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1. O6wme nonoxeHus

1. General provisions

1.1.Hactosuas nonuTuka (nanee —
«Monutukar») npuasaHa obecnevunTb YeTKoe
B3avmMogencreune Yy4aCTHUKOB BCEX
npoueccoB B 06nacTm KOMMYHUKaLUN
komnaHun «JIEHTA» (nanee — KomnaHus) ¢
uenoto obecneuntb nocriegoBaTernbHYHO
KOMMYHMKaLMIO CO BCEMMU  LEreBbiMU
ayautopysmmn  KomnaHuu, BbICTpavBaHue,
noggep>xaHue u 3awmTty eé penytauum.

1.1. This Policy (hereinafter, the Policy) serves
to ensure seamless interactions of
participants of all communication
processes of Lenta (hereinafter, the
Company) to enable consistent
communication with all target audiences
of the Company, building, supporting and
protecting of its reputation.

1.2.KomnaHus cTpemuTcs yCTaHOBUTb
CUCTEMHOE B3aMMOJEeNCcTBME CO BCeMWu
LieneBbIMM ayauTopusaMu Ans obecnedyeHus
npo3payYyHocT Gu3Heca, NpeaoCcTaBreHUs
LeneBbIM ayauTopusM MHdopMauum o
Nyylwmnx npakTukax, peanu3oBaHHbIX B
KoMmnaHun, pesynbratax OeaTenbHOCTU U

1.2. The Company aims to establish system
interactions with all target audiences to
ensure transparency of the business,
presentation of best practices of the
Company, its performance results, etc. to
target audiences.

T.O.
1.3. TpeboBanus HacToALLen Monumuky 1.3. This Policy is binding for all Employees of
ABNAOTCA oba3aTenbHbIMK ans
the Company.
NCNONHEHNS BCEMMU CoTpygHukamum
KomnaHuu.

1.4.B otcytrctBue [upektopa no CBA3SM C
0OLLECTBEHHOCTBID WM rOCyAapCTBEHHbIMM
opraHamuM ero  00s3aHHOCTM  MOXeT
ncnonHate gpyron CotpyaHuk CnyxObl no
CBSA3AM c 00OLLIEeCTBEHHOCTbIO (no
pacrnopsbkeHnto [upektopa No CBA3sIM C
0OLEeCTBEHHOCTbIO W rOCyAapCTBEHHLIMMU
opraHamu unm no npukasy [eHepanbHOro
avpekTopa).

1.4. When Public and Government Relations
Director is unavailable, any other
Employee of Public Relations may
perform their duties (at the instruction of
the Public and Government Relations
Director or by the order of the CEO).

1.5.PykoBogntens Cnyxbbl no cBA3AM C
00LEeCTBEHHOCTbIO W roCyAapCTBEHHbLIMMU
opraHamuM HecyT OTBETCTBEHHOCTb 3a
BHeApeHMe Hactodwen [llonutukn n
MOHUTOPWUHT COBMIOAEHMS €€ NOSNOXEHUN.

1.5. The Managers of the Public and
Government Relations are responsible for
implementing this Policy and monitoring
compliance with its provisions.

2. Mopspok B3aMmMogencTeBusl C
LeneBbIMU ayauTopusaMHU
KomnaHumn

2. Procedure of interactions
with the Company’s target
audiences

2.1.Mopsagok 1 NpUHUMMbLI B3aUMOOENCTBUS C
uenesbIMW ayguToOpUSMM  ONpeaenstTcs
AupekTopom no CBA3AM C
OOLEeCTBEHHOCTBIDO W rocyAapCTBEHHbIMU
opraHamu KomnaHuu, KOTOpbIN OTBeYaeT 3a
cogepxaHne uHopmMauuu,  OOCTYMHOW

2.1. The Public and Government Relations
Director  defines  procedures and
principles of interactions with target
audiences, and is responsible for the
contents of the information available to
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LenesbiM ayanTopuAam.

target audiences.

2.2.Jwbast  popma  B3AMMOAGUCTBMA  C 2.2. Any form of interactions with target
HenesbiMn - ayantopuammn, a  Takke audiences, and contents of any
coAepxanne KOMMyHWKaLn communication must be approved by the
cornacoselgaiotcsi ¢ Hupektopom  no Public and Government Relations
CBA3AM c OBLIECTBEHHOCTEIO v Director, and Management Team of the
rocyaapCTBEHHbIMM OpraHamn, a Takke C Company, if required
JyneHamu [paBneHna Komnauum  npu ’ '
HeobxoaAnMOCTW.

2'3'B3a"M°‘q?MCTB"e co CPEACTBAMW | 5 3 Interactions with mass media
MaccoBou UHcpopmauum

2.3.1 Bsaumopgenctene co cpegctesamu | 2.3.1. It is representatives of the Public and

mMaccoBon WHpopmaumm (panee - «CMWy)
ocywiectengetca npeacrtasutenamu Crnyxobl
no CBA3AM C 06LEeCTBEHHOCTbIO "
rocygapcrBeHHbIMU opraHamn KomnaHuu.

2.3.1.1 Tlpoune Cnyxbbl un CoTpyaHUKM
KomnaHum He YNOSTHOMOYEHbI Ha
B3aumoaencTeme co CMU oes
npeaBapuTENbHOrO cornacoBaHus c

OVpeKTopoM Mo CBSA3SIM C 0BLLECTBEHHOCTbLIO
1 rocyaapCTBEHHBIMM OpraHamu.

Government Relations of the Company who
interact with mass media (hereinafter, the
media).

2.3.1.1. Other departments and Employees
of the Company are not authorized to
interact with media without preliminary
approval by the Public and Government
Relations Director.

2.3.2 B3aunmopencrtBue co CMU

pa3nenseTtcAa Ha ABa TUna:

2.3.2.1 TlpoaktuBHoe ~—
Komnanwen;

2.3.2.2 PeaktmBHoe — WHUMUMMPOBAHHOE
CMW nocpeactBom HanpaBreHus 3anpoca Ha
nonyyeHne nHgopmaumn.

2323 K NPOaKkTUBHOMY TMny
B3aMMOAENCTBUS  OTHOCUTCS  nybnukaums
npecc-pennu3oB n oduumanbHbiX 3asBneHumn
KomnaHun, opraHusaums NyoGnmnYHbIX
MeponpusaTUin No nHnumatTnee KomnaHumu.
2.3.2.4 HeobxogumocTb NPOAaKTUBHOIO
B3aumopgenctena co CMW n cdopmat Takoro
B3anmMoaencTeusa onpegensetcsa QupekTopom
no cBaA3sIM C  OOLLECTBEHHOCTbIO U
cornacoBblBaeTcs C "eHepanbHbIM
ONPEKTOPOM, a TaKkKe C ApyrMMn 4neHamu
MpaBneHus KomnaHum npy He06xoaMMOCTH.
2.3.2.5 KomnaHus He pasmellaeT
nybnvkauumn, OTHOCAWMECS K OeATeNbHOCTU
KomMmnaHun, Ha KOMMep4YeCcKo OCHOBE UMM Ha

MHMUMMpoBaHHoOE

2.3.2. Interactions with media are divided
in two types:

2.3.2.1. Proactive interaction — initiated by
the Company;

2.3.2.2. Reactive interaction — initiated by
the media through information request.

2.3.2.3. Proactive type of interaction
includes publishing of press releases and
official statements of the Company,
arrangement of public events initiated by the
Company.

