx:

* TTocToAHHAS OICHKA JCATCALHOCTH KOMIAHHH
«BAT Pocenas mo BHEAPECHUIO W BBHITOTHEHHIO
Cranmapta AA1000;

+ TIporepka pRMIOUeHHON B COMHATRHBIN OTUET
2002—2003 wucdopManmum, YCTAHOBICHNE c€
TMOATHHHOCTH M TOYHOCTH TPCACTABICHMS
nearenpHocTd koMoanann «BAT Poccugs.

B mpotiecee aynnTta HHITH HCCIEAOBANE BCE ACTICKTE
pHSApeHNA mpotiecca AA1000, HaganHad co CTPYKTYPH
VIOPaBIeHUA TPOTIECCOM COTTHATLHOH OTISTHOCTH

B koMmanun «bputam Amepnran Tobakko Poccmas,
OTIPEIEeHHA KPYTa TPEACTABHTENCH oBIIeCTREHHOCTH
M BOBICICHNA WX B AWATOT W 3aKaHIHBad
PESVALTATAMH BHITTONHEHHA 06A3aTCITBCTE, TPHHATHX
KOMTAHUEH B OTRET Ha OXKMIAHNA TPEACTABNTENEH
obmecTBeHHOCTH. B Xome cBoel paboThl O TAHHOMY
mpoekTy «biopo BepuTacs He BCTPETHIO HHKAKHX
orpaumdeHAll c¢o cTopoHbl «BAT Poccuas.

B pamiax otyeta «Bopo Beputacs He TpoBOIHIO
ayiuta Hukaknx sadsncHuil «BAT Poccnas,
BRIpAXKAIOTIHNX TOSUTHH, YOCKICHNI, HAMEePCHHS
IR CTPEMICHHA KoMmaHud., OTBETH KOMIAHUH Ha
BOTIPOCH YYACTHUKOR JHATOTOB OBITH TOMBEP THYTHI
OOBREKTHEHON OTCHKE B TEX CNMydagx, KOToa OHH
COACPRATA TPAKTHUCCKIE TPHUMEPHI I
BEpAPATHPYEMYIO HHPOPMATTHIO. DTH OTBETH
npuweacHE B rmase [ gamHoTo OTIETA.

2. STATEMENT AND ASSURANCE SCOPE

Bureau Veritas has conducted assurance

of BAT Russia’s social reporting process and Social
report from October 2002 to August 2003. Bureau
Veritas® assurance has been conducted against the
following objectives:

* To provide an ongoing review of BAT Russia’s
adoption and implementation of the AA1000
Standard;

* To verify whether the information contained
within the Social report 2002—2003 is a true and
fair reflection of BAT Russia’s activities and
performance.

The verification has covered all aspects of the
AA1000 process from the governance structure with-
in British American Tobacco Russia, identification
of, and engagement with, stakeholders, through to
the performance against the company’s commit-
ments assumed in response to stakeholders’ expecta-
tions. Bureau Veritas has not been constrained by
BAT Raussia in its coverage of the process.

Burean Veritas® assurance does not consist of verify-
ing statements by BAT Russia of its position,
beliefs, intent or aspirations. Responses to stake-
holders containing verifiable information have been
objectively verified. They are given in Chapter TTT
of this report, in the form of case studies.



3. METOAOJIOINA

TIpw mporepKe TOYHOCTH MPEACTABICHHON B OTIETE
HHOOPMATTHA MBI HCTIONB30BATH PAl OOTIe TP HHATHIX
MeTOnuK ayauTa. Cpenlu HUX — TPOBEpKa 3amuceil

" JOKYMEHTOB, BHYTPEHHHE W BHEITHHE 3aMpOCH,
TOATEEPEKICHHE aIeKBATHOCTH HCTOTHUKOB
HHpOpMAHH | caMoil MHOOPMATIHH, HETOCPEACT-
BeHHOE HAOMIOJEHWE 3a JHATOTOM H 338 IPpVYTHMHT
KNOYERBIMH JIEMEHTAMT TIPOTIECCa.

Aymutopwt «bropo BepuTacs mpHCYTCTBOBATH Ha
OHANOTAX ¢ TPEACTABHTEIAMHA OOMIECTREHHOCTH

¢ TMETBIO ONMEHKH TOTG, HACKONLKO CBOBOTHO
VIACTHUKH BEIPAKAIOT CBOE MHCHNE, PUKCHPYIOTCT
A MOTHUMAEMBIC HMH BOTIPOCH, & TAKKE OTEHKN
COOTRETCTBHA MOTHATEX BOTMPOCOE W OTMYDIHKOBAH-
HBIX B OTIETE OTBETOR W OOABATENLCTE KOMITAHTH.

Ana ananusa coOTRETCTBHA TMPOTECCa COTTHATRHOMN
otueTHoCTH Tpebopanumam Cramgapta AA1000 mur
TPUMEHATH HHCTPYMEHT KATeCTBEHHON OTEHKH
VeriSEAAR®, KOTopHIH CTpYKTYpHPOBAaH A1 HCIONb-
30BANAA Ha TPEX HTAmax: MOATCTORKA K JHANCTY,
gmanoT W mocie guantora. MacTpymenT VeriSEAAR®
TPEATIONaracT MOTHYIO 0 OYKBATLHYIO MHTEPTIPETA-
MHIO TpeBOBAUNN BRIMCYKASAHHOTO CTANMAPTa; TTPH
€TO MCTOMB3OBAHNN Ha KAKIOM H3 TPEX HTATOR

7 Ha KaXIoM W3 OTOEALHEX MAaros mpoTecca,
GCYITIECTBIAEMEIX B COOTBETCTEHH ¢o CTanmapToM
AA1000, mogcYHTHIBACTCA KOJIHYSCTEO GAalIOB,
OTPAKATONTHX COOTBETCTRAE MACATHHLIM TOKATATEIIAM.

Kommanna «BAT Poccmas 6wima yeeaomMaeHa o
KpHUTEPHIX HHCTpyMeHTa VeriSEAAR®, Ho mndopMa-
MHA 0 MEXaHW3Me MoAcueTa HanIor ¢ He TMPEOCTaR-
nmanack. Hart moaxo oCHOBHIBAICA HA CTPEMICHHR
0Ka3aTh KOMIAHHH COMCHCTBHE B YCOBEPIICHCTRORBA-
HHH OCYIECTBIAEMOTO €K MPOTECea COMManbHo oT-
YeTHOCTHA MYTEM TPOBETCHHA PETYIAPHBIX TPOBEPOK
TpH TOCTOAHHOM MOBRITICHAH TpebOBAHTI, a TAaKKe
HHPOPMUPOBAHHS TPCACTABUTENCH KOMIAHNA

0 PE3VIRTATAX S5THX MPOBCPOK.

B TewreTe 0TUETA COMEPEKUTCA PAN BEpUGBHKATHOHHEIX
CHMBOJOR, KOTOPHE OLITH CTETHATRHO paspaboTams,
ITOOH OTMETATE PASACTH W (hPATMEHTHI,
HoATRepEIeHHbe «Biopo BepuTacs'.

3A0 «bropo Beputac Pyco»
22 oxrabpa 2003 r.

1. BepupukayuoHHble cCuMB0/1bl npueedeHbl Ha cmp. 23.

COLMA/IbHbI OTYET / 2002-2003 / SOCIAL REPORT

3. METHODOLOGY

We have used a variety of established auditing tech-
niques to check the accuracy of information pre-
sented in this report. These include inspection of
records and documents, internal and external
enquiry, confirmation of information sources and
accuracy, direct observation of the dialogues and
other key ¢lements of the process.

Burcau Veritas attended stakeholder dialogue ses-
sions to assess the freedom of stakeholders® expres-
sion, the capture of issues raised and the correlation
of these issues with the responses and commitments
published in the report.

To assess the social reporting process against the
AA1000 Standard, we deploved our guantitative
assessment tool, VeriSEAAR®, structured into three
distinct stages: pre-consultation, consultation and
post-consultation. VeriSEAAR” is modelled on a
complete and literal interpretation of the require-
ments of the AAT1000 Standard and provides a com-
pliance score against ¢ach of the three stages and

the individual process steps of AATO00.

BAT Russia was informed about the criteria used
within VeriSEAAR® but not the scoring mechanism.
Our philosophy has been to help the company to
accelerate improvements in its social reporting
process by providing incremental and regular andit
and assurance feedback.

Within the body of the report, there is a number
of verification symbols, designed to highlight
exactly which areas of text have been verified

by Bureau Veritas'.

CISC Bureau Veritas Rus
22 October, 2003

1. The verification symbols are given on page 23.
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YyacTtHukmn Ananoros

OcHoBHble 3Tanbl NpoLecca
couManbHOM OTHETHOCTU:
TpebosBaHua CtaHngapta AA1000

OTYeT 0 BbIMO/IHEHNN 06A3aTENLCTB,
NpPUHATbIX KoMNaHuen «bAT Poccusa»

B TeYeHMe MepPBOro LMKk/la coLmaabHON
ot4yeTHOoCTM B 2001-2002 ropgax

Koaekc oTBETCTBEHHOrO MapKeTUHra
TabayHbix n3gennin «bAT Poccus»

OTYeT 0 AeATe/NIbHOCTU KOMMNAaHUNU

«BAT Poccusa» B obnactv npeaoTBpaLLeHuns
KypPeHUs cpeau HeCOBEPLUEHHONETHUX

B 2003 roay

Appendices

Dialogue Participants

Main Stages of Social Reporting Process:
Requirements of the AA1000 Standard

Report on Fulfilment of the Commitments
Assumed by BAT Russia as a Result

of Cycle 1 of Social Reporting

Process in 2001-2002

BAT Russia Code of Responsible
Marketing of Tobacco Products

Report on 2003 Activities of BAT Russia
in the Area of Youth Smoking Prevention

[lpnnoxeHus

KoprnopaTtusHas noaMtuka komnaHum
«BAT Poccmsa» B obnact cnoHcopcTBa
1 6N1aroTBOPUTENBHOCTYU

OT4eT 0 CNOHCOPCKOWN
1 61aroTBOPUTENIbHOM AEATENBHOCTU
komnaHun «bAT Poccns» B 2003 roay

OT4eT 0 AeATeNbHOCTM KOMMaHMM

«BAT Poccms» B 061act oxpaHbl
okpy>atoLen cpeapl B 2001-2002 rogax:
CpaBHeHWe No nokasatenam [nobanbHow
WHWLIMATVBbI NO OTYETHOCTU

BAT Russia Corporate
Sponsorship and Charity Policy

Report on 2003 Activities of BAT Russia
in the Area of Sponsorship and Charity

Report on Environmental Performance
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Y4yacTHMKM ANanoros

TpegerapaTeay cacAVIONHX 67 OpTaHU3ANHE H

ODIeCTBEHHBIX O&bCﬂHHCHIIﬁ' YHacTBOBaIH B JHAJIOTax

BTOPOTO NMHKAA COIMHATLHOH OTICTHOCTH
«BAT Poccma», cOCTOABIITHXCA B MEPHOT € MapTa
mo asryer 2003 roga.

ATCHTCTEO TIO PETHOHATEHOMY PAa3BHTHIO
npu rybepuartope CapaToBekoil obmactn

Amvuanctparnna OpyHzeHCKOTO pafiora
r. CapatoBa

Acconmanua pekmaMogaTeae

Tazeta «BpeMa HosocTeits

Taseta «M3pecTHa»

Tasera «Poccuiickad raseTas

Tazeta «Capator — cromuna [osomknas
TnasHoe ynpabmeHAe TPHUPOTHBIX PECYPCOE H
OXpaHBl OKpYKAOMEH cpefdbl MUHHCTEPCTRA
TpApoaHEX pecypcos PP mo CapatoBckoit

obracTa

TocymapeTeeHHAT HHCTEKTHA TPYIa
no CapatoBckoi obmacTn

TocynapeTBeHHBIN HAy9IHO-HMCCIETOBATETRCKHH
TEHTP TPOGhANAKTHIECKOH METHITHHEI
MunnctepeTna sapasocoxpancuns PO

rOCY)IapCTBCHHaH TOPTOBAA HHCIICKITHA
MI/IHI/ICTCpCTBa SKOHOMHUYCCKOTO PAZBATHA

u Toprosan PO

TocymapeTeeHHAT TOPTOBAd WHCTEKITHA
no CapatoBckoi obmacTn

TocynapcTBeHHEBIN CAHMTAPHO -
STRAEMACIOTHYeCKHE Haagzop . CapatoBa

TocymapcTBEHHLIH TaMOKECHHLIH KoMuTET PO

Tpynma xunenos nomos Ne 157, 134/142 mo ynute
Pabouas, OpyHscHCKHH pation, 1. Capatob

B Appendix 1

Dialogue Participants

Representatives of 67 following organisations took part
in the dialogue sessions, which were held between
March and August of 2003, in the course of Cycle 2
of BAT Russia’s social reporting.

Regional Development Agency at the Governor’s
Office, Saratov Region

Frounzensky district Administration, Saratoy
Association of Advertisers

Vremia Novostel newspaper

Izvestia newspaper

Rossiyskaya Gazeta newspaper

Saratov — Stolitsa Povolzhia newspaper

Central Administrative Board for Natural Resources
and Environment Protection, Ministry of Natural
Resources of the Russian Federation, Department
for the Saratov Region

State Labour Inspection, Saratoy Region

State Research Centre for Prophylactic Medicine,
Ministry of Health of the Russian Federation

State Trade Inspection, Ministry of Economic
Development and Trade of the Russian Federation

State Trade Inspection, Saratov Region

State Sanitary and BEpidemiological Inspection,
Saratov

State Customs Committee of the Russian
Federation

Group of tenants, Houses No. 157, 134/142,
Rabochaya Street, Frounzensky district, Saratoy



Henyrater Tocynapeteenuoil aymbl PegepanpHoro
cobpanus PP

HemytaTel MocKOBCKOH TOPOICKOH AYMEL
Henyrater CapaToBCKo# oOMacTHOR TyMBI
Kypwman «CopeTHRKS

Kypuan «Bectuurk Menmas

Heenemoratennexnit meutp «POMHWP —
MouuTopuHT>

KoMuATET TocyIapcTBEHHOTO SKOIOTHYIECKOTO
KOHTPONA W MpHpogononbzosannd CapaToBeroi

obracTa

KouuteT Ipasutennetsa MockBbI o pexmaMe,
nHpopManuu 1 ohopMIEHUIO T. MOCKBH

KoumuTeT mo Toprosme mpapuTenbeTBa CapaToBeKoi
obracTa

KoMHTET 0 YyIPaBIcHIIO AMYTIIECTEOM
CapaTtoBckoti obmactn

KoMuTeT M0 5KOHOMUKE aIMAHHCTPATTHH
r. CapaToBa

Mexnynaponmad koudenepanua obImecTs
noTpebuTene it

MunucTepeTBO 3apasooxpancHus PO
MunnctepeTso obpasosanus PO

MuHRCTEPCTRO MPOMBITIIICHHOCTH, HAYKH
u Texuomoruit CapaToBckoi obmacTh

Muunctepetso PO mo aHTHMOHOMOTREHOH
TOMHTAKE W TOAIEPKKE TPEATPHHIMATETRCTER

Mununctepetso PP mo Hamoram u cbopam

MuUHHCTEPCTEO SKOHOMHIECCKOTO PAa3BHTHS
u Toproenu PP

MocroBeKnit TOpOACKOH TEHTP TO TEUCHATO
u MpodUIaKTHKe TabakoKypeHna

COLMAJIbHBIN OTYET / 2002-2003 / SOCIAL REPORT
Deputies of the State Duma of the Federal
Assembly of the Russian Federation
Deputies of the Moscow State Duma
Deputies of the Saratov Regional Duma
Sovetnik magazine
Vestnik Media magazine
ROMIR-Monitoring Research Centre

Committee for State Environmental Control and
Nature Management, Saratov Region

Committee for Advertising, Information and
Moscow City Decoration, Moscow City
Government

Trade Department, Saratov Regional Administration

Property Department, Saratoy Regional
Administration

Committee for Economic Issues, City
Administration, Saratov

International Confederation of Consumer Protection
Associations

Ministry of Health of the Russian Federation
Ministry of Education of the Russian Federation

Ministry of Industry, Science and Technologies,
Saratov Region

Ministry of Antimonopoly Policy and Enterprise
Support of the Russian Federation

Ministry of Taxation of the Russian Federation

Ministry of Economic Development and Trade of
the Russian Federation

Moscow Municipal Centre for Treatment and
Prophylaxis of Tobacco Smoking
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Mockosexnit HUH nynbMoHOTOTHR
MunnctepeTna sapasocoxpancuns PO

MocroBcKoe OBTIECTEO BAMTHTH TPak
noTpebuTene it

Mymunnnmanutet paiona «berowsoits, 1. Mocksa
Hayuto -ucene1oBaTeNbeKn i MHETHTYT OHKOIOTHH
uM. mpodeccopa H. H. Tletpora,

r. Canxr-TleTepbypr

HamnmoHanbHbI# KOOPAMHATTHOHHEN TMEHTp 1O
TPEOTONICHUIO KypeHHd TpH MuUHHCTEPCTRE

sapasooxpanennd PO

HHWH rxanneporenesa OHKONOTHYSCKOTO HAVIHOTO
neutpa PAMH

O6macTHOH poanmbHEH oM, T. CapaTos
OfmiecTeennan matata CapaTtosekoit obmactn

OBmIecTEe HHEBIH COBET KHUILITOB goMa Ne 14
mo JIeHHHTpaAcKoMy TPOCTEeKTY, T. MocKBa

OBMIecTBEHHBIH COBET TIO MPOHIEME
TOAPOCTROBOTO KypeHHA

Vmopasa pationa «beropoii», 7. Mocksa
Pexmamuoe areateto G2

Poccuiickad AxameMusd MeTUTTHHCKAX HAyK
Poccuiickad Accomuanua peKIaMHBIX areHTCTE

Poceniickoe otmenenne MexnyHapomHoH
ACCOTHMATIHN BHU3HEC-KOMMYHUKATH I

Poceniickoe otmenenne MexnyHapomHoH
pEKTAMHON accoTuaun

Appendix 1

Moscow Research Institute for Pulmonary
Research, Ministry of Health of the Russian
Federation

Moscow Association for Consumer Protection

Begovoi district Municipality, Moscow

Oncological Research Institute named after
Professor N.N. Petrov, St.-Petersburg

National Coordination Centre for Smoking
Prevention at the Ministry of Health of the Russian
Federation

Research Institute for Carcinogenesis, Oncological
Research Centre of the Russian Academy of
Medical Sciences

Saratov Regional Maternity Hospital

Public Council at the Governor’s Office, Saratov
Region

Public Board of Tenants, House 14, Leningradsky
Prospect, Moscow

Public Council on the Problem of Underage
Smoking

Begovoi district Administration, Moscow
G2 Advertising Agency

Russian Academy of Medical Sciences
Russian Association of Advertising Agencies

Russian Branch of the International Association of
Business Communications

Russian Branch of the International Advertising
Association



CapaTtoBekad TvOepHCKad TOPTOBO-TIPOMBIIIIEHHAL
manarta

CapaTtosckas obmacTHad 0BNMIECTBEHHAT
OPTAHHBAIAA BAIMATH Tpak ToTpebuTenei

CapaTOBCKﬂH TaMOZKHA HpHBOJ’I}KCKODO
TaMOZKCHHOTO YVIPABICHNA rOCY,[[apCTBCHHOIO
TaMoXKeHHOTO KoMuTeTa Pd

CapaToBeKuAHl akaTeMHYSCKHH TeaTp OMEPHI
u GaneTta

CapaToBCKHH TOCYIAPCTBEHHBIN aKaIeMHUIeCKIH
TeaTp ApaMEel

CapaToBcKnil ToCYIapCcTBEHHBIR XYTOXKECTBEHHBIH
mysett mmeun A. H. Pagmmena

CapaToBCcKOe TEPPATOPHATLHOE VIIpaBIcHHE
MuHuCcTEpCTRa IO AHTHMOHOTIONBEHOH TONATHEE

" MOMEPKEES MpeAnpuHAIMaTeIbeTea PO

Coper Acconmanuit Meautinoit Munyctpun
(CAMM)

CoBeT Mo OBMECTBCHHBIM OTHOTIEHAAM TPH
rybepuatope CapaToBckoi obmactn

Cotos motpebuTeneit Poccuiickoit Qemepanum

VopapneHne Mo 0XpaHe OKpVXKAIOMEH TpUpogHOH
cpen®l anMuHAUCTpanun r. CapaTosa

IMentp Toccamsmuananzopa OpyHseHckoTo pafioa
r. CapaTtona

IleHTp cTPaTeTHIECKOTO MIAHHPOBAHNA
CapatoBckoif obmacti |

COLMAJIbHBIN OTYET / 2002-2003 / SOCIAL REPORT
Saratov Regional Chamber of Commerce and
Industry

Saratov Regional Public Organisation for Consumer
Protection

Saratov Customs Office of Privolzhje Customs
Department, State Customs Committee of the
Russian Federation

Saratov Opera and Ballet Theatre

Saratov State Drama Theatre

Saratov State Art Museum named after
AN. Radischev

Saratov Territorial Administration of the Ministry of
Antimonopoly Policy and Enterprise Support of the
Russian Federation

Union of Media Associations

Council for Social Relations at the Governor’s
Office, Saratov Region

Consumers Union of Russia

Department for Environment Protection, Saratov
City Administration

Centre for State Sanitary and Epidemiclogical
Control, Frounzensky district, Saratoy

Saratov Regional Centre for Strategic Planning _|
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OcCHOBHbIE 3Tanbl npouecca CouMaNIbHON OTYETHOCTMU:

Tpe6oBaHua Crangapra AA1000

NAAHUPOBAHUE

K1 Onpeaenenve 06s3aTeNbCTB U
ynpasJ/ieH4eCcKuxX npoueayp

Opranmsanng 6epeT Ha ceba of8A3aTENBCTBO BECTH
TPOTECE COMAATHHOH OTICTHOCTH, 00CCTIETnBATh
€TO HEB3ABHCHMEBIN AyIuT W TPHBICKATD TPEICTABH-
Teneit oBMECTREHHOCTH K VIACTHIO BO BCEX HTAMax
JanHoTo mpomnecca. C 9Toll METBIo HCTMOIBIVIOTET
CTETHANLHBIE VIPABICHICCKIE TPOTEIYPEL.

K2 Upentudpukauus npeacraBurenei
00LLeCTBEHHOCTH

Opranmsanna oupeeIdeT TPYITE hHU3HYECKAX
" OPHATIECKAX JTHI, KOTOphIe MU0 cnocoBHEI
BIWATH Ha €€ ACATEITBHOCTh, OO HCTBITHIBAIOT
BIMAHHUE TOCTeHEH. OpTraHn3annd oMACHBAeT
XapakTep B3aHMMOOTHOIICHHMH ¢ KaXIoH TPYIHOi.

K3 Onpepenenne/nepecMorp LeHHoOCTEN
OpFaHI/I?)aHHH OTIPEACIIACT HITH TIEPpeCMaTpHUBACT
e U IMEHHOCTH, KOTOPBRIMHE OHA PYKOBOOCTBYCTCA
B CBOCH ACATCIBHOCTH.

OTYETHOCTb

K4 Upentndpukaumns akryanbHbIX BONPOCOB

C moMomibio IpeAcTaBuTeNeH 0OMIECTREHHOCTH
OpTAHM3ATHA OMPENEIAET KPYT aKTYaTbHEIX
BOMPOCOB, CBAZAHHHIX C COMHATBHEIMA acleKTaMHi
€€ JeATETLHOCTH.

K5 Onpeaenenne pamok npouecca

C TpUBICUCHUEM TIPEACTABUTENSH OBIMECTREHHO-
CTH OPTAHU3ANuA OTPEIETAET PAMKN TEKYIIETO
TpoTecca, a MMEHHO! VIACTHUKOR AHATOTOR,
TeoTpathWIecKHH 0XBAaT, YIACTBVIONIHE
TOAPasACTIeHNd KOMIAHNH, TEMEB INTA 0BCYRICHIA
B TCKYIIEM HITH B TOCHEAVIONIEM TTHKITAX.
Opraumsannud ompeaeTacT BpeMeHHBIE PaMKn
JAHHOTO TTHKNA, METOAR W MacinTad ayinTa,

a TakKe BRIOMPACT ayIuTOPa ¢ TEM, YTOOR
TApaHTHPOBATE BCEM BANHTEPECOBAHHBIM CTOPOHAM
BREICOKOKAYECTBEHHOE TIOATBEPKICHIE
coOTBeTCTBHA TIpoTiecca Ctammapty AA1000.

B Appendix 2

Main Stages of Social Reporting
Process: Requirements of the
AA1000 Standard

PLANNING

P1 Establish commitments and governance
procedures

The organisation commits itself to the process of
social accounting, auditing and reporting, and to
the role of stakeholders within this process. Tt
defines governance procedures to ensure the inclu-
sion of stakeholders in the process.

P2 Identify stakeholders
The organisation identifies its stakeholders and
characterises its relationship with each such group.

P3 Define/review values
The organisation defines or reviews its current mis-
sion and values.

ACCOUNTING

P4 Identify issues

The organisation identifies issues through engage-
ment with its stakeholders regarding its activities
and social performance.

P5 Determine process scope

The organisation determines, based on engagement
with its stakeholders, the scope of the current
process in terms of the stakeholders, geographical
locations, and operating units, and the issues to be
addressed in the current or future cycles.

Tt identifies the timing of the current cycle.

The organisation also identifies the andit methods,
the andit scope, and the auditor to provide a high
level of quality assurance to all its stakeholders.



K6 YcraHoBneHue uHaANKaTOPOB

TIpu ygacTim mpeacTaBuTenet o6IIECTREHHOCTH
OPTAHM3ATHA YCTAHABIUBACT COTMATBHBIE W
ITHYCCKHE HHANKATOPHI, KOTOPBIE OTPEIETIIOT,
B KaKOH CTCTICHN MPaKTHICSCKad TeITeTLHOCTD
OPTAHM3ATTHA COOTHOCHTCA ¢ €¢ MEHHOCTAMA U
METIMH, ¢ TEHHOCTAMH W OKHAAHUAME TPEICTa-
BHTEICH 00MIECTBEHHOCTH, BRIABICHHBIMHE B
MpoTecce KOHCYILTAAN ¢ HUMH, 4 TAKKE C
HOPMaMW M OXKHAAHHAME GOIIECTRBA B IMETOM.

K7 Coop nudpopmauymnn

Opranmsanua cobupacT HHOOPMATIHIO & ¢BOEH
OEATETREHOCTH, OPUCHTAPYACH Ha VCTAHOBIEHHEIE
THIAKATOPH. OHa BOBIEKACT TPEACTABUTECH
OBMIECTEEHHOCTH B TPOTECS paspaboTKH METOIOR
cBopa wHDOPMAINTHH, UTO MO3BOIIET MPEMCTABMTE -
mAM OBIMECTREHHOCTH TOUYHO W TMONHO BEIPAZHTE
CBOW OXKUIAHUA W PEKOMEHIATIH.

K8 Ananus nncgopmaumm, noctaHoBKa uenei
1 pa3pa6oTka n/laHa ycOBepLUeHCTBOBaHUS
AeATeNbHOCTN

Ha ocuomanun cobpandoit mHpOpMAITHN
OPTAHM3ATHA:

(a) OneHuBacT COOTBETCTBHS CBOSH ACATCILHOCTH
pamce YCTAHOBICHHEIM MEHHOCTAM, TEIAM |
3aTauam;

(6) Mo pesyapTaTaM JaHHOM ONMEHKH, a TAKKE
KOHCYIRTATIHE ¢ TPeACTAaBUTETAMA
OBMIECTBEHHOCTH paspabaThIBacT WIH
TEPECMaTpUBACT TIENW | 33JaYl Ha DYIVIIee ¢

MENBIO YCOBCPIMMEHCTROBAHT A CBOCH AcATCTHHOCTH.

NMOoAroToBKA OTHETA
U NPOBEAEHUE AYAUTA

K9 NMoaroroBka oTtyeta

Opraumsanmuga roTopuT CONHANLHBIN GTIET TIO
pe3yabTaTaM IpOBCOACHHOTO ITHKIIA. (OTueT gCcHO
H HETIPEAB3IATO oOBICHICT XomO mponecca |u
JEMOHCTPHPYET, B Kako¥ cTemeHH OCATCIBHOCTD
OPTAaHH3AITHH OTBCYACT €€ MCHHOCTAM, IEITAM H
3agav9aM, BKIIOYad 3adlavdH B obmract COHI/I&J‘IBHOI‘/’I
OTBCTCTBCHHOCTH. OpI‘aHI/IBaHHH OpeaoCcTaBIACT
CPABHHUTCIBHBIC TAHHBIC C TCM, 9qTOOLI MOMOYDL
IpeaCcTaBHTCIIAM OﬁH.ICCTBCHHOCTI/I OIICHUTH
CCTOTHAIMHIOKD ACATCIBHOCTE KOMIIAHHH B
KOHTEeKCTe TeHASHIHH TpeABIAVIIIETO EpHoaa,
d TAKZKC B CPABHCHHH ¢ JOCTHKCHWAMHI
OpTAaHm3anmii — MUACPOB B 3TOH OBIACTH, €CIH
TAKOBBIC HMCHOTCA.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

P6 Identify indicators

The organisation identifies social indicators through
engagement with its stakeholders. The indicators
reflect the organisation's performance in relation to
its values and objectives, the values and aspirations
of its stakeholders, as determined through a process
of consultation with each such group, — and wider
societal norms and expectations.

P7 Collect information

The organisation collects information about its
performance in respect of the identified indicators.
The organisation engages with stakeholders in the
design of collection methods, which allow
stakeholders to accurately and fully express their
aspirations and needs.

P8 Analyse information, set targets and develop
improvement plan

From the information collected, the organisation:
a) Evaluates its performance against values,
objectives and targets previously set;

b) Uses this evaluation and engagement with
stakeholders to develop or revise objectives and
targets for the future, with a focus on improving
performance.

AUDITING AND REPORTING

P9 Prepare report

The organisation prepares a Social report relating to
the process undertaken in a specified period. The
report clearly and without bias explains the process
and demonstrates how the organisation's perform-
ance relates to its values, objectives and

targets. Tt includes information about its perform-
ance measured against its key social performance
targets. The organisation provides comparative
information for previous period to help stakeholders
understand the current performance in the context
of prior period trends and in the context of external
benchmarks, if available.
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K10 Ayautopckuit otuer

Ha Bcex sTamax IITAHUPOBAHAA W IIPOBCACHNAA
nIpomececa COTTHATBHOH OTYECTHOCTH OpraHu3alnnia
ofecmeTnBacT HEOOXOAUMYIO TIOTEPIKKY
HE3ABHCHMOMY ayIHTOPY IPH OCVINECTBICHHH
IPpOBCPKH KaK CaMOTO MIpoIecca, Tak
HHQOPMATIAN, COACPEAMIEHCT B TCKCTE
COHI/IEU'IBHOFO OTYCTA.

