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HacTroAmuii oT4eT — NATHIN 10 CYETY — SBJISIETCA CBOETO
poJa 106uIeHBIM. MBI y)Ke MOXXeM IOABECTH HEKOTOPHIE
uToru u chopMynupoBaTh Oosiee YETKOE MpeCTABIEHHE
0 TOM, KaK B TMBOBAaPEeHHbIX KOMIIAHUAX IOHUMAOT CBOIO
COLIMAIbHYIO OTBETCTBEHHOCTD, Pab0TasA B yCIOBUAX POC-
CUNCKOTO pHIHKA. Ha NPOTAXKeHUH MIATH JIeT B TOATOTOB-
Ke OTYeTOB IPUHUMAJIU y4acTHe caMble pa3Hble KOMIIa-
HUU — OT MaJIEHbKUX 3aBOZOB B HEOOIBIINX POCCUHCKUX
ropoZiax o KPYIHBIX XOJJUHTOB, Ybs IIPOAYKIHSA U3BECT-
Ha He TOJBKO B Poccun, HO u 3a py6exxoM. 3a IATH JIeT B
oTYeTax ObUIU NMPeJCTaBIEeHBl MPAKTUYECKU BCE aCIEKTHI
JeATeTbHOCTH KOMIIAaHUH, KOTOPHIE B TOM UM UHOM Mepe
HUMEIOT OTHOUIEHUE K IOHATUIO COLNAIBHON OTBETCTBEH-
HocTu. MBI MOMy4YwId MO3UTUBHBIE OTKJIMKU Ha HaIA
OTYeTHl OT YIaCTHUKOB PHIHKA U JIPYTUX 3aUHTEPECOBAH-
HBIX CTOPOH.

B pesysnbraTe B NMUBOBApeHHOU OTpaciay OIpeenuInch
PaMKH COIIMAJbHON OTBETCTBEHHOCTH, KOTOPBIMU MOTYT
PYKOBOZICTBOBATbCS KakK O60JIbIIINE, TAK ¥ MaJjible KOMITAaHUH,
paboTarolrie B pasHbIX pernoHax Poccuu — ot KaniuHuH-
rpaza g0 BaagusocToka.

Social
Responsibility
of the Brewing

Industry

This fifth Social Responsibility Report is
kind of an anniversary one. We can already
sum up the results and formulate more
precisely the idea of how breweries under-
stand their social responsibility working in
the Russian market. Over the five years,
various companies, ranging from small
plants located in small Russian towns to
large holding companies whose products
are known not only in Russia but abroad,
participated in preparation of the reports.
We included into the report almost all as-
pects of the companies’ operations over the
five years, which in one way or the other
are related to the notion of social responsi-
bility. We received positive feedback on our
reports from the market players and other
interested parties.

As a result, the brewing industry defined
the scope of social responsibility that can
serve as guidance for both large and small
companies working in different Russian

regions, from Kaliningrad to Vladivostok.
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At the same time, we realize that the con-

tent of social responsibility is not perma-

nent. Given the changes of the environ-

ment and attitudes of our consumers and

partners over time, we plan to review our

social responsibility initiatives.

Our notion of social responsibility in-

cludes five main areas of activity.

SpPexmusHoe
ynpasneHue 6usHecom
Efficient Business
Management

ITocmosiHHOe NogbL-
weHue kganuduxayuu
YNpagneHueckozo
cocmasa (8 mom uucie,
8 obiacmu coyuanbHoul
omaeemcmeeHHOCmL)
Continuous professional
improvement of the
management team
(including social
responsibility initiatives)

IMosbluwenue momugayuu
pabomHukos
Improvement of the
employees’ motivation

ITosbluweHue kauecmaa
ynpasneHus 6usHec-
npouyeccamu
Improvement of business
processes management
quality

BMecTe ¢ TeM, Mbl TOHUMaeM, YTO COZIEPKAHUE COL[AAIb-
HOI OTBETCTBEHHOCTH HE ABJISAETCSA YEM-TO TIOCTOSHHBIM.
Co BpeMeHEM C M3MeHEeHUEM BHEIIHUX OOCTOATETBCTB,
HaCTPOEHUH HAIUX MOTpebuTeIel U TapTHEPOB MHI OY-
JleM TlepecMaTpPUBaTh HAIpaBJeHUsA COIMAIbHON OTBET-
CTBEHHOCTH.

B mnonatue COI.[HaJIbHOfI OTBETCTBEHHOCTM MbI CErogHA

BKJIFOYaEM IISITh OCHOBHBIX 00J1acTe AeATEJIbHOCTH.

COquaﬂbHaﬂ omeemcmeeHHOCMb NUB0BAPEHHBLX npebnpw{muﬁ

Social Responsibility of Brewing Companies

Kauecmego npodykyuu
Product Quality

Opeanusayus
cucmembl KOHMPO-
JISL KAYeCcmaeda Cblpbst
u mMamepuanos,
cucmembl 83aumooetl-
cmaeus ¢ NOCMaswuKamu
Raw stock and materials
quality control, suppliers
interaction system

CobnirodeHue mexHo0-
2uu npousgoocmea
Compliance with
production technologies

Konmpons canumapHozo
cocmosiHust 06opydosa-
HUSL U mapbl
Control of the equipment
and packaging sanitation
level

CobnitodeHue ycnoguil
XpaHeHUst U MPAHCNop-
mupoeku npodykma
Compliance with
products storage and
transportation conditions

OmeemcmeeHHOe
nompe6sieHue U Kyibmypa
nompebseHus nusa
Drinking Culture
and Responsible Beer
Consumption

OmeemcmaeeHHbLil
MapkemuHe u pekaiama
(camopezynuposanue)
Responsible marketing
and advertising (self-
regulation)

CneyuanvHble
noaumuxu
8 KOMNAHUSX
Specific company policies

CoyuanvHble
npozpammsl U akyuu
Social programs and
initiatives

IIponazanda
300p0o8020 o6pasza
HCUBHU
Physical training and
sports promotion

Oxonozus
Ecology

PayuoHanvHoe
UCNO/Ib30BAHUE CbIPbS,
Mmamepuanos
U 3Hepauu
Rational use of raw
stock, materials, and
energy

CoxpaujeHue
U 803MOJCHOE
nosmopHoe
UCNONb308AHUE
omx0008
Waste reduction and
possible recycling

Pazsumue
3KOI02UUECKOTL
KY/lbMypbl
Ecological culture
promotion

Ilapmnepcmso
Partnerships

Ilpoepammul
COYUAnbHO-
IKOHOMUUECK020
napmuepcmsa
Social and economic
partnership programs

CoyuansHo-3HauUMbLe
akyuu
Socially important
initiatives



1. 9 PpexTHBHOE yIIpaBIeHUE OU3HECOM
B U3MEHAIOUINXCA SKOHOMUYECKUX
yCI0BUAX

MBI cuMTaeM, YTO TOJBKO IIOJOXKUTENIbHBIE PE3YIbTaThl
SKOHOMUYECKOU JeATeNTbHOCTH KOMITAHUN CO3/]aI0T OCHO-
BY [Jis COIUATbHO-OTBETCTBEHHOTO Be/eHUs OusHeca.
Ha ycmemHocTh 6M3Heca BIUSAET OYeHb MHOTO (GaKTOPOB,
BKJIIOYAsl 3aKOHOZATENbHOE PETYINPOBAHUE, YAOPOXKaHUE
CBIPbSI, 3JIEKTPOIHEPTUU, BOAOIONb30BaHUsA, GUHAHCOBBIX
CpPEeZCTB, CTENleHb U XapaKTep KOHKYPEHIUU U Ap. Bausarh
Ha BHEIHUE YCIOBUS KOMIIAHUU NGO HEe MOTYT, 1160 Mo-
I'yT B OYeHb OorpaHWYeHHOM oO6Beme. OfHaKO obIue pe-
3y/JIbTaThl pabOThl KOMITAHUH 3aBUCAT, B TOM YHCJIE, U OT
TOTr0, HACKOJIBKO I'PAMOTHO U JaJbHOBHUAHO UMH YIIPAaBJIs-
IOT B/aZIeIblibl U MEHEe/Kephl, HACKOJIbKO OTBETCTBEHHO
PabOTHUKY OTHOCATCSA K CBOUM 06s13aHHOCTAM. Kommanuu
MOBBIIIAIOT KBATU(UKALNIO YIIPABIEHYECKOTO U JIMHEHHO-
r0 MEepCoHasa, BHEAPSIOT COBPEMEHHBIE METO/IbI YIIpaBe-
HUSA U ONTUMHU3AINHU U3AepPiKeK.

2. KauecTBO nNpoayKIuu

ObecnieueHre 6e3yNpevyHOTO KadyecTBa UM IHIIEBOM Oe3-
OTaCHOCTH BBITyCKAeMOH TPOAYKIMU SBIAETCI Haulen
OCHOBHOI OTBETCTBEHHOCTHIO ITepe/] NOTPeOUTENIMU U 06-
IIeCTBOM B IesioM. J[yis obGecrieyeHus KauecTBa KaxkAas Iu-
BOBapeHHAas KOMITaHUA IPUMEHSIET KOMIUIEKCHBIN MOAXO,
Ha4YMHAas OT UCIIOJIb30BaHUSA HOBEHIIEro 060pyA0OBaHUA U
KOHTPOJISI KAYeCTBA ChIPhS IO OpraHU3alnuy 06paTHOM CBA-
31 C IOTpebuTeIEM.

[ToHATHE KauyeCcTBa O3HAYAET /IJIS HAC TAK)Ke CTPEMIIEHHE He
CTOATH Ha MecTe. [I03TOMY eKeT0oJHO B apceHase KOMITaHUH
MOSBJISTIOTCS HOBBIE COPTA IIMBA, TEM CaMBIM, PACIIUPAIOTCS
BO3MOXKHOCTH BBIOOpA /1T IOTpeOUTEIA.

3. llonmyaapusanua OTBETCTBEHHOIO
noTpeod1eHNa U KyJbTypPhI IOTPedJIeHnusa
nuBa

OpHuM U3 IIPUOPUTETHBIX HaHpaBJIeHI/Iﬁ HaIeun AEATEIbHO-
CTH ABJIAETCA (l)OpMI/IpOBaHI/Ie OTBETCTBEHHOI'O l'IOTpe6JIe-

Social
Responsibility
of the Brewing

Industry

1. Effective Business
Management in the Changing
Economic Environment

In our opinion, only positive economic per-
formance can create the basis for socially
responsible business management. The
success of a business is influenced by many
factors including legislative control, grow-
ing prices of raw materials, electric power,
water consumption, financial resources,
level and character of competition, etc.
Companies can not influence the environ-
ment, and if they can, then to a very small
extent. However, the general results of the
companies’ performance also depend on
the competence and foresight of the own-
ers and managers of these companies and
the responsibility of the companies’ em-
ployees. The companies improve the quali-
fication of the management and operating
personnel, implement up-to-date manage-
ment techniques and cost optimization
methods.

2. Product quality

Our main responsibility to the consumers
and the community in general is to pro-
vide perfect quality and food safety of the
manufactured products. In order to secure
quality, each brewing company applies an
integrated approach which includes mea-
sures from modern equipment utilization
and raw materials quality control to re-
ceiving consumers’ feedback.

Quality also means to us the ambition to
forge ahead. Therefore, every year the
companies develop new brands of beer.
In this way they broaden the choice op-
tions for consumers.

3. Promotion of Responsible
Beer Consumption Culture
Promotion of responsible beer consump-
tion culture is one of our priority initia-
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tives. The position of the brewing compa-
nies is reflected in the Russian Brewers’
Code of Honour, and large companies
use their own manifestos and policies as
guidance. These initiatives are mainly
targeted at the development of self-regu-
lation mechanisms (responsible market-
ing and advertising), where the leading
role is played by the Russian Brewers
Union*, and organization of awareness
campaigns and programs directed at the
consumers.

4. Contribution to the
Improvement of the Ecological
Situation

Brewing industry is not on the list of in-
dustries that produce material negative
impact on the environment. However,
following the global tendency, brewers
also strive to spare the resources, water
in the first place, which is the main beer
component; when possible, effectively
utilize production waste, improve waste
cleanliness.

5. Partnerships with Govern-
ment Authorities, Professional
Associations and General Public
Real partner relationships between the
companies and various stakeholders can
serve as a guarantee for an optimal com-
bination of economic and social interests
of all process participants. By social re-
sponsibility within social and economic
partnerships we understand:

* Economically justified investments
into the development of core produc-
tion and related sectors;

* Good working conditions and remu-
neration (both material and non-ma-
terial) for the employees;

* Support of socially important projects
and activities in the regions.

10

HUA U KyJIBTYPbl NOTpebieHus nuBa. [103uIys MUBOBapeH-
HBIX KOMITAaHUH 3aKpervieHa B Kozekce 4eCcTH poOCCHICKUX
MIMBOBApPOB, & KPYIHble KOMIIAHUU PYKOBO/CTBYIOTCS €llle
U coOCTBEHHBIMU MaHUbecTaMu U IMOJUTUKaMH. PaboTa
B 3TOH 06Js1acT B OCHOBHOM HallpaBjieHa Ha Pa3BUTHE Me-
XaHU3MOB CaMOPETYINPOBaHUsA (IIPUMeHEHUE OTBETCTBEH-
HOTO MapKeTHHra M pPEeKJIaMbl), T7e BeAyllas pojib MpHU-
HazexuT COI03y POCCHUICKHX IIMBOBAPOB”, U IIPOBECHUE
MHGOPMAIMIOHHO-TIPOCBETUTEIBCKUX aKIMI U MIPOrpaMM,
aZIpeCOBAHHBIX IOTPEOUTESAM.

4. Bkiapj B yay4yuieHHue
9KOJIOTUYECKOM cCUTyaruu

[TuBOBapeHHAast OTPAC/Ib HE OTHOCHUTCA K KATETOPUU OTPac-
Jiel, OKa3bIBAIOI[UX OIIyTHMOE HEraTUBHOE BIUSHUE Ha
OKpy’Kaloliyto cpeny. TeM He MeHee, YUUTHIBAsk MUPOBYIO
TEH/ICHIUIO, TMBOBAPHI TAKXKe CTAPAIOTCA SKOHOMHO pac-
XOZIOBATb PECYPCHI, IIPEX/€e BCEro, BOAY, KOTOpas AB/SIETCS
OCHOBHBIM COCTABJISIONIMM TIHBA, TI0 BO3MOXKHOCTH dbdek-
THUBHO WCIIONB30BaTh OTXOABI TPOM3BO/ICTBA, MOBHINIATH
YUCTOTY COPOCOB.

S. IIapTHepCTBO C OpraHaMu BJIacTH,
npodeccoOHAIbHBIMHU aCCOIUALUAMMU
H 001IeCTBEHHOCTHIO

[To-HacTosAmleMy NapTHEPCKHWE OTHOIIeHWS KOMIIaHUM ¢
Pa3IUYHBIMUA 3aUHTEPECOBAHHBIMU CTOPOHAMU MOTYT SIB-
JISThCA 3a7I0TOM ONTHMAaJbHOIO COYETaHHS SKOHOMMYE-
CKUX U COLIMaJIbHBIX UHTEPEeCOB BCeX yUaCTHUKOB IIpoliecca.
[Tog commanbHOM OTBETCTBEHHOCTHIO B PAMKAaX COITUATBHO-
SKOHOMMUYECKOTO MapTHEPCTBA MbI IOHUMAEM

* SKOHOMUYeCKH 000CHOBAaHHBIE MHBECTUIINU B PA3BUTHE
OCHOBHOT'0 ITPOU3BOZCTBA U CMEXKHBIX OTpacieli;

* JIOCTOIHBIE YCIIOBUA TPY/A U BO3HArpaXkJeHus (Kak MaTe-
PHAJIbHOTO, TaK ¥ HEMATePUAaJIbHOI0) JJIs1 pAOOTHUKOB;

* TIOAZEP)KKY COIIMAIbHO 3HAYUMBIX IIPOEKTOB U MEPOIIPU-
SITUM B perrioHax.

* Jlanee 10 TekcTy oT4eTa — Coro3.
Hereinafter — the “Union”.



Hacrosilliee TapTHEPCTBO [JOKHO TMpeEAIoaaraTb B3avM-
HYIO 3aMHTEpPECOBAaHHOCTh CTOPOH B Haubosee adpdeKTrs-
HOM MCITOJIb30BaHMM HMMEIOIINXCA PECYPCOB B MHTEpecax
061I1ecTBa U pETUOHA.

TakuM 06pa3oM, IepedrcIeHHEIE AT KII0YeBbIX cdep co-
[[MAJIbHOM OTBETCTBEHHOCTH BKJIIOYAIOT KaK HAMlPaBIEHUS,
KOTOpBIE MPU3HAIOTCA aKTYaJIbHBIMU B MUPE, TaK U CIEIN-
dudHbIe 1717 POCCUICKUX yCIOBU. MHGOpMAIUIO 110 3TUM
TeMaM Mbl HAMEPEHbI OTPaXKaTh B HAIIKMX COLUATBHBIX OT-
YyeTax U APYTUX MyOIUKaIVIX.

YuacTue B poccuiickux
MHULMIaTUBaX B 00/1acTH cOLMAIbLHOM
OTBETCTBEHHOCTH

[TuBOBapeHHbIe KOMITAHWY MPUHUMAIOT y4acTHe B HALMO-
HaJbHBIX WHUIMATUBAX, BBIBUIA€MbIX ON3HEC-aCCOIIU-
anysAMH B 00/IaCTU COLIMAIBHOM OTBETCTBEHHOCTH, U IOJ-
JIEP’)KUBAIOT TIPOEKTHI, HaIpaBJIeHHbIE HA INPOJABIKEHHE
STOU KOHIIEILNH.

Tak, B 2008 rozgy wieHn Coro3a koMIaHua «banTuka» Ipu-
coeauHMnachk K COIMaNbHON XapTUM POCCHUMCKOTO Ou3-
Heca PoccuIiCKOTO COI03a TTPOMBINIVIEHHUKOB U MPEIPU-
uumatesieii (PCIIII) u 6bUTa BKIIOYEHA B PEECTpP ee uie-
HOB. XapTus MPEeJCTaBIsAET COO0M CHCTEMY NPUHIUIOB,
MpUMeHeH1e KOTOPhIX 00ecrieuynBaeT O3UTUBHBIN BKIAJ
6usHeca B pa3BuTHe oblecTBa. KoMmaHUsA Takxke IOA-
ZAepxana psag uauiuatus PCIITI, ogHOM 13 KOTOPBIX CTAJIO
uszanvie cbopHUKa «JIydrime conyaabHble TPaKTUKU POC-
CUMCKUX KOMITaHUM».

[Tpu yyactun komnanuu «CAH VubeB» Bo Beepoccutiickom
CTYZ,EHYECKOM KOHKypce «XpyCTaJbHBIN alelbCUH» ObLIa
OTKpBhITa HOBasg HOMUHAIUA «KOprmopaTMBHOE TpaXKJaH-
CTBO WIM COLMANbHAsA OTBETCTBEHHOCTh». TAKUM 06pa3om,
KOMITIaHUA IToMoraeT GopMHUPOBaTh ¥ MOJIOZEKU B CAMOM
Havyasie X MpodecCHoHaIbHOTO MyTH GUIOCOPUIO COIHU-
aJBHOM OTBETCTBEHHOCTHU, TOHUMAaHUE ee 00IIeCTBEHHOTO
3HA4YeHUs, a TaKKe PO GM3HEeca KaK MPOBOJHHUKA COLIU-
a/IbHBIX IIEHHOCTEH.

Social
Responsibility
of the Brewing

Industry

Real partnership should be based on the
mutual interest of the parties in the most
effective utilization of available resourc-
es to the benefit of the community and
the region.

Thus, the specified five key areas of so-
cial responsibility include both globally
significant issues and issues specific to
the Russian conditions. Our intention is
to present this information in our social
reports and other publications.

Participation in the Russian
Social Responsibility Initiatives
Brewing companies participate in the
national social responsibility initiatives
proposed by business associations, and
support projects aimed at promoting this
concept.

Thus, in 2008 the Union member Baltika
joined the Russian Business Social Char-
ter of the Russian Union of Industrial-
ists and Entrepreneurs (RSPP) and was
included in its members register. The
Charter represents a system of principles
that enable a positive business contri-
bution to the society development. The
company also supported a number of
RSPP initiatives, including the publica-
tion of the “Best Social Practices of Rus-
sian Companies” digest.

With the participation of SUN InBev in the
All-Russian Students Competition Chrys-
tal Orange, a new nomination “Corporate
Citizenship, or Social Responsibility” was
established. Thus, the company helps to
develop with the young people who are in
the beginning of their careers the social re-
sponsibility philosophy, understanding of
its social importance and the role of busi-
ness as a promoter of social values.

11
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CocrossHue oTpacau B 2008 roay:
BKJIa/Zi B DKOHOMHUYECKOoe pa3BuTHe

B 2008 rozy nocnie AJUTEIBHOTO pOCTa POCCUNCKUN PHI-
HOK IIMBA BIIepBbIe 3a IocyieAHre 12 JeT NpoieMOHCTPU-
pOBaJI OTPUIIATENbHYIO ANHAMUKY: MUHYC 0,6% 110 cpaB-
HeHUIO ¢ 2007 rogoM. Ha aTOT pe3ynpTaT NOBIUANU ABA
OCHOBHBIX ¢aKTopa. Bo-epBhIX, B TEX PErHOHAX, T OT-
pac/ib pa3BUBajach OBICTPHIMU TEMIIAMH B MPOLIEJIINE
rogsl (LlenTpanpHbil u CeBepo-3anagHblil desepaabHBIE
OKpyra) HabIJanoch HacCHIIEHUE CIIpoca, KOTOPHIM He
KOMITEHCUPOBAJICSI HEKOTOPHIM POCTOM IMOTPebJEHUs B
peruoHax, pacroJjioKeHHBIX BocTouHee ([TpUBOKCKUM,
Cubupckuii, lanbHEBOCTOUHBIN OKpyra). Bo-BTOpPHIX, Ha
pe3y/IbTaThl MUBOBAPEHHON OTpaciu OKas3alo BIAUAHUE
0011aA TeH/IEHITUs TIOBBIIIEHUSA ceOeCTOMMOCTH MPOU3-
BO/JCTBA MPOAYKTa, KOTOpasA OTMedasach U B APYTUX OT-
pacisax, yCWwieHHas JKecTKOM aKIU3HOM IOJUTUKON Ha
¢$OHe 3aKOHOZATENbHBIX OrPaHUYEHUH GOPM IIPOJBUIKE-
HUS ¥ TIPOAAKU HAIIUTKA.

2008
Economic
Results

In 2008, after a long period of continuous
growth, the Russian beer market dem-
onstrated negative dynamics for the first
time in 12 years: less 0.6% against 2007.
This result was influenced by two main
factors. Firstly, those regions that were
marked by rapid industry growth in the
past years (Central and North-Western
Federal Districts) now demonstrate de-
mand saturation, which is not compen-
sated by a small consumption growth in
the Eastern regions (Privolzhsky, Siberian
and Far East Federal Districts). Secondly,
the brewing industry performance is in-
fluenced by the general trend towards
the growth of production costs, observed
in other industries as well, which is rein-
forced by a tough excise policy against the
background of legal restrictions on the
beverage promotion and sales forms.

Jlunamuka npoussodcmaa nuea 8 Poccuu, mapo oan

Beer Production Dynamics in Russia, bn decalitres

HcmouHnuk: Poccmam
Source: Rosstat

6,3

2000 2001 2002 2003 2004

HecMmoTps Ha 3aMezyieHNe PBIHKA, COLIMANbHEIE BBHITOZBI
OT 5KOHOMUYECKOH JeATelbHOCTH IMHNBOBApPOB COXpaHI-
1oTcsa. OcoO6eHHOCTh OTPAaC/HU 3aKJII0YAeTCs B TOM, YTO
ee IIPOU3BOJACTBEHHBIE IUIOMIAAKU IIMPOKO paclpezere-
HBI 1I0 CTpaHe. DTO IO3BOJIAET IOJNY4YaTh «COLMATbHBEIE
6OHYyChl» MHOTMM peruoHaM: COXpaHAITCA pabodne Me-
CTa, PEryIAPHO BHILIAYMBAIOTCA HAJIOTU B deZiepaTbHbIN
U MECTHBIE OIO/PKETHI, YTO OCOGEHHO I[EHHO B YCIOBUAX
SKOHOMHUYECKON HecTabWiIbHOCTH. Poccuiickoe MHBO-

2005

11,1 11,05

9,6

2006 2007 2008

Despite the slowdown in the market,
the social benefits of the breweries’ eco-
nomic performance are preserved. The
distinctive feature of the industry is that
its production facilities are widely distrib-
uted across the country. It enables many
regions to enjoy the so-called social bo-
nuses, such as preservation of jobs, regu-
lar payment of taxes to the federal and lo-
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cal budgets, which is especially valuable
in the conditions of economic instability.
The Russian brewery industry, with its fo-
cus on the domestic consumer, uses main-
ly domestic production facilities and raw
materials, and in this respect can serve as
an economic anti-crisis factor.

Taxes Paid by Brewing Companies,
billion roubles
2005 2006 2007 2008
57 68 89 100

However, external difficulties that the
brewers faced last year, i.e. natural mo-
nopolies tariff growth, increase in prices
of raw materials, and reduction of the con-
sumer activity, hinder further industry de-
velopment. One of the key factors was the
increase of the beer excise tax by 32.4%,

which exceeded the inflation rate by more
than two times. Therefore, the current
state excise tax policy is not optimal for the
industry.

Given the unfavourable external trends,
the economic stability of the companies
is possible only if their management and
employees demonstrate effective perfor-
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BapeHHe, OPUEHTUPOBAHHOE HA BHYTPEHHErO IOTpe6u-
Tesss, obecrieunBaeT cebsA MPOU3BOJACTBEHHON 6a30il u
CBIDBEM B OCHOBHOM OTEYECTBEHHOTO IIPOUCXOKAEHUS
U B 5TOM aclleKTe MOMET UTrPaTh POJIb AaHTHKPU3UCHOTO
($baKTOpa SKOHOMHUYECKOTO Pa3BUTHA.

Hanormn,
BbIIUIA4YE€HHbIE IINBOBaPEHHbIMU
KOMIIAaHUAMH, MJIPZ, pyoJieit

2005 2006 2007 2008
57 68 89 100

OpHako 06 BEKTUBHEIE TPYAHOCTH, C KOTOPBIMU ITMBOBAPHI
cTONKHYMUCh B 2008 TOAy, — pocT TapudOB €CTECTBEHHBIX
MOHOTIIOJINH, MOZOPOXKAHME CHIPBS, CHIDKEHUE MOTpebu-
TeJIbCKOU aKTUBHOCTY HaceJIeHUs — CAePKUBAIOT JaabHel-
Iee pa3BUTHe oTpacau. OFHUM U3 KIIOYEBHIX GaKTOPOB
CTaJIo IOBBIIIEHME aKI[M3a Ha MUBO Ha 32,4%, yTo OoJee
YeM B [IBa pa3a MPEeBBICWIO YPOBEHb UHQIALNY, TIOITOMY

Cmpykmypa Han0208, 8bINIAUEHHbIX NUB0BAPEHHbIMU KomnaHusmu 8 2008 200y

Structure of Taxes Paid by Brewing Companies in 2008

® dedepanshuiii Federal | 33%

Pezuonanshutil Regional | 66%

@ Mecmmuuiii Local | 1%

aKIM3HasA TOJUTUKA TOCyJapCTBa He SABJISETCS CETOAHS
JUISL OTPACJI ONITUMAaJIbHOM.

Ha ¢oHe HebIaronmpUATHBIX BHEIIHUX TEHAEHIUN 3KOHO-
MUYEeCKasd YCTOWYMBOCTb KOMIIAHUM OTPACIM BO3MOXKHA
JIMIIB B TOM CJIy4ae, eI ee pyKOBOZACTBO U pabOTHUKHU Oy-
IyT BecTH 3PpPEKTUBHYIO XO3TUCTBEHHYIO AESITENBHOCTD U
HCKaTb BO3MOXXHOCTH /Il €€ ONTUMHU3AIIIH.



IloBBILIEHHE KaYyeCcTBa yIIpPpaBJIeHUS
Ou3HecoM

BbicOKas cTelleHb Pa3BUTOCTH PHIHKA B TUBOBAPEHHOM OT-
paciu U OGBEKTUBHBIE YKOHOMUYECKHE YCIOBUSA JENAloT
0CcO6EHHO aKTyaJbHBIM BoIlpoc 06 3pPeKTUBHOCTH yIIpaB-
JieHUs1 GM3HECOM B IEJIAX CTaOMIbHOU pabOThI KOMITAHUN U
COXpaHeHUs KOHKYPEHTOCIOCOOHOCTHU IPOAYKIIUU.

KiroueBbIMH HaKTOpaMU B IOCTHKEHUY 3TOU 3a1a4U SIBJISI-
10TCA:

* Haju4ue cTpaTervy pasBUTHA KOMIIaHUY;

* COBpeMEeHHBIE TEXHOJIOTUU YIIpaBIeHUsI Ou3Hec-
IpolieccaMy;

* KBaINGUKAIMA U MOTUBUPOBAaHHOCTb COTPYZAHUKOB.

Ceptudukanusa cucTeM ylpasBjieHUA

Bce KpymHble KOMIIQaHUU CEPTHQUIIMPOBANIN CHUCTEMBI
yIpaBJeHuA* Ha cooTBeTcTBUE cTanAapTy ISO 9001 u cu-
CTeMBl 3KOJIOTMYECKOTO MeHe[KMeHTa Ha COOTBETCTBHUE
crangapty ISO 14001, perynapHO IPOXOJAT HaJ30PHBIE
U pecepTudUKalVOHHBIE ayAUTH. BHeApeHUe cTaHAap-
ToB ISO 03HavaeT, YTO KOMIAHUM OOS3aHBI IOCTOSHHO
YJIy4LIaTh CUCTEMEI YIIpaBieHUs, Zo6uBasach 6oee BHICO-
KUX MToKazaTeseii. B mpoiiom otyete (3a 2007 rox) 6niia
mpejcTaBieHa uHbopMalusa o ToM, 4to 6onee 70% KoM-
MaHUH — YIaCTHUKOB OTYETA UMENIH CEPTUPUIIMPOBAHHEIE
CHCTEMBI YyIIpaBleHus. B KOMIaHUAX — yYacTHUKaX HACTo-
AIIero or4yeTa IPOLIEHT BHeJPEeHN TaKUX CUCTEM OCTaJICA
Ha TOM XKe YPOBHe.