2.3.2.4. Necessity of proactive interactions
with media and a format for such interactions
is defined by the Public and Government
Relations Director and is approved by the
CEO, and other members of the
Management Team, if necessary.

2.3.25. The Company is not making
publications related to the Company’s
operations on a commercial basis or as
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npaBax peknambl.

promoted content.

2.3.3 Mpecc-penusbl

2.3.3.1 Hawubonee pacnpoCTpaHEHHbIM
WHCTPYMEHTOM MNPOAKTUBHON KOMMYHMKaLMK
co CMWU saBnsetca nybnukauma npecc-
penn3os.

2.3.3.2 [pecc-penus
NHpopmauuio o} HOBbIX
pesynbratax peanu3oBaHHbIX
onepauuoHHbIXx U (1Unn)
pesynbtatax KomnaHun, wu3MEHeHuax B
cTpyktype  [lpaBneHusi,  kopnopaTUBHOM
ynpasrieHun KomnaHum n npoyvmx cobbITUSX,
ocBeLleHune KOTOPbIX npeaycMoTpeHo
obsasaTenncTBamu KomnaHuu nepea
WHBECTOpPaMN W aHanuUTUKamu, a Takke
cobbiTnsaAX, kotopble KomnaHus cuuTaet
3HaYMMbIMK NS LEeNneBbIX ayanuTopuin n ans
yKpensneHus penytaunm busHeca.

2.3.3.3 [lpecc-penunsbl 06 onepaunoHHbIX n
(vnn) duHaHcoBbIX pesynbTtatax KomnaHum,
06 wun3MeHeHusix B cocTtaBe [lpaBneHus
KomnaHun, CoBeTa AOMPEKTOPOB M npoyne

coaepxut
npoekTax,
MHUUMaTMB,
PUHAHCOBbIX

npecc-penuasbl, npeaycMOTPEHHbIe
npouedypaMu  packpbiTUs  MHdopmaumu,
rotoBaTcs [UPeKTopom no B3aMMoaencTBUIo ¢
MHBECTOPaMMW.

2.3.3.4 [pecc-penuabl O HOBbIX MPOEKTax,
pesynbTatax pearniM3oBaHHbIX WHUUMATUB U

npo4nx I/IHC*)OpMaU,I/IOHHbIX noeBogax, He
anawmxca  obssatenbHbiMM B pamMKax
O(*)I/ILI,I/IaJ'IbeIX paCKprTI/IIZ, FOTOBATCA

Cnyx6or no cBA3AM C OOLLECTBEHHOCTbIO.
Mpecc-penus COAepXnT onucaHue
WHGOPMALMOHHOIO MNOBO4A WM KOMMEHTapumn
oduumanbHoro npeactasmtens KomnaHmn.
2.3.3.5 [llpecc-penusbl pacceinatotcs 8 CMU
npeactasutenamm Cnyx0bl NoO  CBA3AM C
OOLEeCTBEHHOCTBIO U FOCyAapCTBEHHbIMU
opraHamu.

2.3.3.6 Cnyxb6a no CBA3AM C
0OLLECTBEHHOCTBID U FOCYOapPCTBEHHBIMU
opraHamu npenocTaBnsAeT AONOSHUTENbHbIE

KOMMEHTapum OTHOCUTESBLHO
WHPOPMALUMOHHBLIX  NOBOLOB B Criyyae
HeobxoaMMOoCTW.

2.3.3.7 CoTpyaHuku KomnaHumn He

2.3.3. Press releases
2.3.3.1. The most widely used tool of

proactive interactions with media is a
publication of press releases.
2.3.3.2. A press release contains

information about new projects, results of
accomplished initiatives, operating and (or)
financial results of the Company, changes in
the Management  Team, corporate
governance of the Company and other
events to be covered under the Company’s
obligations to investors and analysts, as well
as events treated by the Company as
important for target audiences and for
strengthening of the business reputation.

2.3.3.3. The Investor Relations Director
prepares press releases on operating and
(or) financial results of the Company,
changes in the Managements Team of the
Company, Board of Directors and other
press releases provided under information
disclosure procedures.

2.3.3.4. The Public Relations prepare press
releases on new projects, results of
accomplished initiatives  and  other
newsworthy events non-required for official
disclosures. A press release contains
description of the newsworthy event and
comments of the Company’s official
representative.

2.3.3.5. Representatives of the Public and
Government Relations send press releases
to media.

2.3.3.6. The Public and Government
Relations provide additional comments
concerning newsworthy events, if
necessary.

2.3.3.7. The Company’s Employees are not
authorized to send press releases to media,
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YNOSTHOMOY€EHbI Ha paccbIfiKy NPeCcc-penin3os B

CMW, a Takke Ha KOMMEHTapum K
WHOPMaUNOHHBIM  noBogaMm. B cnyvae
nony4eHus 3anpoca Ha nony4yeHve

nHdopmauun ot CMWM cotpygHuk o06s3aH
cBAsatbcd co Cnyxbonm no cBA3sSM C
OOLLECTBEHHOCTBIO W FOCYAapCTBEHHbLIMM
opraHamu 4nisi CornacoBaHUsa KOMMEHTapus u
ero npefocTaBneHms.

and to comment on any newsworthy events.
If the Employee receives an information
request from media, he or she must contact
the Public and Government Relations to
approve the comment and its provision.

2.3.4 Kpu3ancHble KOMMYHUKaLUK

2.3.4.1 KpusucHole KOMMYHMKaLnK
HeobXoOuMbl B Cnydyae  BO3HWKHOBEHWSA
KPU3UCHBIX CUTYauni ONs 3almThbl penytaumm
KomnaHun cpean ueneBbixX ayanTopun.
2.3.4.2 K KpU3UCHBIM CUTYauUMsIM OTHOCSTCS:
e HecYyacTHble clnyyan Ha 06beKTax KoMnaHuu,
nosnekwmue yuwepob 340poBbo (MM CMepTb)
coTpyaHukoB KomnaHuu, nokynatenen wnu
nepcoHana  noapsigHblX  opraHu3auumn,
obcnyxusarowmx o6bekTol KomnaxHmy;

e CyLLECTBEHHbIN yiep6 UMYyLLIECTBY
KomnaHum B  pesynbrate  CTUXMNHbIX
GeactBun wunu  pgencteuni  (b6esgencTens)
TPEeTbUX NUL;

e KOH(PNUKTHbIE CUTyauMm B MarasvHax W
apyrmx obbektax Komnanum ¢ ydactuem
COTPYOHMKOB, MokynaTtenen,
npeacraBuTenen NoapsagHbIX opraHusaumn,
obcnyxusarowmx o6bekTsl KomnaHmy;

e yTeyKka NnepcoHarnbHbIX OaHHbIX KITMEHTOB U
(unn) coTpyaHukoB KomnaHwwm Bcrieacteue
HeHagnexawero XpaHeHusi nepcoHarnbHbIX
OaHHbIX  unn  gencteua  (6espencTeus)
TPETbUX NUL;

e Hble CUTyauun, BbI3BaBLUME HEraTUBHYHO
peakuumto LieneBbiX ayauTopun n Tpebytome
odmumanbHon peakumm KomnaHmn.