K11 PacnpocrpaHeHue oTyera u c6op
KOMMeHTapues

OpFaHHBaHI/IH OpEaoCTARIACT BCEM TpyIIaM
MpeICTABUTENCH 0BIMECTBEHHOCTH HHDOP MATTHIO
0 CBOCH CONMHANBLHOMN ACATEIBHOCTH B IMEIIOM,

d TaKZKC JacT HM BO3MOXKHOCTDL O3HAKOMHTLCA

C TCKCTOM COHI/IEU'IBHOFO OTHETA H C 3aKIIOYCHHCM
HE3ABUCHMOTO ayouTOpa MpOomecca COTTHATBHOH
OTYCTHOCTH. OpFaHI/ISaHI/IH AKTHBHO CO6I/IpaCT
KOMMCHTapHH HpC,[[CT‘aBHTCJ'ICﬁ O6H_ICCTBCHHOCTH
¢ TIETBIO JaTbHEHIIIETO Pa3sBUTHA TIPOITECCa.

BHEAPEHUE COLIMAZIbHOW OTYETHOCTU
B MOBCEAHEBHYIO MPAKTUKY
OPTAHU3ALUU

K12 Paspa6oTka n BHegpeHue npoueayp
Opranusanng co3IaeT CUCTEMBI, HEOOXOIUMBIE JITD
NaNbHEHTIEH pealn3alui Ipolecca colHalbHON
OTYCTHOCTH W BHIDOJIHCHWS IIOCTABICHHEIX 33149

B COOTBETCTEHHM ¢ MCHHOCTIMHM KOMIIAHIH.
CucTeMBbl 00ecTeInBAIOT COBMOMCHAE W MOIISPEKA-
HHE TMEHHOCTEH OPTAHM3AINK, YIPaBIcHue cBopoM
U JOKYMEHTHPOBAHUEM HeOOXOTHUMO
uHMOPMATIAHT, a TAKKE TPOBEACHUE BHYTPCHHETO
aymuTa,/MpoBEPKH MPOTecca COMUAThHON
OTICTHOCTH. _ |

Appendix 2

P10 Audit report

The organisation arranges and supports the external
audit of the social reporting process and the content
of the Social report. Support is provided to the
auditor throughout the planning and accounting
processes as appropriate.

P11 Communicate report and obtain feedback
The organisation communicates information on the
process and the social performance of the
organisation to all stakeholder groups. This includes
making accessible to all stakeholder groups the
social and ethical report together with the
independent audit opinion. The organisation
actively secks feedback from the stakeholder groups
in order to further develop the process.

EMBEDDING

P12 Establish and embed systems

The organisation establishes systems to support the
process, and the on-going achievement of its
objectives and targets in line with its values.
Systems include those to implement and maintain
values, to manage the collection and documenta-
tion of information and to perform the internal
audit/review of the process. _|
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[lnarpamMma npouecca counasbHOM OTHETHOCTU

Diagram of the Social Reporting Process

PA3SPABOTKA
MJTAHA

ENTRY PLAN

BbIMONHEHWNE MPOBEAEHVE
OBS3ATENLCTB KOHCY/IbTALA
DELIVERY ey rerara LISTENING

1 pacnpocTpaHeHune oT4HeTa
Report and communicate

KoHTposib 3a BbiNosHEHEM
njaHa v oueHKa
Monitor and measure
against indicators

Peanunsaums nnaHa aencreuni
Implement

MPUHATUE
PELLEHWMWN

DECISION
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OTu4eT 0 BbINOJIHEHUM 00A3aTENbCTB, NPUHATbLIX KOMnaHuen «BAT Poccuna»
B TeYeHMe NepBoro uuKjia counaabHon otuetHoctn B 2001-2002 roaax

O6s3aTenbcTBa

WHOOPMUPOBAHUE NOTPEBUTE/IEN

Komnanusa 6yaet ctpemutbes y6eamTb ApYrux yHact-
HMKOB Taba4yHOro pbiHKa MocieAoBaTb ee npuMepy
1 Ha4aTb NPUBOAUTb aHHble 06 ypOBHe cofepKaHus
CMO/Ibl U HWKOTWHA B AblMe CurapeTbl Ha na4kax
1 B pekname, rae NCrnosb3yeTca nsobpaxeHune nadek.

Cpox
BbINO/IHEHUSA

Craryc

a) | MHgopmayus o codeprcaHuu cMosbl U HukomuHa 6 Obive | | kBapTtan | HauuHaa c IV ksaptana 2002 roga, «bAT Poccus»
cuzapembl QOIHCHA NPUCYMCMB08AMb HA NAYKAX NPOU3- 2003 r. | pa3smellaeT Ha CUrapeTHbIX Navkax MHopMaLuio o
600UMbIX KOMnaHuell cuzapem. cofepXXaHUM CMOJIbl U HUKOTWHA B AblMe CUrapeT.

3710 6bII0 CAeNaHO B COOTBETCTBUM C TPE6OBaHUAMU
depepanbHoro 3akoHa «O6 orpaHUYeHUN KypeHus
Tabaka».

6) | MHpopmayus o codepicaHuu cmonbl u HukomuHa | | kBaptan | HauuHas co |l keaptana 2002, komnaHus ny6amkyet
8 ObIMe cu2apembl Q0NIHCHA HAHOCUMbCS HA pekaamy, 20e 2003 r. | AaHHY0 MHMOPMALMIO Ha PEKIaMHbIX MaTepuanax,
npucymcmeyem u3obpadiceHue nadek npou3sooOUMbIX cofepxallunx nsobpaxeHne nadvek curapert, Npous-
KoMnaHueti cuzapem. Be/JleHHbIX KOMMNaHWen.

B) | Komnanus Hanpasum uHgopmayuoHHoe nucbmo pekaa- | | keapTan | KomnaHua Hanpasuna B Accoumauuio peknamoja-
ModamensimM — Npou3sooUMensM mabaqHoli npodykyuu 2003 r. |Tenei NUCbMO A8 NOC/IEAYIOLLEr0 pacnpocTpaHe-
C npedJiodiceHUeM pasmewams UH@PopMayuo o codep- HUS Ccpeaun npoussBoauTenei Taba4yHow NpoayKLumK,
HCAHUU CMOJIbI U HUKOMUHG 8 ObiMe cuzapems! HA peknamMUpyioLLIMX CBOO MPOAYKLIMIO Ha PhIHKE.
PpeknamMHbIX Mamepuasnax, cooepicawux usobpadxceHue
navex.

2. | «<bAT Poccus» 6yaeT npogomkatb paboTy no obecne-

YeHuto notpebutenei n obLiecTsa B LeJIoM UHPOpP-
Maumelt 0 puckax A8 340P0Bbs, CBA3aHHbIX C Kype-
HVEM, 1 O TOM, KaK MOXHO 6pOCUTb KypUTb.

a) | Komnanus dobasum Ha kopnopamusHebili ee6-catim | |l keapTan | 9 uionsa 2003 roga KoMnaHus 3anycTuia O6HOBAEH-
cneyuanbHblli pasden 0a5 nompebumeneli, cooepica- 2003 r. | HbI KOPNOPaTMBHLIA Be6-calT www.batrussia.ru.
wuli uHgopmayuto o 8o30elicmeuu KypeHus Ha 300- Ha caite nosasuaca cneunanbHbii pasgen «Kypenus
posbe vesoeexa. ¥ 3/,0pOBbe>.

6) | Komnarus dondxicHa pasmecmums Ha ceoem eeb-calime | 1l kBapTan | Ha Be6-caliTe komMnaHUM pasMeLleHbl CChIIKU Ha pe-
3/IeKMPOHHbIE CCbIIKU HA He3asucumble MedUYUHCKUe 2003 r. | cypcbl He3aBUCUMbIX MeAULMHCKUX OpraHusaumi,
UCMoYHuUKU (8eb-catimel), HA KOMOPbIX Ny6GAUKYOMCS rzie MOXHO HanTN MHGOPMaLMIO NO YNOMSAHYTbIM BO-
Mamepuassl No 3moli memamuke U pekomeHOQUUU O npocam, a Takxe COBETbl O TOM, kak 6pOCUTb KypUTb.
Mom, Kak MOJ#CHO 6pOCUMb Kypumb.

3. | «BAT Poccusa» ony6nukyeT n pacnpoctpanut cpeaun | Il kBapTtan | KomnaHusa «BAT Poccnsa» nsgana 6yknet «KypeHue n
npeactasmteneli o6WeCTBEHHOCTU OykneT, MocBs- 2003 r. |340pOBbe», NPEACTaBASIOWMIA NO3ULMIO KOMMNAHUN

LLLEeHHbIN BOrMnpocam KypeHus n 340p0oBbA.

no AaHHbIM Bonpocam. B IV keaptane 2003 roga aaH-
Hasi my6AMkaums pacnpocTpaHeHa Cpeau yyYacTHu-
KOB [AMasoroB U Apyrux npeacraBuTeneit obuiect-
BEHHOCTU.
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Report on Fulfilment of the Commitments Assumed by BAT Russia
as a Result of Cycle 1 of Social Reporting Process in 2001-2002
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Ne

1.

a)

b)

)

Commitments

The company will aim to persuade other tobacco
market participants to follow its example and to start
printing tar and nicotine levels on cigarette packs as
well as on advertising visuals where a cigarette pack
is depicted.

Information of tar and nicotine content in cigarette smoke
shall be placed on packs of cigarettes manufactured by
the company.

Information on tar and nicotine content in cigarette
smoke must be placed on advertisements depicting packs
of cigarettes manufactured by the company.

The company will send an information letter to advertis-
ers — manufacturers of tobacco products — persuading
them to place information on tar and nicotine content in
cigarette smoke on advertisements where packs are
depicted.

Deadline for
completion

Q1 2003

Q1 2003

Q1 2003

Status

I. CONSUMER INFORMATION

The company started printing the information on tar
and nicotine content in cigarette smoke on packs
from the fourth quarter of 2002. This was done in
accordance with the provisions of the Federal Law
‘On Restricting Tobacco Smoking’

Starting in the fourth quarter of 2002, BAT Russia is
also placing information on tar and nicotine content
in cigarette smoke, in advertisements depicting
packs of cigarettes manufactured by the company.

The company sent an information letter to the
Association of Advertisers for distribution among
manufacturers of tobacco products which advertise
in the market.

a)

b)

BAT Russia intends to continue providing consumers
and the public with information on health risks asso-
ciated with smoking and on how to quit smoking.

The company shall update its website and add a special
section for consumers containing information about the
effects of smoking on human health.

The company shall place on its website electronic
links to independent medical sources (websites) con-
taining relevant materials and advice on how to quit
smoking.

Q2 2003

Q2 2003

The company has updated its website and the
amended version was launched on June 9, 2003. It
includes the special ‘Smoking and Health’ section.

The company placed on its website electronic links
to independent medical sources (websites) contain-
ing relevant materials and advice on how to quit
smoking

BAT Russia will release and distribute among its
stakeholders a booklet dedicated to smoking and
health issues.

Q32003

BAT Russia published a booklet representing the
company position on smoking and health, for distri-
bution among stakeholders during the fourth quar-
ter of the year 2003.
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a)

O6sa3aTenbcTBa

Cpok
BbINOJIHEHUSA

PA3PABOTKA U BHEAPEHUE MPOAYKLMW, MPEACTAB/SAIOLLEN

KomnaHus o64a3yetca perynspHo MHMopMrposaTth 06-
LLLeCTBEHHOCTb O XO4€e W 3aja4ax NccieaoBaHnin B 06-
NacTV CHUXKEHNS PUCKOB A1 340POBbA KyPU/bLLUKOB,
ocyulectBasiemMblx «bputuin Amepukan Tob6akko».

Ha seb-catime «bAT Poccus» 6y0ym pasmewjambcs ne-
pesedeHHble HA PyccKull s3Ik Mamepuasbl, Komopble
ny6AuKyrOmMcs Ha UeHmMpasabHOM KOpnopamusHoM eeb-
catime «bpumuw AmepukaH To6akko».

coll
KBapTana
2003 r.

Crartyc

MEHBLUMIA PUCK ANS 3A0POBbSA KYPU/IbLUNKOB

Ony6aunKoBaHHble Ha LeHTpanbHOM Beb-caiite
«bputnw AmepukaH Tobakko» www.bat.com mate-
puvanbl 0 NPOAyKUMMW, NPeACTaBAsIOWeN NoTeHLU-
a/IbHO MeHbLUWIA PUCK A1 340POBbA NoTpebuTenen,
6bIM NepeBeseHbl Ha PYCCKUI A3bIK Y pa3MeLLeHbl
Ha Be6-caiiTe www.batrussia.ru.

OTBETCTBEHHOCTD 3A OIVIATY MEANLIMHCKUX PACX0A0B, CBASAHHDbIX C MOCNEACTBUAMMU KYPEHUA

«BAT Poccus» 06a3yeTtca perynspHo coobaTb npes-
CTaBUTeNAM O6LLECTBEHHOCTU AaHHble O Hanorax u
Apyrux cbopax, ynnayvbaemblx KoMnaHuein B 6104-
XKETbl Pa3HbIX YPOBHEN.

3ma uHgopmayus bydem nybaUKO8ambCca Ha Kopnopa-
mueHom eeb-catime.

cl
KBapTana
2003 r.

[laHHble 0 Hanorax v Apyrux OTYNCIEHUAX, yNaadeH-
HbIX KOMNaHWel B 610AXeTbl Pa3HbIX YPOBHEN B NPo-
LLJIOM roAy, BKIOYeHbl B npecc-penus 3a 2002 roga,
ony6/IMKOBaHHbIA Ha KOpPNopaTMBHOM Beb6-caiTe
www.batrussia.ru. B 2002 rogy Hanoru u c6opsl, yn-
naveHHble «bAT Poccns» B 6104KeTbl pa3HbIX ypoOB-
Hel, coctaBuan 7 156 maH. pybnen, skntovas HAC B
pasmepe 1 535 mnH. pybneit 1 akum3Hble niaTexu B
pasmepe 1 706 MnH. py6nen.

MNOJINTUKA KOMMAHUU B OBJIACTU MAPKETUHIA TABAYHbIX U3AEUIA

«BAT Poccus» HamepeHa cieauTb 3a cobntogeHnem
6ykBbl U Jyxa monoxeHuii degepanbHOro 3akoHa
«O pexkname» n «MexayHapoaHbIx CTaHJapPTOB Map-
KeTuHra Taba4yHol NpoayKunm».

B pekname Oo/icHbI UCNO/1b308AMbCs 06PA3bI UL CMAp-
we 35 nem, 4be nosedeHue coomeemcmayem CMustO
JHCU3HU N1100eli 3Mozo 803pacma.

| kBapTan
2003 r.

«BbAT Poccus» cobnionaet TpebosaHus PesepanbHo-
ro 3akoHa «O pekname» U «MexayHapoAHbIX CTaH-
[lapToB MapkeTuHra Taba4Hol npoaykummn». B pekna-
Me Mcnosb3ytoTcs 06pasbl PUMYECKUX L, CTaplue
35 net, BO3pacT KOTOPbIX NOATBEPXAAETCA UX nac-
NMOPTHLIMU JaHHbLIMUK, a NOBEAEHWe COOTBeTCTByeT
CTUIO KM3HW JIt0/eit JaHHOro Bo3pacTa.

KomnaHus 06s3yeTcs pa3paboTaTb U NPUHSATb BHYT-
peHHWI «Kojekc OTBETCTBEHHOro MapKeTWHra
TabayHbIX U34ENNMN».

| kBapTan
2003 r.

KomnaHus «bAT Poccusa» npunana BHyTpeHHUI «Ko-
[leKC OTBETCTBEHHOrO MapKeTUHra TabayHblx usje-
Nnii». [JaHHbI AOKYMEHT BKIlOYaeT TpeboBaHWA
POCCMIACKOro 3aKOHOaTeNbCTBa, «MexayHapoAHbIX
CTaHAapTOB MapkeTUHra Taba4Hou NPoAyKUUU» ©
BHYTPEHHMX Npoueayp.
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.| The company will regularly provide stakeholders

Commitments

DEVELOPMENT AND INTRODUCTION OF POTENTIALLY REDUCED EXPOSURE PRODUCTS (PREPS)

with information about the progress of research on
potentially reduced exposure products (PREPs) con-
ducted by British American Tobacco.

The texts on this topic published on British American
Tobacco central website www.bat.com will be translated
into Russian and made available on the BAT Russia web-
site www.batrussia.ru.

RESPONSIBILITY FOR THE HEALTH COSTS OF SM

BAT Russia assumes an obligation to provide stake-
holders regularly with information on taxes and
duties paid by the company to state budgets of dif-
ferent levels.

Deadline for

completion

Starting
from Q2
2003

OKING

Status

The texts about the research on PREPs published on
the British American Tobacco central website
www.bat.com, were translated into Russian and
published on website www.batrussia.ru

a) | This information will be published on the corporate Starting | Figures on taxes and duties paid by the company to
website. from Q1 | state budgets of different levels are included in the
2003 2002 press release which was published on the corpo-
rate website www.batrussia.ru. In 2002, BAT Russia
paid 7 156 mn roubles in taxes and duties to state
budgets of different levels. This sum includes 1 535 mn

roubles of VAT and 1 706 mn roubles of excise paid.

IV. TOBACCO MARKETING POLICY

1. | BAT Russia is committed to observing the Federal
Law 'On Advertising' and the ‘International
Marketing Standards of Tobacco Products’ both in
their letter and intent.

a) | Persons whose images are used in advertising must not | Q1 2003 | Persons whose images are used in advertising are
only be above 35 years old but also the visuals employed above 35 years old by passport verification, and the
must be in line with the public view of the lifestyle and visuals employed are in line with the public view of
behaviour of people of this age. the lifestyle and behaviour of people of this age.

2. | The company assumes an obligation to work out and Q1 2003 | The company adopted a corporate ‘Code of the
adopt an Internal Code of Responsible Marketing Responsible Marketing of Tobacco Products” which

encompasses the requirements set by the national
legislation, ‘International Marketing Standards of
Tobacco Products’” and BAT Russia’s internal market-
ing procedures.

3. | BAT Russia is committed to informing the stakehold-
ers on a regular basis about the rules and practices of
responsible marketing pursued by the company.

a) | To publish the International Marketing Standards on the | Q1 2003 | In the fourth quarter of 2002 the company published
corporate website. the text of the ‘International Marketing Standards of

Tobacco Products’ on its corporate website
www.batrussia.ru.

b) | To publish the ‘Code of Responsible Marketing of Tobacco | Q1 2003 | The text of the Internal ‘Code of the Responsible

Products’ on the corporate website.

Marketing of Tobacco Products’” was published on
the corporate website.
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Craryc

MOJINTUKA KOMMAHUM B OBJIACTU MAPKETUHIA TABAYHbIX U3AENIUNA

«BAT Poccna» nnaHupyeT perynspHO 3HakOMUTb
npescrasuteneil o6LLECTBEHHOCTM C MPUHATLIMU B
KOMMaHUW NpaBWiamMu U NPaKTUKON BeJeHUs OTBETCT-
BEHHOro MapKeTUHra.

Ony6aukosame «MedcdyHapoOHble cmaHOapmel Mapke-
muHza mabayHoli NPodyKyuu» HA KOPNOPamMueHoOM
se6-catime.

Ony6aukosams «Kodekc omsemcmeeHHO20 MapKemuH-
2a mabayHbix usdenuli» Ha KopNopPamMuUeHoOM eeb-catime.

| kBapTan
2003 r.

| kBapTan
2003 r.

B IV kaptane 2002 roaa koMnaHus ony6ivkoBana Ha
KopropaTBHOM Be6-caiiTe www.batrussia.ru Tekcr
«MexayHapoaHbiX CTaHJapTOB MapkeTuHra Tabad-
HOM NPOAYKLMMN».

TekcT BHYTpeHHero «Kogekca oTBETCTBEHHOrO Map-
KeTuHra TabayvHblx U3genuii» 61 ony6anKoBaH Ha
KoprnopaTuBHOM Beb-caite www.batrussia.ru. Ecnm
pOCCUiickoe 3aKkOHOAaTebCTBO WK A0OPOBO/bHbIE
cornawenns 6yayT MeHATbCA, B AOKYMEHT 6yayT
BHOCUTbCA COOTBETCTBYIOLLME NOMNPaBKU.

NMPOBJIEMA NPEAOTBPALLEHUA KYPEHUSA CPEAN HECOBEPLUEHHOJIETHUX

KomnaHus HamepeHa Hanpsmyio un yepe3 O6LuecT-
BEHHbI coBeT Mo npobsieMe NoAPOCTKOBOrO KypeHust
(OCMNMNK) npurnawatb K COTPYAHNYECTBY PYKOBOAW-
Tene MeAMLMHCKMX 1 o6pa3oBaTe/bHbIX y4Ypex/e-
HWI 1 OpraHoB rocyAapCTBeHHON BiacTu C Le/blo
pa3paboTku 3hhekTBHBIX Mep No 6opbbe C KypeHu-
€M HecoBepLUEHHOETHUX.

Yepes OCIIIIK 6ydym nposodumbcs yesnesbie npozpam-
Mbl, HanpaesieHHble Ha NpedomepalyeHue KypeHus cpe-
Ou HecosepuieHHONIeMHUX, C npussedyeHueM npedcma-
sumenell coomeemcmesyowux MUHUCMEPCME U 6e-
domcme.

Konuu CoyuanbHozo omvema 2001-2002 u mamepua-
71068 0 NPOZPAMMAX, HANPABJIEHHbIX HO Npedomepalye-
Hue KypeHusi cpedu HecosepuieHHoemHux, 6ydym npe-
00CcMas/IAMbCs 6 coomsemcmsyroujlie MUHUCMepcmea
U 0p2aHbl 20cydapcmeeHHoLll 81acmu.

IV kBapTan
2003 r.

| kBapTan
2003 r.

B 2002-2003 rogax npoBoAMICS PsA, LeneBbix Npo-
rpamm, B TOM 4yncne: obpasoBartesibHas nporpamma
«MoW BbI6op» (Npu y4actunm MuHuctepcra obpa-
30BaHusA PP), «CopeBHOBaHMeE K1acCOB, CBOBOHbIX
OT KypeHus» (Npu y4acTumn aAMUHUCTPaLMN U KOMU-
TeToB 06pa3oBaHUA psfa POCCUMINCKMX FOPOAOB),
nporpaMmMa Hapy>xHoli peknambl (ogo6peHa pervo-
Ha/NbHbIMW KOMUTETaMV MO pekiame).

B IV kBapTane 2002 roga v | ksapTtane 2003 roga co-
OTBETCTBYIOLMM MWHWUCTEPCTBAM W OpraHamM rocy-
[lapCTBEHHOW BnacTy 6bin HanpasieHsl konun Co-
umanbHoro otyera 2001-2002 1 nHdopmMaLmoHHas
6polutopa o geatenbHocT O6LLLeCTBEHHOrO coBeTa
no npo6aeme NOAPOCTKOBOrO KypeHus.

=)
-

«BAT Poccus» 6yaeT akTUBHO M Ha NJaHOBOWN OCHOBE
npogosxatb paboTy Mo npefoOTBPALLEHMIO NPOAAX
TabayHbIX N3NNI HECOBEPLLEHHONETHUM.

3mo mpe6osaHue 00/1HCHO Gbimb 3aKpenseHo 8 coom-
semcmeytouux UHCMpYKYusix 0151 mop2osbix npedcma-
sumeseli KOMNaHuU.

Coomeemcmeytowjuie Mamepuassi 0151 MOP20BbIX MoYeK
6ydym u320moesieHbl U d0CMas/IeHbl 8 PeaLoHANbHbIE
ogpucel KOMNaHuU.

| kBapTan
2003 r.

| kBapTan
2003 r.

B mapte 2003 rosa ofHOM 13 rnaBHbIX 3aja4 TOPro-
BblX MpefcTaBuUTeNel KOMMaHMN SBASANOCH pa3me-
LeHre MHhOPMaLMOHHbBIX MaTepPUasoB B TOProBbIX
TOYKax U pasbsicHUTeNbHas paboTa C NpojaBLamu.
CooTBeTCTBYIOLLME MEPONPUATUA NPOBOAATCA B Te-
YyeHue BCEro roza u oTpaxKeHbl B UHCTPYKLUUAX A5
TOProBbIX NpeAcTaBuTeIet KOMNaHuK.

MHdopmaLmoHHble MaTepuanbl AOCTaBaAeHbl B perno-
HanbHble ocuckl «BAT Poccns» ana pasmelleHus B
TOProBbIX NPEANPUATUSX.
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a)

b)

Commitments

THE PROBLEM OF YOUTH SMOKING PREVENTIO

. | The company intends, both directly and through the

Public Council on the Problem of Underage Smoking,
to invite heads of educational and medical institu-
tions and governmental bodies to cooperate.

Programmes aiming at youth smoking prevention will
be carried out through the Public Council with the partic-
ipation of representatives of appropriate governmental
bodies.

Copies of the Social Report 2001-2002 and materials on
programmes aiming at youth smoking prevention will be
submitted to relevant ministries and state authorities.

Deadline for
completion

N

Q4 2003

Q1 2003

Status

In 2002-2003 a number of target programmes are
being implemented. Among these initiatives are:
the educational programme 'My Choice' which
takes place with the participation of the Ministry of
Education, the contest 'Non-smoking class' support-
ed by the administrations and educational commit-
tees of a number of Russian cities, and an outdoor
advertising programme endorsed by regional adver-
tising committees.

Copies of the Social Report 2001-2002, together
with the informational brochures describing activi-
ties of the Public Council on the Problem of
Underage Smoking, were sent to the appropriate
ministries and governmental bodies.

a)

b)

BAT Russia will continue on a regular basis active
efforts aimed at preventing tobacco sales to minors.

This reguirement is reflected in relevant instructions for
the company's trade marketing representatives.

Relevant materials for points-of-sales will be produced
and delivered to the company's regional offices.

Q1 2003

Q1 2003

In March 2003 one of the top priorities in the work of
BAT Russia trade marketing representatives was the
placement of informational materials in points-of-
sale and advising retailers. Related activities are car-
ried out throughout the year and are reflected in rel-
evant instructions for the company's trade market-
ing representatives.

Informational materials for retail outlets were pro-
duced and delivered, for subsequent distribution
and replenishment, to the company's regional
offices.

. | All BAT Russia’s print and outdoor advertisements as

well as cigarette packs will bear the warning: 'Sales
to persons under 18 prohibited'. The staff involved in
promo actions will carry the sign: 'Our activity is for
adult smokers only'.

Q1 2003

Starting from the fourth quarter of 2002, the printed
materials and cigarette packs produced by the com-
pany carry the signs ‘Sales to persons under 18 pro-
hibited’ and ‘Our activity is for adult smokers only’.
The personnel involved in promotional activities
organised by BAT Russia also wear relevant signs.

a)

BAT Russia intends to actively support programmes
aimed at youth smoking prevention including those
implemented through the Public Council on the
Problem of Underage Smoking.

The company commits itself to reporting to the stakehold-
ers on its activities in this area every year, particularly by
publishing relevant information on the corporate website
www.batrussia.ru.

Q4 2003

The report for the year 2002 about the activities
of the company in the area of YSP was published
on the corporate website www.baturissa.ru. The
next report as of November 2003 is included in
Appendix 5 of this report.
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N¢ 06s3arenbcrTBa Crartyc
BbIMNOJIHEHUA
V. nNPOBJIEMA NPEAOTBPALLEHUA KYPEHUA CPEAN HECOBEPLUEHHOJIETHUX
3. | Ha neuyatHbix peknaMHbix Matepuanax, HapyxHbix | |kBapTtan | Haunnas c IV keaptana 2002 roga, Ha nevaTHbIX pek-
peKksaMHbIX HOCUTENAX U CUrapeTHbIX naykax byaer 2003 r. |NnaMHbIXx MaTepuanax U CUrapeTHbIX Mavkax, Bbiry-
pa3smelLaTbcsa Npesynpexaerme «Mpoaaxa Hecosep- LLeHHbIX KOMMaHWeRn, pasMeLLaloTcs npeaynpexzie-
LLIEHHONIETHMM 3anpeLleHa», a MPU NPOBEAEHUN peK- Hua «lMpojaxa HecoBepLUEHHONETHUM 3anpeLleHa»
NaMHbIX akUMi — 3Ha4YoK «Halla akums — ToNbko Ans 1 «Halua akums - ToNbKO AN COBEPLUEHHONETHUX Ky-
COBEPLUEHHONETHUX KYPUIbLLMKOB» pWibLLMKOB». [lepcoHasn, y4acTBylolWwnii B npoBeje-
HWUW peKnaMHbIX akLui, opraHu3oBaHHbix «bAT Poc-
CUSA», HOCUT COOTBETCTBYIOLLME 3HAUKMN.
4. | «<BAT Poccus» HamepeHa 1 B JasbHelLIEM aKTUBHO
noAAepXunsaTb NPOrpamMmmbl, Hanpas/ieHHble Ha npe-
[l0TBpALLeHNE KypeHUs CPeAn HECOBEPLLEHHONETHUX,
B TOM 4ncie ocyllectsiseMble Yepes OOLLecTBeHHbIN
CoBeT No npobseMe NoAPOCTKOBOTO KypPeHUS.
a) | Komnarus o6asyemcs npedocmaensme npedcmasume- | |V kaptan | OT4eT o npeanpuHATOV komnaHueii B 2002 roay ae-
J19M 06LeCcmeeHHOCMU edce200HbIl om4em o ceoell Oes- 2002r. |ATenbHOCTM B 06N1acCTU MpefoTBPaLleHns KypeHus

mesibHoCMU 8 3moli 061aCMU, 8 YGCMHOCMU, PasmeLyast
€20 Ha KopPNopamusHomM eeb-catime.

AEATE/IbHOCTb KOMIMAHUM B OBJIACTU BJ1IA

KomnaHus npoaHann3npyeT CBOIO NPakTUKy y4acTus
B COLMaIbHO OPUEHTMPOBAHHbBIX NPOEKTaXx.

OTBOPUTE

cpeaun HecoBepLUeHHONETHMX 6bla ony6anKoBaH Ha
KopnopatusHom Beb-caiiTe www.batrussia.ru B
IV kBapTtane 2002 roga. OT4eT MO COCTOAHMIO Ha ce-
peandy |V keaptana 2003 roga npuseaeH B
MpunoxeHnn 5 paHHoro otyerta.