COBpeMeHHBIe YipaB/I€EHYE€CKHE ITOAXO0AbI

B coBpemeHHOM OHM3Hece WCIIONB3yeTCsl LIMPOKUI apce-
HaJl METOAOB U MHCTPYMEHTOB, C IIOMOIILI0 KOTOPHIX ITO-
BBIIIAIOTCA PE3y/bTaThl /JesATeJbHOCTU. IlNBOBapeHHbIE
KOMIIAHUY BHEZPSIOT CUCTEMBI IUIAHUPOBAHUA PECYPCOB,
GIOKeTUPOBAHUSA, JIOTUCTUKU, UCIIONb3YIOT WHOPMAIK-
OHHBIE TEXHOJIOTHH, KPyIHble KOMIIAHUU Pa3pabaThIBAIOT

* CM. Takxke pasgesn «Ka4ecTBo POAYKINK», B KOTOPOM COZEPKUTCA
nHbopMaIys 06 UCIOIB30BAHUN CUCTEMHBIX ITOZIXO/0B K YIIPaBIEHUIO
Ka4yeCcTBOM HPOAYKIIUH.

See also Product Quality section, which includes the information on
using systematic approaches to the product quality management.
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mance and identify opportunities for its
optimization.

Business Management Quality
Improvement

The high level of the brewing industry
market development and objective eco-
nomic conditions highlight the issue of
effective business management in order
to secure stable operations of the compa-
nies and product competitiveness.

The key factors in achieving this objec-

tive are:

* Availability of the company develop-
ment strategy;

* Modern technologies of business pro-
cesses management;

* Employees’ qualification and motiva-
tion.

Management Systems
Certification

All major companies certified their man-
agement systems* in accordance with the
ISO 9001 standard, and ecological man-
agement systems — in accordance with
the ISO 14001 standard; they regularly
undergo supervisory and certification au-
dits. Implementation of the ISO standards
means that the companies are obliged to
constantly improve their management sys-
tems, trying to achieve better performance
results. In the previous Report (for 2007)
we stated that over 70% of the companies
that contributed to the Report had certi-
fied management systems. For the compa-
nies contributing to this Report, the figure
showing the percentage of these systems
implementation remained the same.

Contemporary Approaches

to Management

Today’s business uses a wide range of
methods and instruments that help to
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achieve better results. Brewing compa-
nies introduce resource planning, bud-
geting and logistics systems, and use in-
formation technologies; large companies
develop their own integrated manage-
ment systems. The companies’ employ-
ees represent another internal resource
for business efficiency improvement.

Best Practice — Lean Production
Project

Baltika, SUN InBev: Lean Production is
the modern management system, which
aims at eliminating any resource consum-
ing activity that does not create value.
The company’s employees are active play-
ers in this system, where each of them can
see such non-productive losses at his/her
working place and propose a solution.

This project, in the form of a pilot initia-
tive, was introduced at the branch of the
Baltika in Rostov-on-Don. As a result, the
employees generated around 300 ideas
within one year. (For example, they sug-
gested changing the operation algorithm
of the filtration shop washing unit — this
helped to save not only water but also over
300 thousand roubles. The new scheme of
wagon warming foam plastic laying saved
about 500 thousand roubles. And the em-
ployees’ proposal of a modified operating
mode for the brew house water condition-
ing reduced water losses and saved 700
thousand roubles). Upon the whole, the
company saved 3.5 million roubles over a
year. The project is being deployed in the
other branches of the company.

Incentives

The Russian Brewers Union pays much at-
tention to rewarding the best specialists
and employees of the brewing industry.
Distribution of awards between the best
industry enterprises and specialists follow-
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COOCTBEHHBIE UHTETPUPOBAHHBIE CHCTEMBI MEHE)KMEHTA.
PabGOTHUKM TaKkKe SBJSIOTCS BHYTPEHHUM PECYPCOM /IS
noBbIleHus 3G deKTUBHOCTY OH3HECa.

Jlyuwiue npakmuku — npoekm

«Bepexcausoe npouzsoo0cmao

«banTuka», «CAH THBeB»: «<bepexanBoe NPOU3BOJCTBO» —
coBpeMeHHas yIpaBjleHuecKasd CUCTeMa, Lieflb KOTOpou —
ycTpaHeHUe JI000U JeATebHOCTH, KOTOpas HOoTpebser
pecypchl, HO He co3/laeT IIleHHOCTU. AKTHBHaA POJb B 3TOU
CUCTeMe TIPUHAJJIEXXUT CaMUM PabOOTHUKAM, KaXKAbIH U3
KOTOPBIX MOXET YBUZETb TaKve HEIPOAYKTHUBHBIE IIOTEPU
Ha cBoeM paboyeM MecTe U MPeJIOKUTDb PelleHHe.

B xommaHum «banTuka» JaHHBIN MIPOEKT B MWJIOTHOM pe-
»KMMe ObUT BHeZpEH Ha ¢uinaie B PocToBe-Ha-/[oHy. B pe-
3yJbTaTe 3a rofi paboTHUKY moganu okosio 300 uzeit. (Ha-
MIPUMED, TIPEJIOKWIN U3MEHUTH AITOPUTM PabOTHl MOMKH
OUIBTPAITMOHHOTO OTJENEHUA — COKOHOMJIEHA HE TOJIBKO
BoZia, HO U Gosee 300 ThIc. pybieii. HoBast cxema yKIaJKu
IeHoIUlacTa IIpU yTeIUIeHMU BaroHOB COXpaHWIa OKOJIO
500 TeIC. py6ieil. A IpeJIOXKEHHBIA COTPYAHUKAMU BapU-
aHT U3MeHEHU peXuMa paboThl BOJOIIOATOTOBKH Bapod-
HOTO IleXa YMEHBIUIWI I0TepU BoAb!l U fai 700 Teic. py6iielt.
SKOHOMWH.) B I1eJIoM 3a Tof IMojydeHa SKOHOMUs 6osee
3,5 MutH py6ueii. [IpoeKT pacmpocTpaHsieTcs Ha JpyTue Gu-
Jiajbl KOMIIQHUM.

IToowmpenusa

Coto3 poccuiickux nusosapos npudaem 60sbuloe 3HAUEHUE
NOOWPEHUI0 JIYUWUX Cneyuaiucmos u pabomHuKkos nueo-
sapeHHoll ompacau. Hazpasxcdenue yuwux npednpusmuil u
cneyuanucmos ompacau no umoeam pabomuot 8 2007 200y
CMano 00HUM U3 Karouesblx cobbimuili Bocbmoil Beepoccuti-
ckoll KoHpepeHYUU npousgodumeell Nueo-6e3a1K020bHOIL
npodykuuu. Buicwetll ompacaegotl Hazpadoti Coroza «3a pas-
gumue nugo-be3ankozoibHoll ompacau Poccuu «SHmapHas
38e30a» HazpaxcdeHo 6 komnaHuil, 10 npedcmasumeeil
KomnaHuil HazpaxncoeHbl opOeHOM «3a 3acsy2u 8 pazsumuu
NuUB0BAPEHHOU ompaciu», medanvro «/Iyuwuil cneyuaiucm
NUBOBAPEHHOIl ompacau» HazpaxicdeHo 34 compyoHuka
npeonpusmutl.



OOGyuyeHue paGOTHUKOB ¥ IOATOTOBKA
yIIpaBjeHYeCKHUX KaJ[pOB

[ToBhIIEHNE KBATUPUKAIIMU PAOOTHUKOB — CTAHAAPTHBIH
MOZIXO/, K TIOBBIIIEHUIO KayecTBa ympaBieHud. Biarogaps
IIPOKOMY BEIOGOPY BHYTPEHHUX U BHEIIHUX TPEHUHT'OBBIX
¥ 06yJaroIux IporpaMM pabOTHUKHM TMBOBAPEHHBIX KOM-
MaHul MOMyYaloT HeOOXOAWMbIe 3HAHUSA, MOAAEPKUBAIOT
Y pasBUBAIOT NMPOQECCHOHANbHbIE HABBIKU, OIEPATUBHO
Y3HAIOT O MOCJIEAHUX U3MEHEHUAX B Pa3INYHBIX 001acTAX
IMBOBapeHHOro 6m3Heca. (OOy4aronye MporpaMMEl MOJ-
pobHo npezcTaBieHs B OTyeTe 3a 2005 ro/.)

Cerozna okoso 30% mporpaMM CBf3aHBI C HOBBIIIEHHEM
KBaIMUKALNY yIIpaBlIeHYeCKoro repcoHasna. Kpome toro,
B psAZe KOMIIaHWM IIPOBOAUTCA OLleHKa JAeATEeNbHOCTH pa-
GOTHUKOB Pa3JIMYHBIX YPOBHEH, Pe3YIbTaThl KOTOPOU BJIHSA-
10T Ha JUHAMUYHOCTh KapbepHl.

Jlyuutue npakmuku — ofyueHue pabomHukos

U njlaHuposdaHue Kapvepul

«CABMuuiep PYC»: /Iy BBICIIEr O U CPeAHEero MeHePKMeH-
Ta pa3paboTaHbl TPEHUHTOBBIE TPOrPAMMBbI, OpPTaHU3yeMbIe

mrab-kBaptupoi SABMiller plc, Takue kak «HateeHHOCTh
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ing the results of 2007 became one of the
key events of the All-Russia Conference of
Beer and Non-Alcoholic Beverages Manu-
facturers. Six companies received the high-
est industry award of the Union — Amber
Star for Development of the Russian Beer
and Non-Alcoholic Industry, 10 represen-
tatives of the companies were awarded
medals For the Merits in the Brewing In-
dustry Development, and 34 employees
received the Best Specialist of the Brewing
Industry medals.

Training of the Employees and
Management Staff

Employees’ qualification improvement
is a standard approach to the improve-
ment of management quality. Thanks to
a wide selection of internal and external
training programs, brewing companies’
employees acquire necessary knowledge,
maintain and develop professional skills,
rapidly receive information on the latest
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news in the various fields of the brewing
business. (Training programs are repre-
sented in detail in the 2005 Report.)

Today, around 30% of the programs are
related to the qualification improvement
of the management staff. Besides, some
companies conduct the appraisal of em-
ployees at different levels, and the re-
sults of such appraisal influence career
development.

Best Practice — Employee Training and
Career planning

SABMiller RUS: For the top and middle
management, the headquarters of SAB-
Miller plc developed and arranged such
training programs as Future Goals Ori-
entation, European Leadership Program,
and European Program on Management
Skills Development.

Baltika: The company’s training centre
was established in January 2006. In or-
der to create optimal conditions for the
employees’ potential development, the
centre conducts career and continuity
planning programs. At all levels key busi-
ness positions are defined, for which the
in-house candidates are identified. An
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B Oyzayiee», «EBponelickas mporpaMmma JnuzepoBs», «<EBpo-
Ietickas IporpaMma 1o pa3sBUTHUIO HAaBBIKOB yTIpaBIeHUA».

«BanTuka»: KoprmopaTUBHBIN y4eOHBIN IIEHTP KOMIIaHUU
cymectByeT ¢ tHBaps1 2006 roga. st co3aHUs ONITUMAITb-
HBIX YCJIOBUH /IS peaju3alliy MOTeHIMaga COTPYAHUKOB
B IIeHTpe MPOBOAATCS IIPOTPAMMEBI 10 TIAHUPOBAHUIO Ka-
pbephl U IpeeMcTBeHHOCTH. Ha BcexX ypOBHAX ollpefens-
IOTCS KJIIOUeBbIe /Ui Ou3Heca Z0/DKHOCTH, Ha 3aMeleHue
KOTOPBIX BBIABJIAIOTCS ITPETEHAEHTHI U3 YKMC/Ia PAOOTHUKOB.
s Hux dopMuUpyeTCcs UHAVMBUAYATbHBIN IUIAH Pa3BUTHUSA,
BKJIIOYATOIINI 0GyYeHre CO CTOPOHBI PYKOBOAUTEJIS, KyPChI
caM000pa3oBaHUsA, MPOEKTHI JOMOTHUTEIBHOTO Pa3BUTHA,
porauuio. [TpoekT mpuHec mobeAy KOMIIAHUY Ha KOHKypCe
«PEOPLE INVESTOR*» B 2008 rogy.

I'pynmna komnanuii Efes B Poccuu: ExkerofHo B KOMITAaHUH
IpoBoAUTCSA $eCcTUBANIb KPYKKOB KadecTBa. KpyKok Kade-
CTBa — 3TO IpylIia UHUIIMATUBHBIX COTPYJHUKOB, KOTOPHIE
BMecTe paboTaloT Ha/| pellieHUeM ONEePAIMOHHBIX U PaIyo-
HaJIM3aTOPCKUX 3a/a4, CTOAIINX ITepes; OTAeJIbHBIMU AeTap-
TaMeHTaMU Wi KOMITaHKeH B 1iesoM. B 2008 rozy B pabore
KPY’KKOB y4acTBoBaiu 6osee 200 coTpyaHUKOB. OHU TIpeJ-
CTaBWIN OKOJIO 40 IPOEKTOB, 17 M3 KOTOPBIX OBUIU IIOJHO-
CTBIO peaN30BaHEL. B mpomreaiieM rogy Hagau cBoo pabo-
Ty y4eOHBIN mopTan «YHuBepcuteT Efes», mo3Bossronuii
COTPYZHWKAM B [IONOJHEHUE K OYHBIM IIporpaMmam obyde-
HUSA JUCTAHIIMOHHO U3y4YaTh CTAHAAPTU30BaHHEIE yIeOHEbIE

KYPCBI ¥ IpHO6GpeTaTh HOBBIE 3HAHUA.




«O0beauHeHHble IIuBOoBapHM XeiiHeKeH»: B Kowra-
HUM pa3paboTaHbl y4eOHBIE MPOTPaMMBbI, HallpaBJIeHHBIE
Ha ToBbIIeHUE 3GGEKTUBHOCTH Ou3Heca («YmpaBieHHe
eATeJIbHOCTbIO», «Pa3BUTHe yIpaBlIeHYECKUX HAaBBIKOB
U TOBeZleHYeCKUX KOMIIETEeHIIU» U ZAp.). PykoBoautenu
MoZipasZie/ieHnui MPOXOJAT IiejeBoe obydeHue B Koprio-
PaTUBHOM YHUBEDPCUTETE, Ilepe/iaBasd 3aTeM IIOJy4eHHbIe
3HAHUA NOAYMHEHHBIM. [Ipe/icTaBUTEIN BEICIIET'O PYKOBO/-
CTBa 3aBOZIOB IIOTYy4YaIOT MEXAYHAPOAHbIE CEPTUPUKATEI 110
NMUBOBapeHuIo, a Takke crernedb MBA mwm ACCA (ass co-
TPYAHUKOB OTZAea GpUHAHCOB). BOJBIION MOMYIAPHOCTHIO
NI0JIb3yeTCA TOANYHAA IIporpaMma JJIA CTAXKepPOoB, B paMKax
KOTOPOM OZIH CTakep OT KaXZ0r'o 3aBoZia B TeueHUe roza
MOXeT MPOUTH CTaXUPOBKY B MHCTUTyTe NUBOBapeHU:A
B bepimune (VLB) 1 110 OKOHYaHUM NTOJIy4YUTh MEXAYHAPOZ-
HBIH cepTU(UKAT 10 TUBOBAPEHUIO.

MII3 «Ilopt - IleTpoBck»: IlpoBoauTCA perynadpHas at-
TecTaluys IIepcoHasa OTzAesa MpoJax, TEXHOJIOTUYeCcKoN U
MeXaHUYeCKOH CITyk0.

«Tomckoe mUBO»: 3a mpouteaumuii rog 91 paboTHHUK KOM-
maHuu (PYKOBOAUTENU U CIENUAINCTDI) TPOLUUTH 00ydeHue
[0 TIPUMEHEeHUI0 COBPEMEHHON TEeXHUKU U TeXHOJIOTUH,
SKOHOMUKe, VIIPaBJIeHUIO IPeJNPUSATHEM B COBPEMEHHEBIX

* VIHBECTOD B 4€JIOBEYECKHE PECYPCHL.
Human resources investor.
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individual development plan is prepared
for such employees, which includes train-
ing provided by the manager, self-educa-
tion courses, complementary develop-
ment projects, and rotation. The project
helped the company win the PEOPLE
INVESTOR competition* in 2008.

Efes Group in Russia: Annually the
company holds quality groups festi-
val. A quality group is a team of proac-
tive employees who work together to
solve operational and innovative tasks
faced by individual departments or the
company as a whole. In 2008, over 200
employees joined the groups. They pre-
sented around 40 projects, out of which
17 were fully implemented. Last year the
educational portal Efes University was
launched, which allowed the employees,
apart from full-time attendance course,
to study at standard distance-learning
courses and acquire new knowledge.

Heineken Breweries, LLC: The com-
pany developed training programs
aimed at business efficiency improve-
ment (Business Administration, Devel-
opment of Management Skills and Be-
havioral Competence, etc.). Divisional
managers receive targeted training in
the Corporate University, transferring
the received knowledge on to their
employees. Top managers of the brew-
eries receive international certificates
in brewing, as well as MBA or ACCA
degrees (for Finance Department em-
ployees). A yearly internship program is
very popular among the employees. Un-
der this program, one intern from each
plant can have a one-year internship in
the Institute for Brewing in Berlin (VLB)
and receive an international certificate
in brewing upon completion.
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Makhachkalinsky Brewery Port Petrov-
sky: The company conducts regular ap-
praisal of the personnel of the sales depart-
ment, technical and mechanical service.

0JSC Tomsk Pivo: In the past year, 91
employees of the company (managers and
specialists) were trained on utilization of
modern equipment and technologies,
economics, corporate management in the
current conditions, quality management,
marketing, organization of accounting
and finance, etc. Eleven top managers
and 20 middle managers were trained
in Contemporary Methods of Organiza-
tional Management, one middle manager
participated in the professional retraining
program in the field of management.

Siberian Brewery: Managers of the com-
pany weekly attend management semi-
nars (the plant is a member of the WAIS
Association) and seminars of the Busi-
ness Expansion Club. Laboratory super-
visors attend qualification improvement
courses at the Moscow Research Center
Beer and Beverages: 21st Century.

Sustainable Use of Resources
Sustainable use of all available resources
(natural, human, financial, etc.) is an ob-
jective requirement of our time. Every year
resources become more expensive, there-
fore effective business management must
include economy measures that secure
economic, ecological, and social impact.

Best Practice — Sustainable Use of Water
SABMiller RUS: Over a number of years
the Company has been giving close atten-
tion to water, the main resource of the
brewing industry. Initially, water use was
analyzed, a system for its consumption
control was developed, a record keeping
system was created (meters were estab-
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VCIIOBUSIX, VIIPABIE€HUIO Ka4eCTBOM, MAapKEeTHHTY, OpTraHU-
3alMK YUeTHOU M GUHAHCOBOM AeATENbHOCTH U T.4. 11 py-
KOBOZMTeJel BhIciIero 1 20 pykoBoguTe el cpeHero 3BeHa
obydasmch 1Mo TeMme «COBpeMeHHble MeTOJBI YIIPABJIEHUS
opraHusalyei», ofVH PyKOBOJUTENb CpeJHero 3BeHa Ipo-
mes podecCUOHANIBHYIO MIEPENOJTOTOBKY IO IIporpamMMme
MOATOTOBKY YIIpaBlIeHYeCKUX KaJPOB I OpraHU3alii Ha-
POJHOTO XO3AMCTBaA.

«CubupcKuii TUBOBAPEHHBIN 3aBOA»: PyKOBOAAIIMI CO-
CTaB eXXeHe/IeMbHO NoCcelaeT CeMUHAaPHI 10 MeHeKMEHTY
(3aBoZI ABNIAETCA WIEHOM acconuanuu «BAMC») u ceMuHa-
phI «Kity6a pacimupenus 6usHeca». 3aBeylore 1abopaTo-
pueli IPOXOAAT KYPChI ITOBBIIEHN KBATUUKAIIHU B Yueb-
HoM 1eHTpe MUL] «ITuBo 1 HanuTku XXI Bek».

PaijioHaJIbHOE M CII0JIb30BaHKE PECYPCOB
PanpioHaIbHOE UCII0/Ib30BAHUE BCEX UMEIOIIUXCS PECYPCOB
(IpUPOZAHBIX, YeTOBEeYECKUX, GUHAHCOBHIX U Ap.) — OObEK-
THBHOe TpeboBaHUe BpeMeHU. C KaXAbIM T'OZOM PeCypChl
CTaHOBATCA IOPOXKe, M03TOMY 3deKTUBHOE YIIpaBIeHUE
OM3HeCOM JOJDKHO 00s3aTeNbHO BKJIIOYATh MeEPhHI IO HX
SKOHOMMH, UTO JAET MO3UTHUBHBIN SKOHOMUYECKUH, IKOJIO-
TUYECKUU U COITUANBbHBIN 3P EKT.

Jlyuuwiue npakmuku — payuoOHAIbHOE
UCNONIb308AHUE B00bL
«CABMwmuiep PYC»: KomnaHua Ha DPOTAKEHUU psja JIET

yYaendeT NPpUCTaJIbHOE BHHMAaHKME 3KOHOMHHW OCHOBHOTIO




pecypca mMuUBoBapeHus — Bopl. CHavasa ObUI IIPOBEZEH
aHaJIM3 UCIOJIb30BaHUs BOZBI, pa3paboTaHa cuCTEMa KOH-
TpoJIs ee MOTpebieHusI, co3ZlaHa crcTeMa yueTa (yCTaHOB-
JIEHBI PAaCXOZIOMEPHI), BRICTPOEHA CUCTeMa cbopa U aHaIu3a
JaHHbIX. KakABIli TPOM3BOJCTBEHHBINM IIPOIECC paccMa-
TPUBAJICA C TOYKU 3peHUsA IIOUCKA pe3epBOB M0 CHUKEHUIO
nmoTpebyeHusi. Pe3ysbTaT: crielinanurcTam 3aBojia B Kasyre
yaajaoch BABOE COKpaTUTb MOTpebseHre BOAbI Ha MPOU3-
BoZcTBe B 2008 rogy.

Jlyuwue npakmuku — aHepzocbepexceHue
«BasTuka»: B 2008 rogy Ha punnaie «bantuka-XabapoBck»
6BpUTa BBeZleHA B DKCIUTyaTal[I0 YHUKaIbHasg A Poccum
YCTAHOBKA IO CXXUTAHUIO 06pasyrollerocsi Ha OYUCTHBIX
COOPY)KEHUSAX 3aBoZia 6uoraza*, KOTOPHIN OOJIBUIMHCTBOM
MIPEANPUATUH OTPaCIH BHIOpAChIBAeTCA B aTMOCepy WiIn
cxuraercsd. Mcrnonb3oBaHue raza o3BoJIAeT He TOJBKO 3KO-
HOMUTb DHEPTHUIO, HO U BHECTHU BKJIaJ, B COXpaHEeHHUe OKpY-
JKarolel cpefibl M CHIDKEHHME TTapHUKOBOTO 3ddeKTa, UTo
VCIIeNTHO JioKa3as MWIOTHHIY NPOeKT. B pesysnbrare peanu-
3alliy IIPOeKTa DKOHOMMA 3aTpaT Ha TEIUIOBYIO SHEPrHUIo
oueHuBaetca B 8—10% B roj;, a cokpalieHue pacxoza ycjIoB-
Horo TomuBa — 250 T B rog.

Jlna 3amycka mpoekTa moTpeboBanock 2,5 roga, mpudyem
1,5 roza 6bUTH OTpayYeHBl Ha MOUCK, 3aKa3 U pa3paboTKy
YHUKaJIbHBIX TeXHOJIOI'UM, UHBECTULIUY COCTaBUIN 13 MIIH.
py6uieii. [To uToraM MHUJIOTHOTO MIPOEKTA 3aBOJ, cTas mobe-
JAuTesieM KpaeBoro KOHKypca «Ikonugep-2008».

Jlyuwiue npakmuku — ynpasJieHue nepcoHaniom

«BapHay/IbCKM IIMBOBapeHHbIN 3aBoj»: B KoMmaHuu
pa3paboTaHbl aHTUKPU3UCHbIE MEPOIPUATHUS 110 OpPraHU-
3a1uu 3¢GeKTUBHOM 3aHATOCTH IIEPCOHAIA, ONMITHUMU3AIUN
CTPYKTYPHL U 3aTpaT, YTO MO3BOJMIO U30EXAaTh YBOJbHE-
HUH, BpeMEHHOM IIPUOCTAaHOBKH PAabOT U BBEJIEHUS PEXHU-
Ma HeIoJHOro paboyero BpeMeHH, a TaKXKe MMOBBICUTH YPO-
BeHb 3apabOTHO IIATH U CHU3UTD TEKY4eCThb KaZpOB.

* Buoras — cMech ra3oB, COCTOAIIAsA B OCHOBHOM 13 MeTaHa CH4 (80%)
yrekucnoro raza CO2 (19 %). B oueHb MaJIbIX KOTMYECTBAX B €€ COCTaB
BxozAT azoT (N2), kuciopoz (02), Bogopoz (H) u cepoBogopoz (H2S).
Biogas is a mixture of gases that includes mainly methane CH4 (80%)
and carbon dioxide CO2 (19 %), and very small quantities of nitrogen
(N2), oxygen (02), hydrogen (H) and hydrogen sulfide (H2S).

2008
Economic
Results

lished), data collection and analysis sys-
tem was set up. Each production process
was considered from the point of view of
searching for consumption rate reduction
reserves. As a result, the specialists of the
plant in Kaluga managed to halve the pro-
duction water consumption rate in 2008.

Best Practice — Energy Saving

Baltika: In 2008, the Baltika-Khabarovsk
branch put into operation a treatment
plant biogas burning unit (one of a kind
in Russia). The majority of brewing com-
panies discharge biogas in the air or burn.
Utilization of gas enables not only energy
saving, but also a contribution to the en-
vironment preservation and greenhouse
effect reduction, which was successfully
proved by the pilot project. As a result of
the project implementation, the thermal
energy cost savings are measured at the
level of 8 to 10% per year, and the reduc-
tion of fuel equivalent consumption — at
the level of 250 ton per year.

The launch of the project took 2.5 years,
out of which 1.5 years were spent on
searching, ordering and developing
unique technologies; the investments
totaled 13 million roubles. Based on the
results of the pilot project, the plant be-
came the winner of the territorial com-
petition Ecoleader-2008.

Best Practice —

Human Resource Management
Barnaulsky Brewery: The company de-
veloped anti-crisis activities on the ef-
fective staff employment, and structure
and costs optimization, which helped
to avoid redundancies, temporary work
suspension, and introduction of the part-
time work system, as well as to increase
the salary level and decrease staff turn-
over.
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OTBeTCTBEHHOE yIIpaBjieHte KauyeCcTBOM IPOAYKIIUK O3Ha-
4aerT, Ipex/ie Bcero, obecrnedeHre ee 6e301aCHOCTH A 110-
TpebuTeNs U, CJIe[0BaTeNbHO, BHIIOJHEHNE HOPMATUBHBIX
Y 3aKOHOZATeThbHEIX TPeOOBAHMI B OTHOLIEHUY OpraHu3a-
IIUY TIpoliecca IPOM3BOCTBA U obecliedeHNs KOHTPOJIA Ka-
YyecTBa. JTO 0053aTeIbHBIII MUHUMYM, KOTOPBIN BBIITOJHSA-
10T BCe KOMIIaHUM OTPaCiu.

IloBBIIIIEHHbIE TPEOOBAHUSA K KQUECTBY

Bosnee 70% y4yacTHUKOB OT4eTa NPOXOJAT ZOOPOBOJIBHYIO
cepTUOHUKAIIUIO Ha COOTBETCTBUE MEXAYHAPOAHBIM U POC-
CUMCKUM cTaHZapTaMm MeHemkMeHTa (ISO, TOCT P ICO) u
cucremaMm kadectBa (HACCP), nHocTpaHHBIE KOMIIaHUU-
AKIMOHEPHI YYACTBYIOT B MEXAYHAPOJHBIX OTPAaCIEeBbIX
WHUITMAaTUBax. TeM caMbIM KOMIIaHUY IPUHUMAIOT Ha cebs
MTOBHIIIIEHHBIE TI0 CPAaBHEHUIO ¢ TpeGoBaHMEM 3aKOHa 00s-
3aTeyNbCTBA, 32 BHIMTOJIHEHUEM KOTOPBIX CJIEIUT HE TOJBKO
PYKOBOZCTBO KOMITAaHUM, HO U ayJJUTOPHI B Ipollecce Haj-
30pHBIX ayAUTOB. PaBOTHUKY KOMIIAHUM IMPOXOAAT COOT-
BETCTBYIOIIee 0OyJeHHe.

Product
Quality

Responsible product quality manage-
ment primarily implies protection of
consumers against risks associated with
products and, as a consequence, compli-
ance with laws and regulations relating
to organization of production process
and assurance of quality control. These
are obligatory minimum requirements
met by all brewing companies.

Enhanced Quality
Requirements

More than 70% of report contributors
undergo voluntary certification of com-
pliance with international and Russian
management standards (ISO, GOST
R ISO) and quality systems (HACCP);
foreign shareholding companies partici-
pate in international industry initiatives.
Thus, companies undertake enhanced —
in comparison with the legal require-

ments — obligations controlled not only
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at the management level but also by
auditors during surveillance audits. The
companies’ employees take relevant
training courses.

Quality Control

Product quality and safety assurance re-
quires continuous control over a number
of factors that may influence the final
result.

Composition

of Raw Materials

Quality control of products, semi-fin-
ished products, and auxiliary materials
is carried out according to chemical and
microbiological control schemes adopt-
ed in the brewing industry. Compliance
with sanitary standards and sanitary-ep-
idemiological activities are compulsorily
verified by the Rospotrebnadzor (Rus-
sian Federal Consumer Rights Protection
and Human Health Control Service) au-
thorities.

All breweries are equipped with li-
censed microbiological laboratories
which boast state-of-the-art analytical
equipment. This equipment together
with advanced methodologies provides
much more precise estimates. Compli-
ance is controlled throughout the pro-
duction cycle and with regard to the
end product.

Brewers use only natural materials.
Pursuant to the Russian Brewers’ Code
of Honour, the companies undertook
a voluntary obligation to avoid geneti-
cally modified ingredients in beer pro-
duction.

Companies producing licensed beer
brands rigidly observe provisions of
agreements on the composition of raw
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KonTposs kauecTBa

ObecrieueHre KavyecTBa U 6e30MACHOCTH TPOAYKLIUU IS
MOTpebuTesNsA TpebyeT MOCTOSHHOTO KOHTPOJIA psia GpaKTo-
POB, KOTOPHIE MOT'YT IOBJIUATh HA KOHEYHBIN PE3YJIbTaT.

CocTaB HNCXOOHBIX MaTEPHUATIOB

KoHTposib KauecTBa MPOAYKLUUU, TOTyHabpUKaTOB, BCIIO-
MOTaTeJIbHBIX MaTEPUAJIOB IIPOBOAUTCSA B COOTBETCTBUU CO
cXeMaMH1 XUMHUYECKOTO M MUKPOOHOIOTUYECKOT'O KOHTPOJIA
MMBOBApEHHOTO Mpou3BoAcTBa. CobmoieHre caHUTaPHBIX
HOPM U TIpOBeZieHNE CAHUTAPHO-TIPOTUBOIIUAEMUIECKUX
MEPOIIPUATUM B 00513aTEILHOM TOPSKE TTOATBEPXKIAIOTCS
IpoBepKaMu opraHamu Pocriorpe6Hazi3opa.