2.3.4.3 B cnyyae BO3HUMKHOBEHWUA KPU3UCHOWN
cuTyauum coTpyaHukn KomnaHum o065a3aHbl
He3ameanMTensHo NponHgoOpMMpoBaTh
Cnyx6y no cBaA3aMm C 0O6LLECTBEHHOCTbIO W
rocygapcTBeHHbIMWU OpraHaMmuv O BO3HUKLLEN
cuUTyaumm n nNpegoctaBuTb MCHEPTbIBAOLLYHO
MHopMaLUIO 0 NpousoLleaLem.

2.3.4. Crisis communications
2.3.4.1. Crisis communications are
required in case of crisis situations to protect
the Company’s reputation among target
audiences.

2.3.4.2. Crisis communications include:

e accidents at the company’s facilities
resulted into health damage (or death)
of the Company’'s employees,
customers or personnel of contracted
companies servicing the Company’s
facilities;

e a material damage to the Company’s
property as a result of natural disasters
or actions (inaction) of third parties;

e conflict situations in stores and other
facilities of the Company with the
participation of employees, Customers,

representatives of contracted
companies servicing the Company’s
facilities;

e a leakage of personal data of clients
and (or) employees of the Company as
a result of improper storage of personal
data or actions (inaction) of third
parties;

e other situations which caused a
negative reaction of target audiences
and require official reaction from the
Company.

2.3.4.3. In case of a crisis situation, the
Company’s employees must immediately
inform the Public and Government
Relations about such a situation and
provide exhaustive information about the
case.
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2.3.4.4 [upektop no CBSA3AM c
OOLEeCTBEHHOCTBIO U FTOCYy4apCTBEHHbIMU
opraHamu 06s3aH obecneyntb

nHdopmmnpoBaHune [lpasneHns KomnaHuu o
KPU3UCHOW cuTyauumnm un paspaboTky nnaHa
KPM3MUCHBIX KOMMYHUKaLWA.

2.3.4.5 [upektop no CBSA3AM c
0OLEeCTBEHHOCTbIO FOTOBUT  Heobxoaumble
ouumarnbHble 3asBreHusl, KOMMeHTapum u
npecc-penu3bl M CornacoBbiBaeT UX C
lMpaBneHnem KomnaHun, a Takke C
npegcrasutenamm CoBeTa AUPEKTOPOB B
cnyyae HeobxoaMMOCTMW.

2.3.4.4. The Public and Government
Relations Director must inform the
Company’s Management Team about the
crisis event and ensure development of
the plan for crisis communications.

2.3.4.5. The Public and Government
Relations Director prepares necessary
official statements, comments and press
releases and approves them with the
Company’s Management Team, and
representatives of the Board of Directors,
if necessary.

2.3.5 MybnunyHble MeponpuATUs

2.3.5. Public events

2.3.5.1 [y6nunyHble MeponpusTuA,
MHUUMMpoBaHHble KomnaHuen

2.35.1.1 KoMnaHna  MOXeT  MpuHSATb
peweHve O npoBedeHUN  MNyBrIMYHOro
MeponpuUATUA ANs  LWMPOKOr0  OCBELLEHNS
nHdopmauynoHHoro nosoga B CMU  wunm
odmumanbHoro 3adaesneHunsa. B ny6nuyHbIx
MepONPUATUSAX NpUHUMAIOT yyactune
odmumanbHble npeacrtasutenn KomnaHum m
(nnn) nmua, YNOSTHOMOY€EHHbIE
odomumanbHbIM NpeacTaBUTENEM Ha yyYactme
B MEpPOMNpPUATUN.

2.3.5.1.2 3a opraHuzaumio  nyenuyHbIX
MeponpuUaTUn  no  nHuumatuee KomnaHuum

oTBevaeT Cnyxb6a no CBA3AM C
0OLLECTBEHHOCTLID U FOCYyAApPCTBEHHbLIMU
opraHamu.

2.35.1.3 K opraHusaumm  OTHOCATCA

cnegywouwue atanbl (NepeyeHb He sBnsieTcA

ncyepnbiBaoLLmMM):

e onpegeneHue hopmaTta MeponpuAaATUS;

e onpegeneHne MNoBEeCTKM MEepOonpuaTUs U
€€ cornacoBaHve C oduunarnbHbIMU
npeacTaBUTENSIMN-y4acTHUKaMn
MeEpPOonpUATUS;

e MNOAroTOBKa TE3MCOB AN odmumanbHbIX
npeacrasutenen KomnaHumn-y4aCcTHUKOB
ny6rIMYHOro MeponNpUATHUS;

e MOAroToBKa NHGOPMAaLMOHHbIX
mMaTtepuarnos,

e npurnaweHune npeactasutenen CMU wu
NPoOYnNX peneBaHTHbIX LeneBblX

2.3.5.1. Public events initiated by the
Company

2.3.5.1.1. The Company may take a
decision to arrange a public event for the
comprehensive  coverage of the
newsworthy event in media or the official
statement. Official representatives of the
Company and (or) persons authorized
by official representatives for
participation take part in public events.

2.3.5.1.2. The Public and
Government Relations is responsible for
the arrangement of public events
initiated by the Company.

2.3.5.1.3. Such arrangement
comprises the following stages (the listis
non-exhaustive):

¢ defining the event’s format;

e defining the event’'s agenda and its

approval with the official
representatives participating in the
event;

e preparing talking points for official
representatives of the Company
participating in the public event;

e preparing information materials;

e inviting media representatives and
other relevant target audiences to the
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ayauTopuin Ha MeponpuaTue;
npegocTaBnexHus
KOMMEHTapueB npu Heo6XoaNMOCTMW.

KomnaHun cynTaeTt

rocyaapCTBEHHbIM OpraHamu.

e B3aMMoaencTBue co CMU ans
obecnevyeHns OCBELLEHNS] MEPOMNPUATUS U
[JOMONHUTENBbHbIX

2.35.14 B cnyyae ecnu CoTpygHuk
Heob6xoanMbIM
nposegeHne nNybrmMyHOro MeponpusTus, OH
00s13aH cornacoBaTb BCE MNEpPEeYUCrieHHble
Bbille 3Tanbl cMm. n.n.2.3.5.1.1-2.3.5.1.3 co
Cnyx6omn no cBs3sM C 0OLWECTBEHHOCTbLIO U

event;

e interactions with media to ensure
event coverage and  provide
additional comments, if necessary.