JIbHOCTU U COLNANTIBHOIO MAPTHEPCTBA

a) | Komnanus npedcmasum o6HoeneHHyto noaumuky | | kBaptan | KomnaHus npoaHanusmpoBana CBOW NoAxoj K y4a-
6 a3moli 06/1acmu npedcmasumensm obujecmseeHHocmu 2003 r. |ctvio B couManbHO OPUEHTUPOBAHHbLIX MpOeKTax W
npeacTaBuaa 3avHTepecoBaHHbIM CTopoHam «Kopno-
paTuBHYtO NOANTUKY B 061aCTW CMOHCOPCTBA U 61aro-
TBOPUTENBHOCTU». JIOKYMEHT pa3meLLieH Ha Beb-caliTe
www.batrussia.ru
6) | KomnaHus npedcmasum omvem o ceoeli coyuasabHoti | | kBaptan | Otyer 3a 2002 roa ony6nvukoBaH Ha Beb-caiite
desmenvHocmu 6 2002 200y npedcmasumensm obuje- 2003 r. | www.batrussia.ru.
cmeeHHocmu
2. | «<BAT Poccusi» paccMoTpuT BO3MOXHOCTb okasaHus | IV kBaptan | «<BAT Poccusi» okasbiBaeT (pMHaHCOBYIO MOMOLLb
NOMOLLM, B TOM Yncie (hUHaHCOBOW, pAAy MeANLNH- 2003 r. |/leTckoMy OXOroBOMY LIEHTPY Mpw AeTCKOW ropoj-

CKUX yYpexAeHUi CTpaHbl.

ckoit 6onbHuLEe N2 9 umenn .H. CnepaHckoro. Kom-
naHus nomorna B npuobpeTeHnmn nekapcTe n o6opy-
[lOBaHVA ANS NedeHUs un peabuantauun aeTei.
B cenTsbpe 2003 roga KomnaHus nepejana Kom-
NbIOTEPHYIO TexHUKy otaeneHunto KpacHoro Kpecra
CeBepHoro okpyra r. MockBsbl.
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1.

a)

b)

Commitments

The company will reconsider its approach to partici-
pation in social projects.

The company will present to stakeholders a revised policy
in this area.

The company will present a report on its social activities
in2002.

Deadline for
completion

COMPANY ACTIVITIES IN THE AREA OF CHARITY AND SOCIAL PARTNERSHIP

Q1 2003

Q1 2003

Status

The company revised its approach to participation
in social projects and presented the Corporate
Sponsorship and Charity Policy to stakeholders.
The document was placed on the website
www.batrussia.ru.

The report on activities in 2002 was published on the
corporate website.

. | BAT Russia will consider the option of providing sup-

port - including financial aid - to a number of
Russian medical institutions.

Q4 2003

BAT Russia has financially supported the Children’s
Burns Unit of Children’s City Hospital No.9 named
after G.N. Speransky. The company helped to cover
the costs of medicines and equipment for treat-
ment and rehabilitation of children. In September
2003, the company donated computers to the
Moscow Northern District Unit of the Red Cross
organisation.

1
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[lpunoxeHune 4

Koaekc oTBeTCTBEHHOro MapKeTuHra TaGa4HbIX usaenuvmn

«BAT Poccusa»

MapreTrnr TabadyHol TPOAYKINH JOIKEH
OCYITIECTBIATLCA OTBETCTBECHHO. PYKOBOACTBYACH
3APABBIM CMBICTIOM, HEOOXOAUMO TPHHUMATL BCE
MEPHI ATA TOTO, YTOOR TPOABUKCHUE W PACTIPO-
cTparenne TabavHo# TIPOaYKITHE:

(a) OBUTH OPHEHTHPORAHK W HATPABICHB TONHKO
Ha COBEPIMEHHOICTHHX MOTPpeOUTENeH Tabagmo it
TPOIVKITHT,

(6) COOTBECTCTBOBAH NMPHUHIOHITY OCO3HAHHOTO
BbIﬁOpa B3POCIOTO YCIIORBEKA.

Hanneit Kogexe nomkeH cobmoaaThed Kak 1o
topMe, TaK W MO CYNMIECTRBY. Bed MapKeTHHTOBAA
JEATCTRHOCTE TPYITH KoMmauuil «bpururm
Amvepurkan Tobaxko Poccmas w ApyTrHX cTOpPOH,
YKa3aHHBIX B cTaThe 1.1, moaxma GLITh TIPUBEIEHA
B COOTBCTCTBHE ¢ HACTOAINM KOTeKCcOM He
nozaace 1 miona 2003 roma wnm, B ciydac, KOTOa
JeficTyIONHE 00g3aTeNhCTEA METTTAIOT 0BCCTICYNTh
cootreTcTHEe Koaekey B Bonece paHHHE CPOKH, —
"e mosauee 31 mexabpa 2003 roma.

1. NIPEAMBYJIA

m Hactoammuit Kogexe cofepKuT 0CHOBHBIE
TpeHOBaHNA, TPEIBABIACMEIC K MAPKETHHTY Tabad-
HBIX H30CARH 3aKOHOOATCILCTEOM PoccHicKoi
Oepepanyn, «MexIyHAPOTHEIMA CTAHIAPTAMHT
MapKeTHHTa TafauHo# TPOIVKITHE» W BHYTPEHHUMA
MapKeTHHTOBBIME TiponenypamMu «BAT Poccmar,

u 9BngeTcd o643aTeMbHBIM 1T TMepPEUNCTE HHBIX
HIKE KOMTAHWH, Jalce TMEHYeMBIX [ pynmoii:

(a) Kommanwuit, sxogamux B [pynny «bputuin
Amvepuran Tobaxko Poccena», BrmOUad:
TIpencrasntenbeTBo «BAT Poccna JIumutens,
OAQ «BAT-fpas, OAQ «BAT-CTdD»,

3A0 «BAT-CII6», 3A0 «MYMTs;

(6) PexmaMHBIX aTeHTCTR, TPH HETIOCPEICTHEHHOM
VUACTHH WIW MPH TOCPEAHHICCTRE KOTOPHX
KOMTIAHWY, YIOMAHYTHIE B TyHKTE 1.1.4,
OCVITIECTRITATOT MAPKETHHTOBYVIO TEATCTLHOCTE,

Appendix 4

BAT Russia Code of Responsible
Marketing of Tobacco Products

Tobacco products should be marketed in a responsi-
ble manner. All reasonable measures should be
taken to ensure that the promotion and distribution
of tobacco products:

(a) Are oriented and directed only at adult con-
sumers of tobacco products;

(b) Arc consistent with the principle of informed
adult choice.

This Code should be observed in both its letter and
intent. All marketing activities of British American
Tobacco Russia group of companies and other par-
ties defined in Article 1.1 should be brought into
line with this Code not later than 1 July 2003, or
where existing provisions prevent earlier compli-
ance, by 31 December 2003.

1. PREAMBLE

m The Code contains basic requirements on mar-
keting of tobacco products prescribed by the legisla-
tion of the Russian Federation, the International
Tobacco Products Marketing Standards and internal
BAT Russia marketing procedures and is obligatory
for the below companies hereinafter collectively
called the Group:

(a) All members of British American Tobacco
Russia group of companies which include:
Representative office BAT Russia Ltd,

OJSC ‘BAT-Yava’, OJSC ‘BAT-STF,

CISC ‘BAT-SPb’, CISC ‘TTMS*;

(b) Advertising agencies, contracted by the mem-
bers of British American Tobacco Russia group of
companies, to carry out their marketing activities;



(B) Opranmwsanuii — HCTOMHATEISH

MapKETHHTOBRIX MEPOTIPHATHN, HHHITHHPOBAHHBIX
KOMMaHUAMH, YITOMIHYTRIME B TYHKTe 1.1.a, nan
KOMMAHUAMHE, JCHCTBYIOMAMA 0 HX TOPYICHHIO.

m Hawmnwrt Kogexe qomxen OBITL TPEIOCTABICH
BBIMNEYTOMAHYTEIM KOMTTAHHAM, BXOTATIHM B
Tpynmy, ¥ TOATBepXKACHHE HX TOTOBHOCTH COBITIO-
math Tpebopanna Kogexrca HeofxoaumMo.

m Tpynma peKOMEHIVET CBOMM MOCTARITTHKAM,
OACTPHOBIOTOPAM W APYTHM TOPTOBRIM TapTHEpaM
cobmonaTs HacToammuil Komexke pH ocyIecTBICHHHT
AMH TO60TO B3anMOAeHCTERA ¢ MOTPEOUTETAMH.

m Tpebowsanma Komekca He pacmpocTpaHaoTed
Ha KOPTOPaTHRHBIE PEKIIAMHbIE, CIOHCOPCKNE 0
OIATOTBOPHUTENBHEIE MEPOTPHUATHS, HATIPARICHHBIE
Ha npoapuxkeune KoMmanun «BAT Poccuas, nubo
Ipyroit KoMmaHwn, sxomdamieit B Tpymmoy.
KopnopatneHad cnoHcopeKad W 6IaTOTBOPHTETb-
Had OeATENBHOCTh, TPOBOINMAad TpyNHoi «bpuTHIn
Amvepuran Tobaxko Poccua», perymupyetcs
«IMomutnroi rpynnel koMuannii «BAT Poccuas B
0BIACTH CMOHCOPCTBA M BMaTOTROPHTEIIBHO CTHS.

m Tpebowsanma Komekca He pacmpocTpaHaoTed
Ha HHOOPMATIHIO ITA TOTPeONTeNeH, pasMenac-
MVIO Ha VITAKOBKE TAOaTHBIX W3ICTHIH.

m 3arkonogatenbeTBo Poccemiickoit @emepanuu
HIH TO6POBONBHEE COTMAINEHA, VCTAHABIHBAK) -
mue uan Tpebyiomue cobmomeuna Boee KECTKUX
TPHHIHIOE H YCIOBHH 1O CPaBHCHHIO ¢ HACTOA-
muM Kogercom, BYAYT MOMB30BATECS TPHOPHTET-
HBEIM TpasoM. B cmygae, cemu HopMel Komexca
ABMAIOTCA BOMEE CTPOTHMHE MO CPaBHEHHIO ¢ AeHCT-
BYIONIHM 3aK0HOTATCTRCTEOM M A00pOBOTBHBIMH
COTTATIIEHUAMH, OHM MMEIOT TPHOPHUTETHOE TPABO.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

(c) Organisations that participate in arranging and
carrying out marketing activities initiated by, or on
behalf of the members, of British American
Tobacco Russia group of companies.

m The above mentioned Group should be pro-
vided with the Code and confirmation of their com-
mitment to fulfil the requirements of the Code
should be obtained.

m BAT Russia encourages its suppliers, distribu-
tors or other trade partners to comply with the
Code in any dealings they have with consumers.

m The Code does not cover corporate advertis-
ing, sponsorship and charity activities aimed at pro-
motion of the BAT Russia or any member of the
Group. Corporate sponsorship and charity activities
conducted by British American Tobacco Russia
group of companies are covered by BAT Russia
Sponsorship and Charity Policy.

m The Code’s requirements do not apply to the
information provided on the packaging of tobacco
products.

m The legislation of the Russian Federation or
voluntary agreements, more restrictive than the
Code in terms of their principles and provisions,
shall take precedence over the Code. More restric-
tive norms of the Code in comparison with the
existing Legislation and voluntary agreements shall
take precedence over the Legislation.
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2. ONPEAENEHUNA

Huxe NPpHUBCOCHB OCHOBHEIC TCPMHHEI T
OTIpeOCICHNUA, VIIOMHUHACMEIC B KO)ICKCC.

CoBeplueHHONETHUE
HTuna, gocturimue 18-nmeTHETO BO3pACTA.

Pexnama

JToboit BT KOMMYHAKATHBHON JEATETRHOCTH
T'pynmel, HampasTeHHOH HA HEOTPEIETEHHRIN KPyT
THTT B yOeXKTAOMIeH TOTPeOHTeNd OTIATh MPEaTIOY-
TeHnue TOH WM WHOH Mapke TabadyHoll TpoayKITHH.
TlonaTtne «pekTaMar TAKEKE BKIIOYAST CIIOHCOPCTRO.

Peknamnoe meponpusarune

Meponpuatne {(1e4TeMbHOCTD), TPOBEACHHOE IR
mopyacHHoe Ipymmoit, KOTOPOE MMEET TETBIo
TPOABHEKCHIEC Ha PHIHKE TOH MIH WHON MapKn
TabavuHoH MPOAYKITHH H KOTOPOE BLITO OB
HEBOIMOKHO 6E3 ToIAepEKKN [pyImeL.

CnoHcopcTBO

Ocymecteneune [pynno#t sxmaga (B BUAC Tpegoc-
TABTEHUA UMYITIECTRA, PEIVIBTATOR HHTEIICKTYATh-
HOH MeATENTRHOCTH, OKASAHN VCIYT, TPOBCACHNTT
paboT) B ACATCTRLHOCTE IPYTOTO IOPAAHICCKOTO HIH
(hU3MIECKOTO THTA (CTIOHCHPYEMOTO) HA YCIOBWAX
PACTIPOCTPAHEHNA CTTOHCHPYEMBIM PERTAMHOH
THQOPMATIHA O CTIOHCOPE U €T0 TOBapax.

Mpamas paccbinka

Moboit BuA TpaMol AUCTAHTHOHHON KOMMYHNKA-
nun MexERny Ipynmoil ¥ KOHKPETHRIM TMOTPeOuTE -
JeM, TIETRI0 KOTOPOH ABAIeTCA MPOABMKCHAS TOH
UM HHOH Mapku TabadyHod MpoJyKITHH.

Ta6aunasa npoaykums

TTpousseIcHHBIE TPOMBITUTEHHBIM CITOCOBOM
CHTAPETH, CUTAPH, CUTAP UL, TPYOOUHLIH Tabak,
KypHUTeTbHEH Tabak, mpeccoBadHbIil Tabak, Tabak,
TOTOBBIH A4 MCTONL3OBAHNAA B CHTAPETHHIX THITh-
3aX, a TakKe WHad TabadyHnad TPOAYKITHA B COOTBET-
CTBHHW ¢ 3aKOHOAATETRCTROM PO,

2. DEFINITIONS

The basic terms and definitions used in the text of
the Code, are given below.

Adults
Persons of 18 years of age or older.

Advertising

Any communication activity of the Group which
has the aim of encouraging indefinite circle of con-
sumers to select one brand of tobacco product over
the others. The concept of ‘advertising” also
includes sponsorship activity.

Promotional event

An event or activity organised by, or on behalf of,
the Group with the aim of promoting a brand of
tobacco product, which event or activity would not
occur but with the support given to it by or on
behalf of the Group.

Sponsorship

Any contribution to the activity of a legal entity or
natural person (‘object of sponsorship’) in a form of
rendering property or results of intellectual activity,
providing services, and executing works on condi-
tion of the dissemination by the object of sponsor-
ship of advertising information about the sponsor
and its products.

Direct Mail

Any kind of direct remote communication of the
Group with a particular consumer which has the
aim of promoting a brand of tobacco product.

Tobacco products

Manufactured cigarettes, cigars, cigarillos, pipe
tobacco, fine cut tobacco, and pre-formed tobacco
rolls and also other tobacco products according to
the norms of the current legislation of the Russian
Federation.



3. TPEBOBAHUA K COAEPXXAHUIO PEK/IAMbI

m Pexnama gosxHa:

(a) BuITH AcHO W OTHOZHAYHO PAcTO3HABACMOMH
ToTpeOUTENIEM KaK pekaaMa TabaqHo Tpo yKITHT
(HaTpuMep, PERITAMHBIEC CTATHH MOTYT PasMEINaThes
TONMBKO ¢ MoMeTKOH «Ha mpaBax permaMbrs);

(6) PacmpocTpaHATLCA HA PYCCKOM ASHIKE W MO
VEMOTPEHAIO peRIaMonaTencii Ha ToCyIap cTBEHHEX
ABBIKAX PECTYOINK M POJHBIX 43BIKAX HAPOAOE
Poccemiickoit @efepaninet TpH YCTOBHH €€ Pacipo-
CTpaHeHNd Ha TeppuTopuH cydhekTon PO, toe
HapAAY ¢ PYCCKAM A3LIKOM HCTOTB3IVIOTCA A3BIKH
MECTHRIX HAMOHATRHOCTEH W Hapoaos. Jammoe
TOTOKEHHNE He OTHOCHTCA K 3apeTHCTPUPOBATHEIM
TOBAPHEIM 3HAKAM W 3HAKaM ODCIYKHBAHHA, KOTO-
PHIE MOTYT OBITh BKIIOUEHH B PEKTAMY B TOM BHIE,
B KOTOPOM WM TIPETOCTARIACTCI MPABOBAd BaAlIATa;

(B) CompoBoXIATLCA YETKS PasTHIAMOT
noMeTkoll «ITognexuT o6a3aTeILHOI
cepTHhHKAANS, THHO WHOH aHaI0 THIHOH

MO CMBICTY TTOMETKOM, HATTpUMED,
STIPOAYKITHA/CUTAPETH CepTHQRUTHPpOBAHA/CEPTH -
hunuposans». Hannnes qomkHa 6BITH TETKO
YUTAEMOT, TTPH TOM BHICOTA MCTOTB3YEMOTO
mipudTa JOMKHA OBITH He MEHee | MM;

(r) B coygae m3ofpakeHnd MadKu/Tadek COMep-
KATH YETKO PasTHUYAMYIo HHOOPMATIHIO O COMEpRKa-
HUW ¢MONBI W HAKOTHHA B CHTAPETHOM JLIME (T
OMHOH W30OpaKeHHON TaYKW YKASHBAIOTC JTAHHEIE
A9 5To# MayukH, II4 HECKOTBKUX M300pake HHBIX
Tavek YKasHBAIOTCT TaHHBIE T KasKAo# madkm).
Hannoe TpeBoBaHWe OTHOCHTCS KO BCEM PEKITAM-
HBEIM MaTepuamaM (TpH YCTOBHA W300pakeHna
MavyKu /Tadex) pasMepom Bomee 35 KBagpaTHBIX
cM. Hagmumen JomkHa 3adAMaTh He MeHee 1,5%
TIOIMATH PEKIAMHOTO MATEpHaza, TPH STOM
BEICOTA HCTONMB3YEMOTO MIPpHDTa TOTKHA OBITH

He MEHBINE 1,5 MM;

(a) CompoBoXIATHCT IETKO PASTHIAMBIM TTPEIY-
MpEXKICHUEM O Bpele KYPeHna (cM. cTaThio 3.3).

m Pexknama He goJ)KHa:
(a) Pasmematbed B 06pasoBaTEILHBIX, METHITHH-

CKWX, CMOPTUBHBIX, KYJILTYPHEIX H OETCKHUX Op-
TAHH3AITAAX HIIH YUIPpCEKICHIAX]

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT
3. STANDARDS OF THE ADVERTISING CONTENT

m Advertising shall:

(a) Be recognisable as advertising of tobacco prod-
ucts clearly and unambiguously by consumers (for
instance: advertising in the press should be placed
with a mark ‘For advertising purposes’);

(b) Be in the Russian language and, at discretion
of advertisers, in national languages of the republics
and native languages of the Russian Federation’s
nations, if mentioned advertisement is distributed
on the territory of the constituent entities of the
Russian Federation where local languages are in use
in addition to the Russian language. This provision
does not apply to registered trademarks and service
marks, that can appear on advertisements in their
original format as protected by the law;

(c) Be accompanied by a clearly readable note
‘Subject to obligatory certification’ or other note of
the same meaning, i.e. ‘Product/cigarettes has/have
been certified’; the inscription should be visible: the
used font must be not less than 1 mm in height;

(d) Where pack/s is/are depicted, contain clearly
readable information on tar and nicotine deliveries
in cigarette smoke (if a single pack is depicted, data
on this pack must be included, if a number of packs
is depicted — data on each pack). Tt applies to all
advertising materials (on which pack/s is/are shown)
bigger than 35 square centimetres; the size of the
inscription should be 1.5% of advertising space, the
used font being not less than 1.5 mm in height;

(e) Bear a clearly visible health warning
(see Article 3. 3).

m Advertising shall not:

(a) Be placed in educational, medical, sports,
cultural or children’s organisation or institution;

(b) Incite people to violence, aggression, dangerous
actions, that can be damaging for the health of nat-
ural persons or threatening for their safety, lead to
actions violating the environmental legislation, cause
panic or brutal treatment of animals;

S3IDIANIddV

=]
-
=
S
©]
X
Fa
T
N
pal




MPUTOXEH NS

APPENDICES

112

(6) TTobyxmaTh K HACHIWIO, ATPECCHH, OTACHLIM
AEHCTBHAM, CTTOCOBHEIM HAHECTH BPET 3AOPOBHIO
(DUBTIECKAX TUT VI VIPOKAONTIM WX 6€30TacH0-
CTH, K AeHCTBHAM, HAPVIITAIGIIHM TIPHUPOOOXPAH-
HOE 3aKOHOMATENhCTRO, BO3OYEKIATL MAHHKY, TPO-
BOTMHMPOBATH XKECTOKOE 0BPATIEHTE ¢ KABOTHLIMMA,

(B) ComepxaTh YIOMUHAHHE KOHKYPEHTOB H/HIN
X TOBAPOE;

(r) Ucnmonb3opaTh MMUTATIHIO (KOTHPOBAHUE W
moapakanue) obIMeTo MPOEKTa, TEKCTA, PeKIAMHBIX
hopMyI, H306paKeHNN, MYy3BIKATBHBIX A 3BYKO-
BBHIX 5(h(heKTOR, HCTOMB3VEMBIX B pEeKITaMe JPYIHX
TOBAPOB, KOTOPad MOXKET BECCTH B 3abIMyKICHHE TIO-
TpebuTenei OTHOCHTENRHO PEKIAMHUPYEMOTO TOBAPa;

(n) JduckpenuTHpOBATh BO3ACPKAHNE OT KypPeHH,

(e) CogepxaTh HHOOPMATIHIO 0 TOTOKHATEITLHEIX
TEpameBTHYCCKHX CBOMCTRAX Tabaka W TabagHbIX
H3ICIHM;

(k) CopepXaTh HECOOTBETCTBYIONINE ACHCTBHTETE-
HOCTH CBEICHHS B OTHOTICHUH TAKHX XapakTepH-
CTHK TOBapa, Kak TpHpofa, COCTak, KOMHUYCCTRO,
HasHAYCHHE, TOTPEOUTENRCKHE CBOTICTRA, CTOCOB,
JaTa U MeCTO M3TOTOBNCHUA, HANMHYAE CepTH(RUKA-
Ta COOTBETCTBHA, cepTHhHUKATIMOHHBIX 3HAKOE,
O(QHTTHATRHOTO TPH3IHAHMS, TTONYYCHUA HATPAT,
PE3VABTATOR MCCTETOBAHMA W MCTIBITAHNIN;

(3) Hcmonr30BaTh TEpMAHEL B TPEBOCXOTHOH
CTETIEHA, TAKUX KAK «CAMBIH», «TOMBKO», «Iyd-
MIAt», «aBCOMOTHBINS, «CIUHCTBCHHBIN» H TOMY
TOAOBHEIX, €CTH WX HEBO3IMOKHO MOATBEPAATE
TOKYMEHTATRHO

(m) ComepxaTh CIOBO «MOMOAGH» Be3 OTMpeaeIeHN
BO3PACTHOH KaTeTOPHH,

(k) CogepxaTh OCKOPOUTENLHEIE CTOBA, CPABHEHUA
7 06paskl B OTHONCHUH PACH, HATIHOHATLHOCTH,
Tpohecent, A3BIKa, TOTA, COMHATLHOTO TONOXKE -
HHUA, PEMUTHO3IHEX, QHICCODCKAX, TOTHTHICCKIX
yOeXKICHANH W BO3PACTA,

(n) MopounuTb TOCYAAPCTBEHHBIE, PEIUTHOSHBIE
CHMBONH M HATTHOHATRHYIO BATIOTY;

(c) Mention competitors and/or their products;

(d) Mislead consumers with regard to an advertised
good by means of imitating (copying or counterfeit-
ing) the general concept, text, advertising slogans,
images, musical and sound effects used in advertis-
ing of other goods;

(e) Discredit abstention from smoking;

(f) Contain information on positive therapeutic
qualities of tobacco and tobacco products;

(g) Contain false data on such product characteris-
tics as its nature, composition, quantity, purpose,
consuming qualities, method, date, and place of
production, availability of certificates of confor-
mance and certification marks, official recognition,
the receipt of awards, and results of research and
tests;

(h) Use terms in the superlative degree such as ‘the
most’, ‘only’, ‘the best’, ‘absolute’, ‘unique’ and
similar if it is impossible to prove by appropriate
documents;

(i) Contain the word ‘young’ without clarification
of an age group;

(j) Contain insulting words, comparisons, and
images regarding race, nationality, occupation, lan-
guage, gender, social status, religion, political
beliefs, or age;

(k) Discredit the State and religious symbols and
national currency;

(1) Depict process of smoking, which is:
* a cigarette stick (lit or non-lit) in hand/mouth or
in an ashtray,
* cigarette smoke;



(m) TeMOHCTpHPOBATD MPOTIECC KYPEHNA,
a IMeHHO H306pakaTh:
* CUTAPETY, BAFCKCHHYIO WIH HE3aXKEHHYIO,
B PYKE/BO PTY KYPUILIIAKA HITH B TETETRHHIIE,
* CUTApPETHEIH TBIM;

(H) BuTh ocobeHHO TPUBACKATETLHOH 1T
HECOBEPIMEHHOTCTHHX H/HIH obparmaThesa
HETIOCPENCTBREHHO K HEM;

(o) UcnonbzopaTh caeHT, 0COBEHHO TOMYIAPHBIH
CpElH HECOBEPINEe HHOECTHHX,

(n) HenonbzopaTh 06pastl 3HAMEHUTOCTEH, TTOTD-
SYIOIMAXCA TOTYIIPHOCTRIO ¥ THT Moroxke 21 rofa,
HIH COMCPXKATE oMoBpeHNe KYPCHHS, TPAMOe HITH
KOCBEHHOE, ¢ HX CTOPOHET,

(p) Hcnonszoparh 06passl GH3MUSCKHX JTHIT MOJIO-
Ke WIH BHITIATAINIAX MOJIoKE 35 meT (HeoOXoouMOo
TOKYMEHTATRHOE TOATBEPKICHAC BO3PACTA MOICIIH),

(c) Uenonp3oraThk 0O6passl MYTBTHIUTHKAIHOHHBIX
TepcoHaxetl, B TOM TUCIE PUCOBAHHEE HIH
KYKOTLHBIE H300paKeHNd KABOTHEX W 0Bpash
TEPOER TETCKUX U IOHOIIECKUX KHUT, (hAMEMOR,
TP | TEMETEpenad W T.0.;

(1) CozpaBaTh BUEYATICHAE, YTO KYPEHHE CHOCGHCTBYET:

* yIyamIeHATO DH3HIECKOTO UIH TCHXAYECKOTO
COCTOAHNA,

* JOCTHEKEHHIO 0BMECTBEHHOTO, CTOPTABHOTO
I MMYHOTO YCIeXa,

* POCTY MOMYIAPHOCTH,

* JOCTHEKEHHUIO MPOodeccHoHaTLHOTO VeIeXa,

* JOCTUEKEHHUIO CEKCYATRHOTO YCTEXa,

(y) CoznaBatTh BICYATICHHS, YTO OOJIBIMTHHCTBO
moaeit ToTpebIgoT TabadHBIe U3ICTHA,

() ComepxaTh TeXHHUCCKHE XapaKTCpHCTHKH
TPOAYKTa 63 HATTEKAIIETO PashLACHEHNA.

EJEN Npeaynpeautenshas Hagnucs o Bpeae KypeHus

m Bea pexmaMa, Kak 0OHOBICHHBIE BEPCHH,
TaK W MOBTOPEH VAKE CYIIECTRYIOMEH PEKTAME, BHE
3ABUCAMOCTH OT B PEKIAMEl H €€ pasMepa
MOIKHA COTPOBOKIATHCA YETKO PasTHUNMON Tpeay-
TPETUTENLHOH HalTHCEO o Bpeae Kypenund. Ee pas-
MEpP TOIKEH OBITE HEe MeHee 5% peKmaMuoil TIoTa-
I (TIpocTpaHcTka), THO0 He MeHee 3 cexyHm Hgup-
HOTG BPEMEHN B CIVYIac BUACO/3BYKOBOH peKIaMEL.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

(m) Be specifically appealing for or directed at
under-age;

(n) Use slang particularly popular among
under-age;

(o) Use images of celebrities or contain endorse-
ments, implied or expressed, by those celebrities;

(p) Depict any person under or appearing to be
under the age of 35 (age verification must be
available);

(q) Use animation characters including drawn or
puppet images of animals, characters from books,
movies, games and TV programs for under-age, etc;

(r) Suggest that any of the following is enhanced by
smoking:
+ Physical and mental conditions,
+ Public, sporting or athletic, or personal success,
+ Popularity,
+ Professional success,
+ Sexual success;

(s) Suggest that most people are smokers;

(t) Contain technical characteristics of a product
without an appropriate explanation.

m Health Warning

m All advertisements, including renewals and
replacements of existing advertisements, regardless
of their size or type, shall contain a clearly visible
health warning. The health warning must take at

least 5% of advertisement’s space, or be at least 3
seconds long in case of video/audio advertisement.

m The Requirements for the Health
Warning Placement

(a) The warning must be placed on the same sur-
face as the advertisement;

(b) If printed advertisements take more than 2
pages and are placed one after another, the health
warning may only be placed on the first and last
pages, however, in such case it must in sum take no
less than 5% of the total advertisement’s space and
be equal in sizes;
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m Tpeboparma K pazMeTICHAID
TIpeIyIPEARTEIFHOM HANITACH O BPEe KYPCHAS:

(a) peaympeanTenpHad HAATHCH JOMKHA PACTIO-
maraThed Ha TOH XKe TOBEPXHOCTH, UYTO H peKIaMa;

(6) Ecmm mevaTHag pekmama 3aHuMaeT Bomce

2 ¢TpaHul, CACAVIOMHX APYT 33 APYTOM, B PeKIIaM-
HEIH MaTepHan UMeeT HeTPEPRIBHI XapakTep, TO
TpeayIpeIuTeabHAS HATTTHCh MOXKET PACTONATAThHCS
TONMBKO HA TIEPBOH W TMOCTeTHEH cTpaHuTax,
OMHAKO B 9TOM CIy9ac OHa JOIKHA CYMMapHO
3aHUMATE He McHee 5% oBImmell mIoImani BeeTo
peKIaMHOTO MaTepwana, 0 06¢ HAITHCH JOIKHEI
OBITH OMWHAKOBBIME TIO Pa3sMEpy;

(B) MpeaynpenuTenbHad HATMHCH BCETAA JOTKHA
OBITH 3aMCTHOH W METKOYATACMON A7 ToTpeOHTe .
Bo Beex pexmaMHBIX MaTepranax (BRIOYAd
TMEYaTHRIC MATePHATR, HAPYKHYIO PEKIAMY H, T/
BOSMOKHO, MATCPHATTBI, TPCIHASHAYCHHBIC T
pacTlpocTpaHeHUA B TOPTOBHIX TOUKAX) OHA JOITKHA
OBITh HabpaHa YepHbBIM MmpupTOM Ha GemoM oHe;
IS OCTATBHBIX MATCPUATOR, TPeIHASHAYCHHBIX 1T
pacTlpocTpaHeHUd B TOPTOBBIX TOYKAX,
TMPEAYIPECKACHNE MOKET PAcTIONAraThesa Ha
KOHTpacTHOM (hoHe;

(r) B ciygae, ecnu peKmaMHBIH MaTepuran
TOCBANICH PeKIaMe TOPTOROH MapKy, TPEayIpe-
OUTENLHAT HAIMHCh JONMKHA 3aHUMATL HE MEHES
5% obmied mMmOTMAnT JAaHHOTO MaTepuana; ¢ClH b
MaTepmane, He ABIAIOINEMCT PERTaMot TOpToBOit
MapE®, TPHCYTCTRYIOT DIEMEHTE CHMBOTHKH
TOPTOBOH MapKH, TPEAVIPEIRTETRHAT HAITHCD
MOIKHA 3aHUMaTh He MeHee 5% mmoTmamu
MAHHOTO SMEMEHTA.