Bce mrBOBapeHHEIE 3aBOJBI UMEIOT MUKPOOUOIOTHIECKHE
nabopaTopuu, UX JedATelbHOCTD JNIeH3UpoBaHa. [l ya-
6oparopuii 3aKymaeTcsi COBpEMEHHOe 00OpyZoBaHUE, Ha
KOTOPOM MOXXHO IPOBOJUTH ropaszio 6ojiee TOYHBEIE aHA-
JIU3BI C UCIOJb30BAaHUEM HOBBIX MeTOAUK. KOHTpOIb ocy-
IIecTBIAeTCs KaK B OTHOLIIEHUH 3TalloOB IIPOU3BO/CTBA, TaK

Y TOTOBOM IPOAYKITUU.




[l U3roToBJIeHNA IIKBa UCIIONb3YIOTCA TOJIbKO HaTypalb-
Hble MaTepuaibl. CornacHo Kogekcy yecTr poCCUICKUX ITH-
BOBapoOB, KOMIIAaHUU NPUHSUIN JOOPOBOJIBHOE 00s3aTenb-
CTBO HeE UCIOIh30BATh FT€HHO-MOANGUIIIPOBAHHEIE KOMITO-
HEeHTEHI B [Tpoliecce MIPOU3BOJCTBA.

Komnanuuy, BbIIycKarollye JWIIEH3WOHHbIE COpTa IUBA,
CTpOTOo COOJMIOZAIOT YCIOBUA COIIAIIEHUI O COCTaBe MCXO-
JHBIX MaTepuanoB. B 2008 rogy HeckoJbKO KOMIaHUM Ha-
YaJIy MPOU3BOJCTBO HOBBIX JIUIIEH3MOHHBIX MAapOK, Haubo-
Jiee aKTUBHOM 6bU1a KoMmaHus «CABMuiep PYC», koTopas
3aMeHWIa JULeH3UOHHOM IIPOoAYyKIIMell paHee UMIIOPTUPO-
BaBlleecs MHUBO. JTO JeaeTcs B MHTepecax pOCCHUMCKOTo
moTpebuTeNA, TaKk KaK Ha MPOTHKEHUU HECKOJbKUX JIET
YCTOMYMBO MPOABJAETCA TeHJEHIHA POocTa CIpoca B Ipe-
MUAJIbHOM CeI'MeHTe PhIHKaA.

ITocTaBIiukn

Jlaxke HeOOJBIIME TUBOBAPEHHBIE 3aBOJBI YKECTOYAIOT
Tpe6oBaHUA K IIOCTaBIIMKAM OTHOCHUTEJbHO KadecTBa
MOCTaBJseMbIX MaTepuajaoB U chipbi. Hampumep, «I1u-
BOBapeHHBIH 3aBoz MalKomcKui» elle /0 CBOEro OT-

Product
Quality

materials. In 2008, several companies
commenced production of new licensed
brands; SABMiller RUS took the lead
by replacing previously imported beer
with licensed products. This is done to
benefit Russian consumers, taking into
account the long standing growth of
demand in the premium market seg-
ment.

Suppliers

Even small breweries increase their re-
quirements towards suppliers with re-
gard to the quality of raw materials and
supplies. For example, Maikop Brewery
developed such requirements prior to
commencement of its operations (in the
4th quarter of 2008). Factory laborato-
ries perform preliminary sampling and
analysis; quality requirements are incor-
porated into contracts for delivery of raw

materials and supplies.
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Returnable Containers Cleanliness
Companies give special attention to
sanitary control of returnable contain-
ers. Each batch of returnable containers
is cleaned in up-to-date bottle cleaning
machines. At the preparatory stage,
glass bottles are steeped which is fol-
lowed by cleaning in high-temperature
alkaline baths and different processing
operations. Finally, bottles are thor-
oughly rinsed. Returnable containers
treated in this way are no different from
new glass bottles in terms of microbio-
logical characteristics. All containers
that fail testing by electronic contami-
nation controllers are discarded. Bro-
ken and defective bottles are sent to
glass factories for re-melting.

Storage Conditions
End product is packed in polyethylene
film using special thermo-packaging
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kpeiTusa (B IV xBaprane 2008 roga) paspaboran Takue
TpeboBaHusa. I[IpoBOAUTCS TNpeABapUTENbHBIN aHaINU3
00pasIoB B 3aBOJCKUX Ja60paTOpuax, Tpe6OBaHUA K Ka-
YeCTBY BKJIIOYAIOTCA B ZOTOBOPHI HA IIOCTABKY CHIPHS U
MaTepHayoB.

ObecnieyeHHe YNCTOTHI 00OPOTHOM Taphl
Ocoboe BHUMaHVEe KOMIIAHUU YAENIIOT KOHTPOJIIO CaHU-
TapHOTO COCTOSAHUA 060pOTHOU Tapel. Kaxzaasa mapTus
060POTHOH Taphl MPOXOJAUT OYUCTKY B COBPEMEHHBIX OY-
TBUIOMOEYHBIX MalInHaX. CTeKITHHbIE OYTBUIKY MTpeBa-
PUTETHHO 3aMavYNBaIOTCsA, 3aT€M IIPOMBIBAIOTCA B IET0Y-
HBIX BAHHAX IIPU BBICOKOI TEMIIEPATYPE U IOABEPTAIOTCS
pasJuYHBIM BuZaM o6paboTku. Ha mocnegHeil cragauu
Tapa TIIAaTeJbHO OoJacKuBaeTcs. B pesynbraTe 060poT-
Has Tapa, mpoieanas 06paboTKy, I0 CBOUM MUKPOOHO-
JIOTUYECKUM TIOKAa3aTeNs M IOJTHOCThIO COOTBETCTBYET
HOBOU CTEKJAHHOU OyThUIKe. Besa Tapa, He mpornezmas
KOHTPOJIb 3JIEKTPOHHBIMH MHCIEKTOPAMM YUCTOTHI, OT-
6pakoBBIBaeTca. BUTYI0 OGYTBUIKY, a TaKXKe Tapy ¢ Aedek-
TaMH, KOMIIAaHUU OTIIPABJAIOT Ha CTEKOJbHBIE 3aBOJBI
JJIsI TIepEIUIaBKH.
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ObecnieueHue yCJI0BUM XpaHEHUS

Ha mpeanpuATusAx roroBasd MNPOAYKUMA YIIaKOBBIBAeTCSA
B IOJIM3TWIEHOBYIO IUIEHKY Ha CIeLHaJbHOM 060pyZoBa-
HUM B TepMOIIaKax, 3aTeM I'pylnupyeTca B nauleTsl. Keru
MMEIOT KpBIIIKY-IUIOMOY, IPeZOTBPAIIAOIIYI0 BO3MOX-
HOCTb HapylleHusa repMeTUYHOCTH. [lepeBo3ka ocyiecT-
BJISIETCS CIEIUATM3UPOBAHHBIM TPAHCIIOPTOM, a A7 00e-
CredeHus yCIOBUM XpaHeH!sA FOTOBOM IPOAYKIIUY Ha CKJIa-
Jlax nojepKuBaeTca HU3KasA TeMIieparypa.

OGyuyeHnue

[TuBoBapel He TOJBKO PErY/APHO IOBBIMIAIOT KBatudUKa-
IIUIO KaK B 00JIaCTH U3TOTOBJIEHNUS PA3JINYHBIX COPTOB IIMBA
Y peleNTypPHBIX MHHOBAIMI, HO U TIONyJaroT OoJiee CIeIu-
¢duyecKrie 3HaHUA — HAaIIpHMep, TP BBOZE B IeHiCTBUE HOBO-
ro 000OpyZIOBaHUA TIPOBOJAUTCS 00si3aTelbHOE OOyIeHUE Py-
KOBOZHUTeJIel BceX YPOBHeM, a Takke MepcoHasa, KOTOPHI
6yzeT paboTtaTh Ha 3TOM 060pyZOBaHUH. Takke OpraHu3y-
IOTCS CIeIMa/IbHbIEe IIPOrPaMMbI IIOBHIIIEHUS YPOBHA IIOJ-
TOTOBKH CIIELIMAJIMICTOB B Pa3JIMYHbIX YIeOHBIX IIEHTpax 3a
rpanuneii. Hanpumep, nusoBaps! ['pymnirel komnanuii Efes B
Poccuy eXxerogHo NOBBIIIAIOT CBOI0 KBATUGUKALIUIO U CAa-
IOT DK3aMeHBI B OepIMHCKOM VIHCTUTYTe MUBOBAPEHUS.
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Product
Quality

equipment and piled on pallets. Kegs are
sealed with bungs to prevent leakage.
End product is transported by special-
ized equipment and stored in low tem-
perature warehouses according to stor-
age requirements.

Training

Brewers not only systematically improve
their qualification regarding production
of different beers and compounding in-
novations, but also get more specific
knowledge. For example, commissioning
of new equipment is necessarily accom-
panied by training of managerial per-
sonnel, as well as employees intended to
operate this equipment. Another way to
improve competence implies participa-
tion in special programs provided by for-
eign educational centers. Thus, experts
of the Efes Group in Russia undergo an-
nual training followed by examination at
the Institute of Brewing in Berlin.

|
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New Beer Brands

The industry development is impossible
without appearance of new products
created in brewing research laborato-
ries: 40% of companies reported in 2008
their own technological and compound-
ing developments.

The year 2008 was marked by the
growth in the number of original
brands developed by regional compa-
nies. The developers of new brands
take into account local specifics and
consumer habits existing in a certain
region. For example, OJSC Vyatich
(Kirov) produced two new brands:
Elena Beer named after Elena Chu-
vashova, the author of its recipe and a
veteran of the industry who has been
the Company’s Chief Brew Master for
many years; and Nikolskoe Beer — a
strong “winter” beer produced specifi-

cally to coincide with the old Russian
holiday — St. Nicholas Day.
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HoBble copTa nuBa

PasBuTHE OTpacjid HEBO3MOXHO 06e3 MOSABIEHUSA HOBBIX
IIPOJYKTOB, KOTOPbIE CO3/al0TCA B MCCIeA0BaTeIbCKUX JIa-
60paToOpHUAX MUBOBAPOB: O HAJTHMYUKM COOCTBEHHBIX TEXHO-
JIOTUYECKUX U PEleNTYPHBIX pa3paboTok B 2008 roay coob-
ity 40% KOMITaHUH.

2008 rog oTMeueH pOCTOM KOJIMYECTBA OPUTMHAIBHBIX
OpeHZIOB, pa3paboTaHHBIX PETMOHAIbHBIMU KOMIIAHUSIMHU.
Co3zaTen HOBBIX COPTOB YYUTHIBAIOT MECTHYIO CIenUdpU-
Ky U IOTPEOUTENbCKYE IPUBEIYKH B KOHKPETHOM PErHOHE.
Tak, OAO «Batnu» (KupoB) BBIIyCTWIO ZBa HOBBIX COpTa:
nuBo «EjneHa» Ha3BaHO B 4ecTh aBTopa pelenta, EjgeHb
YyBalloBoii, BeTepaHa OTPacJiy, A0JITHe rofibl IpopaboTas-
InIeli IMIaBHBIM IMBOBAapOM KOMIIAaHUM, a KpeIlKoe «31MHee»
nmuBo «HUKONIbCKOE» MOABUIOCH CIEUANbHO K CTAPUHHO-
My pycCKOMY IIpa3fHUKY — HUKoIuHy AHIO.

KosngecTBO HOBBIX COpPTOB ITHNBA,
BBIIIYIII€HHBIX YIaCTHUKaMU OT4yeTa

2005 2006 2007 2008
39 43 38 54




MapxkuposBka

O6si3aTesibHAsA COTVIACHO 3aKOHOAATENBCTBY MHGOPMAIH
0 TIPOAYKTE BCErZa HAHOCUTCS HA STUKETKU ToBapa. Tak-
JKe, TIPU MapKUPOBKE COOOIIAIOTCS /IOTTOTHUTETbHbIE CBE-
JeHusA, HanpyuMep, 06 0cO6eHHOCTX MruBa («KUBOE», «6e3
KOHCEPBAHTOB»), O TIOJMYYEHHBIX HATPAZaX U JpP.

OOpaTHaa cBA3b

Bosee 50% KoMmaHUi COOOILIAIOT TIOTPEOUTENSIM O BO3-
MOXXHOCTH OOpATHOM CBf3U: OPraHU3YIOT «TOpSYUe JIH-
HUW», OGOPYAYIOT CTEHABl B Mara3wHaX C SIUKaMU I
QHOHHMMHBIX COOOILEHUH, TPOBOAAT OIPOCHL, SKCKYPCUU Ha
MIMB3aBOZbl, OTKPHIBAIOT CHEINaTbHEBIE Pa3zesbl Ha KOPIIo-
PaTUBHBIX caiiTax M ZAp. Pearupys Ha BBICKAa3aHHbIE MHe-
HUsA, KOMIIAaHUM BBOJAT HOBBIE BHUZBI pacpacoBKU, 3aKy-
AT HOBOe 000py/ZioBaHUe, pa3pabaThIBAalOT HOBBIE COPTA
(06 aTOM COObIIAIOT KOMIAaHUM «BaJaThKa», «CHOUPCKUA
MHUBOBapeHHBIH 3aBOA», «JIMMENKINBO», «[[pua3oBckas
BaBapus» u ap.).

KonuuecTBO Harpaj
3a Ka4eCTBO IIPOAYKIIUH,
nojay4yeHHbIX B 2008 rogy

Kpynnsbie CpenHue Maubie
KOMIIaHUU KOMITaHUU KOMITaHUU
26 13 4

Jlyuwasa npakmuxa —

yuem mHeHUll 0 npodyKyuu

«DopluiTaTcKkad NHUBOBapHA»: CTpaTerus pa3BUTHUS
KoMIaHUM OblTa pa3paboTtana B 2006 rofy, u COTPYAHU-
KU TPU rojia CIeAyIOT U3JIOKEHHBIM B HEll MPUHIUIIAM,
cpeAu KOTOPBIX — yYeT MHEHUsS HOTpebuTesneil o mpo-
Zykuuu. HGopMaIuio o IpoU3BOANMOM NTUBE, KOTOPast
MOCTYIIaeT U3 CaMbIX Pa3JIHUYHBIX HUCTOYHUKOB, aHAJU-
3UPYIOT BeAylue CHelUaTuCThl KOMIAaHUH, 0 UTOTaM
MPUHUMAIOTCA pelIeHNUs O BHECEHUHN M3MeHEHUH. DTOT
6H3HeC-TIPOI[eCC XOPOIIo OTAaXeH U 9P PeKTUBHO QYHK-
IUOHUPYET.

Product
Quality

Number of new beer brands produced
by Report contributors
2005 2006 2007 2008
39 43 38 54
Labels

Product information required by law is

always disclosed on labels. Labels also
include additional information such as

particular qualities of beer (“live”, “pre-
servative-free”), awards, etc.

Feedback
More than 50% of companies inform their
consumers about feedback opportunities:
they provide “hotlines”, install stands in
stores for consumers to leave their anony-
mous messages, conduct surveys, orga-
nize guided tours to breweries, add special
sections to corporate web-sites, etc. In re-
sponse to opinions expressed by consum-
ers, companies implement new packages,
acquire new equipment, and develop new
beer brands (such initiatives were reported
by Baltika, Siberian Brewery, Lipetskpivo,
Priazovskaia Bavaria, etc.).

Number of product quality awards

received in 2008
Large Middle-sized  Small
companies companies companies
26 13 4

Best Practice — Consideration

of Opinions about Products
Forshtatskaia Brewery: The company’s
development strategy was created in 2006,
and the employees have been following its
principles for three years, including the
consideration of opinions about products.
The information about manufactured beer
coming from the very different sources
is analyzed by the company’s leading ex-
perts; based on the findings, the company
makes decisions on introducing changes.
This business process has been tried and
tested, and proved to be efficient.
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4 Over 18 project by the Russian
Brewers Union

4 Informational programs
4 Cultural activities

4 Arranging places for drinking
beer

4 Creating beer museums

4« Axyus Cor3a poccutickux nugoeapos
«[Tocne 18»

4« IIpoceemumenbckue npozpammol

< [IpogedeHue KynbmypHO-MACCOBbLX
Meponpusimuil

< Obopydosatue mecm 011 nompebieHUs nu8a

< Co3daHue my3ees nusa



ConuajsbHaa peKjaMa, OTBETCTBEeHHBIH
MapKeTHUHT

[TuBOBapeHHbIE KOMIIAHUU CBOIO OTBETCTBEHHOCTH Iepes
06111eCTBOM BUJAT B TPEX 06J1ACTAX, CBA3aHHBIX C TPOU3BOJI-
CTBOM W PacCIpOCTPAaHEHHWEM MPOAYKIU: GOPMHUPOBaHUE
OTBETCTBEHHOTO MOTpebIeHUA MUBA U Pa3BUTHE KYJIbTYPBI
MOTpebIeH s, HEYKOCHUTEIbHOE COBTIoIeHYe PEKIAMHOTO
3aKOHOZATEIbCTBA, IIPEJOTBpallleHre YIIOTpebaeHus MBa
JIUIIaMU, He JOCTUTrIIuMu 18 jerT.

[l 3TOTO peau3yroTcs ClieliuaabHble IPOrPpaMMEBI U MTPO-
eKTHI KaK Ha ypOBHe Bcell oTpaciu moZ arugoit Corosa poc-
CUMCKUX MMMBOBAPOB, TaK U KaXXA0U KOMIIAHUEH B OT/ENb-
HOCTH, B 3aBUCUMOCTH OT IPUHATHIX MOJUTHUK U TUIAHOB.
OTBeTCTBEHHAs AEATENbHOCTb B 00IaCTH PEKJIAMBl I Map-
KETHHTa BXOAUT B OCHOBHOW OU3HEC-TPOIeCC U SIBISETCS
TaKKe MPeAMETOM OOCYXAEHUS U CaMOPeryJIUpOBaHUs B

paMKax IUTaHOBOH paboThl Co03a POCCUMCKUX ITMBOBAPOB.

Drinking Culture
and Responsible
Beer Consumption

Social advertising,

responsible marketing

Brewing companies see their social respon-
sibility in three areas connected with the
product manufacturing and distribution:
promoting responsible beer consumption
and developing drinking culture, lawful
advertising and marketing policy, prevent-
ing beer consumption by persons who have
not reached the age of 18.

Special programs and projects aimed at
achieving these goals are implemented
at the industry level coordinated by the
Russian Brewers Union and individually
by each company according to accepted
policies and plans. Responsible advertis-
ing and marketing activity are incorpo-
rated in the core business process and
subject to consideration and self-regula-
tion as part of the usual operation of the
Russian Brewers Union.

Preventing Beer Consumption
by Persons Under 18

Brewing companies believe that beer is
not intended for the minors. Preventing
beer consumption by youths under 18 is
a common social problem that should be
jointly solved by parents, teachers, jour-
nalists, etc. Brewers see their role in pro-
viding support for realization of the ban
on beer sales to the minors.

Over 18 Project

In 2005, the Russian Brewers Union,
brewing companies — the Union mem-
bers and retail distribution chains which
sell beer — implemented the Over 18
project. A sticker sign with the slogan
“Selling beer to persons under age is
prohibited” was developed to be placed
by mutual consent of companies and re-
tailers at points of sale. Companies use
this sign in their advertising and infor-
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mation activities. The total number of
stickers distributed during two years in
all Federal subjects of Russia amounted
to 1 million.

In 2008, a new stage of the project was
implemented within the framework of
the 10th Moscow International Beer Fes-
tival under the auspices of the Moscow
City Government. During the Festival,
member companies of the Russian Brew-
ers Union distributed 1 thousand sticker
signs in retail stores. Several companies
participating in the Festival organized
civil inspections for compliance with the
ban on beer sales to minors.

Best Practice — Beer Patrol

Social Project

Baltika: The national program Baltika
for Russia creates a unique experience in
the brewing industry. The initial stage of
this large-scale program was launched
by the company in 2007. This is a long-
term and complex program oriented
primarily towards supporting projects in
the area of healthcare, culture, educa-
tion and ecology, as well as providing as-
sistance to socially vulnerable groups of
population, and promoting sports.

One of the components of the cultural
part of the program includes munici-
pal events and holidays (in 2008, more
than 100 activities took place involving
more than 3 million citizens of the Rus-
sian Federation). In 2008, a new social
project was implemented within these
activities — Beer Patrol. Volunteer teams
participating in the project consisted of
Baltika’s employees, representatives of
mass media, authorities, and public or-
ganizations. “Patrollers” reminded sell-
ers of the law prohibiting beer sales to
persons under 18. Visual promotion ma-
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IIpegoTBpallieHUe YIIOTPEOJIeHUA MUBA
JMIiaMu, He Jocturuimmu 18 et

[TuBoBapeHHbIEe KOMIIAHUU CYUTAIOT, YTO ITUBO — 3TO Ha-
MMUTOK, He TpeJHasHauYeHHbIN s MOTpebieHus ero He-
COBepIlIeHHONETHUMHU. [IpefoTBpalleHue MOTpe6IeHus
MBa MOJIOZIEXKbIO B Bo3pacTe 0 18 jeT — 3T0 061mas co-
nMasbHas 33/1la4a, B PENIEHUU KOTOPOU IO/KHBI y4aCTBO-
BaTh BCe — [OCYAapCTBO, IPOM3BOJUTENY, TOPIOBLIE CETH,
00111eCTBO B 11€JI0M. [ITMBOBaphl CBOIO POJIb BUAST B TOM,
YTOOBI COEMCTBOBATD peaTnu3allii 3aKOHOJaTeIbHOTO 3a-
IpeTa Ha IPOoJaXKy M1MBa HECOBepPIIeHHOIEeTHUM.

Axinsa «[Tocie 18»

C 2005 roga Coro3 poccUiicKUX NMBOBAPOB, TMBOBAapEeHHbIE
KOMITaHUU — WieHb! Col03a U PO3HUYHBIE CETH, TOPTYIOIHe
MTMBOM, MPOBOAAT akiuio «[locie 18». Pa3paboTaH 3HaK-
ctukep «[Ipojaka nMBa HecOBEepPIIEHHOJETHUM 3alpelle-
Ha», KOTOPBIN 10 B3aMMHOMY COIVIACUIO KOMITaHUHN U PO3-
HUYHBIX [TIPOZIABI[OB pasMelllaeTcs B TOUYKaX IIPOAAaXy M1Ba.
KoMmniaHuu uCIONB3yIOT 3TOT 3HaK B CBOEH peKJIaMHOH U
MHGOPMAIVIOHHON ZIeATeIbHOCTH. Bcero 3a zABa roga BO
Bcex cybpekTax PO pacrpocTpaHeH 1 MITH CTUKEPOB.

B 2008 rozay HoBBIY 3Tan akiuu «Ilocne 18» cocTosiics B
pamkax [lecatoro MeXAyHapOZHOTO MOCKOBCKOTO de-
CTHUBaJIA NIMBa Npu nojgepxkke [IpaBuTenbcTBa MOCKBEI.
Bo Bpems npoBeZeHUsa ¢GecTUBANISA KOMIIAHUU — YWIEHB
Coro3a poccuUHCKUX NMUBOBApPOB paclpoCTPaHUIN 1 THIC.
3HaKOB-CTUKEPOB B PO3HUYHBIX TOPIOBBIX TOYKax. Paz
KOMIIaHUH — YYaCTHUKOB (eCTUBaIs OPraHU30BaIu pel-
ZIBI OOIIIECTBEHHOTO KOHTPOJIA 32 BHIITOJIHEHUEM TpeboBa-
HUI 3aKOHOZATeJbHOI'O 3allpeTa Ha IpojaKy IIUBa Heco-
BepIIeHHOJEeTHHUM.

Jlyuwas npakmuka — o6uecmaeHHblil npoekm
«[TusHotl 0030p»

«banTuka»: HaunoHanpHaa nporpamma «bantuka — Poc-
CUH» — YHUKAJIbHBIY OIIBIT B IMBOBAapeHHOM oTpaciu. Briep-
BBIe CTOJIb MAacIITaOHYI0 IPOrpaMMy KOMITAHHS Hadasa
ocyuecTBaATh B 2007 rogy. IIporpaMmMa JOArocpo4yHasa u
HOCHUT KOMIUIEKCHBIH XapakTep. Ee ocHOBHBIe 3aauul — IO~
JIEpPXKKa IIPOEKTOB B cdepe 34paBOOXPAHEHUs, KYJIbTYPHI,
00pa3oBaHMsA, 3KOJOTUM, OKa3aHHe IOMOIIM COIHATbHO
He3alIVIIEHHBIM CJIOSIM 00IIeCTBa, TOAEePKKa CIIOPTa.



OfuH 13 KOMIIOHEHTOB KYJIBTYPHOM 4YacTH IPOrpaMMBl —
IIpoBeJileHre TOPOACKUX NPa3ZHUKOB U MEpOIpUATUN
(B 2008 roay mpoBezeHo 60s1ee 100 MepOTIPUATHIA, KOTOpbIE
moceTw 6ostee 3 MITH poccusiH). B 2008 rozy Ha Meponpus-
THSAX TPOBOJVJICS HOBBIN OOIIECTBEHHBIN MPOEKT — «[ IMBHOM
Z030p». Ero yuacTHUKaMu ctanu 6purazpbl JOOPOBOJIBIIEB, CO-
CTOAIIYE U3 COTPYAHUKOB «banTrku», npeacraBuTeneii CMU,
OPraHOB BJIACTU U OOIIeCTBEHHBIX OpPraHU3anuii. «/l030pHbIE»
HaloOMWHAaJIU IIPOZAABLAM O 3aKOHE, 3alIPELIAoLEM IIPOJAKY
NnMBa JullaM Mojoxke 18 seT. Vcronab3oBanach ¥ HaIvIsiAHAs
arutanys. Hanpumep, B YensibuHcKe yIacTHUKY «[IMBHOTO
Z1030pa» 10 BCEMY MapILpyTy CBOETO ABIKEHUA PacKIenBa-
JIY TUIaKaThl, HAIOMUHAOIIME O TOM, YTO MMEHHO B3POCJIbIE
JIOJDKHBI IIPOTUBOCTOATH ITPOZaKaM IMMBA HECOBEPIIeHHONEeT-
HuM. TakKe ObUTH BBIMYIIIEHBI 3HAYKY C SMOJIEMOIT aKI[UH.

«[TIOHAAMHO, UMO Mbl, HECKOJILKO Uel08€K, MYCMb U OUeHb
AKMUBHbLX, He OCMAHOBUM NPSMO Ce200HS 8ce Hapyule-
HUSL, C8SA3AHHble ¢ npodadcell nusa nodpocmkam. Ho mbt
Moxcem U QONICHBL NNpecetb me NPA8oHApyuleHUs, caude-
MmeJsMU KOMOPbLX Mbl CMaHeMm, @ makdice doHecmu udero
60pbbObL ¢ HUMU 00 8CeX UeAOUHUEeB.
«/lo3opHblii» Tlagen Muxailnos,
usgecmHuwlil menesedyuwuil, Yensaburck

[TpoekT mpoBezieH Ha 15 MeponpuATHax kKoMnaHuu B Xaba-
poBcke, Camape, MockBe, Marauroropcke, KpacHospcke,
CankT-TleTepOypre u ApyTUx ropogax. Beero B «[ TMBHOM /1030-
pe» IpUHAIN yyacTre 250 4elIoBEK B KAYECTBE «J030PHBIX>.

OTBeTCTBEHHOE HOTPEGJIeHI/Ie IIBa

[luBOBapeHHble KOMIIAHUM CYMUTAIOT, YTO B3pOCJblE IIO-
TpebUTENN TUBA He JOJDKHBI 3a0BIBaTh 006 OrpaHUYEHUSIX
B ymoTpebyeHUN HamuTKa. [ig 3TOro KOMIIAaHWM IpOTIia-
raHAUPYIOT YMEPEHHOe U OTBETCTBEHHOe NOTpebieHue,
IoMmoratroT B pasButuu cermedta HoReCa u Bo3poxzaeHUMN
HUCTOPUYECKUX TPAAULIUI.

* HoReCa (cokpaienue oT nepsbix cioros Hotel — Restaurant — Cafe/
Catering) — 3TO PBIHOK YCJIyT, 0Opa30BaHHBIN IPEATPUATAIMU TOCTH-
HUYHOT'O, PECTOPAHHOTO U IIPOYET0 T'OCTEIIPUUMHOr0 Ou3Heca.
HoReCa (acronym from the first syllables in Hotel — Restaurant — Cafe/
Catering) means the services market formed by companies of hotel,
restaurant and other kinds of guest business.

Drinking Culture
and Responsible
Beer Consumption

terials were used, too. For example, in
Chelyabinsk participants of Beer Patrol
placed posters along their route remind-
ing that it is adults who must prevent
beer sales to minors. Additionally, the
project logo badges were developed.

“Of course we are too few and, despite
our efforts, won’t be able to stop all
violations connected with beer sales to
teenagers right now. But we can and we
must prevent those violations that we
will see and communicate our idea of
struggling against them to all citizens
of Chelyabinsk.”
“Patroller” Pavel Mikhailov,
a famous TV presenter, Chelyabinsk

The project covered 15 activities carried
out by the company in Khabarovsk, Sa-
mara, Moscow, Magnitogorsk, Krasno-
yarsk, St. Petersburg and other cities.
The total number of participants in Beer
Patrol amounted to 250 people acting as
“patrollers”.

Responsible Beer Consumption
Brewing companies believe that adult
beer consumers must not neglect the re-
strictions related to the consumption of
this beverage. Therefore, the companies
promote moderate and responsible con-
sumption, support development of the
HoReCa segment, and revival of histori-
cal traditions.

Best Practice — Social Advertising

SUN InBev: The company carries out so-
cial advertising projects promoting respon-
sible drinking every year. In 2008, its info-
mercials were dedicated to saving families.
Video and audio clips in the Internet and
on outdoor media saying “Drunkenness
breaks away from family. Stop it!” were
broadcast almost in all Russian regions.

33



KynbTypa
N OTBETCTBEHHOE
noTpebnexHne nusa

This project continued SUN InBevV’s series
of social infomercials dedicated to re-
sponsible alcohol consumption. The com-
pany’s social communications are aimed
at informing Russian drivers on unaccept-
ability of drunk driving and preventing
teenagers from underage drinking.

Best Practice — Emergency
Psychological Service

Heineken Breweries, LLC: The com-
pany commenced financing the Emer-
gency Psychological Aid Hotline Service
project under the Heineken Group’s
global program Promoting Responsible
Attitude to Beer Consumption. The Ser-
vice was founded in 1989 by the Har-
mony Institute of Psychotherapy and
Counseling. Aid is provided by specially
trained psychologists. Based on the re-
sults of 2008, the Institute presented an
analysis of the informative part of calls
that will serve as a base for the project
continuation.

Beer Drinking Culture

Activities aimed at promoting moderate
and responsible beer consumption are
an important element of social responsi-
bility for brewing companies.