2.3.5.1.4. If the Company’s
Employee considers arrangement of a
public event is necessary, he or she
must approve all above-mentioned
stages — see p. 2.3.5.1.1-2.3.5.1.3 with
the Public and Government Relations.

2.3.5.2 My6nunyHble MeponpuaTUA

npuBnevYeHnem

npeactaButenen KomnaHuu
2.3.5.2.1 OpraHunsaTtopsbl

y4acTumio B HUX
npeactasutenen KomnaxHmn.
KomnaHmn coBmectHo co Cnyxbon
CBA3AM C 00LLLECTBEHHOCTbIO

MeponpUaTUN.

MeponpuaTUn,

YNOJIHOMO4YEHHOE

MHOPMaUNOHHbIE
BbICTYNMeHNs
npeactasntena KomnaHuu.

opraHamu.

nony4un npurnaweHne K y4yactuio

ocdmumanbHbIX

nyGAnYHbIX
MeponpuaTUA  (NpeactaBuTenn  LieneBbIX
ayautopuin KomnaHum) moryT npurnawatb K
odomumanbHbIX

2.3.5.2.2 OduumanbHble npeacraBuTeENn

roCcy4apCTBEHHbIMW OpraHamu onpeaensitoT
HeobxogMMoCTb  yvacTuss B ny6rnMyHom

2.35.23 B cnydyae, ecnu npuHumaeTtcs
peweHne 06 yvactum B nNy6GnuyHOM
omumanbHbIN
npegcrasutens KomnaHum  wvnuv  nuudo,
odmuymanbHbIM
npegcraBuTenemM Ha yvyactme, COBMECTHO CO
Cnyx6omn no cBs3sM C 06LWECTBEHHOCTbLIO U
rocyaapCTBEHHbIMW  OpraHamu  rOTOBAT
mMaTepuanbl ang

odomuymansHOro

2.3.5.2.4 OduumanbHbI NpeacTaBUTeNb
Komnanun n (unn) nuuo, ynonHOMOYeHHoe
UM ANng y4acTtnsa B ny6nu4HOM MeponpusaTum,
He MOryT npefocTaBnsaATb MHGOPMaLMIO U
(vnn) paHHble o pgedAtenbHocTM KomnaHuu
6e3 cornacoBaHus co Cnyx6omn No cBsA3sM C
O6OLLECTBEHHOCTBIO M rOCYAapCTBEHHbLIMM

2.3.5.25 B cnyyae ecnn CoTpygHuk

nyonu4yHomM  meponpuaTuM, OH 00s3aH

2.3.5.2. Public events with involvement
of the Company'’s official representatives

2.3.5.2.1. Organizers of public
events (representatives of target
audiences of the Company) may invite
official representatives of the Company
to take part.

2.3.5.2.2. Official representatives of
the Company jointly with the Public and
Government Relations define the
necessity of taking part in a public
event.

2.3.5.2.3. If the decision is made on
taking part in a public event, the
Company’s official representative or
the person authorized by the official
representative to take part jointly with
the Public and Government Relations
prepare information materials for the
presentation of the Company’s official
representative.

2.3.5.2.4. The Company’s official
representative and (or) the person
authorized for participation in a public
event must not provide the information
and (or) the data on the Company’s
operations without approval by the
Public and Government Relations.

2.3.5.2.5. If the Employee receives
an invitation to participate in a public
event, he or she must contact the
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cBasatbcsl co Cnyxbon no cBA3sSIM C
OOLLEeCTBEHHOCTBIO U rOCy4apCTBEHHBIMMN
opraHamu Ansi COrfacoBaHWs y4yacTusi U

coaepxaHusi NH(OPMAaLMOHHbIX
maTepuaros. [lononHuTenbHble
KOMMeHTapumu nocne ny6nm4Horo

MeponpuATUS  Takke  OOMKHbl  OblTb
cornacoBaHbl co Cnyxbo no cBA3sM C
OOLLEeCTBEHHOCTBIO U rocyaapCTBEHHbIMU
opraHamu.

2.3.5.2.6 KomnaHus He  npuHUMaeT
ydyacTms B MyOnMYHbIX MeponpuaTUSX Ha
KOMMepYeCcKon OCHOBe.

Public and Government Relations to
approve his or her participation and the
contents of information materials. The
Public and Government Relations must
also approve any additional comments
after the public event.

2.3.5.2.6. The Company does not
take part in public events on a
commercial basis.

2.3.5.3 KommeHTapuu B CMU

2.35.3.1 KomnaHus cTpeMuTcs
npenocTaBnaTb KOMMEHTapum Ha
B6onblmHCTBO 3anpocoB CMW Ha nonyyeHne
MHdopMaUuK.

2.3.5.3.2 MpepoctaBnATb KOMMEHTapun
MoryT Tonbko CoTpygHukn Cnyx0Obl Mo
CBSA3AM c 0o6LLEeCTBEHHOCTbIO "
rocygapCTBEHHbIMU opraHamm nnm
CoTpyaHukn KomnaHum no cornacoBaHuio co
Cnyx6omn no cBsA3sM C 06LWEeCTBEHHOCTbLIO U
rocyaapCTBEHHbIMU OpraHamu.

2.3.5.3.3 Ecnm CoTtpygHuk KomnaHum
nony4aet 3anpoc Ha nonyvexHve
nHdopmauum ot npeactasutena CMU, oH
00s3aH He3amegnuTenbHO CBA3aTbCA CO
Cnyx6omn no cBsA3sM C 06LWECTBEHHOCTbLIO U
rocyaapCTBeHHbIMU opraHamm ans
npefoCTaBfieHUsT KOMMEHTapusi B Cryyae
NMMCbMEHHOro 3anpoca unnM cornacoBaHns
cogepxaHna KOMMEHTapuss - B criydyae
BUOEOCHEMKN.

2.3.5.3. Comments in media

2.3.5.3.1. The Company attempts to
provide comments to the majority of
information requests from media.

2.3.5.3.2. Itis only Employees of the
Public and Government Relations or
the Company’s Employees as
approved by the Public and
Government Relations who are
authorized to provide comments.

2.3533. |If the Company’s
Employee receives an information
request from the media representative,
he or she must immediately contact the
Public and Government Relations to
provide the comment in case of the
written request or to approve the
comment content — in case of video
recording.

2.4.BzammogencTBme ¢ opraHaMmum BracTtm

2.4. Interactions with government
authorities

24.1 KomnaHus ocyulecTtengaeT
NOCTOSIHHOE B3aMMOAEWCTBME C OpraHammu
Bfactu deaepanbHOro M pernmoHanbHOro
ypoBHA Ons obecneyeHunss HecnepebonHon
pesatenbHocT  KomnaHuu, npegoctaBfieHns
nHpopmauum o pgedatenbHocTn KomnaHuw,
NoBbIWEHNS MH(OPMUPOBAHHOCTM OPraHoB
Bnactm o Bknage KomnaHunm B passutune

2.4.1. The Company constantly interacts
with national or regional government authorities
to ensure seamless operations of the
Company, to provide information about the
Company’s business, to raise awareness of the
government authorities on the Company’s
contribution to the development of the
consumer market, to ensure predictable
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noTpedbuTEeNbCKOro  pbliHKA, obecneyeHus
npeackasyemMmom BGusHec-cpeabl ans
AesaTenbHoCcTM KOMMaHuW, CHWXEHUS PUCKOB
BBeAEHMS M3ObITOMHOrO perynmpoBaHnsa W
perynupoBaHunsi, Hecylero ¢uUHAHCOBbIE W
npoumne pucku gns 6usHeca Komnanun.

business environment for the Company’s
business, to reduce risks of excessive
regulation and regulation related to financial
and other risks for the Company’s business.