EWH OrpenbHble BUABI peknambl

m TleuatHrie HA3TaHAAD

3.4.1.1. PexnaMa B TeYaATHBIX H3TAHHUIX MOKET
pasMeIaThed TONBKO B CHEAVIONINX CIydadx:

(a) Hzpanme mpemqHasHavdeHo AN COBEPITEHHONET-
HHX, T.¢. HIMCIOTCSI JOCTATOYHEBIE OCHOBAHNA
moJarath, 9To He MeHee 73% umrtaTtencii JaHHOTO
W3TaHUI — COBEPITCHHOICTHHE,

(c) The warning must always be easily readable and
noticeable by consumers; on all advertising materials
(including print, cutdoor and where possible
POSMs) it must be placed in ‘black on white’, on
other POSMSs it must be placed on contrasting
background;

(d) Must be not less than 5% of all advertising
space if the main content is a brand advertisement,
or not less than 5% of brand element if the main
content is not a brand advertisement.

EW Different Types of Advertising
EWRR Printed Publications

3.4.1.1. Advertisement shall only be placed in a
printed publication, if:

(a) Such publication is directed at adults, i.e. there
is an evidence or clear reason to assume that at
least 75% of the readers of such publication are
adults;

(b) There is an evidence or clear reason to assume
that the number of under-age who read such publi-
cation constitute less than 10% of all under-age of
the Russian Federation;

(c) The publication is not dedicated specifically to
sports, health, and culture. In particular, these
words as well as the word ‘arts’ do not appear in
the title of the publication;

(d) Tt is accompanied by a sign “The sale of tobac-
co products to people under 18 y.o. is prohibited’ or
‘Our activity is intended for adult smokers only’.
The sign shall cover 1% of the advertising space,
but in any case shall not be less than 13 mm in
diameter. If the quality of the sign suffers on small
items it is possible to put this inscription in writing.



(6) UnmeroTes 10CTATOYHBIC OCHOBAHNA TOMATATE,
UTO KOIWYECTBO HECOBEPIINE HHOIETHUX, KOTOPHIE
YUTAOT JaHHOS H3JaHHe, CocTapngeT MeHee 10%
0BIIETO KONMMYECTBA HECOBEPMICHHOMETHHX B
Poccmiickoit Demepanmm;

(B) U3pmanme He cmemmanmsupyeTcd Ha WHPOPMa-
U O CHOPTE, 3A0POBLE, KYILTYPE, B JaCTHOCTH,
CTOBA «CTIOPTH, «3I0POBRES, ¢KYIARTYpar |
CHCKYCCTBO® He QUTYPHPYVIOT B HASBAHHNA H3TAHHT,

(r) Pexnama compowoxmaetcd sHakoM «IIpomaxa
HECOBEPIMEHHONCTHAM 3ampenietas nau « Harma
AR — TOTBKO AT COBEPIMEHHOMCTHUX KYPHITh-
MAKOB». 3HAK AOIDKCH 3aHNMarh He MeHee 1% pe-
KIaMHGH TAOMAIN W B MOOOM clydac OBIThH He
meree 13 MM B quametpe. Bcnm mzobpakenne 3Haka
CYIIECTBEHHO VXYAMIACTCA TIPH PasSMETTCHIH Ha
TETaTHEX MaTepHaTaX MaoTo pasMepa, BO3MOKHO
OTPAHWYATRCA PASMETICHAEM TEKCTOROH WHOOPMATIHH.

3.4.1.2. PexinaMa B MeYaTHBIX H3TAHAIX HE JOIDKHA:

(a) PasmemaThed Ha YOAKOBKE, 00MOKKE, a TAKKE
Ha MepBOH M TOCHACAHEH CTpaHMIaX MeYaTHBIX
w3gaHuil, TpeIHASHAYCHHBIX 114 YTCHHUSA TOTpeHu-
TEMAMH, B TOM YHCITE HA TEpBOH W MocTeTHE T
MOIOCaX TaseT;

(6) PasMermmathed B TMCYATHBIX H3TAHHAK PIIOM
¢ MaTepuaNaM¥, KOTOPHE MOTYT BHI3HIBATE 0COORI
HHTEPEC ¥ HECOBEPITEHHOTCTHHX.

m Hapyxnasa pexnama

3.4.2.1. He gomyckaeTed pasMeIIeHAE PERITAMBI
Ha peKIaMHBIX IMHTaX, CTeHAX 3IaHui, OCTAHOBKAX,
CTAHTHAX OBIMECTREHHOTO TPAHCTOPTA WIIH WHBIX
HApVEHBX TOREPXHOCTAX, KOTOPHIE!

(a) Pacmonoxenw Ha paccToaHuu MeHee 100 MeTpoB
OT VICOHRIX, MEMUTTHHCKHX, CTIOPTHBHEK, KYTHTY]-
HBIX, JETCKUX OPTAHH3AIAN ¥ 3aBeICHNUH, W/ WIn

(6) UuMetoT mmomanh BUANMOH CTOPOHE peKIaM-
HOTO OOBIBICHWA, TPEBHITIAICITYIC 35 KB. METPOB.

3.4.2.2. JTwobag HapyxkHAT peKIaMa TOTKHA CO-
TpoBoEIaThcd 3HakoM «IIpogaika HeCOBEPITEHHO -
METHAM 3anpemmera» nan «Harmma akimuga — TOTBKO
9 COBEPTICHHONETHNX KYPHILITHKOBS. 3HAK TOT-
KeH 3aHAMaTh He MeHee 1% pekmaMHoN TIoTIaIH.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

3.4.1.2. No advertisement in printed publications
shall:

(a) Be placed on the packaging, outside cover and
first and last pages of printed publications intended
to be read by consumers, including the front and
back pages of newspapers;

(b) Be placed adjacent to materials particularly
appealing to under-age.

m Outdoor Advertising

3.4.2.1. No advertissment shall be placed on any
billboard, wall mural, transport stop, station or
other outdoor surface if they are:

(a) Located closer than 100 metres from any
point of the perimeter of an educational, medical,
sports, cultural, and children’s organisation or
institution, and/or

(b) The total size of such advertisement’s visible
side exceeds 35 square metres.

3.4.2.2. All outdoor advertising should bear a sign
‘The sale of tobacco products to people under 18
y.0. is prohibited’ or *Our activity is intended for
adult smokers only’. The sign shall cover 1% of the
advertising space.

3.4.2.3. Outdoor advertising shall neither be similar
to road/direction signs, traffic technical facilities by
type, view or sound effect, nor decrease visibility of
those, nor reduce traffic safety.

m Cinema Advertising

3.4.3.1. Advertisements may only be placed in cin-
ema when the following requirements are met:

(a) The show takes place after 10 p.m. of local
time;

(b) There is an evidence or a clear reason to assume
that at least 75% of the audience are adults, e.g. in
programmes/films which are for ‘over 18° by rating.
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3.4.2.3. HapyxHasa pekiaMa He JOTKHA HMETh
CXOMICTBA MO BHETMTHEMY BHAY, W300pakKeHATO,
3BYKOBLIM 2(QheKTaM ¢ TEXHUICCKAMHA CPETCTRAMH
OPTAHH3ANAN AOPOKHOTO IBHKCHNA, B TOM UHCTE
CTETHANBHEIMY CHTHATAMH, VXYATIATE WX BHIH-
MOGCTE, CHHKATH BE30TACHOCTE JBUIKCHHA.

m PexmamMa B KMHO

3.4.3.1. PacupocTpaHeHHe peKNaMbl B KITHO
PaspeTIacTea TOTBKG!

(a) Bo BpeMsa ceaHcor mocne 22.00 mo MecTHOMY
BPEMEHN |

(6) ccmm ¢cTh OCHOBAHNA TMOTATATH, YTO O Kpaifi-
Helt Mepe 75% avIMTOPUH — COBEPNICHHOTICTHHE,
HATIPUMED, PUIBMBI/TPOTPAMMEI IMEIOT O(DHTIH -
anbHbIil pefiTuHr «/ma mun ctapime 18 meTs.

m Pexmama Ha TCICBHACHAN
Ha TCICBUACHUH pAacIpOCTPAaHCHNAC PCKITAMEBI
HE TOMYCKACTCA.

m Pexnama Ha pamuo

Ha panmo pacupocTpaHeHHE PERITAMEI
He JoTycKaeTed.

m Pexnama B cetm MuTtepHeT

3.4.6.1. 3anpermaetcd pacIpoCTPAHEHHE PEKITAMEI
B ceTn MHTEepHET 3a MCKIMOUEHNEM CITVIaeh, KOTma
TOCTYTT K WHTEPpHET-cafiTy, Ha KOTOPOM pa3zMeIacT-
cd perIaMa, TOAyHaeT TONRKO T¢ TOTR30BATEIH,
KOTOPHIE MOTYT TIPETOCTABUTE JOCTOBEPHOE
TOATBEPEKACHNE (DAKTa JOCTHRKECHNI COBEPITCHHO -
JNETHETO BO3PACTA.

3.4.6.2. Ha xopunopatueaoM caiite «BAT Poccmas
MOXKET pasMernaToed mobad wHdopManna o Tabad-
HOH TPOAYEIIHH, TETBI0 KOTOPOH He ABTICTCA
TPOIBUAKCHEE TOW WM WHOH MapKu cpemu
ToTpeOUTENEH.

Pacnpoctpanenne periIaMbl Ha BAACO-,
ayIAo- W KOMIBIOTCPHOH IPOmyKIy

(a) He momyckaeTcd pacTpocTpaHeHHE PEKIAMEI
B (hOpME 3AMHCH Ha BHACO- H ayIHoKAcceTax,

EWWA TV Advertising
No advertisement shall be placed on TV.

EWHH Radio Advertising
No advertisement shall be placed on radio.

m Internet Advertising

3.4.6.1. No advertisement may be placed on the
Internet unless each person seeking access to the
Internet site on which such advertisement is
placed, provides reliable verification that he or she
is an adult.

3.4.6.2. Information about tobacco products with-
out intention to advertise to consumers can be
placed on the BAT Russia corporate Internet site.

Advertising through Video, Audio, and
Computer Products

(a) No ¢lectronic adyertisement shall be incorpo-
rated into any video- or audio cassette, compact
disk, digital video disk or similar medium unless
reasonable measures have been taken to ensure that
the intended recipients of the item are adults;

(b) The Group may distribute video or audic cas-
settes, compact disks, digital video disks and similar
media provided that the contents, cover, packaging
and means of distribution comply with this Code.

m Product Placement
There shall be no direct or indirect contribution or
payment for the placement of tobacco products,
advertisements or items bearing tobacco brand
names, within the body of any:

+ Motion picture,

* Television programme,

# Theatrical production or other live performance,

* Live or recorded performance of music,

+ Commercial film or video,

+ Video game,

* Any similar medium,where such medium is

intended for the general public.



KOMTAaKT-THCKAX, THHPOBEX BHACOINCKAX

U TOA0OHEX WHPOPMATTHOHHBX HOCHTEIIX,

38 HCKTIOUEHHUEM TEX CIVYIAch, KOTMa TIPHHATH
pasyMHBIE MEPHI ATA TOTO, YTOOH TOMBKO COBEp-
MIEHHOMCTHAS UMETH IOCTYT K S5THM HOCHTEIIAM,

(6) Tpynma MOXKET pacupocTPataTh BUAEO- H
AyMHOKACCETH, KOMTAKT-HCKH, THGOPOBLIE BUICO-
OUCKH W MOoA0OHBE WHHOPMAHOHHEE HOCHTETH B
cIyYac, ¢Cy WX comepiKanne, 0bIoXKKa, YIAaKOBKA
M CTIOCOE pacTpocTpaHeHNA He TPOTHBOPEIAT
manroMy Komexey.

m PasMemienme mpoayKmEn
He pomyckaeTea HE HATpAMYIO, HE 9EPE3 TPETBUX
U OMIAYMBATE HJIH BHOCHTH BKIAT B KaAKOW-THOO
uHOH GopMe B pasMeImenne TabavHol MPoAYyKITHH,
€€ pPeKIaMBl, a TakKe MaTepHalol ¢ HazBaHUEM
TOPTOBLIX Mapok TafauHo# TPOAVKIHH B COTEpKa-
HUW W/ JcHCTBUN:

* KTHO(PHILMOB,

* TCICBH3HOHHBIX TTPOTPaMM,

* TCATPATBHBIX MOCTAHOBOK W TCaTPaTH30BAHHEIX
IpecTaBIeHUH,
KOHIEPTOR W KOHIEPTHHIX 3alucei,
KOMMEPUECKAX (PUNBMOB W BHICO,
* BHICOUTP,
* Tpyro# mogo6HOH TPOAYKITHHA,

IpeaHa3sHAYC HHOH A TIHPOKOH ayTHTOPHH.

4. TPEBOBAHUA K AEATENBHOCTU
no CTUMYJIMPOBAHUIO CBbITA

m Bce BuAbI AeaTenbHOCTU U MH(pOpManus,
CcBsi3aHHbIE C:
* MIPEIMOKECHAAMA ¢ TENBIO CTUMYTHPOBAHNA ¢OBITA,
* MEPOTIPUATHAMH ¢ TIETRIO CTHMYTHPOBAHNA CORITA,
* MSACTUAMH I CTAMYTAPOBAHAA cOLITa,
* BECTIMATHRIM PAcTpocTpaHeHueM 0Bpasnon
(COMTMUHTOM )
MOTKHLI COTPORBOEIATECS TPEAVIPEEICHIEM O
Bpelic KypeHHd W 3HakoM «Halma aknmma — ToNbRo
I COBEPTTEHHOMETHIX KYPHUITBITTHEG B,

m Mpamasa paccbiika, cogcpKamas
PCKITaMHBIC MaTCPpHUAIIbl, TOJDKHA HAIPaRITATECA
TONMBKO TEM JTHITAM, KOTOPEIC MPEIBAPUTCILHO
MTHUCEMCHHO TTOOTBEPIHUIN, YTO OHH ABIAIOTCA
COBCPIMCHHOJICTHUM I HOT‘pCﬁHTCJ‘IHMH CHTAapceT
W KENMATOT TMONYYATh PEKIAMHYIO HHQOPMATTHIO.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

4. REQUIREMENTS FOR PROMOTIONAL
ACTIVITIES

m All Activities and Communications
Concerned with any of the Following:

+ promotional offers;

*+ promotional events;

*+ promotional items;

+ sampling, —
shall be accompanied by a health warning and by the
sign ‘Our activity is intended for adult smokers only’.

m Any branded activity and communication
organised by means of direct mail shall be carried
out only if prior written confirmation of adult
smoker status as well as wish to receive promotional
materials is obtained from the consumer.

m Promotional Offers

Participation in promotional offers by the general
public will be conditional upon evidence of age eli-
gibility and confirmation of smoker status.

m Promotional Events

Fach member of the Group shall ensure that only
adults have the access to a promotional event. The
following requirements should be met:

(a) When carrying out any promotional event the
age and smoker status should be visnally/verbally
verified;

(b) In case there is a doubt whether a participant
complies with the age criteria set by this Code and
when it is impossible to obtain an authentic proof
of age, he/she should be debarred from participa-

tion in the promotional event;

(c) When offering a prize/present, the age of the
participant should be verified;

(d) Where promotional offer permits an adult
smoker to be accompanied by other person at a
third party event or in an activity, each company
of the Group shall ensure that such other person
is adult.
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m MpeanoxxeHus c yenbo CTUMYIUPOBaHUS
cObITa

K VIACTHIO B NPEONMOKCHUAX IO CTHMYIHPOBAHUIO
cOBITA AOZKHEL JOTYCKATHCA TONMBEKO JTHITA, IIPET-
CTABUBINTHEC TIOOTBCPIKICHHUC CTATYCa COBCPIIEHHO -
NeTHAUX ToTpebuTeneil TabagHol TPOAVKITHH.

m MeponpuaTus c L eNblo CTUMY/IMPOBaHUA
cObITa

Bee xommanwm Ipynmbl AOMKHB 66ECTIEYNTD, UTO-
OBl TOMBKO COBEPINTCHHONETHHE JOTYCKATHCH K yda-
CTHIO B MEPOTIPHATHAX TI0 CTAMYIAPOBAHMIO COBITA.
JomKHE GLITH COBMOASHBT CMEAVIONIHE YCIOBIA:

(a) Ha MeponpHaTHAX ¢ TENBIO CTHMYIHPOBAHNA
cOBITa TOMKHA BBITH OCYIIECTBICHA BH3VATLHAL
OTIEHKa BO3PACTa YIACTHUKOB W MOJVISHO VCTHOE
TOATBEPEKICHNUE cTaTyca MoTpeduTeNd TabagqHEIX
H3ICIAH,

(6) B caygae, ¢clH €CTh COMHEHHES B TOM, 9TO
VIACTHHEK JeHCTBUTCTRHO COOTBETCTBYET BO3PAC-
THOMY KPHTEPHIO, YCTAHOBICHHOMY JaHHbM Kome-
KCOM, M €CITH HET BOBMOKHOCTH JTOKYMEHTATHHO
TOATBECPAUTE BOZPACT, JTAHHOE THT0 HE JOILKHO
OBITH JOTYITICHO K YIACTHI B MEPOTIPUATHH;

(B) Ilpw BpyYcHUH TPH3OEB W/WIH TOJAPKOB
BOZPACT VIACTHUKA JOKEH OBITh TOATBEPEKICH
MOKYMEHTATLHO;,

(r) B crmyyasx, KoTna mpeqmoXKEHNUE, HATPABICHHOE
Ha CTUMYTHPOBAHNE ¢OBITA, JOTYCKAET COMPOBOKIE-
HHE COBEPITEHHONETHETO TOTPEOUTENA TabaTHEIX
W3ACHUH IPYTHMH TUTAMH Ha MEPOTPUATHH HIH
AKTHH, TPOBOTUMEIMHE TPEThEH CTOPOHOTM, TH IHMa
TAKEKE JONKHE OBITH COBEPITCHHOTETHUMH.

m Uspenua gna CTUMy/IUpoOBaHUA cObITa

m Huxakas peKiIaMa HEe TOKHA pazMEIlaTheA
Ha CICOVIOITAX OpCaMeTax:

(a) Hzpenmax, cogepXaImux CUMBOINKY TOPTOBBIX
MapoK APYTHX KOMMAHWH, 38 HCKTOYCHAEM TeX

CIyYach, KOTAa TOMYYCHO MPEIBapHUTeIhHOS THCH-
MEHHOE paspelleHue BIafenblla TOPToBOH MapKi,

m Promotional Items

m No advertisements shall be placed on the
following iterns:

(a) Ttems which contain any brand element of other
trademark owner unless a prior written permission
of trademark owner was received;

(b) Ttems where it is technically difficult or impos-
sible to put a health warning or other inscriptions
according to this Code requirements;

(c) Ttems which can be of particular appeal to
under-age;

(d) Shopping bags.

m All advertisements shall be accompanied by
a health warning and a ‘Product/cigarettes has/have
been certified’ note. Reasonable measures should be
taken to ensure that advertisements and health
warning are placed on promotional items in a way
that they are visible at the same time.

m Promotional items shall:

(a) Be offered/distributed to adults smokers only
after visual/verbal verification of the age and smoker
status;

(b) Be offered/distributed by direct mail only to
adult smokers who have prior confirmed in writing
their adult smoker status and wish to receive pro-
motional materials.

m Any item of clothing with tobacco advertis-
ing offered for sale or distribution shall be offered in
adult sizes only.



(6) Uzmenmax, Ha KOTOPHIX HEBOSMOXKHO IR
CIOXKHO ¢ TCXHHYCCKON TOYKH 3peHHS PasMeCTHTh
TPeaYIpPEeaUTETRHYIO HAMTHChH O BpEAe KypeHHs
WIH APYTHE HAATHCH B COOTBETCTBHE ¢ TpeboBaHM-
aMu JanHoro Kogekea,

(B) Uzgennax, KOTOPHIE MOTYT BBITH 0COBEHHO
TPHUBICKATSTEHLEIMHE T4 HECOBEPTICHHOMETHHX,

(r) TTakeTax n19 TOKYIOK.

m Jobas pexmaMa JOTKHA COTPOBOKIATHCA
TPEVIPEAUTENLHON HAATHCHIO O BPEAe KypeHna
u HaamHuchio «ToBap/cuTapeThl cepTUQUITHPOBAH/
cepThHITAPOBAHED . PYKOBOACTEYACE 3APABHIM
CMBICTOM, HEOBXOAUMO TPUHATE MEPE IO 0BeCTe-
YEHWTO TAKOTO PasMEIeHNd PEKITAMEBI |
TPeyIPEARTENLHON HATTTHCH 0 BpEIe KYPEeHUA Ha
W3OCTUA A CTHAMYTHPOBAHU cOBITa, 9TOOH |
peKTaMa, W HaITHCh OLITH BUAHB OTHOBPEMEHHO.

m HB)ICJ'II/IH A9 CTUHMYITHPOBAHHA ¢BRITA
JOIAKHEL

(a) IpennaraTeca/pacipocTpaHAThCd TOIBKO
CPEMN COBEPITEHHONETHHX MOTPEeONTENEH TabauHo
TPOIVKITAE TOCTE BU3VATLHON OTEHKH BO3pAcTa o
TOIYICHUA YCTHOTO TOATBEPEKICHUA CTATYCa
TOTPEOUTENA CHTAPET;

(6) TIpenmaraThed/pacmpoCTPaHATECT METOIOM
TPAMOH PACCHITKH TONBKO CPEIH COBEPTTCHHOET-
HUX TOTpeBuTeneH Tabavuroil MPoAYKIHA, KOTOPHIE
TPEeTBAPUTETBRHO THCEMEHHO TOITREPININ, ITO
OHW ABIAOTCT COBEPIICHHOIETHAMA MOTPEONTEN -
MH CHTAPET W KETAIOT TOMYIATE PERITAM HVIO
HHPOPMATTHIO.

m TIpenMeTs OMEKAB, TPEATATAEMEBIE T
MPOJaXKW WM PACTIPOCTPAHSHUI, HA KOTOPHIX pas-
METTeHa pekaaMa TabavHoH TPOIYKITHA, TOTKHEI
MPEaNaraTeed TONBKO B pasMepax I B3POCITBIX.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

m Sampling

m Reasonable Mecasures shall be taken to
Ensure that:

(a) Samples of tobacco products are not offered to
under-age or to non-smokers {persons who confirm
to be non-smokers);

(b) Samples are only offered within a segregated
area access to which is restricted to adults only;

(c) Samples not ordered by consumers are not sent
by mail;

(d) Personnel participating in distribution of the
samples of tobacco products or conducting promo-
tional activities should:

* Carry a visible health warning and sign ‘Our
activity is intended for adult smokers only”;

* Provide a consumer with the information about
the tobacco products required by the Code if
asked by a consumer;

*+ Verify the age (if in any doubt) and smoker sta-
tus of persons who are offered the samples
orfand who take part in promotional activities.
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m becnsiaTHoe pacnpocrpaHeHue 06pasL 0B
(comMnAuHr)

m HeobxoauMo MpeITpHHATE BCE BO3ZMOXKHRIEC
MEPH A TOTO, YTOBH CICAYICIINE YCIOBHA GHUTH
cODMmOACHEL:

(a) O6pasmbl TabayHBIX A3ACTHH HE TOTKHEBI
MpeIaraTbed HECOBEPIICHHONMCTHUM H TAIIAM, HE
ABNAIOTMHAMCA TOTPEOATCTAMN TAOATHBIX H3TCTH T
{(TUmaM, TpUIHAICITHM cebd HEKYpATTHMHA);

(6) Ob6pacTbl TabaYHBIX H3ICTAN TOTKHEBI
MpeaIaratbed Ha CHETHATBHO BHIICICHHBIX TII0-
MAaKax, JOCTYI Ha KOTOPBIC OTKPHIT TOMBKO AT
COBEPTITCHHOMCTHHX,

(B) O6pasnnl TabavuHbIX W3TETU, He 3aKa3aHHbIC
TOTPEOUTETIMHE, HE JODKHBI OTIPABIATHCT WM
Mo TOYTEe;

(r) JTuma, y9acTBYIOIMHAE B pAcTpOCTPaHEHAT
06pasmos TabauHbIX U3ACTUH UIH B TPOBEACHNN
ARTAH/MEPOTIPHATHH ¢ TETBIO CTHMYTHPOBAHNA
¢OBITA, JOMKHDI:

+ UMeTh Ha Of¢Ke MPEAYIPEIUTENLHYIO HANTHCE
0 Bpede KYPEHUA W BHAUMYIO HWHHOPMATHIO
0 TOM, 9TO aKNHA MpeTHasHauYeHa TOMBKG T4
COBEPIIEHHOICTHUX MOTPEOUTENEH TabawHo i
TPOIVEITHI,

+ TIpoBepATL BOZPACT U CTATYC MOTPEOUTENA Ta-
DavHbIX U3ACTHE ¥ TEX TUI, KOTOPHIM Tpeamara-
10TCA 0BPasIel M/HIN KOTOPHE VIACTBYIOT B ME-
POTIPUATHAK C TIENBIO CTHMYTHPOBAHNTA COLITA.

5. TPEBOBAHMUSA K CMTOHCOPCKOM
AEATENBHOCTU

m Bee BHUOBI PEKITAMEI, CBA3AHHOM CO CIIOHCOPCT-
BOM HJIH ABIAIOINCHCT JOTTOTHEHHEM K HEMY, DOJK-
HBI COOTBETCTRORATE CICOYVIOTITHM TpC6OBaHI/IHM:

(a) EcTb gocTaTodHbIE OCHOBAHWA TOJATATE, YTO
BCE JTHTIA, COPCBHYIOMIHECA UM MHBIM 06pasoM
TPpHHEMAOITHE AKTABHOC VIACTHE B MEPOTPHATHH
WITH aKMHH, KOTOPHIM OKa3HBACTCA CTOHCOPCKas
TMOIICPKKA, ABIAOTCS COBEPIICHHOIE THHMH,

5. SPONSORSHIP STANDARDS

m All forms of advertising associated with or
ancillary to sponsorship shall comply with the fol-
lowing requirements:

(a) There is an evidence or reasonable basis upon
which to believe that all persons who compete, or
who otherwise take an active part in the sponsored
event or activity which bears a tobacco product
brand name are adults;

(b) A team/group which bears a tobacco product
brand name, as well as persons with a similar
name/assumed name, are adults;

(c) There is an evidence or a clear reason to assume
that attendance at the sponsored event or activity
will comprise no less than 75% of adults;

(d) There is an evidence or a clear reason to
assume that the sponsored event or activity will not
be of particular appeal to under-age;

(e) It is not anticipated that the sponsored event or
activity will receive exposure, other than as a news
item, on television or radio or the Internet, and it is
expected that such exposure complies with this
Code;

(f) Success in the principal activity associated with
the sponsorship does not require above-average
physical fitness for someone of the age group of
those taking part.



(6) CroHcHpyeMBIE KOMAHIB/TPYIITH ¢ HAa3BaHM-
eM, HACHTHIHEIM Mapke (HamMeHOBAHIIO)
TabavHoi TPOIYKINH, a TakKe QHIMUecKue THTa,
AMEIOTIHE AHATOTHIHOS UM/ TCEBAOHAM, ABIAIOT-
CA COBEPTICHHOMCTHUMH,

(B) EcTh gocTaTouHBIC OCHOBAHHA MOAATATH, YTO
KaK MUHHMYM 75% TOCETHTETEH, MPHCYTCTBYIOTTHX
Ha MEPOTIPHATHH HIH AKIMHH, KOTOPHIM OKA3BIBACT-
cA CTIOHCOPCKad MOAAepKKA, ABIAIOTCA COBCPIICH-
HOJICTHHMH,

(r) EcTh mocTaTouHEIC 0CHOBAHMA MOMATATE, YTO
MEPOTPHATHE MIH aKIHA, KOTOPHIM OKA3HRIBACTCH
CTTOHCOPCKAd TOAJCPKKA, HE SBIAIOTCT 0c0b0
TMPHUBICKATSIBHBIM 179 HECOBEPITE HHONCTHHY;

(a) HuutoxHo Mama BEPOATHOCTE TOTO, 9TO
OCBEICHNE MEPOTIPHUATHS HUIH AKIAH, KOTOPBIM
OKa3HIBACTCA CMOHCOPCKAT MOAICPEKKA, MOKET
BBIHTH 3a paMKHU HOBOCTHOTO COOBINCHUA B TEIE-
WIH paguonepenade, unn & HATepHETE, TpHUeM
TAKOEC OCBEIMECHHE TOIIKHO COOTBETCTBOBATD
HacToatmemMy Komexcy;

(e) Hoctmxkenue ycmexa B 0CHOBHOH obmacTn
OEATETRHOCTH, CBABAHHON €O CTIOHCHPYEMEBIM
MEPOTpHATHEM, He TpebyeT ocoboil dhusmyueckoi
TOATOTOBKH JWT, TPHHAINCKAHY K OTPEICTCH-
HBEIM BO3PACTHRIM TPYTITIAM W TPHHUMAIONTHX Vda-
CTHE B CTIOHCHPYEMOM MEPOTIPHATHH.

m PasmelieHue pexsamMmbl Bo BpecMA MPOBEIC-
HHA CTIOHCHPYEMBIX MEPOTIPUATHN OCYITECTRIAETCA
TONBKO TPH COBMOACHAN CAEAVIONINX YCIOBHUH:

(a) Bce nmma, KOTOPEIM paspelieHO HOCHTD
TPEAMETH BITH GICKIY ¢ PEKTaMOoil, TOTOTHITAMH
NIH HA3BAHHAMHE Mapok TabaduHo# MpoAyKIHH BO
BpEMA MPOBEACHNA CTTOHCHPYEMEBIX MEPOTIPHATHEH
WIH aKNuH, FBI4I0TCA COBEPITEHHOTCTHIM A

" HE MOIB3VIOTCA 0CoB0H TOTYIIpHOCTRIO V NI
Momoxe 21 roga;

(6) Bece BUAR peKIaMBl, CBA3AHHON €O
CTOHCOPCTBOM HITH ABIIIOIICHCA JOTOMHEHTEM
K HEMY, COOTBETCTBYIOT TPCOOBAHUIM,
TpeayeMOTpEeHHBIM HacToamnM Komercou.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

m Sponsorship advertising is allowed only when:

(a) All individuals authorised to bear tobacco prod-
uct advertisements, logos or brand names at spon-
sored event or activity are adults and shall not be
specifically popular among people under 21-years-
old;

(b) All forms of advertising associated with or
ancillary to sponsorship shall comply with the pro-
visions of this Code.