OTPBIBAET

OT-CEMbMU,
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Jlyuwasa npakmuka — coyuanbHas pekaiama

«CAH HubeB»: KoMiaHuA eXerofgHo NPOBOAUT IIPOEKTHI
[0 COLMANBHON peKJaMe OTBETCTBEHHOTO MOTPebJIeHHUs
ankorossa. B 2008 rogy posvky ObUTH HOCBSAIIEHBI COXPa-
HEHUIO ceMbU. Bujieo- u ayauo ponuku B VIHTepHeTe U Ha
Hapy>KHBIX HOCUTENAX Ha TeMy «IIbAHCTBO OTPHIBAET OT
ceMbU. OCTaHOBUCH!» IEMOHCTPUPOBAIUCH ITIOUYTHU BO BCEX
POCCHUMCKUX PETHOHAX.

JlaHHBIH IIPOEKT CTal IPOJOIKEHHEeM CepUM COLMAaIbHBIX
ponukoB kKommaHuu «CAH VubeB», IOCBAIEHHBIX BOIIPO-
CaM OTBETCTBEHHOI'O IOTPe6IeHHUs alnKoroysi. B cBoux comu-
QJIBHBIX KOMMYHHUKALIUAX KOMIIAHWSA CTPEMUTCA JOHECTH 10
POCCUMCKUX BOAUTENEH MBICIb O HEAOIMYCTUMOCTH yIIOTpe-
6JIEHNS JIKOTOJIA 32 PY/IEM U YZAEPXKATh TOAPOCTKOB OT YIIO-
TpebIeHNs aIKOT'0JIA B 3allpellleHHOM 3aKOHOM BO3pacTe.

Jlyuwasa npakmuxa — 3KCmpeHHas
ncuxoJjiocuveckas CJl_)/MC6Cl

«O6beanHennble [TnBoBapHU XeliHeKeH»: B paMkax mio-
GanbHOI mporpamMmbl kKoHilepHa Heineken «®opmuposa-
HUe OTBETCTBEHHOI'O OTHOLIEHUA K YHOTPeOIEHUIO ITBa»
B 2008 rozgy KoMmnaHusA Havana GUHAHCUPOBAHUE MTPOEKTA
«Ciyx6a «TenedoH SKCTPEHHOH IICHXOJIOTMYECKOM IOMO-
mu». Cayxx6a opraHuzoBaHa VIHCTUTYTOM IICUXOTepanuul U
KOHCY/NbTHpOBaHus «[apMoHusa» B 1989 rozy. Ee paboty obe-
CTeYrBalOT IICUXO0JIOTH, UMEIOIIHe ClIeUaNbHYIO [I0TOTOB-
Ky. ITo pesynsraTtam pabotsl B 2008 rogy VIHCTUTYT npezo-
CTaBWI aHAJIU3 COZepKaTelbHON YacTU 3BOHKOB, KOTOPHBIN
OyZeT B3AT 32 OCHOBY JJIsI IIPOZIOJKEHUS TPOEKTA.

Ml

AHTHANKOroNbHAA KAMNAKHUA
B 3aWMTY CEMbH




KynbpTypa norpeodjeHusa nuBa

BaxxkHOM cocTaBiAOINEed colraibHOU OTBETCTBEHHOCTU
IMNBOBapE€HHbIX KOMITQaHUH SBJIAETCS AeATEJIbHOCTb IIO
(1)OPMI/Ip0BaHI/IIO KYJIbTYypbl YMEPEHHOTO 1 OTBETCTBEHHO-
ro HOTPE6JIeHI/IH nuBa.

Jh/uwas npakmuka — nosblilleHue KyIbmypbl Npooax
«JIunenKmuBo»: VICrosnb3ys COOCTBEHHEIE TOPTOBbIE TOYKH,
KOMIIaHUS CTPEMUTCS CO3/aTh CETh C BBICOKOM KY/IBTYpPOH
06CITy:XKMBaHWsA, a TAK)KE He JOIyCKaTh IPOAAXKY IIMBa HECO-
BepIlIeHHOJIeTHUM. B cTaThAX 1 BHICTYIUIEHUAX, IIPH IIPOBe-
JIEHUH JIETYCTAlUN [IpONaraHANpyeTCs Uess OTBETCTBEHHO-
ro NoTpebJIeHNA TMBa KaK 9acTH 3[0pPOBOro 06pa3a KU3HHU.

«DopuITaTcKkass TMHUBOBapHs»: KoMIaHus BBHIIyCTHIA
«IIUBHYIO KapTy» bapHaysa c ykazaHueM MecT peaau3alnuu
cBoeli mpoaykuuu. [Ipu ee opopmieHNH GBUIU HCIIOIb3O-
BaHBl MHPOPMAIIMOHHBIE MaTepuasbl, Kacaloliuecs BceX
aCmeKTOB NHUBHOM TEMAaTUKW UM TPaJUIMN MOTpebieHus
3TOro HalIUTKA B PasHBIX cTpaHaxX. OCHOBHOM JTeHTMOTHB —
«ZlaBaiiTe MUTH ITUBO KY/ILTYPHO U I'PAMOTHO>.

OTBeTCTBEHHBI MAapKeTHUHT U peKjIaMa

Bce KOMIIaHHWH, IIOCTaBUBIINE CBOU IIOAIIMCH IIO/ OG].U;EOT-
pacyeBbiM CoralieHueM O IpaBWIax IpodecCHOHaTbHON
AEATEJIBbHOCTH M CTaHZapTaxX ,Z[e.T[OBOﬁ 3THUKHN (<<KO,Z[eKCOM
qyecTu pOCCHﬁCKHX HI/IBOBaPOB»), COGJIIO[LaIOT IIOJIOXKEHUA
Ko,z[eKca o ,Z[O6POBOJIBHOM BBITIOJIHEHHWHW YCTaHOBJ/ICHHBIX B
AOKYMEHTE OFpaHI/I‘{eHI/Iﬁ Ha peryiaMy U MapKETHUHI'OBLIE
aKIIyy, MpoJABUTrarme 1muBo. Kommanuu He HCIIOJIb3YIOT
HEeJZIOCTOBEpHbIE JaHHbIE B PeKIaMe, He PaclpOCTPaHAIOT
HEraTuBHYIO I/IH(l)OPMaL[I/IIO O KOHKYPEHTax 1 UX IPOAYKIINHN
u T.1. KpoMe TOro, mpuMeHSIOTCS CIeAyIOIINe TIOAXO0/bI:
< OzpaHuueHHbLIl 0ocmyn HA KOPNOpamugHbsle
catimut
Bce KpPYyIIHbI€ KOMITaHWH, a TAKXeE OOJIbLIYE WUIH U3BECTHEIE
KOMITAaHUU B POCCUHCKUX PEervoHaX OTPAHUYHUBAIOT JOCTYII
K uHbOpMaNuy, cofepKalleiics Ha KOPIIOPAaTUBHBIX Caii-
TaX, HECOBEPIIEHHOJIETHUM I10JIb30BaTEJIAM I/IHTepHeTa.
4 OzpaHuueHue yenesoll ayoumopuu
MaPKeTI/IHFOBbIe KOMMYHUWKAIIUU ITMBOBApPOB HE OPUEHTU-
pPOBaHEBI Ha ayAUTOPUIO, HE JOCTUTIIYIO 18 JIeT.

Drinking Culture
and Responsible
Beer Consumption

Best Practice — Improvement

of Sales Culture

Lipetskpivo: Using its own points of
sale, the company intends to create a re-
tail chain offering high service culture,
and prevent beer sales to minors. Re-
sponsible beer consumption is popular-
ized through publications, performances
and during tasting sessions as part of a
healthy lifestyle.

Forshtatskaia Brewery: The company
issued a Barnaul “beer map” specifying
points of sale of its products. The map
was made using comprehensive infor-
mation on beer and its consumption tra-
ditions existing in different countries. Its
key element is an appeal to “drink beer
in a civilized and adequate manner”.

Responsible marketing

and advertising

All the companies that signed the Indus-
try-wide Agreement on Rules of Profes-
sional Practice and Standards of Busi-
ness Ethics (Russian Brewers’ Code of
Honour) observe the provisions of the
Code regarding willful compliance with
the beer advertising and marketing re-
strictions set forth in the document. The
companies avoid using false information
in advertising, as well as spreading nega-
tive information about competitors and
their products, etc. Additionally, the fol-
lowing approaches are applied:

4 Limited access to corporate web-sites
All major companies, as well as large
companies or companies known in Rus-
sian regions, limit access to information
contained on their corporate web-sites
for underage Internet users.

4 Limited target audience

Marketing communications developed
by brewing companies are not oriented
towards the audience under 18.
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< Compliance with law

4 Rational use of energy, raw mate-
rials and supplies

4 Promotion of ecological culture
among population, development
of urban infrastructure




[TvBOBaphbl pa3fessAIOT MO3UIMI0, YTO MEXKIY IKOJIOTHEH
Y 5KOHOMUKO He IOJDKHO ObITh IPOTUBOpeynii. MUHUMU3a-
I[Ms1 HETAaTUBHOT'O BO3/IEMICTBYS Ha BHELTHIOKO CPEZY — 4acTh
COIMAIBHOM TIOIMTUKY 3PEIOTO COBPEMEHHOTO OH3HeCa.

Jlns BBIOJTHEHUA 3TOW 3aJayyl KOMIIAHUM BHEJPSIOT CO-
BpeMeHHbIe TEeXHOJIOTUM, 3aKyIaloT HOBOoe 000pyZoBa-
HUe, 0OMEHMBAIOTCA OIBITOM U €XeroZJHO Pealn3yloT pe-
cypcocbeperaroliye 1 3K0JI0THYeCcKre TPOeKTH. B 6romxe-
Tax BCeX KPYIHBIX, a TaKKe MHOTUX CPeJHUX KOMITaHUMN
3aJ0KeHBl CpeZicTBa Ha peanusaliio NPUPOJOOXPaHHBIX
MEpPOIPUATUH.

[Ipu TpOM3BOACTBE MUBA OCHOBHBIMU MOTPEOIIEMBIMU pe-
cypcaMu ABJIAIOTCSA BOJA, CEIpbeBble MaTeprabl U TeIyioBast
sHeprus (cM. cxemy Hipke). IlosydueHre KOHEYHOTO IPO-
JYKTa COIPOBOXKAAeTcA 0Opa30BaHUEM CTOYHBIX BOZ (IIpu
Molike 060pYyZIOBaHUA U CTEKJIAHHON YIIaKOBKH), BBIZETIE-
HUeM YIJIEKUCJIOTO Ta3a ! [IapoB U 06pa3oBaHUeM TBEPZBIX

otxoZ0B. Ha craaum IpoZaX IMHrBa TaKXKe HOTpeGJIHIOTCH
PECYpPCHI — IpEXAE BCEro, SHEPrus, HeO6XO,Z[I/IMaH AJIA 10-

Ecology

Brewers share the idea that ecology and
economy should be harmonized. Mini-
mization of negative environmental im-
pact is a part of social policy of any ma-
ture and modern business.

In order to accomplish this task, compa-
nies introduce sophisticated technolo-
gies, acquire new equipment, exchange
their experience, and implement re-
source efficiency and environmental
projects on an annual basis (see table
on page 24). Budgets of all large and
many middle-sized companies include
environmental expenditure items.

The main resources consumed in beer
production are water, raw materials and
heat energy (see chart below) and its
residuals include sewage waters (from
cleaning of equipment and glass con-
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tainers), carbon dioxide and vapor emis-
sions, as well as solid wastes. Sales also
require resources. Primarily they are en-
ergy resources necessary to deliver prod-
ucts to dealers and consumers and main-
tain proper temperature in warehouses
(for refrigerating equipment), as well
as service water and water used by sales
companies. Final consumption generates
solid wastes: packages and containers
(bottles, cans and kegs) used for storage
and sale.

Environmental programs of brewing
companies are mainly aimed at protect-
ing atmospheric air, improving water use
and sewage treatment, and rationalizing
waste recycling.

CTaBKU MPOAYKTA AWIepaM U OTPeOUTENSM U JJIs XpaHe-
HUs IPOAYKTA IIPU JODKHOM TeMItepaType (MCIIoMb30BaHue
XOJIOZAWIBHOTO 060PYAOBAHUS), U BOAA AJIS TEXHUIECKUX U
COOCTBEHHBIX HYX/ COBITOBBIX IPEATIPUATHIL. B pe3ysbraTe
KOHEYHOT'O MOTpebeHus MpOoAyKTa 00pa3yioTcsl TBEpAbIE
OTXO/bI — YIAKOBOYHAs Tapa U Tapa, B KOTOPOH MpozaeTcs
mpoAyKT (6yThUTKY, GaHKY, KETH).

ODKosoruyeckye MporpaMMbl IMBOBAPOB B OCHOBHOM Ha-
IpaBjeHbl HAa OXpaHy aTMOCPepHOro BO3AyXa, palro-
HaJbHOE WCIIOJb30BaHUE BOJABI U TIOBHIIIEHUE CTENEHU
OYMCTKHU CTOYHHBIX BOZ, palliOHAJIbHOE HCIIONb30BaHUE U
VTHIN3ALUIO OTXOZOB.

B pesysbraTe BHIIIOHEHUA 3KOJOTUYECKUX IIPOrpaMM
KOMIIaHUAM y/laeTcs JOCTUYb 3HAYUTEIbHBIX Pe3yIbTaTOB.
Hampumep, B oT4eTHBINM nepuoz «banTrka» mpoBesa 3a-
MeHY IbUIEYJIaBIMBaOLIero 060py0BaHusA Ha 3JeBaTOpax

OcHoBHble nompe6JmeMble Ppecypcoul U OCHOBHbLE IKOI02UUecKUe 8030elicmaust npu npouaeobcmee nusa

Main Resources and Environmental Impacts of Beer Production

ITompebaaemuole pecypcot
Boda
Cobipbe (con00, OpoxcacL)
Tennosas sHepaus
(10 kBm na 100 1)

Consumed Resources
Water
Raw materials (malt, yeast)
Heat energy
(10 kW per 100 1)

OHepaus
Booda

Energy
Water
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IIpousgodcmaso
Beer Production

Ipodaxcu nusa

OcHoeHble 8030eticmeust
CmouHble 800bL
Yenexucnwlil 2a3, napwt
ITvLnw
TaepOble omxo0bl
(nusnas dpobura — 70 k2 Ha 300 1)
Iym

Main Impacts
Sewage waters
Carbon dioxide, vapor
Dust
Solid wastes
(brewer’s grain — 70 kg per 300 1)
Noise

Ynakoeka, mapa

Beer .
eer Sales Package, containers



B PocToBe u BopoHexe (YTO MO3BOJNIWIO IOBECTU CTEIleHb
OYKCTKY BEIOPOCOB B aTMocdepy 10 99,9%) a «CAH Nubes»
yay4urwia 6ajgaHce o BEIOpocaM yIIEKUCIoro ra3a Ha 39%
1 Ha 2% coKpaTwIa yAeabHOe MOTpebIeHe BOJBI.

[TMBOBApHI HE TOIBKO CAMHU CTAPAIOTCS OEPEKHO OTHOCUTCS
K OKpY»Kalolllell cpesie, HO U IMOJAIOT IPUMED KUTEIAM T'0-
POZIOB, B KOTOPHIX pabOTaIOT MPeAIPUATHS. DTOH LENU CITy-
JKaT eXXerofiHble MPOeKTHl U IIPOTpaMMBbI IO O3eJeHEHUIO
TOPOZOB U aKIMH 10 YOOpKe TepPUTOPUH.

Boaa

Bodonompebnerue

Boza nmotpebiisgeTcs Ha e U3rOTOBJIEHU HAMTUTKA, a TaK-
JKe Ha TeXHUYECKHe HYXIbl (0YMCTKa OOOpyZoBaHUSI) U
CcOOGCTBEHHBIE HY)K/BI PEATIPUATHUIN.

B 2008 rozy yzenbHOe moTpebieHre BOABI Ha TPEAIpUs-
TUAX KOMIIAHUN — YYaCTHUKOB OTYeTa COCTaBWIo 4,3 J1 Ha
JIUTP TIPOU3BEAEHHOU MPOAYKIIUY TIPU CpefHeM HoTpebiie-
HUWU BOZBI B TUBOBapeHHOU oTpaciau PD 5 i ayisa mpousBoj-
cTBa ozfiHOro uTpa nusa (B EBporie — 3,5 ). Y oTZenbHbIX
KOMITAaHUY 3TOT MOKa3aTesib ellle HIKe — HallpuMep, Ha Ka-
JIy>KCKOM 3aBojie koMmmauuu «CABMwuiiep PYC» notpebite-
HHe BOJBI cOCTaBiAeT 3,7 J.

[IpeATIpUHUMAIOTCSA YCHIUSA /JIsT 9KOHOMHUU BO/ZBI Ha CO6-
CTBEHHBIE HYX/BI IpeAnpusaruii. Hanpumep, «BanTuka-
PoCTOB» /711 MOMKH TPaHCIIOPTA UCIONb3YeT COOCTBEH-
Hbl€ OUYKMCTHBIE COOPYKEHUA C 3AMKHYTHIM ITUKJIOM BO/IO-
obpaieHus.

OTxoabI

TeepOvle 0mx00bL npou3godcmea

y,Z[e]II:HOG O6paSOBaHI/Ie OTXOZOB IIpOM3BOACTBA Y4YaCTHHU-
koB oT4eTa B 2008 rogy cocrasuio 1,3 T Ha 1 THIC. Aas IIpo-
U3BeIEHHOMU TTPOAYKIUH.

OCHOBHOM BU/ TBEPABIX OTXO/0B — IUBHAsA ApobuHa. MHO-
rue KOMIIAHWUU TepeflaloT ee CEeNbXO3MPEANPUATUAM Ha
KOPM CKOTY WU /I U3TOTOBJEHUsA yAoOpeHUi (Ha iore

Ecology

Environmental programs produce sig-
nificant results. For example, Baltika
replaced dust control equipment at el-
evators in Rostov and Voronezh (which
increased the degree of treatment up to
99.9%), while SUN InBev improved the
balance of carbon dioxide emissions by
39% and reduced specific water con-
sumption by 2%.

Brewers not only improve their own en-
vironmental performance, but also set an
example for citizens of the cities where
breweries operate by participating in an-
nual landscaping programs, and clean-
ing campaigns.

Water

Water Consumption

Water is used for production of the bever-
age, as well as for technical needs (clean-
ing of equipment) and internal needs of
enterprises.

In 2008, specific water consumption of
the Report contributors amounted to 4.3
liters per liter of product, while average
water consumption of the brewing in-
dustry in Russia was 5 liters per liter of
product (in Europe — 3.5 liters). In some
companies this indicator is even lower.
For example, SABMiller RUS in Kaluga
has water consumption of 3.7 liters.

Companies make efforts to reduce con-
sumption of water for internal needs.
For example, Baltika-Rostov uses its own
closed-cycle water treatment facilities
for washing transport vehicles.

Waste

Solid Waste

In 2008, specific waste generation of the
Report contributors amounted to 1.3 tons
per 1 thousand decalitres of product.
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The main type of solid waste is brewer’s
grain. Many companies supply it to agri-
cultural enterprises that use it as cattle
feed or as a fertilizer (in the south re-
gions of the country, where many house-
holds have cattle, Port Petrovsky Brew-
ery gives brewer’s grain to all who need
it), or send to authorized organizations
for recycling.

Package

The main types of production wastes
include bottles, cans, waste paper, poly-
ethylene film, wood (pallets), etc. Brew-
ing enterprises collect all types of wastes
and send them for recycling. Moreover,
Baltika’s breweries sort all wastes (glass
bottles are sorted even by color) improv-
ing the quality of recycling. However,
wastes generated by beer consumption
still have significant environmental im-
pact. Companies use social projects on
collection of beer packages to promote
environmental responsibility among the
population (see sub-section Cleaning
Campaigns).

Air

Beer production does not have much
impact on atmosphere, as there are no
hazardous emissions. The main impact
is associated with dust (produced dur-
ing grain handling), carbon dioxide, and
smell (vapor).

In 2008, specific industrial emissions
of the Report contributors amounted to
0.003 tons per 1 thousand decalitres of
product.

Although this value is quite low, some
companies use technologies for reducing
gross emissions. Thus, Baltika-Rostov
has its own power plant with a gas tur-
bine equipped with Solonox combustion
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CTpaHBbl, I7ie Pa3BUTO KUBOTHOBOZACTBO B JIOMOBBIX XO3Ii-
CTBax, IMBOBapeHHEIN 3aBof «[IopT — IleTpoBCK» OTAAET
JApOOVHY BCEM JKeTaoIUM), WIK OTIPABJIAIOT Ha YTUIN3a-
VIO YIIOJTHOMOYEHHBIM OpPTaHU3aALIUSM.

Ynakoska

OCHOBHBIE BHZIBI OTXO/IOB ITPOMU3BO/ICTBA BKJIIOYAIOT OYTHUI-
KU, GaHKU, MaKy/laTypy, MOJUITUIEHOBYIO IUIEHKY, JEPEBO
(masuteTsl) ¥ Ap. [IMBOBapeHHBIE MPEATPUATHSA COOHPAIOT
BCe BUIBI OTXOZIOB M HATPABJIAIOT UX HAa BTOPUYHYIO Tepe-
pabotky. Ha 3aBozax «BaJTUKH» BCE OTXOABI €Ille U COPTHU-
pytoTcs (CTEKISTHHBIE GYTBUIKM COPTUPYIOTCS AaKe TI0 I[BETY
CTEKJIa), YTO MO3BOJIET IepepabaThiBaTh 3TO ChIpbe Goee
addexTrBHO. OHAKO CYIIIECTBEHHOE BO3/IEHCTBIE HA OKPY-
JKaIOIIYIO CpeZly OKa3bIBAIOT OTXO/BI, OCTAIOIHECS ITOCIE TIO-
TpebyeHUs HamuTKa. Ha mpocBelieHye HaceJleHHs Halpas-
JIEHBI COIMA/IbHBIE TTPOEKTHI KOMIIAHUH 110 CO60PY YTIaKOBKU
oT nuBa (CM. ToApasaes «AKIUU 10 YOOpKe Mycopa).

Bo3ayx

B mporjecce Mpou3BOACTBA TMBA BO3JEHCTBUA Ha aTMOChe-
Py HEBEJIMKU, OTACHBIE BEIIEeCTBAa He BBIAENAIOTCA. OCHOB-
Hble BO3/IEUCTBUSA — ITbUTh (06pasyrolasics mpu o6paboTke
3epHa), VIIEKUCIBIN Ta3, 3amax (mapsr).

B 2008 rogy yzenbHBIE BEIOPOCH IPEANIPUATUN — YIaCTHH-
KOB oTueTa coctaBwiu 0,003 T Ha 1 TwIC. Aal IpOU3BEAEH-
HOU MPOAYKIIUH.

HecmoTps Ha He3HAYNUTEIBPHOCTh 3TOT'O IOKa3aTessd, HeKo-
TOpBIe KOMIIAHUH MPUMEHSAIOT METO/bI CHI)KEHUA BAJIOBBIX
BBIOpOCOB. Hampumep, «bantuka-PocToB» pacronaraeT cob-
CTBEHHOM 3JIEKTPOCTAHIMEN, B Ta30BOM TypOUHE KOTOPOM
MpUMeHeHa cucTeMa cropanusa «COJOHOKC», TO3BOUBIIA
BZIBOE COKPATUTb BpeJHbIE BLIOPOCH IO CPaBHEHUIO C KO-
JIOTUYeCKUMHU HOpMaMH.

Ceprudukanua nporpaMmm
9KO0JIOTUY€eCKOTr0 MeHe[XKMeHTa

Kak yxe TroBOpWIOCh paHee, BCe KPYIHble KOMIIAHUU U
PAA CPESHUX TPOXOAAT CEPTUGUKAIUIO U pecepTUdUKa-



uuio Ha cooTBeTcTBHUe cTaHZapty ISO 14001. OcranbHble
KOMIIaHUM BBOJAT BHYTPEHHUeE IIpaBWIa, IO3BOJIAIOLINE
OTCJIeXXUBATh CUTYAIIUIO U BHIIIONHATH 3aKOHOATeIbHEIE
Tpe6OBaHMUAA.

IIpumepsl

«[IMHO»: B 2008 rogy Ha mpeAnpusaTUN pa3paboTaH psaz
ZJIOKyMEHTOB BHYTPEHHETO XapakTepa: «[IpoeKT HopMaTu-
BOB 00pa30BaHUs OTXOZOB U JINMUTOB Ha UX pa3MelleHHUe»,
«/HBeHTapHU3aLuus UCTOYHUKOB BEIOPOCOB 3arps3HAIONUINX
BelllecTB B aTMocdepy», «[IpoeKT HOpMaTUBOB IIPEZETbHO
JOMyCTUMBIX BHIOPOCOB» M «[IPOEKT TIpeZieIbHO AOIYCTHU-
MBIX COPOCOB 3arpsI3HSIOIIUX BELIECTB B COCTaBe MTOBEPX-
HOCTHOT'O CTOKA B BOZHBIH OOBEKT>.

«IIpna3oBckaa baBapusa»: ExxerogHo 3akio4arTca L0-
rOBOPHl Ha yTWIM3AlWIO OTXOZAOB. /IBa pasa B roj Ipo-
BOAUTCS KOHTPOJb 3a COOOZieHeM HOpMaTUBOB I1/[B*
Ha HCTOYHUKHU BBIOPOCOB 3arpsA3HAIONIUX BEUIECTB B
arMocdepy. ExxekBapTasibHO MPOU3BOAUTCSA aHANUTHYE-
CKUY KOHTPOJIb KayeCTBa JUBHEBBIX BOJ, Ha TEPPUTOPUHU
NpeAIpUATHA.

[

LT

* TI/IB — pe/ie/IbHO OTyCTUMbIE BEIGPOCHL.

Ecology

system providing double reduction of
hazardous emissions in comparison with
ecological standards.

Certification of Environmental
Management Programs

As stated above, all large and some mid-
dle-sized companies undergo certifica-
tion and re-certification of compliance
with ISO 14001. The rest of the compa-
nies implement internal policies to mon-
itor the situation and ensure compliance
with legal requirements.

Examples

PINO: In 2008, the company adopted
a number of internal documents: Draft
Standards for Waste Generation and
Disposal Limits, Emission Source Inven-
tory, Draft Standards for Maximum Al-
lowable Emissions, and Draft Standards
for Maximum Allowable Discharge of
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Polluting Substances with Overland
Flow into Water Body.

Priazovskaia Bavaria: Every year the
company signs waste recycling contracts.
Twice a year it carries out inspections for
compliance with the MAE* levels set for
sources of pollutant emissions. The qual-
ity of industrial storm water is analyzed
and controlled on a quarterly basis.

Lipetskpivo: The company has adopted
a new production plan providing for re-
duction of natural gas, electricity and
drinking water consumption.

Partnerships

Many companies provide their assistance
to enable and maintain cleanliness of the
environment. These projects are often
implemented in partnerships with local
authorities, citizens, and environmental
and public organizations. Other compa-
nies participate in current municipal and
regional programs.

Examples

Pursuant to the trilateral agreement be-
tween the Ministry of Natural Resources
of the Samara Region, Kinel District Ad-
ministration, and Baltika-Samara, the
company sponsored the development
and clearing of the Padovka riverbed.

“We see that business is interested in
tackling  environmental problems.
Participation of large companies in
environmental revival will facilitate
protection of ecological interests of our
region’s citizens. First agreements have
already been signed, and we are going
to move forward in this direction.”
Alexander Fyodorov, Minister of
Natural Resources and Environmental
Protection of the Samara Region
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«JIuneuknuBo»: BBeeH HOBBIN IUIAH NMPOWU3BOACTBEHHBIX
MIPOIIECCOB, TIO3BOJISIONINI YMEHBIIUTh TOTpebeHue Mpu-
PpOZHOTO rasa, 3J1eKTPO3HEePTUY, TUTbeBON BOZBL.

ITapTHEpCTBO

MHorue KOMIIaHMU IIOMOTAIOT COXPaHATh U IPUBOAUTH
B MOPSIZIOK MECTHBIE OOBEKTHI JKUBOM IPUPOALL. HacTo 3TH
IIPOEKTHI IPOBOZAATCA B TapTHEPCTBE C MECTHBIMU OpraHa-
MU BJIACTH, KUTENIMHU, SKOJIOTUIECKUMU U OOIIeCTBEHHbI-
MM OpraHu3alUAMU. B Apyrux ciydadx KOMIIQHUU CaMU
CTAHOBATCSA YIACTHUKAMU JeHCTBYIOIINX TOPOACKUX U 00-

JIACTHBIX IIpOrpaMM.

* MAE — Maximum Allowable Emissions



IIpumepsl

[To TpexcTOpoHHEMY COIVIAllIeHUIO, 3aKII0UeHHOMY MeX-
Zly MHHHUCTEPCTBOM IIpUPOJHBIX pecypcoB Camapckou
ob6yacTu, aAMUHUCTpanued KuHenbckoro paiiona u Ca-
MapcKuM ¢uinasoM KommaHuu «banTuka», KOMIIaHUS
npoduHaAHCHUpOBaIa IPOEKTUPOBAHKE U PACUUCTKY pyC-
sa peku [TagoBKa.

«Mbl 8udum, umo 6usHec nposieasem 3duHmepeco-
8AHHOCMb 8 pelleHUU npobJem Jkosozuu. Yuacmue
KPYNHBIX KOMNAHUIL 8 80CCMAHOBJEHUL NPUPOOHBLX
0b6sexmos 6ydem cnocobcmeosams obecneueHuUr0 3K0-
JI02UUeCKUX UHMepeco8 HAceseHUs. Haulezo Pe2UOHd.
Ha cezo0HAwWH ULl OeHb Mbl UMeeM nepevle NOJOOHbLE
coznauleHus, u paboma e amom HanpasaeHuu Gydem
npooosceHa.

Anexcanop Pedopos, MuHuUCmMpP NPUPOOHBLX PeCYpcos8

U oxpaHwt okpycaroweli cpedsvt Camapckoii obracmu.

XabapoBckuii ¢uman KOMIaHUM «BaaThKa» IPOJOIKUII
y4acThe B FOPOACKOM IIporpaMme IO YTWIM3alMKU WUIa C
OUMCTHBIX coopyxkeHuii MYIl «BogokaHan» ¢ TpuUMeHe-
HHEM OTXOZOB NHUBOIIPOM3BOZACTBA. Dwinan KOMIAQHUU B
PocToBe-Ha-/loHy cTaja y4aCTHHUKOM 3KOJOTHMYECKOM IIpo-
rpaMmbl «/[oH — Hait /IoM», THULIIMaTOPOM KOTOPOU BBICTY-
nwia caMa komIiaHuA «bantuka». Llenb nporpaMmsl — I10-
MOIIIb B PEIIEHUU 3KOJIOTUYECKUX MIpobIeM ropoza U pe-
TMOHA B LIEJIOM.

«CAH HnbeB»: CoBMeCcTHO ¢ AJTailicKUM rocyjapCcTBeH-
HBIM 3allOBeJHUKOM KOMIIAHUA y4YacTByeT B peau3alun
IIpoeKTa «3aroBeHas XXU3Hb» 110 3alUTe JUKOU IPUPOJEI
Ha AiTae.