2.4.2 B3anmopenctBue c
BJ1aCTU OCYLLECTBIAETCA:

opraHamm

e HenocpeacTBeHHO omymanbHbIMK

npeacrasutenamn  Komnanwum un (Mnu)
nmuamu, YMNOSTHOMOYEHHbIMN
odouumarnbHbIMK npeacraBUTensiMn
KomnaHuum, Ha B3aMMogencTeue o}

npeacTaBUTENAMU OPraHoOB BNacTy;

e [locpeactBoM HanpaeneHUss MUCbMEHHbIX
3anpocoB B OpraHbl BNnactn un obecneveHuns
ohrumanbHOW Nepenunucku;

e [locpeactBom y4yactma B NyOnNU4YHbIX
MEPONPUATUSIX C y4acTUeM npeacTaBuTenen
OpraHoB BnacTy;

e [locpeactBom y4yacTuss B COBELLUAHUAX C
npeacTaBUTENSAMU OpPraHoOB BNacTu;

e Yepes accouymaumu, obbeanHawLwmne
YYaCTHUKOB  PblHKA, 4YJIEHOM  KOTOPbIX
asnaetcsa Komnanus.

2.4.2. Interactions  with

authorities are made:

e directly by the Company’s representatives
and (or) persons authorized by official
representatives of the Company for
interactions with representatives of the

government authorities;

government

e by sending written requests to the
government authorities and maintaining
official correspondence;

e by participating in public events with the
involvement of representatives of the
government authorities;

e by participating in  meetings with
representatives of the  government
authorities;

e through market player's associations the
Company belongs to.

2.4.3 KoopavHauusi B3amMogenctems C
opraHammu BnacTu ocyLlecTBngeTcs
OnpekTopomM no cBsA3sIM C 0OLWECTBEHHOCTBIO U
rocygapCTBEHHbIMU opraHamu B
coTpygHu4yecTBe C [vpekTopom no
OPMONYECKUM BONPOCAaM M CBSA3SIM C OpraHamm
rocygapcTBEHHOMW BNacTu.

243. The Public and Government
Relations Director in cooperation with the Chief
Legal and Government Relations Officer
coordinate interactions with the government
authorities.

244 dopmat B3aMMOLEeNCTBUS n
cogepxaHne oduuManbHON  KOMMYHUKaLUK
onpegensietcd [AupekTtopoM Mo CBA3SM C
OOLLECTBEHHOCTBID U rOCYOapCTBEHHbLIMU
opraHamu B coTpyaHu4yecTse ¢ [JupekTtopom no
tOpMANYECKUM BOMPOCaM U CBA3SIM C opraHamu
rocygapCTBeHHOW BNacTu.

2.4.4. The Public and Government
Relations Director in cooperation with the Chief
Legal and Government Relations Officer define
the format of interactions and contents of
official communications.

245 Mpn  nonyvyeHnn  oduumManbHOro
3anpoca Ha nonydyeHue WHpopmauun oT
opraHoB BnacTn cotpyaHuk KomnaHun obasaH

2.4.5. If the Company’s employee receives
an official information request from the
government authorities, he or she must send it
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HanpasuTb ero B Cnyxby no cBsA3saM C
OOLEeCTBEHHOCTBIO U rOCYOAapPCTBEHHbIMU
opraHamn ana KoopauvHauuu  aanbHenwmnx
OEenNCTBUMA U NpenocTaBneHns oguumanbHoro
oTBeTa.

to the Public and Government Relations to
coordinate further actions and provide an
official reply.

2.4.6 CoTpyaHuk KomnaHuu, nonyymsLumi
npurnaweHMe K yyactmo B nybnuyHom
MeponpuaTum nnu coBseLlaHnn c

npegcraButTeriaAMmn opraHamm BJ1acCTu, 00s3aH
corflacoBaTtb ydyacTtune n coaepixaHne
KOMMYHUKaumun ¢ ,D,I/IpeKTOpOM no cCBA3AM C
00LLIECTBEHHOCTbIO " rocyaapCrtBeHHbIMU

2.4.6. The Company’s Employee who
received an invitation for participation in the
public event or meeting with the government
authorities must approve his or her participation
and communication content with the Public and
Government Relations Director.

opraHamu.
2.4.7 AunpexTop no CBA3AM c| 24.7. The Public and Government
oOLecTBEHHOCTBIO U rocyaapcTtBeHHbIMK | Relations Director must ensure [2] provision of
opraHamm obsa3aH obecneunTb [2] | the information which corresponds to the
npegocTasneHne nHdopmauun, | Company’s interests, is not a trade secret or
cooTBeTcTBYlOWENn WMHTepecam KomnaHum He | information not to be disclosed within certain
ABMSAOWENCA KOMMEPYECKON TamHOM wnu | periods.

MHopMauunen, He noanexalien packpbITUO B
onpenenéHHble nepuoasbl.

2.5. BHyTpeHHMe KOMMYHUKaLmn

2.5. Internal communications

251 3a dopmMmnpoBaHune nnaHa
BHYTPEHHMX KOMMYHUKaLUWIW N ero peanusaumto
oTBeYaeT 3amMecTuTenb ANPEKTopa MO CBA3SAM
C OOLWEeCTBEHHOCTBIO W rOCy4apCTBEHHbBIMU
opraHaMmun B COTpyaHuYecTBe ¢ [lMpekuunen no
ynpaBneHuo nepcoHanomMm, [dupekunen no
cTpatermm wn TpaHcopmauMm u  Opyrumu
nogpasgeneHnsamm Komnanum.

2.5.1. The Deputy Public and Government
Relations Director in cooperation with HR,
Strategy and Transformation and other
departments of the Company are responsible
for drafting of internal communications plan and
its implementation.