6. PACKAGING, SALES AND DISTRIBUTION
STANDARDS

It shall be banned:

(a) To sell cigarettes to consumers in packages
containing fewer than 20 sticks;

(b) To sell cigarettes in single sticks;

(c) To sell cigarettes in vending machines;

(d) To sell fine cut tobacco to consumers in pouch-
es smaller than 10 grams;

(e)To provide materials or incentives to support
the sale of cigarettes in single sticks.
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6. TPEBOBAHMS K YNAKOBKE, PEAJIN3ALIUU
U ANCTPUBYLIUU

He ponyckaercsa:
(a) Mpomaxka TOTPEOUTETIM CUTAPET B MAYKAX,
cofepxkammx MeHee 20 MTYK;

(6) TlomrTyunad TpogaKa CUTAPET;

(B) TIpomaxa cUTapeT ¢ HCTOMB30BAHTEM
aBTOMAToR;

(r) TIpogaxka moTpeOUTENIM KypHTEIRHOTO Tabaka
B YIaKoBKe BecoM Meree 10 rpaMmon;

(n) MpeaocTarmeHue MATEPAATIOR AT TTOITIEPEKKH

" WHad CTUMYITAIIIA HOH.ITy‘-IHOfI IpOooazKH CUTapeT.

7. NMPOLUEAYPA YTBEPXAEHUA PEKJIAMHbIX
AKLUA U MATEPUAZIOB

Bee pexmaMHBIC aKIIAM B MATCPHANH, B TOM YHCIC
oleKIA T PERIAMHBIX akiuil, TOMKHE BHITH
YTEEPAICHB KaK OTBCUAIOTITHE TPeOOBAHTAM
manHoTo Komekca B COOTBETCTBHE ¢ TMPONSIYPOT,
npuuatoit B «BAT Poccma», 1o mavama
TpOBEICHUA aKTHH ¥ TPOM3IBOCTEA MATCPHATIOR.

8. MPOLLEALYPA BHECEHUS MOMPABOK
M AOMOJ/IHEHMIA B KOAEKC

B ToM cayuae, ecam BYIYT BHECCHE TOTPABKH B
3aKOHOAATENRCTRO Pocemitckoit @emepanun mubo
Tpynna moanmumieT Kaxue-1ud0 106pOBOTBHBIE
COTMANIEHAA IO BOTPOCAM PEKITAMEI,
COOTBETCTHYIONTNE TOTPABKA H JOTIONHEHIA
MOTKHB OHITL BHECEHE B HacToammi Komexe.

9. KOHTPO/J1b 3A COBJIOAEHUEM
MOJIOXKEHUMA KOAEKCA

Koutpons 3a cobmogernen TpeboBanmii TamHOTO
Konexca mpu npoeeaeHny [pynmoi MapKeTHHTO-
BBIX AKTHBHOCTEH OCYMICCTBIACTCS TIOCPEMCTEOM
BHYTPCHHEX TOJTHTHK H TPONCIYP KOMIAHHH
«BAT Poccuas.

TIpunar CosetoMm aupektopos «BAT Poccuas
11 mapTta 2003 L. |

Appendix 4

7. APPROVAL PROCEDURE FOR ADVERTISING
ACTIVITIES AND MATERIALS

All advertising activities and materials should be
checked for the compliance with the Code require-
ments in accordance with the BAT Russia approval
procedure.

8. PROCEDURE ON INCORPORATING
AMENDMENTS/ADDITIONS TO THE CODE

If any amendment to the legislation of the Russian
Federation is adopted or any new voluntary agree-
ment on advertising is signed by the Group, the
respective amendments/additions should be incorpo-
rated to the Code.

9. SUPERVISION OF THE CODE APPLICATION

The implementation of the Code’s requirements on
tobacco products’ marketing organised by the
Group, is controlled by BAT Russia Internal
Policies and Procedures.

Approved by the Board of Directors of BAT Russia
on March 11, 2003._|
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OTtuer 0 gearenbHoctn komnauuu «bAT Poccusi» B o6nactu
npeAoTBpPaLLEHUA KYPEeHUsA cpean HecoBeplueHHoNeTHuX B 2003 roay

«bputumn Amepukan Tobakke Poccmar» teepno
TPAACPKABACTCA YOCKICHIA, ITO TCTH KYPHUTEL HE
MOTKHBI, H BEOOP — KVPHTh HIAW HET — TOTKCH
CTOATh HCKITIOUHTETRHO TTEPEA B3P OCTBIMA JTIOIBMHA,
OCBEIOMIEHHBIMHE O PUCKAX A 3MOPOBDLA,
cBaA3auHBX ¢ KypeuneM. «BAT Poccuas
CAMOCTOATETRHO PEATTHBYET PAT TPOTPAMM

o TPEAOTEPAITEHUIO KYPEHAA CPEIH HECOREPIITEH-
HOTETHWX, & TAKKS OOBCIMHACT CBOH CPEJCTHA

M OTIHIT ¢ pecypcaMy IPYTUX TabadHBX KOMTIaHnH,
TOCYAapCTEEHHBIX OPTAHOR, OPTaHU3anuil 3Ipano-
OXpaHeHnd M 0BTIECTREHHBIX OPTAHN3ATIH i

¢ TETRIC COBMECTHOTO PETICHNA MPOOITE MBI
TOIPOCTKOBOTO KYPEHTA.

TIpencrapuTenn TabavdHo# oTpacian aKTHBHO
B3AUMOIECHCTBYIOT ¢ HEBABHCHMBIMHI CIETTHATHCTA -
MU W OPTAHH3ATMWAMHA. UX 3HAHWA M OTIBIT MOMOTA-
0T 3HAYATETBHO TOBLICHTDh KAYECTBO TMPOTPaMM TI0
MPETOTBPANTEHHUIC KYPEHHUA CPEAH HECOBEPIIEHHO -
JETHUX, TOBEPUE OBMECTBEHHOCTH K HAM, a
3HAYUT W MIAHCH HA TO, UTO 3TH TPOTPAMMEl OVAVT
TMO3UTHBHO BOCTPHHATH W YCIIETITHO PEATH30BAHHL.
KoMmanma cumTaeT, 9TO PEITUTEL 3a1a9y
TPEeTOTEBPANTEHIA TOAPOCTKOBOTO KYPEHAT MOKHO
TONBKO COBMECTHBIMH VCHITHAME METATOTOR,
Bpavell, TPEACTABATENEH TOCYIapCTBEHHBIX OpTa-
HOB, OBMICCTBEHHBIX OPTAHA3ANNH, KOMTaHHT —
Tpou3BOARTENSH TafavHolt TpoAVKIHE 0 paboTHN -
KOB po3HUYHOH Toproban. Cosganubii B mac 2000
roga B Mockee OBII¢cTBEHHLIA COBET IO
mpobIeMe TOAPOCTKOBOTO KYPEHHA OOBEIUHACT BCE
3AMHTEPECOBAHHBIE CTOPOHBI H KOOPIUHHPYET WX
B3AaUMOIcHcTBHE B JAaHHON obIacTH.

«BAT Poccuga» aBIgeTCI aKTUBHBIM YICHOM

OB cTBEHHOTO COBETA IO TMPoBIEeMe TOAPOCTKO -
BOTO KYpPCHHA €O BPEMEHT €TO OCHOBAHHA;
OONMBIMUHCTEO HHHITHATHE KOMTIAHUH B chepe
BOpBHOBI ¢ KypEeHHEM HECOBEPIICHHOMCTHAX OCYIIIE-
CTBIACTCA TIPH CaMOM AKTHBHOM OpTAHHM3ATHOH-
HOM yaacTHH OBMIECTEEHHOTO COBSTA.

Heateaproeth «BAT Poceng» B obmacti
TPEAOTEPAIICHUS TIOIPOCTKOBOTO KYypeHAS HATpak-
TeHa HAa JOCTHRCHHC ABYX Meeil: He TOTYCTHTD
Tpoaaku TabayHbIX H3MCTHH HECOBEPMICHHOMET-
HUM # yOeTUTh AeTell M MOIPOCTKOB HE KYPHTh.

Appendix 5

Report on 2003 Activities
of BAT Russia in the Area
of Youth Smoking Prevention

British American Tobacco Russia strongly believes
that children should not smoke and that smoking
should only be for adults who understand the health
risks that come along with consuming tobacco
products. BAT Russia supports and runs a number
of programmes tackling underage smoking and
combines the corporate resources and experience
with ones of other tobacco companies, government
and non-government organisations, in order to pre-
yvent youth smoking.

Tobacco companies are actively seeking to work
together with specialists and organisations outside
the tobacco industry: the competence of external
partners may greatly increase the quality and credi-
bility of vouth smoking prevention programmes and
thus ensure their chances of public acceptance and
success. BAT Russia believes that the problem of
underage smoking can be solved only by the joint
efforts of teachers, doctors, authorities, public
organisations, tobacco producers and retailers.
Established in May 2000 in Moscow, the Public
Council on the Problem of Underage Smoking
comprises all interested parties and coordinates
their work.

Since the formation of the Public Council on the
Problem of Underage Smoking, BAT Russia has
been its active member and carried out the majority
of its YSP initiatives with the organisational support
of the Public Council.

YSP programmes supported by BAT Russia aim to
reach two objectives. The first one is to prevent
children from obtaining tobacco products, and the
second one is to discourage children from smoking.
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PyKOBOjICTByHCB OTHMH ICITAMHA, KOMIaHHA
NPpUHHMACT aKTHBHOC YIACTHE B CICOYVIOTITHX
HHHITHATHBAX:

Mporpamma no npeAoTBpalLEeHNIO NPOAANXK
TaGa4yHbIX U3 NN HecOBepPLUEHHONETHUM
TTporpaMmMa TPOXOIUT TIO TOSYHTOM «MEI He
TpomacM TabavHBIC W3ICTNA JTHIIAM MOMNOXKE

18 meT» m peamu3yeTcd KPYTHBIMHE TaDadHBIMH
roMmanuamu. [IporpaMma Havamachk B 1999 roay,
" K HACTOAIIEMY MOMEHTY TOPTOBEIC
npenctapuTen «bBAT Pocecnds BOBICKIN B HES
donee 40 000 mpeanpuATHHE POIHUIHOH TOPTOBIH
Bonee gem B 70 ropogax Poccmu. B pamrax gamHoit
TPOTPAMMEI TOPTOBRIE TPEMCTABNTETH TabaqHbIX
KOMTaHuH BEIVT PasBICHUTETRHYIO paboTy

¢ POSHUYHBIMHE TPOIABIIAME: WHBOPMAPYIOT

X 0 Tpebopanmax PemrepanbHoTo 3aKoHA

«O6 oTpannYeHAH KypeHnda Tabakar W yOeEIAIOT
HE TPOAaBaTh TAOATHEIC W3ICTHUA JTHIIAM MONOXKE
18 mer. IpomapiiaM TakEke OKasLIBACTCA
HeOBXOANMAad METOANISCKAd W WHOOPMATIHO HHAA
TOAACPEKA: B MECTAX TPOTAK PASMENTAIOTC
MATEPUANH, OTMOBESTIAIOIINE TOTPEOHTENEH O TOM,
UTO 3AEChH HE TPOIaioT TabauHEe W3ICTHA THIAaM,
HE JOCTHTIIAM 18 meT, a Takke GpoImops

¢ BEIIEPEKAMH U3 COOTBETCTBYIOIETO
PemepankHOTO 3aKOHA.

Hudopmanuonnas paboTa ¢ pO3HAYHBEIMH TPOIAB-
TaM¥ MOAKPETIACTCA HAPYEHON peRIaMoi:

B okTabpe 2003 roma mpu GUHAHCOBOH MOAIEpKKE
«BAT Poccma» m apyrux koMmanuil B 14 manbonee
KPYIHBIX TOPOMaX CTPAHLI OBITH PasMeIne b
THTH, TPH3HRAOIINS POSHAYHEX TPOIABIOR
cOBMIONATh 3aK0H W HE TPOJaBaTh CHTAPETH
HECOBEPITEHHOTETHA M.

O6pasoBaTtenbHas nporpamma «Moii BbiIGop»
OBMIeCTBEHHUBIH COBET IO TIPOBIEME TOIPOCTKO -
BOTO KYPECHHA OKA3LIBACT OPTAHUZATIHOHHYIO

7 (hUHAHCOBYIO TOMNEPEKKY 00pasoBaTeNbHO i
nporpaMMel «Mo# BeiGops. Be meab — moMoun
TOAPOCTKAM PA3BUTh YMEHUE CAMOCTOATETLHO
MBICTHTE W TPHHAMATE PETICHNA, He TMEPEKITATHI-
Bad OTBETCTBECHHOCTE Ha APYTUX, TPOTHBOCTOATD
HETATHBHOMY BANAHHUIO CBEPCTHUKOB M OTCTAMBATH
COBCTREHHYIO TOYUKY 3pEHNA.

Appendix 5

In line with these objectives, BAT Russia is actively
participating in the following initiatives:

Retail Access Prevention Programme

The slogan of this programme is ‘We do not sell
tobacco products to persons under 18°. This initia-
tive is implemented by the efforts of large tobacco
companies. The programme was launched in 1999,
and now trade marketing representatives of BAT
Russia cover around 40,000 retail outlets in more
than 70 Russian cities. Within the framework of the
programme, representatives of tobacco companies
inform retailers about the requirements of the
Federal Law ‘On Restricting Tobacco Smoking’ and
aim to persnade them not to sell tobacco products
to minors. The retailers also receive all the neces-
sary methodological and informational support:
point-of-sale materials stating that the outlet does
not sell tobacco products to persons under 18 and
brochures quoting the Federal Law ‘On Restricting
Tobacco Smoking’.

The messages to retailers are backed by outdoor

advertising: in October 2003, with the financial sup-

port of BAT Russia and other companies, billboards

attermpting to persuade retailers to obey the law and

not to sell cigarettes to minors were placed in the
14 largest cities

I countrywide.



VuacTHHKH OIpOoTpaMMEl Y9aTCd aHaTH3IHPOBATE
CBOH jICfICTBI/IH, d TAaKXKC HpOﬁJ’ICMBI, CTOANITHC
nepeq COBpeMEHHBIM pOCCHfICKHM O6H.[CCTBOM.

TMporpaMmMa 4BIIETCT YacThio yUeOHOTO Kypca
«TpakaaHoBeACHNE» W TPETOTACTCS VIATTHMCT

8 m 9 Knmaccow, To ecTh MoapocTRaM 14—16 mer.

B 2002—2003 yuebuom roay Gonee 110 000 mronn-
Huko® B 31 permone Poccnu mpoman obSydeHne
mo nporpaMme «Moit sriGops. C oxTabpa 2003 roma
OHa OCYMECTBIACTET B 35 pOCCHHCKAX peTHOHAX.
Ha mactoamuit MOMEHT JNA TIPETOTABAHMIT
JaHHOTO Kypca ToaroTosmeHur 1500 yunteneit,

a mo xoHna 2003 roma ux wyncnao gocturdeT 2500.
TIpw comeicTBHN cOETHATHCTOR MUHACTEPCTRA
obpazopanns Poccuiickoit @emepanun 6buH
pazpaboTaHbl METOMNICCKIE TOCODHA IITA VIMTE -
el w paboune TETPaan ATd VIaITnxcd.

B mactoamiee BpeMa paspabaTeiBacTea yaeOHBIH
kypc «Moti BEbop» ang geteit 6—10 meT, To ceTh
yuamuxcad 1—4 KIaccos.

B 2002 rogy mo nmopydeunio OBMIECTBEHHOTO
COBETA MO TIpOHIEME MOJPOCTKOBOTO KYPEHHT
HE3aBUCHMOE HCCIETOBATENBCKOE ATEHTCTRO
npoBeno u3ydeHue >h(MEeKTHBHOCTH TpOTPpaMMBbL
«Moit BEIGOp». OMpoc MPOBOAMICA B PA3THIHBIX
pernonax PoccHun cpelu MKOMBHAKOE 14—16 meT,
npomeamux obygeHne mo nporpaMme «Moit
BRIBOp» He paHee IMECTH MECATIER 0 Havala
ompoca. CoTmacHo €ro pesyabTartaM, 78% TMIKOIb-
HUKOB CYHTAIOT, YTO 3HAHWA W YMEHWA, TOIYICH-
HEIE MMHW B X0fA¢ JaHHOTO yIeOHOTO Kypca, TpHTo-
oaTcd UM B JaTbHEHIMEH XKH3HH.

OGyuatowas nporpamma ans poautenei
CormacHo JaHHBIM, TOMYICHHBIM MHCTHTYTOM
CPABHUTEIBHBIX COTMHMANBHBIX MCCIEIOBAHNI, 0THOT
W3 THABHBIX MPHYHH KYPCHHA CPEIH HECOBEPIICH-
HOMETHUX SBIACTCS CTPEMICHHUE TOAPaKAaTh
BapocTbiM. UMEHHO MO3TOMY paboTa ¢ poOIRTCIIME
ABNACTCS BAXKHBIM HATpaBICHUECM JCATCIBHOCTH
O6mectentoTo cobeTa. «bBAT Poccwas m gpyrue
TabavHblec KOMTAHMH TOAICPEKHUBAIOT 06pasona-
TEMBHBIC TPOTPaMMbL I POIATENACH, TPOBOTHMEIE
OBTIeCTECHHBIM COBETOM B COTPYIHHYUCCTBE C
U3AATEITBCKAM JTOMOM «300POBBES.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

Educational programme ‘My Choice’

The Public Council on the Problem of Underage
Smoking coordinates and provides financial aid to
the educational programme ‘My Choice’. The pur-
pose of the programme is to help teenagers to
develop their ability of independent reasoning and
responsible decision-making, to withstand the pres-
sure of peer groups, and to adyvocate their own
viewpoints. Participants of the programme learn to
analyse their actions and problems faced by the
modern Russian society.

The programme is a part of the Civic Knowledge
course attended by students of 8" and 9" grades,
who are 14—16 years old. During the academic vear
2002—2003, more than 110,000 students were
involved in this project in 31 regions of the Russian
Federation. Starting from October 2003, ‘My
Choice’ is to be implemented in 35 regions of
Russia. Currently, around 1,500 teachers have been
trained for the programme; there are plans to
instruct up to 2,500 teachers by the end of 2003.
Specialists from the Ministry of Education of the
Russian Federation contributed to the preparation
of methodological manuals for teachers and course-
books for students of the 8" and 9" grades. At the
present time, the development of a version of the
course ‘My Choice’ for schoolchildren of 6—10
years old is under-way.

In 2002, upon the request of the Public Council on
the Problem of Underage Smoking, the effectiveness
of the programme ‘My Choice’ was evaluated by
the independent research agency. The survey took
place in various regions of Russia and involyed
14—16 years old students who had completed the
course not later than six months prior to the start of
the research. According to the results, 78% of par-
ticipants believe that the programme ‘My Choice’
provided them with information and skills useful for
everyday life.
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B pamxax gamnoit mporpamMmer B 2001 m 2002 rogax
B KAUECTBE MPHIOKEHNH K KYpHATY «3M0POBLE»
OBITH BRITYMICHE! TPH TEMATHYECKHNE OpOTTIGPH,
TOCBATIEHHBIE TPOBIEME TOAPOCTKOBOTO KYPEHAA,
a Taxke MeTomaM Gopwbnl ¢ Hell. YeTBepTag
BpoTmmopa, coAepxKAIMAd PEKOMEHAATIHA |
TPaKTAYECKNE COBETH IO BOpHOE ¢ TOIPOCTKOBREIM
KypeHUEM H KYPEHHEM B CEMBAX, OMYOIMKOBAHA

B Hoabpe 2003 roma.

«CopeBHOBaHMUe K/1aCCOB, CBOGOAHDbIX

OT KypeHus»

OcHOBHAA TETh TAHHOH TPOTPAMMEI, HAYABIICHCT
B 2001 rogy W mpenHasHAYEHHOHN A4 MKOTLHAKOE
12—13 meT, — mpeAOTBPATHTL MOAPOCTKOBOE
KypeHne. Jma ToTo 9To6H yIacTBOBATh

B KOHKYPCE, VICHHKH KIAcca BMECTE TPAHUMAIOT
PETIECHAE HE KYPHUTh B TCICHHE TOIYTOIA.

B xoHKYpce MOTYT YIACTBOBATE TOMBKO T¢ KIACCH,
B KOTOPHIX He KypaT He McHee 90% yuarmmxes.
Kracerl, BHITOMHUBITHE TpeboBaHnd KOHKVPCA,
TOIYYAIOT HATPATE! W TPU3H. B HacTOATIH
MOMEHT TIpoTpaMMa TposoanTcd Gonee yem B 800
KIaccax B PasTHIHEX POCCHICKIX pETHOHAX.

«Kpyrabie cronbl» Ha TeMy npeAoTBpaLLeHUs
npojax curaper HecoBepLIeHHO/NIETHUM

B 2003 rony B pame KpYOHBIX POCCHHCKHX TOPOIOH
COCTOANACH «KPYTIIRIE CTONHI», TEMaMM KOTOPHIX
CTATO MPEAOTBPANTEHNE TPOIaK CHTAPET HECOBED -
MEHHOTETHAM W CYITECTBYIONEE B OBIIECTRE
OTHOTITEHHE K TPOBIeMe TOAPOCTKORBOTO KYPESHIA.
Oprann3aTopoM TUCKYCCHH BRICTYINIT
OBMIECTBEHHRIN COBET B MOAACPEKY MOZUTHBHOTO
PasBUTHA MOTOACKN «TBOH BROOP»; B HUX MPHUHA-
TH VIACTHE TPEICTARUTETH PasTHIHBIX
MHUHHCTEPCTE H BETOMCTR, [ OCYIapCcTREHHOMN TYMUI,
MEAUTIHHCKAX W ODIMECTREHHEX OPTAHN3AIINI,
KYPHATHCTH. Pe3yIRTaTH «KPYTIHIX CTOIO B>
TOMYIHIH TTHPOKOE OCBEMIEHNE B CPEICTBAX
MAccoBOH MWHOOPMATIHH.

Teaching Programme for Parents

Research by the Institute of Comparative Social
Research Studies demonstrated that one of the main
reasons for underage smoking is an attempt of
minors to imitate adult behaviour. Therefore, con-
sulting parents has become a priority for the Public
Council on the Problem of Underage Smoking; a
teaching programme for parents conducted in coop-
eration with the Publishing House Zdorovie
(Health), is supported by BAT Russia and other
tobacco companies. Within the framework of this
programme, in 2001 and 2002 three topical
brochures covering the issue of underage smoking
and methods of solving this problem, were issued as
special supplements to the Zdorovie magazine. A
fourth brochure, offering recommendations and
practical advice for both teenagers and their parents
on how to prevent underage smoking and smoking
in households, was published in November 2003.

The ‘Non-smoking Class’ Contest

The main objective of this programme, launched in
2001 and aimed at schoolchildren of 12-13 vears of
age, is to prevent underage smoking. To enter the
contest, pupils of a class together make a decision
not to smoke for half a year. The class can partici-
pate in the contest as long as 90% of its pupils do
not smoke, and classes that meet the contest
requirements win awards and prizes. More than 800
school classes in different regions of Russia are cur-
rently participating in the programme.

Round Tables on the Issue of Underage Access
Prevention

In 2003, several round tables devoted to the issue
of underage access to cigarettes and public attitudes
to the vouth smoking, were held in a number of
Russian cities. These conferences were organised
by the Public Council in Support of Youth Positive
Development “Your Choice’. Representatives of the
government, State Duma, public health organisa-
tions, NGOs and journalists participated in the
discussions. The events were extensively reported
in the media.
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KopnoparuBHaa noamtuka komnaumm «bAT Poccusa»
B 00/1aCTU CNOHCOPCTBa U 6/1aroTBOPUTE/IbHOCTH

BBEAEHUE

HasHaueHmne JaHHOTO JOKYMEHTA, BO-TIEPBHIX,
OTHMCATE TETH W 38Ja9f, KOTOPHIMA
pykoBomcTBYeTCd «bpuTnm AMmepuran ToBaxko
Poccua» («BAT Poccuas) B cBocH AeATETBLHOCTH
B 00MacTH KOPTOPATHBHOTO CIIOHCOPCTRA

u BIaroTEOPHUTCIBHOCTH, H BO-BTOPHIX, VCTAHOBATH
TMPOTEAYPH TOJauH 3adB0K Ha OKa3aHHe
CTOHCOPCKON MW BIAaroTBOPATEMBHOH TOMOTITH,
a4 TAKKE KPHTCPHH WX OTMEHKHM ¢ TEM, 9TOOR!
clenaTh MPOTece MPHHATHS permeHnil > eRTHR-
HBEIM W TIPO3PAYHBIM.

B mepBoif 9acTH JaHHOTO JOKYMEHTA OMHCHIBAKTCT
menn u 3agaun «BAT Pocecuas B obactu
CTOHCOPCTBA W BIaroTROPHTENBHOCTH. Bo BTOpOi
YaCTH COACPEHUTCT MH(POPMATIHI O KPHATCPHAX
oTOOpa M TMPOoTecce MOoAauH 3adBOK Ha MOMYICHHE
CTOHCOPCKON HIH BIAroTBOP UTEIBHONH TOMOTITH.

1. LEZIN N 3BAAAYUN KOMIMAHUU B OBJIACTU
CNMOHCOPCTBA U BJ/IATOTBOPUTE/IbHOCTU

B 5To# 9acTH OMUCHIBAIOTCA TIETH W 3aa9n
«BAT Poccuas B oBaacTn CIOHCOPCTRA
7 BIATOTBOPHUTETLHOCTH.

m Lienn komnanum B 061aCTH CNOHCOPCTBa

M 61aroTBOPUTENIbHOCTH

Hemamu «BAT Poccng» kKax coluanbHO OTBETCT-
BCHHON KOMIAHHNH SBIACTCA COOCHCTRHE
0BO0TAIMEHUIO POCCHIICKOTO KYIBTYpHOTO maHamad-
Ta, VIVIIICHHIO COTTHANBHOH Cpelbl, PasBUTHIO
00pasoBaHtg W 3aIlMHTE OKPYXKAKMICH cpe/hl.
KoMmanwusa cTpeMHATCS K OCTHRCHAK OMHCAHHBIX
BBINE MENeH TyTeM BRITOMHCHHS CIEAVIOTTHY
3amad.

@ Appendix 6
BAT Russia Corporate
Sponsorship and Charity Policy

INTRODUCTION

The aim of this policy is, firstly, to describe the set
of aims and objectives guiding the corporate spon-
sorship and charity activities of British American
Tobacco Russia (BAT Russia) and, secondly, to set
out the procedures of application and criteria of
selection in order to maintain an efficient and
transparent decision-making process for BAT Russia
in this field.

The first chapter of this document describes the
aims and objectives of the activitics concerned.
The second chapter covers the general framework
and procedures of, as well as criteria for, these
activities.

1. AIMS AND OBJECTIVES OF CORPORATE
SPONSORSHIP AND CHARITY

This chapter describes the aims and objectives of
the corporate sponsorship and charity activities.

m Aims of Corporate Sponsorship and Charity
The aims of sponsorship and charity activities of
BAT Russia as a responsible corporate citizen are
to support and facilitate enhancement of the
Russian cultural and social landscape, educational
opportunities and environmental protection initia-
tives. These aims are to be achieved through reach-
ing a set of objectives, mentioned below.
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m 3apaum KOMNaHUM B 06/1aCTU CNOHCOPCTBA
M 6N1aroTBOPUTENIbHOCTH
B obnacti cnoncopetea 3amadctt «BAT Poccmas

ABIACTCA TIOOOCPIKKaA OpFaHI/IBaHI/Iﬁ H YaCTHERIX JTHIT,

KOTOPBIE OCYITIECTRBIAIOT CBOIO MEATEILHOCTD

B 0BIACTH KYALTYPHI, PA3SBUTHA TPAKIAHCKOTO
ofmecTBa, 06pasoBaHNA W 3ANTATHE OKPYEKATOIEH
CPEaBI M YAOBIAETBOPAIOT, KAK MHHAMYM, OJHOMY
U3 CNEAVIOITHX YCIOBUH:

+ UneioT menpio permenne mpobmeM,
TPAOPATETHRIX IT4 POCCHHECKOTO OBMIECTRA
/WA MECTHBIX COOBIIECTD;

+ CrocoBCTBYIOT PasBUTHIO U BOTee TIYOOKOMY

TOHHMAHWIO MAPOBOH H/HIM HANTMOHATBEHOH
KYTBTYPET,

+ PacmonaraioT TTOTEHITHATIOM JONTOCPOYHOTO
Pa3sBHATHA,

* JIeMOHCTPHPYIOT JOCTHRKEHAD B TOH XKe
obracTh, Kakol KacaeTcd NMpeanmaracMbrii o
pPACCMOTPEHHA TTPOEKT.