AKnuu 1o yoopke mycopa
M 03€eJICHEHHUIO TOPO/J0B

Bce xpynHBIe KOMIIAaHMU U MHOTHE CpeZHHE U MaJble
MpeANpUATHUS PEryJApHO IPOBOAAT AKIUM IO Ojaroy-
CTPOMCTBY, O3€JIeHEHUIO U YIyUllIeHUI0 CAHUTapHOTO CO-
Jep:xaHus TeppuTopuil. [IpoeKTH HallpaBjeHEl, Ipexe
BCETro, Ha Pa3BUTHE OTBETCTBEHHOI'O OTHOIIEHUSA K OKPY-
Kalolel cpesie 1 GOPMHUPOBAHUIO SKOJIOTUYECKON KYJTb-
TYPBHI XKUTee.

Ecology

Baltika-Khabarovsk continued its par-
ticipation in the municipal program to
recycle residue from purifying facili-
ties of the municipal unitary enterprise
Vodokanal using brewing wastes. The
Company’s branch in Rostov-on-Don
took part in the environmental program
Don is Our Home initiated by Baltika it-
self. The program is aimed at solving the
ecological problems faced by the city and
the region in general.

SUN InBev: The company, together with
the Altai State Reserve, participates in
the project Life in the Reserve dedicated
to wildlife protection in the Altai region.

City Cleaning

and Landscaping Campaigns

All large companies, as well as many
middle-sized and small enterprises,
systematically carry out campaigns to
improve territorial infrastructure, land-
scaping, and sanitary conditions. Top-
priority goal of these projects is promot-
ing responsible environmental attitude
and forming ecological culture among
the population.

4 Baltika for Cleanliness! (Baltika)
The company, with the assistance of en-
vironmental organizations, carried out
campaigns for cleaning up garbage from
city territories in all regions where it has
its factories.

In Novosibirsk, the campaign was car-
ried out in the Recreation and Entertain-
ment Park named after Kirov. More than
a thousand garbage bags were removed
from its territory.

In Voronezh, the campaign was timed
to h the Foresters’ Day. Eight volunteer
teams were cleaning up the forest area
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surrounding the Olimpiysky sports and
recreation complex. 523 garbage bags
were collected during the campaign
that involved more than 90 people.
This garbage filled up six 8 cubic meter
containers.

4 My Favorite Yard Contest (Baltika)

Contests dedicated to improving yard ter-
ritories are carried out within the project
initiated by Baltika in partnership with
municipal administrations and other orga-
nizations and companies operating in cit-
ies. Its primary task was to support socially
active citizens and clean yards. In 2008,
the contests took place in Rostov-on-Don,
Vladivostok, Krasnoyarsk and Yaroslavl.

4 Ecological Campaign Baltika for
Clean Communication! (Baltika)
In Chelyabinsk, an ecological patrol par-
ticipated in the Beer Festival telling its
guests about the campaign. It was pro-
posed that a bag of collected garbage be
exchanged for prizes offered by the com-
pany. Three thousand people took part
in the campaign and collected about 15
tons of garbage.

4 Project Clean Baikal Waterside
(Heineken Breweries, LLC)

The campaign at the Olkhon Island was
organized in association with the admin-
istration of the Irkutsk Region and ad-
ministration of the Olkhon district and
Shara-Togot municipal formation. It was
aimed not only at cleaning up the terri-
tory by volunteers, but also at promoting
responsible behavior among tourists vis-
iting Olkhon and the most popular gulfs
and bays of Lake Baikal.

In 2007, more than 40 kilometers of the
island’s coastal territory were cleaned
from garbage, and more than 50 hectares
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4 «banmuxa — 3a uucmomy!» («banmuka»)
Bo Bcex PErroHax, rae pacCIloJIOXEHbI 3aBOAbl KOMIIAHWUU,
IIpU IIOAAEPIKKE 3KOJIOTMYIECKUX opraHnsaqu/i IIPpOIILIN aK-
IIUU TTO OYKUCTKE TOPOCKUX TEPPUTOPHI OT Mycopa.

B HoBocubupcke akIys npoxozania B [Tapke Ky/IbTypbI U OT-
neixa uM. Kuposa. Beero ¢ TeppuTtopuu 66110 yopaHo 60see
TBICSTYU MEILITKOB MyCOpa.

B BopoHexe akiysa 6buta mpuypodyeHa Ko J[HI0 paboTHU-
Ka jeca. BoceMb KoMaHZ 06POBOJIBIIEB OYUINATIHM OT MYy-
copa JIeCHYIO 30HY BOKPYT CIOPTHUBHO-03[0pPOBUTEIBHOIO
KoMmIuiekca «OmuMIuiicKkuii». Bcero B pesysbrare akiuu,
B KOTOPO# ydacTBoBamu 60see 90 yenoBek, 6p110 cOOpaHO
523 merka mycopa. CoOpaHHBIN MyCOp 3allOJHWI LIECTh
KOHTEHHEePOB 10 8 Ky6. M KaXKbIi.

< Koukypc «/Trobumplii 08opuk» («banmuka»)
KoHkypcel Ha 61arOyCTPOHCTBO JBOPOB — IPOEKT, MHUIIH-
HMpOBaHHBIM koMIaHuel «banTuka», — IpOBOAUTCA B Iap-
THepCTBe C afMUHUCTPALMAMU U JPyTUMU OpraHU3aluaAMU
Y KOMITaHUAMU ropoZioB. OCHOBHaA 3a/iaya — NMoAJepXaTh
COLMAJIbHO aKTUBHBIX I'PaXiaH ¥ HABECTU IIOPAZLOK BO ZIBO-
pax. B 2008 rogy xoHkypcel npouuiv B PocroBe-Ha-/[oHy,
BnagusocTtoke, KpacHospcke u fIpociasie.

4 Oxonozuueckasn akyus «banmuxa —
3a uucmomy obweHus!» («barmuxa»)

B Yensa6uHCcKe 3KOJIOTMYECKHUI MAaTPy/Ib paboTat Ha Mpasz-
HUYHOHN IviomagkKe InmMuBHOI'O Cl)eCTI/IBaJIH, paccka3niBad ro-
CTSIM O TIPOBOAMMOM aKITUW: KaXKABIH U3 HUX MOT OOMEHATH
CO6PaHHI:Iﬁ MM MEIIOK MyCOpa Ha IPpU3bl OT KOMIIaHWH.
B akiuy mpuHAIN yyacTre 3 ThIC. YeJIOBEK — OHU cobpasu
okoJio 15 T mycopa.

< IIpoexm «Yucmule 6epeza Batikana»
(«O6BeduHeHHble [TusosapHu XeliHekeH»)

Axnua Ha octpoBe OJbXOH OPraHW30BaHa COBMECTHO C afi-
MUHUCTpalueil VIpKyTckoii obiacTu U agMUHUCTpalyeit
OsbxoHCKOTO paiioHa u Ilapa-Tororckoro MyHUIUIIAJb-
Horo obpasoBaHus. Ee 3a7aua — He TOJIBKO OYMCTKA TEp-
pUTOpHIi IPYIIION BOJIOHTEPOB, MPOILIEAIINX CIelaTbHoe
obyJeHme, HO U ITPOCBETUTENbCKAS AeATEeNbHOCTh CPEIU OT-
JBIXaroNIMX Ha 0. OJBX0OH U B CAMBIX MOMYJ/ISIPHBIX GalKalb-
CKUX 3a/IMBaxX U OyXTax.



B 2007 rozy ot Mycopa ouuiieHo cBbime 40 KM Mpubpex-
HOM TEPPUTOPHHU OCTPOBA, YOpaHbl HECAHKI[MOHUPOBaHHbBIE
CBJIKM 001IeH wromazabio ceeie 50 ra. TogabKo 3a oguH
Mecsr ¢ OnbXoHa BEIBe3eHO 6osee 4 Thic. Ky6. M Mycopa.
Takke OBUIO TIOCTPOEHO 18 KOHTeMHEPHBIX IUIOIIAZIOK, Ha
KOTOPBIX pasMecTusoch 70 KOHTEMHEPOB 11 Mycopa. B pe-
3yJIbTaTE 3TUX MEPOTIPUATHUH YIyUIITHUIOCH OOIIee 3KOJIOTH-
YecKoe COCTOSTHKME OCTpPOBA: TYPHUCTHI MepecTaiu 6pocaTth
MYCOp B JIecy, BeZib Telleph MOsIBMUIaCh BO3MOXKHOCTb OCTa-
BUTb €ro Ha KOHTeWHEPHBIX IUION[AKaX, OTKyZa OH pery-
JIIPHO BBIBO3UTCA. J|jist o6eclieueHusT TOCTOSTHHOTO BHIBO3a
OTXO/ZI0B ObLIa IprOGpeTeHa MycoOpoybOopovHas MallliHa 1
mepeiaHa B COGCTBEHHOCTh a/[IMUHUCTPAIIUUA OCTPOBA.

B 2008 rozy k reorpa¢uu MpoeKTa TaKKe MPUCOeINHUIACH
TeppuTopus Manoro Mops — KOHTUHEHTaIbHOE MOOepeKbe
Bafikasa, okpyxatomee o. OnbxoH. Ha mobepexbe Takxe
6bUTH ycTaHOBJIEHBI 10 KOHTEHHEPHBIX IUIONMAZI0K, yOPaHbI
CBaJIKU OOIIMM 06BEMOM OKOJIO 5 ThIC. Ky6. M. Takke ycTa-
HOBJIEHBI KapTHI-CXEMBI, TOKa3bIBaIOL1e Pa3MeleHre KOH-
TeliHepHBIX IUIOIA/0K, ¥ yKa3aTesIu BA0Jb J0por. B pamkax
IIpOeKTa BHOBb 3apaboTas SKOJIOTHMYECKUN MAaTPYJIb — 3TO
oueHb 3¢ PeKTUBHEIN croc06 B3aMMOAENUCTBUA C TYPUCTaA-
MM U HacejleHHeM, KOTOPBIH IToMoraeT IIOBBIIIATh YPOBEHb
9KOJIOTMYECKOT'O CO3HAHUA.

< [Ipoepamma «Ham 30ecb ancumb!»
(«CAH HHBes»)

Hauunaa ¢ 2002 roga KoMIaHus peanusyeT IporpamMMy
«HaM 371eCh )KUTb», OCHOBHAs IieJIb KOTOPOU — 61aroycTpoii-
CTBO T'OpPOZOB, B KOTOPBIX pAacIoararTca NPeANpUATHS
u ¢wmansl «CAH Vubep» (MBaHOBO, Ilepmb, CapaHCK,
Omck, HoBocubupck, Kypck, HoBouebokcapck, CaHKT-
[MeTepbypr, KauH, Bomkckuii, AHrapck). Ilporpamma esxe-
TOHO MTPOBOJUTCA B HECKOJIBKO JTAIOB.

«BeceHHUll» — OpraHU3yIOTCA CyOOOTHUKH, B KOTOPBIX y4a-
CTBYIOT cOTpyAHUKU «CAH VHBeB» 1 MEeCTHBIE XKUTEH.

«JlemHuil» — TPOBOAUTCSA O3€JIeHEHHE TOPOOB, OTKPBITHE
30H OTABIXA, PEKOHCTPYKIIMS TAapKOB W CKBEPOB, MHHMU-
CTa/IOHOB, IOABE3ZA0B KWUIbIX JoMOB. Tak, B 2008 rozy
B TroMeHM ObUTIa OTKPHITA HOBas 30HA OTAbIXa Ha Gepery
o3epa, B CapaHcKe co3ziaH «SMMOHCKUM cafi», KOTOPHIA CTasl
JIIOGMMBIM MECTOM OTABIXa ropokaH. B [lepMu xoMmaHust
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of unauthorized landfills were liquidated.
During only one month, more than 4
thousand cubic meters of garbage were
removed from Olkhon. Additionally, 18
container sites were arranged, with 70
garbage containers. These activities im-
proved the general ecological condition
of the island: tourists stopped littering
the forest, being able to leave garbage at
container sites that are regularly cleaned
up. To enable regular waste removal, the
Company acquired a garbage truck and
donated it to the island’s administration.

In 2008, the project expanded to the
territory of the Small Sea — the Baikal’s
continental coast surrounding Olkhon.
Ten more container sites were arranged
on the coast, and about 5 thousand cubic
meters of garbage were liquidated. The
territory was also equipped with maps,
showing the location of container sites,
and direction signs installed along the
roads. Once again, ecological patrols
were involved, representing a very effec-
tive way of communication with tourists
and the population to increase their en-
vironmental awareness.

4« We Will Have to Live Here!
Program (SUN InBev)

SUN InBev has been implementing the
We Will Have to Live Here program since
2002, with an objective to improve the
cities where the Company has its fac-
tories and branches (Ivanovo, Perm,
Saransk, Omsk, Novosibirsk, Kursk, No-
vocheboksarsk, Saint Petersburg, Klin,
Volzhsky, and Angarsk). The program is
carried out annually in several stages.

The Spring stage implies organization of
voluntary weekend campaigns with par-
ticipation of SUN InBev’s employees and
local residents.
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The Summer stage implies planting, ar-
ranging recreation areas, reconstructing
parks, small stadiums and entrances of
residential buildings. Thus, in 2008, a
new recreation area was developed on
a lakeshore in Tyumen, and a Japanese
garden was set up in Saransk. The gar-
den became a favorite leisure area in
the city. SUN InBev helped to renovate a
unique 19th century park in Perm which
had its original landscape restored. An-
other historical memorial garden was
renovated in Omsk.

The Autumn stage is dedicated to im-
proving yard territories.

At the Winter stage SUN InBev helps to
open skating rinks, decorate city streets
with garlands and lights, and organize
New Year celebrations. Every year the
company participates in the organiza-
tion of the municipal holiday Christmas
Skating in Omsk.

The program proved that collaboration
in city improvement contributes much to
the development of relations with local
residents. The company plans to expand
the project by involving new cities and
enterprises.

< Voluntary Weekend Campaigns
(Tomsk Pivo)

Voluntary weekend campaigns to clean

city streets adjacent to the company

premises are carried out in spring: the

company’s employees clean city streets

and collect garbage.

Waste Recycling Projects

Cities, especially big ones, face an in-
grained problem with recycling bottles
and cans that requires urgent atten-
tion. The main obstacles preventing
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TIOMOTJIa BOCCTAHOBUTH YHUKAIbHBIN CKBEP — EMy BEPHY/IU
TOT BU/Jl, KOTOPHIY OH uMel elne B XIX Beke. VicTopudeckuit
caZi-MeMopHuas 6bUT PEKOHCTPYUPOBaH B OMCKe.

«OceHHull» — TPOBOAUTCA 61aroyCTPOHUCTBO JBOPOBBIX TEP-
puTopuii.

«3UMHUTI» — OTKPBIBAIOTCSA KAaTKU, TOPOJCKUE YIULIBI YKpa-
MIA0TCA TUPIAHAAMU U OTHAMH, IIPOBOJATCS HOBOTOJHHE
enku. IIpu mopzepKke KOMITAHUY eXerofHo B OMCKe IIpo-
XOJUT FOPOZCKO Mpa3gHUK «PoXIeCTBEHCKIE KaTaHUs».

[TporpamMa JioKa3aja, YTO COBMeCTHas pabora 1o 6saro-
YCTPOMCTBY rOpoZIOB MMeeT OOoJIbIlIoe 3HaUYeHue /I Haja-
’KUBAHUA OTHOILIEHUH C XKUTEIAMU ropoZioB. Kommnanus Ha-
MepeHa pacIupsTh reorpaduio MpoeKTa, BOBIEKAS B HETO
HOBBIE TOPO/IA U CBOU TIPEATIPUATHA.

< Cy6b6omHuku («Tomckoe nugo»)

BecHoii MpoBOAATCS CyOG60THUKU 1O OYKUCTKE TOPOACKHUX
VUL, PACIIONOXKEHHBIX PSAOM C TEPPUTOPUEN TPeATpUs-
THsA: PAaOOTHUKY TIPEANIPUATHA YOUPAIOT U BBIBO3AT MyCOD

C TOPOJCKUX YJTHII.




IIpoeKTHI IO YTWIN3AalU OTXOZ0B

[Tpobrema yrunusanuu 6yTHUIOK U 6AHOK y)Ke JaBHO Tpe-
OyeT pemieHus, 0COGEHHO B KDYIHBIX ropojax. [J1aBHBIE
MPENATCTBYSA, HE MO3BOJIAIONINE 3HAUUTENTHHO YBEIUIUTH
KOJIMYECTBO BO3BpAlllaeMOll Taphl, — pa3HOOOpa3ue BUIOB
HCIOIb3YEMBIX OYTBUIOK, BBICOKAS CTOUMOCTH TPAHCIOPT-
HBIX pacxozioB. TakoBO MHeHUe 47 KOMIaHUH — ITOCTABIIH-
KOB Taphl, C KOTOPBIMU KOMITaHUA «baiTHKa» BCTpeTHIach
Ha creruagbHoM MeponpuaTuu B CaHkT-IleTepbypre. Kpo-
Me TOTO, M CaMU MOTPebUTEeN B OCHOBHOM HTHOPUPYIOT
BO3MOXXHOCTb CZIaBaTh OYTBUIKH, IIOTOMY 4TO He 3HAIOT, I/je
DACIIOJIOXKEHBI IYHKTHI NIPHEMa, WIN He 3aUHTepPECOBAHBI
He3HAYUTETbHBIMU BO3BPAaTHBIMU JeHbraMu. VIMEHHO Ha
pellleHre 3TOH 3aZja4u ObLT HaIlpaBJIeH CHENNAIbHBIN IPO-
€KT KOMIIaHUM «baiTuka».

4 «ObopomHuasn bymvnka» («banmuka»)
KommaHus TIocTaBuIa 1Iefib: YTOOBl HA BCEM TEPPUTOPUU
Poccun, rie mpogaeTcst UBO «BanTika», 6yThUIKa, KOTOpast
JolIa 1o moTpeburesis, 6pUIa Bo3BpalleHa o6paTHo. B pe-
3y/IbTaTe 3a MOCIEHUE TISATh JIET Z0JIs1 0G0POTHBIX GYTHIIOK

yBemuumnach o 35% (eme B 2006 roay oHa cocTaBisia

Ecology

the significant increase in the number
of returnable containers are the vari-
ety of bottles and high transportation
costs. This is a common opinion of
47 companies — beer container suppli-
ers — that participated in the special
meeting held by Baltika in St. Peters-
burg. In fact, consumers themselves
generally ignore the possibility to re-
turn bottles, because they simply do
not know where they can do it or are
not interested in such insignificant re-
ward. Another special project initiated
by Baltika addresses this problem.

4 Returnable Bottle (Baltika)

The company set a goal: throughout Rus-
sia, wherever Baltika Beer is sold, every
bottle consumed must be returned. The
result of the project was the increased
percentage of returned bottles, reach-
ing 35% over the last five years (while
it was only 25% in 2006). The last two
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years were marked by a 12% increase in
the number of returned bottles, which
is equivalent to an annual output of two
mid-sized glass factories. In 2008, the
most significant results were achieved in
the Chelyabinsk, Yaroslavl and Voronezh
Regions.

A consumer incentive program will be a
new milestone to stir up public discussion
of the problem associated with the col-
lection and recycling of bottles. The main
ways to involve people in the discussion
include mass media and social networks.
The program also implies the develop-
ment of maps locating collection points
for the citizens’ convenience. Finally, the
company will identify problems imped-
ing the operation of collection points
and discuss them with environmental
and other public organizations, as well
as with representatives of municipal ad-
ministrations. In problematic regions the
company plans to carry out round-table
conferences with participation of gov-
ernment authorities (particularly, these
plans concern St. Petersburg).

Baltika’s project was welcomed by envi-
ronmental activists worldwide.

“It is good that the problem of recycling
glass containers has been raised in Rus-
sia. Every American store selling the
beverage is obliged to accept bottles for
5 cents (the sum is included in product
cost), which creates a compelling incen-
tive for consumers: of course, 5 cents is
not big money, but several bottles re-
turned make a sizable profit.”

E. Fitzgerald, Professor of the School of
Public Health, University of Albany, USA

“The consumer incentive project initi-
ated by Baltika to promote collection
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gk 25%). Tonbko 3a MOCAeJHUX ZBa ToZa 00beM BO3-
BpalaeMoi Tapsl yBennuuics Ha 12% — 3To paBHOCWIBHO
TOZIOBOMY BBIIIYCKY NPOAYKIMU /JBYX CTEKOJBHBIX 3aBO-
ZI0B cpegHero pa3Mepa. B 2008 rozy ata pabota Haubomee
yCIeIHo npoxoawia B YenabuHckoi, ApocmaBckoii u Bo-
POHEXCKOM 06J1aCTAX.

[Tporpamma 10 MOTHMBUPOBAHHUIO HaceJleHUA — HOBBIU
3Tal, B XOZle KOTOPOrO KOMIIaHUSA COOUpAaeTcs: BBIHECTHU
mpobyeMy cb6opa U YTHWIM3AIUU OYTBUIKA Ha MyOGJIUYHOE
obcyxaenmue. IIpex/e BCcero IIaHUpyeTcs IPUBJIeYb ropo-
JKaH K 06CyxAeHuIo mpobsemsr uepes CMU u contuabHbie
cetu. Taxke IpeznosaraeTcsa Co3ZaTh KapThl paclosoxe-
HUS TOYEK IPUEMa, YTOOBI KaXKIBIH JKealouuii 3HaJj, KyJa
OH MOXKeT oTHecTH OyThUIKy. HakoHel, koMnaHusa GyzeT
BBISIBJIAATH NIPOOJIEMBI, KOTOPbIe IPEISATCTBYIOT AesTeNlb-

HOCTU ITIYHKTOB IIpy€Ma, " OGCY)KZ[aTb HX C SKOJIOrn4e-




CKUMH U APYTUMU OOILIECTBEHHBIMM OpTraHU3aIUAMH, a
TakKe IpeACTaBUTENAMU aIMUHUCTPAIIUHM TOPOZAOB. B Tex
pervoHax, rze cyuiecTByeT mpobiema GpyHKIIMOHUPOBA-
HUS TYHKTOB, MIPE/IIOJIaraeTcs MPOBECTU KPYTJIble CTOJIBI
¢ yyacTtueM BjacTed (B 4aCTHOCTH, TU IUIAHBI KACAIOTCS
CankT-IleTepbypra).

«bamTUiCKUi» IIPOEKT IIOJIY4YNI JKUBOH OTKJIUK Y 3KOJIOT'OB
13 pa3HbIX CTPpaH.

«Xopouwto, umo u 8 Poccuu 3adymanucs Had npobaemoti
ymuausayuu cmekasHHol mapwsl. B Amepuxe kaxncoas
mopzoeas Moukd, peanu3o8dswas HANUMOK, 00s3y-
emcsl npuHsims mapy 3a 5 yenmos (3ma cymma exooum
8 Croumocms moeapa), 8 umoze y nompebumens ecms
Xopowast MOMUBAyUsL: Xomst 5 yeHmos — cymma He60o1b-
wasi, Ho HeCKONIbKO COAHHbIX OYMbLIOK — Yiice OULymumas
npubbLIL».
3. duydncepanso, npogdeccop Pakynvmema
obulecmseeHH020 300p08bS
yHugepcumema Onbanu, CIIIA.

«Banmuiickuil» npoekm no MOMUBUPOBAHUI0 HaceJe-
HUA K coaue mapbl akmyaneH. Smo onsim ecex yusu-
Au308aHHbLx cmpaH. Celiuac mbvl pedko 3adymbleaemcsi
0 mom, umo xoem caedyrouiue nokoaeHus. Mexcdy mem,
20poda obpacmarom ceankamu, 8 KOMOpbLX MblCAUU
MOHH COCMABASIOM CMeKJsIHHble u3denus. B semmee
8peMsi MHOz2Ue 8ble30calom Ha Npupody, 0Cmaessis nocue
cebst nycmote ymouinku u bumoe cmekno. Coasas mapy
8 NYHKMblL NPUeMA, Mbl 0aeM ell HO8YI0 HCU3HDL U desidem

8K1a0 8 Hauue Gydyuiees.
B. 3axapos, npedcedamens npasieHus Llenmpa
aK0JI02UYecKOl NOAUMUKU U KYAbmypbl Poccuu,
npedcedamens Komuccuu no akonoeuueckoll nonumuxe
u oxpate okpyxcaroweti cpedsbt ObuecmeeHHOU nanamaot
P®, unen-koppecnondenm PAH, npogeccop.

CpezHue NTMBOBAapEHHbIE KOMIIAHUU TaKKe CTPEMATCA UC-
MOJIb30BATh MPEUMYIecTBa 060pOTHOM Tapel. Tak, KoMma-
HUsA «BATUY» TEPEXOAUT HA HOBYIO O6yThUIKY 0,5 71 («HoBast
EBpo»), pa3pelnieHHy0 k obparienuto B EC u Poccuu. B akc-
IUTyaTallul0 BBeJeHa IIOJHOCTBIO aBTOMAaTU3MPOBAHHAA
JINHYsA, pas/vBamplIlasd B HOBYIO Tapy BOCEMb COPTOB IIUBA

Ecology

of containers is highly prioritized. It
represents a common practice of all
civilized countries. Nowadays, we don’t
care much about what happens to fu-
ture generations. Meanwhile, cities get
flooded with dumps containing thou-
sands of tons of glassware. In summer,
many people spend time in the nature
littering surroundings with empty bot-
tles and broken glass. Returning bottles
to collection points, we’ll give them new
life and contribute to our future.”
V. Zakharov,
Chairman of the Management
Board of the Center for Russian
Environmental Policy and Culture,
Chairman of the Commission
on Environmental Policy and
Environmental Protection of the Public
Chamber of the Russian Federation,
Corresponding Member of the Russian
Academy of Sciences, Professor

Middle-sized brewing companies are
also interested in taking advantages of
returnable containers. Thus, OJSC Vyat-
ich decided to shift to a new 0.5 liter
bottle (New Euro) permitted for use in
the European Union and Russia. A fully
automated production line was put into
operation pouring eight types of Vyatich
beer into new bottles. Shifting to the new
European bottle provides great recycling
opportunities.

In 2008, report contributors implement-
ed several projects aimed at collecting
used polyethylene containers.

4 Project to clean up used plastic
bottles from the Sura river embank-
ment (Vizit)

OJSC Vizit collected used plastic bottles

and held a mass swim across the Sura

on rafts made of plastic bottles to raise
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public awareness of environmental re-
sponsibility. The campaign was pre-an-
nounced, and 300 people came to the
Sura embankment - some with their
own bottles. Three participants brought
ready-made plastic bottle rafts. And two
rafts were constructed right on the em-
bankment. The biggest raft was 3 meters
long and 2 meters wide.

< Communication

(Siberian Brewery)
This small company calls upon consum-
ers not to litter, but collect and return
bottles, right from its product labels.

Partnerships with Stakeholders
Brewing companies participate and
sometimes initiate municipal and re-
gional environmental activities that are
not directly associated with their prod-
ucts.

Examples
4 A round-table discussion dedicated
to the ecological situation in Rostov
and the Rostov Region (Rostov-on-
Don, Baltika)
A lawn in front of the Physics Depart-
ment building, South Federal Univer-
sity, was chosen as the venue for the
discussion. The company succeeded in
involving a wide range of experts, in-
cluding representatives of the Rostov
municipal and regional administra-
tion, business community, scientists
and journalists.

< Forums: Ecologically Sustainable
Development of the Central Federal
District, and Environmental Invest-
ments as a Standard for Modern
Business (Tula, Baltika)

The forums are primarily aimed at

sharing experiences and integrating
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«BsATHY». [Tepexos Ha HOBYIO €BPOIIEHCKYI0 OYThUIKY ITO3BO-
JIAET IIOBTOPHO MCII0/Ib30BATh Tapy.

B 2008 rozy yuacTHUKHU OTYETa Peaaln30Bay psAZ IPOEKTOB
0 c60PY UCITOIb30BaHHBIX [IDT-yIIakoBOK.

< [Ipoexm no ouuweHuro HabepexcHoll peku Cypbl
om ucCnoJib308AHHbLLX NJIACMUKOB8bLX 6ymbUlOK
(«Buzums»)
«BU3UT» cobpasia UCIOIb30BAHHbIE TUIACTUKOBBIE OYThLI-
KU U OpTaHM30Bajia MAacCOBBIM 3aruTeiB yepe3 Cypy. B ka-
YecTBe IUIABCPE/CTB UCIIOIb30BATUCh IUIOTH U3 ILIACTH-
KOBBIX OYTBHUIOK. TakuM 06pa3oM KOMITaHUS HATlOMHUJIA
JKUTEJISIM TOPOZia O TOM, YTO He HaZlo MycopuTh. 06 aKIuu
6BUT0 0O'BABIEHO 3apaHee, Ha HabepexHyto Cypbl IPUIILIH
6osee 300 Ues0BEK, HEKOTOPHIE — CO CBOMMHM OyTBUTKAMHU.
A Tpu YesoBeKa MPUBE3JIHN FOTOBHIE IUIOTH U3 ILIACTUKO-
BBIX OYTBUIOK. /[Ba IJIOTa GBUIM ITOCTPOEHHI TIPSIMO Ha Ha-
6epexxHol. CaMblil 6OJIBIION TUIOT ZOCTUTAN 3 M B JJTUHY
U 2 M B LIVPUHY.

< Ungopmuposarue

(«Cubupckuil nugosapeHHblil 3a800»)
oTa HeGOJIbIHaH KOMIIaHUA IIPpAMO Ha 3TUKETKax cBoen
MPOAYKIIMY MPU3BbIBAET MOTPebUTENEH HE MyCOPUThH, a CO-
6upaTh U cZlaBaTh OYTHUIKHU.

B3aumMozeiicTBHE
C 3aMHTEpPEeCOBAaHHBIMU CTOPOHAMUA

[luBoBapeHHBIE KOMIAHUU ABJISIOTCA yYaCTHUKAMH, a
WHOTZA U MHULIMATOPaMH MepOIpHUATUIN, Ha KOTOPHIX
00CYXZAI0TCS IKOJOTUYECKHE TTPO6IEMBbI TOPOZIOB U pe-
TUOHOB, He CBA3aHHBIE HEMIOCPEACTBEHHO C MPOAYKIIUEH
KOMITaHUM.

IIpumepsl

< Kpyanblil cmoJi, NOCBAWEHHbLI COCMOSHUKO
akoso2uu 8 Pocmose u Pocmosckoil obniacmu
(Pocmos-Ha-/lony, «banmuka»)

MecToM /I AUCKYCCUY KOMITAHUSA BEIOpaia TyKalKy mepes
dusdakom HOxkHOTO demepasbHOrO yHUBepcuTeTa. IIpu-
BJIeYb K Oecesie yAaaoCh MHUPOKUM KPYT SKCIEPTOB: IIPE-



cTaBUTENEeH afMUHUCTpaIuii PocToBa 1 obacTtu, 6usHeca,
VYEHBIX Y JKYPHAJIHCTOB.