25.2 BHyTpeHHne
OCYLLIeCTBNATCA NOCPEACTBOM:

KOMMYHUKaLnn

e pasmMeLleHus NHopMaLmn 06
MHdOpPMaLUUNOHHbIX noBodax KomnaHum Ha
BHYTPEHHUX  pecypcax: KOprnopaTuBHOM
noprane, coumanbHOM ceTm Yammer,
KopnopaTuBHOW raseTe;

e paccbinke WHMOOPMAUNOHHBIX MaTepuanos
No 3NEeKTPOHHOW MouyTe;

e OpraHu3aumm MeponpuaTUN C yyacTUeEM

2.5.2.

through:

e publishing of information on newsworthy
events of the Company on internal
resources: corporate portal, Yammer social
media, corporate newspaper;

Internal communications are made

e mail out of information materials via e-mail;

e arrangement of events with the involvement
of key managers of the Company;
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KntoyeBbIx pykosoguTtenen KomnaHuu;
e OMNepaTUBHOIO pearMpoBaHWUsi Ha BOMPOCHI
COTPYOHVMKOB B  coUMalbHbIX CeTaX B

e prompt response to the employees’
guestions in social media in the Company’s
official groups;

odumumanbHbIx rpynnax KomnaHuu; e other available tools of internal
e OpYyrMX [OOCTYMNHbIX WHCTPYMEHTOB OIS communication.

BHYTPEHHEN KOMMYHUKaLNN.
253 BHyTpeHHAs KOMMYHUKaLmMs o| 2.53. Internal communications on
3Ha4YUMbIX NHPOPMALIMOHHbIX nosogax, | significant newsworthy events to be published
nognexawux nyénukaumm Ha  BHewHux | on external resources must be made at the

pecypcax, OCYLLUEeCTBNSAETCA OAHOBPEMEHHO C
aHanorm4yHoOM BHELIHEN KOMMYHWKauuen ans
obecneveHus CBOEBPEMEHHOIO
MHOPMUPOBAHNA COTPYAHUKOB KoMnaHuu.

same time with the similar external
communications to ensure timely informing of
the Company’s employees.

254 BHyTpeHHne KOMMYHMKaLnn
ocyulecTBnsaTCca npeacrasutenamm Cryxobl
no cBsA3sM C OOLEeCTBEHHOCTbIO, a Takxke
npegcrasutenamu [pasneHna KomnaHun B
cnyyae Heobxo4MMOCTN.

2.5.4. Internal communications are made by
representatives of the Public Relations, and
representatives of the Company’s
Management Team, if necessary.

255 CoTpyaHukn KomnaHun He | 2.5.5. The Company’s Employees are not
YNONTHOMOYEHDI Ha ocywectBneHune | authorized for internal communications through
BHYTPEHHMX  KOMMYHMKaumin  nocpenctsoMm | mailing out via e-mail or publications on the
paccbsiok Mo 3anekTpoHHon noyte wnm | Company’s internal resources.

nyénvkaumm  Ha  BHYTPEHHUX  pecypcax

KomnaHun.

2.5.6 B cnyyae HeobxogumocTtn | 2.5.6. If the Employee needs to make an

OCYLLIECTBMNEHNS BHYTPEHHUX KOMMYHUKaLWIA
CoTpyaHuk KomnaHum ob6sizaH obpatutbCsa B
Cnyx0y no cBA3sIM C OOLWECTBEHHOCTbI U
rocyaapCTBEHHbIMW OpraHamum.

internal communication, he or she must contact
the Public and Government Relations.

2.6.fopsayas nuHMA no obpaweHusm B
ATUYECKMN KOMUTET

2.6. Ethics Committee Hotline

2.6.1 lopsayass nuHMa no obpalieHusam B
aTnyeckmn komuteT (ganee -— «lopsadas
NWHUA») — 3TO KaHan nogadun obpalleHui no
(He) cobniogeHnto Hopm Kopgekca [enoBsoro
nosegeHus [3].

26.1. The Ethics Committee hotline
(hereinafter, the Hotline) is a channel for
submitting communications  on (non)
compliance with the Code of Business Conduct

[3].

2.6.2 Mo Bonpocam HapyweHus Kopgekca
Aenosoro nosegeHust [3] MoxeT obpatutbesa
nobon  CotpygHuk, [MaptHép, [locTaBimK

2.6.2. Any Employee, Partner, Supplier of
the Company or Customer may inform on
violation of ethical business conduct Code of
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KomnaHun unun lNokynartens.

Business Conduct [3].

2.6.3 ObpaweHna Ha Tropsyyl  fMHUIO
OCYLLeCTBNATCA  O4HMM M3 cnocobos,
NnepeyncrieHHbIX HUXe:

e pasgen «IATUYECKMW KOMUTET» Ha noprtane
cnyxbbl  nopoepxkn  (Help  Desk -
hd.lenta.com)

e 9neKTpoHHas noyta: head.ethics@lenta.com

e cneuuanbHas ¢dopma Ha cante KomnaHuu
(https://lenta.com/o-
kompanii/eticheskiykomitet/)

e TenedoH MHMOPMALMOHHON NoafepPXKn 8-
800-700-4-111.

2.6.3. One can contact the hotline by any of

the given means:

e Ethics Committee section on the IT support
portal (Help Desk — hd.lenta.com)

e e-mail: head.ethics@lenta.com

e special form on
(https://lenta.com/o-
kompanii/eticheskiykomitet/)

the Company’s site

¢ information support telephone 8-800-700-4-
111.

264 OTUYECKUI KOMUTET paccmaTpuBaeT
Kaxgoe obpauweHue, npu HeobxoauMocCTu
NpoBOOMUT paccriefoBaHue U KoppekTupyoLine
MepOonpUATUA.

2.6.4. The Ethics Committee considers
each communication and engages with the
investigation and corrective actions, if
necessary.

2.6.5 Ecnn 3assuteno octaBun agpec
3NEKTPOHHOM MOYTbl UMW WUHbIE KOHTaKTbl, MO
KOTOPbIM MOXHO CBSA3aTbCS C 3aABUTENEM, OH B
obs3aTenbHOM nopsigke MonyyuT OTBET Ha
obpalleHne ¢ BO3MOXHOCTbIO AaTb 06paTHyto
CB3b 0 paboTe DTMYECKOro KomuTeTa.

2.6.5. If the submitter has left e-mail or other
contacts enabling communication with the
submitter, he or she will get a reply to the
communication with a possibility to provide
feedback on the work of the Ethics Committee.

2.6.6 3a paccmoTpeHne  obpalleHun,
nposegeHne paccrnenoBaHUn "
KOPPEKTUPYIOLMX MEPONpUATUN, a Takke 3a
npegocTaeneHme nHopmaumm no odpatleHmto
3asBuTENt0 oOTBe4vaeT [naBa KomuTeTa no
3TUKe.

2.6.6. The Head of Ethics Committee is
responsible for consideration of submitted
communications, investigations and corrective
events, as well as provision of the relevant
information to the submitter.

2.6.7 [opavas nNuHUA ABNAETCS BaXHbIM
WHCTPYMEHTOM obecneyeHnss COOTBETCTBUSA
AeaTeribHoCTU KoMnaHuu POCCUNCKOMY
3aKoHOAATeNbLCTBY M MPUHUMNAM 3TUYECKOro
BeaeHns OusHeca. OPpdeKkTUBHOCTb paboTbl
['opsyYen NIMHUKM BO MHOrOM 3aBUCUT OT YPOBHSA
ocsefoMnéHHoctTn CoTpyaHukoB KomnaHun o
paboTe 3TOro MHCTPyMEHTA.