B obmactn 61aroTBOPUTENLHOCTH 3amade it
rkoMmaHu¥ «BAT Poccugs ApIaeTCa TOMOTID,

B OCHOBHOM (hPWHAHCOBAA, OPTAHUZATIHIM U
TPYIIaM, KOTOphIE 3ab0TaTCd 0 HYKIAIOIITHNCA,
60 HEMOCPETCTECHHO CaMUM HYKIAIOTTHMCH.
TToMumo GUHAHCOBOH TOMOTIH, KOMITAHTI
OKa3BIBACT H APYIVIO TOAICPEKY — DE3BOIME3IHO
TMepeaaeT HYRIAONIHMCT HEOOXOTUMEIC BEITH,
TakmWe KAk KHATH, OfeKIY, O(pHCHYI OpPTTCXHUKY,
MeBeTh, KAaHTEIIPCKHe TOBAPHl U IPYTHE
npeaMeThl. K y9acTiio B 6MaroTEOpHTCIBHBIX
TMPOEKTAX AKTHBHO MPHBICKAIOTCS COTPYIHUKH
«BAT Poccuas.

m MepecmoTtp ueneit n 3agay

B cooTBETCTBHHE ¢ 0643aTCIBCTRAMH, TPHHITHIMH
komnanmeli «BAT Poccuas B xome mpoTtecca
COTTHANRHON oTaeTHOCTH, COBET TUPEKTOPOR
KOMIIAHWH ¢KECTOIHO ONEHWBACT W, B CIyYac
HEOBXOMHMOCTH, TIEPECMaTPUBACT TEMH W 3aJadun
B 001acTH CTIOHCOPCTRA W BIATOTBOPHUTCIBHO CTH,
a TaKKe MPHUHHMACT OIOXKCT Ha JAHHBIC TEITH.

m Objectives of Corporate Sponsorship and
Charity

In the field of sponsorship, the objectives of BAT
Russia are to support the organisations, groups and
individuals that work in the arcas of culture, civil
society development, education and environment
protection, and meet at least one of the following
conditions:

+ To address the problems of high importance for
either the Russian society or/and local commu-
nities;

+ To contribute to, or offer deeper insight into,
the world or/and national cultures;

+ To have the record of achievements in the
respected field;

+ To have a rich potential for development and long
term dedication to the corresponding activity.

In the field of charity, the objectives of BAT Russia
are to help, — namely support financially, and/or
through personal participation of the employees, —
under-privileged individuals and groups of such
individuals as well as the organisations established to
care about them. When appropriate, physical items
(i.e. office equipment, cloths, books, etc.) can be
donated.

m Aims and Objectives Revision

According to the commitments made by BAT
Russia in the course of social reporting process, the
Board of Directors annually reviews, assesses and
revises, if necessary, its sponsorship and charity
aims and objectives, and sets up a budget.



2. MPOLUECC MOAAYUN 3AABOK U KPUTEPUN
OTBOPA

B manmol 9acTH OCBEIMACTCA MPOTECe TOIadH
3adBOK Ha TONVICHHE CTOHCOPCKOH MIH OIaroTho -
PETETRHOH TOMOITH W KPUTEPUH 0TOOPA 3a9BOK,
npuaateie kKoMmauneii «BAT Poccmas.

m Kputepum or60opa 3asaBok

«BAT Poccua» MomgaepKUBACT TOIBKO MPOEKTH,
COOTBETCTBYIONIHE TPEOOBAHNAM POCCHTCKOTO
3aK0HOMATCIBCTRA, & TAKKE — B TOM CIIVYac, CClu
OHHM MOTYT OBITH MPHUMECHHUMEI, —
«MeXxayHapOIHBM CTAHIAPTAM MAapKCTHHTA
Tabauroi nponykiums u «KoJeKey oTBETCTBEHHOTO
MapKeTHHTa Tabauubrx usgennii «BAT Poccmas.
Bee pemeHUA 0THOCHTENBHO TPEATATAEMOTO
TMPOEKTA OCHOBBIBAIOTCA TOTBKO Ha OTECHKE €TI0
TOCTOMHCTB M HEJOCTATKOE. [IPOCKTH TOTDKHBI
¢I0CcOBCTRORATD JOCTHRCHAK KOMIAHHe menei

¥ 3amad, M3J0XKCHHBX B 4acTH | JaHHOTO
mokyMeHTa. KoMTaHua cTpeMHUTCd K VCTAHO BICHHIO
TONTOCPOYHBIN TAPTHEPCKMX OTHOTICHUT B obmacTn
CTOHCOPCTBA W BIaTOTBOPHTEIBHOCTH.
TIpenmouTeHUEe OTAACTCS TeM TPOEKTAM, KOTOPHIC
OCYINECTRIAIOTCA B TOpOaax, rae Haxomates (qabpm-
kn unn pernouanbibie oduckl «BAT Poccmas.
TIpoeKTH, TOCTYIHBITHE B KOMITAHWIO H3BHE, U
TMPOEKTHI, HHATIHAPOBAHHBIC TOIPasTeIcHIAME
KOMIIaHHHN, OICHUBAIOTCI COMIACHO SIMHBIM
KPHUTCPHAM.

m OrpaHnuenmsn

«BAT Poccua» He OKasbIBAET CTIOHCOP CKYIO
TOANEPEKKY OPTAHU3ATHAM W TMPEICTABATEIAM
3aKOHOJATEMBHOH, cyIcOHON W HCTOTHUTEIHHO I
BIACTH, TOTHUTHYECKHM, PENHTHOZHBIM, BOSCHHEIM,
CTOPTHBHBIM ¥ JETCKAM OPTaHH3AIIHAM.

Tlpu cobmogeHnn yCnoBUi, H3MOKEHHBIX B 1. 2.1
manroi monutuku, «BAT Poccma» paccmatpubacT
BO3MOKHOCTE TMPEAOCTABICHNA BIAaroTROPUTEIBEHOH
TOMOTIH CTIOPTHBHBIM W JETCKHM MEPOTPHATHAM
W OPTAHH3ANHAM.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

2. APPLICATION PROCESS AND CRITERIA
OF SELECTION

This chapter describes application process, defines
the criteria of assessment and selection of the proj-
ects for the sponsorship and charity activities of
BAT Russia.

m Criteria of Selection

BAT Russia supports only the projects complying
with the legislation of the Russian Federation and,
where applicable, with the ‘International Marketing
Standards of Tobacco Products® and BAT Russia
‘Code of Responsible Marketing of Tobacco
Products’. The competition is merit-based. A spon-
sorship and charity project should contribute to the
achievement of the aims and objectives described in
the Chapter 1 of this policy. The company has a
purpose to build a long term partnership with the
supported organisations. The sponsorship and chari-
ty projects in the cities where BAT Russia has fac-
tories or regional offices, are a priority. The projects
in the field of sponsorship and charity, initiated by,
or within, the departments of company, are consid-
ered according to the same procedure.

m Limitations

BAT Russia does not sponsor organisations and
representatives of legislative, juridical and executive
authorities, political, religious, military, sports and
children events and organisations. In the situations,
where sports and children events and organisations
are involved, only charitable donations can be
made.
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m Mpouecc nogaum 3anBok

TIpeTeHACHT JOMKCH 3aMONHUTE (hOPMY 3adBKEH
{cu. Mpunoxenna 2 u 3) ¥ TpeIOCTABATE
THGPOPMAIHIO 0 MPOCKTE, €TO0 CTOMMOCTH,
yayacTHHKaX ¥ Tpadwke. B ciyuae mogayn 3adpKu
Ha CTIOHCOPCKYIO TOMOIIL TPETeHICHT JOMTKCH
TMPEIOCTABUTE MOAPOBHOE OMHCAHTE TIPEHMYICCTE,
KOTOPHIC TaeT KOMIAHWH CTOHCOPCKOE YIACTHE, W
CMHCOK CTIOHCOPOR TPOCeKTa, MO YKe BIIBITHX Ha
cebq 0643aTeTBLCTRA O €TO MOMEPEKKE, THHO

MOTE HIIHATBHBIX.

PCKOMCHjIyCTCH BKJTIOYHTDH B 3a4BKY KOITHHW TOOO-
BLBEIX OTYCTOR, Hy6JII/IKaHHfl B IIpECCe UIIH OTYCTOR
TPETRHUX CTOPOH, MOTCHIHAJILEHO BAaXHBIX 714 TPH-
HATHA PEMICHHUA OTHOCHTCIEHO TIPOCKTA.

Bee sagsxru JOKHEL OHITE IOoOaHEBEl HC IMO3THCC, YEM
3a 6 HEOCIE IO HaYala OCYIIECTRIICHHA IPOCKTA.

m OueHka, NPUHATUE PeLleHn i

1 uidopMupoBaHne NPEeTEHAECHTOB

Bee mocTynatoniue 3adaBKH aHATH3HPYIOTCA KOMIIA-
HUEeH, ¥ OKOHYATETLHOE PEITEHUE TP AHUMACTCA
TIpoexTHOM TPYNNOH MO KOPTIOPATHBHOH COTAATD-
mo#l oteeTeTBeHHOCTH «BAT Poccugas, B cocTan
KOTOPOH BXOOAT MPEICTABATENH KITIOUEBBIX TIOAPA3-
OeneHui KoMTannu. B mportiecce TpUHATAA pere-
HHA TPOBOAUTCA THIHAA BCTPEUA TPEICTABUTENEH
KOMTIAHHH ¢ PYKOBOIHTCIAME H/WIH YIACTHHKAMHT
npockTa. [peTeHAeHT AoTKEH GLITh TOTOB CISHATE
nng npencrasutencit «BAT Poccma» mpesentanmio
npoekta. [pu paceMoTpennn 3aaskn [IpoekTHaa
TPYINa PYKOBOJCTBYESTCA TEAMH, 3aJa9aMM,

a Taxke OIOMKETOM IO CMOHCOPCTBY H
BIATOTBOPUTENLHOCTH, YTBEPKICHHBIME COBETOM
JUPEKTOPOB KOMTAaHnu. B TegeHme Mecara mocie
nocTymaeHnd 3aaBku «BAT Poccna» undopuupyeT
MPETEHASHTOB O MPUHATHX PEMIEHIAX TO MOUTE,
SACKTPOHHON TouTe Win (hakcy. 3adaBKH
paceMaTpuBainTea KOHOUACHTHATLHO .
Tloctynusimas wHGopMaIusad ¥ TPUHATOE PEIICHAS
HE pasTaamaloTed, €GN WHOE HE TPEAVeMOTPEHO
JOTOBOPEHHOCTRIO MEKIY KOMUAHNEH W
npetergenToM. Oanu pas B ron «BAT Poccuas
TYOIAKYET OTIET O AEATCIBHOCTH KOMTAHHH

B 0BIACTH COOHCOPCTBA W BIAaTOTBOPHUTEILHOCTH

¢ TIEPETHEM OPTAHM3ANAN 0 TPOEKTOB, KOTOPBIM

B TCUCHWE ToAa OBITa OKazaHa MoaIepkKKa.

m Application Process

An applicant must complete the form (see
Appendices 2 and 3), including an overview of the
project, a detailed description of the potential bene-
fits for BAT Russia in case of sponsorship, its budg-
et, list of the other sponsors/participants if applica-
ble, and the project schedule.

Tt is highly recommended to attach the applicant’s
annual report, any expert reports and other relevant
information available in the public domain and of
potential importance, to the application form.

All applications must be submitted to BAT Russia
for evaluation no later than 6 weeks before the pro-
posed event.

m Assessment, Decision-Making and Feedback
BAT Russia assesses and evaluates all applications
received. The final decision is made by the
Corporate Social Responsibility (CSR) Drive Team
which includes the representatives of the company’s
main departments. During the assessment process, a
personal meeting between the company’s represen-
tatives and the project managers should be held.
The latter also might be asked to make a presenta-
tion of a project to BAT Russia management. When
making a decision, the CSR Drive Team is guided
by the company’s sponsorship and charity aims and
objectives and an annual sponsorship/charity budget
approved by the Board of Directors of BAT Russia.
When the decision is made, BAT Russia informs
the applicant, by ¢-mail, fax or post, within one
month after the date when the application was
received. All applications are considered in strict
confidence. The fact of application is not to be
given away to the public domain unless both BAT
Russia and the applicant have agreed on it. BAT
Russia publishes Sponsorship and Charity Annual
Report annually, listing the organisations supported
by the company throughout the previous year.



m Aorosop

Bea coHcopekad w GMaroTROPUTETRHAL JEITENb-
HOCTB, KOTOPYVIO OKa3blBaeT KOMIaHHA, OCYIIECTB-
ndeTcAd Ha OCHOBAHHH NHCBMEHHOTO TOTOBOpPA
MEKIY KOMIaHueH W cTOpPOHOH, KOTOPOH OKa3biBa-
eTcA TOMOTTE. JOToROp 3aKTOYacTed HA CPOK

He DoNee TOA ¢ BOIMOKHOCTRIO TIPOJTEHNT €T0
JcHCTBHA B CIIy4Yae, €ClIH PE3VIBTATH MPOSKTa
OBITH OTEHEHR KOMTAHNEH KAK MOJTOKHUTEIBLHEIE.
B mororope ompemengioTea BEO W pasMep TOMOTITH,
mpara W 06A3aHHOCTH CTOPOH, a TAKKE, B CIydac
HeoOXOIUMOCTH, OTORBAPHBAETCA BOTIPOCH CTPaxopa-
HHA H IpPYTHE BOMPOCH OTBETCTBEHHOCTH CTOPOH.
Kommanna «BAT Poccnas okaspiBacT
CTOHCOPCKYIO MO0 BIaToTROPHUTETREHYIO TTOMOTITE
HCKIIOUATENRHO Ha OCHOBAHHH CTaHIapTHOH
thopME mToTOBOpa 00 OKA3AHMA TAaKOH TOMOIITH.
OnpeneneHHbIe H3MEHEHNA MOTYT OBITH BHECEHEI

B JaHHBIH THI AOTOBOpa, HO JOTOBOPHI APVTHX
THIIOB HE HCTIOIB3VIOTCA.

«BAT Poccumas zanpammpacT QUHAHCOBLIH OTIET
0 TENEBOM WCTONL3OBAHNT ACHEKHBX NI WHBIX
CPECTR; B CAyYae, KOTIa PAccMaTpHBacTed 3adBKa
Ha oKazaHue HIarOTBOPHATCILHON TTOMOTITH,
OPTAHMBATIHA -TIPETEHACHTY HEOOXOIMMO TaKKe
TPETOCTABNTD €€ YCTak.

BCTYNJIEHUE AOKYMEHTA B CUny
TMocrne onyEMMKOBAaHAA JaHHOTO JOKYMCHTA Ha
KOpHopaTHBHOM Beh-caiiTe (www.batrussia.ru), oH

ABIACTCT WHCTPYKIHEH TpoTecca moJadn 3adBoK
«BAT Poccuas.

Vreepxaeno Copetom mupektopod «BAT Poccma»
24 mapTa 2003 L. |

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

m Terms and Conditions

After the project wins the company’s sponsorship or

charity support, the standard Terms and Conditions,
defining the responsibilities of both parties, are to
be signed. The Terms and Conditions specify a
period of time, which is no more than one vear,
with the possibility of renewal if the results of the
project were positive. The Terms and Conditions
specify the type and extent of support, requirements
and obligations of the parties. When appropriate,
the Terms and Conditions also address liability and
insurance matters. The standard Terms and
Conditions regulating sponsorship or charity activi-
ties, is used by BAT Russia. While the changes and
adjustments within this type of Terms and
Conditions can be made, other types of contracts
cannot be used.

BAT Russia requests a financial report on use of the
money or other aid; an Article of Association is

additionally requested from charities.

ENFORCEMENT

After its publication on the corporate website of

British American Tobacco Russia
(www.batrussia.ru), this Policy is to be considered
as a guide for sponsorship and charity application
process of BAT Russia.

Approved by BAT Russia Board of Directors on

March 24, 2003. |
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[lpunoxeHune 7

OT4eT 0 CNOHCOPCKON U 61aroTBOPUTE/ILHOM
AeaTtenbHocTn komnauum «bAT Poccusa» B 2003 ropy

ABmadch COMUATBEHO OTBETCTEEHHON KOMTAHHEH,
«bputum Amepukan Tobakko Poccuar» oxaswiBaeT
CTTOHCOPCKYIO TTOATECPEKKY MHOTHM TPOEKTAM H
WHUTIHATABAM B 0OMAcTH KYTLTYPHI, 00pasoBaHni,
PasBUTHA TPAKMAHCKOTO OBMIECCTBA W 3AITHTH
OKpYEAIONMEH cpeanl. KoMTanma Takke TOMOTAET
MHOTHM U3 TEX, KTO HVEKIASTCA B TOMOTIH,
PEATHBYET PASTHIHEE TPOTPAMMEl W TPOEKTH

B obmacTn 6maroTBopuTenbHOCTH. «BAT Poccuas
VCTAHOBHIA MapTHEPCKUE OTHOIMEHNA ¢O MHOTHMH
HEKOMMEPUCCKUMH OPTAHU3ATTHAMMA.

B cpoeit 6maroTBOpUTETBHON W CIOHCOPCKOH med-
TENBHOCTH KOMIAHHA PYKOBOACTBYETCI OXKHIAHAA-
MU W mOoTpebHOCTIMHU obmmecTha. Bemd mocToaH-
HBLIH IHATOT ¢ TPEACTABATEIAME POCCHHCKON 06-
mecTBeHHOCTH, «BAT Pocenas cTpeMuTed y3HaBaTh
0 CYITECTBYIOIAX B OBIMECTRE ORKMIAHAAX W YIH-
TBIBAET HX B CBOCH AEeATENBHOCTH.

@‘ OCHOBHDbIE NMPOEKTbI B OBJ/IACTU
KY/Z1IbTYPbl U UCKYCCTBA

lTocypapcreennasn TperbsikoBCKas rasiepes
Hauunag ¢ 1997 roga, «BAT Poccua» apmaerca
yneHoM CoBeTa TOTMEYATENeH H OJHUM H3 KpyII-
He#HY coHcopo® TocyaapceTretol TpeThIKOB-
cKoff ramepen. B paMKax JOITOCPOTHON TpOTPaMMET
KOMIaHHg €KETONHO BRKIATHBACT 3HAUYHTCILHEIS
CPElCTRA B BHICTABOYHYIO JCATCIBHOCTE TAICPEH W
c¢ TeXHm4Yeckoe ocHarmenne. «BAT Poccms» Takke
TpAOBPETACT TPOHIBEACHUI HCKYCCTBA I MOMOM-
HEHUA MOCTOAHHOH sKemosunun. B 2003 romy
KOMIaHuA oKazana (QHHAHCOBYI TOITCPEKKY

B OPTAHH3ANHH BHICTABOK «/leo B TUIATICH

u «Kybusm. Xymoxectpennoe napmxkenne B Eppomne.
1906—1926».

TTpw huHancoBod MOITEPEKE KOMITAHUH

B 1997—2003 romax ranepesa obHOBHIIA CHCTEMY
BHETTHETO OXPAHHOTO TEMeHABMIONEHNA, TpHobpena
obopyaoBaHue A4 CHCTEMBI BUACOKOHTPOTA B
SKCTOSHIMOHHLIX 3aaX, & TAKKE YCOBEPITEHCTRO -
BATA CUCTEMY KOHIUTHOHHPOBAHNA B JETO3UTAPHH
OCHOBHOTO 3AaHN4A Tamepen B JIaBpyIImHCKOM
TEPEVIKE.

Appendix 7

Report on 2003 Activities
of BAT Russia in the Area
of Sponsorship and Charity

BAT Russia is a socially responsible company.

Tt has launched many sponsorship projects and ini-
tiatives in the field of culture, education, civil socie-
ty development and environment protection. The
company those in need through various charity pro-
grammes and projects. It has established a partner-
ships with many non-profit organisations.

When performing these activities, BAT Russia con-
siders social expectations and needs as guidance.
Being involved in a continuous dialogue with the
representatives of the Russian society, BAT Russia
seeks to understand the social expectations and
determined to consider and act upon them.

@‘ THE KEY PROJECTS IN THE AREA
OF CULTURE AND ART

State Tretyakov Gallery

Since 1997, BAT Russia has been a prominent
sponsor and member of the Board of Trustees of
the State Tretyakov Gallery. Within the framework
of the long term sponsorship programme, BAT
Russia has made considerable investment into the
exhibition activities and technical equipment of the
gallery. BAT Russia has also purchased a number
of works for the gallery’s permanent collection.

In 2003, the company provided financial support
for the exhibitions It is All About Hats and Cubism:
An Artistic Watershed in Europe. 1906—1926.

With the company’s assistance, in 1997-2003 the
gallery modernised the security system of external
video observation, purchased new equipment for
the system of video-control in the exhibition halls,
and improved the air-conditioning system of the
depositary of the gallery’s main site on
Lavroushinsky Lane.



lFocypapcrBennbiii Pycckuii mysei

ComMecTHO ¢ MUHHCTEPCTBOM KYILTYpH Poccuii-
ckott @egepanny, agMuHAcTpannelt CankT-
Tletepbypra, TocymapcTeeHabM Pyccxum MyseeM
u «Anbda-bankoms kommanma «BAT Poccuas
TOATHCATA COTTAEHIE 00 OPTAHM3AIINY TEPET -
BUEKHON BBICTABKH PYCCKOTO HeKyceTBa X VIIT—XX
BEKOB W3 KOMMeKIuH Mysed. B 2003 rony BricTaBka
nocetnna Mocksy nw Huxumit Hosropon, 6maroma-
P4 YeMY MHOTHE TIOBUTETH KHBOTHUCH TOTYIHIH
BOSMOKHOCTE TPHOBIMATRCA K TMPasIHOBAHTIO
300-netua Cankr-IleTepbypra ¥ YBUACTL IYIIITHE
paboTH POCCUHCKNX XYAOKHAKORB W3 BEITHKONET -
Ho# xomneknuu [ocygapcTeennoro Pycekoro
myzea. B 2004 rogy BoicTapka OYIET MpeacTaBIcHA
eIe B HECKOTBKHUX POCCHHCKHNX TOPOaax.

CapaTtoBcKuit akaieMu4eckuii Teatp

onepsbl  6anerta

Haunnag ¢ 1997 roma, «BAT Poccna» apngeTtca
TCHEPATRHEM coHcopoM CapaToBeKoTo
aKaIEMAYECKOTO TeaTpa omepnl u Bameta. B 2003
TOMy TpH QUHAHCOBOH TOIACPEKKE KOMITAHHH
cocToanach moctanoska omepnl H. A. Pumcxoro-
Kopcakosa «Pycamkas.

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

State Russian Museum

Together with the Ministry of Culture of the
Russian Federation, the City Administration

of St.-Petersburg, the State Russian Museum and
Alfa-Bank, BAT Russia signed an agreement
regarding the sponsorship of a travelling exhibition
of Russian art of the 18—19™ c.c. from the collec-
tion of the museum. In 2003, the exhibition visited
Moscow and Nizhnij Novgored and gave many art
lovers a chance to se¢ the best works by Russian
painters from the impressive collection of the State
Russian Museum and feel the spirit of St.-
Petersburg’s 300" jubilee celebration. In 2004, the
exhibition will come to several other Russian cities.

Saratov Opera and Ballet Theatre

Since 1997, BAT Russia has been a general sponsor
of the Saratov Opera and Ballet Theatre. In 2003,
the company provided financial support for staging
the opera Mermaid by N. A. Rimsky-Korsakoy.

A. H. benya. Tapad npu lasne I. 1907 r.
KapTuHa y4actsyeT B nepeBMXHO
BbICTaBKe, OCYLLEeCTBASEMO Npun
noaaepsxke komnanum «bAT Poccunsa»

Alexander Benois. Pavel I’s Parade. 1907

Painting from the travelling exhibition
supported by BAT Russia
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Co6MHOBCKMIA My3blKanbHbIi (hecTuBanb
Haunnas ¢ 1997 roga, «BAT Poccug» oxkaswpipacT
TOAIEPEKY ¢EeToNHOMY COBMHOBCKOMY
MY3BIKATHHOMY (PECTHBATIO, KOTOPHIH TPOBOIHTCT
¢ 1986 roga o ABAgeTCd OOHNM W3 HambOIIce
SHAYUMBIX COBBITHH MY3RIKANBHOH KUSHE
Capatona. Ha dhecTunane mpeacTapne bl
TPOA3BEMCHEA, OTHOCATIHECA K PAasTHIHBIM
KaHpam: omepa, HaneT, cHMOOHTIeCKIEe
TPOUZBETCHHA.

®decrusans «<HeBa Bnagaer B Bonry»

Kpowme toro, «BAT Poccrgs BHCTYIAET CIOHCOPOM
eRKETOTHOTO (hecTHBATRHOTO TpoekTa «Hena
BUagacT B Boarys, B paMkax KoToporo B CapaTon
TPHUEIKAIOT HIBECCTHRIE apTHCTH OTEPE U HaTeTa
u3 Canxr-Tletepbypra. Tak, B aupape 2003 roma
TpH TOMIEPEKE KOMITAHHUA COCTOATHCH BLICTYIIIE -
HUA BEAVITHX TAHTOBITAKOE [ocyIapcTEeHHOTO
arameMudecKoTo MapuuHCKOTO Teatpa, a b
okTabpe 2003 roga mpoImen KoHIEPT ANMeKcanapa
Bemepunkora, TMaBHOTO AUpUEKEepa BOMBITOTO
Teatpa, n Upuael Boraderoil, METIO-CoOTIpano
MapunHcKkoro TeaTpa.

MoCKOBCKUIA LLeHTP UCKYCCTB

B 2003 rony mpu moamepxke koMmannu B Moc-
KOBCKOM TIEHTPE HCKYCCTB COCTOATACH BRICTABKA
padot Bragumupa Uaneberoro, Ha KoTopoit Gnutn
TMpEICTABICHE paHee HEH3BECTHRIC €TO CKYIBITYP B
3 Kommeknmuu TocymapeTeeHHOTO PyccKoTo Mysed,
a Takke MpousseacHusa Bacunusg KammwHcKoro u
JPYTHX XYTOKHAKOB-MOJCPHHCTO R, YIACTBOBABITHX
B «Canonax Msgebexoros B Hagame XX BeKa.

AkasieMuyecKkuii KaMepHbIi opKecTp

Musica Viva

Haunwmaa ¢ 2000 roma, «BAT Poccuas mogmepxm-
BACT €KETOMHEBIC TTHKIE KOHIEPTOR « My3HIKANhHEIE
cobpanna B goMe TpeTHAKOBEIX» W (DECTHBAND
«Pycckad KyTBETYpa — B3TIAN CKBOSE CTONETHA® BO
Bpybenerckonm 3ane Tocymapcteenmoi TpeTharon-
ckoll Tamepen. Oprann3aTopoM HTHX MePOTPHATHIH
BEICTYTIACT AKATEMUICCKHH KaMePHBIH OpKecTp
Musica Viva mon ynpasieHHEM HapoIHOTO apTHCTA
Poccun Anexcamnpa Pymmma. Kpowme Toto, vke
TpeTHH TOA TOAPAL KOMTAHNA BEICTYIAST CTOHCO -
POM €EKETOAHOTO BHIMYCKa KOMTAKT-IHCKOR

¢ 3AMUCAME MY3BIKATHHEX TPON3BEACHIH

B HCTOTHEHUH OPRECTPa.

Sobinov Music Festival

Starting from 1997, BAT Russia has supported the
Sobinov Music Festival, one of the most important
musical events in Saratov, which has been con-
ducted annually since 1986, The festival presents a
whole range of genres, including opera, ballet and
symphony.

The Festival Neva Flows into Volga

In addition, BAT Russia has sponsored the annual
festival Neva Flows into Volga, during which promi-
nent opera singers and ballet dancers from St.-
Petersburg perform for the Saratoy public. In
January 2003, the company sponsored a gala con-
cert of leading ballet dancers from the Mariinsky
Theatre, and in October 2003 the concert of
Alexander Vedernikov, Chief conductor of the
Bolshoi Theatre, and Trina Bogachiova, mezzo
soprano, Mariinsky Theatre.

Moscow Centre of Arts

In 2003, BAT Russia supported an exhibition of
Vladimir Tzdebsky’s works at the Moscow Centre of
Arts. The exhibition presented unknown sculptures
by Vladimir Tzdebsky from the collection of the
State Russian Museum, together with paintings by
Vassily Kandinsky and other modernist artists who
had taken part in ‘Tzdebsky’s Salons’ exhibitions, at
the beginning of the 20" century.

Academic Chamber Orchestra Musica Viva

Since 2000, BAT Russia has supported annual con-
cert cveles Musical Assemblies at the House of the
Tretvakovs and the festival Russian Culture — An
Insight through the Centuries at the Vrubel Hall of
the State Tretyakov Gallery. These events are
organised by the Academic Chamber Orchestra
Musica Viva headed by Alexander Rudin, a People’s
Artist. For the past three vears, BAT Russia has also
sponsored production of CDs, including musical
pieces performed by the orchestra during these
annual concert cycles.



B/IATOTBOPUTEJ/IbHbIE MPOrPAMMDI

Momowb AeTCKUM yupexeHnam

C magama 2003 roga «BAT Poccua» peammsyeT
TpoTpaMMy MOAASPKKA JeTCKUX ToMoB Ne 50 u
Ne 26, pacmomoxkeHHRX B CeBepHOM aIMHUHHCTpA-
THBHOM OKpyre Mocksrl. B paMkax ganHoi
TPOTPAMMET KOMTAHTA TOMOTIA B TPHOGPETCHNN
TOTHEX KOMIICKTOR OJCKIELI 119 BOCTIHTAHHUKO B
geTckoro goMa Ne 50, B Takke B peMOHTE TOMETIIE -
uug getckoro goMa Ne 26. «BAT Poccua»
TEpenama B PpacIopaKEHNE JETCKAX JOMOB
KOMTBIOTEPE T Mebenmh. KpoMe ToTO, COTPYAHAKH
«BAT Poccua» opranmsopanu cbop geTckoit
OMEKIL M UTPYITEK, KOTOPEIC BBITH TepETanTI
BOCTTHTAHHUKAM STHX TETCKAX TOMOR.

Kommamnma «BAT Poccuas oKasbIiBaeT TOMTEPEKY
frmaroTeopuTeNbHOMY hoHny «Barman B Gynyimees,
KOTOPHIH 3aB0THTCA 0 AETAX, OCTABIIAXCT 6e3
TOTIEYSHNA POTUTENCH W BOCTHTHBAIGTITAXCT

B HECKOTBKHUX TETCKUX AoMax T. MOCKBHL

Haunwmag ¢ pexabpa 2002 roma, «BAT Poccuas
TMpeqocTaBIgeT (PMHAHCOBYIO ToATepEKY JeTckoMy
0KOTOBOMY TCHTPY MOCKOBCKOH TeTCKO
TOPOACKON KNAHUYCCKONW DOMBHUTEI No 9

uM. I'. H. Cnepanckoro. Ha cpemcTra ROMTaHUH
3aKYIalTed JeKapceTha 0 0BopynoBanme aad
peabunmuTanuy getel B OXKOTOBOM TEHTPE.

Tarke KOMTaHAA TEpeaana MeHTPY
KOMTBIOTEPHYIO TEXHHKY.

B 2003 rogy B paMKax WHATHATHBE HEKOMMEPYE -
CKHX OpTaHm3anuil «Accolnanusg KeH BOeHHOCTY-
xammux» n «[Muaurpuvs» kommanng «BAT Poccuas
OILIATHIA JNeTHUH oTOLIX 45 meTeil.

Cotpyanunkun «bAT-Cl6» Ha cy660THVKE BO
ABope aetckoro goma N2 47
(r. Cankr-lNeTtepbypr)

BAT-SPb employees volunteering at the court-
yard of orphanage No. 47
(St.-Petersburg)

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

THE CHARITY PROGRAMMES

Help for Children’s Institutions

Starting from the beginning of 2003, BAT Russia
has supported Moscow orphanages No. 50 and
No. 26 located in the Northern Administrative dis-
trict. With the company’s support, clothes for all
seasons were bought for the children living in
orphanage No. 50; orphanage No. 26 was refur-
bished; computers and furniture were given to both
institutions. BAT Russia employees also donated
toys and clothes.