4 Popymbl «DKoN02UUECKU Ycmoliuugoe
passumue LlenmpansHozo gedepanbHo20
okpyea» u «MHeecmuyuu 8 3K0s102U0 —

HopMa 0151 co8peMeHH020 busHeca
(Tyna, «banmuxa»)

[maBHOI 11esbI0 PopyMa cTas O6GMEH OIBITOM M OOBbeau-

HeHUe YCWINU Ipe/CcTaBUTeNell perMOHOB IS VIy4IIeHUs

SKOJIOTUYECKOU CUTYalllH B OKPYTE.

< Yyacmue 8 KpyesioM cmoJie no meme
«Ymunuzayus 6bimosebvlx U Npou3so0cmMeeHHbLX
omx0008» (Pocmos-ua-/[oHy, «<banmuka»).

B3auMogelicTBHE C 9KOJIOTHYECKHMHU
opraHusanuiaMu

OOurecTBeHHBIE 3KOJIOTHMYEeCKUe CIyIIaHus Mo cOopy,
HCII0Ib30BaHUI0, 00€3BPEeXMBaHUIO U pa3MeIeHHUIO oIlac-
HBIX OTXOZI0B IPOBOJWII IPOC/IABCKUi drran «bamrTuku.
B Cankr-IleTepOypre 3KOJOTH MPEATPUATHH KOMITAHUU
MPUHUMAIOT y4acTue B pabore O6IIecTBEHHOTO KiIyba
3KOJIOTOB 0 0OCY)KJEHUIO U3MEHEHU B IPUPOJOOXPaH-
HOM 3aKOHOZATeIbCTBE, SKOJOTUIECKOHN TOMTUTHUKHU [OPO-
Za. B XabapoBcke mpoBezieHa 3Kosorudeckas KoHdpepeH-
1 «JleHb Bozibl» € y4acTHEM CTYAEHTOB-3K0JIOTOB, Bpy4e-
HbI GUIBTPHI AJIs1 OUUCTKY BOJBI TPEM LITKOJIAM OOIaCTH.

«bapHay/IbCKUY TMBOBapEeHHBIH 3aBO/» B3aUMOZAEUCTBYET C
MeCTHBIMHU opranusanuamu — 000 «3konpoekT», 000 «A-
Tai DKo», AITalicKUM sKojorudeckum porgom, 000 HUL]
«Dampokc», kadeApoit MHXKeHepHOH TexHooruu B ATl TY,
SKOJIOTUYECKUMU CIIy>K6aMU IpeATpUATHN Kpas.

Komnanus «ToMckoe NUBO» HOAZep:Kaia Psf IIPOEKTOB,
CpeZy KOTOPHIX:

* 3KoJIOTMYeCKas akuusa «[OpOJCKUM peKaM — YHUCTHIE Oe-
pera», opraHu3oBaHHasA TOMCKOM 3KOJOTMYECKOW WH-
cneknueii um. JI. biuHoBa;

* TpoBeZieHHEe CJIETOB I'e0JIOTOB M KOHpepeHIIHii 1o 9KOo-
Jlorudyeckon TemaTuke (opraHusaTop — ToMckoe pervo-
HaJILHOE OT/Zie/IeHre ODIIeCTBEHHOM opraHu3anuu «Poc-
CHUICKOE Te0JIOTYEeCKOe 0DIIEeCTBO>).

Ecology

efforts of regional representatives to
improve the ecological situation in the
district.

4 Participation in the round-table
discussion related to domestic and
industrial waste recycling
(Rostov-on-Don, Baltika).

Partnerships with
Environmental Organizations
Baltika-Yaroslavl carried out a series
of public environmental lectures on
collection, use, decontamination, and
disposal of hazardous waste. In St.
Petersburg, the company’s ecologists
participate in the activities of the So-
cial Club of Ecologists with regard to
promoting amendments to the envi-
ronmental legislation and policy of the
city. In Khabarovsk, the environmental
conference Day of Water was held with
participation of student ecologists, and
water filters were given to three re-
gional schools.

Barnaul Brewery collaborates with the
following regional organizations: LLC
Ekoproekt, LLC Altai Eko, Altai Ecologi-
cal Fund, LLC RDC Faproks, Engineering
Technology Department at Altai State
Technical University, and ecological de-
partments of local companies.

Tomsk Pivo supported a number of proj-

ects, including:

* Environmental campaign Clean Banks
for City Rivers organized by the Tomsk
Environmental Inspection named af-
ter L. Blinov;

e Forums and conferences of geologists
related to environmental issues (orga-
nizer — Tomsk regional branch of the
public organization Russian Geologi-
cal Society).
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CounanbHO-3KOHOMUYECKOE
IIAPTHEPCTBO

4« Agreements on cooperation < CoenaueHust o compyoHuuecmase

4 Social and charity programs and < CoyuansHole u biazomgopumesibHble
campaigns Npo2pamMMbl U aKuuUU



[TapTHEpPCTBO C OpraHaMu BJIACTH, OOILIECTBEHHOCTHIO,
mpodeccoHaTbHEIMU OpraHusanusamu, CMU u apyrumu
3alHTEePECOBAHHBIMU CTOPOHAMU MBI IIOHMMaeM Kak Co-
BMECTHYIO B3aWMOBBITOZHYIO JAeATEIbHOCTh B MHTepecax
CTabWILHOM CUTyalluK B PETMOHAX IPUCYTCTBUS KOMITAaHUH
Y co3aHus GIarOIpUATHON Cpebl A OU3Heca.

[TuBOBapeHHBIE KOMITAHUH OCYIIECTBIIIOT:

* MHBECTHUIMOHHEIE IPOEKTHI IAPTHEPCTBA,;

* IIPOEKTBHI MOAAEPKKU TOPOACKON HHPPACTPYKTYPHI
1 06BEKTOB COLIMATBLHOTO Ha3HAUEHNS;

* IapTHEPCKHE IPOEKTHI C OOIEeCTBEHHBIMH OPTraHN3a-
[UAMHU.

Bcero B 2008 rozy Ha pOEKTHI COLMATBHOIO ITapTHEPCTBA
1 6J1aroTBOPUTENBHOCTD IMBOBAapEHHEIE KOMITAHUY HaIpa-

Bwin 203 muH pyoseii. ([IpuMmeyaHue: B OTJIMYUE OT OT-
YeTOB IPEJBIAYIINX JIeT B JAHHOM CJIydae oTpakeHa Iud-

Social
and Economic
Partnerships

We interpet partnerships with govern-
ment authorities, the society, profes-
sional organizations, the mass media
and other stakeholders as mutually
beneficial joint activity to achieve sus-
tainability and create a favorable busi-
ness environment in the regions of the
companies’ presence.

Brewing companies implement:

* Partnership investment
projects;

* Projects for maintenance of city
infrastructure and  community
facilities;

* Projects implemented in partnership
with public organizations.
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ConnanbHo-
9KOHOMUYECKoe
ITAPTHEPCTBO

In 2008, the total volume of investments
by brewing companies in social part-
nership projects and charity activities
amounted to 203 million roubles. (Note:
Unlike the previous years’ Reports, the
present Report accounts only for chari-
table endowments, exclusive of sponsor-
ship projects.)

All companies participate in socially im-
portant activities and projects carried
out at national and regional levels with
constant focus on providing charity
support to state and non-profit medi-
cal and preventive treatment facilities,
healthcare and social protection orga-
nizations, cultural, religious, academic,
educational, sports, and public organi-
zations and individuals, as well as hold-
ing municipal and national celebrations.
Some companies support important re-
gional environmental projects. Socially
oriented activities of brewing compa-
nies have a wide geographic scope (see
the Table).

Large companies sign agreements on
cooperation with regional administra-
tions. Such agreements, generally, stip-
ulate social and economic obligations
of a company, while an administration
creates, in return, a favorable environ-
ment for attracting investments. Thus,
such agreements contribute to the
establishment of mutually beneficial
conditions.

Examples

SABMiller RUS: The company started
to construct a modern brewery with a
warehouse (10 thousand square meters)
in Ulyanovsk. The volume of invest-
ments amounted to 5.9 billions roubles.
The initial capacity of the plant is 3 mil-
lion hectoliters per annum. More than
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Pa TOJBKO IO GJIarOTBOPUTENBHBIM MTOKEPTBOBaHUAM, 6e3
CIIOHCOPCKUX IIPOEKTOB.)

Bce KOMIaHUM YYacCTBYIOT B OOIIECTBEHHO 3HAYMMBIX CO-
OBITUSAX U TPOEKTaX HAIMOHAJBHOTO W PErMOHATBHOTO
Macmtaba. B chepe mOCTOSHHOrO BHUMaHHsA — GIaroTBo-
puTenbHas TMOMOIIb TOCYJAPCTBEHHBIM U HEKOMMepue-
CKUM Jie4e6HBIM U TPOPUIAKTUYECKUM YUIPEKAEHUIM,
OpraHM3alUsIM 3/IpABOOXPAHEHUs U COIMAJbHON 3alIUTHI,
KYJIBTYPHBIM, PEJIUTHO3HBIM, HAYYHBIM, 06pa30BaTeIbHbIM
Y CIIOPTUBHBIM OPTaHU3AIMAM, COIIMATBHBIM OpraHU3aIy-
SIM ¥ KOHKPETHBIM JIFO/SIM, a TaK)XKe IIPOBe/IeHNEe FOPOZICKUX
Y HAI[MOHAJIbHBIX IIPa3JHUKOB. HEKOTOphIE KOMITAHUH TTOA-
JEPKUBAIOT Ba)KHBIE IS PETMOHA DKOJIOTUYECKUE TPOEK-
ThL. [eorpadus coruasbHO 3HAYUMOU eI TENBHOCTH TUBO-
BapoB ob6IIMpHa (CcM. TabIuIy).

KpymHble KOMIaHUY 3aKJIIOYAIOT COIVIALIIEHUA O COTPYAHUYe-
CTBe C PyKOBOZCTBOM PETHMOHOB. YCJIOBUSAMU TAKUX COIVIAIIeE-
HUM, KaK IPaBWIO, ONIPeJeJIAI0TCA COIL[UaIbHbIE U SKOHOMUYe-
CKUe 00513aTe/IbCTBA MIPEATIPUATHA, 8 PYKOBOACTBO, CO CBOEMH
CTOPOHBI, CO3/AeT OJIArONPUATHBIN KJINMAT IS IPUBJIEYEHHS

uHBecTHUIMH. TakuM 06pa3oMm, TIof0OHbIE COTIAIIEHHS TIOMO-
raloT B YCTAHOBJIEHUH B3aUMOBBITOJHBIX YCJIOBUH.




DedepanvHblil

LlenmpansHslii PO

Cesepo-3anadnutil PO

Ipuegoncckuii DO

oKpye

Social
and Economic
Partnerships

CoyuanbHo-3KOHOMUUECKOe napmyepcmeo

IIpoexmbsl coyuanbHO20 napmuepcmed
u 6razomsopumenbHocmu

I'pynna komnanus Efes e Poccuu:
- Mocksa. IToddepxcka [oma peberka N2 9

«Banmuka»:

- AIpocnaens. Hauam pemonm /Jlemckoti 06aacmuotl KiuHuue-
ckoll 6obHUYBL, NPOBedeH KOHKYPC «/IoOUMBbLLL 080PUK»

- Tyna. YemaHosieHbl OemcKue Uzposble KOMNILEKCbL

«/Iuneyknuego»:
- Jluneuyk. IToddepycka Obnacmuotl 6ubiuomexu st CensbLx

«CABMusnep PYC»:

- Kanyea. Mnoeonemmee compyoruuecmeo c¢ Kanyncckum
demckum npomueonybepKyiesHblM CAHAMOPUEM, 8 DPeKOH-
CMPYKUUI KOMOPO20 8J1094eHbL 0eCAMKU MUAUOHOS pyb.ieil
U molcAuU 4aco8 mpyoa 006pososbles U3 compyoHUKO8 KOM-
naiuu»

«banmuka»:

- Cankm-ITemep6ypz. KanumansHslil pemoHm 0emckozo 0oma-
unmepHama N2 5 2. [TywkuH 0ns demeil ¢ OMKAOHEHUAMU 8
YMcmBeHHOM pazeumuu. PeKOHCMpYKuus OnepayuoHHo20
6noka 6 HUW um. I'H. Typuepa. KanumanwHblii pemonm u
npuobpemeHue MeOUUUHCK020 060py008aHUs 0Nl 0emcKoll
noaukauruku N 63 Butbopackozo pationa. ITomowb eemepa-
Ham Benukoii OmeuecmeeHHOll 80liHbL 8 PAMKAX 20pOOCKOLUL
npozpammal «/lone»

I'pynna komnarus Efes e Poccuu:

- Kazams. Pemonm uacmu 20podckoii 0opo2u, nomMoupb cose-
my eemepaHog Besnukoil OmeuecmaeHHot 8oliHbL Co8emMcK020
patioHa

«banmuka»:
- noc. Kunenw (Camapckas obnacms) Pemonm demckozo om-
OesleHUs: patioHHOUL 6ONBLHUYbL

Meponpusmus, HANpasneHHble HA OXPAHY
okpyxcatowell cpedst

Ipynna komnanus Efes e Poccuu:

- Mockea. PekoHcmpyKkuyus u MOOepHU3ALUSL OUUCMHBIX COO-
DyceHUll, peanu308ax npoekm 6UON02UUeCKOT OUUCMKU NPO-
MbLULTEHHBLX CMOUYHBLX 800

«CAH Hnbes»:
- Knun (Mockosckas obaacms). Hauamst pabomst no ygenu-
YeHUI 80000UUCMHBLX MOUHOCmell 8 KnuHy

«banmuka»:

- Apocnasns. COaHbl 8 IKCNILYaAMayUio OUUCMHbLE COOPYHCe-
Hus. Co/10008HSL OCHAWEHA ACMUPAUUOHHBIMU CUCTEMAMU
¢ apPexmugHocmobio ouucmku 99%. Hauanocb cmpoumens-
cmeo yexa nepepabomku omxodos. Baedena 8 akcnryamayuio
HO8ASL KOMeNbHASL, 060PY008AHHASL COBPEMEHHBIMU KOMLAMU
- BopoHed. 3ameHa nuLieynagausarowezo 060py008aHus Ha
anesamope

- Tyna. O6ycmpoticmgo niowadku 01 8peMeHH020 XPAHeHUs.
omxodog

«banmuxka»:

2. Cankm-ITemepbype. YemaHogsieHa 8mopas JUHUS CyWKU
OpobuHbL, MOJEPHUSUPOBAHA HACOCHASL CMAHUUS U npuobpe-
MmeHbL CneyuaibHble KoHmeliHepsl 0Jist BpeMEHHO020 XPAHEHUs.
omx0008 Ha 3agode «Bera». ITocmpoeHbl 80000ULCMHbLE COO-
PyxceHust 0emck020 0300pOBUMENbHO20 JNazepst 8 noc. MoJo-
dedicHoe

Ipynna komnanus Efes e Poccuu:
- Kazans. Cmpoumenscmeo u 8800 8 IKCLyaAmMayuio o4ucm-
HbLX COOPYHCEHUIL TUBHEB020 CMOKA

«banmuka»:

- Camapa. Hauanoce cmpoumenbcmeo HO8bLX Ouosozuue-
CKUX OYUCMHbIX COOPYXNCeHUll; NIaHUpPYemcsi Cmpoumeib-
€meo 00NOJIHUMEIbHbIX MOUSHOCTEl OUUCTHBLX COOPYHCEHULL
NPOMbLULIEHHO-0bLMOBbLX CMOUHBLX 800
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DedepanvHulil

FOxucHwiit PO

Cubupckuii PO

JanvHegocmoutstil PO

OKpYy2

CoumnanbHo-
9KOHOMUYECKOoe
IIAPTHEPCTBO

CoyuanbHo-3KOHOMUUECKOe napmxepcmeo

IIpoexmbsl coyuanbHO20 napmuepcmea
u 6razomeopumenbHocmu

I'pynna komnanus Efes 8 Poccuu:
- Pocmoe-Ha-/fony. Cmpoumenbcmgo 0emcKux CnopmugHo-
0300p0BUMENLHBLX NOULA00K

«[Ipuasosckasa basapus»:

- Etick (KpacHnodapckuii kpail). ITomoub eemepaHam 8otiHbL 8
Adgearucmane u opyaux 8otiH. 3ameHd cmapo20 MpomyapHoz0
nokpbimus

«Banmuka»:
- Pocmoes-Ha-Zlony. Konkypc «/Irobumblii 080puk»

«banmuka»:

- KpacHosipck. Ycmanogka 0emckux U2PO8blIX KOMMIEKCO8
«BpueaHmuHa» 8 UyeHmpanbHom napke. Op2aHu3ayusl KOH-
kypca «/Itobumblil 080puk»

«Tomckoe nugo»:

- Tomck. BbinonHeH kanumanbHbulil peMOHM 8 2umHasuu N@
18, pemonm 8 JIFOL] «38e300uka», nocmpoexa uiecmas 0em-
ckas uzposas naowadka. Ha nocmosiHHoll ocHo8e PuHAaHCU-
DYIOMCS peMOHM U YKPenJleHlle MamepuaibHo-mexHuueckoll
6a3wt 8cex wxon Kuposckozo pationa, JFOL] «Cunsas nmuya»
(muxp. MakpywuHo), Tomck020 061aCMHO20 HEMeUK020 UeH-
mpa. [Ipuobpemeno o6opydosarue 051 cmayuoHapa 8 60b-
Huyy N° 2

Meponpusmusi, HanpasieHHble HAd OXPAHY
okpyxcarowetl cpedbt

I'pynna komnanus Efes 8 Poccuu:

- Pocmoe-Ha-ZJoHy. PekoHcmpyKyusi U MOOepHU3AyUs OUUCm-
HbLX COOPYIHceHUTl NPOMBLULTIEHHBIX CMOUHBLX 800; MOOEPHU3A-
yus 060py008aHUs ACNUPAYUOHHOLL YCMAaHOBKU

I'pynna komnanuti Efes Poccuu:
- Hosocubupck. PekoHCmMpyKyus u MOOepHU3AYUS. OUUCTIHBLX
COOpYJHceHUT NPOMBLULTEHHBIX COUHBLX 800

«CAH Hnbes»:

- Aneapck (Mpxymckas obnacme). Cmpoumenscmeo 80000-
uucmHbLx coopydiceHutl 8 Omcke u AHzapcke

«banmuka»:

- Xabaposck. ModepHusuposaHst 6uos0zuUecKle OUUCMHbLE
coopyxcerus. IIpuobpemeHsbl KoHMeliHepbl ONsL BPEMEHHO20
XpaHeHust omx0008. HckntoueH 8bL6poc 8 OKpydcarouLyro cpedy
030HOPA3PYULAIOWUX 8eUeCM8 3a CUerm 0mKa3a Om UCNOAb30-
BAHUS XONOOUNbHBLX YCMAHOBOK

«CABMuunep PYC»:

- Bnadusocmok. Hauama pekoHCMpPYKUUsL OUUCTHBLX COOPY-
JceHUll U 8HeOpeHa Cucmema coOKpaeHus omxo0o8 npou3eoo-
cmea Ha HedagHo npuobpemerHHoM 3agode «Braonueo»



Federal
District

Central Federal District

Northwestern Federal District
Volga Federal District

Volga Federal District

Social
and Economic
Partnerships

Social and Economic Partnership

Social Partnership and Charity Projects

Efes Group in Russia:
- Moscow. Support of Child Home No. 9

Baltika:

- Yaroslavl. Commencement of repair works in the Children’s
Regional Clinical Hospital; carrying out of the My Favorite Yard
contest

- Tula. Installation of children’s playgrounds

Lipetskpivo:
- Lipetsk. Support of the Regional Library for the Blind

SABMiller RUS:

- Kaluga. Longstanding cooperation with the Kaluga Children’s
Tuberculosis Sanatorium; its reconstruction due to generous
investments and devoted work of volunteers from the company’s
employees

Baltika:

- St. Petersburg. Overhaul of Orphanage — Boarding School No.
5 in Pushkin for children with mental disorders. Reconstruc-
tion of the surgery block in the Research Institute named after
G.I Turner. Overhaul and acquisition of medical equipment for
Children’s Polyclinic No. 63 of the Vyborg District. Assistance to
veterans of the Great Patriotic War within the municipal pro-
gram Duty

Efes Group in Russia:

- Kazan. Repair of a part of the municipal road; assistance to
the Council of Veterans of the Great Patriotic War of the Soviet
District

Baltika:
- Kinel village (Samara Region) Repair of the Children’s
Department of the Regional Hospital

Environmental Activities

Efes Group in Russia:

- Moscow. Reconstruction and modernization of purifying facili-
ties; implementation of the project on biological purification of
industrial wastewaters

SUN InBev:
- Klin (Moscow Region). Commencement of work on improving
water purification capacity in Klin

Baltika:

- Yaroslavl. Commissioning of purifying facilities. Installation of
aspiration systems (purification efficiency — 99%) in the malt
house. Commencement of construction of a recycling unit. Com-
missioning of a new boiler house equipped with modern boilers

- Voronezh. Replacement of dust control equipment at the eleva-
tor

- Tula. Arrangement of a site for temporary wastes storage

Baltika:

St. Petersburg. Installation of the second grain drying line,
modernization of the pumping station and acquisition of spe-
cial containers for temporary wastes storage in the Vena Plant.
Construction of water purifying facilities for the Children’s Rec-
reation Camp in Molodyozhnoe village

Efes Group in Russia:
- Kazan. Construction and commissioning of storm water puri-
fying facilities

Baltika:

- Samara. Commencement of construction of new biological pu-
rifying facilities; planning of construction of additional indus-
trial and domestic wastewater purifying facilities

57



58

Federal
District

Sothern Federal District

Siberian Federal District

Far Eastern Federal District

CoumnanbHo-
9KOHOMUYECKOoe
IIAPTHEPCTBO

Social and Economic Partnership

Social Partnership and Charity Projects

Efes Group in Russia:
- Rostov-on-Don. Construction of children’s sports and recre-
ational grounds

Priazovskaia Bavaria:

- Yeisk (Krasnodar Territory). Assistance to veterans of the Af-
ghanistan War and other wars. Replacement of worn-out pave-
ment

Baltika:
- Rostov-on-Don. My Favorite Yard contest

Efes Group in Russia:
- Rostov-on-Don. Construction of children’s sports and
recreational grounds

Priagovskaia Bavaria:

- Yeisk (Krasnodar Territory). Assistance to veterans of the
Afghanistan War and other wars. Replacement of worn-out
pavement

Baltika:
- Rostov-on-Don. My Favorite Yard contest

Environmental Activities

Efes Group in Russia:

- Rostov-on-Don. Reconstruction and modernization of indus-
trial wastewater purifying facilities; modernization of aspira-
tion systems

Efes Group in Russia:
- Novosibirsk. Reconstruction and modernization of industrial
wastewater purifying facilities

SUN InBey:
- Angarsk (Irkutsk Region). Construction of water purifying
facilities in Omsk and Angarsk

Baltika:

- Khabarovsk. Modernization of biological purifying facilities.
Acquisition of containers for temporary wastes storage.
Elimination of emissions containing ozone depleting substances
due to disuse of refrigeration units

SABMiller RUS:

- Vladivostok. Commencement of reconstruction of purifying
facilities and introduction of a production waste reduction
system in the recently acquired Vladpivo factory



Ipumepunt

«CABMmunep PYC»: HauaTo CTpOUTENBCTBO COBPEMEH-
HOT'0 IMBOBApeHHOIo 3aBoza co ckaazoM (10 ThIC. KB. M)
B Y/IbTHOBCKE. IHBECTUITUY COCTABWIU 5,9 Mipz pyO6ieii.
[TlepBoHavasbHasA MOIIHOCTD NPEANPUATUA — 3 MJIH. Te€K-
ToMUTpOB B Troz. Co3zmaercsa 6osee 300 HOBHIX paboumx
MecT. OxuzaeTcs, 4To B TeUeHHUe IIepBBIX TPeX JIeT IIpo-
HM3BO/CTBA €KEerofHble JOMOJHUTENbHBIE HAJIOTOBBIE I10-
CTYIUIEHUS B PETHOHAJIBHBIN U MECTHBIHN G0/ KETHI COCTAa-
BAT Gosiee 1 muipa pyb6uteii.

«CAH HMubes»: B IlepMmu BBe/ieHa B SKCIUTyaTall0 HOBas
6aHOYHAasA JTUHUA (TIPOU3BOAUTENHLHOCTD — 36 ThIC. GAaHOK B
4Yac ¢ BO3MO)XHOCTBIO yBeTudeHwus 10 60 ThIC.).

ITomoiub AeTaAM

Cpeau MHOTUX COIIMAbHBIX TPYIII, HYKJAIOUUXCA B MO/ -
JIepXKKe, AETAM OTJAeTcsd MPUOPUTET. B TOM WiIu MHOM
BU/le BO BCEX pervoHax MMBOBAphl IIOMOTAIOT IIKOJIAM,
JEeTCKUM cajlaM, CIIOPTUBHBIM OpraHU3aIluAM U JI0OHU-
TeJbCKUM KJIybaM i feTeil 1 I0HOIIeCTBa, IeTCKUM JI0-

MaM U T. .

Social
and Economic
Partnerships

300 new jobs are being created. The
additional tax revenues to regional and
local budgets are estimated to exceed 1
billions roubles over the first three years
of operation.

SUN InBev: In Perm, a new canning line
(production capacity — 36 thousand cans
per hour, with potential increase up to
60 thousand cans) was put in operation.

Care for Children

Among all social groups in need of sup-
port, children are the first priority. In all
regions, in one form or another, brewers
provide assistance to schools, nurseries,
sports organizations, children and youth
amateur clubs, orphanages, etc.

Best Practice — We Can Feel Our Past
with Our Fingertips Program
Heineken Breweries, LLC: The com-
pany has been supporting the special-
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CoumnanbHo-
9KOHOMUYECKoe
IIAPTHEPCTBO

ized program We Can Feel Our Past
with Our Fingertips initiated by the
State Hermitage for the second year
running. It is a three-year program for
blind and visually impaired children
providing an opportunity to acquaint
them with the museum collection and,
thus, with the history and culture
from ancient times to the Middle Age.
Exhibits can be “seen by hand”, i.e. by
touching them. The program aims at
socialization of handicapped children,
development of their creative poten-
tial, and creation of social tolerance
toward people with physical disabili-
ties.

SABMiller RUS: The company is imple-
menting a project in partnership with
the Ulyanovsk Regional AIDS Center.
It helped the Center to acquire high-
tech analytical equipment (automated

hematology analyzer). Besides, every
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Jlywwaa npakmuka — npozpamma

<<Hp0LLUlO€ HA KOHUUKAX nasbsues»

«O0beauHenHbie [luBoBapHU XeifHekeH»: BTopoii Tog
KOMIIaHUA IOAJep:KMBaeT CIelHalu3upOBaHHYIO IIpO-
rpammy l'ocyzapcTBeHHOro 3Spmuraxa «lIIpomuioe Ha
KOHYMKaxX MajiblieB». JTO TPeXrojuyHasa IporpaMma s
C1aboBUAAMNX U CJIenbIX JeTel. OHA ZaeT BO3MOXKHOCTh
[I03HAKOMUTb JileTell ¢ My3eHBIMU 3KCIIOHAaTaMH, a Yepe3
HUX — C UCTOpUEHN U KYJIbTYpPOU C [peBHEMNIINX BpeMeH JI0
CpeZHEeBEeKOBbA. JKCIIOHAThI MOXXHO «yBUJETb PYKaMU»,
nmoTporaB ux. IlporpaMma coszaHa JJjsd coIMaau3aluu
JileTell ¢ orpaHMYeHHBIMU BO3MOXKHOCTSIMU, PasBUTHUA UX
TBOPYECKOT0 IIOTEHI[HAaJIa, a TaKXKe BOCIUTAHUA B 001Ie-
CTBE TOJIEPAHTHOT'O OTHOILIEHUS K JIOAAM ¢ GU3NIECKUMU
0COOEHHOCTAMH.

«CABMwuiiep PYC»: KoMniaHua OCylLIeCcTBAAET NapTHEp-
CKUM TpoeKT ¢ YabssHoBckuM ObactHeiM CITN/I-1IeHTpOM.
Kommnanusa momoria I[eHTpy mpuoOpecTH BBICOKOTEXHO-
JIoTUYHOe obopyZoBaHUe A UCCIeZOBaHui (aBTOMaTH-
yecKUH remarosiornyeckuid aHanusatop). Kpome Toro,
Kaxabli roZi BUY-uHPUIMpOBaHHbBIE JE€TH IMOJIYYalOT OT
KOMIIaHUY HOBOT'OJHUE IIOJapKHU.




IHoapepxkka KyJAbTypbI

YupexaeHus KyJIBTyPhI U UCKYCCTBA, 0COOEHHO PErHOHAIBHO-
0 3HAYEHVIsA, OPraHU3AIYs TOCTaHOBOK, BRICTABOK, IIPHOOpe-
TEHHE PeKBU3UTA U alliapaTyphl — TPAAUIIMIOHHOE HalpasJie-
HUe€ B 0JIarOTBOPUTENTBHOCTH POCCHICKUX KOMITAaHHIA.

«CAH UnbeB»: CapaHckuii Guinan KOMIIAHUN Ha TPOTSIKe-
HUH HECKOJIbKUX JIeT ToMoraeT MopzoBCKOMy pecityOIuKaH-
CKOMY My3el0 M300pa3UTeIbHBIX UCKYCCTB, KOTOPHIHA OZHO-
BPEMEHHO ABJIAeTCA KPYITHBIM HAyYHO-UCCIEL0BATEILCKUM U
Hay4YHO-TIPOCBETUTENLCKUAM yupexaeHreM I10BODKbA.

«ToMckoe nmuBO»: OUHAHCOBYIO TIOMOIIL I IpHUobpeTe-
HUA MyJITUMEJUIHOTO IIPOEKTOPA IOTyYit JJoM KyIbTYPHI
«HacrpoeHue» noc. JIockyToBo. Cor03 TeaTpaIbHBIX JesaTe-
neti PO 6naropaps mojzep:kke KOMIIAaHUU TIPOBET CMOTP-
KOHKYPC MOJIOZIBIX aKTEPOB.

Coopr

[Ipomaranzia 310poBoro obpasa JKU3HHU, MOAAEP:KKa Macco-

BOT'O U JIIOOUTETHCKOTO CITOPTA OTHOCATCS K YUCTY TIPUOPU-

Social
and Economic
Partnerships

year HIV-infected children receive New
Year gifts from the company.

Culture

Support provided to culture and arts
organizations, particularly regional
ones, organizing performances and
exhibitions, acquiring stage props and
equipment are traditional areas of
charity activities carried out by Rus-
sian companies.

SUN InBev: The company’s branch in
Saransk has been supporting the Mor-
dovia Republic Museum of Fine Arts,
which is both a large research institu-
tion and an educational organization of
the Volga Region.

Tomskoe Pivo: The company provided
financial assistance in acquisition of a
multimedia projector for the Cultural
Centre Nastroenie, Loskutovo village.
Thanks to the company’s support, the
Theatre Union of the Russian Federation
carried out a review competition among
young actors.

Sports

The priority areas of external social
programs implemented by brewing
companies include promotion of a
healthy lifestyle and support of mass
and amateur sports.