2.6.7. Hotline is an important tool ensuring
the company’s compliance with the Russian
laws and principles of ethical business. The
Hotline efficiency is largely dependent on the
awareness of the Company’s Employees of its
use.

2.6.8 3a pas3paboTky nnaHa BHYTPEHHUX
KOMMYHMKaLUMA  ONs OCBeweHus paboTbl

26.8. The Public and Government
Relations is responsible for the development of
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ropsayen nuHum oteevaeT Cnyxba no cBA3sIM C
OOLEeCTBEHHOCTBIO U rOCYOAapPCTBEHHbIMU
opraHamu. [1naH KOMMYHUKaAUMW MOONEXUT
cornacoBaHuio ¢ [NaBon 3TMYECKOro KoMUTETA.
3a peanusauuio nnaHa oteBevaeT Cnyxba no
CBA3AM c 006LLEeCTBEHHOCTbIO n
rocyaapCTBEHHbIMWU OpraHamu.

external communications plan to cover the
Hotline work. The Head of the Ethics
Committee must approve this communication
plan. The Public and Government Relations is
responsible for implementation of this plan.

2.6.9 Komnnekc MepOonpuUATUIn no
npoaBwxeHnto  [opsyen  NUHUKM  BHYTPU
KomnaHuu BKMoYaeT, HO He OorpaHMyYMBaeTcCs,
cnegyouwme opmartsbl:

e BM3yallbHble MaTepuarnsl (nnakaTsl,
noctepbl W Mnpo4yee), pasMellaemMble Ha
WHOPMALMOHHBIX  JOockax B odhucax
KomnaHun, B pabounmx nomeLieHnsax
TOProBbIX KOMMJIEKCOB,
pacrnpegenuTenbHbIX LEeHTPOB;

e nevyatHaa npoaykumss  (OykneTbl) Ans
pacrnpocTpaHeHus cpeau OeUCTBYHLWMX U
BHOBb npyLweawnx B KomnaHuio
CoTpyaHUKOB;

e nybnukauum  TemaTudyeckmx cTaTten B
KoprniopaTuBHoM wu3gaHum KomnaHum n BO
BHYTPEHHEN KOpPNopaTUBHOW coLMaribHON
ceTun, Ha nopTtane KomnaHuu;

e BbiNyck obpaweHun [Mnaebl Komuteta no
aTuke Kk CotpyagHukam KomnanHuu;

e obyvyawowme KypCbl W TPEHUHrM  AOns

2.6.9. A set of activities on promotion of the
Hotline inside the Company includes, but is not
limited to, the following formats:

e Visual materials (placards, posters, etc.)
placed on information boards in the
Company’s offices, in personnel rooms of
stores, distribution centers;

¢ printed materials (booklets) to be distributed
among newly hired or current Employees of
the Company;

e publication of the relevant stories in the
Company’s corporate periodical, internal
corporate social media, on the Company’s
portal;

e addresses delivered by the Head of the
Ethics Committee to the Company’s
Employees;

e fraining courses and sessions for

CoTpyaHUKoB. Employees.
3. AKkTyanusauus HacTosiwen | 3. Updating of this Policy
Monntukn

3.1.Pa3paboTunk HeceT OTBETCTBEHHOCTb 3a
aKTyarnbHOCTb HacToswen Monutunkun.

3.2.0ns obecneyveHns aKkTyanbHOCTHU
nHdopmMauum B Hactosdwen [lonutuke,
Paspabotumk exerogHo go 1 pespans
npousBogut nepecmotp [lonutnkn wunm
NoATBEepPXAaeT akTyanbHOCTb COAEpPXaHUS.

3.1. The Author is responsible for the
relevance of this Policy.

3.2. To ensure the relevance of the
information in this Policy, the Author
annually reviews the Policy or confirms
the relevance of the content until February
1.

4. UHpopmaumsa o AOKYMeEHTe

4. Document information

4.1. TepMuHbI U COKpaLLeHNs
B OOKymeHTe uCnonb3ylTCcs TEPMUHbI U
COKpalLleHns, onncaHHble B [1], a Takke:

BHelwHMe KOMMYHUKaLUn — B3anMoJencraeme

4.1. Terms and abbreviations
The document contains terms and
abbreviations defined in [1], as well as:

External communications — interactions with
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C BHELWWHMMU UeNneBbIMU ayaNTOPUAMMU C LIEJ1bIO
I/IH(bOpMI/IpOBaHI/IFI 3anHTepecoBaHHbIX CTOPOH
O 0eATesIbHOCTU KOMMaHUn 1 npeanocrtaBlieHnA

MHopMaLmn no 3anpocam
3anHTepecoBaHHbIX CTOPOH
BHyTpeHHuUe KOMMYHUKaUuuUmn -

B3anmogencteme ¢ CoTpyaHukamm KomnaHum
C UEeNbl NOBbIWEHUS NpUBReKaTenbHOCTH
paboTtogartens, NOBbILLEHUS YPOBHS
BOB1EYEHHOCTH nepcoHana,
NHGOPMUPOBAHUSA coTpyaHMKoB KomnaHun o
Hanbonee BaXHbIX COOLITUAX, pesynbTaTax
peaTenbHoctTn  KomnaHum 4yepes  KaHanbl
BHYTPEHHUX KOMMYHUKaLWNA.

3anpoc Ha nony4veHue wuHdopmauum -—
BOMpOC nnu nepeyeHb BOMPOCOB,
aapecoBaHHbIN KomnaxHuum
npeacrasutenem(smMmn) LenesbIX ayauTopun,
HanpaBfeHHbIh MNOCPEeLCTBOM  3SIEKTPOHHOMU
MoYTbI U (UNKN) NPOYMX KaHaII0B CBA3WN.

MHpopmaumMoHHbIM NoBOA4 — HOBOCTb WNK
noboe cobbiTne, npomsowewiee B KomnaHmn
nnm CNpOBOLIMPOBAHHOE OEeNcTBNAMN
KomnaHmn n eé€ npencrasButenen, nmerowlee
LEHHOCTb ANs LeneBbiX ayanTopun

KommeHTapun — oOTBeT Ha 3anpoc Ha
nonyyeHme  uHdopMauum  OT  LEneBbIX
ayguTtopum Komnanum unu umTarta

othmnumanbHoro npegcrasutensa KomnaHun B
npecc-penuie nnu opuumanbHOM 3asiBlIEHUN.

KpusucHas cutyauus - cobbiTue,
aBnaoLeecs  pesynbTaToM  AeATeNlbHOCTU
KoMnaHuun n (unu) genctTenin (6esgencTems) eé
npegcraBuTenen, noBnekwee LUMPOKOE
HeraTMBHOe  OCBelleHWe B  cpeacrBax
MaccoBOW MHopMaLuK, coumnanbHbIX CETAX U
Brnekyuiee yuwepb penytaumm KomnaHun.