BAT Russia supports the foundation Looking
Forward to the Future, a charity providing care for
orphaned and neglected children, housed by several
Moscow orphanages.

Starting from December 2002, the company has
provided financial support to the Burns Unit of
Moscow City Children’s Clinic No. 9 named after
G.N. Speransky, to help this institution to purchase
medicines and equipment for children’s rehabilita-
tion. The company also donated office equipment
to the Burns Unit.

In 2003, BAT Russia made charitable donations to
the Association of Military Wives and the Pilgrim
Charity Organisation, which enabled these institu-
tions to cover expenses for summer holidays for
45 children.
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B paMkax 6maroTEOPUTETRHON TPOTPAMMEL,
"agatoit B 2000 rogy, KoMmaHnd peryaapHoO
OCYITIECTRITACT OOHOBICHNE MATEPUATHHO -
TeXHHYCCKOMN Ba3nl geTckoro goMa Ne 47 B
TIpumopcrom paiione Canxr-TleTepbypra, a Taxkxe
TpUoBpETAET TOTAPKH ATA JeTel K MpasTHuKaM.
TTomumo zToro B 2002 W 2003 rogax cOTpYIHHUKN
tdabpuru «BAT-CII6» mposoannn cybOOTHUKH TIO
BIATOYCTPOUCTEY TEPPUTOPHH AETCKOTO JOMA.

Haunnag ¢ 1998 roga, «BAT Poccugs okasuiBacT
OIAro TEOPHTSARHYI TTOMOTIE POIHIBHOMY JOMY
u geTckoMy cany B CapaTose, a TAKKE yIacTBYET
B mporpaMme «MHTepHET — B IMKOMBI». B paMkax
TpOTpaMMEBl MECTHERIE KGR, & TAKKE MEHTP
peabuIuTAHA AeTei-HHBATHIOE OCHATITAITCS
koMTbloTepHOH Texuukoii. C 2001 roma xoMmanmsa
moaaepKuBacT capatoseknii «Cotos cemeit
TOTHOTITHY BOCHHOCTYXKAIIHY> — OBMICCTBCHHYIO
OPTAHHZAMHID, TOMOTAIOIIYIO CEMBAM TTOTHOITHX
B BOOPYXKCHHBIX KOHDIHKTAX.

Momowb MHBaNIMAAM U BeTepaHaMm

C 1995 roma KoMTaHNd MOAICPEKABACT KITYD
aKTHBEHON peabunuTanun WHBaMHIoB «HMKaps,
KOTOPHIH TIPENOCTABTACT WHBATHIAM BO3MOKHOCTD
npohecCHOHANTRHO 3aHAMATECA cmopToM. B 2003
TONY, TOMUMG PETYIIPHON TOIAEPEKH VIACTHA
uneHo® Knyba « MKap» B MEEKIYVHAPOTHBIX
CTOPTHBHEX COPERHOBAHNAX N4 WHBATHIOR Ha
KOMACKAX, KOMITAHNA TakkKe MpHobpena JimT
CTOPTEMEHOE 3 HOBLIX KONACKH.

C 1999 roma «BAT Poccua» coTpyIHUYAET ¢
BIATOTBOPHUTETLHBIM OBITecTBOM «Mapmas,
ROTOPOE PETYIAPHO MPOBOTUT BIATOTEOPHTEITRHEE
MEPOTPUATAA A4 MHBATHIOR W HAXOTATITHXCA

Ha TEHCHH OLIBITHX COTPYIHUKOR MOCKOBCKOH
MUTHTAY, & TAKKE OPTAHH3YET NI BETCPAHOR
VX0 Ha JOMY.

B 2003 rogy xommanna «BAT Poccwas mepemana
KOMIBIOTEPH MOCKOBCKOMY KOMHUTETY KpacHoTo
Kpecta B CepepHOM aTlMHHHCTPATABHOM OKPYTE,
KOTOPHIH 0BeCTeUnBACT YXOI 38 NCKATHMHA
OOMBHBIMH Ha JOMY.

Since 2000, within the framework of the charity
programme, BAT Russia provided financial support
to orphanage No. 47 in the Primorsky district of
St.-Petersburg, by purchasing furniture, inventory,
equipment and gifts for children. Also, in 2002 and
2003, employees of the BAT-SPb factory renovated
the courtyard of the orphanage.

Since 1998, BAT Russia has assisted a maternity
hospital and a kindergarten in Saratoy and the pro-
gramme Internet for Schools. The company provides
computers for the local schools and a rehabilitation
centre for disabled children. Since 2001, BAT
Russia has supported a public organisation in
Saratov, which helps families of the military, killed
in the war conflicts.

Assistance to the Disabled and Senior Citizens
Since 1995, the company has supported ITkar, a
rehabilitation club for the disabled that helps its
members to become professional sportsmen.

Tn 2003, BAT Russia sponsored ITkar’s participation
in international wheelchair sports competitions and
bought 3 wheelchairs for the sportsmen.

Since 1999, BAT Russia has cooperated with the
charity society Maria, which helps the disabled,
senior citizens and retired officers of the Moscow
militia, and provides care for senior citizens in their
homes.

In 2003, BAT Russia donated computers to the
Moscow Northern Committee of the Red Cross,
which provides care for bed-ridden patients.
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Momows cTyseHTam Help for Students
B mawane 2002 roma xoMmanua yapeIua In the beginning of 2002, BAT Russia established 3
cruneunaun Ha 2003—2004 yuebuLIil roq 119 Tpex grants for the academic yvear 2003—2004 for students
CTYIeHTOB Bricmie# MKoH 3KoHoMuKH, CaHkT- of the Higher School of Economics, the St.-
TleTepBypTcKoTO TOCYAAPCTBEHHOTO YHHBEPCHTETA Petersburg State University and the Ulianovsk State
u VABAHOBCKOTO TOCYIAPCTBEHHOTO YHHBEPCHTETA. University. BAT Russia also offers two grants for
B 2003 rony xomnamnga «BAT Poccua» nmpepocta- short-term study of business English in the United
BUJIA IBYM CTYICHTAM TPAHTH Ha MPOXOKICHUEC B Kingdom.
BemukoBpuTaHu| KPaTKOCPOUHOTO Kypca TETOBOTO
AHTMHHCKOTO A3BIKA. Additionally, BAT Russia offers internship pro-
gramme to students of the senior courses. BAT
Kpowme toro, «BAT Poccua» mpegnaracT amna Russia directors lecture in various Moscow universi-
CTYAEHTOB CTApPIINX KYPCOB BY30B MPOTPAMMY CTa- ties and institutes.
KAPOBKH B KoMmaunn. Ynernl CoBeTa TUPEKTOPOR
kommannu «bAT Pocenas gntaioT mexmun The company also provides the students of the fac-
B pasTUYHBIX MOCKOBCKHX VHUBEPCHTETAX ulties of journalism at Saratov and St.-Petersburg
W WHCTHTYTAX. State Universities with annual subscriptions to
Sovetnik and PR Dialogue magazines, reputable E E
KoMmanna mpegocTapmacT cTyacHTaM QakyIbTeToR national publications covering the issues of public Z S
xypuanmnctakn CapaTtoscroro w CaHKT- relations. % r%
TTeTepbypTeKOTO TOCYIAPCTEEHHRX YHHBEPCHTETOR O =
BeCIIaTHYIO TOMOBYIO MOANNCKY Ha KYpHAIB THE ENVIRONMENTAL PROGRAMMES =
«Cometanr» u «PR Juanors», npodeccnoHanbHbBIC
poccuiickre TepHOANICCKIE M3IaHMA, BAT Russia takes part in various environmental
OCBEIMAIOTIHE TEMY CBA3CH ¢ 0BMECTBEHHOCTRIO. programmes launched in the cities where its facto-

ries are located.

3KOJIOTMYECKUE MPOTPAMMbI St.-Petersburg
Since 1999, the company has supported the
«BAT Poccuas IpUHUMAET YIACTHE B MIPUPOIOOX- FEcological Programme of the Primorsky district in
PAHHLIX TpOTpaMMax B TEX TOPOIaX, TAS PacTomo- which the BAT-SPb factory is located. Within the
KeHB PabpuKH KOMTIAHHH. framework of the Bcological Programme BAT
Russia helped to prepare and publish the Ecological
Cankr-lerep6ypr Atlas of the Primorsky district of St.-Petersburg.

Hagnnag ¢ 1999 roga, KOMOAaHHI OKA3LIBACT
TOAMCPEKY B TPOBEICHNN TpoTpaMMel « Hemema
OKPYEAIOMICH cpenbly B [IpUMOpcKOM patioHe
Cankr- TeTtepbypra, tne pacnmonoxena abpuka
«BAT-CII6». Tak, npu mogmepxke «BAT Poccuas
OBIT TOATOTORICH W W3MAH HKONOTO-KPachemde-
ckmit atmac [MpuMopckoTo paifoa Topoa.

Cy660THMK B neTepbyprckom LieHTpanbHoM napke
KynbTypbl 1 otabixa um. C. M. Knuposa - nimumatusa
koMmnaHum «bAT Poccusa»

Subbotnik (Saturday volunteering) at the Central Kirov
Park in St.-Petersburg was initiated by BAT Russia
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B anpeme 2003 roga KoMTaHAuA BBICTYITHIA WHATIHA-
TOPOM W CTIOHCOPOM TOPOICKOTO HKOTOTHICCKOTO
cy6botamka B IIITKuO wm. C. M. Kupora, KoTophIit
a7 BOSMOKHOCTE TETEPBYPEITAM BHECTH CROH BRIAT
B moAToTOBKY K 300-meTHEMY 106MICIO TOPOIa.

Capatos

C 1998 roga KoMIaHHI OKA3LIBACT ITOMOIIL OBIIE-
TOPOICKOi TpOoTpaMMe O OYHCTKE B 0BOpyIOBa-
HUIO HeTOUHUKOE «Pogunkn Capatobas W TOAEp-
KUBACT MEPOTIPHUATHA IO O3ETCHECHHUIO TOPOJIA.

MockBa

B 2003 rogy 6nima npogoaxeta paboTa mo 6maro-
YCTpOHCTRY ABOPOR, PHACTAIOTIAX K (habpuke
«BAT-ABas; B omHoM U3 HEUX OblTa obopymoBaHa
JeTeKad maomaaka. OTKPHITHE TNOTANKH COTIPO-
BOKIANOCH ACTCKAM TIPa3THHKOM.

NOAAEPXKA MAJZIOTO U CPEAHEIO BU3HECA

«MapTHepbl NO NPUGLIIN»

Koummanna ocyimectsnaeT nporpaMmy «IlapTHeps
o MpHUOBUTH», B paMKax KOTOPOH coTpyIHHKAM
TPeITpHATHH POSHUYHOH TOPTORIH OKa3BIBACTCA
coleiicTBHE B pa3sBUTHH WX OW3HECA.

MockoBckas WKOJIa NOJIMTUYECKUX
uccnesoBaHun

C 2002 roma «BAT Poccuar cotpynumuact ¢ Moc-
KOBCKOH MIKOIOH NOIHUTHYSCKHX HCCICTOBAHNAIH,
KOoTOpad, B YACTHOCTH, IPOBOJUT B POCCHICKIX
pETHOHAX «KPYTIBIE CTONBI» MO TpobiaeMam deme-
pamnuzMa, perHoHaTbHOH MOMHTHKA H MECTHOTO
CaMOYTIPaBIcHHUA, B TOM YHCIC W 4 MPEACTARNTE -
T MaNoTo W CpEemHeTo DH3HECA.

«Yenosex Toprosnan»

C 2001 roma xoMTaHud ABAICTCS TAPTHEPOM TIEPE-
MOHHMH BPYVYECHHA MPeMHUH «UeTOBEK TOPTORIH»,
nporoaEMOH B paMkax MexgvHapogHoTro dopyMa
«Mup ToproBnm». DTa mpeMmmua yupexmera Harmmo-
HaJBHOM TOPTOBOM accoIllHANWEN W MPHCYEIACTCA
MEHEMEKepaM TPEANPHATHH POZHUYHON TOPTORIH,
TpOAEMOHCTPUPORABITHM 3HAYATENRHEE TIpodec-
cumoHanbHbe AocTHXeuna. B 2003 rogy B mepemMo-
HUH TPpHHANA YIacTHE PYKOBOAUTEIH KPYITHEHIAX
POCCUHCKNX POIHUYHEIX CeTel, TPOH3BOICTRE HHBIX
" TOPTOBBEIX KOMITAHAH.

In April 2003, BAT Russia initiated and supported
a social and ecological project Subbotnik (Saturday
volunteering) in the Central Kirov Park, which gave
the inhabitants of St.-Petersburg an opportunity to
contribute to the preparation for the city’s 300"
jubilee celebration.

Saratov

Since 1998, the company has supported The Saratoyv
Water Springs, a programme for cleaning and equip-
ping natural water springs in the city, and it also
supports the city programme of tree planting and
protection.

Moscow

In 2003, the territory adjacent to BAT-Yava factory
was improved and a children’s playground was
arranged in the courtyard. The opening of the play-
ground included a live performance for children.

SUPPORT OF SMALL AND MEDIUM BUSINESS

Partners for Profit

The company carries out the programme Partners
for Profit. Within framework of this programme,
retailers receive help in making their businesses
more successful.

Moscow School of Political Studies

Tn 2002, BAT Russia established a partnership with
the Moscow School of Political Rescarch, the ini-
tiator and mediator of round tables on federalism,
regional politics and local self-government.
Representatives of small and medium businesses are
among the participants of these discussions.

Man of Trade

Since 2001, BAT Russia has sponsored the Man of
Trade National Professional Award Ceremony, held
within the framework of the international Trade
World Forum. The Award is given to managers
engaged in retail business for remarkable profes-
sional achievements. In 2003, the Award Ceremony
was attended by top managers of the largest retail
chains as well as trade and manufacturing compa-
nies operating in Russia.



«CepebpaHbIit Mepkypuii»

B 2003 rogy xommanna «BAT Poccma» BuicTymuma
CITOHCOPOM KOHKYpCa MPOMO-TIPOEKTOR
«Cepebpanntii Mepkypuii» W 9eTBEpPTOH €XKETOMHOH
KOHGMEePeHITHA MO BOTIPOCAM CTHMYITHPOBAHNA
cBborta. Ofa MeponpuaTHd OBUTH OPTAHU30BAHBI
Poceniickoit acconmanueii cTHMYTHPOBAHNA cOBITA
(PACC). VuacTouku cobHLITHHE — AHpEeKTOpa W
MEHETKEPHI IO MapKeTHHTY TPON3BOACTBEHHBIX H
TOPTOBBIX KOMIAHHH, a TakKe CHEITHATHCTE
npoMo-areHTeTs — obcyawnu sonpockl BTL n
IpyTHe TpoheccHOoHATEHEIE TEMbI, OOMEHANHCE
OTRITOM W TMO3HAKOMHWIHCH ¢ JYYITAMHA POCCHIT-
CKHMH TPOMO-TIPOEKTAMH MPOTIIEAIIETO TOIa.

C 2002 roma «Cepebpauniit Meprypuiis
obUTIHATEHO TpencTarTdeT B Poccnn MeXIyHApoOm-
HBIH KOHKYpc mpoMo-TpoekTtos The Globes
Awards, yapexnenuniit BceMupmo# acconmanmei
MapKETHHIOBHIX ar¢HTCTB. |

NOAAEPXKA COEPbI CBASEMN
C OBLLECTBEHHOCTbIO

«BAT Poccua» akTHBHO yIacTBYET B QOpMUPOBa-
HUT TPEXCTOPOHHETO TManoTa BmsHeca, obImecTsa
7 BIacTH B Poccun. PyRoBOACTRYACH 5TOH 3agadci,
KOMTIAHNA TOJACPKUBACT PASTHIHBIE WHATHATHBEL
B chepe cBaseil ¢ 0BMECTBEHHOCTRIO.

@‘ TIpencTapuTenn KOMTAHWT BXOAAT B COCTAB
poccuiickoTo oTaemeHnd MexayHapoIHON accomm-
anun GU3HEC-KOMMYHHKAAH 1 MemomnHuTe TbHOTO
rkoMuTeTa PoccruiicKol accomMaIil M0 CBA3AM ¢
0BIIECTBEHHOCTRIO.

«CepeOpsaHbIi Jly4yHUK»

C 2000 roma KoOMTaHUA OKAZBIBAET TOIEPKKY
HammowanbHol mpeMun B 06macTn cBA3CH ¢ 0BIe-
cteeHOCTIo «Cepebpanrit JTyaunks. B 2002 ropy
TMpEeICTABATENb KOMITAHHH BOTIET B COCTAR
TToTeYnTENRCKOTO COBETA TTPEMUH.

TIpemucit «Cepebpannrit JTyanmks oTMedatoTea
ABTOPH HAMBONEE HHTEPECHEIX TPOEKTOR, & TAKKE
CTIETTHANNCTR], BHECTITNE 3HATATENLHEIN BRITAT

B pasBUTHE cHEPH CBAZCH ¢ OBIMECTBEHHOCTRIO

B Poccuu. Ceronna «Cepebpannrit JIyunmks cunta-
ETCA CAMBIM TPECTUHKHBIM POCCHICKEM KOHKYPCOM
cpenu mpodeccHoHanos B ganuoi obmacti. Ipe-
CTIK TIPEMAT TTPOJOTKAET pacT, u B 2002 toay B
KOHKYPCE TPUHAMATH YIACTHE 3apYOeKHBIE aBTOPH.
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Silver Mercury

Tn 2003, BAT Russia sponsored the Silver Mercury,
a contest of promotional projects and an annual
conference for professionals working in the field of
promotion. Both events were organised by the
Russian Association of Promotion. The best Russian
promotional projects of 2002, BTL issues and other
professional topics were discussed by the partici-
pants, including marketing directors and managers
of manufacturing and trade companies and special-
ists of promotion agencies. Since 2002, the Silver
Mercury has been an official entrant in The Globes
Awards, the international contest for promotional
projects established by the Association of Promotion
Marketing Agencies Worldwide (APMA)._|

SUPPORT OF THE PR COMMUNITY

BAT Russia actively facilitates a dialogue of busi-
ness, society and government in Russia. With this in
mind, the company supports many initiatives in the
field of public relations.

@‘ The company representatives are members of
the Russian branch of the International Association
of Business Communicators and the Executive
Committee of the Russian Association of Public
Relations.

Silver Archer

Since 2000, BAT Russia has supported the Silver
Archer, a national award in the field of public rela-
tions. In 2002, a company representative became a
member of the Board of Trustees of the Award.

Among the winners of the Silver Archer Award there
are professionals and originators of the most inter-
esting projects, who have made a valuable contribu-
tion to the development of public relation in Russia.
Today, the Silver Archer is regarded as the most
prestigious national award among PR professionals.
Tts prestige has been growing steadily and in 2002,
professionals from other countries participated in
the contest.
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«PRo6a» u «benoe kKpbu10»

«BAT Poccua» aBnaeTcd cIOHCOPOM
PETHOHANTBHEX KOHKYPCOR B 0OTACTH ChA3CH
¢ OBIMECTREHHOCTRIO!

*+ «PRoba» B Cankr-Iletepbypre (¢ 2000 ropa);
+ «benoe xprmos B Bxatepuubypre (¢ 2002 roma).

B 5THX permoHANBHEIX KOHKYpPCaX MPHHIMAIOT yaa-
CTHE CTEMHUANHCTE TT0 CBA3AM ¢ OBNMIECTBEHHOCTLIO
TOCYIAPCTBEHHEIK, KOMMEPUECKNK, OBIECTREHHO -
TOTATHYCCKAX W APVIAX WHCTHTYTOB W OpPTAHN3a-
nui, paboTaloImnx, TIaBHBIM obpasom, B CeBepo-
samamHoM (eIepanbHoM OKpyre W Ha Ypame. 1lenn
JAHHBIX KOHKYPCOB — OOBLEIWHNTL MECTHRIX CTIE-
THATACTOR TI0 CBA3AM ¢ OBIMECTBE HHOCTRIO

W TMpeIcTaBUTETCH KPYTHRIX KOMTAHWH, 3aHHTepE -
COBAHHBIX B COMIAHNY ONAroTpUATHOTO WMHTEKA
CBOWX PETHOHOR, a TAKKE PAclpoOCTPaHCHHH
TMYYIIETO OTHITA, CYMIECTBYIONTETO B cthepe

CBA3CH ¢ OBMIECTBEHHO CTRHIO.

NOAAEP)KKA XXYPHA/IUCTCKOTO
COOBLLECTBA

KoMmmanmns BRICTYIAET 33 MOCTPOSHAE ITHBHIH30BAH-
HBIX OTHOIMEHHH MEKIY Cpe/lcTRaMM MaccoROH
nHbopManwu 1 6nsHecoM. «BAT Poccma»
corpynumgacT ¢ O8mepoccuiickoil opranmzannei
pabotankos CMH «MegnaCotoss, JTuroit xmypua-
muctop CankT-Tletepbypra m Colo30M KypHANH-
ctoB Cankt-Iletepbypra. Ilpw mopmepxKe KoMma-
HHUH COCTOANCA PAS MEPONPHATHH, B TOM YHCIE!

+ FXReTOMHBIN KypHATHCTCKAN KoHKype «Cesams
B Canrr-Tletepbypre B8 2002 m 2003 romax;

+ FxeromHL mpodeccnoHANLHEIN KOHKYPE
xypuanuctos Canukt-Iletepbypra u Jlennurpan-
ckoit obmactn «3onoToe mepo-2001» u «3omoToC
mepo-2002». B paMrax JaHHOTG KOHKYpCca HA3HI-
BATOTCA TYUNIHE aBTOPEH M JIYIITHE KYPHATHCT-
ckmne komnekTHBH Cankt-Iletep6ypra
u JleHuHTpamcKo obmacTn.

PRobe and White Wing
BAT Russia sponsors two regional PR contests:

*+ PRoba (PRobe) in St.-Petersburg (from 2000);

*+ Belove Krylo (White Wing) in Yekaterinburg
{from 2002).

PR professionals of the North West and the Urals
regions working for government, commereial, politi-
cal and other organisations, participate in these
contests. The main aim of both PRoba and Beloye
Kwvlo is to bring together local PR professionals and
businessmen interested in creating positive images of
their regions, and to increase awereness of the best
practices in the field of public relations.

SUPPORT OF THE MEDIA COMMUNITY

BAT Russia promotes the idea of cooperative and
respectful relationship between the mass media and
the business community. BAT Russia cooperates
with the all-Russian organisation of mass media
employees Media Soyuz (Media Union), the League
of Journalists of St.-Petersburg and the Union of
Journalists of St.-Petersburg. The company support-
ed the following events:

+ The annual journalism competition Sesam
in 2002 and 2003 in St.-Petersburg;

#+ The annual professional competition of journal-
ists of St.-Petersburg and the Leningrad region
Golden Pen-2001 and Golden Pen-2002. The
main purpose of this contest is to award the best
authors and the best journalistic teams of St.-
Petersburg and Leningrad Region.

Tn 2003, BAT Russia supported a press tour organ-
ised to increase press coverage of the 300" anniver-
sary of Petrozavodsk, the capital of Karelia. The
press tour was organised by the North Western
branch of Media Soyuz.



B 2003 rony mpu moanepxke «BAT Poccuas
COCTOANCA TPECC-TYP, OPTAHU30BAHHEIN ¢ TMENbIO
TYYITeTO OCBEITCHUA B TMEHTPATBHON Tpecce
300-nmetero wbunea ropoma IleTpozasoacka,
cronumbl Kapennn. OpraHusatopoM mpecc-Typa
peIcTYHIH CeRepo-3amaaHoe OTICTeHTE
opraumzanuu «MenmnaCotoz».

Kommoanng «BAT Poccmgar» Taxxe okasana mof-
OEPEKY B TPOBEACHIN MEPEMOHNH HATPaXkIeHNA
KypHATHCTCKoTo KoHkypea «Iletepbypr. Bospox-
J¢HUE MEUTHI», ockAtmeHHoro 300-meTHE MY
obuneo ropoaa. MepoTpuaTHE, OPTAHU3ATOPOM
koTopoTo cTal «MeamaCoioss, COCTOATOCH B
Cankr-Tletepbypre. Bomee ThicAYH VIACTHHKOB —
KYPHATHCTOR M3 BCEX POCCHHUCKHX PETHOHOR,

a TakKe M3 OPYTUX CTPAH — TPEACTARWIN Ha
KOHKYPC CTAThH, MOCBATIEHHEIE HeTopun CankT-
Tletepbypra n 300-neTHEMY TOEHITEIO ropoma. |

NOAAEPXKA PEK/IAMHOIO PbIHKA

«BAT Poccua» mpugacT SOTBIICE 3HAYCHUE Pa3BH-
THIO POCCHHCKOTO PEKITAMHOTO PHIHKA.

KoMmanng apageTca wieHoM ACCOTHANNH
peKIaMoAaTeNe U pOCCHHCKOTO OTACTCHAT
MexnmyHapoaHoH perIaMHoil accoInarnu.

«BAT Poccua» apnaeTca wncHoM HekoMMEpUecKo-
o Maptaepetna «CoapyKECTBO TPOU3BOIUTEICH
(DUPMEHHLIX TOPTOBEX Mapoks B Poccum
{(«PycBbpenn»), Membio KOTOPOTO ABIASTCA COMEHCT-
BUE CTAHOBICHUIO CBOBOAHON M H06POCOBECTHOM
KOHKYPECHIIHH M 0BECTeTeHNI0 MaKCHMAThHOTO
VIOBICTBOPEHAA 3ampocon moTpebuteneit. Tpen-
ctapnTenn «BAT Pocendas mpuHUMAIOT VIACTHE

B paboTe Takwx KoMuTeToR «Pychpermar, xax
KomuteT mo Topronne, KoMATET O MHTEITEKTY-
amhHOH cOBCTEEHHOCTH, KOMUTET O CRAZAM

¢ oBIMeCTREHHOCTRIO W KOMUATET o cpefcThaM
MAccoBOH MHOOPMATHN W peRITaMe.

@‘ B 2003 rogy xoMTaHWd BLICTYIHIA CIIOHCOPOM
thectupang «Hegema pexnambn B CaHkT-
Tletepbypre. YUacTHUKH MepoTpHATHA 0bCyInan
TEPCTEKTHBR PasBUTHA WHIVCTPHH PERITAMET

B Pocenn, a Taoke 3aTpOHYIM BOTPOCH, CBA3AH-
HBIE ¢ PETYAMPOBAHAEM H caMOPETYIHPOBAHMEM
peKIaMHON oTpacid. |

COUMA/IbHBIV OTYET / 2002-2003 / SOCIAL REPORT

BAT Russia also supported the Award Ceremony of
the journalist contest St.-Petersburg. The Revival of
Dreams dedicated to the city’s 300™ anniversary.
The event was organised by Media Soyuz and took
place in St.-Petersburg. Over one thousand journal-
ists from all regions of Russia and other countries
participated in the competition. They presented arti-
cles dedicated to the history of St.-Petersburg and
its 300" anniversary. |

SUPPORT OF THE ADVERTISING MARKET

BAT Russia pays a great deal of attention to the
development of the Russian advertising market.

The company is a member of the Advertisers
Association and the Russian branch of the
International Advertising Association (TAA).

BAT Russia is a member of the Non-for-Profit
Partnership ‘Russian Branded Goods Association’
(RusBrand), which seeks to promote a free and fair
competition and to ensure that consumer demand is
met as fully as possible. The company participates
in such committees of RusBrand as the Trade
Committee, the Committee for Intellectual
Property, the Public Relations Committee, and the
Committee for Mass Media and Advertising.

@‘ In 2003, BAT Russia became a sponsor of the
festival Advertising Week in St.-Petersburg. The par-
ticipants of the event discussed development
prospects of advertising in the Russian Federation
and raised issues of regulation and voluntary
approaches in this sphere. ]
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MpunoxeHune 8

OTtuyer 0 AeaTtenbHocTu komnauum «BAT Poccus» B 06n1acTn oxpaHbl
okpyxxatoujei cpeabl B 2001-2002 ropax: cpaBHeHUE NO NOKasaTeIAM
MMo6anbHOM MHULMATUBDLI MO OTYETHOCTH'

Mokasartenb AeATeIbHOCTU

Eamnuua
usmepeHmus

2001

2002

MATEPUAJIbI

Kommentapun

13 BHELWHUX NCTOYHUKOB MO OTHO-
LUEHUIO K OTHETHOMN opraHusaumnmn

EN1 O6Lee KONYECTBO UCNO/b30BaH- | TOHHA, T
HbIX MaTepunanos
Tabak T 41180 47175 YBenunuyexme o6beM0B NPOM3BOACTBA B
2002 roay npuBeno K yBEIMHEHUNIO KO-
T/MJH. 0,825 0,823 JINYeCTBa UCMO/b3yeMblXx MaTePUanoB.
curapet
TexHonOrM4Yeckne 1 ynakoBo4Hble | T 23 384 37 248
mMaTepuansbl
T/MJIH. 0,469 0,65
curapet
CurapeTHas 6ymara T 1435 2378
T/MAH. 0,028 0,041
curapet
EN2 |[lpoueHT ncnonb3oBaHHbIX MaTe- | % He He B HacTosilee Bpems He n3MepseTca B
puanos, ABNAIOLMXCA OTXO4aMMU n3MepseTcs | MU3MepsSeTcs | CBA3N C OTCYTCTBUEM CUCTEM JaHHbIX

AJ151 TIONyY€eHNs COOTBETCTBYOLLIEN WH-
dopmaumn. CosgaHne cMcTeM AaHHbIX
6yAeT KOHTPOIMPOBATLCA.