Lipetskpivo: The Company renders
permanent support to the Children and
Youth Association under the auspices
of the Main Directorate of the Ministry
of Emergency Situations of the Lipetsk
Region.

Forshtatskaia Brewery: The company
supports the Altai Off-Road Organiza-
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CoumnanbHo-
9KOHOMUYECKoe
IIAPTHEPCTBO

tion at the Barnaul Bike Club Kolesnitsy
Dorog.

Tomsk Pivo: The company supported
the participation of the Sports Diving
Center in an international contest.

Social Projects

Traditionally, social projects represent
the most numerous and diversified group
in the range of projects implemented by
companies.

Education

The Report contributors render finan-
cial assistance to charity programs in the
sphere of education. Companies provide
sponsorship for schools and technical
colleges, and support non-profit educa-
tional projects aimed at assisting talent-
ed youths.

Tomsk Pivo: The company helped
School No. 51 by financing its partici-
pation in the International Choral Con-
test held in Bulgaria. As a result, the

TETHBIX HaHpaB}IeHI/Iﬁ BHEIMHUX COLMAJIbHBIX ITpOrpaMM
IINBOBAapE€HHBIX KOMIIaHUH.

«JInneuknuBo»: [locToAHHAA IOAAEPKKA LETCKO-IOHOIIEC-
KOTO ABW>XeHUA 11pu [1aBHOM ynpasieHun MYC Poccuu 1o
Jlunenkoii obsacTu.

«DopirTaTckasa MABOBapHS»: [10iep:KUBaeT alTalCKYI0
OpraHu3aIiio BHEAOPOKHUKOB BapHay/IbCKOTO GaiK-KiIy-
6a «KosiecHUITBI 1OPOT».

«ToMckoe nMuBo»: LIeHTp ITOABOAHOTO IIaBAHUA IIOTYUIII
MIOAZIEPXKKY AJIA y4acTuA B MeXKJyHapOJHOM TYpHUDE.

ConuanbHbIEe IPOEKThI

CoIriajibHBIE TIPOEKTHI TPAJUIMOHHO — CaMble MHOTOYMC-
JIeHHBIE ¥ pa3HOOOpa3Hble B apceHale KOMIaHU.

Obpasosatue

YuactHuku OTdeTa BBJENAIOT CPeACTBa Ha OIaroTBopu-
TE€JbHbBbIE IIPOTPAaMMEBI B O6J'IaCTI/I O6paBOBaHI/IH. Komnaunuu
e CTBOBYIOT Ha/ IIKOJAMK, TEXHUKYMaMu, GUHAHCUDPY-
0T HEKOMMepYeCcKHe 06pa3oBaTelbHbIe TPOEKTHI, HAPaB-
JICHHBIE Ha IIOAAECPXKKY TaJIaHTIUBOU MOJIOZEXKHU.

A
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«Tomckoe mHuBO»: KommaHusa mnomoria Imkoime N2 51,
OIUIaTUB ee y4dacTue B MeXZyHapoZHOM KOHKypcCe XOpO-
Bol necHu B Bosrapuu. B pesynbraTe yueHUKU CpeHUX
U CTapIIMX KJIACCOB ILIKOJBI 3aHAMU MPU30BOE MeCTO.
JleTCKO-IOHOIIIECKUH I[eHTp «3Be3l0uKa» Oarogapsa oka-
3aHHOU TOAJep:KKe Havas BBITYCK pPaMOHHBIX raseT JAJs
JleTell U IKONBHUKOB. JleToM feTckas rasera «Ilarepka
TUTIOC» 3aHsJIa IEPBOE MeCTO Ha BcepoccuiickoM KOHKypce
IIKOJIbHBIX U3JaHUH.

ITapTHEepCKHE NIPOEKThI
C 001IeCTBeHHBIMH OPraHU3alUusIMU

CoBMecTHas paboTa c 001IeCTBEHHBIMY OPraHU3aLMAMY [TOBbI-
IIAeT COIMATBHYIO LIEHHOCTH 6JIarOTBOPUTE/IBHBIX ITPOEKTOB.

«bapHay/i1bcKUli MMBOBapeHHBIA 3aBof»: B 2008 roxy
3aBOJ] aKTUBHO COTPYZAHUYAJ C OOIIeCTBEHHOU OpraHu3a-
e «[1PoekT-41». Cpeil COBMECTHO OPraHM30BaHHBIX
TIPOEKTOB:

4 gesionpasodHuk «TatiHbl cmapozo gesiocuneda
0151 demetl, HaAXO0O0AUWUXCA HA OUMESIbLHOM
JledeHUU 8 0emckom my6epKyae3HOM
canamopuu BapHayna u He umeroujux
NOCMOSAHH020 OMKPbLMO20 00WeHUS;

4 npasoHuK 0J11 MHO200emHbLX cemell
«Cokposuwa 20po0a»;

4 KOHKYPC Ha 0emcKuil pucyHoK uiu nooeaxy
«[Todapu ynvloKy mame!», komopwlil npogenu
021 0emeti-uHeanudos 2opoda. Bcem mamam
demelti-uH8anuU008 u 0emsm, NPUHABUIUM
yuacmue 8 KOHKYpce PUCYHKO08 U N00esloK ObLIlU
8pyueHbl N00apKU.

«JIunnenknuBo»: KomnaHusa okasaja IOMOIIb B ITOATO-
TOBKe cJeTa-copeBHOBaHUA «IIIkosa Ge3omacHOCTH», XI
MeXXperuoHaJIbHOTO IoJieBoro jareps «FOHEBIN criacaTesbs.
Komnanusa Taxkxke momorvia Jlumenkomy ¢unuany Beepoc-
CUICKOTO 00IIEeCTBA CJIEMBIX B TIOATOTOBKE Becepoccuiickoi
koHbepeHu «Co3zanue KoMbopTHON HHGOPMAIIMOHHOH
CpeZibl 151 TI0JIb30BATEJIEH CIIeLONOINOTEK.

Social
and Economic
Partnerships

students of middle and senior classes
won a prize. Thanks to the company’s
support, the Children and Youth Cen-
ter Zvyozdochka began publishing re-
gional newspapers for children and
school pupils. In summer the children’s
newspaper Pyatyorka Plus won the
first place in the All-Russian Contest of
School Publications.

Projects in Partnership with
Public Organizations

Partnership with public organizations
increases the social value of charity
projects.

Barnaul Brewery: In 2008, the factory
actively cooperated with the public orga-
nization Project-41. Their joint projects
include:

* Cycling festival Old Bicycle’s Secrets
for children admitted to the Barnaul
tuberculosis sanatorium for a long
period and deprived of permanent
communication with the outside
world;

* Festival for large families The City’s
Treasures;

* Children’s drawing and craft contest
Give Your Mother a Smile for handi-
capped children. All handicapped
children and their mothers who par-
ticipated in the drawing and craft con-
test, received gifts.

Lipetskpivo: The company provided as-
sistance in organization of the contest
Security School and the 11th Interre-
gional Field Camp Young Rescuer. It also
helped the Lipetsk branch of the All-Rus-
sian Society of the Blind in organization
of the All-Russian conference Creation of
Comfortable Information Environment
for Users of Specialized Libraries.
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Public Recognition

< Economic and production ef-
ficiency

4 Product Quality

< Social Efficiency

< Ecology and Production Safety




BkJaZi KOMITaHWA MTMBOBApEHHOUW OTpacju B OOIECTBEH-
HO€ pa3BUTHE OTMEYaeTCsa TOCyJapCcTBOM U Ou3Hec-
coobiiectBoM. B 2008 rozy ZBe TpeTH KOMIIAHUI — y4acT-
HUKOB OTYeTa ObUTU HarpaXKJeHbl MeAAIAMU, TUILIOMaMH,
6y1aroZilapCTBEHHBIMU MMUCbMaMHU, TPAMOTAMU U TIPEMUSIMU
3a JIOCTIDKEHUA B PA3IMYHBIX COIMATBHO 3HAYUMBIX 06J1a-
CTAX JeATeIbHOCTH. JecaTh KOMIIaHWI OTMeUYeHbl 3a BKJIa
B SKOHOMMYeCKOe Pa3BUTHUE U IIPOU3BOJCTBEHHEIE YCIIeXU,
CceMb — 332 KaueCTBO MPOAYKILINH, TP — 32 COLUMATBHYIO d¢-
(EKTHUBHOCTb, IBE — 32 Y/Iy4dllIEeHUE SKOJIOTHH.

OCHOBHBIE Harpazasbl:
DKOHOMHYECKas U IPOU3BOACTBEHHAas
saddexTUBHOCTH

4 OAO «IlugosapeHHas komnaHus «barmuka»
* Bricmas obuiecTBeHHasa Harpaga PO B chepe mpousBoa-

CTBa IIpOJOBOJIbCTBUA «3a uzobunre u IIpOLBETAHUE

Public
Recognition

Brewing companies traditionally enjoy
the recognition of the business commu-
nity and government bodies. In 2008,
two-thirds of the Report contributors
received awards, diplomas, letters of ap-
preciation, certificates of honour, and
awards for achievements in social initia-
tives. Ten companies received recogni-
tion for contribution to economic devel-
opment and production achievements,
7 — for product quality, 3 — for social effi-
ciency, and 2 - for ecological efficiency.

Main Awards:

Economic and production

efficiency

4 OJSC Baltika Brewery

* The highest public award of the Rus-
sian Federation in food production
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“For Abundance and Prosperity of

Russia”, in the nomination “For a Spe-

cial Contribution to the Implementa-

tion of the Priority National Project

‘Agricultural Sector Development™

* Best Taxpayer of St. Petersburg

* Best Russian Exporter

4 SABMiller RUS, LLC

The highest public award of the Rus-

sian Federation in food production “For

Abundance and Prosperity of Russia”, in

the nomination “For a High Social Re-

sponsibility Standard”

< Incorporated Heineken Breweries,

LLC

* Best Taxpayer of St. Petersburg

4 CJSC Priazovskaia Bavaria

* Certificate of honour for a substantial
contribution to the social and eco-
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Poccun». HomuHanua «3a 0ocoOBIH BKJIAJ B peayn3a-
LIMIO IPUOPUTETHOT'O HAIlMOHANBHOTO ITpoeKTa «Pa3Bu-
THe AITK»

e Jly4mmii HaoromaTeabInuk r. CaHKT-IleTepOypra

* Jly4mmii poccuiicKuii sKcropTep

€ 000 «CABMusunep PYC»

* Beiciras obiiecTBeHHas Harpaga PO B chepe mpoussoa-
CTBa MPOAOBOJBLCTBUA «3a M300WIME U IIPOI[BETAHUE
Poccumn». HomuHalus «3a BRICOKUM CTaHAAPT COI[AANb-
HOI OTBETCTBEHHOCTU»

4 000 «O6BeduHeHHble TTusosapHu XetliHeKeH»
* Jly4mruii HajoromiaTeabnuK r. CaHkT-IleTepbypra

<€ 3A0 «lIpuasosckaa Basapus»

e T'pamoTa 3a 60JbIION BKIaZ B COIMATbHO-3KOHOMHU-
YEeCKO€ pa3dBUTHE MYHUIUIIAJBbHOI'O o6pa30BaH1m Tro-
poza Eiicka

«,4




4 00O «I1usosapeHHblil 3a800
XaovceHckUil»

® FpaMOTa 3a 3HAYMUTEJIbHBIN BKJIaZ, B COOHMAJIBHO-3KOHO-
MHY€ECKOE Pa3BUTHE MYyHUITUIIAIBHOTO 00pa3oBaHusa Arl-
HIepOHCKUM paiioH

® FpaMOTa 3a aKTUBHOE y4JacCTHe B O6I.U;€CTBeHHOI>i JKU3HU
XaZbDKEHCKOTO TOPOACKOTO TIOCETEHHs

4 OAO «Cmagponoabckuil nuso8apeHHbslil
3a800»

e JlumoM «JIuziep ropozAcKoi 3KOHOMUKW» aZIMUHUCTPA-
oA I CTaBpOHOJIH

4 Ipynna komnarutii Efes 8 Poccuu

* IIpemus [Ipe3ugenTa Pecriybiuku bamrkoproctan u Au-
wiomoM III cremeHu 3a aKTUBHBIM BKJIQJ U YCIIEIIHYIO
peanusannio KpyImHOro MHBECTUIIMOHHOIO IIPOeKTa IO
Pa3BUTHIO TMBOBAPEHHOTO 3aBoJa B I. Yoe.

* JlumioM ropofiCKOTO KOHKypca «Jlyulliee IIPOMBIILTIEH-
HOe TIpeAnpuATHe ropoza Yosl» B HOMUHALNH «3a JUHAa-
MHUYHOE Pa3BUTHE U BBICOKYIO pUHAHCOBYIO 3GHEKTUB-
HOCTb»

KauecTBO npoayxkuvuu

€ 000 «ObBeduHeHHble TTuso8apHu
XetiHexeH»

* TloyeTHas rpamora koHuepHa Heineken NV 3a BrIcOKOe
kauecTBo 6peHzia Heineken

* 3os0Tad Mezaab KpynHeliiei arpolpoMBIILIEHHON BbI-
craBku Poccnu «3omotas oceHb 2008» 3a uBo «[1T1UT» u
nuBo «Tpu MeaBesna»

¢ 3A0 «IIpuasosckas basapus»
e JlunioM aaMuHUcTpanuu KpacHozapckoro xpad 3a ak-
TUBHOE y4yacTue B ITporpamme «KadecTBo»

€ OAO «Tomckoe nugo»

* CBHZeTenbCTBO JIaypeaTa MeXXpernoHaJIbHOIO KOHKypca
«Jly4mvie ToBapsl U yoryru Cubupu — leMMas 3a BRICOKOE
Ka4yecTBO BBHIIYCKaeMOU IIPOAYKIINHI

* I'pan npu «JIngep xadectBa ynpasiaeHud — 2008» Mex-
ZyHapOJHOI'O IeHTpa WHBECTUIIMOHHOTO KOHCAJITHHTA
(ICIC)

Public
Recognition

nomic development of the Yeisk Mu-
nicipality
4 Khadyzhensky Brewery, LLC

e Certificate of honour for a substantial

contribution into the social and eco-
nomic development of the Apsheron
District Municipality

* Certificate of honour for active partic-

ipation in the social life of the Khady-
zhensk urban settlement
4 OJSC Stavropol Brewery

* Diploma “Urban Economy Leader” of

the Stavropol Administration
< Efes Group in Russia

e Award of the President of the Repub-

lic of Bashkortostan and 3rd degree
diploma for the substantial contribu-
tion and successful implementation of
a big investment project related to a
brewery development

* Diploma of the municipal competi-

tion “Best Industrial Enterprise of
Ufa” in the nomination “For Dynamic
Development and High Financial Ef-
ficiency”

Product Quality

4 Heineken Breweries, LLC

e Certificate of honour of the Heineken

NV Group of Companies for the high
quality of the Heineken Brand

* Golden Medal of the biggest agricul-

tural exhibition of Russia “Golden
Autumn 2008” for beer PIT and Tri
Medvedya

4 CJSC Priazovskaia Bavaria

* Diploma of the Krasnodar Territory

Administration for active participa-
tion in the Quality Program
4 OJSC Tomsk Pivo

e Prize winner certificate of the Inter-

Regional Competition “Best Goods
and Services of Siberia — Gemma” for
the high quality of the manufactured
products
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Grand Prix “Quality Management
Leader — 2008” of the International
Centre of Investment Consulting
(ICIC)

OJSC Vizit

Diploma of the 2008 BUSINESS
PARTNER competition winner in
the “Strategic Partnership” nomina-
tion

Leader Cup in the Kuznetsk medical
aid posts competition

Certificate o honour for the first place
in the municipal competition medical
aid brigades and posts in 2008.

OJSC Stavropol Brewery

Diplomas of the Ministry of Agricul-

ture of the Stavropol Territory in the

< OAO «Busum»

e JluioMm mobeautens koHkypca «BV3HEC-TIAPTHEP
2008 roza» B HoMuUHanuu «CTpaTervyeckoe MnapTHep-
CTBO»

* Ky6ok 3a ImepBoe MeCcTO B COPEBHOBAHUIX CAHUTAPHBIX
nocToB I. Ky3nenka

* I'paMoTa 3a 1mepBoe MeCTO B F'OPOZACKUX COPeBHOBAHUAX
CaHWUTapHBIX JPY>XUH U ITOocTOB B 2008 rozy.

<€ OAO «Cmasponosbckuil nusos8apeHHbslil
3a800»

* ,Z[I/IHJIOMI)I MI/IHI/ICTepCTBa cenbckoro xo3aicrsa CraB-
POIOJIBCKOTO Kpasi B HOMUHaUUAX «JIydiias opraHu-
3a1us roZla 1Mo MPOU3BOJCTBY NMUBa», «3a BHEJPEHUE
HOBBIX TEXHOJOTHU U BHUJO0B IITMBa», «3a Iponu3BOACTBO
InrBa, IIOJYYMBIIEro HAHWBBLICHIYIO JA€r'yCTallMOHHYIO
OIIEHKY»



< Ipynna komnawuil Efes 8 Poccuu

* TMBO «Besblii MeZiBeZb CBETIOE» OBLIO YIOCTOEHO CIIe-
UAJIbHOI'O IIpM3a 3a BBICOKOE Ka4e€CTBO — International
High Quality Trophy 2008

CounuanbHada 3P PeKTUBHOCTDH

€ OAO «IlusosapeHHast KOMNAHUA
«banmuxa»

* HR-6penz roza

* Bcepoccutickas npemus «PEOPLE INVESTOR»

4 000 «O6BeduHeHHble [TusosapHu

XetiHeKeH»

e TloyeTHasd TrpamMoTa 3a O0JaroTBOPUTENbHYIO TIO/-
JEePXKKy MeXIYHapOAHOTO KEHCKOro Kiayb6a CaHKT-
[TeTep6ypra

* BiarogapHOCTh 32 OCOOBIN BKJIAJ, B Pa3BUTHE JeATENb-
HOCTH OJIarOTBOpUTENbHOU opraHusauuu United Way
Russia

< OAO «CAH Hnbes»

e Ilpemusa «Jlyumwuii paborogaTenb» B pamkax Harmwo-
HaJIbHOU ZIeIOBOM mpeMuM «KamuTaHbl pOCCHHCKOTO
6usHeca»

DKO0JIOTHA U IIPOU3BOJACTBEHHAA
0e30macHOCTh

4 3A0 «Jluneuknugo»

* BnarogapcTBeHHOe MMCbMO OT AAMUHUCTpaluu Jlumnen-
ka u Jlunterikoro CoBeTa AeIyTaToB «3a BEICOKME II0Ka3a-
TEJIU W COBEPIIEHCTBOBAHUSA CUCTEMBI 3aIUTHI Hacese-
HUA OT Ype3BbIUANHBIX CUTyal[Hil»

4 OAO «Tomckoe nugo»

e JlaypeaT KOHKypca, OpraHM30BaHHOTO MeXAyHapOAHOM
akaJieMuel kauecTBa U MapKeTUHTra B HoMUHAaIuu «100
JIy4Iux opraHusanuii Poccuu. Dkosorus v sKojorude-
CKUM MeHEeIXKMEHT»

Public
Recognition

nominations “Best Brewing Compa-
ny of the Year”, “For Introduction of
New Technologies and Beer Brands”,
“For production of Beer with the
Highest Tasting Assessment”

4 Efes Group in Russia

* Bely Medved Light Beer received a

special prize for high quality — Inter-
national High Quality Trophy 2008

Social Efficiency

4 OJSC Baltika Brewery

* HR-Brand of the year
* PEOPLE INVESTOR All-Russian Award

< Incorporated Heineken Breweries,
LLC

* Certificate of honour for the charity

support of the International Women’s
Club of St. Petersburg

* Acknowledgement for a special con-

tribution into the activity of the char-
ity organization United Way Russia

< OJSC SUN InBev

* Best Employer Award granted under

the National Business Award “Cham-
pions of the Russian Business”

Ecology and Production Safety

4 CJSC Lipetskpivo

* Letter of appreciation from the Ad-

ministration of Lipetsk and Lipetsk
Board of Deputies “For high achieve-
ments and improvement of the emer-
gency response program”

4 OJSC Tomsk Pivo

* Prize winner of the competition or-

ganized by the International Acad-
emy for Quality and Marketing in the
nomination “100 Best Organizations
of Russia. Ecology and Ecology Man-
agement”
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AndopManus o aeaTenbHOCTU
Co103a poCCUNCKUX MTUBOBAPOB

4 Legislation

4 Excise Tax Regulations
4 Excise Tax Regulations
4 Technical Regulations

4 Social Responsibility

4 Work within the Union

4 Brewer’s Day

4 3axoHodamenbcmao

4 Akyusmoe pezynuposamue

4 PezynuposaHue npousgodcmea u o6opoma nu-
808ApeHHOL NPOJYKUUU

4« TexHuueckoe pezynuposamue
< CoyuanvHas omeemcmaeeHHOCb
4 BHympucotosHas paboma

4 [leHsb nusosapa



B 2008 rozy Coro3 mpozonkl paboTy IO 3alluTe UHTEpe-
COB TIPOU3BOAUTENEN MUBOBAPEHHON MPOAYKIMU B cdepe
roCyAapCTBEHHOI'O peryjJupoBaHuA, 1O Pa3BUTHIO B3au-
MOOTHOIIEHU C AETOBBIM U 3KCIIEPTHBIM COOOIIECTBOM,
a TakKe II0 peaau3aliy IporpaMM KOpIIOPaTUBHOMN COITH-
aJIbHOM OTBETCTBEHHOCTH.

OCHOBHBIE HaImpaB/JI€HUA AE€ATECIbHOCTU BKJIIOYAIN:

* HOPMAaTUBHO-IIPABOBOE PEryJIUPOBAHUE OTPACIIH;

* rapMOHM3AIINIO IIPABUJI JKeJIe3HOAOPOXKHBIX I'py3oIlepe-
BO30K ITMBA;

* TOAJEPXKKY SKCIIOPTHOM ZIeATeTbHOCTY KOMITaHUM;

* BHYTPHCOIO3HYIO PabOTy U Zp.

B 2008 rogy cocTosymoch 4eTelpe 3acefaHusa pyKOBOZALIe-
ro opraHa opranusanuu — Cosera Coro3a, Ha KOTOPBIX 00-
CY>KAQJINCh BOIIPOCHI, CBA3aHHBIE C TEKYLIMMHU 3aJadaMu
Pa3BUTHUA IMBOBAPEHHOM OTpaciv, pa3pabaTHIBAIUCh U

YTBEPXKAAJINCh HOPMAaTUBHBIE IOKYMEHTHI U IVIAHBI pa6OTLI
Corosa, MpeACTaB/IAIMCh K HarpaXXJe€HHUIo Jy4dlIrne KoMIia-
HHH U CIIEONUAJINCTBI OTpacCiu.

Information

on the Operations
of the Russian
Brewers Union

In 2008, the Union continued its work on

protection of interests of brewers in gov-

ernmental regulation, development of rela-

tions with the business community and ex-

perts, as well as on the implementation of

corporate social responsibility programs.

Main areas of work included:

* Regulatory and legal framework;

* Harmonization of beer railroad freight
rules;

e Support of the companies’ export
business;

* Work performed within the Union, etc.

In 2008 four meetings of the Union’s
governing body — the Union Board —
were held. The main focus was on the
current tasks related to brewing industry
development, presenting and approving
regulations and the Union action plans,
nominating the best companies and pro-
fessionals for awards.
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BaunmepecogarHble
CIMOPOHBL
Interested Parties

2006 2007

2008

Yuacmue CPII 8 pabome KOHCYbMAMUBHbIX 0p2aH08 npu komumemax IocyoapcmeerHoil fymvt PO
(no 6100x%cemy u HA02aM, NO IKOHOMUUECKOU NOUMUKe, N0 A2PAPHLIM 80Npocam u op.),
npo@dunbHbIX MUHUCMepCcmeax u sedomcmaax [lpagumenscmea PP
Participation of the RBU in the work of the advisory bodies of the Russian State Duma committees (Budget
and Tax, Economic Policy, Agriculture, etc.), relevant ministries and agencies of the Russian Federation

Bmopoe Bcepoccutickoe
coseujarue «KoHyenyus
e3aumodeticmaus eracmu u
6usHeca»

Second All-Russian meeting
“Policy Dialogue Concept”

TocyoapcmeeHHble
opzaHwbL enacmu

Governmental Authorities Onpoc & pamiax nodzomosxu

CoyuanvHoz0 omuema
Survey under the Social Report
Preparation

Kpyanwtil cmon
«3axoHodamenbHble
npo6.iemst npomugodeticmaust
ANKO20AU3AYUL HACENEHUS»
Round-table discussion “Legal
issues of the prevention of the
population alcoholization”

Kpyenwiii cmon «CoyuanbHo-
IKOHOMUUECKOe NAPMHEePCMe0
enacmu u busHeca Kak akmop
De_UOHANILHO20 PA3BUMUSL»
(Kanyea)
Round-table discussion “Social
and Economic Partnership between
authorities and business as a
regional development factor”
(Kaluga)

Kpyenwiii cmon «CoyuansHas
0mMeemcmeeHHOCMb POCCUTicko20
6usHeca Ha npumepe NUBOBAPEH-

Hotl ompacauy ([lepmv)

Round-table discussion “Social

responsibility of the Russian

Business by the example of the

brewing industry” (Perm)

Yuacmue 6 pazpabomxke npoekma
HI[TOCT «I1ugo. OTY>»
Participation in the development
of the NC GOST project “Beer.
General Specifications”

Escezo0Has Beepoccuiickas koH@epeHyus npousgooumeiell nu8o-6e3anko20abHOlU npodyKyuu
Annual All-Russian conference of beer non-alcoholic beverages producers
Esice200MbLIl KOHKYDC HA JTyUllee KOPNopamueHoe UsoaHue
Annual competition for the best corporate publication
Exce200Has mopixcecmaeHHAS LepeMOHUS HAZPANCOeHUS JlyUiLuX npeonpusmuil
U CNeyuanucmos Nu08aAPeHHOL Ompacau.

KomnaHnuu nusosapenHoti
ompacau

Brewing Companies
CeMUHAp Ot MANbLX NUB0BADEH-

HbIX KOMNAHUIL N0 8HeOPEeHLIO CU-
CmeMbl MeHeONCMeHMA Kauecmeda
Seminar on quality management
systems implementation for small
brewing companies

Kpyenwtii cmon «CoyuansHas om-
8eMCMBeHHOCIIb NUB0BAPEHHOLL UHOY-

Ompacnesble u 6usHec- cmpuu» (coemecmuo ¢ PCIIIT u TITIT)

CPII cman unenom Mupogoz2o

Annual award ceremony for top professionals and companies of the industry
Excezo0Hoe nposedenue /[JHs nusosapa Brewer’s Day (held annually)

accoyuayuu Round-table discussion “Social
Industry and Business MUB0BAPEH020 ATbANCA Responsibility of the Brewing Industry”
. RBU became a member of the . . .
Associations . . . (together with the Russian Union of
Worldwide Brewing Alliance o
Industrialists and Entrepreneurs and
Chamber of Commerce and Industry)
ObwecmaeHHOCMD Excezo00mbLil 8binyck CoyuanbHozo omuema
Public
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[Tpogomxanochk B3auMoOeICTBHE C TIPeccoi U APYTUMU Op-
TaHU3AIMAMU — TeMaTUKa U GopMaT BCTped U MEPOIPUs-
THI pa3Hoo6paseH (cM. Tabiuiy). B pesysnbrate OCHOBHBIE
JUISI OTPACIIH BOIIPOCHL OOCYXJATHUCh C YIeTOM HHTEPECOB
KaK [TMBOBApPOB, TaK U APYTUX OpraHu3auuii.

OCHOBHBIE COOBITUS 1 MEPOIIPUSTUSA

SaKOHO,Z[aTeJIbCTBO

Y4yacTrue mnpeAcTaBUTENel 3KCIEPTHOrO coollecTBa B
3aKOHOTBOPYECKOM JeATeNbHOCTU ABJIAETCA OJHOU U3
BaXXHEHNIINX COCTABJAIOIINX HOPMaTUBHO-IIPaBOBOTI'O pe-
r'yJIVMpOBaHuUA MUBOBapeHHOU uHAycTpuu. B anmpesne 2008
roga KoMuTeT o 5KOHOMHYECKON IOIUTHKE U Ipej-
npuHuUMaTenbcTBy locyzapcrBeHHoN Jymbr PO mpunsn
pelneHue 06 obpasoBanuu npu Komurere DKCIEPTHOTO
coBeTa II0 BONpocaM roCyAapCTBeHHOI'O PeryIupoBaHUA
MPOM3BOACTBA U 000OPOTAa NHBOBAPEHHON NPOAYKIIUH.
CoBeT co37aH C Ielblo COAeNHCTBUA ONTUMU3AIUU 3aK0-
HOTBOPYECKOH eATeTbHOCTH B cdepe rocyAapCTBEHHOTO
peryIupoBaHus IPOU3BOACTBA U 0060pPOTa ITHMBOBApeH-
HOU IPOAYKIIUMU.

Ax1u3HOe peryjivupoBaHue

Co103 CylIecTBEHHO aKTHUBH3UpoOBal paboTy B codepe
aKIIU3HOTO peryJupoBaHUs NHUBOBAapeHHOU oOTpaciud B
CBSI3U C TOATOTOBKOM MuHucTepcTBOM ¢GUHAHCOB P®
3aKOHOIIpOeKTa O «BHeceHMM M3aMeHeHUH B cTaThio 193
mIaBHl 22 «AKIIU3BI» YacTU BTOpoil Hasmorosoro kozgekca
Poccutickoit ®epepanun». JlaHHBIN 3aKOHOTIPOEKT TPeJ-
ycMaTpUBaJ 3HAUYUTEJbHOE yBeJIWUYeHHe CTaBKU akKIjh3a
Ha muBo Ha 2009-2010 rogsr. Coros obpatuics k [Ipea-
cepatento [IpaButenbcTtBa PO B.B. IlyTuHy c mpockboii
paccMoOTpeTh BOIPOC O 3aMOpaKMBAaHUU CTAaBKU aKIM3a
Ha [UBO.

PeryiupoBaHue IIpOU3BOACTBA

1 000pOTa MMBOBAPEHHON MPOAYKIINH

Jlia rapMoHM3alUM 3aKOHOJATENBHOI'0 perylnpOoBaHUA
MHUBOBapeHHOM oTpaciu Coo3 B3aUMOAEHCTBOBAI C IIPO-
¢wrbHBIMU KoMuTeTaMU [ocymel P®. B aapec Corosa mo-
CTYyIIWIO IMCBMO 3a IOANKChIO NpefceiaTens Komurera
T'ocaymbl PO 110 s5KOHOMMYECKOH NIOIUTHKE U IPeANpUHU-
MatenbcTBY E.A. ®egoposa. [lemyraT IpoCHI BBICKA3aTh

Information

on the Operations
of the Russian
Brewers Union

The Union maintained its relations with
the mass-media and other organiza-
tion — for the various topics and forms
of the meetings and events see the Table
below. As a result, when discussing the
main issues of the industry the brewers’
interests as well as the interests of other
organizations are taken into account.