OdmumanbHoe 3asBneHuMe - coobuieHue,
cogepxaltlee odomumanbHyo no3nunio
KoMnaHunm OTHOCUTENBHO TOrMO WU  WMHOTO
cobbiTnsa, npomusoweawero B KomnanHun un
noBrnekLiee LWNPOKOe OCBeLLeHne B CpeacTBax
MaccoBOW MHdopMaLmn.

external target audiences aiming to inform
interested parties on the company’s business
and to provide information upon requests of
interested parties.

Internal communications — interactions with
the Company’s Employees aiming to improve
the employer's attractiveness, increase
personnel involvement, inform the Company’s
employees on the most important events, results
of the Company’s performance through internal
communication channels.

Information request — a question or a list of
guestions addressed to the Company by the
representative(s) of target audiences and sent

via e-mail and (or) other communication
channels.
Newsworthy event — news or any event

occurred in the Company or provoked by the
actions of the Company or its representatives
and significant for target audiences.

Comment — a reply to the information request
from the Company’s target audiences or a
guotation of the Company’s official
representative in the press release or the official
statement.

Crisis situation — an event being the result of
the company’s activities and (or) actions
(inaction) of its representatives which triggered
a wide negative coverage in media, social media
and resulting into the injury to the Company’s
reputation.

Official statement — a message containing the
Company’s official position in respect of a
certain event which occurred in the Company
and triggered a wide media coverage.
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OdmumanbHbIn NpeactaButen KomnaHum

(cnukep) - nnuo, yNonHOMO4YeHHoe
npefocTaBnATb  MHOPMaUUIo  LeneBbiM
ayanTopusim oT UMEHN KomnaHun.

OdmumanbHbIMM NPeacTaBUTENAMN SBNSOTCS
yneHbl MNpaBneHns KomnaHum, a Takke nuua,
YNOSIHOMOY€EHHble uYneHamu [lpaBneHus Ha
npenocTaBneHMe KOMMEHTapUeB No TOMY UMK
MHOMY MOBOAY WM Ha yvacTue B NyOnmMyHbIX
MepOonpUATUSIX.

Mpecc-penu3 — oduumanbHoe coobLieHune,
BblyCKaeMoe  KOMMNaHuvewn,  coaepxallee
WHpopmauuio 0 cocTosHMM  Bu3Heca,
peanusyemMblX MpPOEKTax, W3MEHEHUsIX B
CTPYKTYype KOMMNaHun n npoYmnx
NHPOPMALIMOHHbIX nosoaax, KoTopble
KOMMaHWs CYMTaeT 3HaYMMbIMW.

MybnuyHoe meponpustue — MeponpusTue,
WHULMMPOBAHHOE NPeACTaBUTENAMM LIENEBbLIX
ayautopui KomnaHuu nnu camon KomnaHuen,
K Yy4yacTMio B KOTOpPOM npurnawiarTcs
otmnuymanbHble npegcrtasutenu Komnauumn. K
NyGANYHbIM MEPONPUATUSIM OTHOCATCA Npecc-
KOH(pepeHLmH, KOHbepeHuuu, dopymbl,
Kpyrnble  cTonbl, OpuduHIM, naHenbHbIe
OWCKYCCUN, OTKPBITUSA HOBbIX OOBHEKTOB U TA.

LleneBble ayautopum — rpynnbl  nuy,
3aMHTEPECOBaHHbIX B MOMyYEHUU akTyarbHOW
WHGopMauunm o gedarenbHocTM KomnaHuw,
COCTOsIHMM BusHeca u npoyen nHgpopmaumm. K
uenesbiM ayautopusamMm KomnaHum oOTHOCATCA

cpencrea MaccoBOW MHJopMaLnn
(>KypHanucTbl), npegcraBuTenu Bun3Hec-
coobulecTBa, oOpraHbl BNacT, akuMOHEPHI,

aHanMTUKK, MOCTaBLUMKM TOBApPOB W YCNT,
O6LLIeCTBEHHbIE OpraHusauuu, nokynatenu,
noTeHumanbHble COTPYAHMKN 1 NPOM.

Official representative of the Company
(speaker) — a person authorized to provide
information to target audiences on behalf of the
Company. Members of the Company’s
Management Team and persons authorized by
the members of the Management Team to
comment on a certain issue or to participate in
public events are official representatives.

Press release — an official message issued by
the Company containing the information about
business situations, implemented projects,
changes in the company’s structure, and other
newsworthy information treated by the Company
as important.

Public event — an event initiated by
representatives of the Company’s target
audiences or by the Company itself with the
Company’s official representatives invited.
Public events include press conferences,
conferences, forums, round tables, briefings,
panels, openings of new facilities, etc.

Target audiences — groups of persons
interested in receiving of up-to-date information
about the Company’s operations, its business
and other information. The Company’s target
audiences include mass media (journalists),
representatives of the business community,
government authorities, stakeholders, analysts,
suppliers of goods and services, non-
government organizations, customers, potential
Employees, etc.

4.2.CBsAizaHHble AOKYMeHTbl / Associated documentation

B TekcTe ncnonb3yloTca CCbINkM Ha crnegyowme gokymeHTol: / The Policy is connected with

the following documents:

Ne Homep nokymeHTa /

Document No.

HassaHue / Title

[1] O\H

KaTtanor OaHHbix Alteryx Connect

PaspaboTtaHo/Author: M. ®ununnosa/ M. Filippova
[ata BBeneHua B aencteue/Effective since: 22.10.2021

©JleHTa, 2022 CtpaHuua 15 us 16/

Page 15 of 16



https://of-alteryx-conn/

Monutmka/Policy 39 | Bepcus/Version 1.2

KommyHukaumoHHas MNonutuka/Communications policy

[2] | Mpouenypal/Procedure | Qbecneyenvie cobnoaeHns pexmnma KOMMEPYECKO TanHbl

M5-05 Komnanuu JleHta/Non-disclosure policy in Lenta Company
[3] | MonuTuka 044/ Policy | Kodekc nenosoro noeepenus/Code of Business Conduct
044
4.3.Uctopusi usmeHeHuu / Version history
[ata / Date | Bepcua / OnucaHue Bepcun / Description AsTtop /
Version Author

22/03/2021 1.0 HavanbHas Bepcus. [ns obcyxaeHms un M.
cornacoBaHus. / Initial version. For discussion and dunvnnosa/
approval. M. Filippova

05/04/2021 1.1 [lokymeHT npuseaeH Kk dopmaty KCM. / The document | O- Cwmenosa/
was formatted as per the CSM standard. O. Smelova

20/10/2021 1.2 Mo komMmeHTapusm oOT HesaBucumbix [OUpeKToOpoB: C.
no6aereH n. 1.5 Npo 0TBETCTBEHHOCTL 3a BHeapeHue | [PoKodbes/
HacTositel [MOnUTUKM M MOHWTOPUMHF, [noGaBneH | S Prokofiev
pasgen «AkTyanu3aumss Hactoswen  [onutukm»/
Changes were made based on comments from
Independent Directors: p.1.5 on responsibility for the
implementation of this Policy and monitoring has been
supplemented, the section "Updating of this Policy" has
been added.
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