EN3 |lpamoe ncnonb3osaHve sHeprum:
MoTpe6bneHne sneprun B ocpucax | furagxoynb, | 228 682 239 836 O6uiee kKonn4yecTso notpebnsemon
1 Ha habpumkax IAx 3Heprun BO3poc/o B CBA3U C POCTOM
obbema npoussoacTBa. Poct obbe-
DNeKTpo3Heprus IAx 101 839 110438 MOB MpPOM3BOACTBA OMepexaer pPocT
Ko/MYecTBa NOTPe619eMoit SHepruu.
MpupoaHbIl ra3 IAx 106 139 113 801
[un3enbHoe TONAMBO IO 433 0
Map oT BHellHero nocrasLyuka IOx 20 271 15513
DHeprus oT NepeBo3okK Ik 26 406 56 520 O6bem nepeBo3ok BO3POC B CBA3N C
yBenuyeHnem obbema npoun3BoACTBa
DHeprua oT Ae/0BbIX NOe3/0K IAx 72725 66 105 N pacwmpeHuem reorpacun aes-
TeNbHOCTU KOMNaHuMn B Poccun.
O6Lee KOAN4eCTBO NoTpebase- I Ox 327 813 362 460
MO 3Heprum
O6Lee KoNN4ecTBO NoTpebnse- [ ok/MAH. 6,57 6,33
MOV SHEPruu Ha MAH. curapet curapet
EN4 | KocseHHOe ncnonb3oBaHue He He He B HacTosiLLee Bpema He n3mepseTca B
3Heprum U3MEpPAETCA | M3MEPAETCA | M3MEPAETCA | CBA3M C OTCYTCTBMEM HeOo6XoaMmon

OT4ETHOCTU. BO3MOXHOCTbL Nony4eHns
Heob6xoAMMoW MHpopMaLMn oT no-
CTaBLLMKOB 3Heprumn 6yAeT nsyyeHa.

1. B ma6auye npusederbl 0aHHbIE U3 ee200H020 om4ema komMnaHuu «bpumuw Amepukar Tobakko Poccus»
8 06/1acmMu 0xpaHbl mpyda u okpyicatowjeli cpedbl 3a 2002 200.
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Report on Environmental Performance of BAT Russia in 2001-2002:
Comparison Over Time Against the Global Reporting Initiatives

Indicators’
Ne¢ Performance Indicator Unit of 2001 2002 Comments
measurement
MATERIALS
EN1 | Total material used:
Tobacco 41,180 47,175 Increase of production volume in
2002 resulted in higher total material
0.825 0.823 usage.
Wrapping/packaging materials 23,384 37,248
0.469 0.65
Cigarette paper 1,435 2,378
0.028 0.041
EN2 | Percentage of materials used that Not Not Currently not measured due to lack of
are wastes from sources external to measured measured | data systems to generate the required
the reporting organisation information. Development of required
data systems will be evaluated.
ENERGY
EN3 | Direct energy use:
Energy usage from offices 228,682 239,836 Total energy consumption has
and sites increased due to the increased
volume of production. Increase of the
Electrical energy 101,839 110,438 total energy consumption has been
less than growth of production
Natural gas 106,139 113,801 volume.
Diesel oil 433 0
Steam by external provider 20,271 15,513
Energy from freight 26,406 56,520 The volume of transportation has
increased due to increase of produc-
Energy from business travel 72,725 66,105 tion and geographical expansion
across Russia.
Total energy usage 327,813 362,460
Total energy usage/million 6.57 6.33
cigarettes
EN4 | Indirect energy usage Not Not Currently not measured due to lack of
measured measured | data systems to generate the required

1. The data in this table is extracted from the British American Tobacco Russia EHS Annual Report, 2002.

information. Availability of required
information from energy suppliers
will be investigated.
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MokasaTenb AeATEe/IbHOCTU

EaviHMLa
usMepeHusn

2001

2002

Kommentapun

K @XeroZHomMy BO306HOB/ISieMOMY
KOAMYeCTBy BOJbl, NoTpebasemo-
MY 13 UCTOYHWUKOB

EN17 | iHnumatmebl MO MCMNO/b30BaHMIO | HE He He MHnumaTBbl NO MCNONb30BAHMIO BO-
BOCMO/IHAEMbIX UCTOYHUKOB 3HEP- | U3MEPSAETCS | U3MEPSETCS | U3MePSETCA | 306HOBASEMbIX UCTOYHWKOB SHEPTUK
M1 1 No yBennyeHuio spdekTns- OTCYTCTBYIOT, HO 6bIIN NOATOTOB/EHbI
HOCTU NCNO/b30BAHNA SHEPTUN nnaHbl AeiCTBUIA NO yBENYEHUIO 3(-

PEeKTUBHOCTM WCMONb30BAHNA 3Hep-
rmn. Ha «BAT-Cl6» He3aBMCUMbIM
cepTUULMPOBaHHBIM OpraHoM B
2002 ropy 6bl1a NpoBesieHa NpoBepka
NOCTaBOK U WCMO/Ib30BaHNA Tensia u
371EeKTPUYECKON 3HEpPrun C Lenblo
M3blckaTb CNOCO6LI ONTUMM3ALIAM MO-
Tpebnenns sHeprun. Ha «bAT-CTD»
6b1710 ycTaHOBNEHO 060pyAOBaHKE MO
pasfenbHOMY y4eTy 3Heprum BO BCex
nogpasaeneHusx habpuku ana noc-
Neylollero aHaam3a MCcno/b3oBaHuUa
SHEPrM 1 BO3MOXHOCTEN CHUXEHUA
SHepreTnyeckux 3aTpar.

EN18 | O6ocHoBaHMe  ncnonb3osaHusa | koynb, He He MoTpe6bHOCTb B 3HEPrUn B TeyeHue
3Heprun (Hanpumep, noTpe6- | K N3MepsAeTCsa |U3MEPAETCA | KU3HEHHOro LUMKaa AN OCHOBHOMN
HOCTb B 3HEPruun B TeYEHME XM3- NPoAyKUUN He aHann3mpyeTcs.
HEHHOrO LMKa Ha eXeroAHon oc-

HOBE) A/19 OCHOBHOW NpoAyKLUK

EN19 | lpyrue kocseHHble (Bocxogsime | [Ax He He B cBA3M C orpaHn4eHnAMmM NCnonb3y-
N HUCXOAALLME) NOTOKK noTpebe- N3MepSAeTCa | U3MepPSEeTCs | eMO CMCTeMbl OTHETHOCTM KOCBEH-
HWUA M UCMNONb30BaHUA 3HEPrUK, B Hoe noTpe6ieHne 3Heprun B Aeno-
T. 4. OpraHv3aunoHHble noesakw, | [AX/MAH. He He BblX NOe3JKax BK/IOYEHO B MOKasa-
ynpaBiaeHne XWU3HEeHHbIM LUKIOM | CUrapet n3mepserca |musmepserca | Tenb EN3.
npoAayKTa U UCNo/b30BaHNe 3Hep-
roeMKnx maTepuasnos
BOAA

EN5 | O6wwuit o6bem notpebnexmns m? 123 003 129 140 Poct notpebneHus Bosbl 06ycnoBneHO
BO/bl paclupeHvieM 06bLeMOB NPOU3BOACTBA.

O6bem BOAbI yKa3aH Ha OCHOBaHWUW
exemecs4HblX CYeTOB 3a BOJY,
BbICTaB/IAEMbIX COOTBETCTBYIOLLLUMMU
KOMMYHanbHbIMK Cly>k6amu.
06wt 06bLem noTpebeHns M?/MJH. 2,47 2,25 Mpowusowno 3ameTHoe cokpalleHune
BO/bl Ha MJ/IH. cMrapet curapet notpebaeHns BOAbl Ha TOHHY NPOU3-
BefeHHON npoaykumu (8,9%).

EN20 | VIcTO4HMKM BOAbI M COOTHOCALLME- ropoackas ropoackas NcTouyHnKn BOoAbl U COOTHOCSLLMECS
CA C HAMW 3KOCUCTeMbl/apeonbl cicTema cnctema C HUMW 3KOCUCTEMbl/apeosibl 0buTa-
obutaHua, KoTopble NnojBepraroT- BoZloCHab>Ke- | BogocHabxe- | HUS, NoABepratoLmecs 3Ha4nTeNbHO-
€Sl 3HA4YNTEeNbHOMY BO3EeNCTBUIO B HUA HUA My BO3/€CTBUIO B CBA3M C NnoTpebe-
CBs3U C NnoTpebaeHreM BOAbI HWeM BOZbl, OTCYyTCTBYIOT. HM oaHa u3

habpuk «BAT Poccua» He HaxoanTca
B palloHax, BXOAAWMX B MexayHa-
poAHbIN cnucok Pamcap.

EN21 | ExeroaHbili OTTOK MOA3€MHbIX U | HE He He «BAT Poccus» BKAOYUT AaHHbI NO-
NMOBEPXHOCTHbIX BOJ, B MPOLEHTax | U3MEPAETCA | U3MEPSETCA | U3MEPAETCA | Ka3aTeslb B CBOIO OTYETHOCTb, KOTAa B

pamkax [106a1bHON NHULMATHBLI MO
oT4eTHOCTU 6yaeT cchopMynMpoBaHO
onpeaeneHne BO306HOBNAEMbIX BOA-
HbIX PecypcoB.
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EN17

Performance Indicator
ENERGY

Initiatives to use renewable energy
sources and to increase energy effi-
ciency

EN18

Energy consumption footprint
(i.e. annualised lifetime energy
requirements) of major products

EN19

EN5

Other indirect (upstream /down-
stream) energy use and implica-
tion, such as organisational travel,
product lifecycle management, and
use of energy intensive material

WATER

Total water use

Total water use per million
cigarettes

EN20

Water sources and related ecosys-
tems/habitats significantly affect-
ed by use of water

EN21

Annual withdrawals of ground
and surface water as a percentage
of annual renewable quantity of
water available from the sources

EN22

EN6

Total recycling and reuse of water

Location and size of land owned,
leased, or managed in biodiversity-
rich habitats

EN23

Total amount of land owned,
leased, or managed for production
activities or extractive use

Unit of
measurement

2001

Not
measured

2002

Not
measured

Comments

There are no initiatives on use of
renewable energy sources, but action
plans to increase energy efficiency
were worked out.

BAT-SPb - review of heat and electri-
cal energy supply and usage was held
in 2002 by an independently licensed
body to find ways to improve the effi-
ciency of energy consumption.
BAT-STF - separate energy calculat-
ing units have been installed at differ-
ent productions areas to control,
analyse and reduce energy consump-
tion.

Not
measured

Not
measured

BAT Russia has not analysed the life-
time energy requirements of its major
products.

Not
measured

Not

measured

123,003

2.47

Not
measured

Not

measured

129,140

2.25

Due to limitations in the reporting
system indirect business travel is
included in indicator EN3.

Increase water usage due to
increased production in the manufac-
turing facilities. Water usage derived
from monthly billing.

The significant reduction of water
consumption per million cigarettes
took place (8.9%).

Municipality

Municipality

There are no water sources and relat-
ed ecosystems/habitats significantly
affected by use of water. None of BAT
Russia’s sites is located in the areas
mentioned in Ramsar list.

Not
measured

Not
measured

BAT Russia will include this indicator
in its reporting after a definition of
renewable water is established by
Global Reporting Initiative.

Some industrial water is reused but
there are no exact figures.

The sites of BAT Russia do not fall
within biodiversity-rich habitats.

15

15

Only land under operation sites
(factories).
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EN22

Mokasatenb AeATe/IbHOCTU
BOJA

O6wuin  obbem uKcnonb3lyemon
060pOTHOW BOABI

EavHuUa
usMepeHms

M3

2001

2002

Kommentapumn

HekoTopblii 06bEM NPOMBILLIEHHbIX
BO/J, CMOJIb3y€eTCsi NOBTOPHO, HO TOY-
Hble JaHHble OTCYTCTBY!IOT.

PA3HOOBPA3UE BUOJIOTUYECKUX BUAOB

3aWuMTe U BOCCTAHOBAEHUIO NpW-
POAHbIX 3KOCMCTeM U Bronornye-
CKMX BWUAOB B He6aaronony4HbIx
parioHax

BblBPOCblI B ATMOC®EPY, CTOYHbIE BOADb

EN6 | MectoHaxoxaeHue n naowiajb 3e- | rekrap, ra — — DPabpukn «bAT Poccus» He pacnona-
Me/lb, HaxoAALMXCA B COOCTBEH- raloTcs B panoHax, XapakTepusyto-
HOCTW, apeHae WK noj ynpasne- LMxcs 0cobbiM 6MON0TNYHECKUM pas-
HMEM KOMMaHUU W PacrosioNeH- Hoo6pasunem.

HbIX B palioHax, XapakTepu3syio-
wmxcs ocobbiM 6MONOrMYECKUM
pa3Hoobpa3nem

EN23 | O6uwas naowaab 3emesnb, Haxoad- | ra 15 15 Tonbko 3emns  noa  NpPOU3BOA-
LMXCA B COOCTBEHHOCTU WMAWN NOJ, CTBEHHbIMK MoLHocTAMK (habpu-
ynpasieHVemMm KOMMaHUW, Wan Kamu).
apeHyemblx el B Lensx npows-

BOACTBEHHOW MAN A06bIBatoLLEN
feAaTeNbHOCTU
Tonbko 3emns noa nNpousBoA-

EN24 | Konnyectso 3aacanbTrpoBaHHbix | % 65 65 CTBEHHbIMK MoLHOCTAMU (habpu-
3emenb, % oT obLen naowaan Kamu).

EN27 | Llenn, nporpammbl 1 3agayu no «BAT-CT®» - BoccTaHOBNEHME NPU-

POAHbIX POAHMKOB.
«BAT-ClM6» - BOCCTAaHOBNEHME NpPU-
poaHoro 3anoseAHuka «HOHTONOB-
CKUM».

U OTXOAbI

EN8 |O6uee konuyectso Bbibpocos, | CO, (T) 30 606 35194 PocT npAmbIx BbIGPOCOB 06YCN0BNAEH
CBA3aHHbIX C o6pasoBaHMeM nap- pPOCTOM 06bEMOB NPOU3BO/CTBA.
HukoBoro apekra
O6Luee K0M4eCTBO BIGPOCOB, cBs- | CO, (T)/ 0,61 0,61
3aHHbIX C 06pa3oBaHMeEM MAPHWUKO- | MH. CUFapeT|
Boro acppekTa, Ha MJIH. curapet
Bbi6pockl OT rpy3onepeso3ok CO, (1) 1848 3956
Bbi6pockl OT rpy3onepeBo3ok CO, (1)/ 0,037 0,069
Ha MJIH. curapet MJIH. CuraperT|
BbI6pockl OT fen10BbIX Noe3a0k CO, (1) 5091 4627
Bbi6pochl oT AenoBbix noe3gok Ha | CO, (T)/ 0,102 0,08
MJIH. curapet MJIH. curaperT|

EN11 | O6wmit o6beM 0TX040B NO BUAAM O6wwii 06beM OTXOA0B BO3POC B CBS-
1 fanbHelLemMy Ha3HaYeHuo: 311 C POCTOM MPOU3BO/ACTBA N PEKOHCT-

pykuueit pabpuk. Ha «bAT-ClM6» npo-
O6Wmin 06beM OTXOA0B T 7277 8535 BesleHa paboTa Mo CHUXEHWIO OTXOZA0B
TexHonornyecknx matepuanos. Jocrtur-
O6Wwmnint 06beM OTXO0B Ha MJIH. | T/MJIH. 0,146 0,148 HYTO COKpallieHne 0Tx0/0B Taba4Hoi
curapet curapet MbIN, YrofbHblX GpUbTPOB M oAb,
Ha «BAT-CT®» BHegpeHa cuctema pas-
OnacHble 0TX0/bl Ha CBaNIKY T 0 0 AenbHOro c6opa OTX0A0B MO BUAAM.
[Jona nepepabaTbiBaeMbIXx OTXOA0B
OnacHble oTxoAbl Ha nepepaboTky | T 15 7 yBenn4munacb Ha 3,6% no cpaBHEHUIO

c 2001 roaom.
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Unit of

N¢ Performance Indicator
measurement

BIODIVERSITY

Amount of asphalted surface as a
percentage of land owned or leased

EN27 | Objectives, programmes, and tar-

gets for protecting and restoring
native ecosystems and species in
degraded areas

EMISSIONS, EFFLUENT AND WASTE

Total greenhouse gas emissions

Total greenhouse gas
emissions/million cigarettes

Emissions from freight

Emissions from freight/
million cigarettes

Emissions from business travel

Emissions from business
travel/million cigarettes

EN11 | Total amount of waste by type

and destination:

Total amount of waste
generated

Total amount of waste/million cig-
arettes

Hazardous waste to landfill
Hazardous waste recycled
Non-hazardous waste to landfill
Non-hazardous waste recycled

Non-hazardous waste incinerated

EN12 | Significant discharges

to water by type:
Total waste water discharged

Total waste water discharged/
million cigarettes

Destination of waste water

2001

2002

Comments

Only land under operation sites
(factories).

BAT-STF - recovery of the water
springs.

BAT-SPb - recovery of the
Yountolovsky Natural Reserve.

30,606 35,194 Direct emissions increased due to the
growth of production volumes.

0.61 0.61

1,848 3,956

0.037 0.069

5,091 4,627

0.102 0.08
The total amount of waste has
increased due to the growth of pro-
duction and refurbishment on the

7,277 8,535 sites.
BAT-SPb - work on reduction of tech-
nological materials waste was carried

0.146 0.148 out. Waste of tobacco, charcoal filters
and foil was reduced.
BAT-STF - waste segregation system
was introduced, based on the type of

0 0 waste. Share of recycled waste
increased by 3.6% in comparison

15 7 with 2001.

3,076 5,563

2,206 2,769

59 195

88,859 89,912

1.78 1.57 Reduction took place due to better
resource management

municipality | municipality
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N2

Mokasatenb AeATe/IbHOCTU

EavHuUa
usMepeHms

BblBPOCbI B ATMOC®EPY, CTOYHbIE BOADb

2001

2002

Kommentapumn

U OTXOAbI

EN33

CKUX BeLecTs, Macen u Tonamea,
nx oblluee KOAMYECTBO U 06 M
ob6bem

[JeatenbHOCTb MOCTaBLLMKOB, OT-
HOCALLAsACA K KOMMOHEHTaM Npo-
rpamMMbl  OXpaHbl OKpYyXatoLei
cpeabl U npoueaypam, paspabo-
TaHHbIM Ha ocHoBe pa3gena CTpyk-
Typa pyKOBOACTBa U CUCTEMBI Yn-
paBneHus

% nocrasLLM-
KOB, KOTOPbl€e
npoxoAat
OLIEHKY B CO-
OTBETCTBUU C
nporpaMmon
BEST

He
nmepaercsa

oueHka 77%
NOCTaBLLVKOB

HeonacHble oTxoAbl Ha CBaaKy T 3076 5563
HeonacHble oTxoAbl Ha T 2206 2769
nepepaboTky
HeonacHble oTXoAbl Ha OkuraHve | T 59 195
EN12 | 3HauynTenbHble CTOKM MO BUAAM:
OGN 06BEM CTOYHbIX BOJ, [V 88 859 89912
O6Wmit 06bEM CTOYHBIX BOA, M3/MAIH. 1,78 1,57 MNoTpebneHne BOAbI yMEHbLLNIOCH
Ha M/IH. curapet curapet 6naropaps onTummMsaLmmn ee
MCNOo/b30BaHMs.
[anbHelillee Ha3HavyeHne MecTo ropoackas ropoackas
CTOYHbIX BOJ, KaHanM3aums| KaHaansaums
O6paboTka CTOYHbIX BOJ, [a UIN HET | HeT HeT
Ha npeanpuATUN
EN13 | 3HaunTenbHblE pa3nnBbl XUMUYe- | IUTPbI 0 0 3Ha4ynTeNbHbIE Pa3/nBbI

OTCYTCTBYIOT.

NMOCTABLLUKHA

77% NOCTaBLUNKOB NPOXOAAT OLEHKY
B COOTBETCTBMM C nporpammoit BEST.
KomnaHua «bputnw  Amepukan
Tobakko» paspaboTana U BHeapwuna
MEeXaHu3M [A15 OLEHKM [e0BbiX
naptHepos (BEST) - nporpammy, ko-
Topas BCECTOPOHHE aHanusupyet
nporpaMMbl U NpakTUKK, CBA3aHHblE
C nocraswmnkamn. MexaHusm BKIItO-
4aeT aHaAU3 NporpaMm n NpPakTuk B
0671acT OxpaHbl TpyJa U OKpyato-
e cpeabl U rapaHTUpPYeT, YTO Mo-
CTaBLUMKN [eMOHCTPUPYIOT OTBETCT-
BEHHYIO JeATe/IbHOCTb B 06/1aCTN OX-
paHbl OKpYy>XatoLen cpesbl.

NMPOAYKTbI U YCIYTU

NIe3HOr0 MCMo/1b30BaHUA MPOAYK-
Ta, OT Beca NpozAaBaeMoi Npoayk-
Lnu; [ONS AeiCTBUTENbHO BO3BpPa-
LaemMoro MaTepuana

EN14 | 3HaunTenbHble BO3AENCTBUS Ha | HE He He Jkosiormyeckoe BO3JeNCTBUE NpPoO-
oKpyXalollyto cpeay, KOTOpble | U3MEPSETCa | U3MepseTca | U3MepseTcs | AyKUMM KOMMNaHUW NPOsABASeTCs B 3a-
oKa3blBaeT OCHOBHas NPoAyKLuUa 1 rPSA3HEHUN OKPYXKatoLLLeit cpe/ibl, CBS-
ycnyrm 3aHHOM C HenpaBW/IbHbIM O6paLLeHu-

eM c oTxoAamm notpebaeHns NpoaykK-
umun. [JaHHble, HeobxoAuMble AN
OLleHKM 3TOro BO3JeWCTBUS, OTCYTCT-
BYIOT.

EN15 | lona matepuanos, nognexawux | %, He He He B HacTosWwEee Bpems He nsmepseTcs B
BO3BpaTy MO OKOHYaHWW CpoKa No- | U3MEPAETCA | U3MEPSETCs | U3MEPAETCA | CBA3WN C OTCYTCTBMEM JaHHbIX O Jes-

TE€IbHOCTU YaCTHbIX U rocyAapCcTBeH-
HbIX npep,npvmmﬁ no ytunansauunu
OTX0A40B.
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EN13

EN33

Performance Indicator
EMISSIONS, EFFLUENT AND WAS
Treatment of waste water on site
Significant spills of chemicals, oils,

and fuels in terms of total number
and total volume

Performance of suppliers relative
to environmental components of

programmes and procedures
described in  response to
Governance Structure and

Management Systems section

PRODUCTS AND SERVICES

Unit of
measurement

TE
Yes or No

litres

Percentage
of suppliers
assessed
using
Business
Enabler
Survey Tool
(BEST)

2001

No

Not
measured

2002

No

77% of sup-
pliers
assessed

Comments

No significant spills.

77% of supplies are assessed in line
with Business Enabler Survey Tool
(BEST). British American Tobacco has
developed and implemented the
BEST programme that comprehen-
sively reviews global supplier pro-
grammes and practices. The BEST
programme includes a review of
EH&S programmes and practices to
ensure that suppliers demonstrate a
commitment to environmentally
responsible operations.

EN16

EN34

the products’ useful life and percent-
age that is actually reclaimed

COMPLIANCE

Incidents of, and fines for, non-
compliance with all applicable
international declarations/conven-
tions/treaties, and national, sub-
national, regional, and local regu-
lations associated with environ-
mental issues

TRANSPORT

Significant environmental impacts
of transportation used for logistical
purposes

HEALTH AND SAFETY

Standard injury, lost day, and
absentee rates and number of
work-related fatalities (including
sub-contracted workers)

Total number of fatalities of both
company and contract employees

GBP

number

No

—

EN14 | Significant environmental impacts | Not Not Not Our products have environmental
of principal products and services | measured measured measured | impacts through littering associated
with improper disposal after their
consumption. Data is not available to

qualify the impact.
EN15 | Percentage of the weight of products | %, Not Not Not Currently not measured due to lack of
sold that is reclaimable at the end of | measured measured measured | required data systems in private and

No

public waste handling services.

There were no cases of incidents and
fines for non-compliance with any
applicable international and local
legislative requirements.

Energy impacts are included in sec-
tions EN3 and EN8 respectively. BAT
Russia has not identified any other sig-
nificant environmental impact associ-
ated with transportation.

All reports were completed and sent,
on a monthly basis, to the British
American Tobacco headquarter in the
United Kingdom.

In 2001, a contractor’s employee suf-
fered in a fatality.
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N2

EN16

LA7

E35

Mokasatenb AeATe/IbHOCTU

COOTBETCTBME TPEBOBAHUA

CnyHam HECOOTBETCTBUA BCEM

NPYMEHSEMbIM MeXAyHapOAHbIM
feknapaunam/KoHBeHUUAM/Aoro-
BOpPaM W HaLMOHa/IbHbIM, perno-
Ha/NbHbIM W MeCTHbIM Tpeb6oBaHM-
M B ccpepe oxpaHbl OKpyxKatoLLei
cpefbl, a Takxke WTpadbl 3a HUX

3HauyuTenbHble BLIGPOCHI B OKPY-
XatoLyto cpeay npu TpaHCnopTu-
poBke

OXPAHA TPYAA U TEXHUKA B

EavHuUa
usMepeHms

M CTAHJA

ynr
CTepﬂI/IHFOB

2001

AM

HET

CraHpapTHble TpaBMbl, C/lydamn C
notepen pabo4mx fHen, 4ncno cy-
4aeB CO CMepTe/bHbIM MCXOAO0M
(B T. 4. C noapsA4MKamu)

ObLuee 40 ClyvaeB co CMepTe/b-
HbIM MCXOZI0M C COTPYAHMKAMU KOM-
naHun 1 ¢ noapaA4YMKaMm

O6bLee 4nMCNo cepbe3HbIX HecyacT-
HblIX C/ly4aeB C COTPyAHUKaMu
KOMMaHun n ¢ paboTHWKamu, pa-
60TaloLWMMMN NO KOHTPAKTY

CraHAapTHble TpaBMbl, Clydau C
notepei pabo4mnx gHew

KoadppurumneHT cnyyvaes ¢ notepeit

paﬁolmx AHEN MO OTHOLWUEHWUIO K
KoOnn4ecrsy 0Tpa60TaHHbIX YacoB

CyMMapHble 3aTpaTbl Ha OXpaHy
OKpYyXaloLlen cpeabl U TeXHUKY
6e30nacHOCTM MO BUAaM:

KanutanbHble 3aTparbl

TekyLme pacxobi

KanutanbHble 3aTpaTbl

Tekymme pacxoabl

Buinnatel no wrpadam 1 opuau-
yeckue Bbinnathl

BnoxeHunsa v 3atpatbl u3 pacyera
Ha OJJHOro COTPY/AHUKA

qyncno

qyncno

4yncno

ko3 pu-

LMEHT

yHT
CTeP/INHTOB

tynt
CTEepJ/INHIOB

pyHT
CTepVHIoB

/MNH. curaper|

pyHT
CTepVHIoB

/MNH. curaper|

PyHT

CTEP/INHIOB

0,58

CYMMAPHbIE 3ATPATbI HA OXPAHY OKPY)KAIOLLIEV CPE

2375524

1449 368

47,61

29,05

554,04

2002

HET

0,24

Abl U TEXH

2708 576
941 061

47,28

16,46

319,68

Kommentapumn

Cny4aeB HeCOOTBETCTBUA NPUMeHse-
MbIM TPe6OBaHUAM MeXAyHaposAHO-
O U POCCHIICKOTO 3aKOHOAATENbCTBA,
a Takxe LWTPachoB 3a HUX 3aperncTpu-
POBaHO He 6bIN0.

BosgelicteBue npu notpebnenunn
3Heprun paccmaTpuBaeTcs B pasje-
nax EN3 n EN8. [pyrux 3Haumtesb-
HbIX BLIGPOCOB NPy NepeBo3kax 3ape-
rMCTPUPOBAHO He OblN0.

Bce oTyeTbl coCTaBnAlOTCA U exeme-

CAYHO HaNpPaBAAOTCA B LLeHTPasIbHbI
opuc «bputniun AmepurkaH Tobakko»
B Benukobputanun.

B 2001 roay noctpagan COTpyAHMWK
KOMMNaHMU-NoApAA4MKa.

KY BE3SOMACHOCTU

LUndgpa BkIOHaeT cymmapHble je-
HeXHble 3aTpaTbl Ha OXpaHy OKpyxa-
foLe cpeabl, Tpyaa u TexHuky 6e30-
nacHocTu. B cBs3n ¢ orpaHnyeHnsaMm
MCnosib3yeMol cucTembl He npeAcTa-
B/IAETCA BO3MOXHbLIM BECTU pa3fesib-
HbI y4eT 3aTpaT Ha OXpaHy OKpya-
lolen cpeabl U TexHMKy 6esonacHo-
ctn. CymmapHblii 06bem 3atpaTt Ha
BOMPOChl OXPaHbl TPyZAa 1 OKpYyKato-
e cpeabl BKAOYaeT 60/blIOe KO-
NnyectBo (PakToOpoOB, AeTan3nmpo-
BaTb KOTOpble B JaHHOM OT4eTe He
npeAcTaBAAeTCcs BO3MOXHbIM.
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Unit of
measurement

Ne¢ Performance Indicator

HEALTH AND SAFETY
Total number of serious accidents
involving both company and con-
tract employees

Standard injury, lost day rates
(LWC)

Lost workday case (LWC) incidents

rate in proportion to the amount of
work hours

TOTAL EH&S EXPENDITURES
Total EH&S expenditures by type:

Capital expenditure
Revenue expenditure

Capital expenditure

Revenue expenditure

Liabilities and legal costs

Investments in revenue/employee

2001

14

0.58

2,375,524
1,449,368

47.61

29.05

554.04

2002 Comments

0.24

2,708,576 | The monetary figure includes total
Environmental, Health and Safety

943,061 expenditure. Due to limitations in our
system we are not able to segregate

47.28 environmental and safety related
expenditures. Total EH&S expendi-
ture incorporates a wide range of fac-

16.46 tors, which it would be impossible to
detail in this report.

0

319.68
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KoHTakTHaa nHdopmauyms

Kommanna «bputnm Amepuran Tobaxko Poccma»
CTPEMUTCA Y3HATH Ballle MHEHAE ¥ TOTOBA
BEICTYIATE BOBMOKHEIE 3aMETarmg.

Ecnm Bol xoTuTe 3a0aTh BOTIPOC, OBCYIATE
3AHHTEPECOBABIIYIO Bac TeMy MM TONYVIHTH
SK3eMTIIIp bl CoTAanbHOTO 0TIeTa, TOXKANYHCTA,
obparmafiteck B OTAET KOPTOPATHBHBIX OTHOTICHHH
«bputum Amepuran Tobaxko Poccmas.

Appec: Poccma, 125040, Mockea
3-g ymuna AsMckoro mona, 1. 9
Tenedon: (095) 974 05 55
Paxe: (095) 745 80 39

E-mail: info@batrussia.ru
Be6-caiit: www.batrussia.r

Contact Information

British American Tobacco Russia welcomes
your opinion and comments.

If vou wish to ask questions, start a discussion

or get copies of the Social Report,

please do not hesitate to contact

the Corporate and Regulatory Affairs Department
of British American Tobacco Russia.

Address: 9, 3 Yamskogo Polya Str.,
125040, Moscow, Russia
Telephone: +7 (095) 974 05 55
Fax: +7 (095) 745 80 39

E-mail: info@batrussia.m

Website: www.batrussia.ru