Main Events and Activities
Legislation

Participation of experts in the law making
process is one of the primary elements of
the regulatory and legal framework of the
brewing industry. In April 2008 the Com-
mittee for Economic Policy and Entrepre-
neurship of the Russian State Duma ad-
opted a resolution on the creation of the
Expert Board on State Regulation of Beer
Production and Turnover under the Com-
mittee. The Board was created in order to
promote the optimization of law making
in the field of the state regulation of beer
production and turnover.

Excise Tax Regulations

The Union considerably increased its ef-
forts in the field of excise regulation of the
beer industry in connection with the draft
law “On Introduction of Changes into Ar-
ticle 193 Chapter 22 ‘Excise Taxes’ of Part
Two of the Tax Code of the Russian Fed-
eration”, prepared by the Russian Ministry
of Finance. This draft law stipulated con-
siderable increase of the beer excise tax
rate for 2009-2010. The Union applied to
Chairman of the Russian Government V.V.
Putin with a request to consider a possibil-
ity of “freezing” the beer excise tax rate.
Beer Production

and Turnover Regulation

In order to harmonize the legislative
regulation of the brewing industry, the
Union liaises with relevant committees
of the Russian State Duma. The Union
received a letter from E.A. Fyodorov,
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Chairman of the Russian State Duma
Committee on Economic Policy and En-
trepreneurship. The Deputy requested
an opinion on the Draft Federal Law “On
Retail Trade” that established legal regu-
lations in retail trade regulation. The
Union’s relevant specialists prepared rec-
ommendations for draft laws that impact
the brewing industry.

Technical Regulations

The Union continued its participation
in the refining of the NC GOST projects
“Beer Products. Terms and Definitions”.
Under this activity a number of meetings
were organized with participation of
relevant specialists from the companies
and scientific and expert institutions.
These meetings resulted in the further
improvement of the methodological and
regulatory and legal framework of beer
production.
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MHeHUe 1o IpoekTy 3 «O po3HUYHOI TOprosie», KOTO-
PBIH yCTaHABIMBAET IPABOBBIE HOPMEI B chepe perynupo-
BaHUA PO3HUYHON TOProBiu. [IpoduibHbIe clienuaaucThl
Coro3a MOATOTOBWIM PEKOMEHZAIUU B 3aKOHOIPOEKTHI,
OKa3bIBalolllve BAUAHNE Ha [leATeJbHOCTh MNBOBapEHHON
WHIYCTPUMU.

TexHU4YeCcKoe peryJiupoBaHue

Cor03 MPOAOIKUI y4acThe B ZopaboTke mpoekToB HIJ
I'OCT «I[IluBoBapeHHas NpoAyKIUA. TepMUHBI U oIpe/e-
neHusa» u npoekrta HI] I'OCT «IlmBo. OTY». B pamkax
3TO¥ paboTH OpPraHU30BaH pPsZ COBELIAHWN C y4acTH-
eM IpOQIIbHBIX CHENNATHUCTOB KOMIAHUN, HAyYHBIX U
SKCIIEPTHBIX UHCTUTYTOB, UTOI'OM KOTOPBIX CTaJO Aajb-
Helilllee COBEpUIEHCTBOBAHME MeTO/0JOIMYeCKONH U
HOPMAaTHUBHO-IIPABOBOI 623kl IPOU3BO/CTBA IMBOBAPEH-
HOU NPOAYKIIUM.

COI.II/IaJIBHaH OTBETCTBEHHOCTbD
27 ¢espana B [lepMu npouuto 3acefaHue Kpyrjaoro cTo-
ja Ha TeMy «CollMasbHas OTBETCTBEHHOCTb POCCUHCKO-




ro OusHeca Ha MpuMepe MUBOBAapEHHOU oTpaciau». B ero
paboTe NPUHAMU yYacTHUe MPeACTAaBUTENN PYKOBOJACTBA
«JlenoBoii Poccun», opraHoB rocyJapCTBEHHOU BJIacTHU
Y OpraHoB MeCTHOro camoynpasieHus [lepMmckoro kpad,
NIUBOBapeHHBIX KoMIlaHul, Coro3a pOCCHUMCKUX IUBO-
BapoB, /IeJIOBOTO U 3KCIepTHOrO coobirectBa u CMU.
YYacTHUKY HAa KOHKDPETHBIX IpUMepax OOGCYAMIU OIBIT
U TEepCHeKTUBB pPa3BUTHUA COLMAJBHOTO IapTHEpPCTBA
BJIACTU U 6U3Heca, a Takke HeoOXOAUMOCTD IOIYJIAPHU-
3aluy OTpacjaeBoil HeGUHAHCOBOUW OTUYETHOCTH Kak 3¢-
$EeKTUBHOTO MHCTPYMEHTa B3aUMOJEUCTBUA UHAYCTPUU
C TOCyZapCTBEHHBIMU U OOIECTBEHHBIMU MHCTUTYTAMH.
Y4acTHUKHU NIPUILIH K BBIBOJY, YTO IIPOJO/KEHYEe JUao-
ra MexAy NpeACcTaBUTEIIMU GHU3Heca U BIaCTU TO3BOJUT
HalTy HOBble GOPMBI B3aUMOeHCTBYUSA B pealnu3aliuu co-
LMaJbHBIX IIPOEKTOB.

BHyTpuCOI03HasA paboTa

[71aBHBIM COOBITHEM BHYTPHUCOIO3HOW JKU3HU CTaja Co-
crosBiiasicsi B MockBe Bocbmast Beepoccuiickasa KoHde-
PEHIIMS TIPOU3BOAUTENEH THUBO-6€3aTKOrOJBHONU IPO-
OYKIIWY, B paMKax KOTOPOH MPOIIO rofoBoe cobpaHue
YIEHOB OpraHU3aluy. YUaCTHUKU COOpaHUA — MpeACTa-
BUTEJIV NMMBOBapeHHBIX NMPeANPUATUN OTpaciu — nojBe-
1 uToru paboTsl Colo3a U OTPACIH B II€JIOM, ONPEAETU-
JIV OCHOBHBIE LIeJIN U 3a/ia4U JeATeJIbHOCTU OpraHu3alnuu
Ha 6mkatinee 6yayinee. Takke B paMKax KOHGepeHIINU
nponuia Ilatasd TopecTBeHHasd LiepEeMOHMUA Harpax/zje-
HUA Jy4YIIUX OIpeJIpUATUHN U CIIelUaJlCcTOB MUBOBapeH-
HOU oTpaciu.

JleHb UBOBapa

14 uIOHA POCCHUMICKHE IPOU3BOAUTENU INHUBA OTMETWIN
cBOH mpodeccHoHATbHBIN Mpa3AHUK — JleHb MUBOBApa, KO-
TOpBIH 6611 yupexxaeH CoBeToM Coro3a B iHBape 2003 roza.
B uioHe B pasjM4YHBIX rOpojax CTpaHbl Ha IpeANpUATUAX
OTpacjy COCTOSINCH YEeCTBOBAHUA JYUIINX CIIElNaINCTOB
OTpaciy, IPOILIM KOPIIOpPaTUBHEIE MEPOIPUATHA, TOPOZ-
ckue pecTUBAIH.

Information

on the Operations
of the Russian
Brewers Union

Social Responsibility

On February 27, in Perm, a round-table
discussion was held entitled “Social Re-
sponsibility of the Russian Business by the
Example of the Brewing Industry”. The list
of participants of the discussion included
the management of Delovaya Rossiya,
governmental and local authorities of the
Perm Territory, brewing companies, Rus-
sian Brewers Union, business community,
experts and the mass media. Using specific
examples, the participants discussed the
experience and development perspectives
of social partnerships between the author-
ities and the business, as well as the neces-
sity to disclose the industry’s non-financial
reporting as an effective instrument of the
industry’s interaction with governmental
and public institutions. The participants
agreed to continue such communication
to find new ways for implementation of
the social projects.

Work within the Union

The main in-house event of the Union was
the Moscow Eighth All-Russia Conference
of Non-Alcoholic Beverage Manufacturers,
under which an annual meeting of the or-
ganization members took place. The meet-
ing participants — representatives of brew-
ing companies — summed up the results of
the Union’s and the industry’s work, de-
fined the main objectives and tasks of the
organization for the near future. The con-
ference also included the Fifth ceremony
for awarding best professionals and com-
panies in the industry.

Brewer’s Day

On June 14, the Russian brewers cele-
brated their professional holiday — Brew-
er’s Day, which was established by the
Union Board in January 2003. In June,
in different cities of the country the
brewing enterprises awarded the best
professionals of the industry, organized
corporate events and city festivals.
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OAO «IIuBOoBapeHHasa koMnaHu#a «baaTuka»
Toz o6pazoBanusa — 1990.

[IpousBozacTBeHHAA MOIIHOCTE — 500 MJIH JaJl.
OcHOBHbIe OpeHJBI — «BanTHKa», «ApceHaIbHOE>,
Carlsberg, Kronenbourg 1664, Tuborg, «<HeBckoe»,
«SIpnMBO», peruoHaNbHbIE OpeHbI «/I0H>»,

«YpasbCKUY MacTep».

Agpec: 194292, r. CankT-IleTepOypr, 6-i1 Bepxuuii nep., 1. 3.

Crpanunia B MIHTepHeTe — www.baltika.ru

OAO «BapHay/1bCKWIi MUBOBapeHHbIH 3aBOJ»
Tox o6pazoBanmst — 1882.

[Tpou3BoACTBEHHAA MOITHOCTD — 10 MJTH fat.
OcHoBHbIe OpeHAEl — «BapHay/IbcKoe», «HelIcKoe»,
«Bopcun», «<Kurynesckoe».

Appec: 656922, r. BapHayn, yi. TpakroBas, A. 35.
CrpaHuna B VIHTepHeTe — www.vorsin.ru

OAO «BykeT YyBamvu»

Toz o6pasoBanus — 1974.

[Ipou3BoACTBEHHAA MOIIHOCTD — 5,1 MJTH Jal.
OcHoBHbIe 6peHbl — «Byker UyBaumm», «BU3UTHOE»,
«Kusoe», «4ebGokcapcKoe», «[leHHas KOJIEKITUI».
Anpec: 428022 Yysamickas Pecny6ivka, r. Ye6oKcapel,
np. CossAHoe, A. 7.

Crpanunia B IHTepHeTe — www.buketbeer.ru

OAO «BuU3uT»
Toz o6pasoBanusa — 1949.
[Ipou3BoACTBEHHAA MOIIHOCTD — 2,1 MJTH JaJl.

OcHOBHBIe OpeH/IEl — «BU3UT», «Pediiekcs,

MUuHepasbHas Boga «Hazexga», «ByTypIuHCKUI POIHUK».

Agnpec: 442530, [TeHseHckas 0671., T. Ky3HeIk,
yi. OpIKOHUKHU/3eE, A. 92.

OAO «BaTuu»

T'ox ob6pazoBanms — 1903.

[TpousBozACTBEHHAA MOIIHOCTD — 3 MJIH JaJl.
OcHOBHBbIe 6peHzHBI — «BsaTuu», «Kapa Orro [lIHaiigep»,
«EneHa».

Agpec: 610027, r. Kupos, yi1. Bitoxepa, a. 63.

Crpanuria B IHTepHeTe — www.vyatich-kirov.ru

Information
on the Social Report
Contributors

0JSC Baltika Brewery

Founded: 1990

Production capacity: 500 million decalitres
Main brands: Baltika, Arsenalnoe, Carlsberg,
Kronenbourg 1664, Tuborg, Nevskoe,
Yarpivo; local brands: Don, Uralsky Master
Address: 3, 6th Verkhny Pereulok, St.
Petersburg, 194292

Website: www.baltika.ru

0JSC Barnaul Brewery

Founded: 1882

Production capacity: 10 million decalitres
Main brands: Barnaulskoye, Cheshskoye,
Vorsin, Zhigulevskoe.

Address: 35 Traktovaia St., Barnaul, 656922

Website: www.vorsin.ru

0OJSC Buket Chuvashii

Founded: 1974

Production capacity: 5.1 million decalitres.
Main brands: Buket Chuvashii, Visitnoe,
Zhivoe, Cheboksarskoe, Pennaya Kollektsiya.
Address: 7 Solyanoe Av., Cheboksary,
Chuvash Republic, 428022.

Website: www.buketbeer.ru

0JSC Vizit

Founded: 1949

Production capacity: 2.1 million decalitres
Main brands: Vizit, Refleks, Nadezhda
mineral water, Buturlinsky Rodnik
Address: 92 Ordzhonikidze St., Kuznetsk,
Penza Region, 442530

0JSC Vyatich

Founded: 1903

Production capacity: 3 million decalitres
Main brands: Vyatich, Karl Otto Shneider,
Yelena.

Address: 63, Blyukher St., Kirov, 610027.
Website: www.vyatich-kirov.ru
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0JSC Zauralskie Napitki

Founded: 1913

Production capacity: 1.4 million decalitres
Main brands: beers — Kurganskoe, ZN;
mineral water — Svezhest, Kurganskaya
Address: 3 M. Gorky St., Kurgan, 640020

CJSC Lipetskpivo

Founded: 1977

Production capacity: 4 million decalitres.
Main brands: Lipetskoe, Priyatel, Dmitrich.
Address: 11 Universalny Av., Lipetsk, 398032.

MPK Maikop Brewery, LLC

Founded: 1882

Production capacity: 0.08 million decalitres
Main brands: Chestnoe, Tsarskoe

Address: 2 Gogol St., Maikop, Adygeya
Republic, 352909

Makhachkalinsky Brewery Port Petrovsky,
LLC

Founded: 2006

Production capacity: 0.08 million decalitres
Main brands: Port Petrovskoe

Address: DSK District, A. Sultana Lane,
Makhachkala, Republic of Dagestan, 367010

Heineken Breweries, LLC

Founded: 2002

Production capacity: 180 million hectolitres
Main brands: Heineken, Amstel, Zlaty
Bazant, Buckler, Bochkarev, PIT, Okhota,
Tri Medvedya, Stepan Razin, Rousich, Patra.
Address: 24 Telman St., St Petersburg, 193230

Website: www.heinekenintenational.com

Pivnaya Artel, LLC

Founded: 2006

Production capacity: 0.6 million decalitres
Main brands: Shotlandsky El, Zhigulyovskoe,
Barkhatnoe

Address: 106 Promyshlennaya St., Barnaul,
656038.
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000 «3aypajnbcKkue HalTUTKHU»
Tox o6pazoBanms — 1913.

[Tpou3BoACTBeHHAA MOIIHOCTD — 1,4 MJIH Jjal.

OcHoBHbIe 6peHzbI — «KypraHckoe», «3H», MUHepaibHas BoAa

«CBexecTb», «Kypranckas».

Anpec: 640020, r. Kypras, yi1. T'opbkoro, 4. 3.

3A0 «JInnmeyKInuBO»

Tox o6pasoBanus — 1977.

[TpousBoACTBEHHAA MOIIHOCTD — 4 MJIH AaJl.

OcHOBHbIe OpeHJB! — «JIUIenKoe», «[I[pUATeNDb», «/IMUTPUY».

Agppec: 398032, r. JIunenx, YHUBEpCaIbHBINA Ip., 4. 11.

000 «MIIK» «IIuBOBapeHHbIi 3aBoA Malikonckuii»
T'oz obpazoBanys — 1882.

[IpoussBozacTBeHHas MoiHOCTh — 0,08 MIH faI.

OcHoBHbIe OpeHgBI — «HecTHOe», «Llapckoe».

Agpec: 352909, Pecry6imka Agsires, T. Maiikor,

yi. Torona, 4. 2.

000 «MaxayKaJIMHCKHU MNBOBapeHHBIH 3aBOJ
«I[IopTt - IleTpOBCK>»

Tox o6pazoBanus — 2006.

[TpousBozacTBeHHas MoliHOCTh — 0,08 MIIH fa.
OcHOBHO# 6peHf — «[TopT-IleTpoBcKoe».

Agnpec: 367010, Pectiybvika [larectas, r. Maxaukaiia,
np. A. CynraHa, p-H JICK.

000 «00BeguHeHHbIe [INBOBapHU XeliHeKeH»
Toz o6pasoBanusa — 2002.

[TpousBozacTBeHHAA MOIIHOCTD — 180 MJIH. T'€KTOJIUTPOB.
OcHoBHbIe 6penzibl — Heineken, Amstel, Zlaty Bazant, Buckler,

«boukapes», «[INUT», «<OxoTa», «Tpu MmesBesn», «Crenan Pasun»,

«Pycnu», «[laTpa».
Agpec: 193230, r. Cankr-IleTepbypr, yi. Teabmana, 1. 24.
Crpanuna B MIHTepHeTe — www.heinekeninternational.com

00O «IIuBHasA Apreib»

Toz obpasoBanusa — 2006.

[TpousBozacTBeHHAas MoUTHOCTh — 0,6 MJTH Zait.

OcHoBHble 6peHgb! — «[I0TIaHACKIH 3JTb», « JKUTYIeBCKOe»,
«bapxaTHoe».

Agnpec: 656038, r. bapuayst, yi. [IpomsliienHas, 4. 106.



3A0 «ITUHO»

T'oz o6pazoBanus — 1973.

[Ipou3BoACTBEHHAA MOIIHOCTD — 2,2 MJIH JaJl.
OcHoBHbIe 6peHzBI — «<HoBOpOCcuiickoe», «<HoBopoce».
Appec: 353920, HoBopoccuiick,

yi. KyHukosa, z. 45.

000 «IIuBOBapeHHKI 3aB0j, XaAbKEeHCKH1»

Toz o6pasoBanust — 1960.

[IpousBozacTBeHHAsA MOIIHOCTD — 0,5 MJIH Aail.

OCHOBHO#1 6peH7 — «XaJbKEHCKOe».

Agpec: 352671, KpacHozapckuii kpaii, AniepoHCKUl palioH,

r. XazpDKeHCK, 1. [IpoMeicioBad, a. 20.

3AO0 «IIpua3oBckasa BaBapusa»

Tox o6paszoBanust — 1861.

IIpousBozacTBeHHaA MOIIHOCTD — 0,9 MJIH Aal.

OcHOBHbIe OPaHABI — «A30BCKOe», «BocTopr», «KeMmuyxuHa
[TpuasoBws», «KuryaeBckoe», «VBau [loaayOHbI», «<KOHKYPEHT,
«Kyzauap», «JlerengapHoe», «MOCKOBCKOE».

Agpec: 356680, KpacHozapckuii kpaii,

r. Efick, yi. JleHuHa, 7. 22.

000 «CABMuiep PYC»

Toz o6pazoBaHusa — 1998.

[Tpou3BoZACTBEHHAS MOIIHOCTD — 61 MJIH JaJ.

OCHOBHbIE OPEH/IBI —

«3omnoras 604ka», Pilsner Urquel, Miller Genuine Draft,
Velkopopovicky Kozel, Redd’s, Peroni Nastro Azzurro, Holsten,
«Tpu borateIps».

Agpec: 248009, r. Kanyra,

I'pabueBkoe 1., 7. 71

Crpanuna B IHTepHeTe — www.sabmillerrus.ru

OAO «CAH UunbeB»

Tox o6paszoBanus — 1999.

[IpousBozAcTBEHHAA MOIIHOCTD — 190 MJIH fai.
OcuoBHbIe 6penb — Stella Artois®, Brahma®, Beck’s®,
Hoegaarden®, Staropramen®, «KiuHckoe®»,
«Cubupckas kKopoHa®», « THHBKODD», «T»,

«ToncTak®», «BomxaHuH®», «[TUKyp®», «[IpeMbep®»,
«Pudeii®», «[lepmckoe rydbepHckoe®s», «1epHUTOBCKOE®»,
«Taynep®», «Poranb®».

Appec: 121614, r. Mocksa, yi. Kpeuiatckad, 4. 17, cTp. A.
Crpanwuria B uTepHeTe — www.suninbev.ru

Information
on the Social Report
Contributors

CJSC PINO

Founded: 1973

Production capacity: 2.2 million decalitres
Main brands: Novorosiyskoe, Novoross
Address: 45 Kunikova St., Novorossiisk,
Krasnodar Territory, 353920

Khadyzhensky Brewery, LLC

Founded: 1960

Production capacity: 0.5 million decalitres
Main brand: Khadyzhenskoe

Address: 20 Promyslovaya Sq., Khadyzhensk,
Apsheron Districts, Krasnodar Territory, 352671

CJSC Priazovskaia Bavaria

Founded: 1861

Production capacity: 0.9 million decalitres
Main brands: Azovskoe, Vostorg, Zhemchu-
zhina Priazovia, Zhigulevskoe, Ivan Poddubny,
Konkurent, Kudiiar, Legendarnoe, Moskovskoe
Address: 22 Lenina St., Yeisk, Krasnodar
Region, 356680

SABMiller RUS, LLC

Founded: 1998

Production capacity: 61 million deciliters
Main Brands: Zolotaya Bochka, Pilsner Urquel,
Miller Genuine Draft, Velkopopovicky Kozel,
Redd’s, Peroni Nastro Azzurro, Holsten,

Tri Bogatyrya

Address: 71 Grabtsevkoye Highway, Kaluga,
248009

Website www.sabmillerrus.ru

0JSC SUN InBEV

Founded: 1999

Production capacity: 190 million decalitres
Main brands: Stella Artois®, Brahma®, Beck’s®,
Hoegaarden®, Staropramen®, Klinskoe®,
Sibirskaia Korona®, Tolstiak®, T, Tinkoff,
Volzhanin®, Pikur®, Premier®, Rifei®, Permskoe
Gubernskoe®, Chernigovskoe®, Taller®, Rogan®.
Address: 17A Krylatskaia St., Moscow,
121614

Website: www.suninbev.ru
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Siberian Brewery, LLC

Founded: 2002

Production capacity: 0.3 million decalitres
Main brands: Cheshskoe, Sibirskaya Krepost,
Prazdnichnoe

Address: 9P Severnaya St., Nizhnevartovsk,
Khanty-Mansy Autonomous District, 628600

0JSC Slavyanka

Founded: 1972

Production capacity: 0.6 million decalitres
Main brand: Mezhdurechensk.

Address: 44 Stroiteley Av., Mezhdurechensk,
Kemerovo Region, 652882.

0JSC Stavropol Brewery

Founded: 1888

Production capacity: 2.1 million decalitres
Main brands: Gubernskoe, Zolotoi Kolos,
Anton Grubi

Address: 19 Spartaka St., Stavropol, 355012

Website: www.stavropolpivo.ru

0JSC Tomsk Pivo

Founded: 1884

Production capacity: 21.6 million decalitres
Main brands: Bolshoe Pivo, Kriuger,
Barkhatnoe, Zhivov

Address: 46 Moskovsky Trakt St., Tomsk, 634028
Website: www.tomskbeer.ru

Efes Group in Russia

Founded: 1999

Production capacity: 200 million decalitres
Main brands: Efes, Stary Melnik. Amsterdam
Navigator, Sokol, Bely Medved, Bavaria,
Zlatopramen, SOL, Krasny Vostok, Solodov,
Ak Bars, Bogemskoe, Green Beer, Ershistoe,
Polny Nokaut

Address: 28A Promzona Biriulevo,
Podolskikh Kursantov St., Moscow, 113546

Website: www.efesrussia.ru
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000 «CubHupcKuii THBOBapeHHbII 3aBOJ»

T'oz o6pazoBanusa — 2002.

[TpousBozacTBeHHasa MOIHOCTE — 0,3 MJIH Jal.

OcHOBHbIe OpeHBl — «HelcKoe», «CUOUPCKas KPermoCThb»,
«[IpasgHuYHOE».

Anpec: 628600, XauTtel-Mancuiickuii AO, r. HuxxHeBapTOBCK,
CeBepHas yi., 9I1.

OAO «Ci1aBaHKa»

Tox o6pasoBanust — 1972,

[Tpou3BoACTBEHHAS MOIIHOCTD — 0,6 MJIH Z1aJI.

OCHOBHO 6peH/ — «MeXKypedeHCK».

Anpec: 652882, KemepoBckas 06/1acTb, T. MexXAypedeHcK,
np-T CTpouTesned, . 44.

OAO «CTaBpONOJIbCKHIi NHBOBAapPEHHBIH 3aBOA»
Toz o6pasoBanus — 1888.

[TpousBozACTBEHHAA MOIIHOCTD — 2,1 MJIH Jjajl.
OcHoBHBIe 6peHAE — «['y6epHCKoe», «30JI0TOH KOJIOC»,
«AHTOH ['pyOU».

Agppec: 355012, r. CraBponosns, yi. CnapTaka, A. 19.

Crpanuna B VIHTepHeTe — www.stavropolpivo.ru

OAO «ToMckOe NUBO»

T'oz ob6pazoBaHus — 1884.

[TpousBozCcTBEHHAA MOUTHOCTE — 21,6 MJIH al.
OcHOBHbIe O6peHJBI — «BombIIoe MUBO», «Kprorep»,
«bapxaTHoe», «}KBOB».

Anpec: 634028, r. Tomck, MockoBckuit TpakT, J. 46.

Crpanuia B HTepHeTe — www.tomskbeer.ru

I'pynna kommnanmii Efes B Poccun

Tox o6paszoBanust — 1999.

ITpousBozacTBeHHAad MOIIHOCTD — 200 MJIH JaJl.

OcHoBHbIe OpeHgp! — «Jdec», «CTapelil MeTbHUK», «KAMCTepAaM
HaBUTATOP», «COKOJI», «BesbIll MesiBeb», «baBapusi»,
«3naTornpaMen», Sol, «<KpacHsbiit BocTok», «ComogoB», «AK Bapc»,
«boremckoe», Green Beer, «Epiicroe», «[10JHBII HOKayT».
Agnpec: 113546, 1. Mocksa, yi1. I10ZI0bCKUX KYPCAHTOB,
[Ipom3ona buproneso, a. 28-A.

Crpaununa B ViHTepHeTe — www.efesrussia.ru



AHKeTa unrarens

YBa:xaeMble yuTaTeaIn!

BameMy BHUMAaHUIO OBLI InpeacCTaB/I€H maTeii ColfMabHBIN OTYeT l'[I/IBOBapeHHOI‘/JI oTpaciu. Ham BaxHO
3HaTh Ballle MHEHHE O HeM. Balliy OT3BIBHL U MIpEAJIOXKEHWA IIOMOT'YT HaM Y/IYUYIINTb Ka4€CTBO OTYETHOCTHU.
Mps1 6y,aeM IIpU3HAaTE/IbHBI, €CJIX BBl OTBETUTE HA BOIIPOCHI Halllel aHKEeTHI.

IMoxanyiicTa, ykaxKuTe, K KaKO# I'pyIine Bbl OTHOCUTECH:

O CoTpyAHMK MMBOBAPEHHOU KOMIIAHUU 0 VuBecrtop

[0 JenoBoii mapTHep IMBOBAPEHHON KOMIIaHUM O Tlorpeburens

O TIlpexacraButens dpelepaTbHBIX OPraHOB O TIIpeacraBuTens OU3HEC-aCCOLUALIUN
roCyZapCTBEHHOM BIaCTH O IIpeacTaBUTeIb HEKOMMEPUYECKO OpraHU3alun

O IlpexacTaBUTENb PETHMOHATIBHBIX OPTAHOB O IlpeacraBurens CMU
rOCyZapCTBEHHOH BIACTU O Dkcnept

O AknuoHep OO Jpyroe

Ounenurte OTYeT IO CIEAYIOLIUM KPUTEPUAM:

CyujecmeeHHOCMb NPed0CcmMasieHHOU uHgopmayuu

U OmmnyHO [0 Xoporio [l YzoBieTBOPUTENIHHO [ HeyznosmeTBOopUTeIbHO

JocmosepHocmb u 065eKMUBHOCMb

O OwmmuyHO 0 Xopouro O VYzoBieTBOpUTETHHO [0 HeynoBieTBOPUTETBHO

ITonnoma ungopmayuu

O OmrngHO 0 Xopomuro 0 YzaoBieTBOpUTETHHO [0 HeyzoBmeTBOpUTETBLHO

Cmpykmypa u Cmuib U3100ceHUs

U OtmugyHO [0 Xopormro [l YzoBieTBOpPUTEIHHO 0 HeyzosneTBOpUTEIHHO

Ogopmnerue Omuema

O OmrmuyHO 0 Xopomuro O VYzaoieTBOpUTETHHO [0 HeyzoBieTBOPUTEIHHO

OTMeThTe pasjesbl, KOTOPbIE MOKa3aauCch BaM Harbojiee MHTEPECHBIMU:
[0 OKOHOMHUYECKHE PE3Y/IBTATHI

KauecTBO npozykiuu

KysbTypa ¥ OTBETCTBEHHOE TIOTpebIeH e THBa

ConuasbHO-3KOHOMHUYECKOe IIapTHEPCTBO

OooOood

JKOJIOTUA

KaKon I/IH(l)OpMaI.II/IIO, Ha Balll B3IVIAA, HeOGXO,Z[I/IMO BKJIFOUUTD B IIECTOM COIMANBbHBIN OTYET HI/IBOBapeHHOﬁ OTpaCJ’II/I?

JlonosTHUTEeIbHbIE KOMMEHTapuuu

Bosb1ioe cracu6o!

3aroHEHHYI0 aHKEeTY MOXXHO OTIIPABUTH IO aJIpecy:

Cor03 poccUCKUX MUBOBapoOB, Poccus, 119021, r. Mockaa, yi1. Poccomumo, a. 7, od. 408
Ten./daxc: 8(499) 245-71-54, 245-50-01, e-mail: info@beerunion.ru.
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Reader’s Feedback

Dear Reader!

You have read the Fifth Brewing Industry Social Report. Your opinion is very important to us. Comments and
suggestions will help us improve reporting. We shall be grateful if you agree to fill in our questionnaire.

Please indicate the group of interested parties you belong to:

Brewery employee O Consumer
Business partner of a brewing company Business association
Federal authorities Non-profit organization
Shareholder

Investor

Expert
Other

Ooooooao

|
|
Regional authorities 0 Mass media
|
|

Please provide your opinion of the report:

Relevance and importance of information

O Excellent O Good O Satisfactory O Unsatisfactory
Reliability and objectiveness

O Excellent 0 Good O Satisfactory [0 Unsatisfactory
Exhaustive information

OO0 Excellent O Good O Satisfactory O Unsatisfactory
Outline and style

O Excellent O Good O Satisfactory O Unsatisfactory
Text presentation

OO0 Excellent [0 Good [0 Satisfactory [0 Unsatisfactory

Please, indicate which sections of the report you found the most interesting:
OO0 Economic Results

0 Product Quality

OO0 Culture and Responsible Beer Consumption

[0 Social and Economic Partnership

J Ecology

What aspects should be included in the Sixth Brewing Industry Social Report?

What aspects should be included in the Sixth Brewing Industry Social Report?

We appreciate your help!

Please mail completed questionnaires to the following address:
Russian Brewers Union

Office 408, 7 Rossolimo Str., Moscow, 119021, Russia

Tel /Fax: 8 (499) 245-71-54, 245-50-01, E-mail: info@beerunion.ru.
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